AW YEAEATLAZNNTIANTS
nANgATUIMNSTINAAMUIN

YaUTHazaIv1IYv

Fauiiu (i) ; UIMSEINIAIUMN TR
(Mw1dengy)  : Master of Business Administration
Hotio (nwlne) L UsAL
(Mwdangw)  : MBA.
USurveanangns

UF31N13AN¥IV09UBIMANGATUTMTTIN WM TN 1TANTIT UM TAUANLUINIH RN TTEY
(Progressivism) @anAdaInaUTugINIANIve I AINe duasmatuaiuns nannfe feianngiFouluyndu ol
wienilazegamiuiuludmildegniinimay wazanusaususlsfimuaaunsaifidsuld iunszuaunsdnnis
FousduiSowduqudnans (Leamer-centered) A1 afi sAum19vasunazyana (Leamer differences)
HUNIEUINNSLATMILAZAUAIIMIEAULEY WuasllaUfuR (Learning by doing) wiluwaryeniossey %n%ﬁ'ﬂﬂ@j
miﬁauiﬁé’aﬁu WutlansSeuinaeniin (Life-long learning)

NnvdnAndsna néngnsuimsgsiaumindindsdanisdnuiiiyjsuadns Outcome-Based Education
(0BE) Ingoonuuundngnsuaznszuumsinnisioudiideliin awnsonevausmdnmsdnanlel tngldiunsasile
UFTR (Active leaming) snuRanssuiinannvians nslidamugiu (Problem-based Learning) n1slilassnuifiugiu
(Project-based Leaming) kasn15i5auglaeni1suin1sdanu (Service Leaming) §anTr 319Ul 51Uv0IdULAA
wszususwun “veliideussleviveaiiouuyudidufedinds” Wuuumnslunswann ndngns yeasredudialmnu
fifiang mnuamnsnegsdesuiluninduuszneunis (Entrepreneurial mindset) a1snsai3susuinnssy
mauimsgstaazUssgndldmanssineg Mieidedldodsaiieassd woadauuanduazauldiuiou
lun1suasdu (Competitive Advantage) mafmwu’%miqiﬁﬁmuﬁugmﬁﬁmﬁma FUHAYRUADHIALLAYABUAUDS
Ao siaLUsEIARENad By
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PLO 2 a$1sassduinnssumsdnnisinunszuiunmside ouddammisssia

PLO 3 lHmaluladAdviauartygussivgifiolinszinasinausdoyamagsia

PLO 4 uansmginssumadufihuasgnslunsufofnu eliussginguszasdvesny
PLO 5 uandeendsmnufodndaasn Ansssaiesssumegina

PLO 6 Uans@aniienusuiinveusadinuilayidna1sn o

WHY 2 WUUIYITN

PLO 1 Naurunazdnduladanagniiioliussqimnenisgsia

PLO 2 Uszgndltuinnssumsdansiiteundilammegsna

PLO 3 lHnaluladidviauas g ussivgiilelinneinaziausdoyanagiia
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Tnseas1amengns

NUIUNUIBANTIUARIANANEAT 36 iefin
WY 1 BUU3YInIs (n 1) 36 miwin
- AeInus 36 NUAR

WY 1 WUuU39inIs (n 2) 36 wiwin
- NUIAITIUIAU 18 wiwia

- MUIAIVLEDN 6 nein

- Anefinus 12 Vo130l

WY 2 WUUABITN 36 wiwia
- NUIAITIUIAU 18 wiwia

- MUIAIYLEDN 12 nein

- ansinus 6 NIAR

319291 / Y9391 (Module)

UIVIVTUNUFIM (WY 1 WUU3INIs n 1)

945-500

NUBLUR

seieuisITennsgsne 3((3)-0-6)
(Research Methodology in Business)
*dnAnwawstlsudsuluulddumhein wazdeslasudyanval “S”

NUINIYIUTUNUFIU (WK 1 WUUTYINTT N 2 UaglE 2 WUUITTN)

945-500  swLU8UITINENNGINA 3((3)-0-6)
(Research Methodology in Business)
945501 A wdangudmsuTudinfnen* 3((3)-0-6)
(English for Graduate Studies)
v indnwamadeuseuwuulituniein wavdeddasudydnual “S”
RUINIIVIAU (LAY 1 WUUIBINTT N 2 LAy LY 2 WUUITTn) 18 wuwnA
945510  winlulagfdviawazdeyuseivgdmsugsianandu 4((4)-0-8)
(Digital Technology and Artificial Intelligence for Disruptive Business)
945-511  n1sRugshgalmiuasinalulagninisiu 4((4)-0-8)
(Modern Corporate Finance and Financial Technology)
945512 yeivInsUszneunsgsiauinnssukarmMdsuriunegsi 5((4)-2-9)
(Module: Innopreneurship and Business Transformation)
945-513  YAIYINTIANTTINALNSIULALATYIAIRATIIR 5((4)-2-9)
LazAIndey dAu warsssnAuia
(Module: Strategic Management in Digital Economy
and Environmental, Social and Governance)
NUINIY AN

(MR 1 WUTIBINIT N 2 LEDNSEU 6 MUIEAR WaY WAY 2 LUUIYITN LEanngy 12 wiigin)

945-521

945-523

945-524

ns¥AN1sgsRaansnew 3((3)-0-6)
(Startup Business Management)

Usziiulagiusinunsnann 3((3)-0-6)
(Current Issues in Marketing)

MIRILIBIRNITkEaYINTUTININISIURsULUAS 3((3)-0-6)

(Organizational Development and Change Management)



945-530

945-532

945-533

945-534

945-540

945-541

AR

NTAATILVRUUN ISRV IMUILTINA 3((3)-0-6)
(Financial Cost Analysis of Business Unit)

NTIATIPANITAWUDE NV IYRAA 3((3)-0-6)
(Smart Investment Analysis)

Usziiulagiusinunisdu 3((3)-0-6)
(Current Issues in Finance)

mslnesitugeesarniululdvedasans 3((3)-0-6)
(Advanced Feasibility Study)

gsnadantuzuarNTIATIEdayan e sRadmiugusms 3((2)-2-5)

(Business Intelligence and Data Analytics for Managers)
Usziiulagiuiumsinnsnalulagfidvianisgsia 3((3)-0-6)
(Current Issues in Management of Business Digital Technology)
HnAnwanansadenieuseivila 4 muanvadla Ideaeulunminerduasaiuniung
yEonminededu/anuduislulssmanazansussma Tnsanuiiureuvomdngns/
AATYY/ANLNTTUNTUTMINANERT

UUINIVIINGTNUS Laza1sInNUS

945-581

945-591

945-592

asinus 6(0-18-0)
(Minor Thesis)

Inendnus 12(0-36-0)
(Thesis)

dnus 36(0-108-0)

(Thesis)



UNUNTANYINARANANEGAT

WY 1 WUUYInIs (n 1)

U 1
aMansAned 1
945-500  swLU8UITINENNGINA* 3((3)-0-6)
(Research Methodology in Business)
945-592  Anglinug 9(0-27-0)
(Thesis)
394 9(0-27-0)
AAMsAnedi 2
945-592  Anenfiwus 9(0-27-0)
(Thesis)
394 9(0-27-0)
Ui 2
AAMSANET 1
945-592  Anednus 9(0-27-0)
(Thesis)
594 9(0-27-0)
aAnsANYId 2
945-592  Anerdnus 9(0-27-0)
(Thesis)
594 9(0-27-0)

FIUARDANANGNT 36(0-108-0) e




WY 1 WUU%INs (n 2)

7 1
AAMSAnEd 1
945-500  seieUIFITeNNegIAL 3((3)-0-6)
(Research Methodology in Business)
945-511  M3Rugsiagalriuazimalulagnianisitu 4((4)-0-8)
(Modern Corporate Finance and Financial Technology)
945-512 qu'imms"dizﬂaumiﬁjﬁau"‘imﬂﬁuLLazmiLU?ﬁJumumaqsﬁﬁ] 5((4)-2-9)
(Module: Innopreneurship and Business Transformation)
EREY 9((8)-2-17)
aANsANEd 2
945-510  waluladfdviawar Yayayusshvgdmiugsnananiu 4((4)-0-8)
(Digital Technology and Artificial Intelligence for Disruptive Business)
945 wwamiyden Gundi 1) 3((3)-0-6)
945-591  Anerdnus 4(0-12-0)
(Thesis)
EEY 11((7)-12-14)
U7 2
I 2 mamsined 1
9455 vneRwden Guil 2) 3((3)-0-6)
945-591  Ane1dnus 4(0-12-0)
(Thesis)
EEY 7(3-12-6)

