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Basic Life Support
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Happy and Peaceful Life



942-101 asdunadioslan
Global Citizenship
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Perception of Life and Nature
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Idea to Entrepreneurship
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Digital Literacy
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Design Thinking
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Thinking and Decision Making
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Life with Calculations
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Logical Thinking
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941-160 m'ﬁﬁaLLazwﬁmmé“aﬂqwﬁugm

Fundamental English Listening and Speaking
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Fundamental English Reading and Writing
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941-162 MIRAUTINYEAIDINGY 2((2)-0-4)
English Skills Development

%30

941-163 mmé’aﬂquﬁamiﬂisﬂaumﬁﬁw 2((2)-0-4)

Professional English
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941-225 nwIuluTIRUIEITIU 2((2)-0-4)
Everyday Chinese

941-226 AIHIFUIINLNGS 2((2)-0-4)
Chinese through Songs
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Everyday Japanese
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Everyday French
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Everyday German
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Everyday Malay
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Everyday Korean
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943-100 AUYIENINVDINITANTUTIN 1((1)-0-2)
Aesthetics for Life

VD!

996-122 MITUFHUVTUAEAT 1((1-0-2)
Art Appreciation

YR

943-105 Hduvaayadnan 1((1)-0-2)
Colorful Personality

Aw
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Sports for Life
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942-115 wala 2((2)-0-4)
Southern Studies
942-305 dIAUWALNITLID 2((2)-0-4)

Society and Politics
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Man and Society
942-307 §VuAades
Risk Intelligence
942-308 wanlds
Camping
942-400 N3RUlLIINUII1IU
Financial Literacy in Daily Life
942-401 Auwandositain
Environment for Life
942-602 nsdansyusuday
Sustainable of Community Management
946-149 AMviulan@avia
Digital Modernization
947-200 FInuaAVNIN
Life and Health
947-201 Ieneanssnylan
Green Science
996-111 nSsAnW
Trang Study
996-132 N15UIBITUA
Nature Perception
NHUIYINTWN
941-101 mMwlnewfiensdoansuaznisiiiaue
Thai for Communication and Presentation
941-297 ATYIDINGHIMNLNAY
English through Songs

NaNIVIFUVTEANERS
943-101 NISLAUNINVDIAANS
Guitar Journey
943-102 Sounaswaula
Singing for Pleasure
943-103 aunslveiuausulug
Thai Classical Music for New Generation
943-200 1550unsuluUNINGS
Literature in Songs
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Dramatic Work for Personality Development
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Thai Martial Art

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



996-123 ATMTIUTINNIAUAS
Music Appreciation
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942-230 N13N1POINT
Taxation
944-122 VENLATHFANENT
Principles of Economics
944-204 NUNYTIND
Business Law
946-100 Puidosiuiieniugsia
Introduction to Business
946-160 ¥ANNIINAIRA
Principles of Marketing
946-209 BANNITINAT
Principles of Management
946-214 MyUyddmIugUsEneunNs
Accounting for Entrepreneurs
946-290 N3LIUTINT
Business Finance
946-300 NIIANITNTHEINTULLE
Human Resource Management
946-400 N15IANITLTINAYNG
Strategic Management
947-118 eifgsna 1
Business Statistics |
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Statistics for Research
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946-260 NeANITUFUIINAWAENALNTNINAITA
Consumer Behavior and Digital Strategy
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Marketing Management
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Integrated Marketing Communication
946-363 NMTIVUNIIAAN
Marketing Research
946-366 NSHAINUINT
Service Marketing
946-460 NMTINNITHANSUTILAZ UIRNTTU
Product Management and Innovation
946-461 NMFIANTVBINNNTAAAUUUYTUINTT
Omni-Channel Management
946-462 FUNUMINNITAAIA
Seminar in Marketing
946-463 NIANYIAUAIDATENINNITAAN 1
Independent Study in Marketing |
946-464 NIANYIAUATDATLNNNITAAN 2
Independent Study in Marketing |l
946-468 NIFHAIALTIAUWNUSAIN
Relationship Marketing
948-263 NITIATITANNNITAAN
Marketing Analytics
948-360 NAYNSHALNITIANITTIAY
Price Strategy and Management
948-366 NAYNSNITAAINATIIR
Digital Marketing Strategy

2.2) S8BT NWLRDN
946-201 NM5IANTTINIVUINL DY
Small Business Management
946-265 USELAUAIARNI9NITAAN
Current Issues in Marketing
946-360 N1FAINNITNITVUY
Sales Management
946-367 NM3IAN1sIINIAUANaTElY
Modern Retail Management
946-369 nManaALfiodunden
Green Marketing
946-467 N1FIANITNANS U Y
New Product Management
946-469 manaaLiioaudsBy
Sustainable Marketing
948-261 NIRAINTENINUTENA

International Marketing
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Creativity and Design in Marketing

948-260 ANUARAIIATIA wazn1sdeansluivTnnseain 3((2)-2-5)
Creativity and Communication in Marketing Professional

948-361 NMIIANTHUTUATINALNS 3((2)-2-5)
Strategic Brand Management

948-461 MaTugUsznoUNMIHarn1sWUIIUSINa 3((2)-2-5)
Entrepreneurship and Business Transformation
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Module: Entrepreneurial Marketing and Business Creation
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Pre-Cooperative Education in Marketing
948-460 @RNAANWINIINITAATN 6(0-40-0)

Cooperative Education in Marketing
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001-103 lawfisgaanudugusenaunis 1((1)-0-2)

Idea to Entrepreneurship

mMaduguszneunts MIATIERANINLINGBNTINT NMSkEIleN1anegsia nMsdniuuifngsia
sheedosiionsgsioadilvl

Introduction to entrepreneurship; business environment analysis; business opportunity seeking;

using modern business tools to develop business models

941-101 anwnlneion1saeansuaznisiEue 2((2)-0-4)

Thai for Communication and Presentation

winnsinwlneiion1sdeans Aaurlunsdeansiie 5 wve nmsils WA 91U Weu Lagiinyens
dnaue msilafiedulannumdn waznisfianalugaiunisaisng q nslddesd Sarduanlunisdeansiu
FInuszirfunarlunmsvihon mssruiernudlefsidounazinin madeuiionisauaiu nnsiase
NISIVNTUALTINT mmﬂmiuﬁﬂw%;mu waENITUAUD

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various situational
contexts; registers and styles of daily-life and workplace communications; reading for value and attitude

understanding; summarizing; official and business correspondences; and public speaking

941-160 nsilauaznAMISINguugIY 2((2)-0-4)
Fundamental English Listening and Speaking
Anvinwennsilsuaznsyaluideilddeasludinuszdriu msilaiedulannudify mswaiiie

domstuiiugiluaniunisalsing q nislélaeinsal mamuANuEiusdn wasdnuaiisidudmiy

nsdeans
Practice in listening and speaking skills based on topics used in daily-life communication;
listening for main points; basic oral communication in various situational contexts; grammar usage;

development of vocabulary and language functions necessary for communication

941-161 msa"muazl,%ﬂummé’aﬂqwﬁumu 2((2)-0-4)

Fundamental English Reading and ertlng

Hninwen1seuuazn13eu 7 V]ﬂ‘iﬂuﬂ’]i@’]ﬂﬁ/‘lﬂﬁ’]u miE]’]uLWE]ﬁ]USLT\]ﬂTmﬁ’]mULLa ¥IUaTI8A N9
WWUW?]’J’]EJE@WN?JW?IWV]LLauﬂa’JﬁWWU’IF’ﬁﬂWW mﬂ%’lamﬂsm ﬂ’]iL‘UEJUiuﬁlUﬂiwIEJﬂLLawEJEJWJ’]EW‘]

Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and

paragraph writing

941-162 NSNAIUINYSAIWIDING Y 2((2)-0-4)
English Skills Development
Anvinweaun1sils Msne nseuLay ﬂm%u ms‘dsuaﬂGﬂ{?ﬁﬂwﬂuﬂWiﬁammauawuﬂw%w
mqq Tulfzmﬁmmi NSOIULAY Lﬁuauﬂiim domiindue msUszgndldinuglunsdeansluuiunmaivinng
suTenstenanuazneusauEue e
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Practice in using the language skills— listening, speaking, reading and writing — necessary for
the academic purposes; reading and writing sentences and short paragraphs; applying communication
skills in academic contexts; asking and responding to questions

941-163 nSanguian1sUsENOUBITN 2((2)-0-4)

Professional English

Anvinweiunisils msya nseukaznsdoudiltlunisusznevendn msussyndldvinueluns
Foasuavaunuiluusuneng 5 Tunsvinganu nMsternanuuazaeuluanunsaling 9 miﬁﬂLauaLLNumW‘ﬁaga
n1se1ukarn IS fsuluuiunlun1s9u WY NS BUBILALAZ ALY LEUATN wHundLarnIw Tun1g
Wauetoya

Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in various
situations; asking and responding to questions, data visualization, reading and writing in workplaces;

emails and letters, diagrams, charts and graphs, data presentation

941-225 A1w1uTuIInUsEINIU 2((2)-0-4)

Everyday Chinese

JEUULAES ANANYIsinee TudInuse 91Ty dlae Snyasud Anseuesedt waslassainsselen
Ay Fusgduiiugiu nislindinuznnsite wa 8w uandeu Mnantunsalingg At

Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing skills

from given situations

941-226 ATYITUIINLWAS 2((2)-0-4)

Chinese through Songs

Anvinwgnsilawagnalagldinasnunduriudeuinnssy msiddm diuu lhensel nmseenides
nsulamasInuninasiulasUssendlildunisdeansluinusedriu msussgndldniuIuiionisdeansly
UMY

