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3.1.4 A195U9TIEIYVV/ YAV (Module)
sng3¥AnwINIY

001-103 1@Lﬁ&1gimmrﬂué'ﬂsznaums 1((1)-0-2)

Idea to Entrepreneurship

e duiszneunts MIlnszianImkIndegsia Msuadlen1aniegsne NsdniuAngsia
sheiedosdionsgsivadilsl

Introduction to entrepreneurship; business environment analysis; business opportunity

seeking; using modern business tools to develop business models

941-101 aenlneiilenisdossuaznisinaue 2((2)-0-4)

Thai for Communication and Presentation

sdnnsldnulneidionisioans Aauglumsioansita 5 finve msils wa 8w Jeou wasinuens
Yuaue nisilafiedulanundn waznisinuluaniunisaling 4 nslédesd danduinlunisdeansly
FAnuszdrTuarlunmsviinn mssnuieanudlafeifouuazuudn madeuienisasuanu midade
NSIVATHALTINT msvﬂmﬂluﬁﬂszsqmu WaZNITULEUD

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various situational
contexts; registers and styles of daily-life and workplace communications; reading for value and attitude
understanding; summarizing; official and business correspondences; and public speaking

941-160 MsauazHANIBISINgULgIY 2((2)-0-4)
Fundamental English Listening and Speaking
Anvinwznsilawaznsneluiideilddoasludinuszdiu msitadiiodulannudidy msyaiie

doastuiiugluaniunisaising q nisléleinsal msiaumudiumdn wardumunuiisuludmiy

nsdeans
Practice in listening and speaking skills based on topics used in daily-life communication;
listening for main points; basic oral communication in various situational contexts; grammar usage;

development of vocabulary and language functions necessary for communication

941-161 mia"muazL%&Jummé'\mqwﬁugﬂu 2((2)-0-4)

Fundamental English Reading and Writing

Anvinuenseruuazmsidou fnveniseuiiugiu nseruiedulanuddyuareazifen 13
fiauneudEumdikagnaiannsdw nsldleinsal nadeussduusslonuasdentidun

Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and

paragraph writing
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941-162 NMTNAIUINYSATWIDING Y 2((2)-0-4)

English Skills Development

Hnvinweaunsia NITNA N39IULaT NI TBY mi‘dizqﬂm“l%'ﬁﬂwﬂum'ﬁﬁamiLLazauwuﬂuU%w
#199 Tudsinnnis neeunasdoulsslon dewiidug nsUssgndldvinuylunsdoansluusummisisnis
suInsRenanLLazneaUfaEL 9 1ot

Practice in using the language skills— listening, speaking, reading and writing — necessary for
the academic purposes; reading and writing sentences and short paragraphs; applying communication

skills in academic contexts; asking and responding to questions

941-163 AEnsIngEsian1TUsENEUDITW 2((2)-0-4)

Professional English

Anvinwzsnunisils maya mIsunaznsdeuiildlunisuszneuendn msussendlivinuelunis
deansuazaununluuiunsng 9 Tunsvineu nssaraaraeuluaaunsais 9 maﬁ%ﬂuaumumw%uﬂa
A1591ukagN1S R uluUS UNTUA1SYINIUN WL NSIT8UBILALATIANLNY LHUAIN LLNuQﬁLL63ﬂ§’1V\| Tuns
Wiauetoya

Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in various
situations; asking and responding to questions, data visualization, reading and writing in workplaces;

emails and letters, diagrams, charts and graphs, data presentation

941-225 arwAuTudInUszIniu 2((2)-0-4)

Everyday Chinese

SEUULEES AANYIFNe TudTadsedniu daae dnvauiy Anseuase waslassasiauselun
myFuseduiiugiu mflvinsznsils we 91u wasdeu Tnaniunisalsne A muel

Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing skills

from given situations

941-226 ATYIAUIMNINAS 2((2)-0-4)

Chinese through Songs

Anvinwensitauazyelnglfinasnsduinudouinngsy mahmdmi duu lhensal mseenides
nsulaimasnuninasiukasyssendldldtunsdearshudinusesiu msussendldnvduienisdoansly
UTUNANY 9

Practice in listening and speaking skills through music and popular songs by using a variety of
innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying

communicative Chinese in various contexts

941-237 prendiduluiiiauszsiu 2((2)-0-4)
Everyday Japanese

Tensaldgduuazgudssloanugiu Bnadousnysdssisus waraznznyuy SeusmAnivssann
300 1
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Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing;

approximate to 300 vocabularies

941-246 anwrSuasluiInuszaniy 2((2)-0-4)
Everyday French
ndnnseanides wdnlensailugiu WAzl nsnaluddnuseiniu madeumuay
Ussleausslondu 9 mssnudemnudy 9 aindesng
Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 awngasduludinuszaniu 2((2)-0-4)
Everyday German
hnsainwnsessudesiu Bnils ya 8w uandouusloalu sedufiug
Basic grammar; listening, speaking, reading and writing at basic level

941-254 mwsadeludInuszaniu 2((2)-0-4)

Everyday Russian

SPUULAEN 9NUTIoUAZN1TEUeRNIAENIN W TALTe vinwen1sils Wa 81U WeunwSadeluseauiu
Tassadavsslonfiugruresniv fade mdwinazduuildves msaunuiluaniumsaidisuduions
doansluiausedriu

Russian sound system, spelling system and pronunciation; basic listening, speaking, reading
and writing skills in Russian; basic sentence structures of Russian; frequently- used vocabulary,

expressions and conversation in relevant situations for daily life communication

941-275 mwuagludinuszaniy 2((2)-0-4)

Everyday Malay

SYUULAEN 9NUTIBKALNITEUeRNIAEINMINATY VINweNSila A 81U Weunwiuagluseaunu
Tssadreuselonfiugruveanivany mdwikazduuiilives msaunuiluaniunisaifisiduionisioans
Tuginuseaniu

Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and
writing skills in Malay; basic sentence structures of Malay; frequently-used vocabulary, expressions and

conversation in relevant situations for daily life communication

941-286 AwuNMELTINUTEIIY 2((2)-0-4)
Everyday Korean
fneonidedliignies Fatau uasiiniinuziis 4 drufte msilana 81w uasidou n1siinadauszlen
g uaznsiinaununnuinmaildluiiausyiu
Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing;

constructing basic sentences; practice of Korean in daily-life conversations



20

941-297 ANWNDINGHININAY 2((2)-0-4)

English through Songs

Anvinwensflasazyelagltinasnwssnquiudeuinnssy mahidmi du lensel niseen
Aa mawdamasnnumnasnwdangululdludinuszdriu msldimasniusinguitousslevtivosiiou
uywe

Practice in listening and speaking skills by using songs and music through innovative devices;

vocabulary; idioms; pronunciation; English song translation; English songs for benefits of mankind

942-101 anudunaiiiaslan 2((2)-0-4)

Global Citizenship

nEnmstugruistuardunaidedion unuw wiiiwaides nsfidiusaa msuFiRnundn
nguunekasnanfasssy n1sldnddnansnsae nsegludsauuszsulaevinunarsanuiiuaiuag
WY IWUSTTY

Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse opinions

and multi cultures exist

942-102 AM5YIWIIANUFIY 1((1)-0-2)
Basic Life Support
nsteiuAuTnloiu lngldanunisalanidudnaes

Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 n1sAAKAZNIIANAUTD 2((2)-0-4)

Thinking and Decision Making

VANNITHAZNTEUIUNITANVBINY Y NITWALIANBAULNIIANLAZNTTUIUNTAN ANNUARASINETSA
NSARLDNTEUY MTIATIENTRYALAZYIES NsrUuMTAnaula nseuuMsialmaus Laznsussendly
Tunsundgmilutinuszdniu

Principles and process of human thinking, development of cognitive attributes and processes,
creative thinking, systematic thinking, data analysis, decision- making processes; knowledge- seeking

processes and applications for daily-life problem solving

942-105 NITAALIIDDNHUY 2((2)-0-4)

Design Thinking

NILUIUNTAAVBINYYE AUARAITINETIA NNNITANTNTEUL nann1sAngseantuulunsidnla
Yy nszvaumsdedula nsidfelavisaznsiaunisnisuidym nsadiasshuinnssunegsnauaslu
FinUszdiu

Human thinking processes; creative thinking; systematic thinking; need-based design thinking
for problem solving; decision- making processes; problem accessibility and solution initiation;

prototyping; creation of innovations in business and daily life
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942-106 FAniin 3((3)-0-6)

Happy and Peaceful Life

NsflaRuazANTANAT ANFVVRITIN NMITITIUALEazdIAYN NMSIKTTR BausU wazlAIN
ANILANFNIMAINTAY Tnwennsdeansiunisvhau mauddymsinduegisadieasss mslddinludauid
AURAINNANY

Consciousness and mindfulness; happiness of life; self- awareness; social literacy;
understanding and respecting diversity; communication and collaboration skills; creative problem-

solving; living in diversity

942-107 FanswszTvIgnIsRauUsElovtitilauayud 3((3)-0-6)

The King’s Philosophy for the Benefit of Mankind

ALY YANNTT LWIAR AUEATY wazdMunevamanyue1vedAsugnanawiies vannIsnse
o nénnsdla Whds W nsiaaemans ez warnsRaLIegesiBiu msleseinistihaans
wizwlulszgndldluiiufissiuyana ssdnsgshavieyumlussduviosiunarsedulsana mavinAanssus
ysanmsesamnufiieaiiassloviiieusyud fufadivis