A1IANISANEN 2

945-513  YIYINITINNITTINAYNSIUYALATYFNIRIYA 5((4)-2-9)
LarALIndol SRy warsssinAiuna
(Module: Strategic Management in Digital Economy
and Environmental, Social and Governance)
945-591  Anednus 4(0-12-0)
(Thesis)
593 9((4)-14-9)

FIUARDANANGNT 36((22)-40-46) ¥i8in
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AANISANEIN 1

945-511  M3Rugsnagalviuazimalulagnianisitu 4((4)-0-8)
(Modern Corporate Finance and Financial Technology)

945-512  ypAvnsUszneunsgIRauinnIsLarMsUAsUEUMIgIAe 5((4)-2-9)
(Module: Innopreneurship and Business Transformation)

945-500  seigUTTIdENIeEINe* 3((3)-0-6)

(Research Methodology in Business)

593 9((8)-2-17)
AAMsAned 2
945-510  nalulagfdviawar Yayayuseshvgdmiugsnanandiu 4((4)-0-8)
(Digital Technology and Artificial Intelligence for Disruptive Business)
9455 vnenwden Gufi 1) 3((3)-0-6)
9455 vnenwden Gufi 2) 3((3)-0-6)
945-581  @1slinus 2(0-6-0)
(Minor Thesis)
594 12((10)-6-20)
U7 2
aMensAned 1
945-xxx wnnividen Gudi 3) 3((3)-0-6)
9455 vneRwden Guil 4) 3((3)-0-6)
945-581  a@1slinus 2(0-6-0)
(Minor Thesis)
593 8((6)-6-12)

= ]
AIANTANWYIN 2

o

945513 YAIYIN1SINNITTINaYNSIuyALATUFRIRITA 5(4)-2-9)
LarALIAdol deRY warsssinAiuna
(Module: Strategic Management in Digital Economy
and Environmental, Social and Governance)

945-581  @1stinus 2(0-6-0)
(Minor Thesis)

573 7((4)-8-9)

FIUNRBANANENT 36((24)-22-58) muiin




A185UNETI8IN
NANgATUINITTINAUM TN

nnIPUTUNUFIY
945-500 $¢1U8UTTINENNGIND 3((3)-0-6)

(Research Methodology in Business)

YT ILALLUIAAURINTTITENINTIND MsnumuITsanssuiieades Jamnisise nsesnuuunsite
LarI3n5Ide 1edesdlolds FBnadendietns uasisnvesteyauariSifununndoya mslilusunsuaoufinmes
wazddviaweluladifieysznauasiinsideya mslnsiesideyauaznisininy mssenunansite asse1usIn
Tun15v13ds N13dnvingeaunsivy

Philosophy and concepts of business research; literature reviews; research problems; research design
and methods; research tools; sampling methods; sources of data and data collection methods; use of computer
programs and digital technology for data processing and analysis; data analysis and interpretation; reporting
research results; research ethics; preparation of research report

HAANSN13I3EU3VRT183Y

HiTeuaNTn

1. lwmallafansaumeaiieiinnzsiteyauazuvannunedeyamagsiold

2. Uszgnduundn wdnns nuiuaznszuiunsing q ieuitymimagsiaduniside

3. WeulAsssNgnumMTITennegsiald

Course Learning Outcomes

Students are able to:

1. utilize information technology to analyze and interpret business data;

2. apply concepts, principles, theories, and various processes to solve business problems through
research; and

3. write a research proposal for a business report.

945-501 AMYIDINQEEAIMSUTUNARNEN 3((3)-0-6)
(English for Graduate Studies)
vinwrnwdinguuuuysanmsilenquszasdimdunmslussiutadindnu msleseilasiaiisuselen

19391015 NSRNEUNITBIUTRWINITIEUTUTY LasTinweNITUNEUBINUIYTING
Integrated English language skills for academic purposes at the graduate level; analysis of sentence

structures in academic texts; intensive practice in academic reading; and academic presentation skllts

WHYLVAE: 1%ummﬂmmﬂuﬂmNamLLuummmﬂqwmw U2, ANYUA aamwauw&umawm



NAAWSNT5IS8UIVRITIEIY

HiFeuanTe

1. Mnagnéiileaninuzniseunusanguiisududmivanudlaluumanuinns
2. Weutemuivnsiagliuszlonussansng o

3. AnneuasuiludeRnnaafioraiatulumadeulneldineluladadsl)

4. AEUBNANUNIITINTUATABUAAIUMAINSUNEUDNUTVINTG

5. uanseenismudodnduazmnudgussailunisiinu

Course Learning Outcomes
Students are able to:
1. use strategies to develop their English reading skills necessary for understanding academic texts;
2. write academic texts using different types of sentences;
3. analyze and edit errors that may occur in sentence writing using modern technology;
4. deliver an academic presentation and respond to questions afterward; and
5

demonstrates honesty and integrity in working.

NUINIYIVIAY
945-510 walulagadvauazdygruseivgdmiugsnananiu 4((4)-0-8)

(Digital Technology and Artificial Intelligence for Disruptive Business)

anuddyreanaluladfidralunistuiedeunsidsunlauasUfuivessia asdusznouuazuannis
YBITLUUARYR NIWRIUNTEULATTALENITUTINSIANTT waluladwevduisuaznisdanisteyadIadmsugsia
szuvdeansdeyauazinietnslugaiivia 9sse1ussamarsesssulumsldinaluladfivia nansenuvesnisléimalulad
AdasiauAna daAx wargIna unumvesdyaiuseivg (A) Tunisaseaundndulugsia nsieneideyauay
nsdadulaidanagnslasld Al saznisaiannaldiuieumensudstuluanminadengsianiuasuuUatetnesinig
Importance of digital technology in driving business transformation and adaptation; components and
principles of digital systems; development of digital systems for management; software technology and digital
data management for businesses; data communication and networking in the digital era; ethics and conduct in
the use of digital technology; impacts of digital technology on individuals, society, and businesses; roles of
Artificial Intelligence (Al) in business disruption; data analysis and strategic decision-making using Al; and creating

competitive advantage in rapidly changing business environments

NAAWSNISISEUS:
ARV RHRER

o

1. AenginarUszgndliinaluladfidviauas Al ioadenumdndunazativayunsinduladanagns
2. 14 Al'lumsysuusanseuiunsdndulawasuitaviniegsna

3. Ussillunansenuveanaluladfidviauas Al dodinuwazginaogneliasesssy

4. wanwinwemsdudihuasgmalumshauduiiniioussa ingussasdnsgsia

Course Learning Outcomes

Students are able to:

1. analyze and apply digital technology and Al to drive disruption and support strategic decisions;

2. utilize Al to enhance decision-making and solve business problems;
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3. evaluate the ethical impact of digital technology and Al on society and business; and

4. demonstrate leadership and teamwork skills to achieve business goals.

