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1.3 5187¥1 / nguase / 3w (Module)

n. vedAnwialy - lidesnd 24 wiqenn
GE1 mMwuazmsdeans 4 wiaefn
941-160G1 msﬁqLLazw”mmméquwﬁugm 2((2)-0-4)
(Fundamental English Listening and Speaking)
941-161G1 MseumazdeunwSinguitugiy 2((2)-0-4)
(Fundamental English Reading and Writing)
GE 2 manauaauAa (Fondeulunguiisiuom 2 3v1) 4 viqenn
NITAABINTINZHATANAY 2 vena
946-146G2A NNIARLTINTING 2((2)-0-4)
(Logical Thinking)
947-216G2A FINAUNITAIUIN 2((2)-0-4)
(Life with Calculations)
N13AATITZUY 2 g
942-104G2B n1sAnLazni1sanaula 2((2)-0-4)
(Thinking and Decision Making)
942-105G2B N1TANIDDNKUU 2((2)-0-4)
(Design Thinking)
GE 3 maAauuugusznauns (FonFoulunguisiuiu 1 397) 2 miefin
946-161G3 maduguszneuniswaznisasnagsialva 2((2)-0-4)

(Entrepreneurship and New Venture Creation)
946-395G3  N5RUFUTENOUNIS 2((2)-0-4)

(Finance for Entrepreneurs)

GE 4 mslimalulaBAdia (Fenidoulunguidnn 1 3w 2 ilefin

948-140G4 nsinlandvia 2((2)-0-4)
(Digital Literacy)

948-141G4  wialulaglnl 2((2)-0-4)
(New Technology)

GE 5 guanazasdsau (FonFoulunduilsiuau 1 3v7) 2 mi2ena

942-117G5 guanziilon3msstin 2((2)-0-4)

(Health for Life)
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943-106G5 FUVIRHATNYBINTANTUTTIN 2((2)-0-4)
(Aesthetics for Life)

GE 6 SnansnsnizuasnIsianfiedy 2 wudqenn

942-108G6 Inas1saiziiien simuiidady 2((2)-0-4)
(Public Mind for Sustainable Development)

GE 7 nisusualiiiniunadnsvedlan 2 winefin

942-401G7 Awindeniiadin 2(2)-0-6)
(Environment for Life)

GE 8 s197%18en lidaenin 6 wu2wnn

* s1g2vden lddeundn 6 wiuaein Ing UsAUITINENDINgY 2 wieRn waz

Y ¥ v

LHaNdn 4 Midefin 3NT1EIVINAMUA N9 YuadiuuTuNvaInangns
941-162G8 MIWUININYENIW1DING W 2((2)-0-4)

(English Skills Development)

941-101G8 mwilvewionsdeansuaznistiiaie 2((2)-0-4)
(Thai for Communication and Presentation)

941-225G8 M wAuluTInUTEdniu 2((2)-0-4)
(Everyday Chinese)

941-227G8 AMWIIUNTUATNEURSHAZFE 2((2)-0-4)

(Chinese through Movies and Media)

941-275G8 AwuagludInusediu 2((2)-0-4)
(Everyday Malay)

941-286G8 AWNUALIUTIAUTZI1TU 2((2)-0-4)
(Everyday Korean)

942-115G8 uals 2((2)-0-9)
(Southern Studies)

942-118G8 msvieafienaladuaud 2((2)-0-4)
(Camping and Travel)

942-101G8 Anudunaiiiodlan 2((2)-0-4)
(Global Citizenship)

942-109G8 F3niia 2(2)-0-6)

(Happy and Peaceful Life)



942-209G8 wAluladdlven
(Green Technology)
947-102G8 SwihviuIngmansuazinalulad
(Science Technology Literacy)
996-125G8 MIafinifiennumannay

(Sketching for Fun)

Y. NUINIVNINE
1) naudvunu
942-230 N13N1HINT
(Taxation)
944-122 NANAITUFANANS
(Principles of Economics)
944-204 NYWUYTINT
(Business Law)
946-102 MANNNFIANITTINR
(Principles of Business Management)
946-160 NANNITNAN
(Principles of Marketing)
946-214 M3UTEMIULUTENOUNS
(Accounting for Entrepreneurs)
946-290 N15HUTINT
(Business Finance)
946-300 NIIANITNTNEINTULLE
(Human Resource Management)
946-400 N13INNITANNALNS

(Strategic Management)

947-218 @dRAMIUNTIATIEIUOYaNI4TINT
(Statistics for Business Data Analytics)
947-311 adffion1539e

(Statistics for Research)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

91 WUYAR

33 #u8NA

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)
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2) NFUIVIAN

51 “uenn

2.1) AB1YNUIAU

946-260 NANITURUILNA
(Consumer Behavior)
946-262 N1FINNITNITAAIN
(Marketing Management)
946-362 ms?iamimsmmﬂL%Qyimﬂmi
(Integrated Marketing Communication)
946-363 N153ALN1TANAA
(Marketing Research)
946-366 N1IHANAUINTG
(Service Marketing)
946-460 NTIANIINARSUIUMBZUTANTTL
(Product Management and Innovation)
946-461 N1FIANITYDINIINITINI MG
(Distribution Channel Management)
946-462 FUNUIMNNITHAA
(Seminar in Marketing)
946-463 NSANYIAUAIIDATENINITAAN
(Independent Study in Marketing)
946-468 N1INANATITUNUSN N
(Relationship Marketing)
948-263 NMTILATIZANNITAAIN
(Marketing Analytics)
948-360 N13IANITIVAY
(Price Management)
948-366 N1INANNRING

(Digital Marketing)

39 UUILAR
3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((1)-4-4)

3(0-9-0)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)



2.2) Fv1yWLaaN 12 wiinenn

946-201 NIIANTFINIVUIALBY 3((3)-0-6)
(Small Business Management)

946-265 UsziAud1Agnienisnane 3((x)-y-2)
(Current Issues in Marketing)

946-360 N1IINNITUNE 3((3)-0-6)
(Sales Management)

946-367 NM133IAN15TINIAUANaT el 3((3)-0-6)
(Modern Retail Management)

946-369 NsmAIRLiALIAGDY 3((3)-0-6)
(Green Marketing)

946-666 nMsnanALiion 3((3)-0-6)
(Content Marketing)

946-467 NFIANTINARA BN TNY 3((3)-0-6)
(New Product Management)

946-469 NsmAALioANS B 3((3)-0-6)
(Sustainable Marketing)

948-260 ANUARASINETIA wazn1sdeansuiv@nnisaatn  3((3)-0-6)
(Creativity and Communication in Marketing Professional)

948-261 N13MANNITNINNUIZINA 3((3)-0-6)
(International Marketing)

948-364 AIUANES NATIALAZNITODNLUUNINAITAAIN 3((3)-0-6)
(Creativity and Design in Marketing)

948-365 n1snandyausshivg 3((3)-0-6)
(Artificial Intelligence Marketing)

948-461 nslufuszneunisuaznisulszugsia 3((3)-0-6)
(Entrepreneurship and Business Transformation)

¥A3%1 Module
946-365 yaiyn1siluduszneunisuaznisadiegsia 6((4)-4-10)

(Module: Entrepreneurship and Business Creation)



3) Ay1UsEaUNITAINIAEUIY 7 wuenn

946-465 N1TLHTUUANNFOUAUNIANWINIIAITAAIN 1(0-2-1)
(Pre-Cooperative Education in Marketing)
948-460 AWNAANYININITHAN 6(0-36-0)

(Cooperative Education in Marketing)

A. NUINIVNADNLES 6 WUBAAN
HnAnwanusadenisousieivlag Raula Alillemligdou wielnalAssiuilonly
PIVANENI MSNUIAIT RN AUl UL INGNFUAIVANUASUNS NSaUMINSNSEDU N9bU
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uUmhenn (gu)-UiR-Anwisienuies)
Anenaly

941-161G1 mseukazBounwSinguiiugu 2((2)-0-4)
(Fundamental English Reading and Writing)

942-104G2B n1sAnlazn1ssinaula 2((2)-0-4)
(Thinking and Decision Making)

942-108G6  Inansnsauesiion siaunfdBu 2((2)-0-4)
(Public Mind for Sustainable Development)

943-106G5 FUNILNANYBINTAKTUTIN 2((2)-0-4)
(Aesthetics for Life)

vunu

944-122  WANLATYTANENT 3((3)-0-6)
(Principles of Economics)

946-102  WANNNFIANITEIAR 3((3)-0-6)

(Principles of Business Management)

594 14((14)-0-28)
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AANSANET 2
Iuumhein (gud-u

Jwdnwialy
941-160G1 miﬁqLLawumﬂ’nsné’mqwﬁug']u

(Fundamental English Listening and Speaking)
942-401G7 Fwnndeufiedin

(Environment for Life)
947-216G2A TINAUNITATUIN

(Life with Calculations)

[
[

GE 4 msldmalulagadvia (HonSeulunguilduiu 1 3v1)
948-140G4 nsilaRdiia
(Digital Literacy) #3®
948-141G4 walulaglnl
(New Technology)
Awdnevialuiden

oG8 TINAENININ Ngu GES (1Hen 2)
0xxxG8 VAN Nqu GES (1Han 3)

AynU
946-160 NANNITAAIN

(Principles of Marketing)
946-214  nsUAdmTULUIENOUNS

(Accounting for Entrepreneurs)

EIEEY

a wva = 14

HUA-ANEINIYAULDY)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2 KUIYAR
2((2)-0-4)