Definitions, principles, concepts, importance and goals of the philosophy of sufficiency
economy; work principles, understanding and development of the King’ s philosophy and sustainable
development; an analysis of application of the King’s philosophy in the area of interest in the individual,

business or community sectors either local or national; integrated activities for the benefit of mankind

942-115 uald 2((2)-0-4)
Southern Studies

aa [ (%

AnwiUseifaans Tusiund 10970 Useindl Twusssn AN 1Teuaiunundiny dalwd

aa
%0
g A Yy  a N aa o ¢ i a & a A A ° o v '
ﬂimﬁﬂmLmaqLsauﬁuﬁqmwamumawwmzusmamw,mwm iaummamaamauuzmLmamaugmmmaa
vioseluguu
Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends;
undertaking a case study either from communities-based learning resources or in national museums;

producing media to introduce learning sources and tourist attractions in a community

942-222 Awiedin 1((1)-0-2)

Sports for Life

AMUAIAYTDINTEUNKT FHATBIRWT ANAIYBINNIDI 19N TFla 91sual deau wazaRUyan
msUssifiuguamidesiu msfindtnuedesiilunmsiduimnazeendidane

Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic training in

sports and exercise
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942-304 FINABNTITAUNIG 2((2)-0-4)

Travelers Infographic

mMadumafieniseadion nseenuuUKUNeuTie ‘Uiy‘vnLLaquaiiﬂﬂJmmiLﬁumﬂﬁmf\]%
\Andu dumeunarszuuismamanisyailodunidludsseme onansddylunisvoniies n1suivis
sudssnaiemsvieaiion madulinvesferidamnm

Travel and tourism; travel planning;, problems and obstacles of travel; procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for

tourism; being a quality tourist

942-305 FeANLAZNISLABY 2((2)-0-4)

Society and Politics

pdnmsiugruierdudieuiaznindes antunisdieuuaznades ngumadsauuaznindes
gANNITalLaEaNSNIsLiled NsHdIUTINNITHEBY Maasuulasdenuunaznisdes nasnaun1sUIMS
Uszineluadell

Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes; modern

government management

942-306 aywdRudAN 2((2)-0-4)

Man and Society

ﬁug’mmamumﬁ%ﬁiiumﬁ NEYANTIH msglg\‘iaugm Tausssn NMsinszilyudinutaznistanan
medany anrduvnaasugia nailes nguane iivdsdanslne nmswasuulamisdean Jgmdsnuuaziu
MauAle

Human nature; behavior; settlement; culture; social organization and socialization; economic,
political and legal aspects of social organizations; backgrounds of Thai society; social changes, problems,

and solutions

942-307 ¥iuadnadea 2((2)-0-4)
Risk Intelligence
mmﬁﬁaaﬁulﬁmﬁummL?%Emﬁ’auuma Lmesdnnisanandes MsssyauAss MUz
AMILEEN N1SMEUAUBIAINILEES mm@iaﬂuqﬂaﬁﬁa LLa&’mi{f@ﬂﬁmmLﬁﬂﬂiuq&]ﬁ%ﬁa
Principles of personal risk; guidelines for risk management; risk identification; risk assessment;

risk response; digital risk; and digital risk management

942-308 uAudts 2((2)-0-4)

Camping

ATl msutinuesiiielni undmsailswmSognoruuisnlulsemelng msnaudumg
wafianisdengunsaiuaut Aanssunanauds meviesfleauazmadenaniufimadiunt aueiildsuainmads
wand Mswdndeiionunianuiiviewawiondiendmsusand

General knowledge for beginner campers; tourist attractions or national parks in Thailand;
travel planning; techniques for choosing camping equipment; outdoor activities; tourism and camping

location; the value of camping; production of media for camping recommendation
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942-400 n15RUTuFINUTEITUY 2((2)-0-4)
Financial Literacy in Daily Life
mmﬁﬁugmLﬁmﬁumiﬁudauqﬂﬂa nsmsyniinfuasimuainislddudeduyana emansiu
wazngANIIUNMSITRueEUsEANS N
Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial

discipline and financial behavior for consumption and credit

942-401 Fawndosiiedin 2((2)-0-4)

Environment for Life

anudidesiuieafuauindounazaywd Usrlomivesdaunndeuluiinusedniu anuduiusuay
wanszny Msldegnadame msdamsianadeumulasimnsgsvis

Fundamentals of humans and the environment; benefits of the environment in everyday life;
the relationship between the environment and humans and its impact; wise use; environmental

management according to the Royal Project initiated by His Majesty King Bhumibol

942-402 mMsdansynTudEy 2((2)-0-4)

Sustainable of Community Management

MIIANTYNVU A0UNIIad NFHRIUN LLﬁ%Naﬂ%‘W‘U‘ﬁILﬁﬂ%u%’]ﬂmiﬁ@uu’]ﬁuGlj‘u PR IRIFREATRNI N
YUY MU Wazn1sTansTmnzauiieyuvudidsdu

Community management; situation, development, and impact in community development;
the wvulnerability of communities; self- reliance; and appropriate management for a sustainable

community

943-100 FUVTEAMNVBINIANTUTIN 1((1)-0-2)
Aesthetics for Life
Useingl 18330 Ravs Tamusssu fduatuatuayunginssunsdiiuiin eanudludeulneuas
G GHRRIGE
Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN
communities
943-101 NSAUNISVDINATS 2((2)-0-4)
Guitar Journey

Au3IlUReIiuAds Tausssuidnsludiaulan nsiRuniavesinig nsidudain Tausssy

¥ '
=] =

NINAUAUTAUTTTUAUAT IINUAGI ) V99T aunsen nlunisilawasnIsusses ANUEIAYYRIUATHE
Finmuioauazidy

Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey
to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance of music to

self and others
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943-102 Saawasmaula 2((2)-0-4)

Singing for Pleasure

nMsseamasiunzaufuaues sudsuaiivendoarissanssumdos Sausssumsiaanasly
Fipalan Whlanussusenounisdes msfeafiensidndsauuarnseunats Anud1Ayvesnisdeanasde
Finmuioauazidu

Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing
culture around the world; understanding the backing-track for singing; singing for society and relaxation;

the importance of songs to one’s self and others

943-103 aunsknenuauiuln 2((2)-0-4)
Thai Classical Music for New Generation

a

mafdneudulnenuauniline Seuiuiog wwada mnudewazgdlygilveiiuauns unum

7]

[ o

aupslngluusunsiuads J3ndmuriuauasiuiy nsusuldaunsingluiinyse91iu anudAyuazane
vosnunstnelunseualaniAinu
Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and

Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 N1ITUFTINUALTIINYIA 2((2)-0-4)
Perception of Life and Nature

wnfntunsadutinvesdinulangpaden1e 9 NMsAuNULANTlIsTTIYIRTIdINARD IS AL

a

nMsduiudin eruidenazaiaun nsAnuarnslidinvesyanafiiudsuuvaslan uwuiAnfidaaieniny
W33 sSesazaNamevesnguay iewunuiuldlunisihanudledsiunas fulunisegsiuduinunaa
ANUNAINVAIENELANUBITTIUYIR

Important philosophies in different eras, discovering and understanding nature influencing
individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors affecting

prosperity and collapse; adaption and coexistence either among diversity or under natural conditions

943-105 HduvasyAGANIN 1((1)-0-2)
Colorful Personality
nsasypdnanssadounsguvSenmenusing 9 satonvnanue’ aweuns undu sufads
Aanssudunuing wazlafalag
Personality design for aesthetics; choices and preferences for music, movies, fashion, arts,

recreational activities and lifestyles

943-200 233aunTUlUUNWAS 2((2)-0-4)

Literature in Songs

ssaunssumesiidanumneiisaduanuinuasdus Saussaludisseunadlundasypaie
nsAnwd$esuardundnuainnuninasinsanue iasadeion uasnasiivseiula anueudslunmudn
99IAUTERUSTUUTLINAY N1TASNATIAITTUNTINAS DY

Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording
and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple

lyrics
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943-201 Aauzmaduiuifiadludeanlan 2((2)-0-4)
Folk Dance in the World Culture
arwdrdny Usslend audn vesfavsmauiiudodludinulon finvsuazaruiiiugiuvesaus
nswuiudiesluusaziiosiuludsnsilon UszgndldiBnawiuluiinussdriu qurdsamuiamaduiiudios
Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in

world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 mgnsimﬁaﬁwmqﬂénmw 2((2)-0-4)
Dramatic Work for Personality Development
Uselewd aaue arwiiiugiu fnvsuagisnslunsedeulmsamefioduaiuiaunyadnnmli
AF AUNTENMYBIUYNTTHFULUUANT SEUTTRUSTINRUUINTTY
Benefits, values, basic knowledge, skills and methods of physical movements for personality

development; aesthetics of dramatic work; learning cultural aspects through dramatic work

943-203 Aauzmsdaguuulne 2((2)-0-4)

Thai Martial Art

ardiugilufauznisdeduuulng aulne nsednszues Ussloviuaramavosfiazmuans
soduuulnglunsiniudin Uszgndltilofamnnunmdin

Fundamental knowledge of Thai martial art, Thai sword and Krabi- Krabong; appreciation of

benefits and values of Thai martial art; its applications to improve life quality

946-146 A1SAALIINTING 2((2)-0-4)

Logical Thinking

WAATIRTING NMsAnlenLezLasiImaNa nMsfnegradussuu nsAaudlalgmuaznisdndule
Hnnsfauddamitanssngludinusesdriudiumannislusinsuognedng

Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem
solving and decision making; a practice use of logical thinking in everyday life through simple

programming

946-149 fnviulanfaava 2((2)-0-4)