945-511 n15RUgsNEAMNLazmMATLTAEN19NTRY 4((4)-0-8)
(Modern Corporate Finance and Financial Technology)
Asldansaumanienistydidenisindula NSMNUARUNUFUAT N1351891UkaENTUTEITUNARS

MsUFUANU N15uUsERa N5TYTR1NANTURATEY N153LATE mLa ATNYINTAUNINITITU WUIAALAE

miﬂiuaﬂmadmwmaﬂma NARBULYIU m‘iwmimummﬁuunau Lmawm%muuwu Iﬂ‘idaiwmuwu ulyune

Wudura M3dnvineudssanunIsamu welula8nsitundra weluladudonsu nsdeveuaznisUsuiduduning

e npszdeuuasnguuneiifgdosiumavhgsnssuesulal madenssuutseRudidnnseindlimnyay
Use of accounting information for decision making; product costing; reporting and evaluating of

performance; budgeting; responsibility accounting; financial analysis and forecasting; concepts and applications

of risk and return; working capital management; sources of funds; capital structure; dividend policy; capital
budgeting; digital financial technology; blockchain technology; digital asset valuation and exchange; online

transaction-related regulations and laws; choosing appropriate e-payment systems

HAANSN1T8UVRIT8 Y

HiTeuaNTn

1. Aesziuasinidadvassaiiedniuenuasuulamanaluladiioadernuiivinegadduves
g3nald

1%

ouildsuteunineiuieulutusoulugugiuazdnule

Y
U aa o

Nunuazdndulansssialagldoyamanstaduazndnnsmamsiuvuguveaneluladfdvaio
widgymmagsiala

4. uanseenivanudedndaninlunisdsruildsuneumneuarlunsaeu

Course Learning Outcomes

Students are able to:

1. analyze and think creatively to keep up with technological changes for the sustainable growth of
the business;

2. collaborate effectively on assigned tasks with classmates, both as a leader and as a team member;
plan and make business decisions using accounting data and financial principles, based on digital
technology, to solve business problems; and

4. demonstrate honesty and integrity in submitting assignments and during examinations.

945-512 yavnsUsznaunsgsRauans LAz sUAsuumgsA 5((4)-2-9)

(Module: Innopreneurship and Business Transformation)

AadnvazvesUsznaunsuinngsy vinveAsuduvesiuszneviiliuianssuduindeu mssvyloniaves
n15UsENaunIs N1sAndseeniuudmsugsiauinnssy nsauwnudmiussialudauuinngsy nseuiums
asegsfaudanssdlvd Msusmsiasinisuuveslad NMsdnn1snsufuRnis nswusgussialugaddsia nsadenmen
Tndliugsia MsleseingAnssuduslnALAZNITINUNUNAEVENITNAINE IS UTIALARTTA N1SUTMINTNEINs
wywdlugaf e unumuarausuinyeuvesl suamulunisaiigsialvg nsdanisuinnssukasningdu
%Wﬁﬂ@@jﬂLﬁaﬂﬂiUixﬂaUQiﬁ%
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Innovation driven entrepreneurs; necessary skills for innovation driven entrepreneurs; entrepreneurial
opportunities identification; design thinking for innovation driven business; developing plans for new ventures;
agile project management; operation management; business transformation in digital era; new business value
creation; analysis of consumer behaviour and entrepreneurial marketing in digital economy; organization
behavior in digital era; human resource management in digital age; roles and responsibilities of venture

capitalists in creating new ventures; innovation and intellectual properties management for business

HAANSN1TEU VRT3

HlTeUaNTD

1. eduendnnmsuaziaiesieilumsUszneunsssiauinnssuaznsidsuriumagsna

2. eenuuugsiauinnsalaeUszgndliiniesilofiAeadestugsiauinnsauld

3. AnneiieUssduanudullfuazinauslasinisssiauinnssuld

4 LLamaanﬁaﬁmﬂamiLﬂué’ﬂizﬂa‘ummawi’wml,ﬂuﬁuLﬁaﬁwmqiﬁaui’mﬂﬁu

Course Learning Outcomes

Students are able to:

1. explain the principles and tools used in innovative business practices and business
transformation;
design an innovative business by applying tools related to business innovation;
analyze and assess the feasibility of innovative business projects and present them effectively;
and

4. demonstrate an entrepreneurial mindset and work as a team to develop innovative business

solutions.

945-513 yaIvmsianisidanagnslugarsugiandviauasiandon deau uazssaniuia  5((4)-2-9)
(Module: Strategic Management in Digital Economy and Environmental, Social and Governance)
N3EUIUNITTANITLTINALNE N15AIMUALT IMUIBTIND N1TTLATILWANINWIAG BUNIIG I

TugARdsta nsfuunnagndseduesdnig nagndsedugsia nagndsedunii nagnissiaseninsUssma nisdeans

melussdng mathnagnsgn1sufcd nsmuaunagvsuaznsUssiiunanagns 93u555uvnagsia unum wihil uas

ANSURnYaUYITINRTA O IAL HANTENUVBIANTMIIAR LT T BN1TUTNI553AT N1TNDUALDIVBITIATIRE

Anufesnsvasdany Tnegatiunnusuiinveuvesgsiafilediiduldadude
Strategic management procedures; business goal formulation; business context evaluation in digital

economy; formulation of organizational strategies; business strategies; functional strategies and international

strategies; corporate communications; application of strategies; strategic control and strategic evaluation;
business ethics; roles, functions and responsibilities of business towards society; environmental impact business;

business response to social need and stakeholder management

NAAWSNT5I38U3VRITIETY

ARV RHREA
dutensrUIuMITanITanagns TauwAniiesnnuiuinteusodiauvesesdnisld

2. Uszgndldimadauaziasesdlevsnsinnisiiionsiaaeuanmwindenlunisduiuny fuusnagns
muanLarUsslunanagnsldegiandussuy

3. Aauagiamesiamnuesdym wieutaaueiuruumadanagniiioudlaldosadusyuy
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4. yhawsiudugaulaggandnnisiinusssy waneenisnnuiuinveusonentiuazdany

Course Learning Outcomes

Students are able to:

1. explain the strategic management process, including the concept of corporate social
responsibility;
2. apply management techniques and tools to systematically assess the operational environment,
formulate strategies, and control and evaluate those strategies;
3. think critically and analyze the root causes of problems, while systematically proposing strategic
solutions; and
4.  collaborate with others based on principles of integrity, demonstrating responsibility toward
duties and society.
nuAIV AN
945-521 MIANTTIINVAATNEN 3((3)-0-6)

(Startup Business Management)

AUNLYVBITINAANINEN dnsnLUUALANLazanTnenlugatagdu nsiieszilentaniegsia
nsdenldimaluladiuuizan n1sesnwuuanIsndnnsegsna nanssuiivndudmsugsiaanisndn ngruunsuay
szilguiiientes msdanyuvisedatuayy msiaundnsiueill

Definitions of Startup Business; traditional startups and startups in current era; analysis of business

opportunities; selecting appropriate technology; designing startups; activities required for startup; related laws

and regulations; funding or sponsorships; new product development

NAAWSNT5ISeU3VRITIETY

ARV RHRER

1. aaﬂLL‘UU&mﬁ‘wé’wﬁaqiﬁ%ﬁaﬂﬂﬂaiﬂmmaﬁwmwma 1aun BMC, Blitzscaling uag Business Model
Navigator

2. Ansgilontaniegsnavesgsivanisnenluguuuusing q la

3. Aesgitadeiifutosiussiaanmimen liun wmelulad ngrunowassaideu msdavmuviefaiuayu

4. yhawhwiugBulaeBavdnnsiinasssu uansoonferuiuinveuserenthiuazdsny

Course Learning Outcomes

Students are able to:

1.

design a startup or a viable business of interest using various models including the Business Model
Canvas (BMQ), Blitzscaling, and Business Model Navigator;

explain and analyze business opportunities for startups in different formats; and

explain and analyze fundamental activities related to technology, legal regulations, and
fundraising or sponsorship;

collaborate with others based on principles of integrity, demonstrating responsibility toward duties

and society.
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945-523 Uszhuiagiusunsaann 3((3)-0-6)

(Current Issues in Marketing)

Useiduilgnmieidefithaulalusunismanaiiied uludagtuuasuuiliiluowian mslinseiuas
Fuaszilulssduiiniu

Current and future interesting issues or topics in marketing, analysis, and synthesis of emerging issues.

NAAWSNT5IS8U3VRITIETY

HiFeuanTe

AnnpiuazUssiuUssiuiagtuiifinanssnudenmanainegiaiiussuy
Fuamziteyauazunliunmsnanagiuiiotiauonuimensuidgmuasiannnagnsnisnaindiil

N

Uszansnm
3. UszenaldnisiSeuduaginuenisvhauduiinlumsuiletdgmimunseansiunisidnsdiin
Course Learning Outcomes
Students are able to:
1. analyze and systematically evaluate current issues impacting marketing;
2. synthesize information and trends in current marketing to propose effective solutions and
develop marketing strategies; and
3. apply learning and teamwork skills to address marketing challenges through case studies.

