AN INATEATAIUAZNTIANS

941-100 3 (3-0-6)

A A
ﬂ1Hﬂﬂﬂ!Wﬂﬂ1iﬁ®ﬁ1i
(Thai for Communication)
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Principles of the Thai language for communication;
arts in the four communication skills-listening, speaking,
reading, and writing; listening for main ideas and
interpretation in various situational contexts; register and
styles for communicating in daily life and in the workplace;
public speaking; reading for value and attitude understanding;

summarizing; official and business correspondence

941-112 3 (2-2-5)
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(Fundamental English Listening and Speaking)
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Corequisite : 941-113 Fundamental English Reading and
Writing
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Practice in listening and speaking skills based on
topics used in daily-life communication; listening for main
points; basic oral communication in various situational
contexts; grammar usage; development of vocabulary and

language functions necessary for communication

941-113 3 (3-0-6)
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(Fundamental English Reading and Writing)
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Corequisite : 941-112 Fundamental English Listening and
Speaking
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Practice in reading and writing skills; basic
reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing
vocabulary power; grammar usage; sentence and

paragraph writing

941-114 3 (3-0-6)
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(Consolidating Listening Skills in English)
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Practice in listening skills with an emphasis on
listening for main points and important details; listening
and making inferences; listening in real life; TV
commercials; soundtracks from movies; news in brief, as

well as introducing academic listening

941-115 3 (3-0-6)
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(English Reading in Business Contexts)
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Reading skills in business contexts; reading letters,
electronic mails, advertisements, office memoranda, orders,
announcements, diagrams, charts and graphs; reading business

news

941-116 3 (3-0-6)
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(Business Grammar and Use I)
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Basic English sentence structures in business

contexts; grammar usage in business correspondence

941-210 3 (3-0-6)
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(English Writing for Business Communication)
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Practice and development of various types of writing
skill for business communication: correspondence, minutes of

meeting, filling out forms

941-212 3 (3-0-6)
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(Business English Reading I)
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Basic to intermediate reading skills; reading
selections from a variety of sources: letters, electronic mails,
advertisements, office memoranda, orders, announcements,

diagrams, charts and graphs

941-216 3 (3-0-6)
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(English Conversation for Daily Communication)
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Practice and development in speaking and
listening skills to communicate in occasions such as
introducing yourself, making appointments, welcoming,

giving presentations, and talking at the meeting

941-217 3 (3-0-6)
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(Reading Development)
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Practice in general reading skills and practice in

types of essays reading

941-218 3 (3-0-6)
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(English for Business)
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Use of four English skills: Listening, Speaking,
Reading, and Writing; asking questions and giving
information about work; greeting and business
conversation with  guests; telephoning; making
appointments; describing products; visiting workplace;
presenting business reports; business discussion and

negotiations



941-219 3 (3-0-6)
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(Business English Conversation I)
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English conversations in business contexts: making
appointments, workplace visit, negotiation and mediation;

describing products and business features

941-220 3 (3-0-6)
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(Chinese I)
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Chinese sound systems, daily vocabularies,
numbers, noun classifiers, auxiliary verbs, and basic sentence
structures; practice in listening, speaking, reading, and writing

skills from given situations

941-221 3 (3-0-6)
MU 2
(Chinese II)
FIIAVTOUNDU : 941-220 NHIAU 1
Prerequisite : 941-220 Chinese |
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Advance sound systems, vocabularies, and
pronunciation;  conversation practice; reading  short

compositions 200/250 words in length; writing sentences used

in daily life

941-222 3 (3-0-6)
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(Chinese Conversation for Daily Communication)
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Practice and development in speaking and
listening skills to communicate in occasions such as
introducing yourself, making appointments, welcoming,

gining presentation, and talking at the meeting

941-223 3 (3-0-6)
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(Chinese for Hotel Business)
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Practice of Chinese vocabulary and expressions
for communication in hotel services; reservations;
reception; recommending recreational facilities; problem
solving in various situations; filling in relevant forms;
writing advertisements for accommodation; business

correspondence

941-232 3 (2-2-5)
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(Elementary Japanese I)
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Japanese grammar and basic sentence patterns;