Digital Modernization

wealuladfdvaiiviuate mslédedinuesulal msuseduaiansauma mshnziuazduasen
asauma nsliRdvaiieanusiuasasady ngmneuazaiesssudmiunsldasauna waznsuszgndld
wialulagAdvialuoAns

Modern digital technology; social media usage; information evaluation; information analysis
and synthesis; digital usage for security; laws and ethics for information usage; the application of digital

technology in the organization

947-102 FWiniudnenAansuazmalulag 2((2)-0-4)
Science and Technology Literacy
nszuan1sasunlasiuinemansuazmelulad nsldusslewiludinusys1iu nansenuves
Iermaniuazmaluladrodinuuazdaindon mlnsgideyaduineimansuazmaluladogisdiviniu
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Current trends in science and technology; practical use in everyday life; impacts of science
and technology on modern society and the environment; analytical approaches to science and

technology

947-200 FIAUALEUNIN 2((2)-0-4)

Life and Health

ANTLNY BIAUSENBU LLaxmméﬁﬁgﬁuaﬁ%mLLazqﬁum‘w mi@LLaqﬁumwmﬁi’m Amudssuazlady
dfyiinadedinfugunin guaindn dwedeniogunin lnvumaiieguaiw udnniseanidanie s
Uguwaﬂmatﬁy@ﬂﬁu ANTVAADUANTINNINNINANY

Definitions, key components, and importance of life and health; holistic health care; risks and
important factors influencing life and health; mental health; health environment; nutrition; exercise
principles; first aid; and physical fitness testing

947-201 AnerAanssndlan 2((2)-0-4)
Green Science
e NNInemand naluladasielal damuaznansenudandonaningimansuay
welulad wnAedider uianssuiidudnsiudwindon
Science knowledge development; modern technology; cause and effects from science and

technology; green concept; eco-friendly innovation

947-216 FINAUNITAIUIN 2((2)-0-4)

Life with Calculations

nsbiwnnaniamsinaans nsussgndldanuiniadaeansluniais adamansiuns
uAtgymuazdndulaludinuszdniu

Logical reasoning; mathematical application in statistics; mathematics with problem solving

and decision making in daily life

948-140 Yinwzn15l4AIa 2((2)-0-4)
Digital Literacy
mMsldrauiunes mMsldenudumesids msldlusunsuuszanam nstalusunsuansisiuwa nsly
TWswnsumstiaueu Msassdenava nsaufuasaunaLaznsyhausuiusuuesulal
Computer usage; internet usage; word processing program usage; spreadsheet program usage;

presentation program usage; digital media creation; information search; online collaboration

996-111 M5eANEN 2((2)-0-4)

Trang Study

anmitufivesdminnfunsiuilndifsmsiuglmans Usziimans iasugia danu Tausss
aotnenssu Qﬁﬁzyigwﬁaaﬁu uay %5%%%@6@%%5%%5&Laﬂé’ﬂmiuazﬂ']iﬁﬁl,ﬁu%’“mmamuﬁlu?hﬂu
sudanldun s lueuan

Trang province and its neighboring areas; Trang geography, history, economy, society, culture
and architecture, local wisdom, and communities ways of living reflecting its identity and the people’s

way of life; trends in urban development
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996-122 M3suiguvseAans 1((1)-0-2)
Art Appreciation
s a QQJI Y a o a L1 Y a o <
ANEN3 ANV UA AU LR 119 viAuAad landad waslanviaudad Tuuseiiuves
UseTRmans wiaanaunian1ssus wasussaunmsainieguisenin TuseAunssian seaunuAueg wagseau
ANULIUT
Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts; origin of

perceptions; aesthetic experiences in cognitive, familiar and appreciative levels

996-123 AMTIVTINSAUAT 2((2)-0-4)

Music Appreciation

ns3uiuaziiilafoatiu UsedR undn ersualanuddnlumasyssinneineg uazsuilsetnaiinnugy
wiu Inegnijs newdia aunsinsal eanade Sem Insnsednon Tu09 wazisaiadn Wusiu

Appreciation and perception of history, theme, emotion of music genres; happily listening of
different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new

age, and word music

996-124 annMLiind 2((2)-0-4)
Urban Sketching
nsafinnnemnadiacig o Wedenenussernavesan muIndenseauds wu au o fuld enans
UuiSeunsnusEnousng o Yeuiles waznmsainawirsninveaiios
Practice in sketching city surroundings such as people, car, tree, building, city elements and

cityscape

996-132 N153UIFTINVINA 2((2)-0-4)

Nature Perception

SouskasdulasssuyAmeysraun1salase Tuundssianit ssuvidng anmgiussma Ay
VANVYANINSTININ MIAUANIETIINE NseTensa nseuusudl msliduiia gunsaltmnanazsiay
ANYISIIUYA

Learning and direct experiencing with nature; classifications of forests; ecosystems; topography;
biodiversity; nature trails with tracking; planning; map reading; application of compass and navigator;

and natural field trips
$18IPNUFUIVIAIN wagdvanie nangnsuInisgsnatugn (N133aN15n15viaaiien)

941-222 msEUNUINMEIIUReN1sEeasluTInUsETu 3((2)-2-5)
Chinese Conversation for Daily Communication
nsflnduuagnsRRTinyEnsakaznsile tileAnsedeaslulonianiig 4 mswugtieia nsde

WY ATADUTU NITULEUDNASIY ﬂﬁivjfﬂuﬁﬂizﬁm
Practice and development of Chinese speaking and listening skills to communicate in

occasions such as introducing yourself, making appointments, welcoming, giving presentation, and

speaking in meetings
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941-223 AU MTUSINANITLTATY 3((2)-2-5)

Chinese for Hotel Business

My dusumditazdnuildlunsdoasluuinisgsfelssy msvesiin nssousy
MsuuzihdsnisaNazaIn MsuAluaniunisaling @ nnsnsenuuvlenalsIfanislsansy Madeu
lonansUsznduiusgsiasnuiiin manouldnmngssia

Practice of Chinese vocabulary and expressions for communication in hotel services;
reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence

941234  asaumnAegduienisieasludiausziu 3((2)-2-5)
Japanese Conversation for Daily Communication
MsHnNURAENIRRILYINEENTRALAZN1ST \eRnsedearsluloniasig 9 msuugiigs s

8 NTRDUTU NTUIAUDNASIY ﬂﬂiwuﬂluﬁﬂiwqm
Practice and development of Japanese speaking and listening skills to communicate in

occasions such as introducing yourself, making appointments, welcoming, giving presentation, and

speaking in meetings

]
IS

941-235 awdudmiugsnanislsasy 3((2)-2-5)
Japanese for Hotel Business
msinnwdgduituddninazduiuildlunisdeansluinisgsiolssusy msaesdiin g

Fousu nsuuzihdsdimieanuagain Msudluaaiunisaliig 9 NIINTBNBUULBNAITTINANATLIWIY N5

\JeuonansUssnduiusgsiasnuiiin msmeuldnmnegsie
Practice of Japanese vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence

941-255 psAUNUINMETadeensaeansTuddnuszsnu 3((2)-2-5)

Russian Conversation for Daily Communication

MsfniuLag ATz NTNaLaz 15Tl iedadedeansluloniaig q nsuugihd nsia
vy N3deusy matiausrany nswaludiusze

Practice and development of Russian speaking and listening skills to communicate in
occasions such as introducing yourself, making appointments, welcoming, giving presentation, and

speaking in meetings

941-256 AMWFTAEEIMTUFINANTLISH 3((2)-2-5)
Russian for Hotel Business
nsinnredadeduddninasdunuildlunsdeanslusinisgsialssy mssesiiin nns

Fousu nsuuzihdssiuieanuazain nsudluaniunisalang 9 NIINTBNUUULBNAITTINANATLIWIY N5

FeuenansUssmduriusgsasuiivin nmsmeulienvanessia
Practice of Russian vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence
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941-265 A1WBINYEMTUTININITLTAUIY 3((2)-2-5)
English for Hotel Business
nsinnwdangusnuidmiagdiuiudlilunisdoasluuinisgsialsusy msaesiiin ns

Fousu mMsuurthdssuieanuazain mauiluaniunisaiing 9 mmiamm‘uLaﬂaﬂiqiﬁ%ﬂﬁﬁiiﬂLLiu n1g

Joulonansuszuduiudgsnadudinn nsmeuldeavanegsio anudmiluiAeitugsAauinsevisuay

w3y m3dnanuil mhiienusuinveuresheuinisenmsuariniosialulsausy Qﬂﬂiaj \3naile

wiadldlunuuinsemsuazia3sdiu miu'%mammiLLazm%dﬁ'mqmJisz/l mmiﬁugmﬁmﬁmwmi

BIWNIUATIATEIR
Practice of Enslish vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence; principle
knowledge of food and beverages service; venue set up; roles and responsibilities of food and beverages
department; tools, equipments, and utensils in food and beverages service; food and beverages service

styles; principle knowledge of food and beverages menu

941-272 msauwmmmumgLﬁamiﬁamﬂu%ﬁmﬂizﬁﬁu 3((2)-2-5)

Malay Conversation for Daily Communication

MsfnuLaz ATz NTNaLaz sl edndedeansluloniaig q nisuugihd nsia
WY N15FDUSTU NTUEUINAY miwjmsluﬁﬂizﬁq:u