2((2)-0-4)

2((2)-0-4)
2((2)-0-4)

3((2)-2-5)

3((3)-0-6)

18((17)-2-35)
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A1ANTSANWYN 1

a wva = 14

Iuumhiein (gu)-U]dR-Anwisienues)

Jwdnwiialuiden

941-162G8  MINAUINYENN1DINGY 2((2)-0-4)
(English Skills Development) ({dan 1)

U

944-204  NHYWUYTINT 3((3)-0-6)
(Business Law)

946-290  N15RUTINY 3((3)-0-6)
(Business Finance)

946-300  MIIANIINTNYINTUYWE 3((2)-2-5)
(Human Resource Management)

947-311 adnfien1side 3((3)-0-6)
(Statistics for Research)

F¥INIAU

946-260  WANIIUHUTLAA 3((3)-0-6)

(Consumer Behavior)

594 17((16)-2-33)
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A1ANTSANWYIN 2

a wva = 14

Iuumhiein (gu)-U]dR-Anwisienues)

Jwdnwialy
946-161G3  msdufusznounsuaznisasnagsnaln 2((2)-0-4)
(Entrepreneurship and New Venture Creation)
U
942-230  A1INIBOINT 3((3)-0-6)
(Taxation)
F¥ANIAU
946-262 N1TIANITNITHAA 3((3)-0-6)
(Marketing Management)
946-460 NTIANIINARA LAz UIRNTTY 3((3)-0-6)
(Product Management and Innovation)
948-263 NMTAATIERNNNTAAA 3((3)-0-6)
(Marketing Analytics)
FvnaaniEs
XXX-XXX I NARNLES 1 3((x)-y-2)

59U 17((x)-y-z)



A1ANTSANWYN 1

AVNY
947-218

AYIYNUIAU

948-360

946-362

946-363

946-366

946-461

a IS =~
AVIYNLADN

XXX-XXX
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a wva = 14

Iuumhiein (gu)-U]dR-Anwisienues)

adRdmMIuNTIATIEIToYaNIegINa 3((3)-0-6)

(Statistics for Business Data Analytics)

N153ANITINAN 3((3)-0-6)
(Price Management)

M3AANTNTNAIALTIY TN 3((3)-0-6)
(Integrated Marketing Communication)

N15I9LNITNAN 3((3)-0-6)
(Marketing Research)

N1INAIAUINIT 3((2)-2-5)
(Service Marketing)

NTIANITYOININITIAINNUNE 3((3)-0-6)

(Distribution Channel Management)

1T nden 1 3((x)-y-2)

59U 21((x)-y-2)



U 3
A1ANTSANYIN 2

a wva = 14

Iuumhiein (gu)-U]iR-Anwisienues)

AV 1INUIAY

946-463 NSANEIAUAINDATENNAITAATN 3(0-9-0)
(Independent Study in Marketing)

946-468 N15AAANAURUTNIN 3((2)-2-5)
(Relationship Marketing)

948-366 N15AAIARINA 3((2)-2-5)
(Digital Marketing)

UfuRannafne

946-465 NISLATENAIUNTONANAIANBINIINITNAA 1(0-2-1)
(Pre-Cooperative Education in Marketing)

FvTwiaen

XXX-XXX AINLADN 2 3((x)-y-2)

XXX-XXX ITWEDN 3 3((x)-y-2)

FvnaaniEs

XXK-XXX I UFRNLES 2 3((x)-y-2)

59U 19((x)-y-z)
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A1ANTSANWYN 1

a wva = 14

Iuumhiein (gu)-U]dR-Anwisienues)

FWWNY

946-400 N153ANTSTINALNS 3((3)-0-6)
(Strategic Management)

AV INWIIAU

946-462 fUUMNNITHAN 3((1)-4-4)
(Seminar in Marketing)

FVTWLEDN

XXX-XXX AW TWEBN 4 3((x)-y-2)

59U 9((x)-y-2)

A1ANTSANYIN 2

a wva = 1%

Uein Mgul-Ujua-Anwinignued)
URavnafinen
948-460 AnNIFNYINIINITHAN 6(0-36-0)

(Cooperative Education in Marketing)

Slobll 6(0-36-0)
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A8 U8
NANGATUTNITINIV A

#1°97797N157a9
NUINT18IYIANYINY
GE1 a1wkazn1589d1s
941-160G1  n1sWauaTWANTYIDINgENLFIY 2((2)-0-4)

Fundamental English Listening and Speaking
mnvinwenisilawaznsyaluiivenlddeansludinusedriu msilaiedularnudifyy
nsuaiiedeansvunuguluanIunsalsng 9 n1sldhensal nswawiauauidng wagduiu
Ao & o [y =
ANV UAIRTUNNTARET
Practices in listening and speaking skills based on topics used in daily-life
communication; listening for main points; basic oral communication in various situational

contexts; grammar usage; development of vocabulary and language functions necessary for

communication

a

AEEPGRFEED

1. eandesnudinguniuesrusznauveInseenidedagignied

2. Medwinaghiennsalileaunneauldlugniaunisaisng o ludinuszsiuldegng
Y URETHY

3. mouldgaununlfedwiulauazagosuad

seylamudAguazdoyadinizvessessnnlaildlagnaes
afumansalveasesnilslaeggndes

Students are able to:
1. Work on pronunciation elements correctly;
2. Use appropriate vocabulary and grammar for speaking in daily situations;
3. Respond to interlocutors with ease and confidence;
4. Listen for and identify elements in a story, i.e., the main idea or specific
details;

5. Listen to a sequence of events and order them correctly.
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941-161G1  MssumazlsunTBSanguugL 2((2)-0-4)

Fundamental English Reading and Writing

Anffnueniseruunarniadou Wnveniseruiiugiu mmseudiedulannudidyuas
Eazlden NINALIANNIAUAANTLasnaIsTmwAdw n1sldhiensal nsWeussaudseloauas
donthdy 9

Practices in reading and writing skills; basic reading skills; reading for main ideas
and details; developing vocabulary and strategies for increasing vocabulary power; grammar

usage; sentence and paragraph writing

a

ASEPGRFEE

1. szylamnudAyuazivandenvestontinazunaaluindenig llfedns
ALY

2. umuadsdidwinndesiisnuuazimdwimaiunuszgndliluniadeouls
wisstlonignudnliennsaluasaenadesivussleniiuaninufdnndn

4. Feudevthifienamuasideyaatuayustiadivmne

Students are able to:
1. Identify the main ideas and understand the details of passages and articles
on general topics;
2. Expand their vocabulary knowledge related to reading passages and articles,
and apply the vocabulary to the writing of relevant topics;
Generate grammatically correct sentences that support the topic sentence;

Generate unified paragraphs with adequate supporting details.

GE2: nMINRAILIAIUAN
NITAATINTINZHAZAAY
946-146G2A NISAAINATING 2((2)-0-4)
Logical Thinking
LWIAAEINTING NISAALBNREERATIMARaNSAnE 1R TdusTuY MsAnudledgwiuas
nsanaula BnnsAauntynidanssngludinusearTurdiundnnisiusunstegndig
Logical thinking; critical and systematic reasonable thinking; problem solving and
decision making; a practice use of logical thinking in everyday life through simple programming

AR
1. 95UIYNTTUIUNITANTNRSTTNY



2.
3.
a.
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wenueztayeenunudiugosudmnuuimailvdgmldegdivana
TisRnateilvsnalunisunludym
unlulangdgmninsdulutinUszariunuvdnanvesnisiusingy

Students are able to:

1. Explain the logical thinking process;

2. Divide problems into smaller parts and devise logical solutions;

3. Use logical thinking to solve problems;

4. Solve daily problems according to the programming concept.
947-216G2A  FIANUNITAIUIN 2((2)-0-4)

Life with Calculations

nslivaNan1msInAans n1sussendliausnsadinaanslunieads ademans

AunsunUgtazdedulalutinuszd1iu

Logical reasoning; mathematical application in statistics; mathematics and

problem solving, as well as decision-making in daily life

AEPGRFEED

1.

Uszgnaldainus niesnisauiamsaainaansiun1suidaminazindulaly
FinUsginiula
fnuwenszuiunsdnduinLaznisuszy naldimalulad i oudtgyminig
AdineEnle

flannduazviruaiia JaaduazUsslovivosmsiuamadinmanifldlui
Finla

Students are able to:

1.