Hiragana and Katakana characters writing; approximate

to 300 vocabularies



941-233 3 (2-5-5)
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(Elementary Japanese II)
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Prerequisite : 941-230 Elementary Japanese |
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Japanese 1) i3oudiniiifiuAnsn 350 1
Japanese grammar and basic sentence patterns with

additional approximate to 350 vocabularies

941-234 3 (3-0-6)
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(Japanese Conversation for Daily Communication)
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Practice and development in speaking and listening
skills to communicate in occasions such as introducing
yourself, making appointments, welcoming, gining

presentation, and talking at the meeting

941-235 3 (3-0-6)
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(Japanese for Hotel Business)
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Practice of Japanese vocabulary and expressions for
communication in hotel services; reservations; reception;
recommending recreational facilities; problem solving in

various situations; filling in relevant forms; writing

advertisements for accommodation; business correspondence

941-240 3 (3-0-6)
MmuelSuaa 1
(French I)
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Principles of pronunciation, basic principles of
grammar; listening skills development; daily life

conversation; writing words and short sentences; reading

short texts from media

941-241 3 (3-0-6)
aelSaee 2
(French IT)
sAmaRuSeunou : 941-240 My A 1
Prerequisite : 941-240 French [

miannsidninaz TassadielszTon ms
Ansinpzmsilaazmsyaludialszsiiu msaeu
o miuﬁﬂwgﬂmwﬂu%’ammgu 9 MY
Lé@iﬁ13§]1ﬂéﬁ]@h\1 9

Vocabulary and sentence structures
development; practice in listening and speaking skills in
daily life conversation; answering questions; describing

pictures with short texts; reading articles from media

941-242 3 (3-0-6)
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(French Conversation for Daily Communication)
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Practice and development in speaking and
listening skills to communicate in occasions such as
introducing yourself, making appointments, welcoming,

gining presentation, and talking at the meeting



941-243 3 (3-0-6)
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(French for Hotel Business)
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Practice of French vocabulary and expressions for
communication in hotel services; reservations; reception;
recommending recreational facilities; problem solving in
various situations; filling in relevant forms; writing

advertisements for accommodation; business correspondence

941-250 3 (3-0-6)
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(German I)
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Basic grammar; listening, speaking, reading and

writing at basic level

941-251 3 (3-0-6)
MBULDTIU 2
(German II)
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Prerequisite : 941-250 German |
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Listening, speaking, reading and writing at more

advanced level

941-260 3 (3-0-6)
MIVSUMHIDINGITIFIND 1
(Business English Writing I)
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Theories and principles in business-related
writing: business abbreviations, common terms and
expressions; memoranda; note-taking; writing business
and summary reports; writing for public relations,

agendas and minutes

941-261 3 (3-0-6)
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(English-Thai Translation)
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Fundamentals of English-Thai translation;
practice in translating from English into Thai at sentence,
discourse and paragraph levels; use of dictionaries for

translation purposes

941-262 3 (3-0-6)
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(English Composition I)
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Principles of paragraph and essay writing;
writing processes from simple outlining to paragraphs
and compositions; grammatical structures; coherence;

punctuation usage



941-263 3 (3-0-6)
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(Business Grammar and Use II)
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Prerequisite: 941-116 Business Grammar and Use [
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Compound and complex sentence structures in
business contexts; grammar usage in business letters and

electronic media

941-264 3 (3-0-6)
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(Cross Cultural Communication in Business)
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Nature and problems in business communication
resulting from individual differences in languages and
cultures; language and cultural influences on business
communication; analysis of miscommunication in business;

cross cultural communication in ASEAN communities

941-265 3 (3-0-6)
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(English for Hotel Business)
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Practice of English vocabulary and expressions for
communication in hotel services; reservations; reception;

recommending recreational facilities; problem solving in

various situations; filling in relevant forms; writing

advertisements for accommodation,; business
correspondence
941-266 3 (3-0-6)
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(Business English Reading IT)
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Prerequisite: 941-212 Business English Reading I
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Advanced reading skills; reading selections