Practice and development of Malay speaking and listening skills to communicate in occasions
including self- introduction, making appointments, welcoming, giving presentation, and speaking in

meetings

941-273  mwuangdmiugsianislsausy 3((2)-2-5)
Malay for Hotel Business
msinnwmagsuAdiLazdnuililunisdearsluuinisgsAalsausu nsaesdiin ng

Fousu msuuzthdsseanuazaan msuiluaaiunisalineg msnsenuuulenarsgianslsansy ang

\Jeuonansussnduiusgsiasnuiiin msmeuldnmnegsie
Practice of Malay vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence

941-315 mmé’anqwﬁamsvia«ﬁm 3((2)-2-5)

English for Tourism

fdmisazdunuiildveslunisusyneuen@nduni sieaiieauaznisuinis unsemlunisaunun
warnshnse nstindeansuaonunisaling q 1eun nssvtheslagans nsdisesiaain nsiumeszning
Usema msUssanduiusdnunisveaiion msmeudednauuasdesouseu

Common terms and expressions frequently-used in the tourism and service industries, proper
etiquette and manners for conversations and personal contact; and practice using these skills in tourism-
related situations including ticketing, reserving accommodations, international travel, tourism

promotion, and responding to enquiries and complaints
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941-316 arwdengedmususinAmean 3((2)-2-5)

English for Tour Guide

msldawdangulunsusserstivg aauivieaiiodlungauvme wasunaweailewnlssma ns
U338 UsziRmnuduinvesuszmalne defiesuarlinmsufdRvesninviesiissoundwisadieiuazseny
Ine aantuni maun wszamndesding wazmsdnguuuumsvesiisdlivanzaufuinvieafisrv e

Usage of English for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,
the nation, religion, and the royal family; tourism management according to types of tourists

941-320 nwrIuiansvieuiien 3((2)-2-5)
Chinese for Tourism
fdmisazdnuiildveslunsussnavan@nsunisendisanasnisusng wsevlunisaunun

warnshinse nstindeansiuaniunisaleing 9 Wy msdmmhedilagans msdisesiesin MsiunIasERIng

Usene nsussanduiusiunisieadien msmeudednanuuazdedesdeu
Common Chinese terms and expressions frequently- used in the tourism and service

industries, proper etiquette and manners for conversations and personal contact, and practice using

these skills in tourism-related situations, such as ticketing, reserving accommmodations, international

travel, tourism promotion, and responding to enquiries and complaints

941-324 anwnRudmunusinamean 3((2)-2-5)
Chinese for Tour Guide
nsldnwulunsussersiisn aouivieadiedlungunny wasuvasisndeiaussina nns
ussey UsziRnnuduinvesUssimalne dafiesuayliesufiRveninviesiissounawieaieuazdeau
e aandumni maun wszamndssding wazmsdnguuuunmsvesiisdlimnzaufuinvieaiienyimnana
Usage of Chinese for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941-331 nw@ﬂutﬁanqsﬁauﬁa's 3((2)-2-5)
Japanese for Tourism
ﬁ?ﬁWﬁLLa&z’ﬁWU’Juﬁi‘gﬂaEJi'L!ﬂ’]iUi%ﬂE]UEJ’]‘?JWé]j'mﬂ’IiVIIENLﬁﬂ’JLLab’ﬂWiU%ﬂ’]i 158 MUNTEUNU

wazn1sfinste nsiindeansluaniunisaisng 9wy msdwmiiedlagans n1sdisewiean naAuNIasERIng

Useine msUssrnduiusiuniseadien nsmeudednanuuasdedosieu
Common Japanese terms and expressions frequently- used in the tourism and service

industries, proper etiquette and manners for conversations and personal contact, and practice using

these shills in tourism- related working situations, such as ticketing, reserving accommodations,

international travel, tourism promotion, and responding to enquiries and complaints
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941-332  anwdiudmiunuiaamar 3((2)-2-5)
Japanese for Tour Guide
mslEnwguulunisussensiivg aauivienfisnlunsaunme wazuvaseadiswiuszima nns
U338 UsziRnnuduinvesuszmalne dsfimsuazhimsuftfivesinveadieideundsioniiouazsony
Ine aantuni maun wszamndesding wazmsdnguuuumsvesiisdlivanzaufuinvieafisrv e
Usage of Japanese for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941-351  mwiadeiiianmsvioaiien 3((2)-2-5)
Russian for Tourism
fdmisazdnuiildveslunisusenever@ndunisviesiinaznisuinis wsemilunsaunu

warnshinse nstindeansiuaniunisaleing 9 Wy msdmmhedilagans msdisesiesin MsiunIasERIng

Usene msussnduiusiunisieadion msmeudednanuuasdedesdeu
Common Russian terms and expressions frequently- used in the tourism and service

industries, proper etiquette and manners for conversations and personal contact, and practice using

these shills in tourism-related situations, such as ticketing, reserving accommodations, international

travel, tourism promotion, and responding to enquiries and complaints

941-352  awniadedmTunudaamean 3((2)-2-5)
Russian for Tour Guide
mslinwiadelunsusseisiivy aouivieadierlunsanme uazuvaweaiiewiussa ns
usseny UsziRenuduinvesssmalne Asfimswaghinsufifvesinveaiedeundsioniisuassony
e aenduni maun wszamndsding wazmsdnguuuumsvesiidlimnzaufuinvieaiisrv e
Usage of Russian for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941-353 arwnial@edmiugsianisly 3((2)-2-5)
Russian for Airline Business
Fninazdunuildlunudeusuaenisdu nstiniinueile WA Srunazdeuientunulunifives
wiihumaiuasntnuieuuuAiesdy
Common Russian terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities
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941-370 mmumgl,ﬁamsviauﬁafa 3((2)-2-5)

Malay for Tourism

mdnvinarduuiildveslunisusznavan@ndunisvieadisauaznisuins insevlunisaunun
warnshinde n1stindeansluaniunsaleing q wu n1ssimineilaeans nsdisesienin NsBLNIITEIINg
Usena msUssrnduiusdunsveniion msmeudednauuasdededou

common Malay terms and expressions frequently-used in the tourism and service industries,
proper etiquette and manners for conversations and personal contact, and practice using these shills
in tourism-related situations, such as ticketing, reserving accommodations, international travel, tourism

promotion, and responding to enquiries and complaints

941-371  arwuangEmsULTARmALd 3((2)-2-5)

Malay for Tour Guide

mﬂ%’mwmmgiumimimﬂﬁwm amuﬁviauﬁaﬂuﬂiqﬂmvw Lavuvaseufiewiauszma n1s
ussene UseiRnnuiduinvessemalng AsfimsuazlimsufiRvesinvienisdouvanioniisinazsionu
e aontuni maun wszamndesding wagmsdnguuuumsesisdliansauiuinvieafisrv e

Usage of Malay for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,
the nation, religion, and the royal family; tourism management according to types of tourists

941-414 awBenguamIusINan1Tiy 3((2)-2-5)
English for Airline Business
Avinazdnnuilflunudeuiuaenstu mslndinuzils ya sruuaziBouieiundluniiives
winaunaiusasninnudousuuLeioedy
Common English terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities

941- 420 awRUFMIUTIAINTUUY 3((2)-2-5)
Chinese for Airline Business
Fninazdunuildlunudeusuaenisiu mstiniineeile N Srunazdeuietunuluntiives
wiineumauasnthnuieuuuLAIeIdy
Common Chinese terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-421 ANIUAIMIUNTUNAUINAUNIGIVITN 3((2)-2-5)
Chinese for Professional Presentation
mimmaaammumsLLa‘“mswmmLauawamummau yadunsimgulluld smmmmﬂﬂgm
939 917 MY NsInnsNtoya mslddousznoumsiiaus NSRAILIYATNNIN LiNBNITUILAUD
naulpeensiusya@nsnwm
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Chinese communication and oral presentation skills with an emphasis on actual applications
of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

941-430 g dudmiugsianisly 3((2)-2-5)
Japanese for Professional Presentation
o ¢ ° i v o a = o ! = = Y] Y o
Anviwazdruunldlusnudousvarenisiu nstnsinueils g gunazsunstuuluninfives
NUNUAIANULAZ TN UABUTUUULATOITU
Common Japanese terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-431  anwudmiunininauananunIaIvITN 3((2)-2-5)

Japanese for Professional Presentation

msmmaaammwmwa miwmmmuamamumm ﬂJ‘U‘Ll MQLUUﬂWﬁUWWQHQlUI‘U i’JlI‘VI\‘iﬂ’]iﬂJﬂ
UJURITe 919 AT mif\mmﬂmaua mslddeuszneunisinaue NMIWAUIYAGNAIN \ienis
Uausnasulaegsiuse@nsnm

Japanese communication and oral presentation skills with an emphasis on actual
applications of theoretically- gained knowledge and learned skills to data preparation, resource

management, and non-veral communication for professional presentations

941-450 AYITATUANNSUNITURAUDNAIIUNIIVITN 3((2)-2-5)
Russian for Professional Presentation
ﬂ’]iﬁ]ﬂ(ﬁ]aﬁﬁ]ﬂ'ﬂ’]ﬂiﬁu’]ﬂLLa”ﬂ"li‘W(ﬂ‘LﬂLﬁu@Nﬁﬂ’]uﬂ’]H’]iﬁL“&iﬁJ MQLUUﬂ’]ﬁU’W]E]‘U{]bLUI“U i']@JV]\‘iﬂ’]ﬁﬂJﬂ

