AENIAIYEANEATIAZAITIANTT
NANGATUINITINIV AN

#1971391N159ANSN15R AL NB AT LSS Y

YauTeyayazaunIvn

Aelng Joufl . UImsgsiatiudia (Msdamsnisvieadisauaznislsaus)
oo : Us.U. (M3dAn1sMsvieaieauaznislasusy)
AYIDINAY Foudfal : Bachelor of Business Administration (Tourism and Hotel Management)
Fote : B.B.A. (Tourism and Hotel Management)
USyeU1vaamangns

MANENTUTMSTINATUNN @1971331N15IANTNTVBUTEILAZNSLTUT JauunGndudinil
ANUSANHETNNTD AMTTTHLALITLTITU AMANTYINITNNNUUTITTING NTVIRBAUNYT WagNITISauTUT

gnaes nienujuinuluaniunisalaluuiunanuainratenisdiadiag JausIsy uag a1wnse

a ¥

Fouduazinulamenueinaentiin lngdansfinwinuuuimensnyuuugatiunadns (Outcome-
based Education) iunszuIun15i38u3¥93n (Active Learning) NduaiuliiliSeulaasiiouifiuay
Seuiandszaunisalluaniunisalate H1un1sIANIsSEUNITARULULYTUINTITS BULATNITYN9U

(Work-Integrated Learning: WIL) Uagfianssunsiseusivainviany
v 4 = ¥ [
NAAWSN1TTEUSVINANE NS

PLO 1 UfTRemumemsdansnsveadisiwaznislsusuniunasgunsuifanuiiany
Usenaunisiivue (PLO 1)

PLO 2 ponuuunansfasimsmsvieaiisauaznslssusy anelduujiffiaenndesiuitimine
nsaLegdEu (PLO 2)

PLO 3 MHinaluladidialunisuansmaruianuvadadsuiiivarnnansiteimuinues (PLO 3)

PLO 4 ApansmwidanguuazmufanuiitelduftRnusiunisieadisawaznislssy (PLO 4)

PLO 5 Ususiuazyiauluusunanunainvaienisdinuuasinusssy (PLO 5)

PLO 6 uAtlapiamenthliiusiornudesmsvesildiinslugsiomaeaiieauaznslsusy (PLO 6)



Taseaianangns

1.1 MUIUNUYNG

1.2 lassadravdngns
n. MR dvIANENIlY
519310 9AU
GE 1 nwuasn1sioans
GE 2 N15WAILIAUAR
NIRRT INZULALAILAY
NSAABITLUU
GE 3 nMsAnLuURUsENaUNTS
GE 4 mslumaluladnavia
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1.3 $183¥/nguanse/y4a3v1 (Module)

n. nadnAnenaly Lidaenin
GEl A1wuan1saeas
941-160G1 mi‘fﬂaLLazmmmmé’aﬂqwﬁugm
(Fundamental English Listening and Speaking)
941-161G1 mMseumazBunwdinguiiugu
(Fundamental English Reading and Writing)
GE 2 NITWAILIAIMUAR
NITAAINNTINSUATAINLAY
946-146G2A NNSAATINTING
(Logical Thinking)
947-216G2A FINAUNITATUIN
(Life with Calculations)
NSAAINTEUU
942-104G2B n1sAnuazn1sindula
(Thinking and Decision Making)
942-105G2B N1IAALTNDDNLUY
(Design Thinking)
GE 3  n1sARLUUEUIENaUNT
946-161G3 madufUsznounisuaznisasnegsialiug
(Entrepreneurship and New Venture Creation)
946-395G3  N1SRUKUTENBUNTT
(Personal Finance for Entrepreneurs)
GE 4 msltwalulaghana
948-140G4 N5 laRdia
(Digital Literacy)
948-141G4  walulaglul
(New Technology)
GE5 g§un17reIATIM
942-117G5 qmmmﬁamﬁﬁwsa%ﬁm
(Health for Life)
943-106G5  guUNIEANVBINTANTUTIN
(Aesthetics for Life)
GE 6 3nans1saizuaznIswaundigedy
942-108G6 Inassaisiion TRaLNTIdeBu
(Public Mind for Sustainable Development)
GE 7 msUsumiliinnunainsvedlan
942-401G7 Awndeuiiedin

(Environment for Life)
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2((2)-0-4)
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2((2)-0-4)

2((2)-0-4)

2 KUIYAn
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2 AUBNA
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2((2)-0-4)
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2((2)-0-4)

2 BUBNA
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941-101G8 mwlnerfienisdeansuaznisinaus 2((2)-0-4)
(Thai for Communication and Presentation)

941-162G8  MSWAILWINYEAWDINGY 2((2)-0-4)
(English Skills Development)

941-225G8 1w IUluTInUTEITU 2((2)-0-4)
(Everyday Chinese)

941-227G8  mwAUIUANEURSHAZEe 2((2)-0-4)
(Chinese through Movies and Media)

941-275G8  mwangluinuseiniu 2((2)-0-4)
(Everyday Malay)

941-286G8  AWIUAMELUAINUTEINIU 2((2)-0-4)
(Everyday Korean)

942-115G8  wale 2((2)-0-4)
(Southern Studies)

942-118G8 nsvinfienalnduau 2((2)-0-4)
(Camping and Travel)

942-101G8 anidunaiileslan 2((2)-0-4)
(Global Citizenship)

942-109G8  Finiin 2((2)-0-4)
(Happy and Peaceful Life)

942-209G8  wAlulagdlen 2((2)-0-4)
(Green Technology)

947-102G8  SwhiAngmansuazinalulad 2((2)-0-4)
(Science Technology Literacy)

996-125G8 MsaLinLiAUIWANNAY 2((2)-0-4)

(Sketching for Fun)
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UM 12 w2ena

942-230  N1INPOINT 3((3)-0-6)
(Taxation)

944-122  WANLATYTANANT 3((3)-0-6)
(Principles of Economics)

944-204 NOUNUTINY 3((3)-0-6)

(Business Law)
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946-102

2) AVNANL

NANNTIANITTIND 3((3)-0-6)
(Principles of Business Management)
U 79 wiaEin

nguIvNANITUIAY MUY 36 NULAA

946-170

qmamﬂisumsﬁaqLﬁaﬂuwai’miaﬂ 3((3)-0-6)

(Tourism Industry in Global Dynamics)

946-270  mstnduazmIiudmiugiianmsvieadisaagmslsusy  3((3)-0-6)
(Accounting and Finance for Tourism and Hotel Business)

946-271 mMsdanisgsRatiudien 3((2)-2-5)
(Tourism Business Management)

946-275 woRnssutnviesfisuaznisieanstufausssy 3((3)-0-6)
(Tourist Behavior and Cross-Cultural Communication)

946-276  imansuarnIneININTHeTeN 3((3)-0-6)
(Geography and Tourism Resources)

946-370 mMsdansnnyingikaznisuimsaudesdmiugsia 3((3)-0-6)
nsvieafieuasnslsausy
(Crisis and Risk Management for Tourism and Hotel Business)

946-371 N133nN1sULARWAn 3((2)-2-5)
(Tourist Guide Management)

946-373  msdamminensuyuddmiugsianisviendieanaznisisusy 3(2)-2-5)
(Human Resource Management for Tourism and Hotel Business)

946-379 nMsiTednsunsvieafietuasnislsausy 3((2)-2-5)
(Research for Tourism and Hotel)

946-471 mMsiamsdenagnidmiugsiansiesienaznslsausy  3((3)-0-6)
(Strategic Management for Tourism and Hotel Business)

948-373  msmaadmiUsIRiINIvienilsuarnslsusy 3((2)-2-5)
(Marketing for Tourism and Hotel Business)

948-470 N159ANT55INALTeIY 3((3)-0-6)
(Hotel Business Management)

nguIvNANIZLEIN MU 18 nUein

inAnwidenamaiiowsouannguivinisdnnisnisveuiied (Tourism Management)
119U 9 MILAN karIINNAUIYINITIANTITMTH (Hotel Management) 371UaU 9 miefin 910

edveelud
nguAvINsdanisnisvieaiien w9 niaena
(Special Interest Tourism Management)
946-272 nsdanisnsvieadieadedisgy 3((3)-0-6)
(Cruise Tourism Management)
946-274 ns¥anIsnsvieadiensnana 3((2)-2-5)

(Halal Tourism Management)



946-372

946-374

946-375

946-378

946-475

946-476

946-477

948-374

948-376

948-377

948-472

948-475

948-478

M3¥anIsNsviea e

(Ecological Tourism Management)
N59ANTSgInalud

(MICE Management)

N159AN155INaNSUY

(Airlines Business Management)
nM3¥anIsnsvieafindeimuasiiunuinis
(Sport and Recreation Tourism Management)
nMs¥anIsnsviea e amsssy

(Cultural Tourism Management)
Usuiusanatennensdanisnisviosiien
(Current Issues in Tourism Management)
Ms¥anIsNsvieadiamnaveia

(Marine Tourism Management)
Tadafnduazlggumudmivgnanvinssunisviesilen
(Logistics and Supply Chain for Tourism Industry)
mMsdnnsnIsvisaiendeems

(Gastronomic Tourism Management)

e gULUUM YiRaigaasielvsl

(Modern Tourism Styles Development)
nMsdanismsvieadiealaeyuuegiedsdu

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

(Sustainable Community-Based Tourism Management)

YAIYVINTIANITNITVOUTNYNTIGUA N
(Module: Health Tourism Management)
YAIYINITIANITNITNBANY IO ThAL TUUFTTY

6((4)-4-10)

6((4)-4-10)

(Module: Gastronomic and Cultural Tourism Management)

nguIYTINTIANISITaIY

(Hotel Management)

946-376

946-474

946-478

946-479

948-375

NM3TANITEMNTHAZRS B

(Food and Beverage Management)
N53ANNSgINRaU LAz AL

(Spa and Wellness Business Management)
N15IANITNUUINITEIUNT

(Front Office Management)
UsplAusInaTen1ansinnIslsalsy
(Current Issues in Hotel Management)
nsinnssela

(Revenue Management)

UIU 9 WU28AA

3((2)-2-5)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)



948-378 miu'%vmmu%“mé‘y 3N 3((2)-2-5)
(Catering Management)
948-379 A15IANSHANIAITHALUNS 3((2)-2-5)

(Restaurant and Bar Management)

948-473  NITIANITIIULNUIULTILTY 3((2)-2-5)
(Hotel Housekeeping Management)

948-479  YAIYINITIANITTINALTILIY 6((4)-4-10)
(Module: Hotel Business Management)

NENIVINIIANUTTNAINDIIUDITIN Laidfoundn 18 wiqefn
TUNANBI3uIN 189N 91U 9 NUBAA LazlEanITIN1WIRNUITNABY §IUIUY
9 wihein (MndeniFewinawasUsenalaudy azdsaisulinsuis 3 siednilunivifeai)

1) NMuRINg e

941-265  ABINGUENTUTININITLTMIY 3((2)-2-5)
(English for Hotel Business)

941-315 AMwdanguilantsvieadien 3((2)-2-5)
(English for Tourism)

941-466  NAWIBINGWAIMTUNITUNAUDNAIIUNIIYITN 3((2)-2-5)
(English for Professional Presentation)

2) MYIIY

941-223  awRudmTUgIAINITlTIMIY 3((2)-2-5)
(Chinese for Hotel Business)

941-320 Mwduiionisvisadien 3((2)-2-5)
(Chinese for Tourism)

941-421 ANAUAIMTUNTULAUONAIIUNIITITN 3((2)-2-5)

(Chinese for Professional Presentation)

3) AESELTY

941-256 AWIFABYEINTUTININITLTIMIY 3((2)-2-5)
(Russian for Hotel Business)

941-351 Mdadaiionsvedien 3((2)-2-5)
(Russian for Tourism)

941-450 ASATENTUNITUNAUONANUNIITITN 3((2)-2-5)
(Russian for Professional Presentation)

4) Mwuang

941-273  awuangdmiugsianislausy 3((2)-2-5)
(Malay for Hotel Business)

941-370  nwmagiilonisvieadien 3((2)-2-5)

(Malay for Tourism)



941-471  ANAgEMTUNMTUNAUBNANUNITINTN 3((2)-2-5)

(Malay for Professional Presentation)

nauAvIRnU TR U 7 BIERA
948-471 N1SHASUUAIUNS DUANNIANYINIINITIANITNITN DL 1(0-2-1)
WALNT IS ITY

(Pre Cooperative Education in Tourism and Hotel Management)

948-477  avifadnmisnsdanismavieaiisauaznislsausy 6(0-36-0)

(Cooperative Education in Tourism and Hotel Management)
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UIUMENN (Nged) - UJUR - Anwmenuied)

Jwrdneialy

941-160G1 miﬁqLLazwummmé’aﬂqwﬁugm 2((2)-0-4)
(Fundamental English Listening and Speaking)

946-146G2A  NMIAAWINTING 2((2)-0-4)
(Logical Thinking)

948-141G4  waluladlul 2((2)-0-4)
(New Technology)

942-117G5  guanwtitensmssdin 2((2)-0-4)
(Health for Life)

942-108G6  Inas1sniziiensiannTidedy 2((2)-0-4)
(Public Mind for Sustainable Development)

942-401G7  AunndousiTin 2((2)-0-4)
(Environment for Life)

FUNU

946-102 UANNSIANITTIND 3((3)-0-6)
(Principles of Business Management)

Fvnanzieny

946-170 granvnssumsvieaiiedlunainlan 3((3)-0-6)

(Tourism Industry in Global Dynamics)
EietT 18((18)-0-36)



AMANSANYIN 2

Fufnwialy
941-161G1  mseumaziBounwdinguiugu
(Fundamental English Reading and Writing)
942-105G2B  NSAALTNBNLUY
(Design Thinking)
942-115G8  uald
(Southern Studies)
Fvwnu
944-122 VANLATUFANENS
(Principles of Economics)
944-204 NOUUNBTINT
(Business Law)
Fvnanizienu
946-275 waAnssutinviesfienagnisieanstnu fansssu
(Tourist Behavior and Cross-Cultural Communication)
946-276 piimansuagninennsnsviondien

10

UIUMENN (Nged) - UJUR - Anwmeauied)

(Geography and Tourism Resources)
394

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

18((18)-0-36)
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Iunhein (gul) - Y08 - Anwimenuied)

Jefnuialy

946-161G3  msluduszneumsuaznisasnegsnaln 2((2)-0-4)
(Entrepreneurship and New Venture Creation)

941-162G8  MTHAILNINYENDINGY 2((2)-0-4)
(English Skills Development)

941-225G8  nwIuluTInUszIITU 2((2)-0-4)
(Everyday Chinese)

FYNU

942-230 N13A1HINT 3((3)-0-6)
(Taxation)

Fvnanizienu

946-270 mMsdnduaymsiudmivgsiansvienieawaznislsaus 3((3)-0-6)
(Accounting and Finance for Tourism and Hotel Business)

946-370 mMsdamsnnginganagnsuImsanudssdmiugsia 3((3)-0-6)
mMsviesiiewarnislsusy
(Crisis and Risk Management for Tourism and Hotel Business)

946-371 nsIansudanwmen 3((2)-2-5)
(Tourist Guide Management)

948-373 nMsnaadmiussRInviessduarnslsausy 3((2)-2-5)

(Marketing for Tourism and Hotel Business)

594 21((x)-y-z)
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FaNIUIAY
946-271 mMsdansgsiatiudien
(Tourism Business Management)
v anIZLEN
nguIvINITIANITTVIDATIEN
XXX-XXX I anizidsn 1
XXX-XXX I naniziaen 2
XXX-XXX I aniziaen 3
FrmeinsUsemaAiianuandn
941-315 Mwdanguiion1sviedien
(English for Tourism)
941-xxx FnwsneUsEneAioLe N 1
374

3((2)-2-5)

3((x)-y-2)
3((x)-y-2)
3((x)-y-2)

3((2)-2-5)

3((x)-y-2)
18((x)-y-z)
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Iunhein (gul) - Y08 - Anwimenuied)

Fvnanzienu

946-379 MATedmsunmsvieafisanarnislsausy 3((2)-2-5)
(Research for Tourism and Hotel)