from a variety of sources: advertisements, articles,

reports, news stories; information analysis and

summarizing

941-267 3 (3-0-6)
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(Business English Writing IT)
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Prerequisite : 941-260 Business English Writing [
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Principles of  writing  for  business
correspondence; electronic mails; enquiry letters; letters
of complaints and reply; credit, status and reference
letters; sales and advertising letters; circular letters;
international  trade  correspondence; orders and

acknowledgement letters; social-business letters



941-268 3 (3-0-6)
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(Thai-English Translation)
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Fundamentals of Thai-English translation; practice
in translating from Thai into English at sentence, discourse
and paragraph levels; analyzing and editing translation works
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(Job Training in Business English)
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Job training relating to business English; learning
from real business settings
941-270 3 (3-0-6)

A A

MEPIWWIMEYNdNITAAI 1
(Malay for Communication I)
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Malay sound system, spelling system and
pronunciation; basic listening, speaking, reading and writing
skills in Malay; basic sentence structures of Malay; frequently

used vocabulary, expressions and conversation in relevant

situations for daily life communication

941-271 3 (3-0-6)
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(Malay for Communication II)
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F
aea13 1
Prerequisite : 941-271 Malay for Communication I
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Higher listening, speaking, reading, and writing
skills in Malay; conversations in relevant situations for
daily life communication at a higher level; basic Malay
socio-cultural information
941-272 3 (3-0-6)
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(Malay Conversation for Daily Communication)
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Practice and development in speaking and
listening skills to communicate in occasions such as
introducing yourself, making appointments, welcoming,
gining presentation, and talking at the meeting
941-273 3 (3-0-6)
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(Malay for Hotel Business)
== 9 o w J 9 Hq
fﬂﬁPjﬂﬂT]elHJEﬂQﬂ1uﬂ1ﬁWﬂLLﬁ$ﬁ1u’JuW1%
lumsdoeslunTmsgsnalsausy Msvesiwn ms
?fau%’u MIUULUITIGIUIIANNAZAIN ﬂ?i!.liglwl"ll
Z‘TﬂWHﬂWiﬂIG]'"NG] ﬂWiﬂiﬂﬂLlUULﬁﬂﬁWiﬁiﬁﬂﬂTi
Tsausy madswenmsdsznduiuigsniauinn
minouTRaANNIBEINY
Practice of Malay vocabulary and expressions
for communication in hotel services; reservations;

reception; recommending recreational facilities; problem



solving in various situations; filling in relevant forms; writing

advertisements for accommodation; business correspondence

941-280 3(2-2-5)
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Practice of Korean pronunciation and 4 language
skills: speaking, reading, listening and writing; constructing

basic sentences; practice of Korean conversation in daily life

941-281 3(2-2-5)
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(Korean II)
F1OIFIAVITOUNDY : 941-280 NHUNINA 1
Prerequisite : 941-280 Korean [

< o & v v =

fﬂiﬁjﬂ“ﬂﬂ’klg‘ﬂﬁ 4 a1 Luuﬂ?iﬁjﬂﬁuﬂU"lﬂﬂsﬂ
man1Fludiadses1iu msadedsgTeannusaw wag
Souiiausssunva

Practice of 4 language skills; emphasis on Korean
conversation in daily life; constructing compound sentences

using connectors; learning Korean culture

941-282 3 (2-2-5)
MPUMYIA 3
(Korean III)
FWAVNAVNOY : 941-281 NP UNINA 2
Prerequisite : 941-281 Korean II
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Practice of 4 language skills; emphasis on complex
sentences; practice of Korean conversation in daily life;
emphasis on listening and speaking skills for accurate and

effective communication

941-290 3(3-0-6)
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(Reading English Short Stories and Novels)
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Components of short stories and novels;
analysis and literary criticism of English short stories and

novels by well-known authors

941-291 3 (3-0-6)
MEdInguEudeTHaIY
(English through Modern Media)
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Development and practice of English skills
through the Internet, TV programs for educational and
entertainment purposes, magazines, brochures and
advertisements; work or project presentations; group

discussions; debates

941-292 3 (3-0-6)
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(Basic English Phonetics)