UJ;]‘UGIT\]N 277 ﬂ']ﬁ‘WGllLﬂVlﬂ‘lﬂ”VN miﬁmmamama mﬂ%aaﬂimaumsuuaua ﬂ?i‘WGlJ‘Ll’]Uﬂaﬂﬂ’]‘W L‘W’e)ﬂ’]i

mLauawamuimammﬂizammw
Russian communication and oral presentation skills with an emphasis on actual applications

of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

941-466 ATWIDINGEEINIUNTITUNAUDNAIIUNIITITN 3((2)-2-5)
English for Professional Presentation
mimmaaammwmma mi‘wmmmuamaammmaaﬂqw NQLUUﬂWiUWVIf]UQVLUSLGU i’Jll‘VNﬂ']iNﬂ
U{]’Uﬁlﬁ]ﬁﬂ 7 ﬂ’]ﬁ‘W(ﬂJH?Wﬂ‘HuW\‘] mswmamama mﬂ%aaﬂimaumsmmua ﬂ?iWGMUW‘Uﬂaﬂﬂ’]W L‘WE]ﬂ’]i
‘mLauamamuimammﬂiuammw
English communication and oral presentation skills with an emphasis on actual applications
of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

941-470 awuangdmiugsnanistu 3((2)-2-5)
Malay for Airline Business
Fwrinazdnnuililunufousuamenistu msilniinueils wa srunazieuRsfunuluniiives
wiinaunAfiuwagninnuiousuuueoty
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Common Malay terms and expressions used in airlines services; practice in listening, speaking,

reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-471  MNAYEMTUNTUNFUBHNANUNIIVITN 3((2)-2-5)
Malay for Professional Presentation
AnvinwzlumsindedemiunuiouaznsyatiauenanuwINay Jatunsimguiloly

samstan1sinUfURaTe 01 ﬂ13ﬁwuﬂﬁﬂwzﬁaﬂ13ﬁ’mm§ﬂmﬁﬁayja nslddouszneunisiiaues nswaun

ypannm ensiiauenanuldegnaiussansam
Malay communication and oral presentation skills with an emphasis on actual applications
of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

942-230 N1SATEIINT 3((3)-0-6)

Taxation

mnuimluiRnfunSenns wwide uazunuinuesnBoins néninasinagismsdaiuadenns
muszanaiuging meuliyanasssun MERuliTRyaea Mdyadifin mmSgsRaame ensuanud nd
AANINT UazNBATINAIIR

General knowledge about taxation; concepts and roles of taxation; principles and methods
of taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific
business tax, stamp duty, customs duty, excise duty

944-122  VANLATEFAENS 3((3)-0-6)

Principles of Economics

arudilosuienfuimsugenans guasd gunu wazgasnwussata AuEavguTesgUasiay
gUMu ngdnssuifuslne dunumssdauasiladdunisndn Tassaiemaalumaasegmans mssuiuseld
Uszmvd 91eliuszmvinaunin wleuianisiu wleuienisna N1Awazn1sRusEnIyUseme

An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; economic market structures;
national income calculation; equilibrium level of national income; monetary policy; fiscal policy;

international trade and finance

944-204 NHWRUNBTIND 3((3)-0-6)

Business Law

[ a

nMIneLHarNYENg A AeINUYARa TAYAAS N1SAWNMUEI USENIIAR N15EnAaNg

=

nswgau danssudygr tonmeadyginn mﬁ’uqiﬁaéﬁyaﬁuw W18 e A1UsEY Fauny urendn @213
wsesrUygRdetude

Important civil and commercial laws; law juristic entities; limited partnership establishment;
limited companies; dissolution; property; legal transactions and contracts; specific contracts in relation

to business transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques
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946-100 AMufilasduiieafugia 3((3)-0-6)

Introduction to Business

NaTNY04gIna §3atUNIIALTLTIN dnwaensUsEnaugsiadseaneng q Tuaniinisaltagdu
Svdnavesanmiandeuniegsfa grnalulanlinsuuen  wdnnsiuguiensunmsuimsdans nisuims
VFNYINTUYBE NIIHEN 1159819 N1SUYT N1EU A385ITUNNGIAI

Dynamic of business; business and daily life; current types of business; influences of business
environments; business in a borderless world; principles of administration and management; human

resource management; production; marketing; accounting; finance; business ethics

946-160 #ANNIIAAIN 3((2)-2-5)

Principles of Marketing

AUNUEY AUFIAYVDINITNATA Lmemﬁmﬁ"ugmLﬁmﬁ"umimmm Aqundoufiianinans
N3RATA mmiﬁyaaéfmﬁmﬁquaﬂiimﬁﬁ‘lm NskUsdIURaIn N1sidenaa1ad1visng N1SAVUARILMLG
HARANI FIUUTZALNNNITNAA NITAAIAUTAT FFUTTTUNNAITHAA

Definitions and importance of marketing; basic concepts of marketing;, environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-170 gAsmnIsuNsvisaiisaluwainlan 3((3)-0-6)

Tourism Industry in Global Dynamics

ITAUINTT AIUNLIY AINFIATY anNYY LLazaqﬁUizﬂawmqmammsumiﬂmLﬁaa NANSENU
QWﬂQ@ﬁWMﬂiiMﬂ’ﬁﬁ@\‘]L‘ﬁlEﬂ LL‘U’Jﬁ@Lﬁ‘IEJ’Jﬁ}Uﬂ’ﬁ’J']ﬂLLNULL@SW@NUWQ@&WMﬂii@Jﬂ’ﬁ‘Vl‘ENL‘I?]IEJ’J UNUMuazuleuny
yesiglumsiaunesdnsmenmsvsafisrssdumauasuinmd anuduiusvesnisvenisafunaialan
imﬁﬂﬂmmLLazﬁﬂﬁ’lmamaﬂqmammwmsvia\il,ﬁsnl,t,azmiﬁmi LLmIﬁzJmwia\uﬁa’ﬂaﬂuazqﬁﬂ’m

Evolution, definitions, significance, characteristics and components of tourism industry,
tourism impacts; concepts related to planning and development of the tourism industry; sovernment’s
roles and policies in the development of national and international tourism organizations; relationship
between tourism and global dynamics including problems and challenges of the tourism and hospitality

industry; global and regional tourism trends

946-209 #ANNITIANIT 3((3)-0-6)

Principles of Management

WUIARA UNUIN Wag TTRLINITNNNITIANIT AMUSURATOUA DAIALLAYITUSITUNINITINNIT
AMNLIRE0LMIN3EAMS MsFRaLlamINsInns wTimensIans MIauRT MSReeang NsTLuY
N13AIUAN N1SUSTMITNA UMaEAIUTALY mmflﬁyaﬁé]julﬁ'mﬁumﬁmmiﬂaqﬁnﬁ WaYN1SIANITIUY
ANNWIRAONITNINUTTINA

Concepts, roles and evolution of management; social responsibility and management ethics;
organization’ s environment; managerial decision making; management functions; planning; organizing;
leading; group management and conflict; controlling; an overview of strategic management;

management in the international context
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946-214 n1sUYTEMTULUSENOUNTS 3((3)-0-6)

Accounting for Entrepreneurs

é’ﬂwmzLLazLLu:Jmmﬁm%guﬁugmmmmiﬁig% NSTUIUNTTUNNURT N199AYINIUNISIHY waznIT
grusumsiuiiomsindulanisgsfa unAnuaznisdunUssnnuesdiuny nMsfuaiuuNEnfus N3
AvunsIAmaAnSuI MnsIzsiruduiusYeafuyy Usinamazils msliteuadunuiionisdadula ns
pvhauuszananfionsnsusuazAruauAils

Characteristics and basic concepts of accounting; accounting recording process; financial
statements preparation; reading financial statements for business decision making; cost concepts and
classifications; product costing; product pricing; cost- volume- profit relationships analysis; selecting

relevant cost information for decision making; budgeting for profit planning and control

946271 Asian1sgsRvEaLazfuunsiaien 3((2)-2-5)
Tour Operator Business and Travel Agency Management
AmnuiiEIuNsUIIMITansgsisiisaLarfMununsvioniion Ussianvesgsiadiiisauas

Faununsvieniiens nsdeusiensiniien ﬂaqwﬂumﬁﬂqiﬁﬁ]ﬁ%ﬁm N1FANTIAIYIEY NTABIABASNITUY

Tugsiaviiien Yy guasse wazwumsunsuilaifedunsdansssinduies msiinufdRdmingen
Knowledge of tour business and travel agency administration; types of tour business and

travel agency; Itinerary for tour business; strategic for tour business; price setting; marketing and sale of

tour companies; problems, drawbacks, and guidelines for solutions regarding tour business and travel
agency management; conducting field trips

946-275 wqﬁnisuﬁnviaaL1'7imuaznw%"ami%'ﬁuﬁ'@uusssu 3((3)-0-6)
Tourist Behavior and Cross-cultural Communication
waAnssutinviesfisdluuvasisafion arudesnisveainvieniisuazussgalalunisidumis

nszuaunMsinaulatedufmansvieaiies mi'«iwLLuﬂUizmwuaqﬁ’m/iaqLﬁmLLasgﬂLLuquaﬂiiuﬁfﬂﬁmLﬁa’a

anufianelaresinvodien LLuaiﬁquaﬂﬁmmiLﬁumaLLawmmﬂ'ﬂﬂaﬂLﬁﬂ’ﬂuamﬂm warn15UsEENd
mé’ﬂmi?iamiﬂﬁm’iﬁuuﬁﬁﬂumiﬂﬁé’mﬁuﬁ‘ﬂ%ﬂmzﬁuqﬂﬂaLLagszﬁwm8@55%@@011451%151/1’auﬁm
Tourist behaviors in tourism destination; tourists’ needs and motivations for travelling;
tourists’decision-making process in buying tourism products; classification and types of tourist behaviors;
tourists’ satisfaction; trend of travelling patterns and tourist markets in the future; the application of

cross-cultural communication principles in tourism at individual and organizational levels