945-524 NMIRAILIBIANSHAZNNSUSMNSNMSIUasuLUaq 3((3)-0-6)

(Organizational Development and Change Management)

wqwﬁuammﬁmLﬁ'mﬁ‘umiﬁ@umaaﬁmmazmiﬁmimimﬁammaq nsiutnuszneunismeluesins
nszuuMslunmsiauieidnslusedu yana ngu uazesdn1s n153ladeesAns Funounisumanmaisundas
nsfedunsasuulas w3 edislunswauiesdnis miU%MW'ﬁﬂ’]'ﬁLﬁgﬁJuLLUaﬂiugﬂLL‘U‘UG\"N"”] wazn1sUseLiuna
nswasuulas msdanisiFeuesidunisysaunnisserinamsSouduvungul nsldnsddnuidugiu uagansly
anvirtdugiu

Theory and concept in organization development and change management; corporate
entrepreneurship; process of organizational development in individual, group and organizational level;
organization diagnostic process; change management process and process’s resistance to change; tools in

organizational development and change; evaluation of change management program

NAAWSNT5I38U3VRITIETY
HlSEuausn

oButendns Tuseu waziedosdlerllumeianesdnisuazuimsmsdsuudaduguuuusng 4 16
N Avuanagnsuazdadulaiieauiosdnisuaznsuimsnmsasuuvasinenisussgndld

N

wialulagld
wanwinwznmsdudisazdmulunmsinuluiindieussaingUssasinigsia
4. wanseanienuTedndaanuazansTINITusTI UM TRNBIANITUAENITUIINSIUABULUAS
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Course Learning Outcomes

Students are able to:

1. explain the principles, procedures, and tools used in organization development and change
management in various forms;

2. plan, set strategies and make decisions for organization development and change management
through the application of technology;
demonstrate leadership and teamwork skills to achieve business goals; and

exhibit integrity and ethical conduct in organization development and change management.

945-530 N1FAATINAUNUNIINITRUVDNUEFIND 3((3)-0-6)
(Financial Cost Analysis of Business Unit)
ANFIWMTATIRTINARgAETaLANINITRULALAUYLVBAIWNU NI MUARINTTULALY N13Lden

Miwgsfa Mseseitadenisueniazneluredgsia N195INNaN1I0539a0U U NBUEIINVIA NN NITINTUAY

N3IRATUANLAIAYVDITINVBIANVRLAZNTNIRLININTUA TN
Overview of business analysis using financial data and the cost of capital; defining corrective activities;

choosing business units; analysis of external and internal factors of business; combination of audits in the form

of the root-cause analysis; the prioritization of the root causes of the problems and identification of relevant
solutions

HAANSN1T38U3 VRT3

HiTeuanTn
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Course Learning Outcomes

Students are able to:

1. analysis financial cost of business unit to determine strategies and make business decisions;

2. analysis external and internal factors of business and synthesize information to propose
effective solutions; and

3. demonstrate leadership and teamwork skills to achieve business goals.

945-532 N153ATILHNITAYILDENYIYRAN 3((3)-0-6)

(Smart Investment Analysis)

VANMUNITIATIRRATUlEUIENITAMU NTLUILNITAMU SNYULUamannIngylingg 9 Hanauwny AL
\FosuaziuimiuAndunmsamulungundnning aaavdnninduazaniunsiuiitisddes mstmunuleuiens
amu navesuleuiemsamuiifiienisasmu rainnisiuaznisiedeulnvesssia Jadeiifinansenuiusaives
VANNINGIAMULAYNITATIURUNTAMY NMIUsTITUYAAT

Principles of investment analysis and investment policy; investment process; characteristics and types

of securities; returns, risks and investment concepts of portfolio; securities market and related financial
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institutions; investment policy formulation, impact of investment policy on investment, financial markets and

business movements; factors affecting capital assets pricing; creating investment plans; valuation

NAAWSNTSIS8U3VRITIEIY

HlTeuaNT0
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Course Learning Outcomes
Students are able to:

1. explain the characteristics of securities, returns, risks, and investment concepts related to

securities;
2. analyze investments, investment policies, and the investment process;
3. develop investment plans, set investment policies, and evaluate the value of securities;
4. demonstrate honesty and integrity in your work; and
5. collaborate with others effectively, both as a leader and as a team member.
945-533 Uszhuilagiuiunsiiu 3((3)-0-6)

(Current Issues in Finance)

Uspifiumansdu Taswdunsfianu Ansgiuarinnsaiisngnisel wafeuay uwnufcoafiiatulutagdu
Tumanansiuitsluuazenssne miL%auimﬁwqwﬁmﬂmiﬁu iielvaninsovimnudlafesimuinismisnaiiy
ag 9 Tusuanle

Financial issues with a focus placed on monitoring, analyzing and criticizing the current phenomena,
concepts and relevant practices emerging in both domestic and international financial markets; applications

of financial theories to enabling the understanding of future financial developments

HAANSN13I3EU3VRT183Y

HiTeuanTn
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Course Learning Outcomes

Students are able to:

1. systematically analyze and evaluate current issues impacting financial management;

2. synthesize financial data and trends to propose solutions and develop effective financial
strategies; and

3. demonstrate teamwork behavior by utilizing leadership and followership skills to achieve work

objectives.
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945-534 msameitugevasaaudululdvasiasens 3((3)-0-6)

(Advanced Feasibility Study)

N153ATIENLATINITAMUAETAAIUNTAANN 9 NTNEINTAUNTLUARUAR NTANUABATIRUYUVBIRIUNY
103lA59115 N153eszilasinisneldasiude arudsdunisusadulasenis nstanuseaulnives
nszualiuan Monte Carlo Simulation AnF Ui N133LATILNHANTENUIINNITILANN UADNTILATIZILATIANG
nstiudunu msdeszilassmslagliuudndu msieseilassmsiifivansinguszasd

Capital budgeting analysis under various situations; cash flow estimation; cost of capital calculation;
project evaluation in inflationary situations; risk analysis in capital budgeting; sensitivity analysis; Monte Carlo
Simulation; real options; analysis of the impact of fundraising on project evaluation; capital allocation; capital

budgeting using other financial concepts; capital budgeting analysis for projects with multiple purposes

NAAWSNT5IS8U3VRTIETY

HiTeuanTn
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Course Learning Outcomes

Students are able to:

1. analyze and advanced evaluate project feasibility; and

2. apply learning and teamwork skills to address business challenges through case-based and

scenario-based learning.

945-540 gsnadaasuzuazn1Tazidayanegsiadmiuguinig 3((2)-2-5)
(Business Intelligence and Data Analytics for Managers)
wadaftuguililussuussiaseaienifiedndulalunisuimawasnismain Msinsgideyanisgsiadio

nsdndula msuszgndlideyaiiieasnslomamensaaafiduiusiuesdns nisldszuunsieneideyalugedaia

Pnumastoyasia o wu ludeaiiiouazivled

Fundamental techniques used in business intelligence systems for decision-making in management
and marketing; Analysis of business data to support decision-making; Application of data to create marketing
opportunities relevant to the organization; Utilization of data analysis systems in the digital era from various

sources, such as social media and websites;

NAAWSNT5I38U3VRT1ETY
HiTeuaNTn
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o
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N9GIND
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Course Learning Outcomes

Students are able to:

1. plan and make strategic decisions using data from business intelligence systems to create
marketing opportunities relevant to the organization;

2. apply digital technology and artificial intelligence to analyze and present business data to
support decision-making;

3. demonstrate leadership and teamwork skills in collaborating on projects related to business
data analysis; and

4. exhibit integrity and ethical conduct in applying data and technology for business decision-
making.

945-541 Usziiuagtusumsinnismalulagndvianisgsia 3((3)-0-6)

(Current Issues in Management of Business Digital Technology)

a o

wemsmamealuladiianisgsiafiiedulnivseidufivhaulaluilagtunisussgndldwelulad fdviauay
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Emerging and current topics in business digital technology; application of digital technology and

communication systems in work processes to benefit businesses.