MANAIEMIPNASY NUIBIdNAZNITO0N
F@eamp18angy  Myaudesninveanead luszaum
wazdselon  nslddnpazdesqeilunsingy
M3 ¥ dnsnys

Pronunciation techniques; phonemes and
pronunciation; word-level and sentence-level stress,

intonation; use of phonetic transcription



941-293 3 (3-0-6)
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(Academic Listening and Note-taking)
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Practice of listening to news, articles, interviews
from broadcasting media, and lectures; summarizing and note-

taking skills

941-294 3 (3-0-6)
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(Business English Conversation I1)
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Prerequisite : 941-219 Business English Conversation [
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English conversations in business contexts;

discussions and opinions in meetings; product report

presentations; planning; contracting and assessment of

company performance

941-310 3(3-0-6)
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(English Reading for Academic Purposes)
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Practice of academic reading skills; skimming and
scanning; identifying main ideas and supporting details;
identifying text types; distinguishing facts and opinions;

critical reading; vocabulary in academic texts

941-311 3 (3-0-6)
mstivawethnlaimudangw
(English Oral Presentation)
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Theories and practice of English presentation
skills in business; presenting projects, products,
marketing plans, business plans; the use of body
language, grammar, vocabulary, expressions, and
intonation as well as visual aids to make an effective

presentation

941-312 3 (3-0-6)
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(Business English Report Writing)
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Components and practice of effective report
writing; types of commonly used reports in professional

business writing

941-313 3 (3-0-6)
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(English Composition IT)
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Prerequisite : 941-262 English Composition |
WpemaWousainns madeuldurin
= a a Y S

Lag ﬂ"lilfllﬂuLﬂNﬂﬂﬂiTﬂIﬂﬂi‘MWﬂNﬁ NITIVYUITIYIU

9 o 9 Y a =

fﬂiGl"lf"l'JEl"lﬂimLLﬁgﬂ?illﬂllﬁlléll'ﬂWﬂWﬁTﬂﬂluﬂWiWﬂu
Academic writing skills; persuasive and

argumentative writing; report writing; grammar in use

and error correction



941-314 3 (3-0-6)
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(English for Future Careers)
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Common terms and expressions used for future
careers; reading job advertisements; filling out job application
forms; writing resumes; having an interview; asking and
giving information about careers; reading articles about

current business situations

941-315 3 (3-0-6)
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(English for Tourism Business)
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Technical terms and expressions for communication
in tourism business; ticketing and reservation systems; giving

information about traveling and hotels; managing itineraries;

travel management; giving information to tourists

941-316 3 (3-0-6)
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(English for Tour Guide)
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astfiAveineuiisrdeundeuiivaazaoau lng
A0nuA a1 nszunIndaidine nazmssagluuu
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Usage of English for describing tourist attractions in
the city of Bangkok and nationwide; describing history and
background of the kingdom of Thailand; recommendations

concerning what tourists should and should not act in

Thailand’s tourist attractions, and what they should do to
the Thai people, the nation, religion, and the royal family;

tourism management according to types of tourists

941-317 3 (3-0-6)
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(English for Finance and Banking)
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Concepts and common terms; listening to
lectures and dialogues; talking about finance and
banking; reading reports, articles, and news relating to
finance and banking; completing forms as well as writing

reports and articles

941-318 3 (3-0-6)
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(English for Public Relations)
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Common terms and expressions used in the
public relations industry; principles and practice of
writing for public relations: news, brochures, articles,
captions, press release, summarizing, and writing for

broadcasting

941-319 3 (3-0-6)
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(English for Secretaries)
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Roles and responsibilities of secretaries; common
terms and expressions used in taking the minutes;
coordinating and arranging meetings; telephoning and making
appointments on the phone; receiving visitors; business
correspondence; accommodation and ticket reservations; rules

of etiquette for cross-cultural communication

941- 320 3 (3-0-6)
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(Chinese for Tourism Business)
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Technical terms and expressions for communication
in tourism business; ticketing and reservation systems; giving

information about traveling and hotels; managing itineraries;