948-470 N153AN1533NaLTaUsY 3((3)-0-6)
(Hotel Business Management)

946-373 mMsdamm$nensuyeddmiugsianisvionfieawaznislsusy 3((2)-2-5)

(Human Resource Management for Tourism and Hotel Business)
nguIvINTIANISISaIY

XXX-XXX AnanIzaen 1 3((x)-y-2)
JrrnerdnsUssmaiiasnuen
941-265 M9 wdmIugINanNIslsansy 3((2)-2-5)
(English for Hotel Business)
941-xxx FnTeEeUTENAT DL TN 2 3((x)-y-2)
5793 18((x)-y-z)
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ANANISANEIN 2
Iuvhgin (nged) - Y4UR - Anwisigniuie)

AV ANIZUIAY

946-471 nMsdamsBsnagnsdmiugsiansiesiouaznislsausy 3((3)-0-6)
(Strategic Management for Tourism and Hotel Business)

v naniziaan

nguIYINTIANISITaTY

XXX-XXX v naniziden 2 3((x)-y-2)

XXX Inanzidon 3 3((x)-y-2)

AwrnednsUsemAiiaauenTn

941-466 AN EENTUNITUNAUDNAIIUNIIV TN 3((2)-2-5)
(English for Professional Presentation)

94.1-xxx FnTeRsUTEINAiaNLEI TN 3 3((x)-y-2)

IHnU{URY

948-471 MIwsENAUNSoNaARAN BN TTANSAN e Tien 1(0-2-1)
WAZNITLIALTY

(Pre Cooperative Education in Tourism and Hotel Management)
374 16((x)-y-2)
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948-477
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AMANTIIANEYIN 2

L MG RRIGE
XXX-XXX

XXX=-XXX

avfafnwIMINsdanIsnsviasiieawarnnslsusy 6(0-36-0)
(Cooperative Education in Tourism and Hotel Management)
37U 6(0-36-0)

uuntlein (el - UUR - Anvimenuieg)

v naenas 1 3((x)-y-z)
AL RGN 3((x)-y-z)
591 6((x)-y-z)
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A19139IN159ANITNITVBNYILATNIT LS ILTH

edvAnuialy
GE1 mwuaznsiedns
941-160G1  msilauazAN IS InquugIY 2((2)-0-4)
Fundamental English Listening and Speaking
Aninwgnisilauazmsnaluidefilidearsludinuszdriu msitaiedulamnuddy
mawaiiedeasduiugiuluaniunisaising q msldleinsal nswaunaadiudidn uazduu
mwiidndudmsunsdeans
Practices in listening and speaking skills based on topics used in daily-life
communication; listening for main points; basic oral communication in various situational
contexts; grammar usage; development of vocabulary and language functions necessary for
communication
AISYUANNNTD
1. sanidean1wdanguaitesrUsEneuveINITeenidetagegnaed
2. Medwiwaghensalifieaununeuliluaoianisaling 4 Tulauszariuldegns
WiNzay
3. meuldgaunulsegrahlanazndeungy
1. szylamwddnuazdeyadiimnzuestessnilsflilagnies
5. dwuimmmsaiveadosdilslfessgnsios
Students are able to:
1. Work on pronunciation elements correctly;
Use appropriate vocabulary and grammar for speaking in daily situations;

Respond to interlocutors with ease and confidence;

Sl

Listen for and identify elements in a story, i.e., the main idea or specific
details;

5. Listen to a sequence of events and order them correctly.
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941-161G1 msai'mLLa:L%sJummé’aﬂqwﬁumu 2((2)-0-4)

Fundamental English Reading and Wr|t|ng

Aninwzn1T91ulazn1TR YU memimuwuﬁm ﬂ?i@’]‘uw\lE]QUl"Uﬂ’J’]ﬂJﬁ’]ﬂiULLau
PRI miwmmm’mgmumﬁwwLLazﬂa’JﬁWGummﬁww nsldhensal nmslsuszaulszloanay
donthdy 9

Practices in reading and writing skills; basic reading skills; reading for main ideas
and details; developing vocabulary and strategies for increasing vocabulary power; grammar
usage; sentence and paragraph writing

ASEIGRHEED

1. syylamnuddnuasseazionvesteniiuazunaailusiiden 4 llded1sgndes

(3

2. mewuﬂﬁqﬁﬂﬁwm’mLiawmuu,avﬁ’]ﬁﬂﬁwﬁmdﬁﬁumﬂizqﬂﬂs{ﬂumﬂ%ﬂﬁ

=

3. LLGN‘U?%IEJ@‘V]QﬂMaﬂhEJWﬂimLLazaamﬂéj’eNﬁUUiZIEJﬂﬁLLﬁ@QﬂT]ﬂJﬁ@Mﬁﬂ
4. Foudonihfithennmuarilfeyaaiivayuogiaiiome
Students are able to:

1. Identify the main ideas and understand the details of passages and articles
on general topics;

2. Expand their vocabulary knowledge related to reading passages and articles,
and apply the vocabulary to the writing of relevant topics;

3. Generate grammatically correct sentences that support the topic sentence;

4. Generate unified paragraphs with adequate supporting details.

GE2: MINAUIAIIUAN
NIIAATIATINZHATALAY
946-146G2A NMSAAINATING 2((2)-0-4)
Logical Thinking
LAABNING NsAaunkEzwaznmanan1sAnegnluszuy nsfaudludymuas
nsanaula Bnnsfauntynitanssngludinusearurdiundnnisiusunstendie
Logical thinking; critical and systematic reasonable thinking; problem solving and

decision making; a practice use of logical thinking in everyday life through simple programming

AISEUANNNTD

1. 93UIBNTEUIUNIAATINTING

2. wonuezlgymesnundudiugesudmuwmaudludymlasgdmenua
3. 14i5Anegslmnnalunsunludeym

a. wildlangtaminintuluiinuses umumdnanvosnsiusunsy
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Students are able to:
1. Explain the logical thinking process;
2. Divide problems into smaller parts and devise logical solutions;
3. Use logical thinking to solve problems;
4. Solve daily problems according to the programming concept.
947-216G2A FINAUNITAIUIN 2((2)-0-4)
Life with Calculations
nshivnuanmssnenans nsussendldanuinsadinmanslumeada adamansiu
nsuntgmuazinaulaluiinuszdniu
Logical reasoning; mathematical application in statistics; mathematics and
problem solving, as well as decision-making in daily life
AEEPGRFEED
1. Uszgndldarnugnianisauiamiadamanslunisuidgmkazdndulaly
WPinUszariule
2. fWinwgnszurumsAamumarmUssyndldmalulafiileuymmeadnmansle
3. flnARuaziAuaRTA
Winle

snuALavUsglerdvasnmsmuiuneadinaansildluiu

Students are able to:
1. Apply knowledge of mathematical calculations to solve problems and make
decisions in daily life;
2. Use computational skills and the application of technology to solve
mathematical problems;
3. Possess a positive attitude and recognize the value and usefulness of

mathematical calculations in life.

N1TAAINTTUY
942-104G2B msAauazn1sanaula 2((2)-0-4)

Thinking and Decision Making

VANNITHALNTEUIUNITANVBILLLE NITHALIENBULNITAAKATNIZUIUNITAN AILAR
A519859A N1TARATNTTUY ﬂ’l'ﬁLﬂ’i’la‘ﬁﬁ%ﬁ]MvaLLaxsﬂ’l’m’]ﬁ nszUIUNIAnaula ﬂﬁzmummammﬂ’s’mﬁ
waznsUszyndldluntsun Tayvludindsedniu

Human thinking principles and processes; the development of cognitive attributes
and processes; creative thinking; systematic thinking; data analysis; the decision-making process;
the knowledge-displaying process; the application of the knowledge to solving daily life
problems
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gUAINIT
UszgndAuiiNeIfurineenIsAn anvaenIsAALATNITUIUNITAALUUAIG 9
suvimannstunisinaulasgregnees

. AnUUASeuinedtuAanssulazanunTalnIsARLUUAIY 9 Wiemuinyenis

Anuaznisdndula
fimuanunsalunisfntagnisanaulaeundymiludiaussariula
nszninfennAarANdAgYeINAaLaznsindula

Students are able to:

1.

Apply the knowledge of thinking skills, different cognitive attributes and
processes, and the principles for making decisions efficiently;

Practice and learn about different thinking activities and situations to develop
thinking and decision-making skills;

Demonstrate the ability to think effectively and make decisions to solve
problems in daily life;

Recognize the value and importance of thinking and decision-making.

942-105G2B  N1SAALYIDDNLUU 2((2)-0-4)
Design Thinking

N3LUIUNMIANYRINLEY ANUARAT1I9ETTA anNsARTesEUY winnnsAngeenwuuly
nslaleym nszviumsdndula nmsdelymuazmsimunisnisundem nsassassauinnssy
nagsnauazluinuseiniu

Human thinking processes; creative thinking; systematic thinking; need-based

design thinking for problem solving; decision processes; problem accessibility and solution

development; creation of innovations in business and daily life
AISYUANNNTD

1.

N

3.
a.

Andiaseiidseenuuuiionaulandainudonns
HarusulunsvauituInensuAtym
WannduluUfidenndeniunInudonsveansaifing
Fenlfimaluladansaumaiiouansnanuianuvaadeusivainvans

Students are able to:

1.
2.
3.
a.

Use design thinking to meet problem needs;
Participate in the development of solutions;
Create a prototype that meets the needs of case studies;

Use information technology to seek knowledge from various learning sources.
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GE3: NM3AALUUEUTENaUNTS
946-161G3  msJugdusznaumsuaznisadieganalvg 2((2)-0-4)
Entrepreneurship and New Venture Creation
mslugusenaums MiRsIeianInwIRgeussna nMsualonianiegsna n1sdnii
LL‘L!’Jﬁﬂé]J’JEJLﬂ%‘laﬁﬁ@%’]ﬂﬁjﬁﬁ]ﬁﬂﬁiﬁﬂ MIINUHUNNTRUAINYARA
Entrepreneurship; business environment analysis; business opportunity search;
the use of modern business tools for business model development; personal finance planning
ASEIGRHEED
1. MHinmranazeeusumsAndiuiiunnsdunsyausiudu
2. aszvtinuasiiiunuaveinsiludusznaunis
3. Tinelulaglunsuduteyafiouniilunseduselenmauazunumagsna
4. afuensIansRunudmiugusznaunis
Students are able to:
1. Use reasons and accept different opinions in the working environment;
2. Recognize the value of being an entrepreneur;
3. Use technology to search for information for discussions on business
opportunities and plans;

4. Understand capital management for entrepreneurs.

946-395G3  n13RUFUTENAUNIS 2((2)-0-4)

Finance for Entrepreneurs

nssanisuaznisiadulaniesnisiufieuseneunisedsfivszansainluganis
NyATLINNIAING miﬂ’mmﬂmé’ﬂwmzﬁﬁwﬁ'aﬂumia%ﬁﬁmﬁzyzywmmﬂﬁuﬁﬂszﬂaumsﬁLﬁumﬁﬁm
LIRS M3dansmsiudiuyana MIwmunfidBulasinuzauseuinanIsiu mIysannsesd
Arwifiaenadosiuuiuniiui guru uasdinuiteiiudiussduddyuasiaueisudtamluma jia
aghadugusssy

Effective financial management and decision-making for entrepreneurs in the era
of digital disruption; the development of important characteristics to cultivate an entrepreneurial
spirit that emphasizes owner-like thinking; personal financial management; sustainable
development and financial literacy skills; the integration of knowledge consistent with the
contexts of areas, communities, and society to highlight important issues and propose concrete
practical solutions

AISEUANNNTD



20

1. wWiuaudAgvesyn Digital Disruption Afinasienisvingsiavesusznaunisly
29U i olinsevinfansinisunnumieunazusudaronsild sundasiiay
Aetuagrenndlusunan

2. {¥nuaziilanunAnnisiiuguszneunts lagiamie Growth mindset dadudau

Y
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dfgnagyiiaunsausuiuaznienseusnenisiisuudaslanasanan lag

a b4

LiaugmﬂﬂszamWizﬁmaqﬁﬂizﬂaumsﬁﬂizaummﬁwL%ﬁ]

3. WiunnudfguewinugiivesUszneunsiiadsi] sufisnansadsedfiunuieauay
Funamensitanusmaiiushunsisuinndediuansdinw

4. AwnuvaTiinEuny wagmsdawtesulszinaudmiunsGudu

5. Uizl,ﬁummﬁ’]L%ﬁﬂum5L§'mqiﬁﬂmimﬂéff.;§i’wm 9 sudadlannuwangig
FEMINRUAALAZA LS

Students are able to:

1. Understand the importance of the digital disruption era that affects the
business of entrepreneurs today and be aware of the preparation and
adaptation needed for the rapid changes that will occur in the future;

2. Recognize and understand the financial entrepreneur mindset, especially the
growth mindset, which is an important part of it that will enable them to
adapt themselves and be ready for changes by learning from the experiences
of successful entrepreneurs;

3. Recognize the importance of good entrepreneurial skills, including self-
assessment ability, and identify areas for skill development, through learning
from examples and case studies;

4. Calculate the source of funds and prepare a starting budget;

5. Evaluate the success of a new business based on various indicators and

understand the distinction between cash and profit.

GE4: nsldwmalulaghana
948-140G4 A5 lafdNa 2((2)-0-4)
Digital Literacy
nMsldAauiimes N1sidanudumesiia NsTlUsHASNUSELIAA ASIBLUSHASUANS
s nslETUswAsuNT ey nsad1sdonaa msduduasauma nsvhausuiuwuvesulay
nVNEKAzAsEETTUMAWAlUlagaTaUIA LarauUaenieRiva
Computer usage; internet usage; word processing program usage; spreadsheet
program usage; presentation program usage; digital media creation; information search; online

collaboration; law and ethics for information technology; digital security
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ASEPGRFEE
1. WineluladAdvaienisinauuagnisindedeansls
2. Mwelulagasauwmelsagagniesnunguunenasasesssumamalulagansaume
3. yhauswiugduld
4. pssvionan liAnaanau uwazsuRnveudenuiildsuseunsng
Students are able to:
1. Use digital technology for work and communication;
2. Use information technology legally and ethically;
3. Work well with others;
4. Demonstrate punctuality, avoid plagiarism, and be responsible for the
assigned work.

948-141G4  wialuladlny 2((2)-0-4)
New Technology
FossnTmansiuaioveanaluladansauma mswanduveanalulad n1sdeaisuas
nsUszaanafivivasie UJyaUsehivg lanaliou WuAdvia Advianauwmug AUAVBAINA T5e5TIUNNS
wialulagansauwma o1mgInssunsuiaes waluladdliesn wuldureanaluladasaumealusuing
Modern news of information technology; disruptive technology; modern
communication and processing; artificial intelligsence; virtual world; digital currency; digital
content; digital copyright; information technology ethics; computer crime; green technology;
future trends in information technology
AISYUANNNTD
1. if%’mm‘[uia‘ﬁﬁﬁuaﬂa
2. deonuazUszendldmaluladivansauiuaniunsaiiaguuasuuildulueuianla
3. Mwaluladeeefivsesssuiivanzauuasasns
Students are able to:
1. Recognize modern technology;
2. Choose and apply technology appropriately for the current situation and
future trends;

3. Use technology in a morally appropriate and secure manner.
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GE5: §UN1720IATIM
942-117G5  guANIzLlan1sMs9Tan 2((2)-0-4)

Health for life

JUNNDIATIN mm?{mqmmw 1A%UINT WENA1TEDNAIEINIY NITNAROUALIIANIN
NNY FIPUNIRIUTITH

Holistic health; health risks; nutrition; principles of exercise; physical fitness test;
multicultural society

ASEPGRMEE

1. AUINNAINUIINENTDIMS LA

panuuulusunsunIseanmaIngle
UsglluaussnNIMMIeNenIenuLela

s

gbuUNBazendIRg AR IRUsTIU LA
5. ‘Ui%Lﬁu@ﬂﬂ’nzwwﬂZLJ/QJJ’WJE)W]ULENVL(;
Students are able to:
1. Calculate energy from nutrients;
Set exercise programs;
Assess their physical fitness;

Describe and provide examples of a multicultural society;

AR e

Assess their cognitive health.