Practice in listening and speaking skills through music and popular songs by using a variety of
innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying

communicative Chinese in various contexts

941-237 mwndiiuluiiiausssiu 2((2)-0-4)
Everyday Japanese
hensaifuuuarsulssleaiugiu Bnndousnuibssrus uasapgnruy Soudmdnsivszun
300 A1
Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing;

approximate to 300 words

941-246 awrTuaaluTInUszaniu 2((2)-0-4)
Everyday French
ndnnseanides vanhensaiiugiu mafmuinuensits nsnaluddnusednTu Msdguduwag
Usglausglendun nsgiuterudug aindesng 4
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Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 mwneesiuludinuszintu 2((2)-0-4)
Everyday German
Tensalnwiewesiuiedu Anils we 611 wazliswseloaly seAuiiugiu

Basic grammar; listening, speaking, reading and writing at basic level

941-275 arwuagludInuszaniu 2((2)-0-4)

Everyday Malay

JPUULHEN §nUTI5Uagn158Iueandean viuaiy inwen1sile wa 81w Weunwuagluseausu
Tnssasslssloafiuguroaniwuany mdwiuazduiuiilives msaunuluaaumsaifidndudionisdoans
Tuilnusedniu

Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and

writing skills in Malay; basic sentence structures of Malay; frequently-used vocabulary, expressions and

conversation in relevant situations for daily life communication

941-286 AN MEIUTINUTEINTY 2((2)-0-4)
Everyday Korean
fAnsenudeslignias Faiau wagfiniinueiis 4 drufe nsfleyn 81 wasideu msfinadsselen
fugu uaznsiinaununnuinmadldluiausysy
Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing;

constructing basic sentences; practice of Korean in daily-life conversations

941-297 ATWDINGEINLNAY 2((2)-0-4)

English through Songs

Anvinwgnsitauazsyalasldinasnissanguriudouinnssy nmsidd duau lensal mseen
Ao nsulamasnnuninainiwdangululdludinyszsr i nsldimaanundnguiiousslomiveadion
Uy

Practice in listening and speaking skills by using songs and music through innovative devices;

vocabulary; idioms; pronunciation; English song translation; English songs for benefits of mankind

942-101 asndunaidisdlan 2((2)-0-4)

Global Citizenship

nEnmsiugruisfuanudunadodan unuin wihiinaidies nrsdidausaa nsufiReumdn
nguuneuazndndasssy nsfidaddnaisisae nseyludiruuszydulnevitunarsnnuiusisuas
N IWUFTTY

Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse opinions

and multi cultures exist
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942-102 N13YIWTINNUFIY 1((1)-0-2)
Basic Life Support
nstenuAugnUewiu tngldaniunmsalanidudiass

Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 n1sAauaznIsAnaUlY 2((2)-0-4)

Thinking and Decision Making

VANNITUANTLUIUNIIANYDINY Y NITHAILIENYULNITAALAZNTEUIUNITAA AUARATINETIA
NSARLTITEU m‘ﬁmmzﬁﬁﬁa;&aua%naﬁ nszUUNSAnaula NITUIUNTUANMIANINS wazn15UsEYNALY
Tunsuilamluiinuszdriu

Principles and process of human thinking, development of cognitive attributes and processes,
creative thinking, systematic thinking, data analysis, decision- making processes; knowledge- seeking

processes and applications for daily-life problem solving

942-105 NSANLYIDDALUY 2((2)-0-4)

Design Thinking

NTEUIUNITANUBINYLE ANUANATINETIA MENN1TAAENTEUU nann1sAngseaniuulunsila
Ty nszvaumsaeduls madddymuagnisiaunismsundym nsadsassduinnssunisgsiawasly
WInUszanTu

Human thinking processes; creative thinking; systematic thinking; need-based design thinking
for problem solving; decision- making processes; problem accessibility and solution initiation;
prototyping; creation of innovations in business and daily life
942-106 F3nild 3((3)-0-6)

Happy and Peaceful Life

nsiafuarAuidnds ANNguUesdin Msivimiunuewazdial n19id1la BauTU uaslansw AY
wanssraInuane Wneenisdeanslunisienu mauddgmsiuduegneadiaassd nslddinludnudidaiiy
wanvany

Consciousness and mindfulness; happiness of life; self-awareness; social literacy; understanding
and respecting diversity; communication and collaboration skills; creative problem-solving; living in

diversity

942-107 FanswszTvIgnITRaIUUsElovtiiiousy e 3((3)-0-6)

The King’s Philosophy for the Benefit of Mankind

ANUNNIEY YANNT wda AudAey wazidmungvewmanUSuyIvetAsegRaneLies viann1Ins
o nénnsdla Whds W msianaumansnszs wagnsiauegeldy meseinsihmans
wienuluuszgndldluiiufissiuyana ssdnssianieuwulussduviosiuuazseiulssma mavinAanssuds
ysanmsesamufitoadsussloviifiounyudiduiaiings

Definitions, principles, concepts, importance and g¢oals of the philosophy of sufficiency

economy; work principles, understanding and development of the King’ s philosophy and sustainable
development; an analysis of application of the King’s philosophy in the area of interest in the individual,

business or community sectors either local or national; integrated activities for the benefit of mankind
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942-115 wald 2((2)-0-
4)
Southern Studies
AnwUsyifrans lusiund
nsdlAnwunasFouslugururioiunie

Aaa a o o o« I o Ao w o val
AVIN UTLIWA IMUTITU AU LI BILATINTIUIUNEAEY Q@IW@J

NSAUNADTULAITIR SIUNINANF DN DL UL UL JUSUT WA

Y

g)
N
vipae Ty

Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends;

undertaking a case study either from communities-based learning resources or in national museums;

producing media to introduce learning sources and tourist attractions in a community

942-222 Awnie¥in 1((1)-0-2)

Sports for Life

ANNEAYTRINITELAR BTnresiuT AuAvesivIesanTe Inla o1sual dwru wazaAdyyn ns
Ussifiuguamidesiu msfindtnusidesilumsiduiuazeensidinie

Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic training in

sports and exercise

942-304 FINADNITAUNIN 2((2)-0-4)

Travelers Infographic

nsdumaiionsvieadiey MseoniuuLHUMieaiien Jyviuazguassavesmsidumsiionsss
Andu ‘f?u&lauLLﬁ%i%UUﬁ%‘ﬂﬁﬂ’Nmi“{mLﬁaLﬁu%ﬂﬂﬂ(ﬁhﬂ‘dizL‘Vlﬂ wnansddglunsvieniier msuims
sulssnauiiensviesiien madutinviesierifannim

Travel and tourism; travel planning; problems and obstacles of travel; procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for tourism;

being a quality tourist

942-305 HIANKAZNIIUDY 2((2)-0-4)

Society and Politics

nannsiug i safudieuuasnindes antunsdsnuuazniados nqumiedsauuaznisdios
9ANNITLAEaNTNISIBY NMsHEIUTINNINITETBY MaUAsuLladInuuaznsiiel naenaunITuINIs
Uszineluadelml

Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes; modern

government management

942-306 WWwHNURIAY 2((2)-0-4)

Man and Society

flugiuresinyudlassssud wainssy nsnsaugIu Tausssy nsdaseidoudenuuagnsdainan
yedsay aandumaasegia madles ngvane ivdsdsalng msdsuulamadanu dgmdsauuazin
ALY
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Human nature; behavior; settlement; culture; social organization and socialization; economic,
political and legal aspects of social organizations; backgrounds of Thai society; social changes, problems,
and solutions

942-307 ¥Viuauides 2((2)-0-4)

Risk Intelligence

mmijlﬁaﬂéjmﬁmﬁummﬁmd’mqﬂﬂa LUININSTRNISALLE S miizqmﬂm?{'&m NN5UTELLY
ANNIEDS MIReUaUDImNLIALs aandedlugafivia waznsdansmiuidsslugaiasia

Principles of personal risk; guidelines for risk management; risk identification; risk assessment;

risk response; digital risk; and digital risk management

942-308 wAnlits 2((2)-0-4)

Camping

AT ludmsutinuendiielnl uwdsieaiivvienenuusisnilulszmealng msnauiduma
wadiansidengunsaiuaud Avnssunatuds maveadivwazmadenanuiinmadunt aueildsuannsds
wand nsuandesienurianuiviouwnanioniedmus e

General knowledge for beginner campers; tourist attractions or national parks in Thailand;
travel planning; techniques for choosing camping equipment; outdoor activities; tourism and camping
location; the value of camping; production of media for camping recommendation

942-400 M3RuluTINUszI1IU 2((2)-0-4)
Financial Literacy in Daily Life
mmiﬁugwwﬁmﬁ’umsﬁudauqﬂﬂa mamsyviinfuazimuainislidudedauyana Fdenisnsiu
wazngAnssunsldiueg1eliuszdnsnn
Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial

discipline and financial behavior for consumption and credit

942-401 Hewrndouiiadin 2((2)-0-4)

Environment for Life

aruidesfuiintuiundounaranyed Usslovivesdunndenlufinlsydnfu anuduiusuay
wansyny Msldegnsianen Msdansdandenmslasinsnse s

Fundamentals of humans and the environment; benefits of the environment in everyday life;
the relationship between the environment and humans and its impact; wise use; environmental

management according to the Royal Project initiated by His Majesty King Bhumibol

942-402 n1sdannsyNTLSBy 2((2)-0-4)

Sustainable of Community Management

MIANTYNTU a01UN1l NISWAIUN LLazmaﬂiwuﬁLﬁmﬁumﬂmiﬁwmﬁuGUu ANULUTIEUNVDY
YUY mMsfiarnnauies LLazﬂ’lif{’fﬂmiﬁmmzamLﬁ'asqmuﬁébﬂgu

Community management; situation, development, and impact in community development;
the wvulnerability of communities; self- reliance; and appropriate management for a sustainable

community
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943-100 FUNIENINYDINTANTUTIN 1((1)-0-2)

Aesthetics for Life

Uszindl 3833 Aavy Taussau Mdaavatvayunginssunisiniuiinvesyudludlnoway
SRR

Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN
communities
943-101 ASLAUNISVRINANS 2((2)-0-4)