travel management; giving information to tourists

941-321 3 (3-0-6)
MBI 3
(Chinese III)
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Intermediate Chinese listening, speaking, reading,

and writing; approximately 250 Chinese characters and 750

Chinese vocabulary words

941-322 3 (3-0-6)
MU 4
(Chinese IV)
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Advanced Chinese listening, speaking, reading,
and writing; grammar and idioms for communication;

approximately 200 new Chinese vocabulary words

941-323 3 (3-0-6)
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(Chinese Society and Culture)
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General outline of China through history, arts,

geography, folklore, customs, and culture

941-324 3(3-0-6)
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(Chinese for Tour Guide)
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Usage of Chinese for describing tourist
attractions in the city of Bangkok and nationwide;
describing history and background of the kingdom of
Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions,
and what they should do to the Thai people, the nation,
religion, and the royal family; tourism management

according to types of tourists

941-330 3 (3-0-6)
v U l:' \J
danuuaz IHuEIINYYY
(Japanese Society and Culture)
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General knowledge about Japan, for example: its
society, way of life, traditions and culture, including beliefs,

basic values, and Japanese Pop culture

941-331 3 (3-0-6)
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(Japanese for Tourism Business)
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Technical terms and expressions for communication
in tourism business; ticketing and reservation systems; giving

information about traveling and hotels; managing itineraries;

travel management; giving information to tourists

941-332 3 (3-0-6)
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(Japanese for Tour Guide)
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Usage of Japanese for describing tourist attractions
in the city of Bangkok and nationwide; describing history and
background of the kingdom of Thailand; recommendations
concerning what tourists should and should not act in
Thailand’s tourist attractions, and what they should do to the
Thai people, the nation, religion, and the royal family; tourism

management according to types of tourists

941-340 3 (3-0-6)
muelSuaadmsugsnanmsneuiien
(French for Tourism Business)
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Technical terms and  expressions for
communication in tourism business; ticketing and
reservation systems; giving information about traveling
and hotels; managing itineraries; travel management;

giving information to tourists

941-341 3(3-0-6)
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(French for Tour Guide)
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Usage of French for describing tourist attractions
in the city of Bangkok and nationwide; describing history
and Dbackground of the kingdom of Thailand;
recommendations concerning what tourists should and
should not act in Thailand’s tourist attractions, and what
they should do to the Thai people, the nation, religion,
and the royal family; tourism management according to

types of tourists

941-350 3 (3-0-6)
L9 a Y 4 4
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(German Speakers and Their Cultures)
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Backgrounds and characteristics of native
speakers of German; intellectual trends, beliefs, values,
arts, and cultures in the contemporary social context;

cultural differences of German speakers



941-370 3 (3-0-6)
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(Malay for Tourism Business)
o o ¢ o dq 9 A A
ﬂWﬁ‘W‘V]Lﬂ‘WW%Llﬁ&ﬁﬁWH’JuﬂWHTﬂiTLWﬁﬂWiﬁﬁﬁTi
NNFINIMINUNYI NM500NAIAZTIUUMIVOY M3 1N
%}ﬂyamﬂﬁummaﬂimm ﬂ"li“l.]i?:ﬁ?ﬂ\ﬂ‘l!ﬂWiLaUVHQ
o ' = vy 1o =
mﬁ%ﬂmmmmmuazmﬂmayauﬂufmmmm
Technical terms and expressions for communication
in tourism business; ticketing and reservation systems; giving
information about traveling and hotels; managing itineraries;

travel management; giving information to tourists

941-371 3 (3-0-6)
mymagdmSuauingman
(Malay for Tour Guide)
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Usage of Malay for describing tourist attractions in
the city of Bangkok and nationwide; describing history and
background of the kingdom of Thailand; recommendations
concerning what tourists should and should not act in
Thailand’s tourist attractions, and what they should do to the
Thai people, the nation, religion, and the royal family; tourism

management according to types of tourists

941-380 3 (3-0-6)
FINNUALINUTI TN
(Korean Society and Culture)
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Korean society, tradition, culture, beliefs, concepts

and values in contemporary social context

941-410 9 (0-0-36)
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(Cooperative Education)
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Internship at a workplace in accordance with
the field of study through the process of job application
and selection; handling of work responsibilities and
understanding of organizational rules; application of the
internship knowledge to assigned work; searching for
additional knowledge and technology under the
supervision of advisors; working at least four months
during internship and being cooperatively assessed by the