Apply knowledge of mathematical calculations to solve problems and
make decisions in daily life;

Use computational skills and the application of technology to solve
mathematical problems;

Possess a positive attitude and recognize the value and usefulness of

mathematical calculations in life.
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NISAATGISTUY
942-104G2B n1sAakazn1sanaula 2((2)-0-4)
Thinking and Decision Making
VANNITHALNTEUIUNITANVBILLYE NITHALIENBULNITAALATNITZUIUNITAN AILAR
45198550 MIANWIITUY MIIATIETayaLazd1IaNT NseuIumsindula nssuiunsuanamaus
waznsuszyndldluntsun Jayvludindsydniu
Human thinking principles and processes; the development of cognitive attributes
and processes; creative thinking; systematic thinking; data analysis; the decision-making process;

the knowledge-displaying process; the application of the knowledge to solving daily life

problems
AEEIGRHEED
1. UszgndanuiAedfuinuznisin dnuazn1sAnuaznIzuIUNSAALUUANG 9
mmﬁgmé’ﬂmﬂumiéfmﬁuiaaamgﬂéfaq
2. AnUftRGeusifnafufanssunazaaunsainsAnuuusng o Wemunsinuzns
Anuaznsindula
finnuanansolunisfauaznisndulafenddymuiausesuld
AsgntinfenuAuazANdIAyYRINIsAnLaN1sAnaUl
Students are able to:
1. Apply the knowledge of thinking skills, different cognitive attributes and
processes, and the principles for making decisions efficiently;
2. Practice and learn about different thinking activities and situations to
develop thinking and decision-making skills;
3. Demonstrate the ability to think effectively and make decisions to solve
problems in daily life;
4. Recognize the value and importance of thinking and decision-making.
942-105G2B  N13AALYIDDNLUY 2((2)-0-4)

Design Thinking
NFEUIUNITANYBINLEE ANUARAT19ATIA MANN1IARGITEUL MannsAngeeniuuly
nslaleym nssviunmsdndula nmsdedymuazmsimunisnisundem nsassassauinnssy

egshaasludinysedniu
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Human thinking processes; creative thinking; systematic thinking; need-based
design thinking for problem solving; decision processes; problem accessibility and solution

development; creation of innovations in business and daily life

a

ASEPGRMEE

1. Andwseiidseanuuuiiienaulandaiudadnis

2. faudulunmsimuinuamisnisuiteym

3. fauduluuidenadeiniunnuiosnisvensdifinw

4. GenlfmaluladansaumaiiouasnanudanuvasSeusivainvais

Students are able to:

1. Use design thinking to meet problem needs;

2. Participate in the development of solutions;

3. Create a prototype that meets the needs of case studies;

4. Use information technology to seek knowledge from various learning

sources.

GE3: M3AALUUEUTENBUNS
946-161G3  msJudusznaumsuaznisadneganalv 2((2)-0-4)
Entrepreneurship and New Venture Creation
nmaduusznounts mMsiaszdanImiindeugsia n1sualminlenaniagsna N3
ImiuuaAnsneiasesiensgsivaliolml MsnsununsRuduyana

Entrepreneurship; business environment analysis; business opportunity search;

the use of modern business tools for business model development; personal finance planning

)}

AISYUANNNTD
TaauazeesiuruAndiuiiuanddunsiausiuty
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TweluladlumsduiudeyafienlfluniseAuneleniauas
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4. aFuENsIaNSRuYudmIUNUTENOUNS
Students are able to:
1. Use reasons and accept different opinions in the working environment;
2. Recognize the value of being an entrepreneur;
3. Use technology to search for information for discussions on business

opportunities and plans;
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4. Understand capital management for entrepreneurs.

946-395G3  A1sl¥UUIENBUNS 2((2)-0-4)
Finance for Entrepreneurs

n1sdaniskaznisaadulaniinisiuied Usenaunisededusednsanluganns
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UjUReegalugusssu

Effective financial management and decision-making for entrepreneurs in the era
of digital disruption; the development of important characteristics to achieve the entrepreneurial
mindset and entrepreneurial skills; personal financial management; sustainable development
and financial literacy skills; the integration of knowledge consistent with the contexts of areas,

communities, and society to highlight important issues and propose concrete practical solutions

a

AEEPGRFEED
1. Wuauddnyuedgn Digital Disruption AlkasennsvigsAavesiuszneunsiu
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Tngtanie Growth mindset dadudiuddayiiaviliaunsauiuduaznson
Bourenmaidsuntadldnasnian lnoiFeudannuszaunsalvesiusznounisd
Uszauaudsa
3, Lﬁummﬁwﬁ’agmaaﬁnwﬁﬁmm@ﬂwﬂaumiﬁﬂﬁﬁ (Entrepreneurial Skills)
mufeansossdiunuesasiukuamsnsiainuemeiy iunsdeul
NFMBE AN TAAN K
@INT0ALIM AR warnsinwisnsuussnadviunsEusiu
annsavsadunnudidalunsdugsialml mndadiasag 4 swdadilaey
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Students are able to:
1. Understand the importance of the digital disruption era that affects the
business of entrepreneurs today and be aware of the preparation and

adaptation needed for the rapid changes that will occur in the future;
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2. Recognize and understand the financial entrepreneur mindset, especially
the growth mindset, which is an important part of it that will enable them
to adapt themselves and be ready for changes by learning from the
experiences of successful entrepreneurs;

3. Recognize the importance of good entrepreneurial skills, including self-
assessment ability, and identify areas for skill development, through learning
from examples and case studies;

Calculate the source of funds and prepare a starting budget;
Evaluate the success of a new business based on various indicators and

understand the distinction between cash and profit.

GE4: nsltmalulaghana
948-140G4 a5 lanINa 2((2)-0-4)
Digital Literacy
nMsldrauiames nsldeudumesidn nslilusunsuusyanad nslalusuAsTunIgIg
Auans METUSLNTUANSIEUY N15a319E aR A NSEUAUAITAUMA N15YMIUTILAULUY
soulal nQuneuazasesITuamaluladansauna Lazanulaoniefdva
Computer usage; internet usage; word processing program usage; spreadsheet

program usage; presentation program usage; digital media creation; information search; online

collaboration; law and ethics for information technology; digital security

)

AEEPGRFGEED
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Tweluladidvaionsianunaynsinsedeansls
wmalulagdarsaumnealaagagnissniunguuiguazasesssunianalulad
AsduLNeA

3. yhausduguld

4. psarenan lfnaeniu wasulinveudenuiildsuneunune
Students are able to:

1. Use digital technology for work and communication;

2. Use information technology legally and ethically;

3. Work well with others;

4. Demonstrate punctuality, avoid plagiarism, and be responsible for the
assigned work.



23

948-141G4  walulaglui 2((2)-0-4)
New Technology
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wialulagasauwmea e1vginssunsuiiees waluladdivey wunlidnveunaluladansaumnelusuinn
Modern news of information technology; disruptive technology; modern
communication and processing; artificial intelligence; virtual world; digital currency; digital
content; digital copyright; information technology ethics; computer crime; green technology;

future trends in information technology

)
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3. wealuladagefasesssuvinzauwarlannng
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Students are able to:
1. Recognize modern technology;
2. Choose and apply technology appropriately for the current situation and
future trends;

3. Use technology in a morally appropriate and secure manner.

GE5: §UN17289A57M
942-117G5  §UANILNBNIIAITITIN 2((2)-0-4)
Health for life
fcjﬁumwa\‘iﬁim mam?{maﬂmw 1A9UINTT UANN1T9NANEINIE ATNAFDUANTTONIN
NINNY FIAUNIRIUTTTY
Holistic health; health risks; nutrition; principles of exercise; physical fitness test;
multicultural society

a
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Students are able to:
1. Calculate energy from nutrients;
2. Set exercise programs;
3. Assess their physical fitness;
4. Describe and provide examples of a multicultural society;
5

Assess their cognitive health.

943-106G5  FUNIBNNVRINIANTUTIN 2((2)-0-4)
Aesthetics for Life
ANNAAYRIEUYSENMHOTINUY Y yuNasguyIenIliTaiausIIy Wiswgia A
maidios inalulad wardannde iomsogiufuogsduivuiiugiuemiuuandnmissadouuasAady
The importance of aesthetics to human life; aesthetic perspectives on culture,
economy, society, politics, technology, and environment for peaceful coexistence based on
differences in taste and art

a

AISYUANNNTD
1. an3aesueisgunsnmuean N sedinludmunyinusssuadelnld
2. awnsaUssyndldauvienmesisaisassiiiteguanemameuasmsdnlaniduay
3. aunsadeszibiiuisnsiaundygidegunionm

Students are able to:
1. Describe the aesthetics of living in a modern multicultural society;
2. Apply the aesthetics for a healthy body and mind;

3. Analyze the development of intelligence through aesthetics.

GE6: InansnsausuaznI TR AgeEy
942-108G6  InasIauziioNMIWAIUITEIBY 2((2)-0-4)
Public Mind for Sustainable Development
FNERINILINU ﬂsajﬁﬂwﬂusqmu AsEUIUNISASIBRasIsuERanssI oL ALLEY
uavai1susgloviiileriiousywd
The King's philosophy; community case studies; the public mind-building process
for self-development and the benefit of mankind

AISEUANNNTD
1. Awszivanuivguasugianeiiesduiiausssriule
2. Awseesranuiannsalinyinuvanygasygianeiiiola
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3. ganuuukazdARInssILiioad sUseloviundanule
6. drlawasufuivnugnnstieiaduiug s
Students are able to:
1. Analyze the sufficiency economy philosophy in daily life;
2. Analyze the body of knowledge based on the sufficiency economy
philosophy case studies;
Design and organize activities for the benefit of society;

Understand and practice basic life support skills.