Guitar Journey

a Y et

Ausaluieatuiag Tausssuidisludenulan nisnunisesisng nsidudethnifuusssy

Y 6

nsuanuAUTausssauailuufidnevesfisng auvdsnwlunsiluasnisusnas anudfyemunidedin
PRI

Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey
to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance of music to

self and others

943-102 3aawaunaula 2((2)-0-4)

Singing for Pleasure

nMssennasiivanyanfuaues sudsluaiivendowazissanssudos Tausssumsdounadiy
Finalan Wlanusduseneunisses msfeufiensidndinuuasnsounats anudfyreanisieunaadin
mmaumwfﬁlu

Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing culture
around the world; understanding the backing-track for singing; singing for society and relaxation; the

importance of songs to one’s self and others

943-103 aunstneiuauiulng 2((2)-0-4)
Thai Classical Music for New Generation

a

Yo < | = = Y o a = 1 =
ﬂ’ligf\]ﬂmmL‘U‘LJIV]EJN’]WWG]?WEJ L‘J&Iugﬂi?ﬁyﬂ LLUIAR V_’nqllLSUGLLagquJiJﬁfoU’]VLWUN']u@u@i UNun
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o w o

auningluusunsinade S3ndauruauniiuiy nsusuldaunsingluiinusedriu anuddyuasauives
aussinelunszualaniing
Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and

Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 N1ITUFVINUALTTTUYA 2((2)-0-4)

Perception of Life and Nature

wnAalumMstuiuiinvesdmlangaadoneg madunuuaznsdilasssumnidmaneisanuas
nM3afiudin mudenazmaun msfnuaznslidinvesyanaiildsuudaslan wuaAniidsadeninm
W3ngaFouazauaaeveanguay othuuiultlumeianudiladefusaziulunisegamfuviaunans
ANNNAINUAENELANURITITUYIR

Important philosophies in different eras, discovering and understanding nature influencing
individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors affecting

prosperity and collapse; adaption and coexistence either among diversity or under natural conditions
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943-105 HduvasyAdnaIw 1((1)-0-2)
Colorful Personality
nsassyadnansesadoumagunionindtusins o sadounisauns amouns widu cudads
Aanssudunuinis waglaaleg
Personality design for aesthetics; choices and preferences for music, movies, fashion, arts,

recreational activities and lifestyles

943-200 235aunssuluuNWAY 2((2)-0-4)

Literature in Songs

550unsTNMesfidanuvneifsriuanuinuardud Tausssuludeseanasluusazyaare
nsfnwd3owardundnuainnuninasiinssand wasadiolen uanmasiivssiivla mnueuislunmuaives
ANUIZINUSILUUNINAS NTES19ATIAITIUNTTUANTDS

Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording
and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple

lyrics

943-201 Aauzmaduiuifiasludeaslan 2((2)-0-4)
Folk Dance in the World Culture
aruddty Vsrlewd A vesfauznswuiudiedudnilan fnusuazanuiiuguvesiaunis
wuiudlesluusiasresiuludnulan Yssendliiimasuluiinsesiu auvdsnmuimagiuiuges
Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in

world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 ugnTTULHBWAUIYATNAN 2((2)-0-4)
Dramatic Work for Personality Development
Uselei auen anudiiugiu inszuarisnisluniaedeulminiedieduaiiinunyadnninli
AP AUNTININVBIUNNTIUFULUUAN) (FHUSTMUTITURIUUINTTY
Benefits, values, basic knowledge, skills and methods of physical movements for personality

development; aesthetics of dramatic work; learning cultural aspects through dramatic work

943-203 fauzmssaguuulne 2((2)-0-4)

Thai Martial Art

anuiuglufaznisdeduuulng aulne nsednszues Ussleminasauarvesiauznisuans
soduuulnelunsiiiudin Ussgndltilofamnnunmdin

Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation of

benefits and values of Thai martial art; its applications to improve life quality

946-146 NSAALTIATING 2((2)-0-4)
Logical Thinking
WWIRALTINTINE NsARKENREzRAZRNE N1sAneg1uluszuy nshnudladgymuasnisdndula
Hnnsauidgmidenssngludinuszaniuriunannislusunsues1ede
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Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem
solving and decision making;, a practice use of logical thinking in everyday life through simple

programming

946-149 Anmiulanfiia 2((2)-0-4)

Digital Modernization

waluladfdtadiviuaty nslddedsauesulal nsUssiliuaiansauna nslaseiuazdaunszi
ansauma msliRaviaiiennusiunmasnds nquneuarelesssudmiunmsldasauna uaznsuszgndld
wialuladndvialueAns

Modern digital technology; social media usage; information evaluation; information analysis
and synthesis; digital usage for security; laws and ethics for information usage; the application of digital

technology in the organization

947-102 Swiviuinerransuasinalulag 2((2)-0-4)
Science and Technology Literacy
nsznan1sdsunlasinuinermansuazinalulad n1slduseloniludinusedriu nansenuves
InermansuazmaluladrednuuazAuindon mylnsgideyasuineimansuazimaluladegisiiviniiu
Current trends in science and technology; practical use in everyday life; impacts of science and
technology on modern society and the environment; analytical approaches to science and technology

947-200 YIAUALFUNN 2((2)-0-4)

Life and Health

ANNINY BIAUTENOU WALAINAAYUDITINUALEUNIN NITALAAUNINDIATIN AziAsauasdade
Ay dnadedinfuguam quamin dsaedewdiegunm Tnvuinsifioguain vénnseonmdsnie ns
Uguwmmalﬁaqé’u NIINAFAUSANITONATINNIINNY

Definitions, key components, and importance of life and health; holistic health care; risks and
important factors influencing life and health; mental health; health environment; nutrition; exercise

principles; first aid; and physical fitness testing

947-201 AngrAanssnelan 2((2)-0-4)
Green Science
nMsiRIANLIMAneImans mealuladadelnl Jamuavnansenuannadeunivemaniuay
welulad wunfndider winnssuiidufinstudanden
Science knowledge development; modern technology; cause and effects from science and

technology; ereen concept; eco-friendly innovation

947-216 FInAUNITATUIN 2((2)-0-4)

Life with Calculations

NsmARaN1mIINANans nsuseendldnnuiniadinmansiunieada adaransiunisuidym
wazdndulalurinuszdniu

Logical reasoning; mathematical application in statistics; mathematics with problem solving

and decision making in daily life
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948-140 Vinwzn15L4AIA 2((2)-0-4)
Digital Literacy
msldreuiames n1sldaudumesidn nsldlusunsuuseanam nslalusunsumsedLIn nsty
Wswnsunstiaueny Msassdendva nsdufuasaunawaznsineusiuiusuveeulal
Computer usage; internet usage; word processing program usage; spreadsheet program usage;

presentation program usage; digital media creation; information search; online collaboration

996-111 A3IANYA 2((2)-0-4)

Trang Study

amwﬁuﬁmaﬁwi’mm%’qLLagﬁuﬁ’LﬂﬁLﬁmmqﬁmgﬁmam% Useifmans 1Aswgna daa Tuusssy
andnunssu Q:ﬁﬂzyzyﬂﬁaaﬁu uay 35%’3@6{1@&6@%%3%@%&Laﬂﬁﬂwajl,l,am’]iﬁ%ﬁu%ﬁmmﬂﬁlué’mu Fob TN
wnldunsimuluowimg

Trang province and its neighboring areas; Trang geography, history, economy, society, culture
and architecture, local wisdom, and communities ways of living reflecting its identity and the people’s

way of life; trends in urban development

996-122 n153uigunseAEns 1((1)-0-2)

Art Appreciation

FansALINTDIIUR A AL T seudad Tandad waslanaudad luuseiiures
UsyiRenans undsiuniBn1siud uasdszaumsaimegunienin lussdunisian sefuauduiag uaysgeu
ATV

Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts; origin of

perceptions; aesthetic experiences in cognitive, familiar and appreciative levels

996-123 AYIUYIVTM9AUAT 2((2)-0-4)

Music Appreciation

msfufuazidilafeaiu UseiR wnfn orsualmnuidnlumasssaningg uagduilsedieiinimay
wu lnegnyjs nedia aunsinsal panade Som nsinse@nsen Tuee uazisninda Wusu

Appreciation and perception of history, theme, emotion of music genres; happily listening of
different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new

age, and word music

996-124 aAnINLiDg 2((2)-0-4)
Urban Sketching
MIANRNNAIBNATARS 9 \iedneneaussenAresanInwIndousauf Wy au s fuld anans
UnuiFeussAusznousng o veudles wagnmsannnwiaiisnnveades
Practice in sketching city surroundings such as people, car, tree, building, city elements and

cityscape



24

996-132 N1335U35ITUVIA 2((2)-0-4)

Nature Perception

SeusuardulasssuyAsieuszaun1salase duundsziandn ssuuilog anmgiuseine Ay
MAINVANENNTINM MAURNWISTIINE MTeTeuda n3euuNui Mslddufe gunsalimauas YA
ANYITIIUYA

Learning and direct experiencing with nature; classifications of forests; ecosystems; topography;
biodiversity; nature trails with tracking; planning; map reading; application of compass and navigator; and
natural field trips

51839UNY FVANTIAVUAZIVITNIRDN NaNgATNITAAIA

942-230 M1INEINT 3((3)-0-6)

Taxation

anuFialuiRgiunBenns wnfn wazunumvesnnSens vdninausinazisnsdaiundens
muszanadugng MEuldyanasssum MEtulddiyana mByaduiiu Mgsiaews ensuamud 11
AANINT LazN1FasINain

General knowledge about taxation; concepts and roles of taxation; principles and methods
of taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific

business tax, stamp duty, customs duty, excise duty

944-122  MENLATHFAEANS 3((3)-0-6)

