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Basic Life Support
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Global Citizenship
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Perception of Life and Nature
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Science and Technology Literacy
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Digital Literacy
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Logical Thinking
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Life with Calculations
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Everyday Chinese
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Chinese through Songs
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Southern Studies
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Society and Politics
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Man and Society
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Environment for Life
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Digital Modernization
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Life and Health
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Nature Perception
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Singing for Pleasure
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Thai Classical Music for New Generation
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Folk Dance in the World Culture
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Dramatic Work for Personality Development
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Thai Martial Art
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942-230 N1INBOINT 3((3)-0-6)
Taxation
944-122  VENLATHANANT 3((3)-0-6)
Principles of Economics
944-204 NHVUNYTINT 3((3)-0-6)
Business Law
946-100 Aufidesiuifetugsia 3((3)-0-6)
Introduction to Business
946-160 MANNITNAN 3((2)-2-5)
Principles of Marketing
946-209 MANNITIANIT 3((3)-0-6)
Principles of Management
946-214 MsUnBdmsudUsENaUNS 3((3)-0-6)
Accounting for Entrepreneurs
946-290 N13RUTINY 3((3)-0-6)
Business Finance
946-400 N13INNITTINAYNS 3((2)-2-5)
Strategic Management
947-118 @difgsna 1 3((2)-2-5)
Business Statistics |
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2.1) nguIvIndeAu 50 viaEnn
946-150 nsdeuldsunsulosiu 3((2)-2-5)
Introduction to Programming
946-151 wimvddiannseting 3((2)-2-5)
Electronic Commerce
946-255 LoamusallonuiuIneImaniteya 3((2)-2-5)
Structured Query Language for Data Science
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Fundamentals of Data Science
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Digital Marketing Analytics
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Consumer Behavior and Digital Strategy



946-354  FeN1sMeatAd mUINeImanvoya 3((2)-2-5)
Statistical Techniques for Data Science
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Computer Networks and Information Systems Security

946-451  HUNUMNNNGINIAINA 1(0-2-1)
Seminar in Digital Business

946-453  1ATIIUNNNTINIAIIIA 3(0-9-0)
Project in Digital Business
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Pre-Cooperative Education in Digital Business
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Digital Marketing and Emerging Technologies
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Enterprise Resource Planning System
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Business Process Management and Improvement

948-458 nstulndeunagmdliiainsassfmedoya 3((2)-2-5)
Data Driven Creative Strategy

948-461 msludusznaunisuaznisulszssna 3((3)-0-6)
Entrepreneurship and Business Transformation
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946-153 gy nsesnuuukarimuIvludAnselldinu 6((4)-4-10)
Module: Front-end Web Design and Development

2.2) ngudvAniaen 9 Mi7efin
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946-249 MsIANSlYLTuanaNLETY 3((2)-2-5)
Social Commerce Management

946-258 M1sLENdeq 3((2)-2-5)
Storytelling

946-345 aluladlaniiie 3((2)-2-5)
Multimedia Technology

946-645 n1sNAIUTUTLNTUUSZENANINGIAIRIULIY 3((2)-2-5)
Web-based Business Application Development

948-349 AseUELaUlAETEAUDIANT 3((2)-2-5)
Enterprise Wireless LAN

948-352  Uszaunsalglduazniseaniuudmuszauauiugly 3((2)-2-5)
User Experience and User Interface Design

948-353 msvin1TaInUUdiANeaulall 3((2)-2-5)
Social Media Marketing

948354 n1sdansiiemuasdenita 3((2)-2-5)

Content Management and Digital Media
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948-442
948-455
948-452
948-453

YAIY
946-350

mswannlUsunTIUTZENAMIgIAaULeURsalInAD T
Business Mobile Applications Development
ladafinduaslggumuninia

Digital Logistics and Supply Chain
NNPONHUVLAZUITMIEUTYA

Database Design and Administration
Tsunsuusegnavnegsne

Business Application Software
szuunstisyRusiannsedng

Electronic Payment Systems

YIPINTIANTBATIaUAZNSIEITRN
Module: Digital Content Management and Storytelling

nguivIInermanstoya

948-250
948-251
948-347
948-351

YA
948-459

nsuavirtideya

Data Visualization
wadlan1sinseutoya

Data Preprocessing Techniques
MlATIEYdeYan1egIng
Business Data Analysis
35S TIaYMTIATIEN

Business Intelligence and Analytics

YA TNATIILaR AL TRYR

Module: Data Analytics and Visualization

1A <) v
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946-201

946-301

946-460

946-461

948-252

948-253

948-261

948-342

948-360

N33AN15§5NVUNLRY

Small Business Management
§305ENINNUTENA
International Business
N133ANSHANSUTILaTUINNTTU

Product Management and Innovation

ﬂ’]ﬁ%@]ﬂ’]i‘lﬁlaﬂm’]dﬂﬂima’lﬂLLUU‘UuiﬂJ'm'ﬁ

Omni-Channel Management

N139ANITUINNTIN ANUANES1SETIA Lazmnalulad
Innovation Management, Creativity and Technology
N1309NLUVUINIT

Service Design

N139AINTZTNINUTELNA

International Marketing

ASUSMISIATINAG

Project Management

NAYNSHALNITIANITINAN

Pricing Strategy and Management

3((2)-2-5)
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3((3)-0-6)

6((4)-4-10)
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3((2)-2-5)

3((2)-2-5)

3((3)-0-6)
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3((2)-2-5)

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)
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948-361 MIIANITUUTUATINAEYNT
Strategic Brand Management
948-448 MIUNAUDIIUNNGIND
Business Presentations
941-363  mwidanqudmiunisdeamisgina
English for Business Communications
WadoniAy
948-355 YUeilAuNagInamava 1
Special Topics in Digital Business |
948-356 viYeiilAEN1NgINIAIIA 2
Special Topics in Digital Business |l
948-357  VvafikAunn9gInInATTa 3
Special Topics in Digital Business |ll
ngNIYNNUszAUNITAIIVITN
946-152 M3SuSBeUszaunsal pdaii 1
Experiential Learning |
946-254 M3SEuIBUszaun1Tal pdsii 2
Experiential Learning |l
948-054 msSeudidsUszaunisal aded 3
Experiential Learning Il
nguinidauinisTrifunangnsdy
946-251  msiauIuluduinsegldnu
Front-end Web Development
946-253 MseRALUUNI AN WMTUTINT

Graphic Design for Business

3) AyrUszaunisalnimaunu
948-456 aVNAANYINNIGINAATIEA

Cooperative Education in Digital Business

A. NUINIYNADNLET
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Iuumhgin (ngud) - UHUR - Anwisigniuies)
oo 138U 1 Anansedviseluil 2((2)-0-4)
941-160* miﬁqLLazv“vmmmé’mqwﬁugm
941-161* mia"mu.azL%ummé’mqw‘ﬁugm

942-107  manswszTngmiannUsgloviifiousnud 3((3)-0-6)
944-122  WANLASHFANENS 3((3)-0-6)
946-100  Anufilowiuifedugsia 3((3)-0-6)
946-150  madeulusunsuidesiu 3((2)-2-5)
947-102  FwihiAneeansuazinalulag 2((2)-0-4)
947-216  FInAuNIIATLIN 2((2)-0-4)
948-140  yinwen13lERIvIA 2((2)-0-4)
EREY 20(19-2-39)

A1ANISANENT 2
Iunhein (gul - Y08 - Anwimenuied)
oo 13U 1 Ananmeiviseluil 2((2)-0-4)
941-160* mi‘WaLLazmmﬂﬂwﬁﬁqﬂqwﬁugﬂu
941-161* M3 TEun SN uitug

942-101  audunaiiedlan 2((2)-0-4)
942-102  MsteTiafiugn 1((1)-0-2)
942-105  N1IAALTIDDNLUU 2((2)-0-4)
942-106  TIniIA 3((3)-0-6)
946-151  wiglvddiannseiing 3((2)-2-5)
946-153  ypIynseenwuuwazimuIuludindedldau 6((4)-4-10)
59U 19(16-6-35)
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Tuuniein (el - UUR - Anwimenuieg)

942-222  fwuileTin 1((1)-0-2)
946-160  MANNIINAN 3((2)-2-5)
946-214  msUyTdmIuUsEnauns 3((3)-0-6)
046256  Inenanideyaitosiy 3((2)-2-5)
947-118  @0ngINa 1 3((2)-2-5)
948-358  n1sRaInRIViakainAlulagsIaly 3((2)-2-5)
996-122  MIIUFFUVSUANENS 1((1)-0-2)
941-162  MFWAIUITINYEAIWIDINGY 2((2)-0-4)
130
941-163 mmé’ﬂﬂqmﬁamsﬂizﬂaum%‘w 2((2)-0-4)
374 19(15-8-34)

AANISANEIN 2
Iuuniein (gud - UUR - Anwimenuieg)

001-103  ladedrnudugusznaunis 1((1)-0-2)

946-255  Leamuealiionuiuine1manidoya 3((2)-2-5)

946-257  MTIATILRNITAAIARINA 3((2)-2-5)

946-260  WHANTIUHUILNALAZNAYNTN1NATIA 3((2)-2-5)

946-290  MSRUTINT 3((3)-0-6)
WoniseuseIAmiaen 31U 6 mieia

XXX ATITWEDN 1 3((x)-y-2)

XXXXXX AYITNLEDN 2 3((x)-y-2)
%39

946-350 ﬁqﬂimmﬁﬂmuﬁamaaﬁaLLazmiLaﬁﬁ'aﬂ 6((4)-4-10)
%39

946-459  YAINMTIATIRILarNTLaUedeyA 6((5)-2-11)

94 19(x-y-z)
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fod)
=<h.
w

= =
MANSANEN 1
UUmEnn (e - UJUR - Anwisnenuies)

942-230  N1TAEINT 3((3)-0-6)
946-209  WANNITIANT 3((3)-0-6)
946-354  FBNIINNERFMIUINGIANANTTaYA 3((2)-2-5)
948-457  A15IANNTUAYNITUTUUTINTLUIUNNTNINGINT 3((2)-2-5)
XXX AP NERNLET 3((x)-y-2)
ook AvdenmnadvAnwluidenansei 6 2((x)-y-2)
AESUTEINAT
594 17(x-y-z)

A1ANTIANEIN 2
Iuumhiein (ngul) - Y08 - Anwisignues)

944-204 NOUNETINY 3((3)-0-6)
946-355 sruuIASeTI AL B LarALTuAIURIAT TALNA 3((2)-2-5)
948-444 FPUUVIWLHUTANITNININTDIANT 3((3)-0-6)
948-458 nstuidounagniiBsaiisassadedeya 3((2)-2-5)
XXX-XXX A TWEeN 3 3((x)-y-2)
XXX-XXX I UdONES 3((x)-y-2)

594 18(x-y-z)
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o)
=D.
N

= =
MANSANEN 1
UUmEnn (e - UJUR - Anwisnenuies)

946-400  NNIIANITTINALNS 3((2)-2-5)
946-453  1ATIIUNNGINIFINA 3(0-9-0)
946-451  FUNWINNTINIAINIA 1(0-2-1)
946-454  MTLATPNANUNTOUANNIRNYIN4TINIAIA 1(0-2-1)
948-461  maludusznounisuaznisuusgussna 3((3)-0-6)
oo eATAnwhlUEeN 2((2)-0-9)
EREY 13(7-15-17)