943-106G5  HUNIBAMNVBINIANTUTIN 2((2)-0-4)
Aesthetics for Life
mmmﬂm%ﬂaumamwmmmuuwa mmaﬂaumﬂmﬂumeuumim WTEEAY deAu
msdles walulad wasdunndey Lwamsaai’amuammumuuwuﬁmmmLLmﬂm\‘im\‘ﬁauamLLavﬂa‘Uv
The importance of aesthetics to human life; aesthetic perspectives on culture,
economy, society, politics, technology, and environment for peaceful coexistence based on
differences in taste and art
AISYUANNNTD
1. eueivauninmueaniinsmssinludnuny iausssuadelnile
2. Uﬁ%‘qﬂmﬁl“i’ijfjm/l%EJﬂ’]WE]EJ']ﬂa%']ﬂa‘iiﬁlﬁa?j%ﬂ’nwndﬂ’]EJLLﬁBVIN%@Iﬁ]ﬁL{Juﬁj“u
3. Jpseiliviudsnsimundyaseguvsann
Students are able to:
1. Describe the aesthetics of living in a modern multicultural society;
2. Apply the aesthetics for a healthy body and mind;

3. Analyze the development of intelligence through aesthetics.
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GE6: InansnsnizuaznmInmundidedy
942-108G6  Anss1sausiENITWAIUTSEY 2((2)-0-4)
Public Mind for Sustainable Development
mansnsys1v nsdifnuiluguey nsruIunsaidnassaAanssuilioRauInuLes
uavai1susgloviileiiiousywd
The King's philosophy; community case studies; the public mind-building process
for self-development and the benefit of mankind
ASEIGRHEED
1. Anszvivanyvgnasygianeiiiesudiauseiniula
2. Answnesianuiannsalfinwmumanyiygiasygianeiiiela
3. ponuuuazdnfanssuieadsselemiundenals
Students are able to:
1. Analyze the sufficiency economy philosophy in daily life;
2. Analyze the body of knowledge based on the sufficiency economy
philosophy case studies;

3. Design and organize activities for the benefit of society;,

GE7: mMsuiusalvidhiunadnvasian
942-401G7  AwwIndeuiladin 2((2)-0-4)
Environment for Life
anufifesdufnaiudsnndeunasuyed Usslonivesdunndouludinusgdifu
Aduusuazkanszvu Msltegnsinuan nmsdansdaunadenegnaddy
Fundamentals of humans and the environment; the benefits of the environment
in everyday life; the relationship between the environment and humans and its impact; wise
use; sustainable environmental management
AISYUANNNTD
1. AnsgiaoumaniEunedeniiistuldosnfiveua
2. Uszgnaltmnuiiunisianisaanadenanainmsiunsudleiymdanede
Tugvuldogramngauuuvdnnisdanisegnadaiu
Students are able to:

1. Analyze environmental situations by logical means;
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2. Apply the knowledge of environmental management from academic research
to solving environmental problems in the community appropriately based on
sustainable management principles.

GES8: 1a9n
941-101G8  mw1lneiien1saeasuasnistinaua 2((2)-0-4)
Thai for Communication and Presentation
winnslmuiveiienisdeans shuswazAaurlunsieansia 5 ve msan N1
W 81U uazideu MsAndaniw meitaedulamnundn wasmsinaluaniumsaising q nislidesd
sandnnulumsdeansludinuszdrfunaglumsviinu mayelufivszyuvulazmsiiaue mseiuile
amutladadnon uasuinfn madeuiensasunnm MsAndenaTITNITUaLgINa WAYANTYTIINIS
msthiaueseninayarafuiesesiion1sdeanseng o liiaenndesiugaast

The principles of the Thai language for communication; skills and arts in the five

communication skills, including thinking, listening, speaking, reading, and writing; language and
thought; listening for main ideas and interpretation in various situational contexts; register and
styles for communication in daily life and the workplace; public speaking; reading for
comprehension in values and attitudes; summary writing; official and business correspondence;
the integration of interpersonal presentations and various communication tools for the modern
age

AISYUANNNTD

1. fanunszninduazifunuimiuddgueniuinglugusidueiesdledeans
vosnulve waniduedesdlefiddlunisusznevednuesaulneg

2. Boudnislivinuemsnwilneiionisdeans i3 5 vinwy Ao Tnvzn1san msils n1s
WA N1587U kazn1sWisw vanesluinssuiunsinweduiusnenuingvse
mMsysanmssgninevinugld TWanwlnedueiosdelunisudu msliesey g
YYIWAIU NITATUN uaznIseLnglaeg9tusEansnn

3. idinwglunsyadnaueluguuuusng 9 Wy Presentation, Pitching, Briefing 7
LUU Online waw Offline loognefiuszdnSnnaugaade

Students are able to:

1. Be aware of and recognize the value and importance of the Thai language as
a communication tool for Thais and a crucial tool in Thai professions;

2. Use the five Thai language skills for communication effectively, including
thinking, listening, speaking, reading, and writing, as well as the integration of
language skills or language synthesis, for data searching, analysis, expanding

ideas, summarizing results, and data dissemination;
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3. Use various formats of speaking skills, such as presentations, pitching, and

briefings, both online and offline, effectively according to the modern age.

941-162G8  ANSHAIUINNBLAIWIDINGY 2((2)-0-4)

English Skills Development

msflaiedulamnuddguazilaiiomdeyaiamy msmeumamuaglfneuysziiu
#19 9 egadusssued walianisdoasednsiiuszansnm mssndeyaidudeuiiodulannudiy
wanfiuseazien nswawIAdsrAniLard1uiu msdeudietausyseidiuniig 4 Tngldilasadng
Useloafivarnviane

Listening for gist and specific information; responding to questions and interacting
naturally on a variety of topics; techniques for effective communication; reading complex texts
for main ideas and details; the development of vocabulary and expressions; producing clear,
detailed texts on a wide range of subjects, using different sentence patterns

AISYUANNNTD

1. aunldneuiioussainguszasdnmsdoasludinusydriuld

suiulannudRauarnvaziBenvesdevinuasunaumlllfegnagndes

N

IAszrlaseasIausElen niauwAINNUTBRANAN

s W»

Uszgndliinaluladifiensdoasuazdududeya
5. dmdulawazuiladamlunsdeansls
Students are able to:
1. Interact with others with a degree of fluency for daily communication purposes;
Read paragraphs and general articles for main ideas and details;
Analyze sentence structures and correct errors, if any;

Use technology for enhancement of communication and information searching;

AR A A

Make decisions and solve problems related to communication.

941-225G8  AwnAuluTInuszINIU 2((2)-0-4)

Everyday Chinese

sruudes AAndieng o Tuddnusedniu duay dnwasuiy Anseased laswaie
Usrloanuniusyduiiugiu msfinitnuenisils wa 91u weedeu snaniunisaiing « At

Chinese sound systems; vocabulary for daily communication; numbers; noun
classifiers; auxiliary verbs; basic sentence structures; listening, speaking, reading, and writing skill
practices based on given situations

ASEIGRHEER

1. 9ONIALINYITUIUBIAUTENBUYBINTTRDNLAENDENYNABY
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2. aunulugarunsading q lwdauszarumundnbienseiwazinseadasslead
RN
3. neuldgaunuilsegrahlanazadeaunay
4. fawazszylannuddnuasdoyadinzveadeslfedagniios
5. Jeuluanunsalsng q TuddauszdrTunundnheinseluaslasiadisuselend
anAg
Students are able to:
1. Pronounce Chinese words correctly according to pronunciation rules;
2. Converse in daily situations with others, using correct grammar and sentence
structures;
3. Respond to interlocutors with ease and confidence;
4. Listen for and identify the main ideas and specific details of stories correctly;
5. Write texts in daily situations with correct grammar and sentence structures.
941-227G8  AMwAuIUAMEUASULAZED 2((2)-0-4)
Chinese through Movies and Media
Anstnwznsilauazyalasldinasnuiusitudenweuns srenstnssien nulyd 91
doRdsa nsthadms dwau Tawnsal nseenides maudamasnndeuszndldlaiunisdoaslu
FAnUsririu mevszendliinrvduiiensdoasluuiunes
Listening and speaking skill practices through movies, television programs, game
shows, news reports, and digital media; the application of knowledge about Chinese vocabulary,
idioms, grammar, pronunciation, and song translation for daily communication; the application
of communicative Chinese in various contexts
AISHUANNTD
1. eonidesrdinazesnidesginilulslonnuiiasvioulunmouniuazdols
s1udenwIulugUnuusns o 16
aunuluaniunisaling q sedmdvitazduuivnnglunmeunsuazie
flauazszylannuddnuazdoyadimzveadosiiilyvulfogagnsios

kRN

U@ﬂLﬁWLﬁﬂ?ﬁUi@Uﬁiiﬂ%uLLagﬂ’ﬁGﬁLﬁﬂ%%@ﬂ@ﬂ‘ﬁﬂ?%“ﬁﬁgﬁ@u%’]ﬂﬂ’]‘WE’JU@%LLaz
dele
Students are able to:

1. Pronounce words with intonations following the movies and media;

2. Read Chinese texts of various genres on media;

3. Converse in daily situations, using vocabulary and expressions from movies

and other media;
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4. Listen for and identify the main ideas and specific details of movies and
stories;
5. Describe the Chinese cultures and lifestyles of Chinese people as reflected in

movies and other media.

941-275G8  AwuangluyInusEiiuy 2((2)-0-4)
Everyday Malay
SPUULAE 9NUTITUAZNTEURaNIEEIN B INATY INWEN1TTe WA 81U WeuawINay
Tuseud TnssassUssloafiugruresniuiuany ddwikasdnnuilives msaunuiluaniunisaii
Fuduitensdeansluiinusesniu
Malay sound, orthography, and pronunciation systems; basic listening, speaking,
reading, and writing skills in Malay; basic sentence structures of Malay; frequently used
vocabulary and expressions; daily life communication in essential situations
AISEIGRHERR
1. gupenides TuIwIu wazuennan el egnses
2. aunuluaniunsading q lwdeusgdriunundnbhonsaiwainseadiasslead
QnAeg
3. flwazszylanuddnuazdoyadinzveadoslfedagniios
4. Jeuluanunisaidie 9 ludieusesriumundnhensaivazlaseaiissslead
QnAeg
5. U’emLa'ﬁLﬁ'mﬁufwmﬁmmgLLazm'ﬁ(ﬁﬂLﬁu%'imﬁuaﬂﬁmwmgiﬁ
Students are able to:
1. Pronounce words, count numbers, and tell the time correctly;
2. Converse in daily situations with others, using correct grammar and sentence
structures;
3. Listen for and identify the main ideas and specific details of stories correctly;
4. Write texts in daily situations with correct grammar and sentence structures;

5. Describe the Malay cultures and lifestyles of Malay people.

941-286G8 AW WAIUTINUITINTUY 2((2)-0-4)
Everyday Korean
TYUUIALY INUTI0UaYNITEURRNEBINTY NS Tinwen15ile YA 81U WeuA1wINma
luszaudu lassainauseleniiuguuesn1winmva ardnikagduiuildvos nsaunuiluaniunisain
[ 1 ~ d' aa o
Tudunonsaeanslutinuszaniu
Korean sound, orthography, and pronunciation systems; basic listening, speaking,
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reading, and writing skills in Korean; basic sentence structures of Korean; frequently used
vocabulary and expressions; daily life communication in essential situations
AEEIGRHEED
1. saniFgan1winvanuesAUsEneuYeInIseanideatagneies
2. aunulugaiunsading q lwddauszarumundnhenseiwazinseadasslead
anAg
3. pouldgaununldedisiulauazadounay
4. fwazszylannuddnuasdoyadinzveadesfedagniios
5. Jeuluanunisalsine q luddauszdrTunundnheinsaluaslasiadieuselend
QnAes
Students are able to:
1. Pronounce Korean words correctly according to pronunciation rules;
2. Converse in daily situations with others, using correct grammar and sentence
structures;
3. Respond to interlocutors with ease and confidence;
4. Listen for and identify the main ideas and specific details of stories correctly;

5. Write texts in daily situations with correct grammar and sentence structures.

942-101G8  anudunaiiiaslan 2((2)-0-4)
Global Citizenship
Mé’ﬂmiﬁugmLﬁaaﬁUﬂawuLﬁuwaLﬁaﬂaﬂ unuwm whiinaies msfidusau nsUHUR
auvannguineuazndndasssu nstidadrlinansisay nsegludnuusyysulaevinunaisanuiiumig
wazniamsssy WlaReaduinganisalfunsnenssssued daneden wagndany msimudanm
Tanegadsu
Basic principles of global citizenship; the roles and responsibilities of citizens;
involvement; compliance with the law and morality; public-mindedness; living in a democratic
society where diverse opinions and multicultural groups exist; the understanding of crises in
natural resources, environment, and energy; the sustainable development of global society
AISYUANNNTD
1. Lsﬁjﬂﬁﬁ/iﬁﬂmiﬁui’mﬁEJ’JﬁJUﬁ’JWiJLﬁuwaLﬁE]QIaﬂ WAZINOANITAIATUNINYINITITUYA
Aunndon warndaay
2. ssgwinluumum wihinailos wazmsidnimiuiaveuluggnadledaniia
3. fvinwelunisAn Aasei nansenutynvesdiaulanuazuunmauily
a. fnwlumsianisnuedldegramnzantazannsaimwiilaluuszgndlily
awannelimihiuisanudunadiadan
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Students are able to:
1. Understand the basic principles of global citizenship and crises in natural
resources, the environment, and energy;
2. Be aware of the roles and responsibilities of citizens as a good global citizen;
3. Acquire the thinking and analyzing skills to understand the impact of global
society’s problems and propose solutions;
4. Acquire self-management skills and use relevant knowledge in the future

under the responsibilities of global citizenship.

FIn9A 2((2)-0-4)
Happy and Peaceful Life
mmqmaﬁ?m N9 11AuareaNS UAILLANA 1LAEAIURAINNANYNIITAIUS TN

mssndnaasaudunyed Hnvensdeasuasmsuidymedsainassd msvinuegraluiin ns

ausny Undes Wuy wavatuauy n1sldseuudnan1esssuyii #aenaunIsusmIsTANITNIneInseeis

98U

The joy of life; the understanding and acceptance of cultural differences and

diversity; the respect for human dignity; creative communication and problem-solving skills;

teamwork; the conservation, protection, restoration, and support of the use of natural

ecosystems; sustainable resource management

AISYUANNNTD
1. Whlavdnnisuuamanisiinanudandua mswanadiiienuaunauazAngy
VBTN
2. WhlawazUfURnusgsuiuanuvainvaienainusssuludmunyanual
3. pszmiinuaziuimamawdniaianuduiudvesauosariau wagliazidadns
o
4. Uszgndldvinurlunisdeans nmsuflullapmeisairsassauazannsavinauduiia
SafugBuls
5. AnnesiuavsesonuuimsnslivsnenssramaiieliiAamnud susgradugussay
Students are able to:
1. Understand the principles of mindfulness training and consciousness
development for a balanced and happy life;
2. Be open-minded and appropriately accept cultural diversity in a pluralistic
society;
3. Recognize and respect the human dignity of oneself and others;
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4. Use communication and creative problem-solving skills effectively and work
as a team with others;

5. Analyze and develop guidelines for the use of natural resources to achieve

concrete sustainability.