Principles of Economics

arufidesiuieaiuimsugaans guasd guvu uazmasamusRaIn ATIBANELBIgUAIAIAY
gUMU nofnssuiuilan fununsnanuailsitunissdn lassairemanslumaasugaans n1sauausold
Usgnud elausenvdnaenin wleuienstu uleuien1snds n1sAkasmMsiuseninaseing

An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; economic market structures;
national income calculation; equilibrium level of national income; monetary policy; fiscal policy;

international trade and finance

944-204 NYUNEFIND 3((3)-0-6)

Business Law
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MAYITUTINAT vy 1WHe AUsEAY Aauny ugnd 48U
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noVENgRNLaEMavENd A ReItuyAne GAUAAR NMIAWINUEI USENTIiR N15EnAanTs
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Important civil and commercial laws; law juristic entities; limited partnership establishment;
limited companies; dissolution; property; legal transactions and contracts; specific contracts in relation to
business transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques
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946-100 AMwiiUasduiieafugsia 3((3)-0-6)
Introduction to Business

Waﬁ@]%@ﬂﬁiﬂ% ﬁﬁﬂﬁ]ﬂ‘Uﬂ'ﬁW]LuusU'm aﬂ‘l‘:}m‘“ﬂ"li‘Ui”ﬂ@Uﬁiﬂﬁ]‘Ui”LﬂVI(ﬂNG] IUﬁﬂTJﬂ”Iim{]ﬁ]ﬁ]‘Uu
E]VlﬁWﬁGZJENﬁﬂ’l‘WLL?@@E]QJ'V]’NS'iﬂf\] ﬁiﬂf\ﬂuiaﬂ‘liﬁ/\ﬁlll,l,ﬂu ‘1/16ﬂﬂ’]'ﬁ‘W’L«!%’]uLﬂEJ’JﬂUﬂ’]iUi‘Vi’]i’i]ﬂﬂ’]'ﬁ N1SUIMT
VliWEJ']ﬂill‘Lé‘t*}El AIUEHN N1IHAA ﬂ'ﬁ‘UﬂﬁJ 98U Zﬂiﬂﬁiilﬁ/l"lﬂﬁﬁﬂﬁ]

Dynamic of business; business and daily life; current types of business; influences of business
environments; business in a borderless world; principles of administration and management; human

resource management; production; marketing; accounting; finance; business ethics

946-160 WANNITAAIN 3((2)-2-5)

Principles of Marketing

AUYLNEY ANAIAYVBINITAAIN LUIANAATUFIWALIAUNITAAIN FIINADUNTTNTNANI
nsnan ANusilosuieIfunginssuguslan n1suudiunaln nsidensaind vung MsivuaiLmug
AR @UUTTANVINNNSAAIN NIIAIAUINNT T3UFITUNNNITAGIN

Definitions and importance of marketing; basic concepts of marketing; environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-201 N13IANTIINIVUIALDY 3((2)-2-5)

Small Business Management

wnAnLaENuRnTUNMIiANsgsRaTuIngon Mmlesgianiumsalutihgtunasanumnzay
ALADIUNITAUNINITAAIA N1TORNLUUNAYNTNITAAIN N1THU N1TTANITNTNYINTUYWE NIINEARATNIT
MUHUTINAENS MTasieiuavmsdedulalugsfiavuingen nsasianuduiusiudfialadiudenis
3313 I’e]mﬁ%@ﬂﬁjﬁ%ﬁgﬂuuasmﬂﬂizWlﬂ Msdnn1sAuIABIdnIUEIRITLIRLRL 558NUTILAZIILSITN
AmFuMsINNITFINAVUINE BN

Concept and theories of the management of small businesses, analysis of the current situations
and appropriateness according to the market situation; marketing strategy design; finance; human
resource management; production; strategic planning, problem solving in small business, building
relationships with business stakeholders opportunities for domestic and overseas joint ventures, risk

management for small business and ethics in small business management

946-209 NANNITIANTT 3((3)-0-6)
Principles of Management
WUIAA UNUIY LA TTRUINITNINITIANIT AUTURAYD UM DFIALLAZITUTITUNINNITIANIS
AMNINAIININSTANTS M3fnaulanIsnisdanis whiiniamssants Msnaumy MsSReenng MsTuue
nsAUAN MIUTsnguuazaTtands anudidesiuieatunsinmanagns wagnsdanisluaniuindey
JenINUITINA

Concepts, roles and evolution of management; social responsibility and management ethics;

organization’ s environment; managerial decision making; management functions; planning; organizing;
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leading; group management and conflict; controlling; an overview of strategic management;

management in the international context

946-214 msUyTdmTugUIENaUNTS 3((3)-0-6)
Accounting for Entrepreneurs
é’ﬂwmmazLLmmmﬁm%uﬁugmmmmiﬂ’ig% NIZUIUNTTUTNTYT N15IAVNIUAITIRY waznIT
srusumsiuiionsdndulonnessio uunAnuaznssuunysznesiuny mMsfuuiuyuRdafus N3
fvuas1Amanfae Mslineienuduiusvosiunu Uinamazils mslideyadunuiionisdnduls ns
Jovhsutszananionsnausunayeueuriile

Characteristics and basic concepts of accounting; accounting recording process; financial
statements preparation; reading financial statements for business decision making; cost concepts and
classifications; product costing; product pricing; cost- volume- profit relationships analysis; selecting

relevant cost information for decision making; budgeting for profit planning and control

946-260 WRANIIUFUILNALAZNAENSNIAING 3((2)-2-5)
Consumer Behavior and Digital Strategy
3183v10IAUIREURDY: 946-160 UANNITAANNA
Prerequisite: 946-160 Principles of Marketing

ANudusiussEninensuimsnsnann wainssuuilaa MsiisgiAsafunginssuuilaaly
Fupousing 4 vesnssurunmaindulete naufiadesine q Alsvinadenginssuguilan Jafedruyaea Jade
Apuen Aanssumensaandidanswarenginssuduilan msfidsimvesuilaalunisaieassduay
weunsnanfasiivl o YadesulanAdviadiviilvidemdesuaznginssuguilnaasuuias noinssuguilaa
Advafeyuruaiousi nsdAnwinazsaddeiunnglulanidvaudadulaaiianagms

Relationship in marketing management; consumer behavior; analysis of consumer purchase
behavior in decision process; theories and factors influencing consumer behavior; individual factors;
external factors; marketing activities influencing consumer behavior; participation of consumers in the
new product creation and dissemination; digital world factors influencing a change in definitions of
society and consumer behavior; digital consumer behavior in a virtual community; case studies and

research related to the digital world in making decision on strategy development

946-262 N1TIANIINITAANN 3((2)-2-5)

Marketing Management

TEI0eAUREURDY : 946-260 NOANTIUHUIINALAZNAENSN1NATIA

Prerequisite: 946-260 Consumer Behavior and Digital Strategy

LUIAR mqwﬁiumw%msmmam A13IANITNNNITARIA mﬁms’lsﬁamwLLmﬁammqqsﬁﬁl A1
’J’NLLNUﬂaqV]ﬁ‘VINmimmﬂ ATUNITUTUITIIU AURARN Y 51A1 FoINNNITIINUIEAITALEIUNIINITAAA
N5UHURNTNTAIUANNITANTUIIUYRITIAY NMTUTMINTNUVRIEIAY NMsilsiennuiuiinyeusediny

Concepts and theories of marketing administration; marketing management; analysis of

business contexts; strategic planning in marketing, administration, products, prices, and channels of
distribution; marketing promotion; operational control in business; business administration; social

responsibility
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946-265 UsZLAUFIAYNIINITAAN 3((2)-2-5)
Current Issues in Marketing
vdodulvaisnunismann nquilvifisiuats nmsUszgndiuamng nagnd msduiuaunisnisnain
pufianvuiiurou
Current issues on marketing; contemporary markting-related theories, applications of marketing

approaches, strategies, and work performance

946-290  N15LRUFIND 3((3)-0-6)

Business Finance

= =

318U IAUTEUNDY: 946-114 BANNITUYY 30 946-113 MITUNYFNITEUY 13D
946-214 mM3Uy¥dmTudusznauns
Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or

946-214 Accounting for Entrepreneurs

ALINYUAEINTINTUIIININTEY YAA1UDIRUATINIAT HARBULYILUAZAMELY N15I1UNY
WAZNTIATIEININITRY NTUTMITTUAALAENENNTNIAUAIIUABINITVBINAIN N1TUTMNTANYT NITUTMNS
Aufpavie NMITRuYUTTErduLarszren) laswaisduyuiaznsuuslunaneuumilviuiyteu

Objectives and functions of financial management; time value of money; return and risk; planning
and financial analysis; cash and marketable securities management; receivable management; inventory
management; short- term and long- term financing management; capital structure; distributions to

shareholders

946-300 N1TIANIINTWINTAUYWE 3((2)-2-5)
Human Resource Management

ﬂ’)’]ﬂ,JViiﬂEJLLa3‘U‘1/I‘U’1‘1/15UENm€‘U‘§Wﬁ‘1/1§WEJ’]ﬂim{lﬁj MTAATIZIANU MIINURNUAIFIAUNITUIII T
UARR NITATIVHATNTARLEEN NMSHNBUTUNENNU N1FI18AMBURNULAzaTaANTS N1sasviidsla s
UsgilusanmsufoRnu madeusumis msduidsu maghenu nmsasny M1s1dndns Mslasdesed sy
Funus

Definitions and roles of human resource management; job analysis; manpower planning;
personnel administration; recruitment and selection; training; compensation and welfare; building up
motivation and morale; performance appraisal; promotion; job rotation; relocation; punishment; layout;
negotiation; labor relations

946-360 N1IANIINITVY 3((2)-2-5)