Department of Human Resources in the workplace

941-411 3 (3-0-6)
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(Business Negotiations and Mediation in English)
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Theories and techniques of business negotiation
and mediation; common terms and expressions; cultural

differences leading to miscommunication



941-412 3 (1-4-4)
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(Business English Seminar)
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Trends, factors, and problems in using business
English; study, analysis, discussion and opinion exchange

with business English professionals

941-413 3 (3-0-6)
msudamudanguagsne
(Business English Translation)
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English-Thai and Thai-English translation in
business contexts: letters, announcements, advertisements,
articles and new stories; analysing and editing translation

works

941-414 3 (3-0-6)
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(English for Ground and In-flight Attendants)
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Common terms and expressions used in airlines
services; practice in listening, speaking, reading, and writing
skills related to ground staff and flight attendants’

responsibilities

941-415 3 (3-0-6)
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(English Public Speaking)
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Theories and principles of public speaking;
non-verbal language in public speaking; prepared and

impromptu speeches on a variety of topics

941-416 3 (3-0-6)
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(English for Sales and Marketing)
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Concepts and common terms; listening to
lectures and dialogues; talking about sales and marketing;
reading reports, news, and articles relating sales and

marketing as well as report writing

941-418 3 (3-0-6)
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(English for Import-Export Business)
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Practice of English vocabulary and expressions
for communication in import-export business; marketing

analysis; marketing research; product development;

distribution; import control; export promotion

941-419 3 (3-0-6)
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(English for Mass Communication)
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Reading, writing, reporting and translating news

and articles from printed and electronic media; public



relations with an emphasis on word choices, structures,

formats and styles of writing

941- 420 3 (3-0-6)
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(Chinese for Ground and In-flight Attendants)
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Common terms and expressions used in airlines
services; practice in listening, speaking, reading, and writing
skills related to ground staff and flight attendants’

responsibilities

941-430 3 (3-0-6)
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(Japanese for Ground and In-flight Attendants)
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Common terms and expressions used in airlines
services; practice in listening, speaking, reading, and writing
skills related to ground staff and flight attendants’

responsibilities

941-440 3 (3-0-6)
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(French for Ground and In-flight Attendants)
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Common terms and expressions used in airlines
services; practice in listening, speaking, reading, and writing
skills related to ground staff and flight attendants’

responsibilities

941-460 3 (3-0-6)
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(English for Administrators)
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Practice in the four skills - listening, speaking,
reading, and writing - at the intermediate level for
communication in administration and decision-making;
the use of English in a working environment, making an
appointment, coordinating, asking and  giving
information, taking notes, discussing, expressing ideas as

well as reasoning

941-470 3 (3-0-6)
mymagdmSuwinaudeusumanuezuwnIesby
(Malay for Ground and In-flight Attendants)
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Common terms and expressions used in airlines
services; practice in listening, speaking, reading, and
writing skills related to ground staff and flight attendants’

responsibilities

942-100 1 (0-0-3)
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(Co-Curricular Activities I)
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Activities to integrate the body of knowledge with
an emphasis on the activities for the benefit of society and

mankind as first priority; cultivating morals; ethics and



public mind; teamwork within and/or across disciplines under

the supervision of advisors

942-111 3 (2-2-5)
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(Wisdom of Living)
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Ways of thinking; self-discipline and life
management in accordance with changes in Thai and global
societies, mingling the Thai way of life with multi-cultural
ways of living; public mind and environmental conservation;
living happily based on morality, ethics and sufficiency

economy

942-120 1(0-2-1)
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(Golf)
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General knowledge about equipment and the golf
course; skills of equipment use and methods of playing;
warm-ups; practice of golfing in a golf course; keeping
scores; the competition; the safety of golfers and spectators;

rules, regulations, and etiquette

942-121 1(0-2-1)
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(Social Dance)
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Practice of movements into rhythm; costumes,
etiquette, and songs for social dance; developing skills of
social dance according to the standard universal