GET: msusuailidinunainvadlan
942-401G7  AwwndeuiieTin 2((2)-0-4)
Environment for Life
anufifesduinaiudsnndeunasuyed Usslovivesdwnndouludinusgdifu
Andiusuazkanszmu sldegisinun msdamsaanadeustnaddy
Fundamentals of humans and the environment; the benefits of the environment
in everyday life; the relationship between the environment and humans and its impact; wise

use; sustainable environmental management

D

AISYUANNNTD
Tasgaaunsaldunfenintuliegalimna
Uszgnalianuinunsinnmsdannseuainauivinistunisunludaym
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Students are able to:

Analyze environmental situations by logical means;
2. Apply the knowledge of environmental management from academic research to

solving environmental problems in the community appropriately based on

sustainable management principles.
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GES8: 1aan
941-101G8  mw1lneiien1saeansuaznstnaua 2((2)-0-4)

Thai for Communication and Presentation

wannslEnwlneiien1sdeans fnuswazdaurlunisdoansia 5 wve msan n1sie
o 81U wazidou MsAndaniw msiladedulannuvan wagasianuluaaiunisalsing 9 msld
dour Aardulunsdoasludiauszdriusarlunsihau mayaluivssyurusaznsiiaus g
gruiionnudlafsandon wazuufn madouiienisaguanu Msfiadonissvnisuazsifa uas
M3ysanms msthiaueseinsyaraduieiesiionisaeanseing o Tiaenndesiugaat

The principles of the Thai language for communication; skills and arts in the five

communication skills, including thinking, listening, speaking, reading, and writing; language and
thought; listening for main ideas and interpretation in various situational contexts; register and
styles for communication in daily life and the workplace; public speaking; reading for
comprehension in values and attitudes; summary writing; official and business correspondence;
the integration of interpersonal presentations and various communication tools for the modern
age

a

AISYUANNNTD
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3. gisuannsamivinwlunsnadnausluguuuusiig 9 W Presentation,
Pitching, Briefing 11auUU Online waz Offline Ipegneliuseavanmauemade

Students are able to:

1. Be aware of and recognize the value and importance of the Thai language
as a communication tool for Thais and a crucial tool in Thai professions;

2. Use the five Thai language skills for communication effectively, including
thinking, listening, speaking, reading, and writing, as well as the integration
of language skills or language synthesis, for data searching, analysis,

expanding ideas, summarizing results, and data dissemination;
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3. Use various formats of speaking skills, such as presentations, pitching, and
briefings, both online and offline, effectively according to the modern age.
941-162G8  ASWAIUINNEZAIEIDING Y 2((2)-0-4)

English Skills Development

msileiiedulannudAguasilaiiomdeyaoniz nsmaumaiuuazldinauuszinusig

9 st lusssuyd allanisdeansedndusz@nsnm nseuteyaidudeuiiodulamudAguas
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LUTIUAZLREA NTWAILIAGIATANVLALEIUIL NTEUNDUNAUDUTZLAUAS ﬂiﬂﬂlﬂﬂiﬂﬁi?ﬂﬂiﬁiﬂﬂ

Nrannuane

Listening for gist and specific information; responding to questions and interacting

naturally on a variety of topics; techniques for effective communication; reading complex texts

for main ideas and details; the development of vocabulary and expressions; producing clear,

detailed texts on a wide range of subjects, using different sentence patterns

a
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1.
2.
3
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AEEPGRFEED

aunuildmeuiiloussg ingusrasdnmseanslutindsyariuls
sdulamnudduarieazidunvesentiuazunanuiluldedisgniios
Taseiilasaineselen nianunlumnnudeinnain
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Students are able to:

1. Interact with others with a degree of fluency for daily communication
purposes;

2. Read paragraphs and general articles for main ideas and details;
Analyze sentence structures and correct errors, if any;,

4. Use technology for enhancement of communication and information
searching;

5. Make decisions and solve problems related to communication.

941-225G8  nenIuluIINYszINTUY 2((2)-0-4)

Everyday Chinese

o Y 1Y o

JEUUdes Adnmiang o ludiinUsednTu fuae dnuasuy ANe1uAsIey LAseasng

Usglgan1wnuszauiiugiu Mstniinuenisile wa 814 wasl@eu naaun1salsng q Afvuali



28

Chinese sound systems; vocabulary for daily communication; numbers; noun
classifiers; auxiliary verbs; basic sentence structures; listening, speaking, reading, and writing skill
practices based on given situations

ALSYUANNTD

2ONLABINTYITUNINBIAYTENBUVDINITOBNLEENDE YN DS

2. gunnluanunisaling o ludinuszsrfumundnhisnsaluaginsiadieussleni
RN
noulddaunuildegnahlanayadesuad
flauazszylanudduazdoyadinzvesdesliogagniios

5. Weuluanunisaling q ludinusearfumuvdnhieonsaiuaglnseadrsUselend
QnAed

Students are able to:

1. Pronounce Chinese words correctly according to pronunciation rules;

2. Converse in daily situations with others, using correct grammar and
sentence structures;
Respond to interlocutors with ease and confidence;
Listen for and identify the main ideas and specific details of stories
correctly;

5. Write texts in daily situations with correct grammar and sentence structures.

941-227G8  AMwRuRIUAMEUASUAZED 2((2)-0-4)
Chinese through Movies and Media
Ansinwznnsilauazyalasldinasnuiuitudenweuns srenstnssien nulyd 91
doRdsa nsthdwst dwau laensal nseenides msudamasnndeuszondldlaiunisdoanslu
FAnUszariu mevszendliinrviudiensieansluuiuneig 1
Listening and speaking skill practices through movies, television programs, game
shows, news reports, and digital media; the application of knowledge about Chinese vocabulary,
idioms, grammar, pronunciation, and song translation for daily communication; the application

of communicative Chinese in various contexts

AR
1. sendesddwinazeenidesgeiilulsloamuiiaziioulunmeuniiaziels
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Students are able to:

1. Pronounce words with intonations following the movies and media;

2. Read Chinese texts of various genres on media;

3. Converse in daily situations, using vocabulary and expressions from movies
and other media;

4. Listen for and identify the main ideas and specific details of movies and
stories;

5. Describe the Chinese cultures and lifestyles of Chinese people as reflected in

movies and other media.

941-275G8  awuangludInusEiniuy 2((2)-0-4)

Everyday Malay

JPUULAEY 9NUTITUAZNTEUBENIEEINBINANY INWEA1TTe WA 81U WeuAwILay
Tusedudu Tssadalssloafiugiurasnmuany mdwiuazdauilives nisaunuiluaniunisaid
Fududienisdoarsiuiaused i

Malay sound, orthography, and pronunciation systems; basic listening, speaking,
reading, and writing skills in Malay; basic sentence structures of Malay; frequently used
vocabulary and expressions; daily life communication in essential situations
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Students are able to:

1. Pronounce words, count numbers, and tell the time correctly;

2. Converse in daily situations with others, using correct grammar and sentence
structures;

3. Listen for and identify the main ideas and specific details of stories correctly;
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4. Write texts in daily situations with correct grammar and sentence structures.

5. Describe the Malay cultures and lifestyles of Malay people.

941-286G8 AWM UALUTINUTEIITY 2((2)-0-4)
Everyday Korean
SYUUIEEY INVTITUATNITENUERNESINTHUNYE iNweN15ile WA 8110 Weun1wunma
Tusgauau lassadauseleniugurasmuinivg  Amdnikazdnuilduss nsaunuiluaniunisain
o & - d" aa o w
Juduivenisdeansluiiinuszdniu

Korean sound, orthography, and pronunciation systems; basic listening, speaking,

reading, and writing skills in Korean; basic sentence structures of Korean; frequently used
vocabulary and expressions; daily life communication in essential situations

AISEIGRHERD
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Students are able to:

1. Pronounce Korean words correctly according to pronunciation rules;

2. Converse in daily situations with others, using correct grammar and sentence
structures;
Respond to interlocutors with ease and confidence;

4. Listen for and identify the main ideas and specific details of stories correctly;

Write texts in daily situations with correct grammar and sentence structures.

942-101G8  anuduwaidisslan 2((2)-0-4)
Global Citizenship
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Basic principles of global citizenship; the roles and responsibilities of citizens;
involvement; compliance with the law and morality; public-mindedness; living in a democratic
society where diverse opinions and multicultural groups exist; the understanding of crises in
natural resources, environment, and energy; the sustainable development of global society

ASEPGRFEE
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Students are able to:

1. Understand the basic principles of global citizenship and crises in natural
resources, the environment, and energy;

2. Be aware of the roles and responsibilities of citizens as a good global citizen;
Acquire the thinking and analyzing skills to understand the impact of global
society’s problems and propose solutions;

4. Acquire self-management skills and use relevant knowledge in the future
under the responsibilities of global citizenship.

942-109G8  FailA 2((2)-0-4)

Happy and Peaceful Life
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The joy of life; the understanding and acceptance of cultural differences and
diversity; the respect for human dignity; creative communication and problem-solving skills;

teamwork; the conservation, protection, restoration, and support of the use of natural

ecosystems; sustainable resource management

a

AISEUANNNTD
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Students are able to:

1.

942-115G8  walj

Understand the principles of mindfulness training and consciousness
development for a balanced and happy life;

Be open-minded and appropriately accept cultural diversity in a pluralistic
society;

Recognize and respect the human dignity of oneself and others;

Use communication and creative problem-solving skills effectively and work
as a team with others;

Analyze and develop guidelines for the use of natural resources to achieve

concrete sustainability.

2((2)-0-4)

Southern Studies
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Geography; history; lifestyles; traditions; cultures, beliefs; legends; learning

resources in the local community and the National Museum
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Students are able to:

1.

Use technology to present information on learning resources in interested
communities:
Organize community-based and cultural tourism programs;

Design community-based tourism activities.
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942-118G8  msvisaiieadlnduaud 2((2)-0-4)
Camping and Travel
nMsdanisAenusy nMsdenaniufiniadiui gunsaluand n1921URLLAUING UnEd
viouflomdegnetuuiend auaiildsuanmasiuauduasnisviedion
Camping management; tent site selection; camping equipment; planning trips;

tourist attractions and national parks; the value of camping and travel
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Students are able to:
1. Arrange travel programs along the way to camps;
2. Design activities for camps;
3. Write camping projects;
il

Work as a team and live in a camp.