946-276 N3WEININTVIRNLTIET 3((3)-0-6)

Tourism Resource

ANATINY ANNENATY Usziav dnvalzueminensnisvieadien londnual uavamAIYDIuvas
Vieadismnalseifmans favs Tusiadau maudoy uasvioufieanadalSausssy wasurasiouniienn
5330 Jademagimans dawnndon wazguasdusanvioufienfiinansevusioninensnsieaiion ns
ouinEuaznsdanIsnineInsnsieaiie

Definitions, importance, types, and characteristics of tourism resources; identities and values
of historical cultural attractions, arts, ancient monuments, religious places, arts and culture, and natural
attractions; geographic factors, environment, and tourism demands affecting tourism resources; tourism

resources preservation and management



37

946-290 N15LEUFIND 3((3)-0-6)

Business Finance

3183 UIAUTBUNDY: 946-114 wann1TUYY 150 946-113 N1UYTNITRU W30 946-214 Tgyd
dmsuguseneuns

Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or 946-214
Accounting for Entrepreneurs

%qu;ﬂ‘ViiJ’]EJLLaxﬂﬁ’lﬁmiu‘%w}’ﬁw}\iﬂﬁﬁu AR89 UNIULIEAT HANBUWVIULAZAIE BT N5
TRUNULAZNMTIATIZANNAITRY MSUSMIRUAALAZUENNINIAUAUADINITVDINAN miU%WﬁQﬂﬁﬁ N3
UmsAudAunie matamdunusserdunarszazem Tasaiadunuuasmsutsiuansuumdliuigdor

Objectives and functions of financial management; time value of money; return and risk;
planning and financial analysis; cash and marketable securities management; receivable management;
inventory management; short-term and long-term financing management; capital structure; distributions to

shareholders

946-300  N1TIANMINTNYINTHYWE 3((2)-2-5)

Human Resource Management

mwmmmmzummmaamsu%mim%’wsmiwwé ﬂ’]f]Lﬂi’]%ﬁﬂ’]u ATINUHUASIAUATITUT A TIU
UAAR NSATIMUAEMISARIREN NMsEnausuninNY NMsdrgAmeuunuuazalaints msadedymdda ms
UsgiliunansufuRau madousumis msduaeu magheau msadny madnine msasndeses wsanu
AuWus

Definitions and roles of human resource management; job analysis; manpower planning;
personnel administration; recruitment and selection; training; compensation and welfare; building up
motivation and morale; performance appraisal; promotion; job rotation; relocation; punishment; layout;

negotiation; labor relations

946-370 AnsiAn1sNIEAngAkazMsUIMIsAEsdlugnsmnssuN YD ien 3((3)-0-6)

Crisis and Risk Management in Tourism Industry

ANAUTANBUATHANSENUVETINGR SUAnINAMIEEY SEsTauTIR n1sen1se Tsaszuin Ingd
NN15LI04 ‘iﬂqﬁﬁmmwgﬁwiaﬁjﬁaﬂﬁﬁaﬂL‘ﬁ'm MsBnzdauiEes nMsUsyiluauidesuasnanseny
mﬁmmﬁﬂqaLLazmiU%msmwm?m wwmaAlulun1izgnidu nsnautosiy

Definitions and the impact of crisis, risks perceptions; risks; natural disasters; terrorism;
diseases; politics and economics crisis affecting the tourism industry; crisis and risk management; impact

assessment; the approach in solving of emergency problems; prevention planning

946371 n1sdan1seuingmeaduazdiniien 3((2)-2-5)

Tour Guide and Tour Leader Management

seAvdeduEsuniau : 946-170 gaavnssunsviaaiiealuwaialan

Prerequisite: 946-170 Tourism Industry in Global Dynamics

AITING ANNANATY AAdNAE AuauTR uazunumifivesianmad snsemn1snsiiuas
sseusIveaiagmad JuneunisufiRnuvesiagmard wadanisheuaniufivoniier nsliany
Uaendsuazmstgumenuia mawdlvtamiamiznii uagnisufoauenaniui
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Definitions, importance, attributes, characteristics, and roles of a tour guide; etiquette and
ethics of a tour guide; operation procedure of a tour guide; guiding technique for presenting tourist

attractions; providing safety and first aid; problem solving skills; conducting field trips

946-372  giifivaAnisviaaiiien 3((2)-2-5)

Ecological Tourism

NANNTT WIAR aeRUsznaumazlszinvUesszuLing Anuduius Iz uuinaiuninens
nMsviaiien Auwande QmmmmqmﬁﬁgﬁmwﬂLLazmwma wiiid1fy uagUsglovivesgneunriannd
n3nensmsvieaiivandfey msdnnstunnnsuaznsviesiielugnenuuisnd nsdanisdneuaiana
Tunssessurasitu nseyfnminenInsiesisuiioliiAnnsiaunegesiu nansenusoduindenain
dssnneanuazmnmanisvieadisalulngve s garmisnuiiAsades anumsaltlagiiu
IULLaﬂadqmaﬂﬁﬂiiuﬂﬁiﬂaﬂL‘ﬁﬂ’mwmLLaxmwlea LLazmiﬂg‘jﬁ'ﬁuaﬂamuﬁ

Principles, concepts, characteristics, and types of ecotourism; relations between ecological
system and tourism resources; environment; national parks and national marine parks; important
responsibilities and benefits of national parks; major tourism resources; recreation and tourism
management in national parks; carrying capacity management; tourism resource conservation for
sustainable development; environmental impacts from tourism facilities in national parks, businesses
and related organizations; current tourism industry situations in both land and marine settings;

conducting field trips

946-373 gadwNIIUNTUU 3((3)-0-6)

Aviation Industry

mmifﬁugﬂﬂuqmamﬂssumiﬁu UsgiRmansnstuananazysemelng anmialuvesgsna
n150u nafmaninislu 91nAsL Meniaey wazauiid esfuluasnistuainauaring mireeuly
guamnssun1siuredlnanazaina Audnyuzduissrasdvasypansiuatssu seidoudededudiniy
wifneulugenisty munazAdwimadaiildlunsindedeas srvuuazdunoumsiunisdagniody
LLazszfumaumsiJg‘jﬁﬁmwuaas'J'1sm’%‘msmﬂﬁyuﬁuuazmuaam dguinisuuladosdu e uren1sdu
mnudRvesgramnssunsutunsiansmsvieiien Anwanuvasnds s1drounsiouazaninuinden
Tun1svinanu

Principles of aviation industry; aviation history; aviation industry in general; aerodynamics;
international and national airports; aircrafts; introduction to international and national airlines; related
authorities in national and international; desired characteristics of airlines staff; rules and regulations for
airline staff; languages and communicative jargon; airlines operational procedures; fundamental
procedures of ground and ramp handling operation, inflisht and aircraft dispatch; benefits of aviation
industry in relation to tourism industry management; occupational safety and health and environment

act

946-374 n1siANNTIINbUL 3((2)-2-5)
MICE Management
ANNYIE UTEAY JUKUU ARUINIT N1SUINIT WAZENYAILTRIRAaIMNTINNTUTEYNBIANT N3
vioufsaiteifusnata msUszguindn uaznsdndnssanisuiuimd mslawanuaznisiinismaia i
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IAN15AUN1TEY NsRINTnensuyed ssuuladaind Jadwladudeuaviiuinislugsialug ns
Jnviuaunagnsamsugsnalud

Definitions, types, patterns, development, services, and characteristics of MICE tourism:

meeting travel, incentive travel, conference travel and exibition travel; advertising and marketing;

financial management; human resource development; logistics for MICE; stakeholders and service

providers in MICE business; MICE strategic planning

946-375 N133ANT3INANTTUY 3((3)-0-6)

Airlines Business Management

AIUNUNY VOULYA wazhwiIltugINnINITAUBINIA N15vUduFandyduazdudinisenia
ngszideu dedsfuaina wleurefiddnuesarsnisdu msdanisgsianisbumidled uavanonsduuszian
199 ANLFNTLSTEnINaUTENnsuAugsianislu Jymuagguassalumsaniiugsianistunieludssina
wagsEniaUsene ssuudisesiits nsdnsminednsiaeans Sunusiinedasiaeans ssuunisdeans
melussAnssedulspimauarszrinsdsena msliuinisilasansmaiufuiaruueiesdu msvhgsn 1w
numadudaigadesiusnsuanidsunazdu 9 MAsates arenisduduyuiironinudsunlasues
BMAMNTIUNTUY wazMsAnwILeNAnILT

Definitions, scopes, and trends in airline business; commercial transport and air cargo;
airlines’ rules and international regulations; important airlines policies; airline business management
and types of airlines; relationship between airline businesses and airline industry; problems and
obstacles in domestic and international airline business operations; reservation system, ticketing, agents;
domestic and international communication systems; ground services and in-flight services; financial
transaction with currency exchange and related topics; the budget airlines with a large change to

aviation industry; field trip

946-376 N1TIANITBMITUAZLATOIAY 3((2)-2-5)