Sales Management

nawAsuudadlanuiimstanismsne anufidesiuisitunsdanis nagndesdnsuazuiiiing
18 1AS9as1909ANTNI5Y18 MSUSUTEMUREIUDIY Lagn1sAINNITal NSATIINLNIUTIY ATAREDNLAY
AILVUINTNIUIE NITHNBUTINENIUYIY N15a519usegelanagn1svalen1svIgdiuyana N159AN1S
wifhanuue nsliedesdlonmsieasnsnseaauiludeaiifielunsdanisue

Changing World of Sales Management; Introduction to Sales Management; Organizational

Strategies and the Sales Function; Salesforce Deployment, and Forecasting; Recruitment of Sales
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Personnel; Selection and Placement of Sales Personnel; Training of Sales Personnel; Motivating and

Compensating Sales Personal; Managing Sales Personnel; Using social media marketing communication

946-362 N15HBAININITAAALTIYTAINTT 3((2)-2-5)

Integrated Marketing Communication

AIUNIUY mmﬁﬂﬁ’z:yﬁuaqmiﬁaaﬁmdmwmm mamumunaq‘m’é MUY 1158 0a1TN4
NSAAIALTIYTUINIG ‘Ui%Lﬂ‘WUENﬂ’]ﬁ?ﬂl@ﬁ’liﬂ’mﬂﬁﬁ]aﬂﬂgﬂLL‘U“UG]"N 9 nsdenldiadeafionisdeansns
nsmanAUsELAMAg o fiysannsaadnuazvesasiasesilefnzautugiuamsidmneegeiiussansam

Definition, importance of marketing communication; strategic planning; integrated marketing
communication management; types of marketing communication, selection of different types of
marketing communication tools effectively integrating the characteristics of each tool with the target
audience

946-363 N15ITYNIIAAN 3((2)-2-5)
Marketing Research
1870 USEURDY : 946-260 NOANTIUAUIINALAZNAENSNINATTA wag 947-118 adiigsna 1
Prerequisite: 946-260 Consumer Behavior and Digital Strategy 947-118 Business Statistics |
AMUVINY ANUEIAYVBINITIVEAATA m‘zmumﬁa“a’amqmﬁmmmﬂgﬂu@mmmw \WWauSuna way
n13vi3dguuunan n1sviauiladeyaniinisaaianuuateyganaleuseian n1sasauasduaue
Iﬂ'ﬁ\‘imﬁ%’wwmmmmﬁﬁﬂmmw N3UszIUlATINITIENNITHATN
Definitions and importance of marketing research; process of marketing research in either
qualitative or quantitative, and mixed research; understanding of marketing data through a variety of

data sources; creation and presentation of a research project, evaluation of a research project

946-365 YAIYINTAAINEUTLNBUNITUALNITATINGIAD 6((4)-4-10)
Module: Entrepreneurial Marketing and Business Creation
wnAnuaznguiifeafunisiansmssandmsuguszneums msdumaaalml msmaneuitegsne

YUINYDULALNITATTININUNTOTINIAMTEN N15AT19ANANNTANUTANTTUVDIBIANT N1TBBNLUUNA

gNSNIINAIN NTRY NIIANTNTNINTUYEE NITHEALALNITIURUTNAENS NMTTTeilarnisindulaly

5319 miLLUigUﬁqiﬁﬁJLﬁamauauaﬂﬂm,lfddsﬁ’u N13U3M333NNBUINNTIULAZNITIANTHUVEL LIS N150BNWUY

IuLﬂaﬁﬁﬁﬂwﬁﬁaﬁﬁﬁwmmﬂauLLUUNHwéLﬂu@uéﬂmﬂ MSUNAM LA NITUTYNTNUY MMSUIMIAIILEE

dmugsialvl nsdansmaUAsunlas waz9s3eIUTIUNINAAIALATNTUTENOUTIA
Concepts and theories of the management of entrepreneurial marketing; new market

opportunity identification; marketing for small businesses and new venture or startup; organizational
innovativeness acceleration; marketing strategy design; finance; human resource management;
production; strategic planning, problem solving in small business, business transformation for
competition response. Innovation and agile driven business management. human centric business
model design. business fundraising and funding management. new venture risk management. change

management and ethic in marketing and business
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946-366 N1SAAIAUINTSG 3((2)-2-5)
Service Marketing
LunAnuaznguiiisadunisnaiauinng nfnssun1de AMUAIANTIVBI UTIAA A13AIMUA
naudIMINeTeINIINAINUINT dIUUTEANNITNIAUINNT N1T0DNLUUNALNSNNITHAIAYINIT NTIATIZRAL
n1sfndulalugsiauinis msadeenuduiusiugidulidiudsnieg siauinis a3seussauasisesssy
AmFUNSINNNTTINIVIANG

Concepts and theories of service marketing; buying behaviors; consumer expectations; service
market segmentation; service marketing mix; service marketing strategy design; analysis and decision
making in service business; building relationships with service business stakeholders; code of conduct

and ethics for service business management

946-367 N133ANsFINAAUENaTe T 3((2)-2-5)

Modern Retail Management

unumuazaNdAueInsiUanluszuugsRivarielvl Ussinnuesiuduanuarmsiasuuias
Y8aN13AUAN NMTIANTTIUNAUEN MINURUNEENENIINIAaIREnTUNIsAUEN winnssulugsiaAUan
nagnsnsmimeuazdamstilslugsiediuin ssuutifuaznisdanismansiudmsugshafuan nisass
AudiusiugnAuaziildulmdslugsfiafuan msduasunisnain Mvsmminginsyaaa malulad

Y]

ARTAluNISANUEN N13IANISNANTISANLEILIY NMSAMUANTERINIUTEWA NUuNeLaasseUTIailunsAUan

Importance and roles of retailing n modern business; type of retailing and change in retailing;
retail shop management; retailing strategic planning; innovation in retailing; pricing and profitability in
retail business; acoounting and financing in retail business; reationship management in retail business;
retail marketing promotion; human resource management; digital technolofy in retail business;

performance management; International retailing; legal and ehthics issue in retailing.

946-369 NIMAALADAIINGDN 3((2)-2-5)

Green Marketing

LUIAIUAAVININITAAIAL 08 I D1l 3Lﬂi’1$ﬁLLazimummﬁﬂLﬁ'mﬁ’uﬁzw’]m\imwmﬂﬁ
\Wasuulas mmﬁﬁé’ﬁg@iamiﬁumuﬂszammmimmmﬁlﬁaamé’aaﬁ’umsﬁuéfmaqﬁu‘%‘lm A1TIANITNI
msmanatiiensousnEuarinuAunadeumasssuvAuasnisdany sasnaunuimansudlulagliiaiosile
wﬂﬂmimmﬂLﬁaamwunaqﬂéﬁmmzau ngmsuaﬂﬁﬁimmimiumiﬁ’lLﬁuqiﬁa

Concepts about green marketing; analyzing and brainstorming marketing issue in transition;
importance of marketing mix optimization relevance to consumer responsiveness; marketing
management for environmental and social conservatory; problem tackling by employing appropriate

marketing strategies based on good business governance and ethics.
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946-400 N13IANTITINALNS 3((2)-2-5)
Strategic Management
vl : dwsutindnedudil 4
Requirements : For fourth-year students
Auddnvensindulaginagns nsEUIuNTTANISENayNs NMSMVUATANIIYBIBIANIT N3

pyavEevanImLIng enlunMIALduL Msiruanagns nsiinaensluuuR msmuauwaznmsUszdiunana
Vs LA3llennINsTANIslInagns

Importance of strategic decision making; strategic management processes; strategic direction;
environmental scanning; strategy formulation; strategy implementation; strategy evaluation and control,

strategic management tools and techniques

946-460 N1TIANTITHANNUIKAZUTANTIY 3((2)-2-5)

Product Management and Innovation

318UIAUITEUNDU: 946-160 UANNITAAN

Prerequisite: 946-160 Principles of Marketing

WlHUIBUAENAENSNITIANITNEAS I NAENSNITUTITUTTIU N1UTITANENEATMe N153719
AUAUINAAAUN NITNAUINAATUNUBZWUTUR 1N HERAUTNFTE WINNTIU NITUSUIINERS I LuLABZI9
295TInnAnfe avnuaznsENAsINENaIYeINUTININUSUNGRAY ANuAenndesTeInaAYNS
druuszaunsnaindu o funagndndndust msarsussydneilvidaaumsngaufundnde aain unum
yosfguraiifivensuimsndnfurinasuusus msuimandniaeiuayussydusiegnaiiadessa

Policies and strategies in product management; packaging management strategies; product line
management; product positioning; product and new brand development; green product; innovation;
product life cycle management; causes and avoidance of product management failures; alignment of
other marketing mix strategies with product strategies; designing packaging in accordance with products;
labeling; roles of the government in product and brand management; ethical product and packaging

management

946-461 N1TIANITYBINNAITAMIAUVUYIUINAT 3((2)-2-5)

Omni-Channel Management

%aaﬂaﬁuiflmﬁlmﬁusziaaﬁmqmsmam iS‘U‘U‘aLV]’J??‘UENSUIENVI’NfﬁiﬁaW@LL‘U'U@EJJJQ—‘ZﬁLLua ORIRRLTON
PDININITAANN AUAUNUSVDIVDINNITAAA AUTALEDINIINITAAN Imaa%’mLLazﬂaqmémié”]Uﬁﬂ
lassaiuaznagninisinas lassasnuaznagnsursulyd msiwsengldvatenie mauvsnauuasitdmang
Tudesmsnsnain nagvduuudesmsnsnaaiuuseNi-nuua wagnsinnisildgunuiieides