HAANSNT38U3VRIT8 Y
HI3HUANT0
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Nanagnduazinduladenagnssumaluladarsaumai onnsdanisszuvarsaumalusadng
peailUsEANS AN
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Course Learning Outcomes

Students are able to:

1.
2.

apply modern information technology to enhance efficiency and value in business operations;
develop and execute strategic IT decisions for effective information system management in
organizations;

demonstrate teamwork skills by effectively leading and following to achieve work objectives;
and

evaluate the ethical implications of using information technology in business.
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NN TNUS uazarsdnus
945-581 @15UWUS 6(0-18-0)
(Minor Thesis)
nsfuaUsziiuiiadlanisnuuimessio msysannisesdamslagldseidouiside aneldnsguauas
Luz1Y09919156 7 UT w0 a3e539ulun15398 nsleunsnuidenusuuuuiianzas ansiiauenanisdn
3YFIIUNNTINY

Research on topics of interest in business administration with integration of knowledge using
research methodologies; under the supervision and guidance of an academic advisor; research ethics; writing
a research report in an appropriate format; presentation of study findings

HaANSN13I3EU3VRT183Y
HiSeuaNT0
1. UssgnduunAndnunisuimaiiteiannaniddls
2. 99NLUULAZANTIUNTIEMLIZEN donndesiuainiddela
3. Mmeluladansaumaiionssusn Aneikavinausdoyalsd
4 ‘L‘hLﬁuaLLazL%mﬁm’]ﬁ%’ﬂﬁaﬂwgﬂﬁaﬂmugﬂLLUULLaWé’ﬂ%Wmi
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Course Learning Outcomes
Students are able to:
1. apply management concepts to develop research;
2. design and conduct research appropriately, in alignment with research questions;
3. use information technology to collect, analyze, and present data;
4. present and write research reports accurately according to academic standards and formats;
5. demonstrate ethical behavior and integrity in conducting research and reporting research
findings.

945-591 meTnus 12(0-36-0)

(Thesis)

nsUsEgnALLIAn quiuaznannisuimsssialdivussifufnwiouddymainaaiunisaiad
Tagendeszidouisise meldmIguanazuuziivesenansdivinu madousisaniseluguinerdinug mstihiaue
NAN1TIY F3UTITUNTIVY

Application of concepts, theories, and principles of business administration to case studies for
problem-solving based on real-world situations, using research methodologies and under the supervision and
guidance of an academic advisor; writing a research report in the form of a thesis; presentation of research
findings; research ethics
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NAAWSNT5IS8UIVRITIEIY
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Course Learning Outcomes

Students are able to:

1.

o AL

synthesize theories, concepts, and management information systematically to develop research;
design and conduct research using appropriate methodologies aligned with research questions;
use information technology to collect, analyze, and present data;

critically analyze and interpret research findings, linking them to relevant theories;

present research findings accurately according to academic standards and formats; and

demonstrate ethical behavior and integrity in conducting research and reporting research findings.

945-592 neniinus 36(0-108-0)
(Thesis)
n3UszynduLAe nguiuazndnnisuimsssanldiulssifufnuuddnd oud dgminiegsie
Nnanunsalass meldmsquanasiuriveiensdivinu lasedensiuahdeyaenzetnaduszuuiileliiin
93AA1x3 seileuiTide nsWeueaAdelusuinerinus MahauenanTIde 338sIIUNTIAY

Application of concepts, theories, and principles of business administration to in-depth studies for

solving business problems based on real-world scenarios under the supervision and guidance of an academic

advisor; systematic exploration of specific data to generate knowledge; research methodologies; writing

a research report in the form of a thesis; presentation of research findings; search ethics

NAAWSNT5I3U3VRITIETY
HiTeuaNTn
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Course Learning Outcomes

Students are able to:

1. systematically synthesize theories, concepts, and business administration data to develop
research;

2. design and conduct research using appropriate research methodologies that align with research
questions;
utilize information technology for data collection, analysis, and presentation;
critically analyze and interpret research findings and connect them to relevant theories;
present and disseminate research findings accurately in accordance with academic standards;
and

6. Demonstrate ethics and integrity in conducting and reporting research.

945-500 398532 3((3)-0-6)

(Business Research)

U uaguunAnueen1sidenegsie 38n193ds niseenuuunside nisesnuuuLariAILLAS BaiTe ATy
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Philosophy and concepts of business research; research methods; research design; design and
development of research tools; sampling methods; sources of data and data collection methods; data analysis;
summarization of research; research ethics; preparation of research report

Theory-based learning, Project-based learning, Problem-based learning and Case-based learning
are required

945-501 ANW1BINUEMRIUTUTAARNY 3((3)-0-6)
(English for Graduate Studies)
Mdninazlassadranwsanguiisiiudeniswaiionisdoasluuunidumanisuazizinig guuuy

aeAUszNoU nAdiAN13e1y MaleuisouardentihvesnudeundrnNIsuaznITeIUUNAY Lz daumaiving

LRNIZATY
finsdaniaseuduuungud wasnisldnsdifnuidugiu
English vocabulary and basic structure necessary for communication in official and academic contexts;

patterns; components; reading techniques; paragraph reading and writing; reading and writing for specific

purposes
Theory-based learning and Case-based learning are required

v
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945-510 walulagwaniudwiugshafdvia 4((4)-0-8)
(Disruptive Technology for Digital Business)
Audduazeduszneurasszuumaluladansauma vdnn1suasd unouNIRAUTEUUATALMA
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LarsEUUTIBLABLTalneSLaLInsALLAN 9558 1UTTMKAL I35 TR N EITee Nanszmuvesnslinumalulal
asaunAdayaralazdiny walthresgramnssusumaluladansaumeiay msdoans

finsdanisseuduuungu] mslilassnudugu wasnsldindugu

The important and component of information technology system; principles and process of
information system development; utilization of business information system; software technology; information
management technology; data communication and networking system in computing and telecommunicating;
code of conduct and ethics of all stakeholders; the impact of information technology applications on individuals
and society; industry trends in terms of information technology and communications

Theory-based learning, Project-based learning and Team-based learning are required

945-511 a3ty Tuazn1sRuianisdnnis uazmaluladnianstu 4((4)-0-8)
(Accounting and Finance for Management and Financial Technology)
nsldarsaumamanisdydifionisdadula msfmusdunuaud msssaukagnsUsedunananis
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mavihgsnssueeulay nsidensyuuthseRudidnnselindlivanzay

finsdanisseuduuungul mslilassoudugm nisldnsdidnundugiu wasnisldanvimidugu

Use of accounting information for decision making, product costing; reporting and evaluating of
performance; budgeting; responsibility accounting; financial analysis and forecasting; concepts and applications
of risk and return; working capital management; sources of funds; capital structure; dividend policy; capital
budgeting; digital financial technology; blockchain technology; bitcoin; online transaction-related regulations
and laws; choosing appropriate e-payment systems

Theory-based learning, Project-based learning, Case-based learning and Scenario-based learning

are required

945-512 Ya3rmsusznauntsgsiauianssuuaznsiUAsuR UGS 5((4)-2-9)

(Module: Innopreneurship and Business Transformation)

audnuuzvesiUsznounsuinnssy vinweiisuduvesussneuiiliuinssuduindeu msszylenavesnns
Usenaunis nsAniseanuuudmiugsnaninnssy nsiawwiudinsugsialudauuinnssy nseuiun1sasegsna
winnssulnl msdesigianudululiniegsie msvdmslasisuuveslad msdnnsnisufiiinig msudsglesia
lugaidvia nsasunualnilviugsia nagnsniseaiauszneunisémsugsiagaadvia weinssuesdnslugaddvia
unumuazaLsURaveuessmamulunsaisgsAvivel msdamsuinnssuuaznindaumsdyyuitenisuszney
3519

finsdansdeuduuunged nslilassnudugiu nslddymilug nsldnsdAnvidugiu uaznsldiiy
Jugu

Innovation driven entrepreneurs; necessary skills for innovation driven entrepreneurs; entrepreneurial
opportunities identification; design thinking for innovation driven business; developing plans for new ventures;
processes of new venture creation; business feasibility study; asile project management; operation

management; business transformation in digital era; new business value creation; entrepreneurial marketing in
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digital economy; organization behavior in digital era; roles and responsibilities of venture capitalists in creating
new ventures; innovation and intellectual properties management for business
Theory-based learning, Project-based learning, Problem-based learning, Case-based learning and