AANISANEIN 2
Iuniein el - UUR - Anwisieauie)
948-456  @nfAANYINNGINIRIVA 6(0-40-0)

59U 6(0-40-0)
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3.1.4 A195U1YI18IN
wnadgAnenaly
001-103 lafisgaanulugusenaunis 1((1)-0-2)

Idea to Entrepreneurship

mMaduiszneunts MIlnzianImiIndengsie Maualmlen1aniegsng nsdaiuufngsia
shedosdionsgsivadill

Introduction to entrepreneurship; business environment analysis; business opportunity
seeking; using modern business tools to develop business models

941-101 awnlneiiienisaeasuaznistnaue 2((2)-0-4)

Thai for Communication and Presentation

ninnslEnwlnesiienisdeans Aaurlunsieansite 5 e n1sile WA 81U WeU uaziinwens
Yuaue nsiladiedulaanundn waznisinndluaaiunisalsing q nslédesd Sarduiulunisdeansly
FAnuszdrTuarlunmsviien mssnuieanudlafeifouuazuudn madeuienisasuanu midade
M9TwNsIargsAe Manaluiiussyuvy uaznsiaus

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various situational
contexts; registers and styles of daily-life and workplace communications; reading for value and attitude

understanding; summarizing; official and business correspondences; and public speaking

941-160 nsiauazwANMISINgURLgIY 2((2)-0-4)

Fundamental English Listening and Speaking

Aninwenisilalay mi‘wmlummaﬂ%aamﬂummﬂivﬁmu nsilaiedulanuddry mimmﬁa
aamisuuwumu‘[,uamumimmﬂ 9 nslgliensal ﬂ?iWWUWﬂ’J’]Mi@’mﬂ’]ﬂWW e e amummﬁaﬁ’wﬁuﬁm%ﬂ
ﬂ’]iﬁﬁ)?ﬁi

Practice in listening and speaking skills based on topics used in daily-life communication;
listening for main points; basic oral communication in various situational contexts; erammar usage;

development of vocabulary and language functions necessary for communication

941-161 mia"muazL%&Jummé'\mqwﬁumu 2((2)-0-4)

Fundamental English Reading and ertlng

Hnvinwen1se1ukaynIsliau wﬂwumimuwumu msmumaaﬂammammm £519a81980 N5
ﬁ(ﬁu‘lﬂﬂ’J']lIEﬂTL!ﬂ’]ﬂWVILLa&’ﬂa’JﬁWGNUWﬂ’]ﬂWVl ﬂ’]ﬂ‘m’iiﬂﬂiiu ﬂ’]iL‘UEJ‘L!iuﬂ‘UUiuIEIﬂLLauEJa‘Mu']ﬁu“]

Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and

paragraph writing

941-162 NMTNAIUINYSAIWIDING Y 2((2)-0-4)
English Skills Development
ANYinyeAuNTHe N15Ne NMsBuLay mﬁl,%'au msﬂsuaﬂm“l%’ﬁﬂwﬂuﬂWiﬁammauaumﬂuﬂ%w
smq sL‘LlL‘N’J‘UWﬂ’]i msmuLLavwauﬂiﬂaﬂ domiindue miﬂivaﬂﬂwwﬂumsaamﬂum‘uwwgmmi
suensisanuLaznoumuau ¢
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Practice in using the language skills— listening, speaking, reading and writing — necessary for
the academic purposes; reading and writing sentences and short paragraphs; applying communication

skills in academic contexts; asking and responding to questions

941-163 MEnsIngeianITUENaUDITN 2((2)-0-4)

Professional English

Anvinwgsnunsits maya mssunaznadeuiildlunsuszneuendn maUszyndlivinuglunis
doanswazaunuiluusuneng 9 Tun19v1191u nsRemaunarmeuluanunisalng 9 NNFUNAUBBHUNIN
%;ﬁa NM1591UkaEMSWIUIUUTUNTUNISYINIU W1 ASITEUDIUALAZ NN WNLATN VR P ETa bt Tuns
Wiauetoya

Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in various
situations; asking and responding to questions, data visualization, reading and writing in workplaces;
emails and letters, diagrams, charts and graphs, data presentation

941-225 a1wnuludInuszaniu 2((2)-0-4)

Everyday Chinese

sruudes AAnieing ludilnusedniu day dnvaeuiu AnSe1uased wazlassasiausslen
aenFuseiuiugiu msfivinugnisile ya 81w uasndeu Mnaaumsalne Al

Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing skills

from given situations

941-226 ATIAUINNLNAY 2((2)-0-4)

Chinese through Songs

E’JﬂﬁﬂwmiﬂaLLasvumIﬂEﬁ,ﬁt’ﬂwaﬂﬂwwﬁumuﬁaﬁmmsm nsumdAny d1uau lhensal nseenides
mMsulamasInunasdularUszandldldtunseansluiinused iu mavssgndldnvduiionisdeanslu
UTUNAN)

Practice in listening and speaking skills through music and popular songs by using a variety of
innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying

communicative Chinese in various contexts

941-237 awUuludiausziriu 2((2)-0-4)
Everyday Japanese
Lensaiduuazsussloaiiugiu Bmadoudnusdssruy wasazngnruy \Foudmdmivszana
300 A
Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing;

approximate to 300 words

941-246 mwlSuealuTinuszsnTu 2((2)-0-4)
Everyday French

wanNN15eendes wanliginsaliugiu nsimuinwen1sils nsualuilnuszdiu msdeuduag
Uszloauszloadus n1so1utonudus 91ndesng 9
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Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 mwneasiuludinyszaniu 2((2)-0-4)
Everyday German
Lsnsalnwiwesiudossiu Bnila wa 61 wasdeulsslenly seauiiugu

Basic grammar; listening, speaking, reading and writing at basic level

941-275 arwaangludIausedniu 2((2)-0-4)
Everyday Malay
SPUULAEN 9NYTIBUATNITENeRNIAEIN I BINATY VINweNISila A 811 Weunwuangluseaunu
Tassaislsslonfiugrueaniwuany ddwiuardunuiilives nsaunuiluaniunisoifisuiuitenisioans
Tutinuszdniu
Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and
writing skills in Malay; basic sentence structures of Malay; frequently-used vocabulary, expressions and

conversation in relevant situations for daily life communication

941-286 AMWMNMETINYTEIIY 2((2)-0-4)
Everyday Korean
fneendedlignies Taiau uasflnvinuests 4 dufte msilana 81 wesdeu nsiinadadszlen
g uazmsiinaununnuinmaildluiausysiu
Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing;

constructing basic sentences; practice of Korean in daily-life conversations

941-297 ANEIDINGHINNINAY 2((2)-0-4)
English through Songs
Anvinwgmsilaazyalneldinasnudanguinudouinnssy nisthed dwou lhensal msoen
Fos nsudamasnnnunimainiwdangululiludiausesiiu msldmasnudnguitevsslemniveadiou
uywe
Practice in listening and speaking skills by using songs and music through innovative devices;

vocabulary; idioms; pronunciation; English song translation; English songs for benefits of mankind

942-101 asdunaidiadlan 2((2)-0-9)

Global Citizenship

nEnmstugruiesuanudunaidedan unum ifinadles nsiidiusau nsufoRnundn
nguuneuasndnfasssy nsddnd dnansisae nseyludiruussydulnevitunalsanuiuniuay
WY IWUSTTY

Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse opinions

and multi cultures exist
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942-102 n13taeTAniugu 1((1)-0-2)
Basic Life Support
nsteituiudmdesdu Tneldaoumsaianidusaes
Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 msAauazn1sanduls 2((2)-0-4)

Thinking and Decision Making

VANN1THAENTEUIUNITAAYBIUYYE MINAUIANYULNITAALALZNTIUIUNTAR ANLAREII9ATIA
NSAALYITEUY mﬁl,ﬂiwﬁﬁﬁauuauaxﬁdnaﬁ nszvIUNISinaula NITUIUNITUAWMIAIINS wazn1sUsEENAlY
Tunsundgmludinusedniu

Principles and process of human thinking, development of cognitive attributes and processes,
creative thinking, systematic thinking, data analysis, decision- making processes; knowledge- seeking

processes and applications for daily-life problem solving

942-105 N15AALTIDBNUUY 2((2)-0-4)

Design Thinking

NIPUIUNTAAVBINYLE AUARATINETIA NENNIIANTNTEUL nannsAngeeantuulunsiinla
Yy nszvaumsdedula nsidfedagvuaznsiauisnisuidym nmsasiassAuinnssunnagsnanaslu
TinUszdniu

Human thinking processes; creative thinking; systematic thinking; need-based design thinking
for problem solving; decision- making processes; problem accessibility and solution initiation;

prototyping; creation of innovations in business and daily life

942-106 FAaiiA 3((3)-0-6)

Happy and Peaceful Life

NsflafiuazANUIANA? ANgUYRITIn MIviuaueazdau N15idnle gausUu uaziA1Iw
AVILLANANIAINTANY Tnwen1sdearstunisvhen nmsuddymsinsusgnsanasss mslidinludnuiid
AUNAINNAY

Consciousness and mindfulness; happiness of life; self- awareness; social literacy,
understanding and respecting diversity; communication and collaboration skills; creative problem-

solving; living in diversity

942-107 answsyvgnisiauIUszloviivounyud 3((3)-0-6)
The King’s Philosophy for the Benefit of Mankind

AUMLE NENNTT WUIAR AUEIATY wastUmungvamanUsvveAsugRanawies nann1mnss
o ndnnsidnla Wi W nsimaueansnszsT waensimweg1edii ndeseinsthmans
wizsrlUuszandlluiiufissduyana esdnsssRavioyuvuluseiuriesiunasseiulsuna mevhianssnd
ysanmsesamnufiieaiassloviiieusyud fufadivis

Definitions, principles, concepts, importance and goals of the philosophy of sufficiency
economy; work principles, understanding and development of the King’ s philosophy and sustainable
development; an analysis of application of the King’s philosophy in the area of interest in the individual,

business or community sectors either local or national; integrated activities for the benefit of mankind
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942-115 uald 2((2)-0-4)
Southern Studies
ﬂﬂmﬂsu’mmam TUsIUAR 10330 Useinel Tmusssy ﬂ'J’]lILSUE] LiENLﬁ'W]']UWUVIﬁWﬂEU ﬁ]ﬂi‘ﬁll
ﬂimﬂﬂmLmaqLiau%ﬁlwmummauﬁaﬁﬂmcusmamul,mwm 3’33JV|QN@G]3E)LW’E]LLUSU’]LL‘ViaQLiEJUE‘Vﬁ’EJ
LL%ﬁQWENLV]EJ'ﬂWQiJSUU
Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends;
undertaking a case study either from communities-based learning resources or in national museums;

producing media to introduce learning sources and tourist attractions in a community

942-222 Awuilediin 1((1)-0-2)

Sports for Life

ANUAIAYvEINTE RN ¥Tiarefiw) AuAIvRIAINIsasNNIe Fnla o1sual deau wavaiUayn
msUssifivguamidesiu mstindtnuedesiilumsiduimnazeentidame

Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic training in

sports and exercise

942-304 FINABNITAUNIG 2((2)-0-4)

Travelers Infographlc

ﬂ’]iLQUVI’NLW’@ﬂ’ﬁ%aﬂLVIU’J ﬂ?i@@ﬂLLUULLNUﬂWiW@QmﬁJ’J ‘fjiU‘VﬂLLa”E]‘U’ﬁiﬁﬂ“Uaﬂﬂ’]iLG]UVl’]\Wla”I"i]‘i]”
Lﬁﬂsﬁlu ?J‘Ll{?]’e]‘LlLLauiuU‘UWﬁﬂ’]iVﬂQﬂ’]i‘@J(ﬂLll@Lﬂumﬁﬂiﬂﬁﬂﬂﬂiumﬂ Laﬂﬁ’]iﬁﬂﬂiy}IUﬂﬂﬁﬁ/la\‘iwlﬁJ’J ANTUTNS
sulsznaiiensvisaiion maduinvieaiisdifannw

Travel and tourism; travel planning; problems and obstacles of travel; procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for

tourism; being a quality tourist

942-305 S9AUKAZNITHUDY 2((2)-0-4)

Society and Polltlcs

waﬂmswumummmamma A91899 @1 UNIFIALLAENITIE DY ﬂammmﬂmm“msmaa
q@uﬂﬂimLLauawﬁﬂ’liLmaa nsidusiunienisdier mavasunlasdnunaznisidles nasnaun1suims
Usewneluadialml

Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes; modern

government management

942-306 uYwONUFIAY 2((2)-0-4)
Man and Society
fuguvosmywdlasssauvA wofingsy mansdugtu Yamsssu madnssdoudauuaznistaing
msdsay aadumarsugia maiies nguane giindsdanslne nmsiasunlammedsay Jyvdsauuasiin
Al
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Human nature; behavior; settlement; culture; social organization and socialization; economic,
political and legal aspects of social organizations; backgrounds of Thai society; social changes, problems,

and solutions

942-307 ¥iuadnadea 2((2)-0-4)

Risk Intelligence

mmiLﬁ/aﬂéfuLﬁmﬁ'UﬂmmLﬁlmﬁ’mqﬂﬂa LUININTIANITANAEES msizqmﬂm?@ﬂ nsUsELiU
mnandes MIrevauaInaLdes mmﬁsﬂuq@ﬁ%ﬁa LLazmﬁmmimmL?Sﬂﬂ;&gﬂﬁ%ﬁﬁ

Principles of personal risk; guidelines for risk management; risk identification; risk assessment;

risk response; digital risk; and digital risk management

942-308 uanlids 2((2)-0-4)

Camping

ATl msutinuaniiioln udwienilmSegneuuisniludsemelng msnaunufiums
wafianisidengunsaiuaut Aanssunanauds meviesfleuazmadenaniuiimadiunt aaueiildsuainniss
wand Manasnderiteuusianuivsounasiondiendmiusdauaud

General knowledge for beginner campers; tourist attractions or national parks in Thailand;
travel planning; techniques for choosing camping equipment; outdoor activities; tourism and camping

location; the value of camping; production of media for camping recommendation

942-400 MsRuluTInUszI1IU 2((2)-0-4)
Financial Literacy in Daily Life
mmiﬂ@gmL?‘imﬁumiﬁuﬁauqﬂﬂa nsmszviinfuazimuainislddudediuyana ety
waznginssunsldiuegaliuszd@nsniw
Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial

discipline and financial behavior for consumption and credit

942-401 Fewrndeuiiiedin 2((2)-0-4)

Environment for Life

arwidesiuintudunndouuarayed UsslovivesdunndouludinUssdriu mnuduiusuay
wansznu Msldegnadame msdamsaanadeusulasimnszsvis

Fundamentals of humans and the environment; benefits of the environment in everyday life;
the relationship between the environment and humans and its impact; wise use; environmental

management according to the Royal Project initiated by His Majesty King Bhumibol

942-402 n1sdANIIYNTUSEY 2((2)-0-4)

Sustainable of Community Management

MSIANTYNVU anunIsal NSHRIUN LLazmaﬂiwuﬁLﬁﬂsﬁmmmsﬁmmﬁm%iu ANULUTIEUVDY
YUYU MIAINAULD WaznsTansmnzasiieyusudidsdu

Community management; situation, development, and impact in community development;
the vulnerability of communities; self- reliance; and appropriate management for a sustainable

community
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943-100 HUNIBNNVBINTANTUIIN 1((1)-0-2)

Aesthetics for Life

Uszingl 18330 Ravy Tamsssu fduaiuatuayunginssunsiiuiinvesmvdludalneuay
GRGFRRIGEM)

Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN
communities
943-101 NMIAUNIYBIRAAIS 2((2)-0-4)

Guitar Journey

anudialuRfuAfg Samsssuidfludieulan madumwesiang nmadudoimiamsssy
nswanuUTausssiaussluufideuesiisng qurfenmlunisiliazmsusas anuddyremuninedia
AULBIUALEDY

Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey
to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance of music to

self and others

943-102 3aanasnaula 2((2)-0-4)

Singing for Pleasure

nsSounasiivanyaufuaues sudsluaiivendeuarassanssumses Tausssunisounadly
Finulan Wilenunsusenaunsdes maseafionsidndinuuaznisneunats ANUdRYIeINITSouNaIne
Finmuioauazidy

Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing
culture around the world; understanding the backing-track for singing; singing for society and relaxation;

the importance of songs to one’s self and others

943-103 aunstnefiuauiuln 2((2)-0-4)

Thai Classical Music for New Generation

nmafdnanudulvenuausilve Seuiusvn wuide mmLS‘ﬁaLLasqﬁﬂiymﬂmmmum’% UNUMN
punslneluuiunsamalf Sndauihuausiiuau msuiuldausiingludinsesriu audidyuazauen
vosnusdlnglunseualanifing

Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and

Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 MITUFTINUALTITUYIA 2((2)-0-4)
Perception of Life and Nature
wwrAntunsaluiinvesdenulangaaden19g N1sAuNULaEnISITlsISuYIRTIdHanD s AnLAY

a

nMafududin anudouazmaun msfanarnslidinvesyanadiiudsunladan wunAnidsadoan
\W3nsFesnazanaasvesnguau iewnuiuldlunshandiledetunas filunisegsi ufuinunans
ANuvaINaenelinguedssIuIA

Important philosophies in different eras, discovering and understanding nature influencing
individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors affecting

prosperity and collapse; adaption and coexistence either among diversity or under natural conditions
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943-105 Hduvasyadinaw 1((1)-0-2)
Colorful Personality
mMsa$1syednnmiesatoumsguTonIndiusing 4 satounienusd nmeuns il eudaty
Aanssudunuinig wazlafaleng
Personality design for aesthetics; choices and preferences for music, movies, fashion, arts,

recreational activites and lifestyles

943-200 253aunsuluUNWES 2((2)-0-4)

Literature in Songs

55aunsINASefidanumneisaduanuinuardud Saussalumesveunadlundazynass
mMsfnwidesuardundnualanumnasiinsanue iasasfodon wazimasiiseivla mwmm%ﬂuﬂmﬂ'ﬂ
OIAUTENUSTUULINGY N1TASNEATIAITTUNTINAIS O

Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording
and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple

lyrics

943-201 Aauzmaduiuiiasludnslan 2((2)-0-4)
Folk Dance in the World Culture
Auddty Ustlowd aruen vesRatzmaduiudedudsalan fvsiararudiugiuvesialzms
wuiudledluusasresiuludnulan Usvandliiimasiuluiinsesiu auvssnmuimagiuiugies
Learning the importance, benefits and value; skill and basic knowledge of folk dance in each

culture; applying folk dance for daily life; aesthetic of folk dance

Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in

world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 mgnssmﬁaﬁwmqﬂ%nmw 2((2)-0-4)
Dramatic Work for Personality Development
Ustlowd auen anwdiiugiu fveuagiinmslunsindeulmssniodiedaaiuimuyadnninli
AR AUNTEAINVBIUINTINFUKUUANNY TeuTTmusTIurIuIgnTY
Benefits, values, basic knowledge, skills and methods of physical movements for personality

development; aesthetics of dramatic work; learning cultural aspects through dramatic work

943-203 Aauzmsdaguuulne 2((2)-0-4)

Thai Martial Art

mmiﬁugwﬂuﬁaﬂzmwiazil,wulm aulne nszdnszues Uszlowiuaznuavosatznisuans
soduuulnglunmssiiiudin UszgndldifioRaunnmunmdi

Fundamental knowledge of Thai martial art, Thai sword and Krabi- Krabong; appreciation of

benefits and values of Thai martial art; its applications to improve life quality
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946-146 NSAALTINTING 2((2)-0-4)

Logical Thinking

WWIAATIRSTING NMsAnLenLezLazimaNa NMsfnegradussuu nsAaudlalgmuaznisdndule
Hnnsfaudlaridanssngludinusesdniudiumannislusinsuetnedng

Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem
solving and decision making; a practice use of logical thinking in everyday life through simple

programming

946-149 Arviulanfdiia 2((2)-0-4)

Digital Modernization

weluladfdiadivuate n1slddedianeeulay nisUszdfiuAnansaumea Mslinsgiuas
Fuprwansaune nsldRivaiennusiunsasnds ngmnswaraiessaudmiunsldansauma wazns
Uszgndldimalulagndvialussdns

Modern digital technology; social media usage; information evaluation; information analysis
and synthesis; digital usage for security; laws and ethics for information usage; the application of digital

technology in the organization

947-102 Zwinviuineraansuazinalulag 2((2)-0-4)
Science and Technology Literacy
nszuan1sisunlasiuinenmansuazmalulad nsldussleniludinusesiu nansenures
Inermansuazmaluladrodsnuuazdaindon mleszideyaduineimansuayimaluladogisiiviniu
Current trends in science and technology; practical use in everyday life; impacts of science
and technology on modern society and the environment; analytical approaches to science and

technology

947-200 FIAUALEHVNN 2((2)-0-4)

Life and Health

ANNY BIAUTENDU UarANNAATITINLATEUATM NSQUARYAINBIATIN NIvidBIuasTady
dfyifnadeTinfugunin guaindn dwedeniogunin lnsumaiioguniw udnniseanidanie s
Uguwmmmﬁmﬁu NITNAFBUANTIONINNIINEY

Definitions, key components, and importance of life and health; holistic health care; risks and
important factors influencing life and health; mental health; health environment; nutrition; exercise
principles; first aid; and physical fitness testing

947-201 Angfdaasindlan 2((2)-0-4)
Green Science
mMaiamNInemant naluladasielusl damuaznansenudandonaningimansuay
walulad wunfndden uimnssuidulasiuawnden
Science knowledge development; modern technology; cause and effects from science and

technology; green concept; eco-friendly innovation
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947-216 FINAUNITATUIN 2((2)-0-4)

Life with Calculations

nstimaran1anssnatans n1susegndldanuiniendaaansluniada adaaiansiunis
witgmuazandulaluginlszdiu