942-115G8  uald 2((2)-0-4)
Southern Studies
afimans UseiRenand 30990 Ussindiiausssy exuide Beaadiiuny waadously
yuyuipsdunIoffisAnusianiuuvian
Geography; history; lifestyles; traditions; cultures; beliefs; legends; learning
resources in the local community and the National Museum
AEEPGRFEED
1. dauedeyaunasouilummmuiiaulaseomalulagle
2. dalusunsumsvieadiendladyu/ Saussald
3. aamwuﬁﬂﬂismmiﬁaﬁLﬁammulﬁ
Students are able to:
1. Use technology to present information on learning resources in interested
communities;
2. Organize community-based and cultural tourism programs;

3. Design community-based tourism activities.

942-118G8  n1sviasigrdbnauaud 2((2)-0-4)
Camping and Travel
N133ANI3ANENNALIY N15LEONAAUNNILALA gUNTalLANT N15IUNUAUNIG LA

VouNyMT0NeIUWIINIR AuAlnsUIINNITAILALdLaEN1SRTE)
Camping management; tent site selection; camping equipment; planning trips;
tourist attractions and national parks; the value of camping and travel

AISYUANNNTD
1. 9lUsunsunIsvianensermnamsluaennusule

ONLUUNINTTUA NS UABNNLSULR

N

3. Weulpsanisnsagaennusule
U
o < Yala 1 v ¥
4. Pauduiuwazladdialuaennisule
Students are able to:
1. Arrange travel programs along the way to camps;

2. Design activities for camps;



942-209G8
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3. Write camping projects;

4. Work as a team and live in a camp.

walulagdlien 2((2)-0-4)
Green Technology

nann1smenalulaguazuinnssy Msnanduvsunalulagaiudwnndon §1usINUDY
NTNYINIFITUYIAUALAWINA 0N UYNIAIINADULASNANTENUNLANTU N13TANITNANTENUFIINADY
mawaluladadslng malulagndsanumaunu

The principles of technology and innovation; environmental disruptive technology;

the foundations of natural resources and the environment; environmental problems and their

impacts; environmental impact management with modern technology; renewable energy

technology

947-102G8

AISYUANNNTD

1.

3.

oS unendnms nouiReadesiuninenssssunAuardanndey dyvdunndou
NaNTEUNNMTINE I UFAndel
Uszggndltinaluladdidvfioannansenumadanndentasaonadesiuanindanm
wazlAsygnatagiu

v 6 {:;JQ U oa

TIwndrtinlunsitmeluladnousnewazlulnsiuasnna oy

3

Students are able to:

1.

Explain the principles and theories related to natural resources and the
environment, environmental problems, and the environmental impacts of
energy use;

Apply green technology to reduce environmental impacts in line with current
social and economic conditions;

Obtain a sense of awareness in using environmentally-friendly technology.

Swinviuaneaansuazimalulag 2((2)-0-4)

Science Technology Literacy

N5zLANTSIUA suLUaIn 1A Ne1Aans wazmalulad nnslduselovilludinuseanu

HaNTENUveIngIemanswazinaluladsodinuiazdwingel NM5IATIEYToYan WINEIMEnT LA

wAlulagng 195w 338555UMawAlulagasaumna
Y

Current trends in science and technology; practical use in everyday life; the

impacts of science and technology on modern society and the environment; analytical

approaches to science and technology; ethics in information technology
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AISEUANNTD
1. o3uewmansailagnansenuiinanmsiauInemansuazimaluladliogig
Swinviu
2. dnavawwinanisidinaluladuazuinnssulunmsinnisdymlaegreagndesniy
NANIYING
Students are able to:
1. Explain the events and impacts caused by the development of science and
technology;
2. Propose guidelines using technology and innovation to solve problems

accurately according to academic principles.

996-125G8  msaMALiaANLNAANAY 2((2)-0-4)
Sketching for Fun
MsLafnAnaILEy Lo seuAaenaenIEnnTInUsEI T WieUSus s
wasiilaluanndnusmusssuiifinuunnaieiu
Sketching for relaxation, daily-life stress relief, self-adjustment, and participation to
understand different social and cultural conditions
AEEPGRFEED
1. w@hnnmiierouraiennunionls
2. w@Annwiles guvuiidianuvainanesimusssuld
Students are able to:
1. Sketch to relax and relieve stress from daily life;
2. Sketch to understand different social and cultural conditions.
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MuINIVIUNY MaNgATUIMISTIRITAITR a1undvinisdanismsvisaiieauaznislsausy
942-230 n13N1EeINg 3((3)-0-6)
Taxation
mw§iluifeIiunPeins uuida uazunumvesaSenns ndninasinazisnsdnui
aBensmasznaduging MERuldyanasssun MERulddiyaea nSyadudiu mdgsiaany
p1nsuanud MEAaNINg uazBasINanlin
General knowledge related to taxation; concepts and roles of taxation; principles
and methods of taxation according to revenue codes; personal income tax; corporate tax; value-

added tax; specific business tax; stamp duty; customer duty; excise duty

a

AEEPGRFEED

1. Anseiuariuinndldgndes wiouisszyuuunanssenisldniulssaaa
Fennsiviun

2. vhawswiugdulilaeufiRnungninivesasndnlungy
3. wmnemanuiiferfundensitesimunnuesidodisieios

Students are able to:

1. Analyze and calculate taxes accurately and specify the prescribed format for
the tax return as required by the Revenue Code;

2. Collaborate with others by adhering to the rules and regulations of group
members;

3. Search for additional knowledge about taxation for continuous self-improvement.

944-122 NaNLATEgAENS 3((3)-0-6)
Principles of Economics
arudilosuienfuiasugaans guasd guniu wagaasnwuaIaIn ANEAVEUTas
guasdkargUnIu neAnssudusiaa Mndawazaunu lassasimainlumaasegenant sielauseunud
ulu1en19R¥U Wleuien13aas N13Aserinelseina
General knowledge about economics; demand, supply, and equilibrium; the
elasticity of demand and supply; consumer behavior; producer behavior; market structure in
economics; national income; the components of national income; equilibrium national income;
money and monetary policies; fiscal policies; international trade and finance
AR
1. oduieifeafunguiviaasygaansls
2. UsgendieafnnuimesuATegAansamsunsinsvianunnsalniauasugale
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3. szgndlinnuimenunalulagidvialuldlunisdedulamaasugmanslo

4. wanswaAnssuvesmsiamziilumshauduiinuazaunsavinnusiudugBuls
Students are able to:

1. Explain economic theories;

2. Apply the knowledge of economics to analyze economic situations;

3. Apply the knowledge of digital technology to make economic decisions;

4. Demonstrate leadership skills when working in teams and work well with others.

944-204 NONUYFIND 3((3)-0-6)

Business Law

'
[ a LY a

noraneuNsazavgNddgigaiuyana TAyARa N13FMIudIl USENIdn

o
o

NSENAINIS Nindaulanssudaya wnwedyyifeInugsiageuy Wide Auseiy funy wieni

A
'

=

Mty wersvdyd@ietuda LLazﬂQ‘VIMWEJ%UV]‘\T’]L%HIH&QWUﬂ’]iiﬁﬂﬁ]QﬁJu
Important civil and commercial laws; law juristic entities; limited partnership
establishment; limited companies; dissolution; property; legal transactions and contracts; specific
contracts in relation to business transactions: hire purchases; sureties; agency; brokers; drafts and
the Act of Cheques, and other relevant laws necessary to the current situation
AEEPGRFEED
1. odueiieafugmnefiieatodussiald
2. Uszgnildaudmanganeduiugilunisdidugsiald
3. yhausamAugBule
4. ﬁwqaﬂiiuﬁmﬂiwmﬂgmméﬁﬁua@ﬁmm
Students are able to:
1. Explain business law;
2. Apply legal knowledge as a basis for conducting business;
3. Collaborate with others;

4. Respect the society’s rules.
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946-102 NaNN13IANITFING 3((3)-0-6)

Principles of Business Management

NAIPU83gINT gINANUNMIALLNTIN NINBIANITTIND WUIAALAEITAUINITNIINT
IAN15 MENN5IANTRIANT Ranssuatuanunsdanms msdanmsluuiunanuvainuate n153anis

IR

Dynamics of business; business and a way of life; business functions; concepts

and evolution of management, management functions, management supporting activities;

management in diverse contexts; contemporary management

AISYUANNNTD

1.

'
a =

95U"8 ANBUZYIBINITUTTNBUTIND ANTNLIAABNVDITIND WALHANTEVIUVBIGINT
Tsan15AiuTIe

. SEUAINNUINEITRIUNITUIMTIANTT UNUIMkaeMinIvedduaueig 9

3. 93UNE PABUAUNNITIANTT warTimunisvesnisinnisla

4. 5TYNTEVIUNT TURBUVBINANAITVBINITIANT TALA A15ILEY NSTADIANIS

6.

N15917 waEN1SAIUAY

. 9FUnefaNTsNATUAYUNANN1SVRINITIANIT L9 WU N15UIMISNaY n15innslu

USUNVBIAMUNAINTAEY NISARAULINIINITINNIT
wanangAnssuiduiihuasinuivanzay

Students are able to:

1.

Explain characteristics of business activities, business environment and

business impacts on people’s lives;

2. ldentify functions of management and its roles and responsibilities;

3. Explain the historical origin and evolution of management;

4. |dentify the process of management functions: planning, organizing, leading,

and controlling;
Explain supporting activities such as group management, management in
diverse contexts and management decision-making;

Demonstrate appropriate behavior as a team leader and follower.
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MuINIVIANIE NdNgATUSINTTINATNGR arnirinsianisnisisaiisauazlsausy
941-223 Ae1udiniugsnanislsausy 3((2)-2-5)
Chinese for Hotel Business
MsilnnwIudumdnvitagduuiltlunisdeaslugsialsausy msinvinuzils yo
81 wasdouieafunuluunundng 4 vedsusy nsudlraaiunisaing o Tuanulsausy
Practices in Chinese vocabulary and phrases in the hotel business; skills
development in listening, speaking, reading, and writing related to various operations of the
hotel; situations encountered in hotel operations
ASEIGRHEED
1. T Anviuazdwiulunulsusulaegiagnies
2. fivinueils ya SuuazTouneIuiionsuftRnulsusldogisgnios
3. FeansnwIudiendluaoiunisaling g Tuenulsausy
Students are able to:
1. Use appropriate vocabulary and phrases for hotel operations;
2. Possess Chinese listening, speaking, reading, and writing skills for the hotel
business;
3. Communicate in Chinese for various situations in the hotel business.

941-256 M Iadedmsugsnanslsausy 3((2)-2-5)
Russian for Hotel Business
nsfinawfadesiuddwitardnouililunisdeaslugsialsausy msfnsinueils

We 1 waziBeuAsfunuluuaunsig 9 vedsusy msudlvaniunisaing q lunulsusy
Practices in Russian vocabulary and phrases in the hotel business; skills

development in listening, speaking, reading, and writing related to various operations of the

hotel; situations encountered in hotel operations
AISYUANNNTD
1. e Anviuazdwiilunulsusulaegagnaes
2. fivinueils g srumazidounuiadeiiiensmsujiinulsuslfedegnios
3. Feansnwiadeiioudluaniunsaiing q luslsausy

Students are able to:
1. Use appropriate vocabulary and phrases for hotel operations;
2. Possess Russian listening, speaking, reading, and writing skills for the hotel
business;

3. Communicate in Russian for various situations in the hotel business.
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941-265 MedINgudInTugININIslTaLsH 3((2)-2-5)
English for Hotel Business
MsAnawsanqusuddnyinazdruuiltlunisdeaslugsalsausy msinines

e wa 91 waziBewisfuanluuaune o sedsusy nsudlvaniunisaing o luaulsusy
Practices in English vocabulary and phrases in the hotel business; skills

development in listening, speaking, reading, and writing related to various operations of the

hotel; situations encountered in hotel operations

ASEIGRHEED
1. T Anviuazdwiulunulsusulaegiagnies
2. fivinwedls o sunaziBunmudinguiiionisnsufRaulsausuldetngndes
3. Aoansmundsnguiilondluaniunisaiing o Tuelsusy

Students are able to:
1. Use appropriate vocabulary and phrases for hotel operations;
2. Possess English listening, speaking, reading, and writing skills for the hotel

business;

3. Communicate in English for various situations in the hotel business

941-273 Mmeuagdmiugsianislssusu 3((2)-2-5)
Malay for Hotel Business
Ml wmagsuidwinazduauitlilunisdeanslugsialsusy msinvinugila g
811 ward@euieafunuluwmnene q vedlseusy nsudlvaniunisaiing q lusulsusy
Practices in Malay vocabulary and phrases in the hotel business; skills
development in listening, speaking, reading, and writing related to various operations of the
hotel; situations encountered in hotel operations
AISYUANNNTD
1. e Anviuazdwiilunulsusulaegagnaes
2. fivinueils ya snaz@ounsumgiionsmsutRnulsusildediagndes
3. ?iaa’limw’mmqLﬁ@LLf’ﬂGﬂJamumiaﬂﬁN 9 Tusulsausy
Students are able to:
1. Use appropriate vocabulary and phrases for hotel operations;
2. Possess Malay listening, speaking, reading, and writing skills for the hotel
business;

3. Communicate in Malay for various situations in the hotel business.
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941-315 mis}'lé'anqwl,ﬁan'ﬁvimtﬁﬂfs 3((2)-2-5)
English for Tourism
nsaununwsangulutiunmsviesiiealaesiassaniunisaiing q lunisliusnisun

tnsieadiorfiuisnminge mainien s auudu $uemns anuiivieadlen wiewtanstinyanis

Inséwifiieadesiugsfaviesilen
English conversations in the tourism context through role-plays involving tourism

services at travel agencies, tour operations, hotels, airports, restaurants, and tourism attractions;

telephone communication for tourism business

ASEPGRFEE
1. W dwinazduinlunuissiiswaznsuinisldetnagnies
2. finwelunsiasie il ya sunazdeunudngquiionsuftRnuisadieiuas
nsuinisluanunsalang q leeggnees
Students are able to:
1. Use appropriate vocabulary and phrases in tourism and hospitality;
2. Communicate in English, using listening, speaking, reading, and writing skills

for tourism and hospitality across diverse scenarios.