942-209G8  wialuladgdlien 2((2)-0-4)

Green Technology

wdnmImaeluladuazuinnssy nsnanduvesmaluladfudsnaden gusnves
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The principles of technology and innovation; environmental disruptive
technology; the foundations of natural resources and the environment; environmental problems
and their impacts; environmental impact management with modern technology; renewable
energy technology

AR
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Students are able to:
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1. Explain the principles and theories related to natural resources and the
environment, environmental problems, and the environmental impacts of
energy use;

2. Apply green technology to reduce environmental impacts in line with
current social and economic conditions;

3. Obtain a sense of awareness in using environmentally-friendly technology.

947-102G8  SwinviuIneAansuazmalulag 2((2)-0-4)

Science Technology Literacy
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Current trends in science and technology; practical use in everyday life; the
impacts of science and technology on modern society and the environment; analytical

approaches to science and technology; ethics in information technology
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Students are able to:

1. Explain the events and impacts caused by the development of science and
technology;
2. Propose guidelines using technology and innovation to solve problems

accurately according to academic principles.

996-125G8  n1saLAALiaANUINEAINAY 2((2)-0-4)
Sketching for Fun

MsLafRAInaILEy e seuAasAaEA3EANTINUSEI T WieUSus Tdiusu
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Sketching for relaxation, daily-life stress relief, self-adjustment, and participation to
understand different social and cultural conditions

AR
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Students are able to:
1. Sketch to relax and relieve stress from daily life;
2. Sketch to understand different social and cultural conditions.

NUIAIBRANE

942-230 n13sn1daINg 3((3)-0-6)

Taxation

A$luifeaiuaSens wwafn wazunumuesnideins néninasiuazisnsdai
ABensmuUszinasuging MERuldyanasssua MERulddiyana MSyadiy mdgsiaems
p1nsuanud MEAaNINg wazBasInanlin

General knowledge related to taxation; concepts and roles of taxation; principles
and methods of taxation according to revenue codes; personal income tax; corporate tax; value-
added tax; specific business tax; stamp duty; customer duty; excise duty

AEEPGRFEED

1. Answiuariuinndldgndos wiouisszyuuuianssenisldniudszauia
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Students are able to:

1. Analyze and calculate taxes accurately and specify the prescribed format for
the tax return as required by the Revenue Code;

2. Collaborate with others by adhering to the rules and regulations of group
members;

3. Search for additional knowledge about taxation for continuous self-improvement.

944-122 NANLATYFAENS 3((3)-0-6)

Principles of Economics

mmilﬁmé’ulﬁ'mﬁ’umegmam% gUadd JUNIU LaTARENINYBINATIN AUEANEUVDY
guasAuazaUnIu nafnssuuslan msudauavdunu laseademainlumaasegaians s1ele
Uszv191@ uleuien1stu wleuienisnay n1sAnsenielseina

General knowledge about economics; demand, supply, and equilibrium; the

elasticity of demand and supply; consumer behavior; producer behavior; market structure in
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economics; national income; the components of national income; equilibrium national income;
money and monetary policies; fiscal policies; international trade and finance
AEEIGRHEED

1. eduneiigfunguinaasegansle

2. UszgnieeAnusmasnuATegmans dmiun1sinsgian1un1sainiuasygng
1
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wanamgAnssuvesnsianefilunshanudufiuuazanmsayiausmiugdu
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Students are able to:

1. Explain economic theories;

2. Apply the knowledge of economics to analyze economic situations;

3. Apply the knowledge of digital technology to make economic decisions;

4. Demonstrate leadership skills when working in teams and work well with

others.

944-204 NYNUIBFIND 3((3)-0-6)

Business Law
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Important civil and commercial laws; law juristic entities; limited partnership
establishment; limited companies; dissolution; property; legal transactions and contracts; specific
contracts in relation to business transactions: hire purchases; sureties; agency; brokers; drafts and
the Act of Cheques, and other relevant laws necessary to the current situation
AEEPGRFGEED
1. eduneigfugrineifgtedlugsiald
2. Uswendldnnuimangraneduiiugulunsdidugsiald
3. awnsavhausmfugduls
q. ﬁwqaﬂiiuﬁLmsWGiaﬂgLﬂmsﬁﬁuméﬁﬂu

Students are able to:

1. Explain business law;
2. Apply legal knowledge as a basis for conducting business;
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Collaborate with others;

Respect the society’s rules.

946-102 NANNTIAINNITIING 3((3)-0-6)

Principles of Business Management

Wainveesia ganatumsaiugin vinNern153sna LuIARLaEITAININITNINTS

IAN15 NENN5IANTRIANT Ranssuatuanunsdams msdamsluuiunanuvainuate n153anis

IUALY

Dynamics of business; business and a way of life; business functions; concepts

and evolution of management, management functions, management supporting activities;

management in diverse contexts; contemporary management

a

6.

AEEPGRFEED
1.
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fiflfonsiuiudin

srydunuiiAgdeaiunmsuImsdans uumuaswhiivesdanaumng |
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Students are able to:

1.

Explain characteristics of business activities, business environment and
business impacts on people’s lives;

Identify functions of management and its roles and responsibilities;

Explain the historical origin and evolution of management;

Identify the process of management functions: planning, organizing, leading,
and controlling;

Explain supporting activities such as group management, management in
diverse contexts and management decision-making;

Demonstrate appropriate behavior as a team leader and follower.
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946-160 RANNITNANA 3((2)-2-5)

Principles of Marketing

ANYUIY AIUEIAYVDINITHAN LmemﬁmﬁugmLﬁ'mﬁumwam Fawindouiis
vswanamanatn musidesiuisatunginssuduilan mautsdiunan madenpaatimae
NIAUUARIUAUINENT N dIUUTZAUNIINITAAIN

Definitions and importance of marketing; fundamental concepts of marketing;
environments influencing marketing; basic knowledge of consumer behavior; market
segmentation; targeting; positioning; marketing mix

a

ASEPGRFEE
1. efuneRgiunguidunsnaale
2. Uszgndesranuinunisaainiuaaiunisailiagdula
3. Uszgndlimaluladmnzauiiensdndulasunsmanald
4. Ufuh sousumsAniu wagvinnussiudaulavidugue e
Students are able to:
1. Explain marketing theories;
2. Apply marketing knowledge in current situations;
3. Apply suitable technology in order to make decisions in marketing;
4. Adapt, accept other’s opinions, and collaborate with others both as a

leader and a follower.

946-201 N159AN1I§INIVUINERY 3((3)-0-6)

Small Business Management

LnAKarngufiisaiunsinnisssiavuinden msilengsianiumsallutiagtuuas
UNZEUANENIUNITUNIINITAAA mmamwumaqmémimmm N9 ﬂ’]iﬁlﬂﬂﬂiﬂ%}wmﬂimuwg A9
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dauié’d’mlﬁam\‘iqﬁﬁ% Iamama\‘iqiﬁaﬂgﬂul,l,awmﬂizL‘Wi 93UV TIULAZITYTITUAIMTUNITINNG
§5fvUIng ey

The concept and theories of the management of small businesses; the analyses
of current situations appropriate to the market situation; marketing strategy designing; finance;
human resource management; production and strategic planning; analysis and decision making
in small businesses; building relationships with business stakeholders; opportunities for domestic

and overseas joint ventures; ethics in small business management
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Students are able to:

1. Explain and apply the knowledge and theories about small and medium-
sized businesses in the current environment;

2. ldentify, analyze, and synthesize complex small and medium business
management problems in businesses and propose appropriate solutions;

3. Select appropriate technology to search for and acquire knowledge from
various learning sources for report presentations and oral presentations;

4. Adjust themselves, listen to and accept opinions, and work well with others
both as a leader and a follower.

nsUgdidmiuguseznaunis 3((3)-0-6)

Accounting for Entrepreneurs

ANYAULLAZLUIAMUANTUNUFIVYRINITUYY NTzuINNsTUANTRY N133nvinaunisiu

LAZN158IUIUNNTRUNEN5ANENTANIIEIAY LUIAALAENITTIIMUNYTEANVDIAUIY NMITAUIUAUY

HARI MImruasIANEaiueg nsiiesgianuduiustesiuny USinawaziils nslddeyaduyu

iensinaula n1sdnvineuUssanaiiion seuwNULaEAUANANLS

Characteristics and fundamental concepts of accounting; accounting recording

process; financial statements preparation; reading financial statements for business decision

making; cost concepts and classifications; product costing; product pricing; cost-volume-profit

relationships analysis; selecting relevant cost information for decision making; budgeting for profit

planning and control

AR
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3. Teswideyaniaimstyd duyu uasdszgndlfmadanmamstyduimadesi
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Students are able to:

1. Prepare financial statements according to accounting procedures in
uncomplicated business settings;

2. Read and analyze fundamental financial statements for business decision -
making;

3. Analyze accounting data, costs, and apply fundamental managerial accounting
techniques in business planning and decision-making;

4. Demonstrate teamwork skills with others in classroom settings, exhibit
leadership qualities, and coordinate with others effectively;

5. Demonstrate appropriate ethical behavior, integrity, and discipline in

classroom settings.