Team-based learning are required

945-513 YAYINITIANSBINALNSTUEAATEFNIRINIALAZANTURAYaUdDRIANYRIRaNS  5((4)-2-9)
(Module: Strategic Management in Digital Economy and Corporate Social Responsibility)
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fimsdnnisiseuiuuungu] mslddavndugu nsldnsddneidugiu nsléiundugu wavnisiidiusu
N9daAY

Strategic management procedures; business goal formulation; business context evaluation in digital
economy; formulation of organizational strategies, business strategies; functional strategies and international
strategies; application of strategies; strategic control and strategic evaluation; Business Ethics; roles, functions
and responsibilities of business toward society, environmental impact business, business response to social
need and stakeholder management

Theory-based learning, Project-based learning, Problem-based learning, Case-based learning, Team-

based learning and Social engagement are required

945-520 N13AALTIBBNKUULAZUIANTTY 3((2)-2-5)

(Design Thinking and Innovation)

nsAaLBseenuuULArLIANTIN NTEUIuNIARTeeNLUUTINANNaUAUNSAREE19aT3A N15ALTIgTRa
nsasassauinnssuegraduszsuy msfnmeanudesnisuasdymassnguidinung AMssEANALARLTaAUM
maudly maiFeufuazasioviiieairsquanaruinnisy maharudnsiisassdieuumisnsuidymidesen
T dugUsssy sautanndilagau mevhaudufiunisadsnme uagnisairswadsslosdludandedld s
nsinnIsngaunisleygn

finsdanisiseuduuungul nslidymidugiu wasnsldfiudugu

Design thinking and innovation; design thinking process combined with creativity thinking: business
mindset; creating a systematic innovation; studying needs and problems of the target group; brainstorming to
find solutions and create innovation value; understanding people, teamwork, creating value and creating
benefits in a commercial way: intellectual property management

Theory-based learning, Problem-based learning and Team-based learning are required
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945-521 N13IANITFINAEAITNIN 3((3)-0-6)

(Startup Business Management)

ANLMINETDIR IR amsndnuuuRafunazaninenlugatiag iy mstieseilenaniagiia
nsidenldinaluladinzan msesnuuvanivswviegsiainuesaulauazyilias Aanssuisududmivgina
animew npvanoarsuidouiifetos madammunSeratiuayy mswaumaEninsilnl

finsdansdeuduuunged n1slilassnudugiu waznsliiundugu

Definition of Startup Business; traditional startups and startups in current era; analysis of business
opportunities; selecting appropriate technology; designing startups or interested businesses and realistic;
activities required for startup; related laws and regulations; funding or sponsorships; new product development

Theory-based learning, Project-based learning and Team-based learning are required

945-522 WUUINABIANIUNIALGIND 3((3)-0-6)

(Business Simulation Game)

nsihweluladasaumadunldlunsuimsdanisgsia maFoufifedmunulovisuaznagnsluns
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anvirtdugiu

Use of information technology in business management; mastering for formulate policies and business
operating strategies with reasonable cost and timing; overall business planning; Unit-level strategic planning,
marketing, production, human resource and financial management; game theory under disruptive environment

Theory-based learning, Project-based learning, Problem-based learning, Case-based learning and

Scenario-based learning are required

945-523 Usziaulagiusiiunmsnana 3((3)-0-6)
(Current Issues in Marketing)
Uszhulgnmsotteniuraulalusiunisnatafiiietuludagu msdinsziuazdunsieiludsziiu
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Nﬂ'ﬁ"\]@ﬂ’]iL‘iEJugLLUUﬂ"I{LSU{JQJM'lL‘U‘u\ﬁ"l‘u mﬂwmﬂugm LaENSITIoWRUS HUNAUAU
Current interesting issues or topics in marketing, analysis and synthesis of relevant issues that emerge
Problem-based learning, Team-based learning and Flipped Class room are required

945-530 N15IATIRAUNUNINITRUYDMUIBFIND 3((3)-0-6)

(Financial Cost Analysis of Business Unit)

ANFINNTIATIEIRlAERAEdayan 19N SR uMAL AU UVBAIUNU NISAIMUARINTTNLALY N19L&eN
Miegsia Nsieseridadunieueniarnieluvedgsia Msnunan1snTvaeuludnyuysINYeIEIANITIASURU
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finsdansieuduuunged nslidamitug nsldnsdfnvidugiu waznsldiundugu

Overview of business analysis using financial data and the cost of capital; defining corrective activities;

choosing business units; analysis of external and internal factors of business; combination of audits in the form
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of the root-cause analysis; the prioritization of the root causes and identification of solutions
Theory-based learning, Problem-based learning, Case-based learning and Team-based learning

are required

945-531 mBansiilan1sianisnagnsmagsna 3((3)-0-6)
(Taxation for Business Management Strategies)
N1FIMUHUNITUTITIANIINMEUEINIveRIAnsiviinuaenAdasiun NI kazkUININ1TU URN

MBensUszaneg q WeflewnsgldsuansussleminanseinsueanSernsuiazyseimesaduiilurasieiu

fAanunsavdnideansiaiymaiBennsens q IneldnsdAnuusenay
finsdanisseuduuungul mslélamilugiu uaznisliisveasoundusim
Organizational business management planning in accordance with various tax rules and practices for

the organization to entirely gain the tax benefits of each type of taxation and to avoid tax problems with case
studies applied

Theory-based learning, Problem-based learning and Flipped Class room are required

945-532 N153ATILNNITAYUDE YRR 3((3)-0-6)

(Smart Investment Analysis)
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finsdaniaseuduuungul mslilassonudugu wasnnsléannimidugiu

Principles of investment analysis and investment policy; investment process; characteristics and types
of securities; returns, risks and investment concepts of portfolio; securities market and related financial
institutions; investment policy formulation, impact of investment policy on investment, financial markets and
business movements; factors affecting capital assets pricing; creating investment plans; valuation

Theory-based learning, Project-based learning and Scenario-based learning are required

945-533 Uszihuilagiuiiunsiiu 3((3)-0-6)

(Current Issues in Finance)

Usifiumansdu Tnewunishenn Siemesiwasinsalunngmsal wnfaavuuaufoaiiaatuluilagdu
Tumaamsiiuiislusazanssuing maideulsstunguiiniensdu Weldannsevianudlafsiamnsmenisdu
As 9 Tueuanle

finsdamsSeuiwuumsldlaymidugiu msldiundugiu weznmsldidnesioundusiu

Financial issues with a focus placed on monitoring, analyzing and criticizing the current phenomena,
concepts and relevant practices emerging in both domestic and international financial markets; applications of
financial theories to enabling the understanding of future financial developments

Problem-based learning, Team-based learning and Flipped Class room are required
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945-540 33098 3BLUALNTIATIZTRYANNTIAIEMTULUTIS 3((2)-2-5)

(Business Intelligence and Data Analytics for Managers)

wedlaing q Alfluszuugsfedaniosifiedadulalunisuims manandaaioznslinszidoyanisgsio
iionsdndulatignsodlunisaiialenmananismanediduiusivesdng sTuumslinnzideyalugaidiiaanludea
Hiisuazivled

finsdansdeuduuunged nslilassnudugiu nsldfiudug wasnslditenseunduin

Techniques used in business intelligence for decision making in management; intelligent marketing;
analyzing business data for precise decision-making in creating marketing opportunities relevant to the
organization; data analysis systems in the Digital era from social media and websites

Theory-based learning, Project-based learning, Team-based learning and Flipped Class room are

required

945-541 Usziulagiusumsinnismalulagansaumnaniegsna 3((3)-0-6)
(Current Issues in Management of Business Information Technology)
Fnernsmamalulafansawnanagsiafifatulmivieduiiuiaulalutiogiu msdssendldnalulad

ansaumaLaznsdeasluszuunuiadussloninessi
finsdanisiseuduuunislidymidugiu mslifindug uaznsliisveaseunduin
Emerging business information technology science or interesting topics; applications of information

technology and communication in working systems beneficial to business

Problem-based learning, Team-based learning and Flipped Class room are required

945-581 @13lnuS 6(0-18-0)
(Minor Thesis)
Anvmievinsduaiideluidedamsainnaadussdeuditmiuiulslunmsuinisgsia laed

psdfivinnaeslimuuzinesndlndtaluFesiiviinisfinuide diauessdeuiside uaskanisfinu
Research project and procedure, formulate and lead to an appropriate application in business

administration under the supervision of the thesis advisor and committee, thesis writing and presentation,
research report writing