Food and Beverage Management

mmiﬁmﬁ’umﬁmmw’%msmmmazm%qﬁm MIUIMINUDINTLaAS oA lulsY
Usglanlaz sULUUYDINITUINITOINIS @mamffaﬁuaqwﬁmmﬁumaa%’wmmﬂizﬁﬂﬂ qﬂﬂiaﬁumw%ms
pIMskazAIosAN AnfiAsItuAmAniAldlunuuInsemsuazied ety mnuifeaiuemny Jumn
mmiﬁmﬁ'wm%ﬁm NNSHALLASBIAY NFUSANTOIMSHATIAT B M5TANISluAamIAISLaENNSTAEEA
guanvazkavewiskazauUaonnelunisaiivau

Knowledge of food and beverage service; administration of food and beverage in hotels;
types of food service; characteristics of staff with service mind; food and beverage utensils; vocabulary
and terms in food and beverage service; knowledge of European foods; beverage mixing; food and

beverage service; restaurant and catering management; health and hygiene and safety in work process

946-378 MIdANINIVRTiBATRIwaTuNUINTS 3((2)-2-5)
Recreation and Sport Tourism Management
ANNLNY AUANATY KaZUTELANTBINRILAZTUNUINIT UENLAZIENITIANINTINAITLUITUAN
uarAINTINTUNUINITAIUAN 9 Finwelununisuing muémﬁammaqﬂamu NFYTUINITWUIAR NQ 8]
MIFIUUIMITIAY Angrmandnisfinn maveafistnagfunuinsiifeadesiunsfiu msnasuLas
Ansgsimsiaunfnssusumsesieandaiinuasdunnnslugiiuusiag 4
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Definitions, significance, and types of sports and recreation; principles and methods of
organizing sport competitions and recreational activities; skills in leading games and plays for enjoyment;
integration of business administration theories, sport science, tourism, and recreation; planning and

analysis of sport tourism and recreational activity development

946-379 mMTITBuazuIAnTIIdMUNSBLiEIwaTN1TUSANS 3((2)-2-5)
Research and Innovation for Tourism and Hospitality
ManNMFATonnsUIsuaEnvisaies mafmuaiiam fnquizasdn1iise veulnn1Tide

n15eenuuUstdeuisive Ussyns wasnisdudiege nmsiiusiuniudeya n1siasizideyauazUszuna

nan53ds MseAUTena MaaueuuImniidelusuanuaznisussgndnisideiieiamnuinnssly
gIRITUIMIIAE A TViNTiEn

Research principles in hospitality and tourism; problem identification; research objectives;
scope of study; research design; population and sample selection; data collection; data analysis;
discussion of the findings; recommendation for future research; and the application of research

methodolosical approaches in producing innovation in hospitality and tourism

946-400 N1IANIITINALNS 3((2)-2-5)

Strategic Management

Rouly : dwsuiindnududd 4

Condition: For fourth-year students

ANUEAYVRINIARFULATNAYNG NTEUIUNITIANMSTNGYNS NMIAMUATANIVBIBIANIT N3
asRdevaN nwIndenlunsAiluey Msiruanagns NMsnagnsluuius mimuaukaesnsUsvdluNang
g Ledoailonensdanadenagms

Importance of strategic decision making; strategic management processes; strategic direction;
environmental scanning; strategy formulation; strategy implementation; strategy evaluation and control,

strategic management tools and techniques

946-470 é’umm‘luqmmmssumsﬁaaLﬁa'a 3((1)-4-4)

Seminar in Tourism Industry

Rowly: dwsuiindneduld 4 fedesaauindnIndeduanudalisindt 24 wisein

Condition: For fourth-year students who have passed and collected at least 24 credits
of compulsory tourism courses

nsdAnu wunldfy Ussifutgmilugaamnssunisvieadion msuairdeya Siasied Useifiu
anunsal wareAunedssdullymidwanssnuienagsianisvioniisn warnmainaueuuamislunis
LLf’ﬁ‘JmummEflﬁmmaﬂLU?EJum'mﬁmﬁuLLaszmimﬁﬁmmi

Case study; trends; issues in tourism industry; data collection; analysis; evaluation and
discussion on the issues related to tourism business; recommendations for problems- solving through

the exchange of opinions and academic knowledge
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948-371 n1sENaIUNIeNISIANISANSTiRATiEn Taitfonndn 230 Haluq
Job Training in Tourism Management
Rewly: dwuinfAnedudit 3 viefsuumireindieuwin
Condition: For fourth-year students
Ananlunirsnusing q Tnewfufiseanvivnmsiansmsvesiien Wiedoudaninnsuiifanud
wite3e laitesndn 230 Halua
Internship of no less than 230 hours in tourism organizations in order to gain hands-on

experience in a real work environment

946-474 mﬁﬂmimwiaqLﬁaaL%eqmnqw 3((3)-0-6)

Health Tourism Management

LUIAA ANUMUNEY UTLLAT LLazgiJLLUlJGummivia\‘iLﬁEJ’JL%ﬂfjsumw wnasviedien NN UAEN
wazngAnssuvestinviouilsndsguain Aanssumsvieadivadeguam msvieailendgeeny gsfamsviondion
Beguam unliumsvieadiendiaunmlusziunanassziuuuna

Concepts, meaning, types and forms of health tourism; tourist attractions; tourist destination
and health tourist’s behaviors; health tourism activities; senior tourism; health tourism business; trends

of health tourism in national and international levels

946-475 MsIANIINISTIBATIEATIIMUSTIY 3((2)-2-5)

Cultural Tourism Management

NANNIT hUIAA g‘uLLUULLaxam“UszﬂawaqmﬁmmsmiﬁaqLﬁmmﬁwuﬁﬁm nsdeArumINg
Msmsundsvionien mseyinviaznisinns JamuazeUassavesnisdifiuslunisinnismsviendien
MITAIUGTIY Waghuwvunly nstlAne) sautan1seannIAauIl

Principles, concepts, types, and components of cultural tourism management; tourism
interpretation; conserving, managing and resolving the cultural tourism management problems and

obstacles; a case study; and field trips

946-478 N1TIANTITIUUINITAIUNLN 3((2)-2-5)

Front Office Management

Tnsaa$1a wihd wazanusuiaveuresnuumsdunt wadaiefunsinnisfesin ssuu
N399I NITINFTINDINA BNTIATUIATNDINA NI5ABUTU N15asmzLlsu N1TUSAITATUENNITE NS
U3N1301UY8YaY19815 N159715813U N13UTTAUNUAULRUNAS 9 A15TAn1sAuANNUaeAsiY N15as
UINTFIU LAZNITIANITAUNINYDIUUI N TN

Structures and responsibilities of front office; concepts of room management; reservation
systems; room assignment; room rates, reception; registration; lugeage handling service; information
service; payment; coordination with other departments; safety and security management;

standardization and quality management in front office
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947-311  adAian1sde 3((3)-0-6)
Statistics for Research
AIUTMINY YoUAKkAzUIEloTveNEin n1siiusIuTInkazn s Lauedeya n1sinuuiliudng
dIUNAN N1FIANITNTEANY NMTUTLUINAT NMTNAGBUANNAFIY N1TIATILVANULUTUTIY NITIATIENNTT
anneuLavanduius nsveaeulaawes nislilusunsudnsagunaifdislumsiesgiuasinauetoya
Definition, scopes, and benefits of statistics; collection and presentation of data; measures
of central tendency; measures of dispersion; estimation; hypothesis testing; Chi-square testing; analysis
of variance; regression and correlation analysis; use of a statistical package for data analysis and

presentation

948-370 nsvisadienluuiunendeu 3((3)-0-6)

Tourism in ASEAN-Context

anudunuaziauinisuszynauendeu Ideviadidinng wazinguszasd ansauneduy
WaeieeIsTINIR Tausssy 3830 anudevesnululstmanauenBou analiu AnsAaning asieny
idles dhvieadisanguitimnevesusiazUssing gnsmaninisieaiion ulsuiensdsadunsoaiieves
Uszinaeidou anundeunardnanuaiunsanianisudadusunisvesiisvesusarussneluendou A
ululdlunsimuuazidenlosnisvieadisvesusasusemaddeiu

The history and development of the ASEAN Community; target vision and objectives; brief
overview of tourist spots, nature, culture, way of life, beliefs of people in ASEAN countries; currencies;
customs procedures; Immigration; target audience of each country; tourism strategies; tourism
promotion policies of ASEAN countries; readiness and competitiveness of tourism in each country in

ASEAN; the possibility of developing and connecting tourism of each country together

948-372 ﬂ']i')'NLLNULLE‘I%ﬂWiﬁWU’m’ﬁViaQLﬁ&l’)i]ﬁh\i&qj’\igu 3((2)-2-5)

Sustainable Tourism Planning and Development

wuaRan1sviefienegediiu ssduszneviliiendestunisiauiniseadiendsdu Ysyiduna
nsEMUMALATYEY dinn TausTTuuazAunndey mEnMIuATTUmeUN IR WY MIdieTesiuay
Anwanudululdlunsiamnuawisadies nsmunuienmuiua e niisnssinnang 9 UNUINLAE
auufessviathsnuneaisuazaaenulumInaeulas LN siouieegiadsdu

Sustainable tourism concepts; factors related to sustainable tourism development; impact
assessments on economic, social, cultural and environments; principles and procedures on tourist
destination development; analysis and feasibility study on tourist destination development; planning
for the development of various types of tourist destinations; roles and cooperation of relevant

governmental and private organizations in sustainable tourism planning and development

948-373 msmmﬂém%'uqiﬁamivimLﬁﬂ'; 3((2)-2-5)
Marketing for Tourism Business
Amnuvang Anuddyvesmanuimslugsiniuiien esduszneuasadeifdonannisvioniio
TusziuTiodular v MITaRULarMITansileRmwIna N siaaiien nsfmuanguIving wag
drulszaunnensnaiavieaiien
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Definition and importance of service marketing in tour business management; components
and factors which affecting tourism on local and international scales; planning and developing tourism

markets; target group specification; and marketing mix

948-374 TadaAnddmiugnavnssunisviaiiien 3((3)-0-6)