Logical reasoning; mathematical application in statistics; mathematics with problem solving

and decision making in daily life

948-140 Yinwzn15l4AIva 2((2)-0-4)
Digital Literacy
mMsiirauiunes Nsldaudumesiiia nslalusunsuusyanan n1slalusunsunIsIeAILIn NSy
TWswnsunstiaueu nMsassdenda nsausuasaumnawaznsinnusiutusuueeulay
Computer usage; internet usage; word processing program usage; spreadsheet program usage;

presentation program usage; digital media creation; information search; online collaboration

996-111 3sAnen 2((2)-0-4)
Trang Study
anmiiufivosfmiansauasiuilndiAssmaduglimans Useifenans iasugia deau Tausssy

aotdnenssu Qﬁﬂzyiyﬂﬁmﬁu uay 35%%%@5@%%3%%5&Laﬂé’mﬂzﬁuaxmiﬁﬂLﬁu%%mamuiué’mu

saudanldunsvauilusuien
Trang province and its neighboring areas; Trang geography, history, economy, society, culture
and architecture, local wisdom, and communities ways of living reflecting its identity and the people’s

way of life; trends in urban development

996-122 M133UFguUNIEANENT 1((1)-0-2)

Art Appreciation

AangAuINTosIuAaUsynuus e iaudad lanAad uazlanirudad ludssifures
UsgIRmans unasiiniBn1sius warUszaunsainsguridoam Tusefunissidn sefueuduiag uazsedy
ATV

Aesthetic sciences of arts; visual art, audio art and audio- visual art; history of arts; origin of

perceptions; aesthetic experiences in cognitive, familiar and appreciative levels

996-123 AMUYIVTINIAUAT 2((2)-0-4)

Music Appreciation

mssuiuaziiilafeaiu UsedR undn ersualruidnlumasyssinnene uazsuilsegneiinnugy
wiu negniia Inedis aunsinsel aanade Sem Insinsed@nlsen Ju09 uaiisaiindn Wudu

Appreciation and perception of history, theme, emotion of music genres; happily listening of
different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new

age, and word music
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996-124 ainntniiios 2((2)-0-4)
Urban Sketching
MIENANINAIBINATIARANG 9 \iadhenenussenIAvesan NLIndeNsousa wu A sa fuld 91a13
UuiSeunsnusEnousng o Yeudles wagnmsainawirilsninveaiio
Practice in sketching city surroundings such as people, car, tree, building, city elements and

cityscape

996-132 N153UIFTIUVIMA 2((2)-0-4)

Nature Perception

Seusuardudasssunfnieuszaunisalate Suundsziandl szuuiing anmgiiuszina Ay
MAINUAIENTINM MIAUANYISTIINE NMawTouda mssuusud msldiduiia gunsaithvmawagyiey
ANWI5ITUYIA

Learning and direct experiencing with nature; classifications of forests; ecosystems; topography;
biodiversity; nature trails with tracking; planning; map reading; application of compass and navigator;

and natural field trips

NUINIVIANIE

941363 mwndengudmIunnsieaIINegIna 3((3)-0-6)

English for Business Communications

1A59831901¥189n W AEN 1aNA1TEIU N1TTE AT NMSWEN MTUNALEUNINTIAY NS
Aunhieyalaglinmdangy nssruumanuandsianinisssiio msauuaylideyafisdtunu msviame
WazAUVUININEIARNUaNAT n1swaRelnsdnd nsiavany MseSulgdum nslisulaneuniagsnia n1snsen
wuuvlasuLenanseing

English language structures; vocabulary; principles of reading, listening, speaking, writing,
presenting for business purpose; research of information in English; reading business articles; asking
questions and giving information about work; greeting and business conversation with guests;

telephoning; making appointments; describing products; correspondence; filling out forms

942-230  N13ANEDINT 3((3)-0-6)

Taxation

AT lURTUNMToInT wnfAn waruuImvesndens ndninusiuansdaiiuniSenns
muszanaiuging meRuliyanasssun MERulFTRyara Mdyadiiin mmSgsRaams ensuand nd
AANINT Lazn1Fassnanie

General knowledge about taxation; concepts and roles of taxation; principles and methods
of taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific

business tax, stamp duty, customs duty, excise duty

944-122  wENATYFAENS 3((3)-0-6)
Principles of Economics
arwdidestuinafuiasugmans guasd gunu uaznaenInematn AuEavEuveIgUA
wazgUn waAnssuiuilaa dununswanuazilsitunisndn Tassadrsmanslumansugenans nisduan
seliuszrd Meliuszrvifnaenin uleuien1sliy wleuienisegs N13ANwasn15REuIEnINNUsEme
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An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; economic market structures;
national income calculation; equilibrium level of national income; monetary policy; fiscal policy;

international trade and finance

944-204  NOVNNBTIND 3((3)-0-6)
Business Law

[ =

NUNNE WA N IYENEN ﬁgmmﬁ’uqﬂﬂa UAYAAR NMSAINEIN USENAAR N1SLEnNAaNTS
i

' [
= v a A

i
ninddau danssudygn enmadyyn MAeMUgINTevIs wde AUTEAU Aawny ugndi A2

o wa

Wiziwmgzyjmﬁ'snﬁm%ﬂ
Important civil and commercial laws; law juristic entities; limited partnership establishment;
limited companies; dissolution; property; legal transactions and contracts; specific contracts in relation

to business transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques

946-100  Aaufifasduiiieafugaia 3((3)-0-6)
Introduction to Business

‘Wa’JGI‘UENﬁiﬂR] ﬁiﬂ%ﬂ‘UﬂWifﬂ’]Lu‘usﬁ’m aﬂ‘t’imvﬂ’]iﬂi”ﬂaﬂﬁiﬂﬂﬂi“Lﬂ‘VIG]’N"] ’Luamamm{]ﬂwu
awawa"uaﬂamwLL’maammNﬁim ﬁiﬂﬂuiaﬂliﬁ/\lﬁmmu ‘Vmﬂﬂ”li‘W‘u%”l‘LILﬂEJ’Jﬂ‘Uﬂ’]ﬁ‘U’iWﬁﬁ]ﬂﬂ”ﬁ N1SUTNNT
mwmﬂﬁmgwa NSHER N1IRa1a NSV NISEU 3YTITUNNGINY

Dynamic of business; business and daily life; current types of business; influences of
business environments; business in a borderless world; principles of administration and management;

human resource management; production; marketing; accounting; finance; business ethics

946-150  nsdeulusunsuilosdu 3((2)-2-5)

Introduction to Programming

wAALTIRIING N1sAnLenLezLaznuana n1sAneg 1 luszuu n1shawdlatyniwaznis
#adula nsdauidgmidanssneinundnnisiusunsuetnedie ndnnsmaluieatunisdeulusunsuuagnis
Anwiau dudureunisvieny madeuiso sWadlen nsnsndeusazuilalusunsy

Logical thinking; identifiable and reasonable thinking; systematic thinking; problem solving
and decision making; a practice use of logical thinking through simple programming; programming
principles and system analysis; work procedures; flow chart writing; pseudo code; system validation and

program debugging

946-151  widlyddianvsaiing 3((2)-2-5)
Electronic Commerce
Aumnendvddiannseiindlassasisiiugiuniavaluladdmiundyddidnnsetind fauuy

a

widlydSiannsednd nannisiiugiunaineeulad szuutisziiudiannsetind nisdanismianadd

<

Sudnnsednd nszurunisifududdsde UsELAUNIINAMLIe 9385550 wa zaudasadeluwidyd
ddnwseiind nagndnendivddidnnseind Waussuunmdivddiannseindmelusunsudnsogy

Definition of electronic commerce; infrastructure for electronic commerce technology;
electronic commerce models; basic principles of online marketing; electronic payment systems; the

management of electronic commerce; order fulfillment; legal, ethical and security issues in electronic
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commerce; electronic commerce strategy; electronic commerce development with content

management system (CMS)

946-152  nsiBuiigeUsEaUnsal adadt 1 laitfasndn 230 Fala
Experiential Learning |
Aneluunaddinau adedi 1 Lﬁaﬁ'auiﬁumiimmiﬁﬂmu LLasLﬁ%%%ﬁﬂﬁﬂmﬁugmﬂWiﬁﬂmu
Tusadns Tudhonuvesesdnsiitimshmaluladansaumaluuszgndldany
The first Internship in an organization to experience working culture and enhance basic

working skills in the department of the organization that has applied information technology

946-153  yadyIn1seanwuukariauIvluduaseldou 6((4)-4-10)

Module: Front-end Web Design and Development

NANNITVBINITODNLUY ﬁugmmiaammumﬁ\lﬂ n1329lAS9E Nsdnesrlsznaunwyeialu
NNT0BNKUY NMTRATIZRIUBBNKUUNTITIN NNINTITADUAMN NI NTEBNRUUNTILIURAZIINSUgNAT N3
ponuUUIengUsTaIdiIgnsgIia mavszgndldvenduiiasadestunusenuuuniilamagsfa ms
aaﬂLL‘UULLazﬂ’wmﬁauamﬁa;ﬁ%’%ﬂﬁu AumakuvawadnuaglaundniviuuBmevauss nmwianine U g
Tdualnddn nwianius nisldnseudldumsuisa nadifinwiniseenuuuiivledvesgsintdegtu AnUjun
Wi Iuluduiadeiugldau

Principles of design; graphic design basics; color schematic arrangement; images
composition; layout design; graphic design analysis; quality evaluation; web and landing page design;
design for business purpose; integrating graphic design in business with relevant software; user Interface
(Ul) design; static and dynamic web page; responsive web design; markup language; cascading style
sheets; scripting language; front-end frameworks; case studies of current business-related websites;

practice web development in front-end design

946-160  VANNIIAAIN 3((2)-2-5)

Principles of Marketing

AUTINY ANUEIAYYDINITAANA LLmmmﬁmﬁugﬂmﬁ'mﬁummmm AaundoufiTdninanis
nsaa anufilewiuAatunginssuduilnn n1suisdrumann madenaaaidiming nisfmuafum
HARANI AIUUTZTAUNNTAAIN N1THAIAUINIT FFLFITUNNNITAAIN

Definitions and importance of marketing; basic concepts of marketing; environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-201  N1SIANNTTINVVUALDU 3((2)-2-5)

Small Business Management

LnAnLaznguiisatunssanisssfavuingen msiinsgianiunisailudegiulagainy
WIHNZALANANIUNITAINIINITAAIA N1TOBNLUUNAYNTNITAAIN NITRY N1FINNTTNSNEINTULWYE NISHER
WAZNITINHRUEINAENS MlmTeiaznsdedulalugsiavuingen nsafeenuduiusivgiiduld
Fevnagsia lemavesgsianslunagiaUssna msdanisanadssdmivgsiavuinden 9538 10s0MAY
A[YFITUAMTUNMTIANTTINVUINE DY

Concept and theories of the management of small businesses, analysis of the current
situations and appropriateness according to the market situation; marketing strategy design; finance;
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human resource management; production; strategic planning, problem solving in small business,
building relationships with business stakeholders opportunities for domestic and overseas joint

ventures, risk management for small business and ethics in small business management

946-209  WANNITIANTT 3((3)-0-6)