convention

942-122 1(0-2-1)
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(Tennis)
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General knowledge about tennis equipment and
courts; developing skills, methods; rules and regulations
of the competition; playing with understanding rules and

regulations, etiquette; warm-ups; knowledge about

accidents that may happen while playing tennis

942-123 1(0-2-1)
J0ataduea
(Volleyball)
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General knowledge about equipment and the
court; rules and regulations; etiquette; developing
physical competence of volleyball players; developing

skills and playing techniques for individuals and teams,

techniques in competition

942-124 1(0-2-1)
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(Soccer)
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Basic skills of playing soccer; rules and regulations,
etiquette; developing physical competence for soccer playing;
the competition; dangers and prevention of accidents while

playing soccer; first aid for the injured

942-125 1(0-2-1)
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(Badminton)
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Practice of badminton skills for single and double
competition; ways of physical development for badminton

playing; rules and regulations, etiquette; the arrangement of

competition for both single and double matches

942-126 1(0-2-1)
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(Takraw)
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General knowledge about history of Takraw; skills of
body movements; techniques and individual talent; playing as
a team; rules and regulations; developing physical competence
for being a capable Takraw player; safe playing; equipment

maintenance

942-127 1(0-2-1)
miamuiia
(Table tennis)
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General background about history of table
tennis; basic skills and advantages of table tennis playing;
rules and regulations, etiquette of players and spectators;

physical exercises, health care; equipment maintenance

942-128 1(0-2-1)
nlnes
(Petanque)
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History of petanque; basic skills and advantages
of petanque playing; rules and regulations, etiquette in
playing petanque; the arrangement of competition; rules
and regulations; etiquette of players and spectators;

equipment maintenance

942-129 1(0-2-1)
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(Basketball)
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History of basketball; particular basic skills;
rules and regulations, etiquette of players and spectators;

physical exercises and health care; athletic spirit; safe

playing; equipment maintenance

942-140 3 (3-0-6)
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(Principles of Public Administration)
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Definitions; development; concepts; theories and
relationship of public administration; public policy; human
resource management; fiscal and budget management;

organization and management process

942-141 3 (3-0-6)
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(Introduction to Political Science)
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Definitions; history and scope of political science;
main concepts of political science; political comparison; state
and bureaucracy; public policy planning; international politics

and ideology; political system; doctrine and political ideology

942-142 3 (3-0-6)
mmi’!ﬁméfmﬁmﬁ’ungmuwuaz%’gﬁﬁwﬁmﬂm
(Introduction to Laws and Thai Constitution)
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Definitions; characteristics and types of laws; law
enforcement; law in order of priority; definitions of
constitution; types of constitution; history of the Thai
constitution; the origins of the constitution; separation of
powers; rights and freedom according to the constitution; the
essence of the current constitution; and key organizations

written in the constitution

942-143 3 (3-0-6)
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(Introduction to Public and Enterprise Management)
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Definitions; concepts; theories; scope of public
and enterprise management ;management process; types
of government organization and commitment; public
policy; public services and private businesses;
differences; resemblance; coherence and concepts of
implementing the management techniques from private
sectors in government sectors; and new trends of public

services

942-204 3 (3-0-6)
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(Psychology for Well-being)
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Development of psychology; effects of
psychological factors on human behaviors; psychology
usefulness; practical applications of psychology in daily

life and future careers

942-205 3 (3-0-6)
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(Communication and Information Dissemination)
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Information resources; search methods; analysis
and synthesis of knowledge; verbal and non-verbal
communication; dissemination of information; code of ethics

on using sources

942-206 3 (3-0-6)
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(ASEAN Community)
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Security; economics; and socio-cultural communities of
ASEAN; roles of ASEAN in strengthening and bringing peace to

the region

942-220 1(0-2-1)
Jenin
(Swimming)
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History of swimming; sanitation and safety in
swimming; skills of swimming in different styles; etiquette of
athletes and spectators; physical exercises and health care;