Channel basics; the Omni- Channel ecosystem; channel power; channel relationships;
marketing channel conflicts; retailing structures and strategies; wholesaling structures and strategies;
franchising structures and strategies; end- user analysis; segmentation and targeting; Omni- Channel

strategy; and related supply chain management
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946-462 HUNUMNNAITAAN 3((1)-4-4)
Seminar in Marketing
[oulw : Wudundndeduanudalidindt 15 wiaefn
Requirements : Pass Professional Core Course not less than 15 credits
nsiwszsiaanunsafludoqtu nmsuszgndldmnuiuasmauimanismainiiionisesnuuunagns
NINNIAANN NMTIATIERLazNSARaUlanenITnan m'il,l,ﬁlﬁuﬂzyjmmamwamiugﬂma&ﬂizﬁﬁﬂm
Analysis of the current situations; application of marketing knowledge and theories to design
marketing strategies; marketing analysis and decision making; solving marketing problems in the form of

a case study

946-463 N1SANWIAUAIIDATZNIINITAANN 1 3(0-9-0)

Independent Study in Marketing |

Roulw : WudvnTndeduaudalidindr 15 wiaefn

Requirements : Pass Professional Core Course not less than 15 credits

nshuauas i muslssiuddnnseaaiiistuasduiuil furudiminsziuazeenuuy
Tasamsifefivuasionisnisnain msdarilassiauitenmmsmaindessSeuisideiiviuadslunisnan
maiauelassanuideiaonadosiumsnmaiaduayugsioguuuulml wu ssheamimen gsfeuinnsam
gsfamsnsiuguuuulvel “av Tsegnelinismunuueieinsdiiuinm

Literature review and topic proposition in marketing supporting start- up business,

innovation-driven business, fin-tech etc. in area base. ,current research method in marketing,
marketing research design in marketing 4.0, research proposal development in marketing; research

proposal presentation under advisory of instructor

946-464 N1SANYIAUATIDETTNINITNANNA 2 3(0-9-0)

Independent Study in Marketing I

[ouly : WrudmIndeduaudalaininin 15 wiasin uazsiedun 946-463 n1sAnwIAuAS

dITN1NIIAAA 1

Requirements: Obtaining not less than 15 credits of professional core courses and 946-

463 Independent Study in Marketing |

nsimusiade Ussiiuditndnuanla nedesivindnluaaiunisaiats ordvesdaug mada
%Lﬂiﬁzﬁﬁﬁalﬂa%'m NMIAAINLUNITAARILUINIINITUAT QI FULUUNMSANIUOUNINTRAIA mstnauedu
sreudszneumsanulutaiferdetymidu

Choosing a marketing topic of students’ personal interest in real situation; knowledge
application in technical analysis of marketing data for problem-solving;, marketing operation forms;

presenting a report about a study of a particular topic or problem

946-465 NSLATIUAMUNSDUANNIRNWINIINITAAIN 1(0-2-1)
Pre-Cooperative Education in Marketing
mmiﬁaaé’utﬁmﬁugﬂLLUULLazﬂismumiauﬁaﬁﬂm nsUSuslowIsuaunend iy

FInn13viny ﬁgqé”mmﬁﬂizqﬂmﬁ%mmi wazvinuefidndudniuauihau msdnuddam nsdeans

msviauduiiy wagmsusuriruadlinsausuindinterinau



32

Fundamental knowledge of cooperative education types and procedures; work-life
adaptability in terms of knowledge application and skills required for work completion; problem-

solving; communication skills; teamwork; and attitude adjustments for work-life readiness

946-467 N1SIANTINANHIN L1 3((2)-2-5)

New Product Management

wnARYvINsTansWRIKEs Sasitazuinsind uuATivesmudsduuas Sulnweuserildlsdy
Feuazdeay msuimsnuuazmadelunsiesziisuiuly mseenuuuuasuimsauiuazuinnslntng
RIGERE] mmmﬁ%mﬁmiﬁwmLLMﬁ@MﬂﬁLEﬁW@j%M N1USULLIAAAILAMLADINITHAZAINUITITOUIVD
ané MsdenwnAnRiunandusinsfaud LU sEaInsaandmsuRanfausilel Bnsmaaeunain
FsuimsasndndasianEuduauiagadud

Concepts of new product and service management development based on sustainability

, stakeholder and mankind and society concern ; administration; analytical techniques in designing
and managing new products and services; entry market analysis; entry market development;

concept adjustment to customer need or desire; product concept selection; marketing mix

946-468 MIAMATITURUSA N 3((2)-2-5)
Relationship Marketing
waAakaznguiisIfunsRaABsduius AW MsesnLUUNagMENNIAAIRE LS 1S
Andulaninisnann deyamsaumaniinsnan anuduiusiugldiuladiuds matauiuazasiassdna
gnsildiionsinuanudiudliniegetnaddy
Concepts and theories of relationship marketing; design of relationship marketing strategy;
marketing decisions; data marketing; relations with stakeholders; developing and creating strategies used

to sustain relationships

946-469 NIMAALHBAMNEIBY 3((2)-2-5)

Sustainable Marketing

MsUIMIMIRmafsauURnveuseLATysia Asanden wasdnudrusn Myieseiiymian
HANTENULTIAUYRINTSALTIUgsAMaTNITIaIn NsimuInagnsineinnnuSuinyeuvedginasedinuLazns
fiaunegnsdiiunnduiiuguasimneddylumaudstunenisman madddsnuderidlddude
NEUFNa9) Lﬁaﬂmmé’ﬁuﬁuaaiwuLﬂi‘tﬂgﬁﬁ] SYUUILIA LagfIANEIUTINUUFIUVRIRTIIUTI

Marketing administration based on economics; social and environmental responsibility;
problem analysis from negative impact from marketing and business operation; social responsibility and
sustainable development- led strategy formulation as a marketing competition; concerning of
stakeholders for building sustainability of economics; ecosystem and society with ethical

implementation

947-118  &dngIna 1 3((2)-2-5)
Business Statistics |

myiezidapnnigsialudeeda aumng seuwn wazUsslevdvesads n1sifiusIusiuuaznis
tawedeya nstauualindigdnas msfanisnszate ananiazdu nMsuanuasananinasiduresiulsdu
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mMsUszInmAn MsvadeuaNRgnu nMaegeuAuduiusvasanls mslilusunsudusagunisadifaelunis
Tpnziiarilaueteya

Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability; probability
distribution of random variables; estimation; hypothesis testing; test of association; use of statistical package

for data and presentation analysis

947-311 @dmiion1sIse 3((3)-0-6)
Statistics for Research

AUNLNY YoulwakarUsrleviveadd nsifiusiusiuwaznisiiauedeya nsiawwaldudng
dUNand N13INN19NI218 NI5UTTUIUAT NITNAFBUANNAFIN N1TIATIZRAMURYTUTIU N1TATIENNIS
anneslavanduius Msveaaeulaawns nslilusunsudnsagunisaiftielunslinseiuasinavetoya

Definition, scopes, and benefits of statistics; collection and presentation of data; measures of
central tendency; measures of dispersion; estimation; hypothesis testing; Chi-square testing; analysis of
variance; regression and correlation analysis; use of a statistical package for data analysis and

presentation

948-260 AMuARE3ETIA waznisFemsludninnisnaia 3((2)-2-5)

Creativity and Communication in Marketing Professional

WUIAA NUNITULANBNWTITIAY NTPUIUMT IBNIS Mﬁuﬂﬂ’liaaﬂLLUUﬂﬁQWéﬂ’]i?ﬁlaaﬁLLazfﬁi
thiauedernuiieliutiuarairsnssonsulitunguidmnegegsdiussansam suuvuAanssuiinzay
dmsuusaraniunisel nszuiunislunsasuaiseuAnadeassd uasinurlunisdeansiionnnudusaly
ATnmsnmailidaudsiuaiessamenmanaauazanuiaveusediidlddude

Concepts and theories for business presentation; process, methods, principles of strategic
design; effective strategies for persuative promotion and gaining acceptance of particular target groups;
the way to organize an activity for a specific situation; processes to enhance creativity and
communication skills for successful marketing career and not conflict to ethics in marketing and

stakeholder responsibility

948-261 N1INANNTENINNUTENA 3((2)-2-5)
International Marketing
WWIAINAR FBN1IATILEIAIMIUNITAAINTENINUTEWA Fa53uds nsdduardean msaamuly

A1eUsema nagnsnseainlugalaniAdinig aunsdadesing o Adnadenisandunumaitiu n1svianuiila
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danguslaadesnislunainsinslsemanazinanudensivaduniwuinagnsnienisnainiivangay e
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Boulsszrisdanndeslunsdniugsiaseninaszina mavlenanisgsivlunainseninsseime wayas
WAILINALNENNTAAINTENINUTBLNA

Concepts and business process related to international marketing including import — export;
foreign investment, strategic marketing for globalization, factors affecting international business process;
understanding of international consumers and creating appropriate marketing strategies in order to link
international business environment, international market opportunity search, and development of

international marketing strategies
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948-263 N1SIATIZTRNINTITAATA 3((2)-2-5)

Marketing Analytics

muiiefunmsiiaszsinanisnain unAansnatnfiduiedeusiedoya ta3edelunisdum
%@Lﬁ%%amﬂmimmmL%ﬂﬁﬂma%’agaL%ﬂﬂizﬁ’ﬂﬁ ATUWUIEIU N19LENAAIALUINNEY LAaZNITINEILAUS
vmm’smmﬂé’ham'ﬁimwﬁﬁﬁay@ NMIIANIIAUNINDLR mﬁmiwﬁawﬁ%ﬁumqﬂﬁﬂ NSVIUIENYANTTY
Auslaa MsAummadienvesgnd nsdndulaniseendludnieniseain nsieseiuseansninvesfanssy
N13Ran wazasseUsIaluMAT s ket lddeyaniegsia

Principles of marketing analytics; concept of data driven marketing; tools for marketing fact
and insight investigation from empirical data; segmentation; targeting and positioning using data analytics;
satisfaction management; customer life cycle management; consumer behavior forecasting; customer
choice identification; marketing decision optimization; marketing activities efficiency analysis; ethics in

employing business data and analytics

948-360 NAYNTUAZNITIANITIIA 3((2)-2-5)