Principles of Management

WUIAM UNUIY Hag FTAIUINITNINITIANTT AUTURATOUADFIALLAZATYSTITUNINITIANIT
ANMUIRADNTNIN1ISANTS Msfaaulanisnsdans mhfinemsdnns MR MsdResng Mt
n1sAuAN MTUimIsnguuarautands Al esduidsadunisdanisnagns waznisdanisly
ANNULIAAENIZNINUTTINA

Concepts, roles and evolution of management; social responsibility and management
ethics; organization’ s environment; managerial decision making; management functions; planning;
organizing; leading; group management and conflict; controlling; an overview of strategic management;

management in the international context

946-214  msUyTdmTUGUIENaUNNT 3((3)-0-6)

Accounting for Entrepreneurs

é’ﬂ‘wmsLLazLmemﬁﬂﬁﬁy’uﬁugm%ﬂmsﬂ’fy% N5EVIUNTTUANTT N1FIANISUNITIRY LarnT
’ej'mwmilﬁuLﬁamiﬁmaﬂﬁmwﬁqiﬁ% WUIAAKAZNITIILUNUTEANVBIAUNY NITAUIUAUNUNEAA I N3
fvunsARanSue MiTeinnudiiudvesiuny Usinauasils msléteyadunuiiionisiaaula ns
Fovhauussananiion1snausuasaueuiils

Characteristics and basic concepts of accounting; accounting recording process; financial
statements preparation; reading financial statements for business decision making; cost concepts and
classifications; product costing; product pricing; cost- volume- profit relationships analysis; selecting

relevant cost information for decision making; budgeting for profit planning and control

946-249  N1sIANTSLYLTLARDNISY 3((2)-2-5)

Social Commerce Management

domvedladuaneuiife nquiuasundniifoatesduladoanouide Ussianvosledoa
oud$n a3 eaileuazunanlesuvesluilvanouiife JUnuugstaveslusanouifosenineuilaniu
AUslnA nszuIunsYhgsnssuuuludvaneuiisy wuudtaendinnedmiuladeanouiisssenineguilaaiu
AUTlA Wagn1senseaudinsvesusvuleduaneuilsy Ussinnnalnwwedaduaneauiisy msdesiuna
13 nQuaneuazasesssudmsulasanaudss Inujufmuluduaneudsy

Definitions of social commerce; theory and concept of social commerce; types of social
commerce; tools and platforms of social commerce; business models of consumer-to-consumer (C2C)
social commerce; transaction process, maturity models of C2C social commerce, and upgrading
vendors’ maturity on C2C social commerce; types of social commerce fraud; fraud protection, law and

ethics for social commerce; practice in social commerce
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946-251  mswauwIvTudrufasedldenu 3((2)-2-5)

Front-end Web Development

miaamwuLLazﬁwmﬁauﬁma;ﬂ%ﬁumﬁu Aumawuvawainuaglaufinidu n15esniuulIuids
mavauss NMwusnoU nsldnualeadn nwiaasud msldneudousuisa nsdAnwniseeniuulivled
voeg3nadagiu Anufidimunivludiusasadugldanu

User Interface (Ul) design and development; static and dynamic web page; responsive web
design; markup language; cascading style sheets; scripting language; front-end frameworks; case studies

of current business-related websites; practice in front-end web development

946-253  n1seanwuuNIndmIugINY 3((2)-2-5)

Graphic Design for Business

NANNIIYDINITIBNLUY ﬁugmmiaamwumﬁ\lﬂ N192°91A9E NITABIAYIZNOUAIN NS
29NLUUIATITIN MTIATIZRUBDALUUNTIAN N13ATIVADUANTNINY ﬂ’]iE]E]ﬂLLUUMﬁ’]L%ULLﬁ%Wﬂ’ﬁUQﬂﬁ’]
ﬂ’ﬁ’e]’e]ﬂLL‘U‘ULﬁ@ﬁﬂLﬁ%Mﬂ?i%@%’]ﬂ nseeanuuulald Luuues LLﬁZﬂ’]Wﬂigﬂ@UU‘UL’dﬁULﬁ@LLﬁﬂﬁNaUUﬂ@Nﬁ’JLmﬂg
wazlnsdmislofle nsuszgndldwenduasiiioadestunusenuuunsiinnsgsia

Principles of design; graphic design basics; color schematic arrangement; images
composition; layout design; graphic design analysis; quality evaluation; web and landing page design;
design for promotion; logo, banner and illustration design for response on computer and mobile

telephone; integrating graphic design in business with relevant software

946-250  maispufideszaunisal ased 2 laitiosndn 230 Falus
Experiential Learning I
s183¥1sAUEBURRY: 946-152 MsisBuiideuszaunisal Asedl 1
Prerequisite: 946-152 Experiential Learning |
Aneniluunasiinau adil 2 Lﬁ'aL’%auif waziaSuaeinvensvihauiifeadastuanvinfiiGeu
Tuhonuvesesdnsiinniimaluladansaumeluussgnaldom
The second internship in an organization to learn and enhance working skills related to the

study’s program in the department of the organization that has applied information technology

946-255  ledAnueaLianufuINeIAmansdoya 3((2)-2-5)

Structured Query Language for Data Science

‘wé’ﬂmiﬁugmmaaizwgm%’a;ﬂa FEUUIANITFINTOYA TEUUTANITTINTBYATITURUS 21w
aoundilassadreduiiugiu n1sduduagnIsdIeendeya N15dITeLARAAUTONA N1WIFBUNIULTY
Tnssadredugs

Basic principles of database systems; database management system; relational database
management system; basic structured query language (SQL); import and export data; backup and

recovery; advanced structured query language

946-256  Angnaanstayaifasdu 3((2)-2-5)
Fundamentals of Data Science
wAnfuguresinemanideya unumvestininenmansdeyalussdng memusmdoya 3
wizndeya mylnsziideya nMseenuukazaissULUY Mataueteyasien Az dsiiinnuduiusiu
mMynszsiitevlUgnadng AnUfdRmisineimansitoya
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Principle concept of data science; data scientist role; data collection; data preparation; data

analysis; data modelling; data visualization; data interpretation; data science in practice

946-257  N1TIATIZHRNITAAINAINA 3((2)-2-5)
Digital Marketing Analytics
mMsieszsinginssuguilaauulanesulatifmeiriesdlienssuiladesdiny nmsiesesieiote

daA N1FUTLLIANANIBISTTUIARALN15YALIU INATANITIATIZINTAAINATYTE WU N1siIALMIeEY

dmfuiedesilofum szuuiuzdud/uinis mslleseiludden nsmaaeute/d nsiasizviyaniiu

AuiuarnITtenssangadmiunmInaIniata nisieeignArduiusuasmsgydsgnédmiunsaa

A3a N15Tansnan@ava laun n1595193 Sasanisedniiiu SasinisiulEey msiiduiendes suideuis

Femamsmanadedi
Online consumer behavior and sentiment analytics through social listening tools, social

network analysis, natural language processing, and web scraping; various digital marketing analytics

techniques including search engine optimization, recommendation system, log file analysis, A/B testing,
recency, frequency, and monetary value analysis for digital marketing; customer relationship and churn
analytics for digital marketing; digital marketing metrics e.g. traffic, click-through rate, conversion rate,

engagement; basic marketing research methodology

946-258  MTLE1ED9 3((2)-2-5)

Storytelling

wdnms wadalunisiaiies mafuaiiiFessn Wiladsanudidyvesuduniazgile nsdans
ﬁ’mu%ﬁam ﬂ’]iﬁ’]ﬁUL‘l‘j@%W ﬂ’]i’)’]ﬂiﬂiﬂﬁ@\‘] %‘LJG]EJUﬂ’ﬁLd’]L%EN ARFIR msa%uﬁuamﬁ%ﬁa N1388ANLUU
wazinadansiiauedesnudendva

Principle of storytelling technique; story research; understand the importance of context
and audience; arrangement and development content; ordering content; structure content; storytelling

process; writing; digital content creation; presentation design and technique through digital media

946-260  WANIIUFUILNALAZNAENENIIAINA 3((2)-2-5)

Consumer Behavior and Digital Strategy

3183 UIAVITHUNDU: 946-160 WANNITAAIN

Prerequisite: 946-160 Principles of Marketing

AwdussErismsuImsmsnan wAnssuguilan melesgiiAsatungAnssuguilaaly
Fumeusine 4 vesnsrurumsinaulede N ufUIdeeNg 9 ﬁﬁéw%waﬁawqﬁﬂﬁméﬂ%‘lm Uaduauunna Jady
Aeuen AvNssumensnaiaiilaninadewginssuguilan msildusinvesiuilaalunisaiisassduas
weunsnanfusiinl o Jedefulanfdvaiviliioudsauuasnginssuguilaadsundas wodnssugulan
Adviareyuvuaiiousds nsdiinwuazsnideiiusnglulanfdviandeduleadranagns

Relationship in marketing management; consumer behavior; analysis of consumer purchase
behavior in decision process; theories and factors influencing consumer behavior; individual factors;
external factors; marketing activities influencing consumer behavior; participation of consumers in the
new product creation and dissemination; digital world factors influencing a change in definitions of
society and consumer behavior; digital consumer behavior in a virtual community; case studies and

research related to the digital world in making decision on strategy development
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946-290 NM5RUFIN 3((3)-0-6)
Business Finance

F183¥109AUSEUNDY: 946-114 naNNTISUNY %38 946-113 N1SUYINITRY %39
946-214 mM3UyBdmTuusznauns

Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or
946-214 Accounting for Entrepreneurs

YAYIMLNGUATNTINNITUTIINNTEY YAA1VITUANIET HARDUUIULALAIUELS 11T
PNUNULAZNITIATIEINNITRY NMIUINIRUAALAE TNV INGMUANNADINTVOWAIN NTUTINIgNIE N3
UImsaumaunae msdamiiuyusserdulazsreze lassaineluuuasnmsuisdunanauunulviingtevu

Objectives and functions of financial management; time value of money; return and risk;
planning and financial analysis; cash and marketable securities management; receivable management;
inventory management; short-term and long-term financing management; capital structure; distributions to

shareholders

946-301  §5N9IENINUTEINA 3((2)-2-5)
International Business

WUIAA U] WarIEATuN1TgINTENINUTENA N1TIATIERANINLINGOUNIAUATEFAY
G LLagﬂﬂiLﬁaQﬂJaqqiﬁﬁ]iwﬂNUizLWT NSUTMTIANITAIUNITRY NITAAN mw’%miw%wmﬂmwwé 13
AR WaYNITINLNUNAEVSYDITIRasEnnsseme Msadanuduiusiugiidiuladiudeniagsia

Concepts, theories and methods of international business; analysis of the economic, social
and political environment of international business; management of finance, marketing, human resource
management, production, and strategic planning of international business; building relationships with

business stakeholders

946-345  walulagdandiihe 3((2)-2-5)

Multimedia Technology

ﬂ’J'llliLUENWULﬂEI']ﬂUiuUUlIﬁG]lIL(ﬂEJ aﬂﬂﬂiuﬂaUsUﬁNﬂJaaﬁLaEJ ﬁﬁﬂﬂ'ﬁ@ﬁ]ﬂLLU‘Ulla(mJLﬂEJ Vli]‘lﬂ{]
ﬁugm‘iumiaiwwamumﬂLLauLmu mﬂ%anmeqmumammm ATHAUIUITARATILAY miﬂisqmﬂ%
welulafiaffifeifionugsia

