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941-117 mﬁﬁeamzm‘mamﬁmmmé’enqy 3 (3-0-6)
English Listening and Pronunciation
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Practice in listening and pronunciation using multimedia; perception of sounds, rhythm,

stress and intonation patterns; and British and American English pronunciation
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Fundamental English Grammar
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The elements of sentence structures; types of phrases, clauses, and sentences;

grammatical rules, including article usage, subject-verb agreement, and punctuation

941-119  MINANNDHZMINAMNBIOINGHNIFIND 3 (3-0-6)

Activating Speaking Skills in Business English
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Development of and practice using conversation and communication skills in different
situations; use of idiomatic expressions; answering questions and expressing ideas on given topics;

and giving short speeches
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941261  msuladang-Tne 3 (3-0-6)
English — Thai Translation
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Study of the history of translation theories and related concepts on translation;
principles of English — Thai translation; literary and non-literary translation; translation of news

articles and reports; problems encountered in performing translations and possible solutions; and

translation techniques

941-262 mms‘%’mmmé’fanqy 3 (3-0-6)
English Composition
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The principles of paragraph and essay writing; structuring of ideas; writing processes
from simple outlining to writing paragraphs and compositions; writing narrations and descriptions;

grammatical structures; word choices; and coherence and cohesion in essay writing

941-264 M3ABATITHNITAUTITN 3 (3-0-6)

Intercultural Communication
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Cross-cultural communication concepts and theories; cultural roles in international
communication; and case studies of intercultural communication strategies and communicative

failures in diverse cultural contexts
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Thai — English Translation
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The principles of Thai — English translation; performing literary and non-literary
translations; translation of news articles and reports; problems encountered in performing

translations and possible solutions; and translation techniques

941-269  MIHNNUMIMBIBINGUEIND Taidiesndn 180 ¥3lug
Job Training in Marketing
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For third-year students
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Job training relating to maketing for on-the-job experiences in the workplace

941-293 msWanazmstuNngaNaEIne 3 (3-0-6)
Listening and Note-taking in Business
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Practice in listening to business-related English news, interviews, talks, and lectures and

development of business related summarizing and note-taking skills

941-295  MIINAIMDBZMSIVSUMBISINGHNIFIND 3 (3-0-6)
Activiating Writing Skills in Business English
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Development of and practice in using essential writing skills at the sentence and
paragraph levels; improving use of sentence structures, sentence formation, grammatical forms,
punctuation usage, and spelling; using sentence connectors; and studying the writing process and

paragraph organization

6S



941296  MINAHUINNBZNIIOIUMYIBINGHNBITINGYNIFIND 3 (3-0-6)
Activating Reading Skills in Business English
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Development of and practice in reading comprehension skills through reading various
types of text; expansion of vocabulary required for text comprehension; use of reading strategies to

comprehend texts; and an introduction to analysis of structures and language used in different types

of texts
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English Conversation in the Business Context
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Practicing English conversations in business contexts, including making appointments,

describing products and features, negotiations and mediations, discussions and expressing ideas in

meetings, and product report presentations
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Introduction to Linguistics
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The cope of linguistics; the nature of human language; and major linguistic concepts

including phonetics and phonology, morphology, syntax, semantics and pragmatics
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English for Tourism and Hospitality
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Practice in using common terms and expressions frequently-used in the tourism and
service industries, correct etiquette and manners for conversations and personal contact, and

practice using these shills in various working situations, such as ticketing, reserving
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accommodations, international travel, tourism promotion, and responding to enquiries and

complaints

941-317 mm’é’fanqmﬁanﬁﬁmnaxmsﬁmms 3(3-0-6)

English for Finance and Banking

umﬁmmzﬁwﬁwﬁmww MININTUTTBLAS UNTUNU mimmmﬁ'mmiﬁu
UagnNITITUING f‘ﬂiﬁhugE]\iﬁﬁhﬁiiﬁﬁﬂﬂ?iﬁuuﬁ%ﬂ1iﬁlﬂ'f’ﬂi N1TNITONIDNET ﬂ?iﬁ]ﬂu
FIBUM I

The concepts and common terms related to financial and banking communication;
practice listening to lectures and dialogues related to finance and banking, discussing financial and
banking issues, reading selected texts related to finance and banking, and completing forms, as well

as preparing and writing financial reports
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English for Public Relations Professionals
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Practice in using terms and expressions commonly used in public relations; in the

listening, speaking, reading, and writing skills needed for working in public relations; writing

captions and news releases; and preparing newsletters, leaflets, and brochures
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941-362 nﬁémwnw1nqu§5m 3 (3-0-6)
Critical Reading in the Business Context
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The principles of critical reading; analytical and critical reading in business-related
contexts; textual evaluation; discussion and debate of selected texts through written and oral

presentations
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Meetings and Business Interactions
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Using English for communication: expressing agreement and disagreement,
expressing ideas and opinions, passing on information, planning agenda, recording minutes of

business meetings

941-410  @WNIANH 9 (0-36-0)