941-320 AEduianvieaiien 3((2)-2-5)
Chinese for Tourism
msaununwivluuunnsveadisdlaediassaniunisaling q Tunisliusnisun

fnvioafleafiussniniien nstiile Tseusy awmdu Suewns anuivieniles W%’@Mﬁ’jﬂﬂ’]iﬂﬂmﬂ%’m

InsdwriiAgdesiugsiaviaaiieon
Chinese conversations in the tourism context through role-plays involving tourism

services at travel agencies, tour operations, hotels, airports, restaurants, and tourism attractions;

telephone communication for tourism business

AEEPGRFGEED
1. W dwinazduanlunuissiiswaznsuinisldetnagnies
2. fwinwelunisinsie #la wa erunaziBountvduiionsufdfnurieniisnaznns

Usnsluanunisaling 9 laegrsgndes

Students are able to:
1. Use appropriate vocabulary and phrases in tourism and hospitality;
2. Communicate in Chinese, using listening, speaking, reading, and writing skills

for tourism and hospitality across diverse scenarios.
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941-351 aMefadeientsviouiion 3((2)-2-5)
Russian for Tourism
msaunnwsadeluusunmsvendienlaesiassaniunisaiing 4 TunsTiusniswn
tnsieadiorfiuisnminge mainien s auudu $uemns anuiivieadlen wiewtanstinyanis
Inséwifiieadesiugsfaviesilen
Russian conversations in the tourism context through role-plays involving tourism
services at travel agencies, tour operations, hotels, airports, restaurants, and tourism attractions;
telephone communication for tourism business
ASEIGRHEED
1. Tddwinazdunlunuiesiismaznsuinisldednagnies
2. fiinwglunsinsio fls na srunaziounmiadefionsufdfnuvioniisnay
nsusnIsluaaunsaing o leeggndes

Students are able to:
1. Use appropriate vocabulary and phrases in tourism and hospitality;
2. Communicate in Russian, using listening, speaking, reading, and writing skills

for tourism and hospitality across diverse scenarios

941-370 mmumgtﬁamiviauﬁm 3((2)-2-5)
Malay for Tourism
mMsaumnawuaglutTunmsviesisdlasdrassaniunisaling g lunislvuinisun

fnvioafleafiussniniien nstiile Tseusy awmdu Suewns anuivieniles W%’@Mﬁ’jﬂﬂ’]iﬂﬂmﬂ%’m

InsdwriiAgdesiugsiaviaaiieon
Malay conversations in the tourism context through role-plays involving tourism

services at travel agencies, tour operations, hotels, airports, restaurants, and tourism attractions;

telephone communication for tourism business

AEEPGRFGEED
1. W dwinazduanlunuissiiswaznsuinisldetnagnies
2. fivinuzlunsdnsie fls wa srutaz@sunvuaigilionsuitRnuesisnaznng

Usnsluanunisaling 9 laegrsgndes

Students are able to:
1. Use appropriate vocabulary and phrases in tourism and hospitality;
2. Communicate in Malay, using listening, speaking, reading, and writing skills for

tourism and hospitality across diverse scenarios.
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941-421 AMYIRUFIMTUNITUNEUINANUNIIVITN 3((2)-2-5)
Chinese for Professional Presentation
nsgavauananuiunuiu gudunisimgeiluld sadanisindfURess
msdawSeudeya mtiauesenmuazefaurnwiiiensuiaussasldegnaiiusyansam
Chinese oral presentations with an emphasis on theories and practices in data

preparation, visual presentation, and non-verbal communication for effective presentations

ASEIGRHEED
1. Uszendlivguiuazinuenisnaiauenanudunwiulunsinuaidd
2. denlmaluladfimnzaulunisuasmaudanuvasSeusinainvansld
3. Anvinwensyadnauenanulunwiule
Students are able to:
1. Apply theories and use Chinese skills for professional presentation in real
work settings;
2. Select appropriate technology to acquire knowledge from a variety of
learning sources;

3. Practice Chinese oral presentation skills.

941-450 ANNTAREFIMTUNITUNAUDINAITUNIIVITN 3((2)-2-5)
Russian for Professional Presentation
msnadnaueranuiunviads dadunsimgudluld saianisiinufoRess
msdawendeya mshiaussienmuareiaurawiiensiaussasldesnaiusyavsnm
Russian oral presentations with an emphasis on theories and practices in data
preparation, visual presentation, and non-verbal communication for effective presentations
ACEIGRHEED
1. Uszgndlingufuazyinvenisyadnavenanuluniwiadelunisinnuasda
2. denlmaluladfimunzaulunisuasmanudanuvasSeusinainvaneld
3. Anvinweniswabiavenanudunwsadels
Students are able to:
1. Apply theories and use Russian skills for professional presentation in real
work settings;
2. Select appropriate technology to acquire knowledge from a variety of
learning sources;

3. Practice Russian oral presentation skills.
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941-466 AEBINEEIMSUNITUNEUDNAIUNIIBITN 3((2)-2-5)
English for Professional Presentation
nsnadnauenaruduniuningy gadunsimguiluld sauinsinufinass
msdawSeudeya mtiauesenmuazefaurnwiiiensuiaussasldegnaiiusyansam
English oral presentations with an emphasis on theories and practices in data
preparation, visual presentation, and non-verbal communication for effective presentations
AICEIGRHERD
1. Usggndlinguiuagiinuenisyainauenanudunwndingulunisieuaidd
2. denlimaluladimunzaulunsuasnaudanuvasSeusinanvansld
3. Anvinwenisyainauenanuduniwsangulsd
Students are able to
1. Apply theories and use English skills for professional presentation in real work
settings
2. Select appropriate technology to acquire knowledge from a variety of
learning sources;

3. Practice English oral presentation skills.

941-471 mmumgﬁ’m%’umsﬁﬂLauawamumﬁﬂn%w 3((2)-2-5)
Malay for Professional Presentation
nswadnauenanuduntsmaty yatunisimgeiluld samtenisinufuaess
mﬁmm%awﬁaga mstnauedennsazefauzn v ienninaueranuldeeliussansan
Malay oral presentations with an emphasis on theories and practices in data
preparation, visual presentation, and non-verbal communication for effective presentations
AEEIGRHEED
1. Uszendlivguiuazinuznisnaiauenanudunwuanglunisiauasled
2. denlmaluladfimnzaulunisuasnaudanuvasSeusinanvanesld
3. ?QlﬂﬁﬂmmimmﬁﬂLauamamutﬁumwmmgw
Students are able to:
1. Apply theories and use Malay skills for professional presentation in real work
settings;
2. Select appropriate technology to acquire knowledge from a variety of
learning sources;

3. Practice Malay oral presentation skills.
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946-170 gnamnssuNvisaisaluwainlan 3((3)-0-6)
Tourism Industry in Global Dynamics
FTUUINTT AUNLNE ANNEIATY aNBY LLaza\‘iﬁUiSﬂa‘U%mqmmMﬂﬁumWi’eNLﬁaa
Naﬂ'iwmmﬂqmammwmi‘ﬁmLﬁ&J’J U‘Vl‘U’WlLLazuT,EJU’lWaﬁghﬂ’liﬁ'@uu’]aﬂﬁﬂﬁmqmwiaﬂLﬁm
sERUALazuILYIA Anuduiusvesnsvisaderiunaialan dyviuazdaimevesgnamnssy
mMaviendien uuliunisvieadielanuazgiini
The evolution, definitions, significance, characteristics, and components of the
tourism industry; tourism impacts; the government’s roles and policies in the development of
national and international tourism organizations; the relationship between tourism and global
dynamics; the problems and challenges of the tourism industry; global and regional tourism trends
AISYUANNNTD
1. 95U TTWUINIT AUNLIY AUFIALY ANYAE LLasaﬂﬁﬂimaummqmammiu
nsvieuilen
2. sEyuvumlazUlsUvessglumSmLNBIANTIINMYiBATlEn s iU RNALINUNYR
3. Aududeyagpanvnssumsvieaiiodlunaialanls
Students are able to:
1. Explain the evolution, meaning, importance, characteristics, and components
of the tourism industry;
2. ldentify the roles and policies of the government in developing national and
international tourism organizations;
3. Search for information about the tourism industry in terms of global

dynamics.

946-270 nstyduaznsiudmiugsiamavisaiieauaznslsausy 3((3)-0-6)
Accounting and Finance for Tourism and Hotel Business
Anufieafunstaduarmsiulugsiansvieadivanazmslsusy Msiesesisoany

N19M5TUYR35IAY ANTTlURBIRURUNY MsTiaseiseninsfunu-Uiina-ils mslesed

AN MIdprihauyszananiiomsnsunurilsuaznnsasmu minauwuhlsuaznsidmsaulugsia

Msvieafleuaznslsausy
The knowledge of accounting and financial management in the tourism and hotel

business; business financial report analysis; general knowledge related to cost; cost-volume-

profit analysis; break-even analysis; budgeting for profit and investment planning; profit planning
and management in the tourism and hotel business
AISEUANNNTD
1. efvemdnmstiugiueamstyBuasnsdulugsiansvieniisasnslsausuld
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2. $1u WATI uaginnuTBnuNINsiuresssiamsvieaisauaznslssy

3. JATgvisuyu-Usina-mls wasgndumu

4. Favhauussnaiivsngaudniunsnasuilsuagnsasulugsiansioniien
WAZNITLI I

5. MaunuilsuaznisuTmsavlugsianisvieaioanas nslsausy noddadenns
afeudifuuarmsuImssunuegaiiusyansnm

6. Uszyndlfinieslonisnsiivlumsinsssiannadesuaznsuseifiusnansuuny
INNITAINUY

Students are able to:

1. Explain the fundamental principles of accounting and finance in tourism and
hotel business;

2. Read, analyze, and interpret financial reports of tourism and hotel business;

3. Analyze cost-volume-profit and break-even;

4. Create suitable budgets for profit planning and investment in the tourism and
hotel business;

5. Plan profit and manage operations in tourism and hotel business, focusing on
sustainability and effective cost management;

6. Apply financial tools, such as liquidity analysis and return on investment

assessment.

946-271 nsdannsgsnatiien 3((2)-2-5)
Tourism Business Management
AnufiABItUNMsUIMsTanisgsAadiisuasiunumsvieaiien Ussinnvesssie

Y euasiununiseniien nsleusienisiuiien ﬂaq%ﬁﬁl‘l&ﬂﬁiﬁjﬂﬁﬁﬁﬂﬁ%ﬁﬂj N13ANIIAIUNY

msnaanaznisuslugsiatuiien dym guassa uazuwmslumsudlviiAoadunisdanisssia

e msinuftRdminien
The knowledge of tour business and travel agency administration; the types of tour

business and travel agencies; writing itineraries for tour business; strategies for tour business; price

setting; marketing and sales for tour business; problems, obstacles, and guidelines for solutions
regarding tour business and travel agency management; practices for organizing field trips
AISEUANNNTD
1. oduisuAngsAstifisawagm A lunussiaien
2. Uszanusuiugshafiieadeadediiunsdniuiien
3. @oumemsiidfivaasAnsmduusiensiniels



946-272
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4. Mawminwelun1sfn Tasigviuaznisussenalinnuslunisuilalam siudviney
nsvhaududiy

5. Uszgndltdmiunsuseneveondnlugnamnssunisviesiiie

Students are able to:

1. Explain the concepts of the tour business and tour business operation;

2. Coordinate with related business to operate tour business;

3. Write tour itineraries and calculate the cost of tour operations;

4. Develop thinking skills, analyze and apply related knowledge to solve
problems, and develop teamwork skills;

5. Use the knowledge gained for a career in the tourism industry.

N1353AN13N159iBaEIFad1I Y 3((3)-0-6)
Cruise Tourism Management

AMUNNIBVBINITIANITATHBUABIS 0d155y NsTAuInIstnvinaigtuuE od15aU

AUNTNNUADUTU TUNITUINITAIUNTT IURITIN $1UUINIT 9IMsHaATesn ud)usnisluass

Anwiganunsvisaiigimeisedisngy

The definitions and importance of cruise tourism management; cruise tourism

service provision for tourists in the field of reception, front office, housekeeping, food and

beverage services, and food production; study tours on cruise tourism

946-274

AISYUANNNTD
PUMNANNTIANSNSVIBaeEadayle;

—_

UszgndldmnuinisliusmsdnvieaiieiuuGSedisgyiununinaudieuiu «iunis

N

Uimsdmumth 9ulaithy 1uuinig ewnswasiaied ulfiansluaials;

3. UfushuagsyhanusiuAugauls

Students are able to:

1. Explain the concepts of cruise tourism management;

2. Apply the knowledge of serving tourists on cruise ships in the field of
reception, front office, housekeeping, food and beverage services, and kitchen
operations;

3. Adapt themselves and work well with others.

N139ANNSNTTVIBALBIZNAE 3((2)-2-5)
Halal Tourism Management
WUIAR UENNITLATAINAIAYLABINUNITVBUNEITIAE N1TRAINNITYIBdLIBIEIaTa

wleuiensduaSugnavnssuviodigIaataseRuUssmAkazaINa N153IAN1SNNTYVIBAigIaIa1a N15Ue
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fuspaATIUEITMAfUNMTonTien WnsgIueIatadiunTieail Jymiuazauvimelieadu
msviauﬁmawma LLU'JiﬁiJﬂ’liﬁ@ﬂLﬁﬁl?ﬁ’]ﬁ?ﬁiﬂ@ﬁ"]ﬂm
Concepts, principles and importance of halal tourism; halal marketets: policies
for promoting Halal tourism industry at the national and international levels; halal tourism
management; requesting halal certification for tourism, halal tourism standards, issues and
challenges related to halal tourism; future trends in halal tourism.
ASEPGRMEE
1. 95UIgkUIAA NANNIT LLagmmﬁwﬁ’maamsﬂaaLﬁmmma FDIUNUINUD
Uinssaalumsatuayunsviesiiiaenadesiundnmaundaaiuls
2. Awsghnagndniensnaiauazuinisisndudemsiamuardsaiunisviedion
gmasiusEiuUsTmeLazana
3. a%mEJﬂizmumwa%’maammgmmmaLLag‘UizLﬁumﬂ%mmigﬂﬂuqmammiﬁm
nsvieaiealdesnaiussansam
4. Anrgiuarieuuliulueuanveinvieniisisnaraldiiowssundeusonns
LﬂﬁauLLUaﬂuqmammiu
Students are able to:
1. Explain the concepts, principles, and significance of halal tourism, including the
role of halal services in supporting tourism aligned with Islamic principles;
2. Analyze essential marketing strategies and services for the development and
promotion of halal tourism at both national and international levels;
3. Describe the process for obtaining halal certification and effectively assess the
application of standards within the tourism industries;
4. Analyze and forecast future trends in halal tourism to proactively prepare for

industry changes.

946-275 waAnssutinviaafisawaznisieansdruimusssy 3((3)-0-6)
Tourist Behavior and Cross-cultural Communication
quﬂiiuummmm UiuLm/lLLaui‘ULLUUWi]mﬂiilIGUEN“LJﬂ‘I/IENL‘V]EJ’J YaduifidvEnasonis
fnauladoreainriondion nszurunsinduladedudmenisveniion mugenis LLiwﬂﬂums
Aunne wazaufisnelavesinvieadien WUALUUNGANTIUNITHAUNIG ﬂ’ﬁﬂizqﬂmwaﬂﬂ’liaaa’lw’m
5’wu5iizﬂumiﬂﬁé’mﬁuéﬁﬂuizﬁuqmaLLazizﬁuuﬂaaqiﬁﬂLﬁamué’mmsviauﬁm N13898NN1AFUNY
Tourist behaviors; the classification and types of tourist behaviors; factors
influencing the tourist’s purchasing decisions; the tourist’s decision-making process in purchasing

tourism products; tourists’ needs, motivation, and satisfaction for traveling; the trend in travel
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patterns; the application of cross-cultural communication principles in tourism at the individual
and organizational levels; field-trip studies

AEEIGRHEED

1. oSusunAnvasmeAnssutinvieafisanagnisdeasina Tanssauld

2. GonltmaluladiuanzaslumsuasmaiuianunasSousivanvansld

3. Uiufuazsenuanudniiiuiiunnslunsiausuiugbu

Students are able to:
1. Explain the concepts of tourist behavior and cross-cultural communication;
2. Use appropriate technology to acquire knowledge from a variety of learning
sources;

3. Adapt themselves and accept different opinions while working with others.

946-276 Qﬁmam%ua:w%’wEnnimsviaal,ﬁm 3((3)-0-6)
Geography and Tourism Resources
AIUNLUNY mmﬁﬁwaqgﬁmam%miﬁmLﬁmLLazm%’wmmmiﬁauﬁm AINFUAUS
ﬂ@ﬂﬁﬁﬂﬂﬁ@%ﬁUﬂﬁﬁaﬂLﬁﬁn anwugluszinaAglonna Qﬁé’ﬂwzﬁmmLLGiazmﬂﬁehLﬂ%ﬁ,JmiviaaLﬁm
afienansynaasugia e pudiRey Ussian dnuazvemineinsnsvieadien londnwal uas
ANAYBIIMAiDTEINsUsE Rmans Aads Tusiaaau mauaniy uvdsvisailsansiaumusssu
LazuMAWioTlEMNIEIINNA Jadovanimans dunnden wazguasdvesmsviesiieriinansenuse
ningnsmsviaadien msesyintuaymsdnnsminensnsieien
The definition and significance of geography for tourism and tourism resources;
the relationship between geography and tourism; topography and climate; regional landscapes
that promote economic geography tourism; the definitions, significance, types, and characteristics
of tourism resources; the identities and values of historical attractions, arts, archaeological sites,
religious sites, art and culture attractions, as well as natural attractions; geographic factors,
environment, and tourism demands affecting tourism resources; tourism resource conservation
and management
ASEIGRHEER
1. efungenumng mnuddzy Ussam nvazveaniimansmsviendisauaznineins
Msvieailen lendnuel wazAnAveE MBI sz iRmans Aavy Tumamay
FANAUADIY Wi eaileamafau Sausssy wavwameaiiemnasssuils
2. 3m3wﬁqﬂmﬁmaqmiviaqLﬁmﬁﬁmaﬂiwu&iam%’wsnﬂimiviaqLﬁsn"l,éf
3. ﬁUﬁu%}@yjaV]%}WEJWﬂiViE)QLﬁEJTU@GUi%LV]ﬁVLV]EJLLazizﬁUIaﬂlﬁ