Introduction to multimedia system; components of multimedia; principles of multimedia
design; basic theory for animation development; multimedia software usage; development of

multimedia; applications of multimedia technologies for business

946-350 ﬂjﬂ%']mﬁﬂmitﬁama%ﬁaLLazmsLa"uﬁ'ae 6((4)-4-10)
Module: Dlgltal Content Management and Storytelling

uaﬂmiwwmmammaﬁim} mma’mmmauuammwa 5ULLUULL@”%’1@5UENL14E]M’] aaimwmwﬁ%ﬁa
miaammmuam mwuaumammaiwaiiﬂ ‘Mﬁﬂﬂ’ﬁ‘UaﬂLWQUQIUﬂﬂiLaWLiaQ ﬂ’]iﬂuﬁ’)’]ﬁa\ﬁ?’l AR

SZJENUTUV]LLGUN'WQ ﬂ’]ia’lﬂULu@Vﬂ ﬂ?i’ﬁ\ﬂﬂi\iﬁ@ﬂ mumaumﬂamm ﬂ’liﬁ]@iuLUﬁJULu@%’l sSuULaELYS
Lu’e]'VT’] uummmimam ﬂasmmuam ﬂ'mLﬁmmuamwawumuaa@f\ma BJﬂV]ﬂi%ﬂ']‘JL‘UEJuLuE]MﬂﬁLWN']uall
ﬂ‘Uﬂ']i‘LJ'ﬂ‘UI‘UG]’]iILﬂ?%ll”lﬁl%l@x‘iﬁﬁﬂﬁ] ﬂ’]i’mLLauUiuLQJuNﬁLua%’]

Principles of business content development; importance of digital content; formats and

media of digital content; online commercials; digital content design; creative content writing; principle
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of storytelling technique; story research; the importance of context and audience; ordering content;
structure content; storytelling process; organizing digital content; web content feeding and sharing;
content management system (CMS); digital content strategy; digital media analytics and planning;

practice in content writing for business purposes; content measurement and evaluation

946-354  Fen1seERRdmIUImMEanstaya 3((2)-2-5)
Statistical Techniques for Data Science
NTIATIBNNTINNREITAEY N1TIATIERNTaRaeERUUlaaRnd N15IATIEoUNTULIaT 13
Tuundeyameiuldiedula myleneinganuduiusvesdeya Mmyliaseidangy
Linear regression analysis, logistic regression analysis, time series analysis, classification using

decision tree, association rule, cluster analysis

946-355 i&"U‘ULﬂ%a‘lhﬂﬂﬂ&lﬁ’)Lﬂa%LLaﬁ,’ﬂ’JﬁﬁJﬁuﬂﬂlaﬂﬁ'ﬁﬁuL‘Vlﬂ 3((2)-2-5)
Computer Networks and Information Systems Security

LuIARLAzDIAUsENOUTRITEULIAT 0T Inlnlad sevduifuareniaunaifldluniotne szuu
w3eTeUszaneg o Inslnaeawazdedmugin n1sdanisadevie mmﬂiqﬂLLazmsaﬁ’mmimmﬁum%a
130918 MsdnnismnudsaresmsaumaLarsEUUA et Inensitsiateya Tususeannaddsia ns
Uszgndltimaluladiunisdeansteyauazssuuinietnslussdnsgsnatiagtiu; inievisdrudaiaiiou ns
PUUHULAEAMUALLE VLAY N155NYIANHUaEANBUDIENTAUMALALABUTIMES NSz UIUNTEUSUFIYARD
aeflodedidnnseing

Concepts and components of network systems; topology; software and hardware used in
networks; types of network systems; protocol and media; network management; intrusion and network
security management; information and networking risk management; cryptography; digital certificate;
applications of communication technology and networking in current business; virtual private network;

information and computer security planning and policy; the authentication process; digital signature;

946-400  N1SIANITLBINALNS 3((2)-2-5)
Strategic Management
Reuly : dwidutnAnetudf 4
Condition : For fourth-year students

ANUAAYYRINTARFUlANagNS NTEUINMIIANITBINGYNS NSINUATIANIVDIBIANIT N3
nydvaeuanindedlunsiniduny msmvuanagns mahnagns iR mimivauwazn1sUssdunana
gvs LATesllenensIan1slianagns

Importance of strategic decision making; strategic management processes; strategic direction;
environmental scanning; strategy formulation; strategy implementation; strategy evaluation and control,

strategic management tools and techniques
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946-445  NSWAILNTUSWNSNUTZYNANNGSNANIUAY 3((2)-2-5)

Web-based Business Application Development

wialulad e iviadumesinan1niInd ouo L I UL UNALATY MANNITODNLUULAZNAILI
Tusunauszgndruduifielflunugsianisailvsunsuiladiinesdonvianiudig 1 nalnaniuaziva
i) gm%’a;ﬂaLLawamﬁumﬁummELLﬂﬁmUizqﬂﬁﬂmﬁU

Web and Internet technology; web application environment; principles of web application
design and development for business purposes; server program development using scripting languages;

cookie and session; database and web application security

946-451  HUNUMINGINAAIEA 1(0-2-1)
Seminar in Digital Business
Usgifiumsduniiieades nsdifnwiuaznagndsng 4 nsgshendvia Insinuznisduainfeya
PINUNRAIANTAUNAA 9 MIuaniUasuanudnuiiu ﬂﬁiéfLLé’deLamLmNa miﬁ%auasﬁaga
Career-related seminar issues, case studies and strategies in Digital business; practicing

researching skills via various information resources; discussions; arguments; presentations

946-453 TAse9un1egsnandvia  3(0-9-0)
Project in Digital Business
AengiuaziannszuunuwEolenegsiafdva teadaasudsraunisal diauenaiu uay
nvilenansUsznoulATIuy
Analysis and development of a project or research on digital business to gain relevant

experience; project presentation and report

946-454  MSIATBUANUNIBUANNAANWINNGINAAINA 1(0-2-1)
Pre-Cooperative Education in Digital Business
mmﬁﬁaﬂﬁmﬁ'mﬁugﬂLL‘U‘ULLazﬂszmumiﬁwﬁ%ﬁﬂm nMsusuRufianIsuaunseu

dAsuTinn15nau ﬁgaﬁmmsﬂizqﬂmﬁ[,%mmi waginueiisndudniuawieu msfauddam ns

doans msvhauduiin uagnisuuriruadlimionsuidtintevihau
Fundamental knowledge of cooperative education types and procedures; work- life
adaptability in terms of knowledge application and skills required for work completion; problem-

solving; communication skills; teamwork; and attitude adjustments for work-life readiness

946-460  MIIANITHANSUTILAZUIANTIH 3((3)-0-6)

Product Management and Innovation

se3ydefuiseunau: 946-160 naNN1IAAA

Prerequisite: 946-160 Principles of Marketing

WlBUIBLAENALNSNITINNITHENN N NAYNSNTUTNITUTIYIUNNMTUITITANEREAAU 115379
ALVUINENS U NIIHAUINEATUTkasILUTUA LY KEATU9ERLY TANTIU NITUIMTHEN ST luusas Y9
2995 IANARS AT amaRazns MANAIMNLENIMAIYBINTUIINTNUSUEAASNST MsimuRnagnddIL
Usganmanisnainduliaenadostunagmindndue nsadrsussadnsilsifianumsnzaniundndasi ns
Fovhaanuuussafust unumvesiguiaiinensuimsHAnSueiLarUTUA NMIUSMIHANSIeILAY T
fnuaognediase sy
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Policies and strategies in product management; packaging administration strategies;
product line management; product positioning; product and new brand development; green
marketing; innovation; product life cycle management; causes of failure, and how to avoid failure
in product management; the relevance of marketing mix strategies to product strategies; designing
packaging in accordance with products; labeling; roles of government in influencing product and

brand management; ethics in product and packaging management

946-461  N1IIANITYBIMNNAITADIAUUUYIUINAT 3((3)-0-6)

Omni-Channel Management

Gﬁayjaﬁugmlﬁmf'fmiawmmwmm srUUdmIATIToIMIINIIRAIALUUoONT-YILUA 81119
YBIYDINNNTNAIN ANUFURUTVIYDIMINITNAIN ANUTALGITBNNNITANA 1ATIATIUALNAYNENITAT
Uan lassasruaznagnsnisands lassafruaznagnsunsulyd msiieseidldvatenie nsulanguuas
Wannnglurean1an1snann NagnskuuYeInNIINITRAIALULBNT-YMUE LLaxmiﬁ'mmsﬁNHquuﬁ'
\Aeadios

Channel basics; the Omni- Channel ecosystem; channel power; channel relationships;
marketing channel conflicts; retailing structures and strategies; wholesaling structures and strategies;
franchising structures and strategies; end- user analysis; segmentation and targeting; Omni- Channel

strategy; and related supply chain management

947-118  @dAgsna 1 3((2)-2-5)

Business Statistics |

mMaBnzidynmegsialudeada anuving veun uwasUselevivesadn nsifiusiusiuues
msdnavedeya Mylawuiliudigaunals nsianisnszany auuandu mswanuasruaziduges
Faudsdu MIUszaaan nsnedevaNufigiu nsnadgeuauduRusvesiawys nsldlusunsudnsagunig
anavlglumsiinsgiuaziauedoya

Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability;
probability distribution of random variables; estimation; hypothesis testing; test of association; use of

statistical package for data and presentation analysis

948-250  msFumtiAUdaya 3((2)-2-5)

Data Visualization

ndnnsiugIuAeiunduaiaitoya nadilaviunasnisadndeyaddinandeyanagsia
A39BNLLUUITILINU LLazLﬁaﬂﬂizmmmugﬁﬁmmsauﬁmm LVlﬂﬁﬂs[,Uﬂ’liﬁWLﬁua‘ﬁauua LLazjmiﬁ‘amisﬁaga
agalivsyansandneiiosion1susiiml nsadesenuLatUesn MsadesenuanEin nsaieny
\BalAnau

Fundamentals of data visualization; understanding the context and extracting insights from
that business data; report design and choosing the right chart type for work; data presentation
techniques and effective communication using visualization tools; creating dashboards, ad- hoc reports

and interactive virtualizations
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948-251  wallan1snseudaya 3((3)-0-6)

Data Preprocessing Techniques

Aen1sdwmsunmsdanisteyagavie In1sdmiunisianisteyasuniu I8msdmsunisaanuy
Yoya FBnsanguioya midaidenduds Bnsdanstoyaiiliauna

Techniques for dealing with missing data; techniques for dealing with noisy data; techniques
for data integration; techniques for data reduction; techniques for feature selection; techniques for
dealing with imbalanced data

948-252  N1SIANITUIANTIU AUARES19ETIABINALULAT 3((3)-0-6)

Innovation Management, Creativity and Technology

wnAnAEITULIANTIN undsiiiuarnnsadeninssy nsdanisuinnssaluesdng dnuvasuas
psAUszNOUMMUMNLARa9aTTA nquinTeallornunsianmsuasimuniauAnaiieassd msaiisnaaniam
ilosnannuAnguinnssuifiewnnngednsddna ssdnsuinnssufiaonadesiuaniugmsaiaginefdsaly
Uaqdu