Cooperative Education
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Internship at a workplace in accordance with the field of study through the process of

job application and selection; handling of work responsibilities and understanding of organizational
rules; application of the internship knowledge to assigned work; searching for additional
knowledge and technology under the supervision of advisors; working at least four months during
internship and being cooperatively assessed by the Department of Human Resources in the

workplace
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Business Negotiations and Mediation in English
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Effective communication strategies for negotiations and mediations in the business
context; practice developing and using negotiation and mediation skills through role-plays based on
realistic business situations related to various topics, such as bargaining, imports and exports,
working with international co-workers and partners, dealing with differences of opinion and

conflicts of interests, and dispute resolution
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941-413  M3uamudanguTIgIne 3 (3-0-6)
Business English Translation
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Prerequisite: 941-261 English-Thai Translation and
941-268 Thai- English Translation
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The principles and practice of translating business documents from English into Thai,
and vice versa, including memos, business letters, product-related information, news,
advertisements, and short meeting minutes; and an analysis of problems encountered in business

related translations and discussion of possible solutions

941-414 MUBINGBEMIUNIDOUABUSTUMAN Az VA IDY 3 (3-0-6)

English for Ground and In-flight Attendants
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Common terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-416 nmﬁ)’qnqmﬁamwmuazmimm 3 (3-0-6)

English for Sales and Marketing
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The concepts and common terms related to sales and marketing; practice listening to
sales and marketing related lectures and dialogues, discussing sales and marketing issues, and

reading selected texts related to sales and marketing
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941-417 M3ANYIDAIY 3 (0-9-0)
Independent Studies
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Research principles; literature review; topic selection in the field of business English
and research problem formulation; research design and hypothesizing; population and sampling;

data collection and research instruments; data analysis; appropriate use of statistical methods; and

research report and oral presentation
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English for Mass Communication
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Practice in skills related to reading news reports; writing headlines and news reports;
writing simple advertisements; preparing interview questions for press conference; taking notes at

live conferences and interviews; and making notes from written interviews and press releases

941-461 maéamsém%’uma%’nam 3 (3-0-6)

Communication for Employment
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Practice in using terms and expressions commonly used in employment and job search
related communications and practice in the oral and written communication skills required to apply
for a job, including: reading a job advertisement, filling out a job application form, writing

application, cover, and follow-up letters, resume writing, preparing for and having an interview,

and giving presentations
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941-463 MVINGEINBEINIMIMIZHITZINA 3 (3-0-6)
English for International Business and Trade
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Vocabulary and expressions used in international business and trade, development of the
four English language skills for international business and trade
941-464  MINATHNYUTUUASMIHUTUONIFIND 3 (3-0-6)
English for Public Speaking and Business Presentations
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Practice in applying the principles of effective public speaking to the preparing and

structuring of ideas and information to deliver business-related presentations, mastering receiving

questions from and providing answers to the audience during presentations, and non-verbal

communication
941-465 PMIAN 3 (3-0-6)
Interpretation

NYBRMIUNTAW HANNTVBINTAIMYAAWLAZ MTAIWNANT oW MSANTINBZNS
J o I I @ =2 @ 1
a'lllmﬂ@l'lllflﬂﬂﬂ']‘]sﬂﬁ)\?ﬂi]‘]sll,’]_luj‘l']‘bl'luh/lEJLLZ‘W%WﬂﬂTHWllVIEJHJu@QﬂE]‘H ﬂﬁl?lﬂﬂﬂ“]el&’ﬂ1i€ﬂll‘1§|‘ﬂ

Y @ I < @

W'if)lliﬂﬂﬂHEIWENﬂE]HL‘l]‘L!ﬂWHWHlVIEJLLﬁ%%”Iﬂﬂ”IH”IU],VIEIHJUﬂ”IH”IENﬂE]H ﬂﬂJﬁHLﬁ%LLH’JVI”IQLLﬁ}"lﬂI
Tymaumsa

The theories and principles of consecutive and simultaneous interpretation, practice
performing consecutive and simultaneous interpretation from English into Thai and Thai into

English, a discussion of provlems encountered in interpretation and possible solutions
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944-122 vianATHIAANT 3 (3-0-6)

Principles of Economics
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An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; microeconomics of product
markets; national income calculation; equilibrium level of national income; monetary policy; fiscal

policy; basic knowledge of international trade and finance

944-204 NYVIINYFIND 3 (3-0-6)