946-260 noAnIIUEUIlnA 3((3)-0-6)
Consumer Behavior
5183Y¥109AVIBEUNDUY: 946-160 NANNIIARAIN
Prerequisite: 946-160 Principles of Marketing
mnuduiussEninamsuImInsnain ngAnssuguilaa mleszsiAefungingsy
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Relationship in marketing management; consumer behavior; the analysis of
consumer purchase behaviors in the decision-making process; theories and factors influencing
consumer behaviors; individual factors, external factors, and marketing activities influencing
consumer behaviors; the participation of consumers in the new product creation and

dissemination; digital world factors influencing changes in the definitions of society and
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consumer behavior; digital consumer behaviors in a virtual community; case studies and
research related to the digital world in making decisions on strategy development
AEEIGRFGEED

1. afugMuuuveINgAnssuRUSlnA

2. Wnnginazedunetadomanaluladiiiavinaiewginssuguilna
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Students are able to:

Explain the models of consumer behaviors;

2. Analyze and explain technological factors that influence consumer behaviors;
Describe the decision-making process and factors affecting the decision-making
process in technological channels;

4. Describe the learning process and consumer attitudes using technology.

946-262 N139ANIINIIAAIN 3((3)-0-6)

Marketing Management

eI TIAUFEURRY : 946-260 WoANTIUEUTLNA

Prerequisite: 946-260 Consumer Behavior
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The concepts and theories of marketing administration; marketing management;
the analyses of business contexts; strategic planning in marketing, administration, products,
prices, and channels of distribution; marketing promotion; operational control in businesses;
business administration; social responsibility

AR
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N159AIR N13IANININEINTUY LY N1SUJUANITIINNTLUIUNNT WAZNITAIUAY
nsAduuvegIialiinyUsEansnm

4. Uszendlivguflun13dnnsnueessia nsAtlssnusuiiavausodny

Students are able to:

1. Describe concept models and theories in marketing management;

2. Analyze and explain factors influencing the business environment;

3. Apply theories to plan marketing strategies (creating marketing plans),
administration, products, prices, and channels of distribution, marketing
promotion, human resource management, process operation, and
operational control in businesses to ensure efficiency;

4. Apply theories in managing business tasks and acquire social responsibility.

946-265 UszudAynIenIsnaIn 3((x)-y-2)
Current Issues in Marketing
F18TIAUEUNDY | MUANUTILTBUTDIEIYTIV
Prerequisite: As approved by the program
dodvlmishuniseann nauilwifisiuats msUszenduuims nagnsnmsdnduny
NN AaTtav ey
Current issues in marketing; contemporary theories; the application of marketing
strategies and guidelines as approved by the Marketing Program
AISYUANNNTD
1. eonuUUNAgMSMINsRaATTiudeaaunsalilag i
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6. Wineluladidvariienuniseain
Students are able to:
Design marketing strategies that are up-to-date with current situations;
2. Make systematic marketing decisions based on marketing data and

information technology;

3. Build relationships with stakeholders in the business value chain system;
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4. Communicate and present their works in Thai and English to meet course
objectives;

5. Demonstrate ethical business behaviors and be honest with consumers,
business partners, and stakeholders based on the principles of sustainable
development;

6. Use digital technology for marketing.

946-290 N15HUTIND 3((3))-0-6)

Business Finance

eI TAUGEUNe: 946-214 MIUyTdmiugUseneums

(Prerequisite: 946-214 Accounting for Entrepreneurs)

WUIAALAZLTIUUNEURINITIANITNITEU gaﬁwaaﬁumunm mmﬁmuazwamammu
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Concepts and goals of financial management; time value of money; risk and return;
financial statement analysis; working capital management; capital budgeting; sources of funds
and cost of capital; dividend policy; financial planning and forecasting

AISYUANNNTD

1. afuendnnmeansRuliegegnses
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Students are able to:

1. Explain financial principles accurately;

2. Calculate and analyze financial information by effectively incorporating
financial principles;

3. Acquire skills for searching, collecting, analyzing data, and summarizing
results through self-study;

4. Work as a team and cooperate in assigned work to achieve objectives.
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946-300 N1IVANINTWNEIN TN il 3((2)-2-5)
Human Resource Management

LUIA AN UFIU Nu wasuulJuaaunisuinisnswensuananiely
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The fundamental concepts, theories, and practices of human resource
management within organizations, including human resource planning, recruitment and
selection, training and employee development, performance appraisal, compensation and

welfare, employee relations, legal issues, and current challenges in HRM
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Students are able to:

1. Explain the fundamental concepts and theories of human resource
management;

2. Apply human resource management knowledge to current organizational
management;

3. Apply digital technology knowledge to make human resource management
decisions;

4. Demonstrate leadership behaviors in working as a team and working well

with others.
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946-360 N1353AN15VIY 3((3)-0-6)

Sales Management

mswasuudadlanursnisdnnisnisuie mmitﬁaﬂé’mﬁmﬁ’umi%’mmimi nagns
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The changing world of sales management; introduction to sales management;
organizational strategies and sales functions; Salesforce deployment and forecasting; sales
personnel recruitment; sales personnel selection and placement; sales personnel training;
motivating and personal sales compensation; sales personnel management; using social media
marketing communication tools in sales management

AISYUANNNTD
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Students are able to:

1. Explain concepts, theories, and the importance of sales management;
2. Analyze the situation to solve problems in the sales management process;
3. Apply social marketing communication tools to manage sales;

4. Interact with and effectively manage conflicts with stakeholders.

946-362 N13HREINNITAAATIYTUINT 3((3)-0-6)
Integrated Marketing Communication
AMUMLY AUEIAYVBINITADAITNINITAAIN NITINUHUNALNG NITUINITU N3
HANINNITNAIATIYITUINT UTENVBINITARANTNINTAAIATURULANS 9 N1sidenitdiaTasiiants
#0a159NIRAIAUTHANAN 9 NYTAUINTAUGNYUEYBIWAAzIAT oo zauUNS van sl vy
1 = a a
28190 UsEaNIN N
The definition and importance of marketing communication; strategic planning;

administration; integrated marketing communication management; marketing communication
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types; the effective selection of different types of integrated marketing communication tools
that are suitable for the target audience
AEEIGRHEED
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Students are able to:

1. Explain the concepts and types of various forms of marketing
communication;

2. Use various types of marketing communication tools that are suitable for
businesses;

3. Apply theories to plan integrated marketing communications for efficient
business operations;

4. Design various forms of marketing communications that are accurate and

suitable for businesses.

946-363 N15398N1TAAN 3((3)-0-6)

Marketing Research

e3TIAUEEURRY : 946-260 WeANTIUEUTLNA

Prerequisite: 946-260 Consumer Behavior
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The definitions and importance of marketing research; the processes of
qualitative, quantitative, and mixed-method marking research; the understanding of marketing
data through a variety of data sources; the creation and presentation of quality research
projects; the evaluation of research projects

AR
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4. UsziulasannsiaenIanIsnang
Students are able to:

1. Explain the process of marketing research;
2. Create marketing research projects;

3. Present marketing research projects;
il

Evaluate marketing research projects.

946-365 yadvnsluusznaunisuaznisasnegsne 6((4)-4-10)
Module: Entrepreneurship and Business Creation
LnAnLazNgudAsIfiunsiansgsitrngouaznsaiisgsialug msfumaain
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The concepts and theories of small business management and new venture

creation; finding new markets; organizational innovativeness acceleration; marketing strategy
design; finance; human resource management; production and strategic planning; business
analysis and decision; business transformation for competition response; innovation and agile
business management; new business model design or human-centric business model design;
marketing management for entrepreneurs; business fundraising; new venture risk management;
change management; ethics in business

AEEPGRFGEED
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5. ausniugdu dasserussalunisusenaugsiauasiianuduiusiunguyiiaiy
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Learners can

1. Explain the concepts of small business management and the process of
new venture creation, as well as develop entrepreneurial skills effectively;

2. Design a business plan, marketing strategies, search for new markets, build
organizational innovation capabilities, and apply them to business
operations;

3. Analyze marketing situations and business decisions to apply them
effectively;

4. Use marketing communication tools and computer programs to
communicate and design;

5. Work with others, have business ethics, and have good relationships with

market stakeholders.

946-366 N1IAAIAUINTS 3((2)-2-5)
Service Marketing
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The concepts and theories of service marketing; buying behaviors; consumer
expectations; service market segmentation; service marketing mix; service marketing strategy
design; analysis and decision-making in service business; building relationships with service
business stakeholders; the code of conduct and ethics for service business management

decision-making in service business;
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Students are able to:

1. Explain and apply the knowledge and theories of service marketing for
business in the current environment;

2. Identify, analyze, and synthesize complex service marketing problems in
business and propose appropriate solutions;

3. Choose appropriate technology to search and acquire knowledge from
various learning sources for reports and oral presentations;

4. Adjust themselves, listen to others, accept opinions, and work well with
others;

5. Realize the importance of being disciplined, honest, sincere, conscious, and
responsible for their duties and those of others, as well as respect human

rights and dignity.