Innovation concepts; innovation sources and innovation creating; innovation management
in an organization; characteristics and components of creativity; theory of management tools and
creative development; creating common values to outline ideas for innovation to develop digital
organization; innovation organization consistent with current situation and ecosystems
948-253  N13RBALUUUINIG 3((2)-2-5)

Service Design

WUIAALAENG B VDINITRBNKUVUINIT NAINTIUVBINITINNUKAENTIATETEUAU N1TRBNKUY
FarhumisazUsunsiiiunuresesdnsliftuiiosesiunnfunaesgnén Tnsassitugiuveansdoans
wazduUsEneUYeIUINMsIlaUSUUTIRaIMmUsEAUNMsaluagnsTiu fuius seminedliuinsuazgndn

Concepts and theories of service design; activities of planning and organizing people;
designing, aligning and improving the operations of organization to support the customer journey;
communication infrastructure and service components to improve the quality of experience and

interaction between service providers and customers

948-261  N15AAIATERINNUTLINA 3((3)-0-6)

International Marketing

wAuAn 3nsdfugsiafiunisnainseninssema Ss5auds mahduazdsean nns
awulusisdseina nagrdmanaalugalanAtod sauvisiladesng q Adnasonisdidunumaidy nsh
anuidladsiifuilaadosnislunaiasassmeanasiiaudesnamaniuiauinagnsnisnisnaadi
(AT FUSEA R LﬁaL%auimizmw?ﬂLLaﬁﬁamiuﬂﬁiﬁﬁLﬁuqiﬁaizmwﬂizmﬂ n3Mlon1an19gsnalunaInsening
UIBNA LagNILINAENSNINITNAINTENINUTENA

Concepts and business process related to international marketing including import — export;
foreign investment, strategic marketing for globalization, factors affecting international business process,
understanding of international consumer and creating appropriate marketing strategy in order to link
international business environment, international market opportunity search, and development of

international marketing strategy

948-342  NISUIKISIATING 3((2)-2-5)
Project Management
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wénnslumsudmslasinsuazarandss Ussamvesnisudmslasenis msdenduimslasans
QUATIAYBINITUIMITIATINGG WATANITINUNULAEALTUNITIATINTG UV]UW]LLawﬁﬂﬁ%’Uﬁmawméﬁmi
1A59N1T NTATUAN N1TNTIFEBY nsvhssnuLaznIsdeasIEiam s lasing MsUsediulasinisuas
nsAuIkaysElerUno UL

Principles of project management and risk management; project management types;
selecting a project manager; project management threats; project planning and operating techniques;
roles and responsibilities of project managers; controlling; monitoring; reporting and communication in

project development; project evaluation and return of investment calculation

948-347  MMAATILNYRYANIITIND 3((2)-2-5)

Business Data Analysis

nsinlusunsuAsuimasuazn 1w lusunsy Laun R uaz Python Widlun1simsevigsia lag
whideyailtlunmsinsnain aseurquieyasandndae msdmanudeinsvesgnd Aurvesgnin
nsutangusana msunesenuerdndue nsfUEnwarnislevanaud sk nsldiedesdiantsiide
nan MINNUGUANM AT IEdeyan1anaIaLaEgsna

Applications of computer programs and computer languages including R and Python to
business analysis with more focus placed on marketing data: product prices, customer needs survey,
customer value, market segmentation, sales forecast, retailing, advertising; use of marketing research

tools; practice in marketing and business data analysis

948-349  a3vEauliEeIZAUDIANT 3((2)-2-5)

Enterprise Wireless LAN

welulafdeasliany 1ndetnouauldans gunsalinTovielians daununiedieliane qn
nsvaedyna Sumedidnliane sUuuuressiafuatetislimeiniotnelimuameueneimsuuugaseqn
LazLUURRRevaI8qn gevlduflilunsdansieietnglians anuvasnisveaaietislimeanizuina
UAzAIBEIIN NMIRBNUUULATEYIElSaBLaNIZ UM

Wireless communication technology; wireless LANs, wireless network devices; wireless LAN
controller; wireless hotspot; types of wireless network installation; point-to- multiple point and point-
to-point wireless networks; software of wireless network management; wireless LAN security and ethics;

design of wireless LAN

948-351  §INAIRIYLUATNITIATIZN 3((2)-2-5)

Business Intelligence and Analytics

ANTIUYDIFINATIRTULUALNITIATIENTGIAD ﬂamiﬁugwuﬁ"amé’ﬁaaﬂa S18UKATNNT
thiauedeyasegunmmgsia m3danisuadugniidegsia msussgndlduuudiassaduayumsdadula
dmsugsia fegamsliasgideyauasnsaling

Overview of business intelligence and analytics; basic concept of data warehouse; reporting
and visual representation in business; business performance management; applications of model-based

decision making for business, examples of data analytics and case studies

948-352  Uszaunsalflduazniseanuuudiulszanuauiugly 3((2)-2-5)
User Experience and User Interface Design
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nQui LIMNINNTeRNLUY wazdulszneuYasnIeenLUUIiead s szaunsalnsldauuas
druUsrauuiugld 3nInensiuivesuysd wgdnssuvesywddediuusearunuiudlduulusunsy
Uszgnaang Toun tuled Tusunsuussanddmiugunsaiidounl anuiienelavesngud Jiduusseninagly
wagaouiames nseenuuutilelildaudie Bnujualasldindesfieludeqiiudmiunsesnuuuiiieains
Uszaunsainsldauuazdindssauauiugly

Theories, designing guidelines and elements of user experience (UX) and user interface (U);
human perceptual psychology; human behaviors on user interfaces of application programs including
websites and mobile applications; human satisfaction; human-computer interaction; usability design;

practice by using present tools for developing user experience and interfaces

948-353  nsvinn1snatauudiauaaulal 3((2)-2-5)

Social Media Marketing

vannsinsnaasudedsnueeuladlutiagtu wu wedn lay Suanunsy vismes Wusy
nsuvsdenng 9 vudsauesulard waAnssuvesnguldnudedsnussuler msdndusuuaznisiansal msais
yarmensnaasedodsaueeulayl nagns wade waruuimeUualunmmihmsmainuudedsaueeulad
NsinkazUIsLiiuNg

Principles of social media marketing at present, for example, Facebook, Line, Instagram and
Twitter; sharing the media on social media; social media user's behaviors; ratings and reviews; marketing
values by social media; strategies, techniques and practices in social media marketing; measurement

and evaluation

948-354  mssansilevuazdensita 3((2)-2-5)

Content Management and Digital Media

ndnnsimudomynagsie auddyuesiieniddvia JUuuuwardeveaiom delawanidsa
ﬂ’]iE]EJﬂLLU‘UL‘I‘jl@%W ﬂ?iL%ﬂULﬁ@%?L%\‘lﬂ%’Nﬂiiﬁ ﬂ?iﬁ@i%LﬂﬂULﬁ@ﬁ’] ms%’mamwﬂﬁam iSUUﬁlﬂﬂﬂiLﬂ‘j’@M’]
nagnsiion nslinTgsiuagnisauaudeddia fnstnuenadoudonliinunzaufuniniluldan
Wvuneveegsia mMs¥auarUssidiunaiiionm

Principles of business content development; importance of digital content; formats and
media of digital content; online commercials; digital content design; creative content writing; organizing
digital content; web content feeding and sharing; content management system (CMS); digital content
strategy; digital media analytics and planning; practice in content writing for business purposes; content

measurement and evaluation

948-355  WiadaiilAwNegINanaa 1 1((0)-y-2)
Special Topics in Digital Business |
nMsfnwUszifuifinudify wazvivasis Wudagiu MRerdestugsiandsa audiindngns
Wiveu
Studying of important and current issues in digital business according to the Digital Business

Curriculum consideration

948-356  WdpNilAENINGINARIIA 2 2((x)-y-2)
Special Topics in Digital Business Il
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'
Y o w LYY Y v

nsAnwiadendarudidey wariuaie Wudagtu Mfvidesiugsianiia muiindngns
Wilweu
Studying of important and recent topics in digital business according to the Digital Business

Curriculum consideration

948-357  WadanilAENINGINARIIA 3 3((x)-y-2)
Special Topics in Digital Business llI
nsfnwiadeduilml Aflaruddy wasvuate Wuideatu fifeadestugsiefda aui
WngnsLALYeU
Studying of an important and new subject in digital business according to the Digital Business

Curriculum consideration

948-358  nispalnfINauazAlulagsauadly 3((2)-2-5)
Digital Marketing and Emerging Technologies
nswdgunlamamaluladNdanasiessia Ussaun1salvegnen WagkanIsenusionszuIunIsmi

aa v

5308 #0Rdvia MathdeRdvauldiunisnainuaznisadiansndudn taun aavunedidnnsedind Vivled giia

s a L3

wdnud giiay wlayn vden wasnIawes nsrurunsinIsRaInNIudeAIawazn13IANTT JUkUUNIS

Y
¥

Tawandudrhudoseulatuasinsdmiindoudl arudiiusserinddonitanazdoduiu

Effects of technology revolutions upon business, customer experience, and business
processes; digital media; applications of digital media to marketing and branding including emails,
websites, Google, AdSense, YouTube, Facebook, Blogs, and Twitter; digital marketing processes and
management; online and mobile advertising platforms; relationship between online and offline

marketing

948-359  nswmunlusunsuUszgndnsgsiauugunsaiiadaudl 3((2)-2-5)
Business Mobile Applications Development
LLmﬁﬂﬁugmGﬂaﬂmiﬁwmLL@UWﬁLﬂ%’uuuqﬂﬂiiﬁWﬂWﬂ Anmvesan launssugunsalnnmn

nsdguueUndiaduvugUnsalnnm nsadisdiusedszaudld msdanisteya nsidenseindedie

Sumedidn mawamuweUnAlnduiiinsligiudeya msaaneundinduiiiideuszan nsldlauss msldida

Muviswesfldanuuaznmsldeuumd wadamsvwuneundieduiiauladeilussendldlunugsia
Basic concepts of mobile application development; mobile architecture overview; writing

mobile applications; user interface construction; data management Internet network connection;

developing database-enabled applications; creating multimedia applications; using the library; using the
coordinates of the user's location and the use of maps; interesting application development techniques
for business applications
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948-360  NAYNSLATNITIANITIIA 3((3)-0-6)

Pricing Strategy and Management

3183YIVIAULTBURDU: 946-160 HANNIIAAA

Prerequisite: 946-160 Principles of Marketing

UlguIsIA7 ﬂaqwémiﬁmumﬂm A3 é’mﬁu’lﬁ]L‘LJgammaﬁﬂmmmmﬁmﬁmsﬁﬂizLmnih\i6] ALY
sanduedossielunisanasunisnain nsfmunsialiaenadestivdiulszaumianisnaindu Jadenia
nMsnanafiinansznusionsiilsvesians asugmansiusa mnneiduny mlneigadumu

Price policy; price strategies; price adjusting, and using price as a tool in marketing
promotion; the relevance of price setting to another marketing mix; marketing factors affecting firm

profits; price in economics; cost analysis; break even analysis

948-361  MIIANITHUTUALTINGYNS 3((2)-2-5)