Business Law
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Important civil and commercial laws; law juristic entities; limited partnership
establishment; limited companies; dissolution; property; legal transactions and contracts; specific
contracts in relation to business transactions: hire purchases; sureties; agency; brokers; drafts and

the Act of Cheques

944-400 n;]‘ﬁmm;ﬁﬁ 3zrNszna 3 (3-0-6)
Laws of International Business Transactions
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Prerequisite: 946-301 International Business
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General legal aspects related to international business environments, their impacts

on international business, specific rules and regulations concerning export and import transactions
include intellectual property right, ethics and using the law with regard to business ethics and social

responsibility
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Introduction to Business
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Types of business; related factors; influences of business environments; business in a

borderless world; principles of administration and management; human resource management;

production; marketing; accounting; finance; business ethics

946-113  MIVYIM IR 3 (3-0-6)
Financial Accounting
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Characteristics and basic concepts of accounting; accounting record
process; adjustment of accounts; closing accounts and financial statement preparation; accounting

for merchandising and manufacturing operations; value—added tax accounting; bank reconciliation

statement; statement of cash flows
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Principles of Marketing
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Definitions and importance of marketing; basic concepts of marketing; environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix
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Business Communication
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Objectives; methodology; forms of business communication; business practice; writing

letters; note taking; report writing; message reading; listening; conversation; interview techniques;

presentation; information dissemination; advertising and public relation
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Principles of Management
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Concepts, roles and evolution of management; social responsibility of an organization;
managerial environment; managerial decision making; management functions; planning;

organizational management; leading; controlling; an overview of strategic management
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Consumer Behavior
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Prerequisite: 946-160 Principles of Marketing
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Relationship in marketing management; consumer behavior; analysis of consumer

purchase behavior in decision process; theories and factors influencing consumer behavior;

individual factors; external factors; marketing activities influencing consumer behavior
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946-262 13ANINIAAA 3 (3-0-6)

Marketing Management
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Prerequisite: 946-260 Consumer Behavior
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Concepts and theories of marketing administration; marketing management; analysis of
business contexts; strategic planning in marketing, administration, products, prices, and channels of
distribution; marketing promotion; operational control in business; business administration; social

responsibility

946-293  HaNMIAMIULIAY 3 (3-0-6)
Foundation of Finance
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Theories and principles on finance disciplines. Discussion of the implementation of the
knowledge on the discipline toward the business policy, which is based on the best utilization of
constrained resources. Solid underlying principles to further the knowledge bases on advance

finance theory and its relevance.
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Human Resource Management
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Definitions and roles of human resource management; job analysis; manpower

planning; personnel administration; recruitment and selection; training; compensation and welfare;
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building up motivation and morale; performance appraisal; promotion; job rotation; relocation;

punishment; layout; negotiation; labor relations
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International Business
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The study of principles, objectives; international business management; environment of

economic, social and political factors in business administration as well as business problems, e.g.

finance, marketing, human resource administration; international business production

946-405 MSUIHISMSHAAUASMSAVHUMNS 3 (3-0-6)

Production and Operation Management
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Characteristics and the importance of production; factors concerning production decision
including production system; organizing for production; products planning and production capacity
planning; planning and manufacturing process; location selection; quality and quantity control;

maintenance system; purchasing system and inventory control system
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Enterprise Risk Management
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Concepts and elements of enterprise risk management; enterprise risk management
process; risk categories and identification; risk modeling; risk assessment; tools and techniques for

risk management; applications of risk management in enterprise; case studies
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Business Statistics 1
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability;
probability distribution of random variables; estimation; hypothesis testing; test of association; use of

statistical package for data and presentation analysis
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Export and Import Management
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Export and import management in organization. Development of international trade.

Process and method of export and import, regulations, customs duty, functions and activities of

service division
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Strategies for International Business
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Prerequisite: 946-301 International Business
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Various aspects of strategic management processes, techniques, planning,

implementation, control and evaluation, analysis and formulation of strategies in various situations,

case study
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Business Software Applications
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Study of the fundamental knowledge and skills required to use common business related
computer software applications and programs including: business document formats and word
processing, electronic presentation, spreadsheet, and electronic mail (e-mail) applications and
programs; developing and implementing databases for small businesses; and business software

integration and use
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Entrepreneurship and New Venture Creation
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Concepts of entrepreneurship; characteristics of entrepreneurship and entrepreneurship
development; attitudes and motivation of entrepreneurs; qualifications of successful entrepreneurs;
skills and resources required for being an entrepreneur; business environment and opportunities
analysis, marketing research; starting a business process and business plan; financial sourcing, new

business legal issues; problems and risks in business operation
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International Distribution Channel
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Prerequisite: 946-301 International Business
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Importance and design of international distribution channel. Cross-cultural management
of distribution channel. Product, pricing, and promotion issues including other factors affecting

design and management of international distribution channel
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