Logistics for the Tourism Industry

mmilﬁlaaﬁuLﬁsnﬁ’uia%aﬁﬂésluqmammiumwimLﬁm UNUINLAZANMUEIARUBINTYUAIAY
mMsvieaifien sULuUMsTUduiensvieaiie wmaluladiunisvuds Jadufidnansevusenisvudaiienis
vieadien unumvesAsEiazlonTulAs e sUM TR UUMSTLda BT AT

Introduction of logistics in tourism industry; roles and importance of tourism transport;
modes of transport in tourism industry; transport technology; factors effecting tourism transport; roles

of governmental and private organizations in tourism transport development

948-375 M353AN13918l6 3((3-0-6)

Revenue Management

seAvTsRuiSounau 946-160 WaNN1IAANA LA 946-271 A1TIANTTTIARLTIBAUAZFIUNY
Mavieaiiien

Prerequisite: 946-160 Principle of Marketing, 946-271 Tourism Operator Business and
Travel Agency Management

e nquiiuguAsitunisdansseld nsfinandnagniuaznisdeamanesian
nsneInsalglasd N13IRNSALAIAIAST N13TANISTRININISIRd Mg MsUssdiunanisdnnissela

Concepts and basic theories of revenue management; strategic pricing and differential
pricing; demand forecasting; inventory management; distribution channel management; evaluation of

revenue management

948-376 MsIANIINSTRNTiENTRIMNS 3((2)-2-5)

Gastronomic Tourism Business Management

AAUINITAILDIMT NMTTMUNYUTEAN LazdnuasvIdudInIen1svondisndems Ay
G’TaﬂmsLLazLLi&@jﬂﬁ]ﬁW%’UﬂﬁLﬁumﬂLﬁamiviadl,ﬁsnL%ﬂmmi gnsfiudulnenazemsUsesnnd s
duasumsviesiienlngeims

Evolution of food, types, and characteristics of food products for gastronomic tourism;
demands and motivations of tourists for gastronomic tourism; local Thai food and ethnic food,;

gastronomic tourism promotion

948-377 ansWaungULUUNsiBaieaselval 3((2)-2-5)

Modern Tourism Styles Development

Ussianiaggunuuvesmsviosiisaaseluel ngdnssunisiiumavesinvieadisdludagiuuay
wulduluounan msﬁ’@umﬁﬁmﬁmmiﬁaqLﬁmaﬁﬂmﬂugmwwm 9 {Jﬁaﬁﬁwaﬁiamimﬁ'ﬂuwaqg{'ms
vioufienadeln

Types and forms of modern tourism; behavior of tourists in the current and future trends;

development of modern tourism activities; factors affecting the shift to modern tourism
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948-470 N13IANTTIINALIIUTY 3((3)-0-6)

Hotel Business Management

AuSiAnfugnavnssulsusy mnudAuesgsialsusuuasiinndoiasugiauasdsny Usviamn
GuaqqiﬁaiiﬂLLiuLLaxﬁﬁﬂ 1AS9E519NTIANITOIANT SULUUNSUSMTNULAE MIANLUNU U1RT§IUNITUINT
msdamstlgdedoaou wualifuvesssialsausunagiivin

Hotel industry-related knowledge; the importance of hotel and lodging business to the
economy and society; types of hotel and lodging business and organizational management structures;
administrational and operational models; service standards; complaint management; and trends in the

hotel and lodging industry

948-471 mawIsaANUNdaNEuRIRnYININITIANISN TR wTiBn 1(0-2-1)
Pre-Cooperative Education in Tourism Management
ardidesiufniugiuuiasnssuaumsaniafing msuuinfiowisunnundoudmiuTia

QUEMNRY! ﬁgqé’mmsﬂizqﬂm%'mmi wavinweAdudmuaurianu msAnuitam nsdeas Moy

Wudly wagnisuSuiauadlimdonsuindintevinau
Fundamental knowledge of cooperative education types and procedures; work- life

adaptability in terms of knowledge application and skills required for work completion; problem-solving;

communication skills; teamwork; and attitude adjustments for work-life readiness

948-472 msdianismsvisaiialneyuTy 3((2)-2-5)

Community — Based Tourism Management

wnAn sULUTBIMYiesfiElnsyTy UnuinuazmudAgesymilunsiansieiiel ns
ai93ndnilin MsiawAnenIn wagnsasiaesertevasuy T Tedninuwasiuinianisinnis nsalfny
nsasUfoRfuTass

Concepts and types of community-based tourism; roles and importance of community for
tourism management; raising awareness; potential development and community networks; problems,

restrictions and solution of tourism management; case studies; field trips

948-473  N159ANTSHNBRRINA 3((3)-0-6)
Room Division Management
wdnn1senesAnsuazutfivesieudnisdiuntinazdiowitnu ssuuwmeluladarsaumne n1s

Jansieeinanelulsasy n1sdeusu nisameideu I5nmsvinluSuresienin nsdaiudnsamedeuiasin

mMsdanisiesin nssusesiosinauitouly sULuuNsguaaznshiuInssEnIgnAilulseusy
Organizing principles and responsibility of a front office and housekeeping department;

information technology systems; room management; reception; registration; reservation; storage

registration cards; guest room preparation; reservation with conditions; types of guest services during a

stay
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948-474 nsliudusznaunisuaznisainegsialnailugnamnssunisvieaiiien 3((2)-2-5)
Entrepreneurship and New Venture Creation in Tourism Industry
Uisz/lLl,as",@mé'ﬂwmwa&muﬂu@’ﬂizﬂaumi mMyiATzRanmeden n1suszliulonianas

mmLﬂulﬂiﬁwﬂﬂqiﬁﬂiuqma’mﬂiimmi‘vimL‘17|"8’J NIV UHUTIND mafinlenalunisutady nsadean

uansng Msafaendnualliitussia npmnsuardetsduiiAsades mlnegiwagnmsdanstgmiuesdng
Types and features of entrepreneur; situational analysis; opportunity and feasibility analysis

in tourism industry business; business plan preparation; competitive opportunities enhancement;

differentiation; business identity creation; laws and related regulations; analysis and management of

organizational problems

948-477 @uARIANYININITIANISNTVIRwTED 6(0-40-0)
Co-operative Education in Tourism Management
Reuly: dwiudnAnududi 4 wiadfleuwin
sredvdeRuSeuneu: 948-371 msfineuniemsdanisnisvisadien uaz
948-471 MawIsuaMAINTaNaRIAnEINIIMITANISNViRaTien
Condition: For fourth-year students
Prerequisite: 948-371 Job Training in Tourism Management and
948-471 Pre-Cooperative Education in Tourism Management
UftRnunaindnaieuduninmudiansadunaluhumsimnzasiuauiaanse
yesindnwy Weslssnrmdannguifunmsujiaaidlusuuvunuussdmielasanulivesndn 16 &
saiies MenumuimisesasiinauasiiaedlidinindUeii 10 dnauelasinu/manisdnuiiie
nnsiendluiivseradeuiuaanauidion fersddmeuasfideduanulseneunmsaogliduing
wuzihnaenszezm MU foRnuuasimysziiunansuoRnuesradussuy
On the job training as a temporary full-time employee in the position appropriate for
knowledge and competences; connecting theoretical knowledge and actual practice, either as the full
time staff or in the form of project, in consecutive 16 weeks; reporting the work or project progress to
the university supervisor and the field supervisor within the first 10" week; presenting the project/study
results derived from the work practice before work completion; obtaining constantly supervision and

advice from the university supervisor and the field supervisor on a systematic basis

948-478 ﬂgﬂ'“;mmsﬁ'ﬂmsm'sviaaLﬁm@ﬁmussiﬂﬂﬂﬂmu 6((5)-2-11)

Module: Cultural and Community — Based Tourism Management

AYUYNE NANNTT WUIAA g"dLLU‘ULLaza\iﬁUizﬂausuaaﬂ’li%’ﬂmimwiaaLﬁtm%ﬁwuﬁiiui%sqmu
unumvesiinadeslumsiaun nseying nsairednddn msahaededns msidusuilunsinnisiag
Bouinnnsdifinu msgnuuenan i

Meanings, principles, concepts, patterns and factors of cultural and community tourism; roles
of stakesholders in development, conservation, awareness, networking and participation management;

case studies; field trips
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948-479  YAIVINITIANITIINAUINNG 6((5)-2-11)

Module: Service Business Management

NANNITLAZKIANTUNITUTINTEINIUINIT MIrlinulazknlinvegsiausniskazuuildy
9AAMNTIY N5ILATILINTEUIUNITANISEIAalugsATUIAS Msmum$neins uyudifionnududely
AMAINUINNT ﬂ’]‘i‘U'ﬁ%LﬁjumaLLaSﬂ’]’ﬁ‘U'ﬁSﬁuﬂﬂuﬂWU%m'ﬁI@&JLL’iQ@jﬂﬁ]%@ﬂWﬁﬂ\‘i’]u N13ANUANAENSVBITIAT
U313 Yadedungineddesssu uasarandedlugsiouims

Principles and concepts of service business management; operations and trends of service
business; analysis of service business management processes; human resource development for
excellence in services; evaluation and quality assurance systems through employees' motivation;

strategy formulation in service business; legal, ethics, and risks aspects in service business
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