945-591 negiiwus 12(0-36-0)
(Thesis)
MTYIUINTT Waen15UsZENARLIAA Naud wasnannisuImsgsne wldiuussiuniedymniegsionn

]
ada v ==

anvauladiuyarastsfiszifouitise msuansdsnnuidilalunszuiunis@nu mseenuuumTideiimanzan
THnafauagiSmslunsmeudamise uaz@eoussmiddonusuuuuivenzas melinisquavesenansdfivinm
Integration and application of the business administration concepts, theories, and principles in the
current business issues, a practical project studying in business from individual interest extant from the
methodology, demonstrate the understanding in studying process, appropriate study design, techniques, and
method to answer research question, and write up research report in appropriate format under the supervision

of advisor
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945-592 Aneniwus 36(0-108-0)

(Thesis)

msfuniifeluhideiianmsminaiadussdnruiiisuiulflumsuimsgsie Tnedienansdiiuinm
aeglvimuuziiiegilnd@nludeaiivinisdnuide Tngldvgud sedeuiside sufadfien1side mseenuuy
NIy aguAuAnINnsAnyvseideleuduine dnug wasdlausraninnig

Research project and procedure, formulate and lead to an appropriate application in business
administration under the supervision of the thesis advisor and committee; Application of research theory and
methodology related with statistic methods; research design, thesis writing, research report writing and

presentation
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NAAWSN1TEBUISEAUNANgAs (PLOS) Nagns/3sn1sseu uasnagns/Asnsiauasnisusziliuna

v g =) b4
HWAAWINIILIYU]

sEAUNENgAS (PLOS)

nagns / 3n1seau

4 ad o/
Nagns / 3In1990

wazn1sUsELiUNG

WA 1 WUUAYINIS

PLO 1 MaunuLassadule 1) ldguuuunsaeudegniivannvans Taewiu  |1) nsvadeu (Examinations)
R e daw nanngufiarnsUszgndldluneaufuRidu  [2)  N195189W/ WHU
\WWanagns teliussailvuney v ’

! ) ANNLINABUTY (Implement various active 1A59713 (Report, plan and

‘Vmﬁﬁﬁ:‘] teaching techniques focusing on theories project)

and practical application based on 3)  msuausNaNy
real-world environment.) (Presentation)

2 dolvlinnaseugainaniunisalads 0 malduuuneasy/ Sunteel
lnedin1sAnwgau WIeiBayiiTe vy v s M A @
4 e e At aliin@nenlarnAnuAUagm
niuszaunsalassludndnanduinens N
frsanzi3as (Simulate real-life situations (Tests or discussion
in learning activities; hold a site visit; questions to practice
invite experts with direct experience oroblem solving skills)
in the professional fields as special guest
speakers.)

3)  dnlninsaoukuudounau lnatnadns
fiantunudlatigandeundulug
WBnsvesumauile (Arrange backward
teaching technique, present the results
of problem solution before and then
describe how to solve the problem.)

PLO 2 @359a33AUInNTIU 1) INTFHUNMTABUTIIN N1TAIVAN 1) Uszlluna’annnangsy
N139ANIS InendnudiielvitinAnuaninsoiam N3L38UNISAOU
HIUNTEUIUNITINY mATefansnasassAuiangsuns WU NSEUTIENIU
WeuAtymmagsia Fnsienddgmniessialéd (implement nMstauenuMThuSeu

proactive teaching and learning, along msuaniUasunu Ay

with thesis supervision, enabling students N1590U578 (Report writing,

to develop research that can create presentation, group

management innovations to solve discussions)

business problems.) 2)  Uszlluainnsvininerinus
2)  AINeINTUITIEVTEIRRAUTIUNGY FaudiFudunsideaud

wialiinAnwlianudingaiunssuiuns
widgymmagsialaeldseleuizide

JUABUNTVLUTILITUAT
F8UaTAISUNEUDNAY
A1579Y
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v g =) b4
HWAAWINIILIYU]

FEAUNANGAT (PLOs)

nagns / 3n1seau

4 ad o/
Nagns / 3In1990

waznITUTEIUNE

(Organize invited guest lectures or group
discussions to equip students with
knowledge about the process of solving
business problems using research

methodologies.)

(Thesis supervision, thesis

writing and presentation)

PLO 3 Mmealulaiasvauay |1 Iamsssunsaeuluguiuuimainvaty 1) ms@igusenuvesindne
iy lneldunsalfinyImnan1sdnnsgsnanava (Report writing)
Uyusehivg - . ve = .

. nsedusengy uarliindnwillena 2)  MTUNEUDNDNY
HHEIATIsRLasELe UjU#a39 (Implement diverse teaching (Presentations)
U8YaN19g3na methods, focusing on case studies in 3) NSl UpapUYS oL UURNR

digital business management, group AlninAnwAaLAdyn
discussions, and providing students with (Exams or exercises to
opportunities for hands-on practice.) practice problem solving
2)  amsieuiatnanumsalasdaeiinig skills)
ANYINITU ‘maLszjz:y;gmjmmmwmbzaumim 4 msluuunaaey/duntual
a a [ a a A
pssluAg TN IWINeInTAwanIZso b o e o o
) o . AliinAnwlarnAnuiteym
(Simulate real-life situations in learning
activities; hold a site visit; invite experts (Tests or discussion
with direct experience in the professional questions to practice
fields as special guest speakers.) problermn solving skills)
3)  dalisilaseu / nsEnUUR (Arange for
project work or practical training.)
4)  dansasuluudaunau lneumadnsiinly
nunladamn wndeundulug
Wnsveanumaunly (Arrange backward
teaching techniques, present the results of
problem solution before and then
describe how to solve the problem.)

PLO 4 uanmginssunsidy |1 woumngliind@nwiviudungu Bnnsdu | 1) Yssdiuainwanisyhaungy
vo iuagy aundnngu Hnanusuiinyeu wars1e9Una (Group work
NUAZHRIL . _

(Assign students to work in groups to and report)
TunsufuRau - ; - .

. i practice leadership, teamwork, and 2)  Useiunaannmsaanm

Wislussaingusyasa responsibility as group members.) - .
v v e o D e NERANTINNITUAIUI
2) aeoulngldnsddne) wazedusesmiy

UVBNUY

(Utilize case studies and discussion in

teaching.)

aiUs18nqu (Observing
students’ engagement in

group discussions)
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v g =) b4
HWAAWINIILIYU]

FEAUNANGAT (PLOs)

nagns / 3n1seau

4 ad o/
Nagns / 3In1990

waznITUTEIUNE

3)

aammmﬁ‘aamm%ﬁmﬂuau
nsiluyweduius Madilainusssuves
99ANsLUIET99 (Add the teaching of
responsibility, human relations,
understanding of organizational culture
and related topics to each course

content.)

v &

PLO 5 waind0eniiendutadng
FI30 AGITU AWUFIIY

N9GINI

FoliseAnidnwiesnudedndaain
ADITITUITLTITUMIU TN

waz3¥IN135 (Provide courses that focus on
the study of honesty, professional ethics,
and academic integrity.)
aamLLmﬂL%"aﬂmm%aﬁméqiﬁm GRIRERH
v38555uluN1Sd@0U (Integrate honesty,
ethics, and morality into the teaching
process.)
Teudfryfunsidntussunsaan
Wususeileuvesmingas (Focus on
time punctuality according to the
regulations of the university.)
woumnglidn@nyinudungy
Annsdufih au@nnguiln

ANUSURAYDY (Assign students to work in
group to practice leadership, membership
and responsibility.)

aoulnglinsalfine) uaveAuTesmiu
(Utilize case studies and discussion in
teaching.)
Jansusseneiiavlaegiluszaunisal
Twiv@n (Arrange special lectures

by experienced professionals.)