Students are able to:
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1. Explain the definitions, significance, types, and characteristics of tourism
geography and tourism resources, as well as the identities and values of
historical attractions, arts, archaeological sites, religious sites, art and culture
attractions, as well as natural attractions;

2. Analyze tourism demands that affect tourism resources;

3. Search for information on tourism resources in Thailand and around the
world.

N53ANMIN1LINgALAZNTUTMIAMIEsEmugsRaNIIiaaLilen 3((3)-0-6)
wazn1slsausy

Crisis and Risk Management for Tourism and Hotel Business
AUNINELAEHANTENUYDITINgR SuinnAIuAss Fus3IuR n13neniTie

15AT8UIA INRAIINMSLERY INOAAIULATEENAMBTINANTTYBUNEILAZNITITIUIY NITIATIEVAIULEES
N15UsE I UAMUESMATNANTENY N1FTIANITINGARAENITUIUITANUELY wvnawnlulunizgnidy

A15190kH U B9

The definitions and impacts of crises and risks in natural disasters, terrorism,

epidemics, political crises, and economic crises affecting the tourism and hotel business; risk

analysis; risk evaluation and impacts; crisis and risk management; approaches to emergency

management; emergency prevention

946-371

AISYUANNNTD

1. Aesgramgingauagmsuimsmnuidedussiansvieadieauas mslsausale

2. davhusuuimserindsseesdnslussiamsviondisanaynslsausuls

3. @enlfimeluladimanzaslunsumenanudanumasSouiivannvanels
Students are able to:

1. Analyze crises and manage risks in the tourism and hotel business;

2. Devise risk management organizations plans for tourism and hotel business;

3. Use appropriate technology to acquire knowledge from a variety of learning

sources.

n153an1susinamnAn 3((2)-2-5)
Tourist Guide Management

sedveduieuniou : 946-170 gaavnssumMsvisaiisaluwaialan

Prerequisite: 946-170 Tourism Industry in Global Dynamics

ARy unum uavauanvessiagmead msfuidiiuazdsean mstniien wada

NFUNBULAENNTABAIUNNIY WINITVUD-V188NTIYIUITNT NTATIIAULLIBILALAANINT AL
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Uaendsuaznsuguneruiatinveadies ngrneuarasservssalunutanmard nmsuiludgmianis
N1 N1309NNIAAUIY
The significance, roles, and qualifications of tourist guides; transferring in and
transferring out; tour guiding and interpretation techniques; arrival and departure formalities;
immigration and customs; tourists’ safety and first aid; tour guiding laws and ethics; problem-
solving skills; field trip studies
ASEPGRMEE
1. Uszgndlinnufifendusiagmerdlunisufoaeuls
2. Tmaluladfimmzaslunisuarsmeanuiidefunuiagmeadainunassous
nanvanele
3. Foansnwdanquiliertestunusinnmeardls
4. Uszanunuiuyanaduls
5. widgymianznilunudiaamanta
Students are able to:
1. Apply the knowledge of tourist guiding to real work settings;
2. Use appropriate technology to acquire tourist guiding knowledge from a
variety of learning sources;
3. Communicate in English related to tourist guiding;
4. Coordinate with others for effective work;

5. Solve urgent problems in tour guiding.

946-372 mMsdansnsvieaiieadediian 3((2)-2-5)
Ecological Tourism Management
%é’ﬂmi‘ﬁugmmmL“flumsuaﬂLLmﬁﬂLﬁaaﬁumwiaﬂl,ﬁm@ﬂﬁl,m ulgunguaynTasLas

nsvieafisadedinalulsymelng wndnfsafunsimuiuivasnanssnuainmsveadisndedne

éJﬂUmBﬁﬁ]ﬂiimﬂ"liiﬂl@%ﬁlﬂluazzﬂLLUUﬂ’]in@\iL‘ﬁIEJ’JL%flﬁL’m 1158 oMUY WEJLLazmﬂﬁmmiLLd
tivieuilsr Msdansgsianisiesiisndsiina mynaumuiauinsiesisndsing nsdfnw
The principles, background, and concepts of ecotourism; policy, and promotion
of ecotourism in Thailand; the concepts for area development and the impacts of ecotourism;
ecotourism activities and models; tourist interpretations and education; ecotourism business
management; ecotourism development planning; case studies
AISEUANNNTD
1. a’%mwé’ﬂmiﬁugmumLLmﬁmLﬁaaﬁ’m'm/iaal,ﬁml,%qﬁm WlPUENTANATUNT
vieufindainaluyssmalne
2. TpTginansenuvesnvieisndaing
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3. MasuaziaLMsianismsvieafisadsindlasmsidusmesuruls
Students are able to:
1. Explain the basic principles and concepts of ecotourism and policies for
promoting ecotourism in Thailand;
2. Analyze the impacts of ecotourism;

3. Plan and develop ecotourism management with community participation.

946-373 nsdansningnsuyudsmiugsiansisaiiauaznislsausy 3((2)-2-5)
Human Resource Management for Tourism and Hotel Business
LLuaﬁmﬁugm ngud] waglUfoRdumsuTmineinsyaradmiussianisviesien
WazN1TLTILIN UTENoaunle N19INLRUNIEIAY NITATIALAZNITAAEDN NISHNDUIHLATNAUINTNIY
n13UszluNan sURURNY N15918AINBULIULAZETaRNTT LTRUANTUS Ussihunisiungunsuas
anuvhymelumsuimminensyaradmiugsianseaiisanarnslsusalugaiagiu
The fundamental concepts, theories, and practices of human resource
management for tourism and hotel business, including human resource planning, recruitment and
selection, training and employee development, performance appraisal, compensation and welfare,
employee relations, legal issues, and current challenges in HRM for tourism and hotel Business
ARG RHEER
1. sduneRertungul] véndnifrtunisudmminensynnals
2. UsggndasdmnuimeiunsuImsminensyanadniugsianisvieaiieauaz nng
Lsausuludaqiula
3. Yszgndldarusniesnunalulagadialuldlunisdadulaniesiiunisusnsg
nineINTYARALA
4. wanswgnssuvesmsianzgihlumsvihanuuiinwazanusaissmiugduls
Students are able to:
1. Explain the fundamental concepts and theories of human resource
management;
2. Apply human resource management knowledge to current tourism and hotel
business;
3. Apply digital technology knowledge to make human resource management
decisions;
4. Demonstrate leadership behaviors in working as a team and working well

with others.
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946-374 n1sdanisgsnalud 3((2)-2-5)

MICE Management

AUYANEY ST JULUU WRIWINTT NTUSNNT WATANYMEURIaNaINNTIUNNTUTYYY
03Ans Mmavieaiieaiieiduseta msussydnTn uagnsdadnssansunnmni nslavaniagnisi
N159AIA N1FIANITAIUNTRY NsmLINTNeInTuyed ssuuladaind filduladnudouasdlvuinig
Tugsialud nsdaviurunagnsdmsugsnalud

The definitions, types, patterns, development, services, and characteristics of
MICE tourism; incentive travel, conference travel, and exhibition travel; advertising and
marketing; financial management; human resource development; logistics for MICE; stakeholders
and service providers in MICE business; MICE strategic planning

AISYUANNNTD

1. a5ueANUnINg Useiny SULUY WS miiﬁmﬁLLazﬁﬂwmzqmﬁmmiﬂmﬂlﬁ

2. L@UDLUINIINTALTUIU mi’J’NLLNuﬂaqwﬁ NTIANITAMNINAITUTNITUALANS
uilydmidessisvesmisnusing o MAdestugsialudls

3. \denltmaluladimunzanlunisuarsnanudifeadugsisludannumaaseus i
nanvanele

4. UiusuazseniuanuAniuiiunnsslunsiausn gy

Students are able to:

1. Identify the definitions, types, patterns, development, services, and
characteristics of MICE tourism;

2. Develop a conception of MICE strategic planning, service quality management,
and business problem solving for stakeholders and service providers in MICE
business;

3. Use appropriate technology to acquire MICE business knowledge from a
variety of learning sources;

4. Adapt themselves and accept different opinions while working with others.

946-375 N1359AN13§5n0N150U 3((3)-0-6)
Airlines Business Management
AUYUTY YOULYH LAzl ldugININITALeINIA NSTUARTIN NI RazFUAINIg
oA ngsudeu Tetedvaina ulsuefiddguesaenistu msdanisgsianistumduduas
a1en1sTuUsznne o Aruduiusseninsusgnnistiuiugsianistu Jymuazguassalunisaiiy
gsnanstunelulsemenazseninaUsene mﬂﬁu’%msiﬂﬂmamaﬁuauuawuméaaﬁu denslu
FunuviensiUABuLaseseRaMnsINSTY uazMsAnYILENAnIUT
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The definitions, scopes, and trends in airline business; commercial transport and air
cargo; airlines’ rules and international regulations; important airline policies; airline business
management and the types of airlines; the relationship between airline companies and the airline
business; problems and obstacles in domestic and international airline business operations; ground

services and in-flight services; budget airlines and the changing aviation industry; field trip studies

ASEPGRMEE

1. aFuieAunNNg vauws Lwiltugsian1stu Jymuazauassalunmsandugsia
nstumelulsseuayssninaUssinela

2. @UBLEINIINITANTUIIU N1FTIANTITAMAINAITUINITRALLUINIINTHA L ey
Fagshaveiienusing q fifeidesiugsanistuls

3. idenldmeluladfimunzaslumsuaisnaudifetugsiamsfuanunasousd
nanvangla

4. Mednianzlugramnssunistulunisinauenanula

Students are able to:

1. Identify the definitions, scopes, and trends in the airline business, as well as
problems and obstacles in domestic and international airline business
operations;

2. Develop a conception of airline business operations, service quality
management, and business solutions for stakeholders and service providers
in the airline business;

3. Use appropriate technology to acquire airline business knowledge from a
variety of learning sources;

4. Use technical terms in the airline industry to give presentations.

946-376 M3dAnsevsuazIATasAY 3((2)-2-5)

Food and Beverage Management

mmflﬁmﬁuﬂ’liu‘ﬁmimmmasm%ﬁu nsdnnnsemnsuasadsanuntelulsausy
UTELNNLarJULUUTDINITUINITOINNS AuaudRvoIndnuiunsasenuYseyivla Q‘Uﬂiaﬁu
NMSU3NITOMITUasIAT B RN ﬂ’J’miLﬁlEJ’JﬁJ‘Uﬁﬁﬁwﬁﬁiﬁﬁumuu%ﬂ’]ﬁa’]w’]’iLLazLﬂ%‘laﬂ?{m m’miﬁmﬁu
DIMTALTUAN mmi’ﬁmﬁum%mﬁm NSHALLAS BIRL NI WHULAZDONWUUSIENITEVITRAY
,A3RSRN NMsAUANAUYU gudnvziazausiBuayraaenfelunsdiduny

The knowledge of food and beverage services; food and beverage management
in hotels; the types of food services; the characteristics of staff and the service mind; food and

beverage equipment; vocabulary and terms in food and beverage services; the knowledge of
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European cuisines; beverage knowledge; beverage mixing; planning and designing food and
beverage menus; cost control; health, hysiene, and safety in the work process
AEEIGRHEED
1. YszgndlirrudiferiumsuinsuagnsdnniseninsuasiedosiulunsufoRauls
2. Lﬁ‘uaLL‘L!’D‘V]’Nﬂ’]i’J’NLLNuLLagaaﬂLL‘U‘U?’WEJﬂ'TiE]’Wi’]iLLagLﬂ%‘IENaiJ ﬂﬂiﬂ?UﬂMﬁUﬂulﬁ
3. Mdmianglunuusinsemsuaziaiodild
4. uwitywiameniilunsuinisemsuasiedesiuld
Students are able to:
1. Apply the knowledge of food and beverage services and management to real
work settings;
2. Develop a conception of food and beverage menu planning, designing, and
cost control;
3. Use technical terms in food and beverage services;

4. Solve urgent problems in food and beverage services.

946-378 mMsdnn1smavieaiisdeiviuaziunuinis 3((3)-0-6)
Sport and Recreation Tourism Management
ANNUTY AUEIADY LazUTZLANVDIAWLAZTUNUINIT NaNLAZITNI1TINAINTIU
MsudstuimuazAanssudumunnseuang 9 sinwelusnunisding nsauiieauaynauiu ns
YIUINITUUIAA VU NIPIUUTINTTIND INEIFNEATNITAN nMsviesfiekaztununsiieadedy
N15ARN mam\‘iLLNULLaﬁLﬂ313ﬁm'§ﬁmmﬁﬂﬂiiuﬁmmiﬁaﬂLﬁaaL%ﬂﬁWWLLazﬁuwmmﬂu'gULL‘U‘U@'N s]
The definitions, significance, and types of sports and recreation; the principles
and methods of organizing sports competitions and recreational activities; skills in leading games
and play for enjoyment; the integration of business administration, sport sciences, as well as
tourism and recreation concepts and theories; sport and recreation tourism development
planning and analysis
AEEPGRFEED
1. 95U1wANRLIY ANEIALY wazUIZINNTOIRWILAZIUNUINTS
2. OB UIUUANLAZIENTINNINTTUNTUAITURWILALAINTTUTUNUINTAIUAN
3. uimﬂﬂﬂﬁLLU’Jﬁﬂﬂqwﬁﬂ’liﬁmLﬁ&JﬁLLazﬂJUWU’lmiﬁLﬁ&ﬁ“ﬂjaﬂﬁUﬂ’lﬁﬁW’mu%ﬂﬁ’U
emansnistuliiaadufanssutununsdmsunsinuiriag
4. ﬂiz&gﬂmﬁl“ifjﬂl’13J§VI’IW]Z]H§IU?]’I'§1§’]Lﬂ?,JLLazﬁﬂﬁﬂﬂiimﬂUVIU’]mWi’N 9
Students are able to:
1. Identify the definitions, significance, and types of sports and recreation;
2. Describe the principles and methods of organizing sports competitions and

various recreational activities;
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3. Integrate the theoretical concepts of sport-related tourism and recreation with
sports sciences to create recreational activities for tour operations;

4. Use theoretical knowledge to lead games and conduct recreational activities.

946-379 m3dsedmuniseadisauaznislsausy 3((2)-2-5)
Research for Tourism and Hotel
vanmsifemsmsviesiiswaznislsusy nmsimuatigm aguszasdniside vouwn
M998 M3venuuuszdeudsive Ussanns wazn1sdudied 1 nsiumiuswdeya n1sinszideya
LagUszInananTIde nmsedunena nMslausiumammiidelusuianuagnsussgndnsidoiile
i innsnilugsiavieaiiouaslsausy
Research methodology in tourism and hotel; research questions; research
objectives; research; research design; population and sample selection; data collection; data
analysis; the discussion of findings; recommendations for future research; the research
application for tourism and hotel innovation development
AEEPGRFEED
1. WannawddeiiAsdestunisvesdioruarnisisausy Wun nnsmuuadamuas
Snqusrasdin1sive numuenansuazdssanssuitiendesld msivusaunigiu
N19398 NTBULLIANNITINY WazaonuwuunITIdela
2. AasgitoyalarUsziianan1sivy efusena asu waslleusenumsiTouas
lausnanuiIdele
3. Twalulaglunszurunisidele
4. yhauswiugduls
Students are able to:
1. Develop research in tourism and hotel, including research problems,
objectives, related literature reviews, hypotheses, frameworks, and design;
2. Analyze the data, discuss the findings, write a conclusion, write up a report,
and give a presentation;
3. Use technology in the research process;
4. Work well with others.
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946-471 N133IANSBINAENSHMTUFIAIN1TVIANEILAZNTI5 U 3((3)-0-6)

Strategic Management for Tourism and Hotel Business
Wouly: mesaldmiutnAnwguln 3 July

Condition: The course is compulsory for third-year students and students

of the above years.

ANUAAYTDIN1IARFUTATINALNG NTPUIUNITIANITDINALNS NITANUATIANIIVDS
89ANTS N1IRTINERVANINIINS oL luNIALTNIIY Nsimuenagns nsinagnsUU]da n1smiuay
uazmsUsziiunanagns in3esilomemsdnnis@enagnédmivgsiansviesilsuaznislsausy

The importance of strategic decision-making; strategic management processes;

strategic direction; environmental scanning; strategy formulation; strategy implementation;

strategy evaluation and control; strategic management tools and techniques for tourism and

hotel business

AISEIGRHERR

1
2

a.