Strategic Brand Management

AIVINE ANARE UnUmLazUslevivesusud sndnvalvesusus anuidenlessening
N13AAIAKATNITIANITUUTUA  NINENBAITDILUTUA NAENSVRIRUTUA A01TRENTTULAYNITRONLULLUTURA
wusuFBAIRuarfLuLUTURBATATITgn A Duiug L undsfiunueauusuiBain yainamusuuTud n1379
AAUIVDILUTUA AIUUTZNOUVDILUTUA mi?!'amiLLUWfﬁLLUUpﬁmﬂms NATNVDILUTUANITIANITUUTUA
A1UNIALIA1 NM1TUNTBIMUTUAMIUUSUNYBIITIHIUTTULALN VLY
Definitions and significance of brands; brand identity; relevant of marketing and brand management;
brand image; brand strategy; brand architecture and design; brand equity and consumer-based brand
equity modeling; source of brand equity; brand personality; brand positioning; brand component;
integrated brand communication; brand dynamic; brand life cycle management; legal and ethical brand
protection
948-442 Tadafnduazlgguniufdina 3((3)-0-6)
Digital Logistics and Supply Chain

winAnvadladafnduazldauniulugaidna inudnasdddguniu Usingmsaluddn viadldnman
nMsdnn1sAuiasndaaradsdud ssuunisdadudn weluladadviaildlunisinnisldguniutasladading
szuuuImsaumandilaegvig waluladdmiunsdani sadsduan malulagdmsunisnsivdeudeundy
Buwesiadmsunsdanisldguniu nsdifnwvesnisdamsldguniunasladafndiamaluladndia

Concepts of logistics and supply chain in digital era; supply chain simulation game; bullwhip
effect; value chain; inventory and warehouse management; product delivery systems; digital
technologies in logistics and supply chain management; vendor-managed inventory system; warehouse
management technology; traceability technology; web service for supply chain management; case

studies of supply chain and logistics management using digital technologies

948-444  STUUIUNUIANITNSNYINTDIANT 3((3)-0-6)

Enterprise Resource Planning System

ﬁﬁﬁ‘fmeﬁ%:ﬂi%U’mﬂ’]iVl’Nﬁﬁﬁ% LLmﬁmﬁugm%ﬂszUUﬂ’m’mLmum%’wmﬂimqqsﬁ%aaaaﬁm
SYUUASAUMANNSAANALASANTYIY SEUUNSIATE nsndnkazn1sIan1sislgauniu ssuudngd seuunis
FanIinensuyed MsasiuuaeInszuIuns msuiuusisssuuliaenadeiun1svinauvetadfng uag
NMINWHUNTNYINTNI9GINARINA

Business functions and business processes; principle concept of enterprise resource
planning systems; sales and marketing information systems; purchasing; productions and supply chain
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management; accounting; human resource management; business process model and notation;

customizing software to support organizational process and resource planning of digital business

948-448  N1TUNHUBIUNINGIND 3((3)-0-6)

Business Presentations

99AUTZNOU NIZUIUNIT LLasﬂawémiﬁﬂLauaﬁwu%WﬂqﬁﬁﬂiﬁUizaUNaﬁ’lL%fﬂ NITINUNULAZNTT
wisudeyaiensiauonuinguszasd ngutmnowasdnvuiom nisliieiesiolunninauely
sunuuiivarnvans 1dun denu amids amadeulm nsilniedoulm uwugd Sulinsiin wadanis
foansifioviaueny waldansuiauemagsia Wy msntunuiuinasmu mstiaueiion1sue wayms
Iﬁﬁayja wmafian1sreumny MsUsefiunanisieansiiietiaue

Components, procedures and strategies for successful business presentation; planning and
business data preparation corresponding to presentation objectives; target audiences, and contents; use
of presentation tools in a variety of formats, including text, images, animations, motion graphics, charts,
infographics; communication techniques for business presentation; business presentation techniques
such as pitching, presentation for sale and information; techniques to answer questions; evaluation of

presentation media

948-452  TUsunsuuszgndniegsne 3((2)-2-5)

Business Application Software

TUsunsuitugnuuazseduinued sududmiugsia sULUULBNATTN1953A9 N15llusunsy
Uszananan TUsnsudiausnu mseiuin taylusinsuiu-duanmnedannsedng nsasegIutoyanis
g3iv nsysanmslilusunsudmsunsingsia msfinufuRnslilusunsudniaguniegsia

Computer application fundamentals and business- level skill requirements; business
document formats; using word processing, electronic presentation, spreadsheet, and electronic mail,

business database implementation; business software integration; business software practices

948-453  sruuMstIszRuUBAnnsaling 3((3)-0-6)

Electronic Payment Systems

ATmuInsszuUtsERY sruunstseiudiannsednd waluladdmsunsdanisnistnse ity
iupsetnedidnnseling nsleuiudidannselind sunasdiannselind nstrseduswnnng nseiitu
Sidnvselind RuAdvia analiufivia maluladnsiuguuuudu 9 s3essaumazmsinwenuasndelussuy
Frszdudiinnedind maveniiu ngrineiiiedosiunisthastudidnnsednd

Evolution of the payment system; electronic payment system; technology for managing
payments through electronic networks; electronic fund transfer; electronic banking; payment gateways;
electronic wallet; digital money; digital currency; other financial technology; ethics and security of

electronic payment system; money laundering; electronic payment laws

948-454  MsiSEUiITIUsEaUNIIAl asedl 3 Taitiosndn 230 ala
Experiential Learning I
ey nisiuSeuniou: 946-254 maFeufidsuszaunsal ased 2
Prerequisite: 946-254 Experiential Learning Il
nsfinnuadifianyluesdnsitefiuanudsrnaluinusnsiouiinsuaeiniseulude
suvesnsdnsfifimahmalulafansaumaluuszgndlda
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The third internship in an organization to enhance expertise in work skills that correspond

to the disciplines studied in the department of the organization that has applied information technology

948-455  MMIBRNLUULATUIMNITFIUTRYA 3((2)-2-5)

Database Design and Administration

n1seanuwuugudeya nsvivbiliuussingiu mMsdassuugiudeyawuud ldvateau gaua
s1udeya madnumnuiuamesgudoya nsdsesuaziAutoya alusssuvestiguagiuteya n1snsvaen
wazn1sUSuUTIUsEAEN MM sTihauvesgudeya

Database design; normalization; multi- user database system management; database
administrators; database security; backup and recovery; ethics for database administrators; database

performance evaluation and improvement

948-456  HVNANYININGINAAINA 6(0-40-0)
Cooperative Education in Digital Business
Reule: dwdutinAnenduli 4
Condition: For fourth-year students
UftRnumaAndmasiouduninnuiinsridunailusuwmisdivnzauiuaiuiaiuaunss
vesindnw Weslssnrmdannguifunisujiaaidusuuvunuussdmielasanulivesndn 16 dUaw
seiflos Mmenunruitvirennstlmauarfiaedidindduanni 10 tuauelass/manisAnuiiian
nnmsvhuluiivssgudeuduganafifivu fersdimauaziidoduanulsznounisaeslisinm
wuzthnaensyeznaiufvRnulassusediunansufoRnuegadussuy
On the job training as a temporary full-time employee in the position appropriate for knowledge and
competences; connecting theoretical knowledge and actual practice, either as the full time staff or in
the form of project, in consecutive 16 weeks; reporting the work or project progress to the university
supervisor and the field supervisor within the first 10th week; presenting the project/study results
derived from the work practice before work completion; obtaining constantly supervision and advice

from the university supervisor and the field supervisor on a systematic basis

948-457  N13IANITUANITUSUUTINTEUIUNIINGIAD 3((2)-2-5)

Business Process Management and Improvement

ANWILWIAATDINITINNITNTZUIUNITNNGIND ANWINTZUIUNITIUBIANT WUINNNITIANTT
NITUIUNIININEINAUTENOUAIY N1TA31UUVTIAB9N5TAYLENa1T N1sTanaLazn1sUTuUse
NLUIUNTT NMTIATILRUAZEBNLULNTEUIUNT MTan1snsdsuudasnszuiunis nmsldmelulad
asaumnAnuNsUTUUTINSEUINASdImIUNsuUI§UgIN R ﬂ’ﬁﬂjﬁﬂw'lLLazﬂﬂﬂﬁﬁJﬁIuaﬂﬁﬂiﬂ;}Jﬂ
NATFUALIENYU

Study the concepts of business process management; study processes in the
organization; the business process management approach includes: modeling, documentation,
measurement, and improvement; process analysis and design; change management; application
of information technology to process improvement for digital business transformation; case studies

and practice in both public and private organizations
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948-458  nsfuiABpUNAgSITaisasIAdIedaya 3((2)-2-5)
Data Driven Creative Strategy
MlATIEdeNagsiamenIgIuMTIReiteya mehanudiladeys Manseuwazn1sm
Anuazendeya ensiiaTed msmumnuudmivgsiesiaiesuasszuvatuayunsindulalusading
mMswafuUdmiumInensaiitoysslovinisssie wedansussfiunaduuulunsiinszsideyans
Igonduasussgndlunisasessnuy msihduwuulddssgndldlugsianisadeanagnsinedeya
Cross-Industry Standard Process for data mining; data understanding; data preparation; data
modelling for business intelligence and decision- making support systems; business forecasting

modelling; model evaluation techniques; data science tools and drive strategy using data

948-459  YavINTAATIRILATULEURYRYE 6((5)-2-11)

Module: Data Analytics and Visualization

NMFIATIERYRYAMENINIEIUMTIATIETeYa MsAuiladeya NMswseLLaynNIsYinAIY
averndoya nswaudluudmsugsiadaasevuasssuvadvayunsdadulalusdns nswauduuy
dnfumsnensal watian1sussdiunadiiwuu nsldgensiuauszgnalumsinsendeya nsiduuululy
afuaunsindulaluesdng nszuauns nagménmsiausanu msnausuLaEsEsLoyalemstaue
muingUszasd msthiausdeyafoguuuuiumimilngliinsesiefinainvans

Cross-Industry Standard Process for data analytics; data understanding; data preparation;
data modelling for business intelligence and organizational decision-making support systems; business
forecasting modelling; model evaluation techniques; data analytics tools; applying model in
organization decision- making, procedures; presentation strategies; planning and data preparation
corresponding to presentation objectives; data visualization using various tools
948-461  n1slugusznauntsuaznIsulIzUsINa 3((3)-0-6)

Entrepreneurship and Business Transformation

nsasgsialml nMsAumaanalnl n1sadenNaNnsan1auinnTsLYedsdAns N1sulszussia
Wil onauauDINITLY Ty miu'%miﬁjﬁfﬂﬁ’;EJu"i'mﬂiimmzmﬁ]’ﬂmﬂwuaﬂﬁ]ﬁ n15e0nwuUlAATIN MUY
uywdidugudnans msdansmanmadmiugusznouns mevunasu msuImseadssdmiugsiaingl
msdanismsiasundas wAzaTINUTINIUNMITUTENOUTIAR

New business venture; new marketing identification; organizational innovativeness
acceleration; business transformation for competition response; innovation and agile driven business
management; human centric business model design; entrepreneurial marketing management; business

fundraising; new venture risk management; change management and ethic in business
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