1)

2)

UszlluaInn1saTaIe
VOINANY
Tunsiddusoy msden
AIUNNUA LAZNITIIN
fan333 (Class attendance
punctuality, assignment
submission, and in-class

activities)
Usziliuannkan1svitungy
kazI189UNE (Group work

and report)

PLO 6 W@nI9an9AINy
SURRYRURBAIAL

LardINAT 1Y

JnliseivNAnwIeIRNUTURAYEU
siodaAw (Provide courses that study social
responsibility.)

1)

UseliuannnIsasuny
ANUA WAZAITIINAINTTH
(Assignment submission

and in-class activities)
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v g =) b4
HWAAWINIILIYU]

FEAUNANGAT (PLOs)

nagns / 3n1seau

4 ad o/
Nagns / 3In1990

wazn1sUsZIUNE

2)  weuvngliinAnwvhaudungy 2) Uszdiunnuanisiaungs
HnAusunveu (Assign students to work
i . o kaz3189UNE (Group work
in group to practice responsibility.)

3) aeulaeldnsdinu wazeiumesiudiu and report)

(Utilize case studies and discussion
in teaching.)

4 densusseneieulaeiiuszaunisally
31T (Special lecture by experienced
professionals.)

WHY 2 LUUAYITN
PLO 1 Mauniuazdadule 1) T-i’fmsl,%'aumsaauslugﬂquﬁm’mvﬁma 1) m3nmaeey (Examinations)
- ¢ Ao Ineuiunanygufuay 2)  NIIFBIN/ LU/
\Wanagns e liussg aom v s
: : nsUszendltlumafuRtuanimwindenass 1A5971% (Report, plan and
\msnensgsia (Teach in various techniques focusing on project)
theories and practical application based 3)  msiEusNay
on real-world environment.) (Presentation)

2)  aliinnsiseuiannaniunisaiass 4)  mslgiuuveaay/ dunival
lnednsAinwgeau w%al,%zyﬁl,%mmzy flvindnuldnAnuitym
fifuszaunsalasdlidndnaniduineins (Tests or discussion
fmmanzizes (Simulate real-life questions to practice
situations in learning activities; hold a site problem solving skills)
visit; invite experts with direct experience
in the professional fields as special guest
speakers.)

3)  dalidnsaeuluugaunau lnatnaans
fiAndunuilatiamandoundulugitms
YoIUMIUALY (Arrange backward
teaching technique, present the results of
problem solution before and then
describe how to solve the problem.)

1) lnssuunmsdamsieunsaeu nsaivay 1) Useldunaainianssunis

PLO 2 Useenalduinnssu
N159AN13 euATgyn

N4§INI

anstmudiiielvitinfnwanunsoiamnnuise
flannsauszgndliuinnssumsdnnisiie
witgyymvnagsnala (Utilize the teaching
and learning process, along with
independent study supervision, to enable

students to develop research that can

SPUNTEDY UL N1SLTU
189U NTUNEUBIUY
wihduBey mswaniaou
ANUARWIU NMSeRUsY
(Report writing,
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v g =) b4
HWAAWINIILIYU]

FEAUNANGAT (PLOs)

nagns / 3n1seau

4 ad o/
Nagns / 3In1990

waznITUTEIUNE

apply management innovations to solve
business problems.)

presentations, group
discussions)

2) delviilivensunusTeevsedneduTendy  |2)  Ussdiuainnsiansinug
wieliinAnyndianuiiferdunseuiuns Fausizusunisidoauda
widaynegsialagldseideuiside Funsunsiouseanums
(Organize invited guest lectures or group 39y warn1suauoNaIUY
discussions to equip students with N15398 (Thesis supervision,
knowledge about the process of solving thesis writing and
business problems using research presentation)
methodologies.)

PLO 3 4melulaiasia 1) lnsFeunsaouluguuuuiivannvane 1) MesWgunenuvesindnw
. TeiunslAn¥IN19NISINNISEINARITIA (Written reports)
wazlyausshivg - . vo 4 .

T nsefusiengy wasliindnwiilania 2)  MsULEUBHAIU
Wioinasiuasinaue Uf]UR93¢ (Teach in various techniques (Presentations)
‘ﬁ’a;&amﬁﬁjﬁﬁ] focusing on case studies of digital 3)  msldveapunIBRUUNnYn

business management, group discussion, mﬁﬁﬂﬁﬂmﬁmlﬁ{]mm
and opportunities to practices.) (Exams or exercises to

2)  daliinnsiseuiananiunisaiass practice problem solving
lngdin1sAnyigeu w%aL%auJ;:JL%mmzy skills
ffuszaunsalnssludndnaniduineins 4)  mslgiuuveaay/ dunival
fimmanzi3os (Simulate real-life situations flvndnuleinAnuitym
in learning activities; hold a site visit; invite (Tests or discussion
experts with direct experience in the questions to practice
professional fields as special guest problem solving skills)
speakers.)

3)  dalidilaseu / nsRnUfUR (Provide
opportunities for project work or practical
training.)

4)  dalidnisaeuluudounau lnetnadns

fiAndurnulatim wdeundulug
Wnsvesuwmauile (Arrange backward
teaching technique, present the results of
problem solution before and then

describe how to solve the problem.)
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v g =) b4
HWAAWINIILIYU]

FEAUNANGAT (PLOs)

nagns / 3n1seau

4 ad o/
Nagns / 3In1990

waznITUTEIUNE

PLO 4 uanswginssumsiu 1) woumnelidnd@nwvhawdungu Annsdu | 1) dszfiuanwanisyiaungy
ve b HUUaERAY aunTnngu nausuRageu wa
HuwazEmulunis v v ’
N v ) (Assign students to work in groups to 2) 378997URa (Group work
UfjiRnuiieliussg practice leadership, teamwork, and and report)
IngUszasrvesny responsibility as group members.) 3) UsziluNaaInnIsaang
2) aoulagldnsdifnw warefusiesiudiu NOFRNTIU
(Utilize case studies and discussion nsildusieiuengy
in teaching.) (Observing behavior of
3) aammsﬂﬁaqmm%’uﬁmau miﬁméwa participation in group
duius nsinlatusssuvesesinslusedan discussions)
14 9 (Add the teaching of responsibility,
human relations, understanding of
organizational culture and related topics
to each course content.)
BLO 5 wammaninatesag |1 dIeinidnwidennudedndgain 1) Us2idluann1snseIanved
- - AMIGIIUISETIIY (Provide courses that TnAnu s tusou
A950 AMGITU 385U ' . .
) ) focus on the study of honesty, ethics ATENIUNIUNINUA
N19§37 and morality.) wazn13INAanIsu (Class
2) aamLwrﬁﬂﬁaﬂmm%aé’méqﬁm (AT attendance punctuality,
938533:lUN"5@0U (Integrate moral virtue assignment submission,
into learning instruction.) and in-class activities)
3) IennuddnyiunmadriuSeunsim 2) Usgdivannwanisvinanungu
Jusnuszidouvesaming de LaEI189URa (Group work
(Focus on time punctuality according and report)
to the regulations of the university.)
a)  wounneliinAnwviaudungy fnnsdu
FN aundnngu Rnausuiaveu (Assign the
students to work in group to practice
leadership, membership and responsibility.)
5) aoulneldnsalAnyn wazedusesmiu
(Utilize case studies and discussion in
teaching.)
6) dnausseneiievlaediiuszaunisalluingn

(Organize special lectures by professionals

with industry experience.)
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v g =) b4
HWAAWINIILIYU]

FEAUNANGAT (PLOs)

nagns / 3n1seau

4 ad o/
Nagns / 3In1990

wazn1sUsZIUNE

PLO 6 L@ndaanianIn
SURAYRURBEIAL

LardINAS 1Y

Jalifinednfifnuisesnnusuiney
siodsAu (Provide courses that study social
responsibility.)
waumngliind@nwiieundungy Anay
JURAYOU (Assign the students to work in
group to practice responsibility.)
aoulagltnsdifiny) wazefuesiuniy
(Utilize case studies and discussion in
teaching.)
Jausseneiiaulaediiusyaunsalliynin
(Organize special lectures by professionals

with industry experience.)

1)

U321iUaNNITANIUAIN
AYUA LaN1TIILAINTIY
(Class attendance
punctuality, assigcnment
submission,

and in-class activities)
Uszilivannuansyininungy
LagII89UNa (Group work

and report)