93UNEANLAIALAENTEUIUNTIANTINaENS A

Tiredaimnueatom niouiaauonuzuuamaudlodanagnsdmivgsians
vioudivanazmslsausulieraduszuu
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Uszanunnusiuilowasdoansivaudnlunguliegnsliss@ngnm

Students are able to:

1.
2.

Explain the importance and processes of strategic management;
Analyze strategic problems, causes, and solutions for tourism and hotel

business systematically;

. Apply strategic management tools and techniques for setting strategic

direction, environmental scanning, strategy formulation, implementation, and
strategic evaluation and control for tourism and hotel business;

Collaborate and communicate effectively with team members.
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946-474 N133AN13gsNaFUILAZIALUE 3((3)-0-6)

Spa and Wellness Business Management

AMUNUNYLAEAMUAIA VRIS INIFUAINLarEUT NsuUsUTELANYRIaUILAY
Msvioufisndsguain msdansassineauazain gunsaliltluau ndnnsdanisuazmsnansly
g3faaluazIalg uiawisafin ganungUatenisuazwginssuvestinvieuiendsqunimuagayn
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The definitions and importance of spa and health business; different types of spa
and health tourism; facilities and equipment management; spa equipment; the principles of
management and marketing in spa and wellness business; the tourist attractions, tourist
destinations, and behaviors of health and spa tourists; health and spa tourism activities; health
and spa tourism business trends at the national and international levels; standard criteria for
international health spa establishments; work and/or study tours with external health agencies

AEEPGRFEED

1. aurganumnglazAudAYesgInIguAkarayl nsuuilszinnvesaliag
mwiamﬁm@ﬂqsumw wawieafies Avnssunisvieaiien VNI UAIENIUAY
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2. Uiz&gﬂﬁﬁi’fmmigﬂLL‘U‘U“UaﬁmwiaﬁLﬁsnl,%dqsumwuazam Lﬁamﬁ'@miﬁﬁﬁ%az
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3. UsusuazyiausauiugBuls

Students are able to:

1. Identify the definitions and importance of spa and health business, different
types of spa and health tourism, tourist attractions, tourist destinations, and
the behaviors of health and spa tourists;

2. Apply the knowledge of health and spa tourism forms to manage the
business and design health tourism activities;

3. Adapt themselves and work well with others.

946-475 nsdnn1snisvisaiienBeinussey 3((2)-2-5)
Cultural Tourism Management
LR JULUU LazasAUszneuveInsianismsvioniisndsinusssy wunliduves
myvieaiisnBeimusssuvedanuazUszmalne mseusnyd msdnnis uazmsUsiliudneninvesunas
vioufiendsiamsssn Jymuazguassavesnssndunulunsiamsmsveadisineinusssy uas
LAl nsdlfinw Mysennipauy
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The concepts, types, and components of cultural tourism management; trends in
global and Thai cultural tourism; the conservation, management, and potential assessment of
cultural tourist sites; cultural tourism management problems, obstacles, and solutions; case
studies; field trip studies

ASEPGRMEE

1. e8unguwAn JULu wunlifuvesnisieaiisndeTmusssy Jaymuazguassnves
nsrndunylunsdansmsveaiioamaausssuld

2. tausuumsnssiiuem mssyinsuarnsdnnisuvamieuiioadeiausssy uaz
msudlatamiienfunsvieadiondeiamusssuls

3. MimeluladfmnzaslunsumamaiuinnunasFouiiivarnnaeld

Students are able to:

1. Identify the concepts, types, and trends in cultural tourism as well as
problems and obstacles in cultural tourism management;

2. Propose operational guidelines, conservation, and management of cultural
tourist attractions, and solve problems related to cultural tourism;

3. Use appropriate technology to acquire knowledge from a variety of learning

sources.

946-476 Uszifiugauasionisnisianisnisvieaiien 3((2)-2-5)
Current Issues in Tourism Management
hdevdoussiuiamilasunsianisgsianmsvieaieanuaaunisaitagu
Interesting topics or issues in tourism business management, according to the

current situation
AEEPGRFGEED

1. Anngivsziuinadlasunsinnisgiianmsvisadieanuaaunisaitagdul i

2. onldansaumanazmealuladlunisdududeyadsuiuiinaulafunsinnisssio
nsvieaiield

3. yhauswifuyanaduls

Students are able to:

1. Analyze interesting issues in tourism business management following the
current situation;

2. Use information and technology to search for information on interesting issues
in tourism business management;

3. Coordinate with others for effective work.
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946-477 mMsdansnisvieafieanimsia 3((2)-2-5)
Marine Tourism Management
'3’3’Guu1mil,l,azmmﬁﬁﬁ’ﬁy%mmiﬁmLﬁmmdml,a%aﬂaﬂuazﬂismﬂ"l,‘m aunsAans

menmuazszuLinaneiadowiu fivuasdninsaionisveniinvesusemdlng gueuuvisninig

vz Aanssunavieadien nseyfnduvdsieniieammaa mugsiwuasmhsnuiiieatos made

HufuTnuazmsliiniesiiufuin anunsaidagiunsviendiemmag
The evolution and importance of marine tourism in the world and Thailand; basic

physical oceanography and coastal ecosystems; marine plants and wildlife for tourism in

Thailand; marine national parks; marine activities; marine tourism resource conservation; marine-

related business and organizations; cardiopulmonary resuscitation (CPR) and CPR equipment

usage; current situations in the marine tourism industry
AEEPGRFEED
1. Uszgnaldainuiaiangul aalualugnisinussaunisalninauiuiazns
UfuRnuaswnanunisalliegunungay
2. Wieluladasaumnalunsansedeasuasmshiausdeyaldegnaiiuszansam
Students are able to:
1. Use theoretical knowledge for practical application through fieldwork training
and real-world tasks in various situations;

2. Use technology for communication and present information effectively.

946-478 A15ANNITIUUSNITEIUREN 3((2)-2-5)
Front Office Management
1598519 9071 wasAUSURRTOUTEIUUIMIdINT wRAReITunNIsTanIs ey
SLUUNTANTOINDINN NISINFTIVBINN DRTIAUSAITNBINN NSABUSU Nsaanzileon N1sUSA1SAIY
dun1se NMIUINIAIUTRYAY1IATT N13PI5ETUE MTUTEAUNUAULNUNGIG 9 A1TIANITAIUATIY
Uaansiy MIaseuInIgIy waen15InNISAMAIMYDNTLUIASEILNT
The structures and responsibilities of the front office; room management
concepts; reservation systems; room assisnments; room rates; reception; registration; luggage
handling services; information services; payment; coordination with other departments; safety
and security management; standardization and quality management in the front office
AISEUANNNTD
1. oSureunum Tassadne wind wazmudulinveuresineuudnisaiunti 33ms
ANTUNUAN 9 FifeTeaiunaunUINsAIUNT
2. IAS1EUNITRUAIUNLILALN1TATIFDUUTEINIU FRTIAINDINNLALANTANTDY
WoINVB LTI
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3. YfuRnulrusmsinsdwiauuinisaiumi
4. Yssgndenudifteudlatiygmitintuanmasidunuemusunuinmsdiumd
Students are able to:

1. Identify the roles, structures, duties, and responsibilities of the front desk
department and various operational procedures related to the front desk
department;

2. Analyze front desk finances and conduct daily audits of hotel room rates and
reservations;

3. Perform telephone service tasks at the front desk;

4. Use the acquired knowledge to solve problems related to the front desk

department.

946-479 Uszusauadeni1an1sinnislseusy 3((2)-2-5)
Current Issues in Hotel Management
vhdevieUssifiuiithaulasunsiansssialsusumaaaunisaiag iy
Interesting topics or issues in hotel business management according to the

current situation
AEEPGRFEED

1. Binesivssiiuihauladumsdanisssialsausumuanunsaiiagiuld

2. denlansaumeunazmaluladlunisdududeyaussifiuitnaulasunisianisgsie
Tsausulel

3. Yewsaduyanaduld

Students are able to:

1. Analyze interesting issues in hotel business management following the
current situation;

2. Use information and technology to search for information on interesting
issues in hotel business management;

3. Coordinate with others for effective work.

948-373 msmmmé”m%’uqiﬁan'ﬁviaaLﬁmuazmﬂiauﬁu 3((2)-2-5)
Marketing for Tourism and Hotel Business
wnfAn AndRyvesImaIadmiugIiam svieaivluaynnslsusy esdUsznauLas
YaseiidnanenarnnsviondisanaznislsausuluseiuiiodunazuIuIg® AMTMURLLaEN1STANISLie
WAILINAENENITIAINANNIEUAIENIE NMSWUSEILAAIR NISAVUANEUUIMENY 115319 WALNaNTT
A9 LazdIUUITALNIINISRAINNSYonTieanasn1slsausy
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The concepts and importance of marketing for the tourism and hotel business;
components and factors affecting the tourism and hotel business on local and international
scales; planning and managing destination marketing strategies; market segmentation; targeting;
market positioning; tourism and hotel marketing mix

ASEPGRMEE

1. oSununAnLarmLddUeINIRandMIUs RN viona uaznnslssusaly
sefuToshuLaz LR L

2. LEWE]LLU’JV]'Nﬂ”l’i’J’NLLNuLLazm’ﬁﬁ'ﬂﬂ’]iLﬁaﬁwu’]ﬂaqwﬁﬂﬁimaﬁﬂﬁlﬂﬁmﬁﬂﬂmEJ‘VI’N
N1SRUIEIUAATIN NITAINUANGLUIMUEY AFINEIMAUININITAAN kazdI Y
Usraumnan1snananiseadienuarnnslsausuld

3. idonlinaluladfimuzanlunisuarsnaiuiyisnisnainainuma asous i
wanvangle

Students are able to:

1. Identify the concepts and importance of marketing for the tourism and hotel
business at the national and international levels;

2. Propose a conception of planning and managing destination marketing
strategies, market segmentation, targeting, market positioning, and tourism
and hotel marketing mix;

3. Use appropriate technology to acquire marketing knowledge from a variety of

learning sources.

948-374 TadaRnduaslvaunmudmiuanavnssunisvioaiien 3((3)-0-6)
Logistics and Supply Chain for Tourism Industry
uwRn msddyredadanndlugravnssunmsviendien lasaieiug esduszneu
voamsdansladainddunsviendisn nsdaniameluladansauna vdddgumuiiiendosionmss
LaEN19d ol N133ANITAINRBINITHALNAITNEINTAAMTUN SV oT 87 Uiy sauaieniediy
nsdnnsladafnduasitgumudniugnamnssumsvendieaislussdulssmauazunni
The concepts and importance of logistics for the tourism industry; basic
infrastructure; the components of logistics management in the tourism context; information
technology management; direct and indirect supply chains; demand management and tourism
forecast; contemporary issues in logistics and supply chain management for the tourism industry
on the national and international scales
AR
1. sdusunAauaymuddnuedlaiainduagldguniudmiugramnssunmsvieaiien
2. w@usnnvamsianisladainduarldguniudmiugramnssunisvieiied
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a s

3. Fenlimaluladfumnganlunisuaamyssdusuatonsdunisianisladaing

LLazIsziquwﬂué’ww%’uqmaWﬁﬂiiuﬂWiﬂaqLﬁmﬂ;l'jﬂuizﬁwﬁzmmazmmma
Students are able to:

1. Identify the concepts and importance of logistics for the tourism industry;

2. Develop a conception of logistics and supply chain management for the
tourism industry;

3. Use appropriate technology to keep up with contemporary issues in logistics
and supply chain management for the tourism industry on the national and
international scales.

948-375 n1s3an1ssela 3((3)-0-6)

Revenue Management

medvdeiuBeunay 948-373 msnaindwiugsiamsviaaiiaauaznslsausy

Prerequisite: 948-373 Marketing for Tourism and Hotel Business

N13AIUANAUYUYDITININITUINITHHUNTBINN MATANSHI51A1UE ﬂaqwﬁ‘mnﬁm
‘Uiz?wfﬁm‘wLﬁaa%ﬁmslﬁqﬂq@ MIUsENNNITElALaEANABINISHOWIN WATANTSATMUALATIESNS
1A IN NLAEUINI5Y 894119n153 U853 AN5ela A1TUTMITNISVIERBIRA A1IANT S
ALFUTLSAUNGNaNAT NM15UTMsTANITTElALEUNUINITRIN

The cost control of room department business; pricing techniques; optimization
strategies for income maximization; the estimation of income and room demands; techniques for
setting the room rate structure and sale channel management in revenue management; room sale
management; customer relationship management; revenue management in the room department

AISYUANNNTD

1. sfuewavUssendliunfnuaznagnsiunsasieliawaadmsugsialsausy

AirmeiuazUsediuladeffnaronsussinaunsselduasaudasmsiasin

N

A ULALIANITLATIATIITIANADINNNINUNL AN WAZLADNYDINIINITIINUNL
UszansSamlunmsiiusiela

w

4. sawuuarldnagnsnmsvefitefisenueuas snsnisdinveslsausy
5. WATILMAEUTTIANISAUNElUNMSLRLNUS N SR dUseAnEnm
6. I%Lﬁ/lﬂﬁﬂLLﬁzﬂaQWﬁ‘ﬂ’ﬁ&gﬂ’i’lﬂ’l“U’lﬁJL?/d‘\llaLﬁm’i’lEJI@TLL@Zﬂ’J’mﬁ’mﬁﬂiﬂm'ﬁuﬂﬂ“ﬁlusllax‘iﬁq’iﬁﬁl
Students are able to:
1. Explain and apply concepts and strategies to optimize revenue for hotel
business;
2. Analyze and evaluate the elements that impact revenue estimates and room

reservations;
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3. Plan and manage suitable room price structures and select distribution
channels that are efficient in increasing income;

4. Develop and use sales strategies that increase hotel sales and occupancy rates;

5. Analyze and manage costs in the reservation department to ensure optimal
efficiency;

6. Use techniques and strategies for determining optimal selling prices to

increase revenue and business competitiveness.

948-376 mMsdan1snsvieaiieadsenns 3((2)-2-5)
Gastronomic Tourism Management
Faun1seueing Fudvmensviesiiendenms MssiuunUssnnaesnsviedien
CNRRNb mméfmmmazngﬂaﬁm%’ummﬁwmﬁamiﬁauﬁsnl,%qmma mmiﬁyuﬁulwmaz
919132 UR NIAANY
The evolution of food; gastronomic tourism products; the typology of gastronomic
tourism; demand and motivation for gastronomic tourism products; local and national cuisines;
case studies
AISYUANNNTD
1. 93u1eFTamnns Aud UssnnueamsvienilsnBsemns mnudesnisuazissgsla
gosinvionilondsemsié
2. LauaLmemmiﬁmmﬁamimmsﬁmLﬁmﬁmmmﬂugﬂLL‘U‘UG]'N q 1ot
3. MinelulaglunsuasnenudiferfumsdansnisvieaiienBsensle
Students are able to:
1. Identify the evolution, products, and typology of gastronomic tourism, as
well as the needs and motivations of gastronomy tourists;
2. Develop a conception of gastronomic tourism activities;

3. Use technology to acquire gastronomic tourism management.

948-377 nsangULUUNsisaLienadisll 3((2)-2-5)

Modern Tourism Styles Development

LUIAA UﬁsznLLa3§°dLLUUGUmﬂ’IiﬁaﬂLﬁEJ’mﬁEJMJJ WqﬁﬂﬁmmﬂaumwaﬂﬁﬂﬁaqLﬁm
Tudlagdunazuuildilusunan msaAsnssunmsvissiistaielnilusuuuudng q Jadeiifinasie
mnﬂ?iauuﬂa«:jmwiaqLﬁmaﬁaimj

The concepts, types, and forms of modern tourism; current and future trends in
tourist behaviors; the development of modern tourism activities; factors affecting the shift to

modern tourism



948-378
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ASEPGRFEE
1. e3ugunfn UssinvuazsUiuuvesnmsvisaiteaasielyaile
2. tausnuIIM sRIuAanssumMsvieaisrasislnalusuiuusineg Tasidlauiun
uaztladefiinarionsdsuntasgnmsvieaivrasielyl
3. Bonltmaluladfmunzaslunsumamanuianunassousiivarnuaeld
Students are able to:
1. Identify the concepts, types, and forms of modern tourism;
2. Develop a conception of modern tourism activities based on relevant
contexts and factors affecting the shift to modern tourism;
3. Use appropriate technology to acquire knowledge from a variety of learning

sources.