946-367 n13dan1sgsiaduanaden 3((3)-0-6)
Modern Retail Management
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The roles and importance of modern retail business; the types of retailing and
change in retailing; retail shop management; retailing strategic planning; innovation in retailing;
pricing and profitability in the retail business; accounting and financing systems in the retail
business; building relationships with customers and stakeholders in the retail business; retail
marketing promotion; human resource management; digital technology in the retail business;

performance management; international retailing; laws and ethics in retailing

SR
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Students are able to:

1. Explain the concepts of modern retail management for business in the
current environment;

2. Identify, analyze, and synthesize complex modern retail management
problems in business and propose appropriate solutions;

3. Choose appropriate technology to search and acquire knowledge from
various learning sources for reports and oral presentations;

4. Adjust themselves, listen to others, accept opinions, and work well with
others;

5. Realize the importance of being disciplined, honest, sincere, conscious, and
responsible for their duties and those of others, as well as respect human
rights and dignity.

mMInaaLiedeuindan 3((3)-0-6)

Green Marketing
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The concept of green marketing; analyzing and brainstorming marketing issues in

transition; the importance of marketing mix optimization relevance to consumer responsiveness;
marketing management for environmental and social conservation; solutions using marketing tools

to design appropriate strategies based on business governance and ethics

AISEUANNTD
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Students are able to:

1.

Explain the concept of green marketing for business operations in the current
environment;

Identify, analyze, and synthesize complex green marketing problems in
business and propose appropriate solutions;

Choose appropriate technology to search and acquire knowledge from
various learning sources for use in presenting work in the form of reports and
oral presentations;

Adapt themselves, listen to, and accept opinions when working with others;
Realize the importance of being disciplined, honest, conscious, and
responsible for their duties and those of others, as well as respect human

richts and dignity.
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946-400 N133ANTBINAYNS 3((3)-0-6)

Strategic Management

Reuly : nesatidmsuindnesudi 3 Tulu

Condition: The course is required for the third-year students and beyond.
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Importance of strategic decision-making; strategic management processes; strategic
direction; environmental scanning; strategy formulation; strategy implementation; strategy
evaluation and control; strategic management tools and techniques

AEEPGRHEED
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Students are able to:

Explain the importance and processes of strategic management;

2. Analyze strategic problems, causes, and solutions systematically;
Apply strategic management tools and techniques for setting strategic
direction, environmental scanning, strategy formulation, implementation,
and strategic evaluation and control;

4. Collaborate and communicate effectively with team members.
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946-460 N13IANIINANNUNLAZUIANTTY 3((3)-0-6)

Product Management and Innovation

FTIAUEBUNDU: 946-160 NENNITNAIA

Prerequisite: 946-160 Principles of Marketing
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Policies and strategies in product management; packaging administration
strategies; product line management; product positioning; product and new brand development;
green marketing; innovation; product life cycle management; the causes of failure and how to
avoid failure in product management; the relevance of marketing mix strategies to product
strategies; designing packaging suitable for products; labeling; the roles of government in
influencing product and brand management; ethics in product and packaging management

AISYUANNNTD
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Students are able to:

Explain product management policy and strategy;
Explain new product development and innovation;
Apply green product development strategy;

Apply innovation development strategy;

Apply other marketing mix strategies to align with product strategy;

o kR W=

Explain ethical product and packaging management;
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946-461 N15AANISYBINIINISIAIINLUNY 3((3)-0-6)

Distribution Channel Management
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Basic information about marketing channels; the theories and importance of

distribution chanel; channel power; channel relationships; marketing channel conflicts; retailing

structures and strategies; wholesaling structures and strategies; franchising structures and

strategies; end-user analysis; segmentation and targeting in marketing channels; distribution

chanel; related supply chain management

AISYUANNNTD
1. eSuisuwIAn nufReriunrmddynsdinnistesmsmsnaianuuysannsld
2. duwifn nagnsyem1an1sindiuyie 113inssii en1auaugsialdegadl
UsEEnanm
3. Usegndlfiedesilonisdeasnmmaauuls@oalunisdnnistdomensnainiuy
ysansla
4. 93zVn KATLANIPBNDIATHTITU VTTLIVTTN ANSURATOU wazaseAUFURUS

1 Val | 1 Y1 a
G]EJ%IEJZ“!’JUﬁ’JUl@ﬁ’JULﬁEJ

Students are able to:

1.

Explain the concepts and theories surrounding the importance of integrated
marketing channel management;

Apply the concepts of distribution channel strategy to plan businesses
effectively;

Apply social media marketing communication tools for integrated marketing
channel management;

Develop awareness and perform according to ethics and assigned responsibilities,

as well as build relationships with stakeholders.
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946-462 AUUUIMI9NITAAIA 3((1)-4-4)

Seminar in Marketing

wouly: Wrudvdndsrunwalininit 15 wulein

Having passed professional core courses of no less than 15 credits
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An analysis of current situations; the application of marketing knowledge and

theories to designing marketing strategies; marketing analysis and decision-making; solving

marketing problems through case studies
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Students are able to:

1.

Integrate the knowledge in various sciences to benefit themselves and the
public;

Analyze and keep up with situations, as well as solve problems effectively;
Think critically in breadth and depth to create a competitive advantage, as
well as analyze, synthesize, and apply marketing knowledge and skills in
business operations appropriately;

Analyze problems or situations and apply appropriate technologies to

develop effective solutions;
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Keep up with and adapt to current technologies, as well as select and
utilize appropriate information technology for research, self-directed
learning, presentation, and effective communication;

Acquire skills in presenting marketing work appropriately and efficiently.

946-463 ANSANYIAUAIIDATINIINITAAIA 3(0-9-0)

Independent Study in Marketing

wouly : WuATTNTIRULIHALLUAINIT 15 wdaein

Having passed professional core courses of no less than 15 credits
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Independent study of marketing in areas of interest; the determination of topics

related to the profession; the determination of marketing operation models using marketing

knowledge; the presentation of reports

AISYUANNNTD
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Students are able to:

Design marketing strategies that are up-to-date with current situations;
Make systematic marketing decisions based on marketing data and
information technology;

Build relationships with stakeholders in the business value chain system;
Communicate and present in Thai and English to achieve objectives;
Demonstrate ethical business behaviors and be honest with consumers,
business partners, and stakeholders based on the principles of sustainable
development;

Use digital technology for marketing.
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946-465 ANSLATIUAIUNSBUANNIRNWINIINITRANA 1(0-2-1)
Pre-Cooperative Education in Marketing
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Basic knowledge about the cooperative education model and process; self-
adjustment as preparation for work, including the application of knowledge and necessary skills
for working people; problem-solving, communication, and teamwork skills; attitude adjustment

for the working life
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Students are able to:

1. Review and strengthen the basic knowledge of marketing, including
marketing strategies, market analysis, consumer behavior, and various
marketing tools that will serve as the basis for cooperative education;

2. Learn about the expectations of the workplace, how to behave in the

workplace, and how to adjust themselves to various work environments,
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which will help reduce excitement and increase confidence during

cooperative education;

3. Practice communication skills, teamwork, and presenting marketing work to
the team and ideas to customers;

4. Conduct situation analyses and practice basic problem-solving skills in
marketing situations, prepare application documents, and prepare for job
interviews, which will help them effectively deal with various problems that
may arise during cooperative education;

5. Demonstrate a positive attitude toward work, exhibit enthusiasm, and
maintain a commitment to continuous learning;

6. Learn about ethics and codes of conduct in marketing so that they can
perform their work correctly and be socially responsible.

946-466 nsaanaiidenn 3((3)-0-6)

Content Marketing
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The concepts and theories of content marketing; the importance of content

marketing; understanding the target audience; content strategy development; creating

compelling content; content marketing distribution; content performance measurement

a
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Students are able to:

1.

Describe the concept and theories of content marketing;
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2. Analyze and explain the factors that influence the content marketing
environment;

3. Apply theories to plan marketing strategies in the digital economy (creating
integrated marketing communication plans and controlling business
operations in content marketing for improved efficiency);

4. Applying future technologies and controlling the operation of marketing
content communication for businesses to achieve efficiency;

5. Apply content marketing to manage business operations and display social
responsibilities.

946-467 N5IANTSNANN U LA 3((3)-0-6)

New Product Management
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The concepts of new product and service management development;
administration; analytical techniques in designing and managing new products and services;
entry market analysis; entry market development; concept adjustment to customer needs or

desires; product concept selection; marketing mix development for new products; market

testing; the management of the product lifecycle from inception to maturity

AEEPGRFGEED
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Students are able to:

1. Describe new product and service management development;
2. Analyze entry market analysis;

3. Describe marketing mix management development;

i\

Describe how to test the market;
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Describe how to manage the product life cycle.

946-468 N1SAANTIIGUNUSAIN 3((2)-2-5)

Relationship Marketing
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The concepts and theories of relationship marketing; the design of relationship

marketing strategies; marketing decisions; data marketing; relationships with stakeholders;

developing and creating strategies for sustainable relationships
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Students are able to:

1.

Identify, analyze, and synthesize complex relationship marketing problems
in business and propose appropriate solutions;

Choose appropriate technology to search and acquire knowledge from
various learning sources for use in presenting work in the form of reports
and oral presentations.

Ability to adapt, listen and accept opinions. Able to work with others both
as a leader and as a follower.

Realize the importance of being disciplined, honest, honest, conscious and
responsible for your own duties and those of others. Respect human rights

and dignity
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946-469 mMInantiaAuddy 3((3)-0-6)

Sustainable Marketing
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Marketing administration based on economics, social and environmental
responsibility; problem analysis from negative impact from marketing and business operation;
social responsibility and sustainable development-led strategy formulation as a marketing
competition; concerning of stakeholders for building sustainability of economics, ecosystem and
society with ethical implementation
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Students are able to:

1. Explain the concept of sustainable marketing to businesses in the current
environment;

2. Identify, analyze, and synthesize complex sustainable marketing problems
in business and propose appropriate solutions;

3. Select appropriate technology to search for and acquire knowledge from
various learning sources for report presentations and oral presentations;

4. Adjust themselves, listen to and accept opinions, and work well with others

both as a leader and a follower;
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5. Realize the importance of being disciplined, honest, sincere, conscious, and
responsible for their duties and those of others, as well as respect human

rights and dignity.