Price Strategy and Management

3183 10IAUIREURDY: 946-160 UANNITAANNA

Prerequisite: 946-160 Principles of Marketing

ulev1es1an nagndnsimunsie ns daduladsundasavesdndasiuszinneieg nsld
anduaiesdiolunisduaiunisnain nsivuasaliaenad ssfudiutszaumanisnaindu Jaden
mMsmanafiiinansgnusionsiilsuesians iasugmansfiusan mannevisuny MIlnszigadimy

Price policy; price strategies; price adjusting, and using price as a tool in marketing
promotion; the relevance of price setting to another marketing mix; marketing factors affecting

firm profits; price in economics; cost analysis; break even analysis

948-361 N1TIANITUUTUALTINALNS 3((2)-2-5)

Strategic Brand Management

AUNNE AUENAY UNUILazUselesiuaanusua andenlsEninnsaannuay TNy
suf A mdnualrIUTUR NagNSTaNUTLR andnenTTLAYN1TERNKUULUTUA KUTUFBATALAILUULY
suﬁﬁ@%ﬁyﬁﬁqﬂﬁ%ﬂuﬁugm ud s uveuuTusEATs UAGNAINUBILUTUA N1TIIARAUIVBILUTUA
duUTENOUTDILUTUA ﬂﬁiﬁ@ﬁﬁLLUiuﬁLLUUgimﬂfﬂi WATATDILUTUANITIANITUUTUAAILNIALIAY AT
UnUBakuTUARINUSUNITBIATIHIUTIULAZ N MUY

Definitions and significance of brands; brand components; brand identity; relevant of brand
and marketing; brand image. brand strategy; brand architecture and design; brand equity and consumer
based brand equity modeling; source of brand equity. brand personality; brand positioning; brand
component; integrated brand communication; brand dynamic; brand life cycle management; legal and

ethical brand protection

948-364 ANUANEFINETIAUAZNITIINUUUNNNITAGIA 3((2)-2-5)
Creativity and Design in Marketing
VANNISTLAZIMATAYEINITEBNLUUNINNITARIA N15TINBIAUTENDUININE 1 VRINYwElUNITEULAY
fu¥aueenuuy nMseenuuudydnualiAdesisnenmsfuazussaduet msseniuunwiindmiuesdnsuay
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M3TnnaaS enenIsEvuRanS T nsldreufiuneslunisesn wuukaznsuanawuy nsldlusunsy
Aaufimasing q dmsunseenuuudenianisnain

Principles and techniques of marketing design; human psychological components in reading
and perceiving works of design, the design of logos, trademarks, packaging;, eraphic design for
organizations; positioning trademarks on products; computer-aided design and model presentation; using

computer programs for marketing media design

948-366 NALNSNIINAINAING 3((2)-2-5)
Digital Marketing Strategy
Anwazidilaifeadunsiunmanisrsumaluladadsiauldlunismmuanagnsnmsnaiaiiie

povaNBInaInfUsInALavAaIngsnalueafdva Wilaussinunasanuimnevesmalulagidvialunisudeiy

nansnatn nsufuldmeluladfdsaiieadrsdoldiusounsnisudetu msfmuauazUssgndlinagns
nSAANARIYIA LarNTERNLUUAIT TlunUssliunudSaveanagndnisnannnavia

Studying and understanding concept of digital technology for proposing consumer centric
marketing strategy in digital era; understanding issue and challenge of digital technology in marketing
competition; applying and implementing digital technology for building competitiveness; proposing and
applying digital marketing strategy; designing successful performance measurement of digital marketing

strategy

948-460 A%NIANYINIINITAAN 6(0-40-0)

Cooperative Education in Marketing

Reuly : dwiudhAnududi 4

Requirements : For fourth-year students

UvRsumuindmaiewduninautinsaudunanlusunsd imunzausuaiiud
AuanInsavestindn Wenlssmnuianmauffunisufoaesduguuvunudseswidelasselsiten
71 16 dUadreiiies sreeumudamideensslmauasiiaodidinduanid 10 duaue
Tassu/manisinniinainnisieluiivsssudeuiuaanajifinu forsdtmauasiibesdy
anUsznoumsneslimUInunuzihnaenszeznafiufiRnulasmussdunansufiRnuegis
Juszuu

On the job training as a temporary full-time employee in the position appropriate for

knowledge and competences; connecting theoretical knowledge and actual practice, either as
the full time staff or in the form of project, in consecutive 16 weeks; reporting the work or project
progress to the university supervisor and the field supervisor within the first 10™ week; presenting
the project/ study results derived from the work practice before work completion; obtaining
constantly supervision and advice from the university supervisor and the field supervisor on a
systematic basis
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948-461 n1slugusznauntsuaznisulszussna 3((2)-2-5)

Entrepreneurship and Business Transformation

nsas1egsialul msfumeanelysl MsaannuansamaLInnIsvedeadng MIuUssusiaLiie
AOUAUDINITUUITU ﬂﬂ'ﬁu%ﬁqiﬁf\]ﬁwu’i@ﬂﬁmLLasmi%’ﬂmiLmuaﬂﬂé ﬂ’]'ﬁ@@ﬂLLUUI@JL@@SjﬁR]LLUU@JHHEjLﬁu
quéﬂmﬂ mﬁmm%mwamﬁm%’u@ﬂisﬂa‘umi mimLma'\‘ﬁqu ms‘u’%mim’mLa"mﬁm%ﬁjﬁﬁﬂmi N199ANTS
nsuasuutag LazaIeUIIdluNTUTENaUgEa

New business venture; new marketing identification; organizational innovativeness acceleration;
business transformation for competition response; innovation and agile driven business management;
human centric business model design; entreprenuerial marketing; business fundraising; new venture risk

management; change management and ethic in business



37

4. 93AUsenaULNENUUTEAUNISAINIAEUIY

4.1 NSHTINAIUNSDUANNIRNE

4.1.1

4.1.2

4.1.3

HAGNENTTEUTVRINTNTIUAUNTBNAVAAN Y

1) Wilamnufidesiufefusuuuuuasnszuiunisaniafinw

2) awsauuiiewdsuanundendniudinnisiau

3) fnuesndudmiunisieu wu nsfauilem nsdeaswarnsviauduiia
4) annsausuviauaRlinsousuInTInTavineu

ekl

mansAneil 1 vesulil 4

NSIALIAILAZANT AU
78390 946-465 NSHASYUANUNSDUANNIFNYINIINITAAA
AMANSANYIN 1 FUTUN 4 U 30 Tl

4.2 @wnafnen

4.2.1

4.2.2

4.2.3

HAGNSNIISEUIVeENAIAN WK

1) wlanwd vdnnsvesuuafnuasmquinemnain suiaansniduaisassdieats
BIRANUILATUINNTTUNIINTAAA

2) wnwidgmvdeanunsaiidudeulngldanug wfnuasnguinisnsnaiailoausuuy
wwmslunisunlulaegsaieasse

3) Annuenuimiuesnudnaenaussaudenufoa ngsufeuuasdedduiiuasulun
anuMsadluanuINNIgeaig

0) donlfweluladasaumanuiiguuuunsdemafiensiauedeyamamananlugiuy
fnanvanglfegammnzantiunguyanaig 9 uazanunisal

5) Usgnginuogeiiie dodndaain sulinveudeminiiuazfiAnungsufov Ardeuves
BIANIUATHIAY

6) sausvlumuuanatsuazvainnalsvesyana Jvinvelunisviauduiuldegtedl
Usednsnm

7) TnassazuavieUssloviveadeunyudiduiafivis

8) uanannefiuamuia fuyvediiuduasannsaussanunuldegiediuszansam

LpNEhY

nsufthnuaniadnu Uithndlumamsinuil 2 vesiudil 4

NSTALIALAZAN TR

516391 948-460 aniafin¥IMIINITNAIA

AMANISANYIN 2 FUUN 4 MPBANIANISANEN



38

5. UaN1INUALNEINUNITNILATINIUNTBIUIAY

5.1 Anasunelaede
vangasivualin@nwivnaudesameifousounein 946-363 msidenann el3ous
nszUUMAITonensnaauariinnnsfuat nIuT wasisuiFsadledmihmenuifenain 946-463
NMsAnYIAUATIBaTENIINIRAIR 1 Wag 946-464 MIAnwAuAT1BasENaNITRaTe 2 Welvin@nwnle
Boumevinidesumsnaauaglumansiieidos
dmsutinfnuduld 4 AFsuununsfnwuuuaniafinsmnaudesdaiAanssuiamiay
visovhitefieadesiumhitnuiufod Wellaliindnwansauszgndldanuimensnaadniu
anumssistsluanuusznounsuazdavhnenunaegaduszuu lngUssfiuiiagiundaviiAanssu
Wauuni evhideardesldfunsifurounnmissanu/anuuszneunsania AnwifitnAnw
UURMY wagniienw/anulsEnaun1saniafin®eenkuunIsIANITHazAIUANALANITYINAINTTY
Wanrderinidesufuenasdiuinm uae dnfnvasfesiiauensnumsujsinuaniale
§uqmn15ﬂ§ﬁ§qwu
vdngnsimusliiseiviiinsSounsasunuy WIL $1uau 25 391 Fauszneusesein
oA (1) 946-160 nann1snaIn (2) 946-201 N153ANTINVUINLL (3) 946-260 NeAnITHFUTLAA

a o

WaZNagNSN1aANA (4) 946-262 NM13IANITNTRAA (5) 946-300 N1TIANTNTNEINTUYBEY (6) 946-360

N153ANSN5UE - (7) 946-362 mﬁamamwamL%qgimmi (8) 946-363 N15I38N15AAA (9) 946-
365 ya3vnailudusznaunisuasnisasnegsia (10) 946-366 N150a1AU3NIT (11) 946-367 N13
In1sgsnamuanadelvd (12) 946-369 nsmanaLiiedawinaeu (13) 946-400 N15IANITTINALNS (14)