ANSUSWISIUINLALS 3((2)-2-5)
Catering Management
PANNITIANUALS N1TINBDIANT NITINBEUNITIANULALS N1FIANTTIVUTEUIU FFAS

U3 MITATI8NI101M15 N15IReMNSUAzIATRIRY aunTal LATedlle wiadlddniunudss n15dn

ANWANADIUN NM3AIVANANATIN 1NN1SITaRNINelunsUTMsNUIAEL: NMsInisenu Inufianns

Jadeduzuuuuningg wagnisanngauluaniuuszneunis

The principles of catering; organizational management; catering planning; budget

management; service methodology; food menu arrangement; food and beverage preparation;

tools and equipment for catering; place decoration; quality control; the psychological principles

of catering management; report writing; practical training on catering; field trips to manufacturing

workplaces

AEEPGRFGEED
1. eUeMdnMsInEss MITARIANT KaTNTYIMNLNTTTRNUAES
2. davhsemsoisuasieiesiudmivnudes niouialdgunsniuaziedodldly
9E9QNADY
3. Awduuuasnails wasdanissudssanalusudabedd
0. Ussndlimnuimanguiiitetinufofinudndedusuuuusig q
Students are able to:
1. Explain the principles of catering organization, including planning and
management;
2. Prepare food and beverage menus for catering and use equipment and tools
correctly;
3. Calculate costs and profits and manage the budget for catering events;
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4. Apply theoretical knowledge to practice organizing catering in various styles.

948-379 N13IANIANAIAITHAZUS 3((2)-2-5)

Restaurant and Bar Management

LUIAA AUEIAEYNITIANITARAIAITLAZUIT LATIASNITUINITIIURDI9IMITUAE
ie3eshn Madenligunsaldmiunuaiy NuresemnsLazATel MIANLAIARMAIT NMIANLAIUT
NAENSNITUTMINUARAIATLAZUIS waznsAnwguluanIulsenauns

The concept and importance of restaurant and bar management; the
organizational structure of food and bar operations; the selection of kitchen equipment; food
and beverage service tasks; restaurant decoration; bar decoration; strategies for managing
restaurants and bars; field trips to manufacturing workplaces

AEEPGRFEED

1. o8UIBuAA AMUEIAYNITINNITIATIATIINITUSIMTARAIATLAZUNS

N

Fonldaunsnidmivauai uarnuiesovsuaziaiosy

3. 83U18IDNITANLANAANIAITILALUNS AHAUANE AN @28914

4. MYUANAENSNITUIMINUARIIAITHAZUISLA
Students are able to:

1. Explain the concept and importance of managing the organizational structure

of restaurants and bars;

2. Select appropriate equipment for kitchen, food, and beverage service tasks;
Describe methods for decorating restaurants and bars to ensure suitability
and aesthetic appeals;

4. Develop strategies for managing restaurants and bars.

948-470 N139AN135INALIWIY 3((3)-0-6)

Hotel Business Management

mmﬁlﬁ'mﬁuqmammaﬂﬁquﬁu mmﬁﬂﬁ@,maaﬁq‘sﬁﬂimﬁmLLazﬁWﬂﬁiamegﬁmLaz
denn Usziamvesgsialsausuuaziifn Tassainanisdanisesdns sULUUMSUIMSLMAE SR ELIY
11A5§1UNTUFNNT N3TRnnstymdedeaieu wulduvesgsialsusunasiifin Anvigeiuaniu
Usgnaunis

Hotel industry-related knowledge; the importance of hotel and lodging business
on the economy and society; the types of hotel and lodging business; organizational
management structures; administrational and operational models; service standards; complaint
management; trends in the hotel and lodging industry; site visits

AISEUANNTD
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1. sdungnrmiazanuddyiinaiugramnsulsausy Ussianvesgsialsousuuasd
N 1AT985191159AN1599ANT wazIAL Ul

2. Annginualifvesgsialsausunayinld

3. danslgymvesessould

Students are able to:

1. Identify the knowledge and importance of the hotel industry, the types of
hotels and lodging, organizational management structures, and hotel
operations;

2. Analyze trends in hotels and lodging;

3. Handle guest complaints.

948-471 MswsBNANNNSaNEiaRNYIMNINITIAN s sfieauaznislseusa 1(0-2-1)
Pre Cooperative Education in Tourism and Hotel Management
mnufifgatuaniadnu msusudiewssuanuwieudmsuTinnsyinumiesity

msvteafleuanislsausy Hadumsdszgndldennd wasiinweiiduludmivaurhe msfnudiiym

nsdeans mavihauduiin uasnmsuduriruailindeusuintintevhay
The knowledge of cooperative education; work-life adaptability in the areas of
tourism and hotel in terms of knowledge application and skills required for work completion;
problem-solving, communication, and teamwork skills; attitude adjustments for work-life readiness
AISYUANNNTD
1. Uszgndldmnufifeniunmsvieaiioanaznislssusuls
2. Wwealulaglunisuasnarumumsviendieauas nnslsausuls
3. Uiufuazseniuanudniiuiiunnsislunsiausn gy
Students are able to:
1. Make use of tourism and hotel knowledge;
2. Use technology to acquire tourism and hotel knowledge;

3. Adjust themselves and accept different opinions while working with others.

948-472 nsdannsnsvisaiiienlaeyuruatieddy 3((2)-2-5)
Sustainable Community-Based Tourism Management
wAn ULV TisaiBnlneyurueg By unumuazauddguo sl
Msdamsvieaiien msaiedndin maimundnenm uaznsairaaietnevesyuey Jyvnuazdediie
yosMsianIsmsvienisdlasyueu nszUIUMIUATINTNUEUNSe B lneyuTuDE1ad Ty WU
yamsdantsmaviendidlasyuauosnadsdu nadfing mafoinuiiess
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The concepts and types of sustainable community-based tourism; the roles and
importance of communities for tourism management; raising awareness, potential development,
and community network building; the problems and limitations of community-based tourism
management; sustainable community-based tourism process and planning; guidelines for
sustainable community-based tourism management; case studies; field trip studies

AEEIGRHEED

1. Uszgndlinnuisnunsvieafiealasyuvuegiadsduls

2. l@usuuImIMsinmsmsvioadiealasyuruegsdeduld

3. Mwaluladifionsiamnauldegnsaisassd

4. Ussanusuiuynaduld

Students are able to:

1. Make use of sustainable community-based tourism knowledge;

2. Propose sustainable community-based tourism management models;
3. Use technology knowledge for creative work development;
a

. Coordinate with others for effective work.

948-473 N1959AN5UITILLT Y 3((2)-2-5)
Hotel Housekeeping Management
nann1swazn1sUfURnulunisdanisauwitiulsusy saudinisuimsnuyanaly

WHUNWI U NFIALATEUTBIRNAULINSFIY nMsvhAnsaveIaiiuiiassae Msuinsiesrin msdn

ponlsl wagn1smuaumnindedsediuszdriu msdainenarsiiisadostuamuitiu uagiamn

vinwznsuiludam wasiinufoRanuaidunthfiauuitiulsus
The principles and practices of hotel housekeeping management, including
personnel management within the housekeeping department, standard room preparation, public
area cleaning, laundry services, floral arrangement, and the control and distribution of daily
supplies; housekeeping documentation; problem-solving skills development; practical training in
hotel housekeeping tasks
AISYUANNNTD
1. oSurpudnnishaznsatiusudewiviulsawsula
2. 3Lﬂ'§wﬁﬂ@mua3qﬂaﬁﬂLﬁamﬂmﬂﬂaﬂﬁ’uLL?ﬂ“UﬂQJmﬁLﬁ@%uiuﬂﬁuLLﬁﬂﬁu
3. Uszgndlinudmanquiiled foRnuaiduniihfiauustulsus
Students are able to:
1. Explain the principles and practices of the hotel housekeeping department;
2. Analyze problems and obstacles to find preventive solutions in housekeeping
operations;
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3. Apply theoretical knowledge to practical tasks in hotel housekeeping duties.

948-475 YAIYINTIANIMTVIDaENTagunw 6((4)-4-10)
Module: Health Tourism Management
LIAR Usglan uazinliunsvieniisndequaim nsduasuguaimesdssuuaiy
AINNAILTAINSTTUAIEN TS WNUlng N1sunngneden wazn1sysaInIsNIsduasuguaIngns
viewuflonfionBsguam msdnnisuaznsmainvesnsviesiisrduaiuaunm nagnslumsenseiuuas
WugaAdui wazuinisdmivinvieafisndsguaiw mawandndueiarlusunsumsvionisnda
guam MsUURNULAE/MTBRNYIAIUITIUAUNIIBNUMUUATNATEUBN
Concepts, types, and trends of health tourism; promoting holistic health based
on cultural diversity with Thai traditional medicine alternative medicine and integration of health
promotion into health tourism; management and marketing of health promotion tourism;
strategies for upgrading and adding product value and services for health tourists’ development
of health tourism products and programs; work and/or study tours with external health agencies
AEEPGRFEED
1. o5U1uwIAn Uszian waziualdunmsvieadisnTeguain msdaadugunnesdsam
UVUAMIVAINYA1E TAIUSTINAMIEN TS URULNY N1sunmdmadan wazn1sysan
mMImsdaaiuaunwgnisvieaioniendeguninle
2. Uszgnal¥mnugdunagnslunisenseduuasifiuyaridudl wazusnisdmsu
tinvioafieadaquanle
3. Uuiuazyharusamdugduls

Students are able to:

1. Explain the concepts, types, and trends of health tourism and promote holistic
health based on cultural diversity with Thai traditional medicine and medical
choice and integration of health promotion into health tourism;

2. Apply knowledge about strategies to upgrade and increase product value and
services for medical tourists;

3. Adapt themselves and work well with others.
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948-477 avnafnEIMIeNIIAnIsMsvieafieauaznislsausu 6(0-36-0)
Cooperative Education in Tourism and Hotel Management
eATTEUSEuneY : 948-471 MIswiELeINSeNARARnYININITIANISNIoaTien

wazn19lIaI
Prerequisite: 948-471 Pre Cooperative Education in Tourism and Hotel Management
nsuUfTRmuadluanulsznaunImedunsdanisnisvie s wagnisisausy Tned

Funeunsaiasuazdniden ﬁmima‘uwm&Jmismuﬁsﬁ'ﬂLﬁ]uLLﬁuauLLaw’famﬁﬁ’amuﬂgizLﬂawm

psAnsiafiouduninu dnsihanuddld@nwuysainisiitedssgndldiuaud ldfusounng

fns@nvimanuiuarineinsiidvaeuiufunislddmuinvivesaanansdisuiaveu laodl
szernaURnuegaiey 4 Weu wazmsussilunasiuduiiensnensuyedvasaniulsznaunis
Internship at a workplace in tourism and hotel management through the process
of job applications and recruitment; job responsibilities and the understanding of organizational
rules; the application of the internship knowledge to assigned work; searching for additional
knowledge and technology under the supervision of advisors; a minimum of a four-month
internship with co-assessment by the human resources department of the workplace
AISYUANNNTD
1. Uszgndldmnudifeniumsinnismsvieaiisauaznislsausailumsufoauls
2. Mwelladfunzauluianaudunsosiieauaznisisusule
3. Apansmwisanguiazawfiauiie TR U TieuRuaynslsusy
4. Usushuazhansangauls
5. witmameminliglduinslugnamnssunsvesilen

Students are able to:
1. Apply tourism and hotel management knowledge in work settings;
2. Use appropriate technology for tourism and hotel operation development;
3. Communicate in English and a third language for tourism and hotel
operations;
4. Adapt themselves and work well with others;

5. Solve urgent problems for service users in the tourism industry.
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948-478 Gum%'m'ls{fmmsmwimLﬁaw?mmmmas’imusﬁu 6((4)-4-10)

Module: Cultural and Communlty-Based Tourlsm Management

WNAR dnuaizTas e fisndemsuasnsvieafiondeTamsssy MIsiwunUseny
ﬂ’;’]@JéfENﬂ’]'iLLaBLLi\‘lﬂﬂi’i}ﬂ”miUﬂ’ﬁLﬂu%NL‘Waﬂ’l'i‘VIENL‘V]EJ’JL‘UQE]’M’]?LL@%'JGNHG??JJ mﬁamﬂwmwmm
Msdansmsvieafisndeemsuas musssy nsdifinw msgeuuenaniudl

Definitions, concepts, and characteristics of gastronomic tourism and cultural
tourism; typology of gastronomic and cultural tourism; demand and motivation gastronomic and
cultural tourism; conservation; management of gastronomic tourism and cultural tourism; case
studies; field trips

ASEPGRFEE

1. 93 UBUIAR dnuniEreInTviBainndiomsuaznvion e n BT musITN N3
unUsELAN mméfaﬂmsLLazLLi\‘i@Jﬂﬁ]ﬁm%JumsLﬁumalﬁamﬁviaaLﬁ*&n@ammﬁ
waznusssule

2. Uszgndldrnufifertuniseysndminennsuazmsianisnisviesiisndsemsuas
Touusssula

3. Bonlfmeluladmnzaslunsumamneuiannunassouifivarnvansles

4. Ysusuazyhausmiugduls

Students are able to:

1. Identify the concepts, and characteristics of gastronomic tourism and cultural
tourism and typology, demand, and motivation for gastronomic and cultural
tourism;

2. Apply knowledge about conservation and management of gastronomic
tourism and cultural tourism;

3. Use appropriate technology to acquire knowledge from a variety of learning
sources;

4. Adapt themselves and work well with others.



69

948-479 YATYINTIANITIINALIITY 6((4)-4-10)
Module: Hotel Business Management
nanmshaziudIAnlunsaiunulugsialswsy Msasiausagalaveanidneu nswmu
MNwen15IiUTNTg MsMMuUANagNSvedgsNILTIUTY MENAMAINYBNIUUINIT MENNYMUNETETTTY
unlunayaudeswesgsialsausy nsdifnwilfedesiumilsusilunrgramnssunisvieiien
The principles and concepts of hotel business operations; employee motivation;
service skills development; hotel business strategies; service quality principles; legal and ethical
principles; trends and risks in the hotel business; case studies related to hotel business in the
tourism industry

ASEPGRFEE

1. oSurendnnisuazuunAnlumsaiiuinlugsialsausn 3msAvilindnaud
usegslalunsliuinng wazmsdfiugsieeesiinudedndnamdnngmaneuas
3YFTTY

2. AwmanagnsfiiisEavanmmnzansiugsialsusy

3. fviwegmsuiRnuliinsgniiaenndesiundnaanmuesauuinig

4. Aty iuiidsaiennuuasunadlugialsusy

Students are able to:

1. Identify the principles and concepts of hotel business operations and
methods to motivate employees in service delivery and conducting business
ethically according to legal and ethical principles;

2. Propose effective strategies suitable for hotel business;

3. Possess customer service skills that align with service quality principles;

4. Analyze current trends in the hotel business.
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UsznNaun1smMnue Nun lnedaununy Project SresLIaNASuLaUNLNY

based/ Group discussion/

Team based
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0g19898u uazUszgnigng
UfuRlaluanInlIndauass 1y
Case Studies
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QREICNIESY
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M SANYUTIYIUINTAUAS
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Learning: WIL)
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speznaldFunoumng
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nsUfuRnAauY
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WAIUIAULD
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A39a LU Project based/ Case
Studies
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Game based
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based/ Group discussion/ Team
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L9y IUINITAUNITYINIU (Work-
Integrated Learning: WIL)
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Based/ Role Play
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