947-218 ADARINTUNITIATIZYITRYANI9TINR 3((3)-0-6)

Statistics for Business Data Analytics
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Statistical analysis of business problems; data types and data classifications; data
preparation before processing; sampling; measures of central tendency; measures of dispersion;
probability distributions; estimations; hypothesis testing; analysis of variance; regression and
correlation analysis; time series analysis; classification and prediction; utilization of statistical
packages for data analysis and business presentations
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Students are able to:

Apply statistical methods to analyze business data accurately;

2. Analyze data using statistical packages, explain results, and present data
accurately;

3. Be responsible for oneself and others and collaborate with others.
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947-311 adALian15I9e 3 ((3)-0-6)
Statistics for Research
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The definition, scopes, and benefits of statistics; the collection and presentation
of data; the measures of central tendency; the measures of dispersion; estimation; hypothesis
testing; Chi-square testing analysis of variance; regression and correlation analysis; the use of a

statistical package for data analysis and presentation
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Students are able to:

1. Explain the overview and importance of statistics for research and statistical
methods, identify the differences in various types of data, as well as
correctly classify, select, analyze, and interpret descriptive and inferential
statistics;

2. Apply information technology to conduct research in both Thai and English,
analyze data using ready-made statistical programs, interpret results, and
present data correctly;

3. Demonstrate responsibility towards oneself and society, be disciplined, be
honest in learning and working, and demonstrate teamwork skills to

achieve the objectives.
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948-260 AMUARASN9ETIA uazn1saeasludnTnnisnana 3((3)-0-6)

Creativity and Communication in Marketing Professional
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The concepts and theories of business presentations; the process, methods, and
principles of strategic design; the effective way of promotion, including persuasion, to achieve
acceptance among target groups; the types of activities for specific situations; the process to
enhance creativity and communication skills for success in the marketing professional
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Students are able to:

1. Learn the concepts and theories of creativity and communication in the
context of marketing;

2. Practice creative thinking to develop marketing strategies, create advertising
content, and communicate outstandingly and interestingly;

3. Develop skills in analyzing and solving problems in the context of marketing,
and think of new ways to meet market and consumer needs;

4. Learn to communicate effectively, both in writing and presenting accurate
marketing content, be aware of ethics in marketing communication, and be

socially responsible;
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5. Practice teamwork skills, exchange ideas, coordinate with others, and work as
a team;
6. Be stimulated to continuously learn and develop their skills to respond to
changes in the market and new technologies.
948-261 N15MAINTENINNUITTINA 3((3)-0-6)

International Marketing
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The concept and business process related to international marketing, including

import and export; foreign investment; strategic marketing for globalization and factors affecting

the international business process; the understanding of international consumers and creation

of appropriate marketing strategies to link international business environments; international

market opportunity search; the development of international marketing strategies

AEEPGRFEED

1.

2y et warduanzsitymeumsrannszninasemaidudeulugiiauay
ieueuuvaAlyiivnzan
donltinaluladivunzanlunsdudunazuarsnanug ainuva assusd
vannnaneiiiolflunisausaulusuiuussnulas msthiauese1a
aruannsalun1sUius uils sonsuauAniu vihoutugBuldvislugiugdin
WAZHAY

pszvrindannnuddnuosnsiidey Jodnd gain drinuaziuiinveulumiiives

[

ey a a £ o & ¢
WUL@QLLaSQ@u Lﬂ'ﬁWIuaVlﬁLLﬁ%ﬁﬂﬂﬁiﬂ’ﬂllL‘U‘UNHUEJ

Students are able to:

1.

Identify, analyze, and synthesize complex international marketing problems
in business and propose appropriate solutions;

Select appropriate technology to search for and acquire knowledge from
various learning sources for report presentations and oral presentations;
Adjust themselves, listen to and accept opinions, and work well with others

both as a leader and a follower;
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4. Realize the importance of being disciplined, honest, sincere, conscious, and
responsible for their duties and those of others, as well as respect human

rights and dignity.

948-263 N15IATIZHNIINTITAATN 3((3)-0-6)

Marketing Analytics
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The knowledge of marketing analytics; the concept of data-driven marketing;
tools for marketing facts and insight investigation based on empirical data; segmentation;
targeting and positioning using data analytics; satisfaction management; customer life cycle
analysis; consumer behavior forecasting; customer choice identification; product and price
decision; marketing communication optimization; marketing activity efficiency analysis; ethics in
business data analysis and usage
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Students are able to:

Explain the basics of marketing analytics;

2. Use information to analyze marketing and decide on the most effective use
of resources;

3. Use software programs to analyze data to explore market opportunities and

allocate resources efficiently;
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4. Use the results based on marketing analytics to create a marketing mix
throughout the marketing activity route that is effective to the satisfaction

of marketing stakeholders.

948-360 A199AN1331A1 3((3)-0-6)
Price Management
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Price policy; price strategies; price adjusting; using price as a tool in marketing
promotion; the relevance of price setting to another marketing mix; marketing factors affecting

firm profits; price in economics; cost analysis; break-even analysis
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Students are able to:

1. Explain the concept of pricing strategies and management for businesses in
the current environment;

2. ldentify, analyze, and synthesize complex pricing strategies and
management problems in business and propose appropriate solutions;

3. Select appropriate technology to search for and acquire knowledge from
various learning sources for report presentations and oral presentations;

4. Realize the importance of being disciplined, honest, sincere, conscious, and

responsible for their duties and those of others.
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948-364 AUANES19ETIALAZNITEBALUUNINITAANA 3((3)-0-6)
Creativity and Design in Marketing
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The principles and techniques of marketing design; human psychological
components in reading and perceiving works of design; the design of logos, trademarks, and
packaging; graphic design for organizations; positioning trademarks on products; computer-aided
design and model presentation; using computer programs for marketing media design
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Students are able to:
1. Design marketing strategies and apply knowledge and skills in marketing to
conduct business appropriately;
2. Apply the principles and techniques of marketing design effectively;
Apply marketing communication tools and computer programs for design;
4. Collaborate with others and maintain good relationships with marketing

stakeholder groups.
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Artificial intelligence marketing concepts and theories; the importance of artificial
intelligence marketing; the benefits of artificial intelligence for marketers; the categories of
artificial intellicence; getting started with artificial intelligence in marketing; developing marketing
strategies with artificial intelligence marketing; automated decision-making using artificial
intelligence technology; important factors and limitations of artificial intelligence marketing
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Students are able to:

1. Describe the concept and theories of artificial intelligence marketing;

2. Analyze and explain the factors that influence the artificial intelligence
marketing environment;

3. Apply theories to plan marketing strategies in the digital economy (creating
an integrated marketing plan using an application system in future
technology application management and controlling marketing operations
in terms of artificial intelligence for improved efficiency);

4. Apply artificial intelligence marketing to manage business operations and

display social responsibilities.
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Digital Marketing
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The study and understanding of digital technology concepts for consumer-centric

marketing strategies in the digital era; the understanding of issues and challenges of digital
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technology in marketing competitions; the application and implementation of digital technology

for building competitiveness; proposing and applying digital marketing strategies; designing the

successful performance measurement of digital marketing strategies

948-460
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Students are able to:

1.

Explain concepts, techniques, and best practices to support the digital
marketing process;

Use new formats and strategies for the effective use of media;

Acquire practical digital marketing skills to effectively market their products;
Acquire good practice skills in collecting market data on digital marketing
consistently;

Understand relationship marketing, use digital platforms to determine
strategies, and use the internet to build and maintain a one-to-one

relationship with marketing stakeholders.

ANNIARNWINIINITAANA 6(0-36-0)

Cooperative Education in Marketing
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Working as a temporary full-time employee in a position appropriate for their
knowledge and competence; integrating theoretical knowledge into actual practice; working as
the full-time staff or in the form of a project for at least 16 consecutive weeks; reporting the
work or project progress to the university supervisor and the field supervisor within the first 10th
week; presenting the project/study results derived from the work practice before work
completion; obtaining constant supervision and advice from the university supervisor and the

field supervisor on a systematic basis
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Students are able to:

1. Learn and understand concepts, techniques, and best practices to better
support the work process in marketing, industrial work, or their fields of
study;

2. Apply theoretical knowledge learned in the classroom to real work to
obtain a clear picture of the work and generate new strategies effectively;

3. Practice skills necessary for work and acquire problem-solving, planning,
communication, and teamwork skills;

4. Acquire good practice skills in developing responsibility for assigned work
and be aware of the importance of continuous learning and self-
development;

5. Practice working with professional ethics, including compliance with the

rules and standards of an organization.
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948-461 nsugusznauntsuaznisusgussne 3((3)-0-6)

Entrepreneurship and Business Transformation
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New business venture; new marketing identification; organizational innovativeness
acceleration; business transformation for competition response; innovation and agile-driven
business management; human-centric business model design; marketing management for
entrepreneurs; business fundraising; new venture risk management; change management and
ethics in business
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Students are able to:

1. Explain the concepts of creating new businesses, findingnew markets, and
building good organizational innovation capabilities;

2. Design business plans, models, marketing management, and business
marketing strategies;
Analyze marketing situations and apply them effectively;
Use marketing communication tools and computer programs for
communication and design;

5. Work well with others and acquire good business ethics in dealing with

market stakeholders.
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