946-460 NNSIANISHNANN T LAz L IRNTIY (15) 946-461 NIIANITYBIN NN TAAIALUUYTUIN(L6)
946-467 NSIANITHANN UL (17) 946-468 NNSAANPLTIAUNUSAIN (18) 946-469 N1THANMNDAIY

Fadu (19) 947-118 adfgsna 1 (20) 948-261 NMInaIATEINaUTEINA (21) 948-360 NagNFLALNT
IAN1537IA1 (22) 948-361 N1IIANITHUTUATINALNT (23) 948-366 NAYNSNIIARINAINA (24) 948-

364 ANUANATINATIALAZNITOBNKUUNNNITAAIA (25) 948-460 anfafnwininisnain Jaiulv
UnAnwvihlassnuiysannisiulandgsiaase aunsaussgndldngulitensiavinagnsuaziiaue
lassnuienisuidaymiviagsiala

5.2 Nagwsn1siTeus

1) WlAANUIUAL NN TVDLUIAALAL NG BN 1NTRAIN

2) asgninifanAdelutlgtuiiierdestunsudtiymuaznsesenssdrnuiluauiivinsnaia

3) Ansgityvdoaniumsaluioanmilymiidudou lagldnmug uwAsuaznguimanisaas
iieiausuuzuumslunsudluldedisairsassd

9) Bonldmelulaansaumaiionsduduesdanuimmisguuuumsdomaiiensiiauedoyanis
nsmansluguuuuivannvanglsognavsnzanfunguyanasiig 4 wazaniunisal

5) WinueAnalingzs Andeininy duangiuasiiuaiisassdifieaiisesdauiuasuinnssy
NNNITARA

6) SuuavatuayuieliiinnswWisuwdasudledymedaasneassa



39

5.3 9291281

AANNSANBIN 1 V2ITUTN
AANNSANBIN 2 V2ITUTN

3
3
MAMSANYT 1 VedulT 4
MAMSANYT 1 VetuTe 4

4

AANNSANBIN 2 V2ITUTN

o

MSUSIIT 946-363 NNTIFLNITHANN

]

g

d1SUS19311 946-463 MIANWIAUATIDETLNINNITAANN 1
FMSUTIWIVT 948-464 NSANEIAUAINDETLNNNITAAN 2
d1SUT19391 946-465 NTLASYUANUNIDUFRNARNYINIINITNAT

FMSUTIWIVT 948-460 ANNAFNHINNNITAAN

5.4 UIURUILAA

787391 946-363 N15ITLNITAAN 3 BUILNH
18391 946-463 NNSANYIAUAINDATENINITHANN 1 3 BUILAR
18391 946-464 NANYIAUAINDATENINITAAIN 2 3 PUILNA

78391 946-465 NSIMFIUANUNTOUANNIANYININNTAAIA 1 UI8AR

787391 948-460 ANNIANYINIINITAAIN 6 VUILNR

5.5 NNSLAIIUNIS

—_

)

UOUNED115ETIUS e TN

fvundaluenstidinen Tideyadnasifsrtulassnumaduled uasusuugsliiuasioeue
ansdivinulimuinelunsiieniade waznssurumsanuduaiwasUssdiuna
gnsdiivinwdavituiinnsTidusnw

Jnassauszsanamiuayunide dnddrunsanuaznn uazieiesdlofililunside
Salsn@nudausranisineUinlares1ansefiusnwussaiv

(%

ananssuLialnAnwiaueNaumee19158UsEINS18390

5.6 N3zUUNITUTTILUNE

UszlunaannanunIvnlunsyinlassnu

UselunaannnsE@uauInlan kagaInnIsigusIesu

)

b

o

guUsTluraNTSguImenuewmINLUUlasy

douUssiliunan1sseuvaElT UM UUNe Y

el e eXe

dounAzElTEuUsTluNaN S EUI TN
nsihfnfInssuvesiseulunmsiiauenay
AUSEAIUUTI8I9 U UNAN LT 8 UYL T B AN N A1UR 1A8AIULALYIUTDI91A1TE

Usa151873%0



40

nuad 4 Wan1siteu3 nagnsnsaaulasnsUsEliung

NSRAILIAMENYULNLAYYRIUMIN

AENYULNLAY nNagnsusenanssuvasinfne NAAWSNISISEUITEAUNENGAS
(PLOs)
Jutheonuuunagns |- Msdesdanuiilanntuiesseuly PLO 1 @1115090NLUUNAYNIENNY
amsmanalagld gﬂu;wf;m lmu ﬂmjfﬂa fsasTel ﬂjimmmwumaamummﬁm‘uu
o ySudunisdunisiseunisasu 1
walulagiianis

atvayunisinaulale
(Core Marketing

Expertise)

duasulndnAnwladadiusilulasanis
UWEnmsivmaifietiemdeyuvuluiodu
visonagsie tnerrmnuilaly
Uszendld Maukukagaiunisly
ADUNTIRTY
duasuliin@nwtnsiulasanI sty
Aanssuieafumansnanisnain Tneld
AusNvieaTeulUNNUNTg
ALIUNUIT WU NMTUTENIAWNUGIAR
M3UsEMIALNUANTAATR LTuAY
N159lATINITHNOUTUVTENIU
meluuseme wazsnsUssme sl
mswanideuiindnefunminends
RN

PLO 2 anunsaltwmaluladiie
fnaulanienisnaiale

JutnAndenagns
(Strategic Thinker)

nsthnsdiAnufiAntuatduniagsia
andusegnslunisiGeunisaouiia
AT1e9h wanidey wazedue
veumnelasanuiiietaglumsnszdu
wazduasulvidnAnwlaiiasest uile
gy WA LAALTNAT9ATIADENS
LﬂuiwwuﬁugmmammmmLLag
walulad

PLO 2 anunseldinaluladidie
sndulanisniseanale

PLO 3 @u1508519ANEURUSAY
naugiduladudeninisnain
PLO 4 aunsodeansiiteufifeu
TussAnslapgneduszansam
PLO 5 Aszuiinuazuanioands
38555 Tulnveuserldula
d1udy (Comprehension /
Application)

Hugffieanansasiiu
AINTTUMINITAAN
pg19llAUSURRYaU
sorilduladiudy
(Sustainable Master
Mind)

JansBeunisasuneinichudila
ANUSUAZUIAAN YN NTAANA
JansBeunisaey dneusuiieli
UnAnwdANuTUlintaUdAULY LA
GG
JamsFeunsaeuiitiumsiFeudan
an1unsaless nsdifnwuieiunasTsy
A3YFITUNNITAAA
NSNRUIRAZENTEAUAMNINNTALA
TudunAnwiIulATINITNI TR
UnAn

PLO 1 @1313090NLUUNALVIENNY
nsmanaviusioaaunsaltagy
I

PLO 3 anunsaasnennuduiusiv
nauiiduladdeninisnain
PLO 5 nszuiinuazianiaands
38555 Tuilaveusegldla
dude (Comprehension /
Application)




1 4
A a A

ANNANAV IR NS NS BT R U SRNY

NANFATUITNNIINAIVAUNA §1913VINNIAAA NaNgATUTUUSI W.A. 2564

(d
=D.

=
INYASLAYN

93UNERIAANINIIUTIUNNGIA AL M ARSI ITaTlA
TAnansssiazuanseanieUselovivaiiouny sy
fvinwsnsviheuluiiy Juywddunus wasdinuaunsalunisuszauu

1ila Mauni wazoonuuunagvdnisnatn Tagldesdmnuimegsia nsmann uazmansd
Reteslivuiumaiasuuawesdsaulummssei 21
anansaununagnsneniseanlusiiunisluaaunisalasduguuuuning
fvinuznsiSeudmenulesnurdinuiiivannvans

ansoAnieTgiiiensdadulaidsnagns iilelmAnysyloviunmissuaydns
anunsofnuMIdslulsERunsiunIsnan lneussendldesdrmnuslaegnadussuy uaz
Wnauanan1sinuidelaegegndesmundniznis
anansarhausluussgndlilugal s warysannisseninemansle

aunsaasenuduiusiugiduladudennisnaia
AN150a519853A1ATINTNNTIANN YEedte iWewaw udledlywvemhenuldduse
ansoiENgIRafoLnAnlnagIRalnlinouausmaiinufosnsdinuLazinda
AUANNTANNITHUITUVDIUTENA




o g a Yy o o a % v v o
NaaWﬁﬂ'ﬁLiﬂugi%ﬂ‘UﬁaﬂQﬂi (PLOs) %aaﬂﬂaaanummgﬂumuwaaw

v a

Y

SNLIYUATUUINT

FIUNTAAUANE W.A. 2561

NANGATUINITTINAUUAA 191N IAaA vangasuSuuse w.a. 2564

HAAWSNISITBUTsTAUNANgAS

Winweialy
(Generic Skill)

NWLLANIE
(Specific Skill)

sy a

UINTFIUAUNATNWSH T

G\’]ﬁJ&I']ﬂig']Uﬂ']’iQﬂllﬁﬂ‘U'] W.A. 2561

¥ a v I ¢ P a v <
(PLOS) KiSeu H3maineassa | walllaeiiduuds
(Learner) (Co-creator) | (Active citizen)
PLO 1 #1315002NLUUNAYNSNINITAAIATTIU
. P v v v
saaaun1saldagiuls
PLO 2 #u1saldwmalulagivanisanaulanig v v v
n15nanle
PLO 3 #13150&519ANNaNNUSnunaudddu
9 U / J

Tadauden1enisnana

PLO 4 dnansadassinaujufieiulussinsla
ag1aliuseAnsnm

PLO 5 ASSHUNUAZLENIDDNYIR38555U
Juiinvausadiidulddude

(Comprehensive, Application)