maintenance of equipment and facilities

942-221 1(0-2-1)
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(Physical Education and Recreation)
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Philosophy of physical education; purposes of
physical education for physical, mental, emotional, and social

development; the study of sport games and selection of proper

sports; purposes of recreation; necessity of recreation in
human life; games of recreational activities; physical

exercises and recreation for health

942-230 3 (3-0-6)
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(Taxation)
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General knowledge about taxation; concepts
and roles of taxation; principles and features of taxation
according to revenue codes, personal income tax,

corporate tax, value-added tax, specific business tax,

stamp duty, customs duty, excise duty

942-233 2 (2-0-4)
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(Insurance Law)
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Laws, ministerial orders, regulations, deal with
life insurance, loss insurance, the protection for motor
vehicle accident victims, the civil an commercial code
concerning insurance, life insurance act, loss insurance

act, characteristic of insurance contracts

942-234 3 (3-0-6)
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(Business Law)
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Principles of the civil and commercial law; law
juristic entities; limited partnership establishment; limited
companies; dissolution; property; juristic acts; contracts;
specific contracts in relation to business transactions: hire
purchases; sureties; agency; brokers; drafts and the Act of

Cheques

942-237 3 (3-0-6)
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(Administrative Law)
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Concepts of administrative laws; public services;
principles and problems of public administration reform;
administration reform in public sectors at present and in the
future; bureaucracy; the relationship between government
officers and state according to the law; control of

administration; administrative courts and administrative cases

942-240 3 (3-0-6)
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(Thai Bureaucracy and Public Organization)
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Philosophy; theories; and concepts of Thai
bureaucracy and public organization; development of Thai
bureaucracy management; characteristics and relationships in

Thai bureaucracy organizations; influences of economical,

social, and political systems on Thai bureaucracy; Thai
bureaucracy problems; the Thai constitution concerning

Thai bureaucracy and public organization

942-241 3 (3-0-6)
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(Thai Political System)
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Evolution of Thai politics and government;
growth of democratic power; expansion of public
bureaucracy in the context of economic changes; various
issues in Thai politics and government; government
instability; centralization; constitution; political parties
and parliamentary system; election; authoritarianism in
Thai political system and government; ex-parliamentary

politics

942-242 3 (3-0-6)
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(Public Policy and Planning)
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Public policy process; public policy formation;
types of public policy and Thai public policy process;
concepts and methods of public policy formation and

planning for public policy implementation; plan and



policy evaluation; public policy impacts; Thai government

policy and operation plans

942-243 3 (3-0-6)
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(ASEAN Politics and Government)
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Development of politics and government; structure

as well as political and government system of ASEAN

942-340 3 (3-0-6)
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(Research Methodology for Public Administration)
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Research methodology for public administration;
identifying a research problem; literature review; hypothesis

formation; research design; data collection and data analysis;

reporting results

942-341 3(3-0-6)
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(Local Government Administration)
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Principles and concepts of local government
administration; evolution of local government;
decentralization; effects of local government administration
on the structure of local administration development;
important factors supporting the development of local

government; problems and obstacles; improvement of local

administration system; public participation in local

administration

942-342 3 (3-0-6)
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(Public Finance Administration)
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Introduction to public finance; government’s
roles in economic system; introduction to finance; finance
and fiscal policy; monetary policy; government budget;
government income; taxation; government expenditure;
public debt; local fiscal; problems and solutions of Thai

finance and fiscal
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(Job Training in Public and Enterprise Management)
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Job training in the field-related organizations
and companies for students to learn from real business

settings

942-344 3 (3-0-6)
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(Civil Society and Civil Movement

HUIAA NYBYUAZHAUINTVBINTZUIUNS
madszanay anuiuinveanssuiunsTunaeu
nudeny madrndsnnudundanamadios ngu
watlszTomiidndslunisadsunlasdeszuy
M99 NIZUIUMITNNANYFURUTN9E 1 1Y

deannveamailsemvuy



Concepts; theories and development of civil
movement process; history of social drive process; the
formation of political power; influence of a particular group
on the change of political systems; processes of civil power

relations in the society

942-345 3 (3-0-6)
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(Administration of Urban and Metropolitan)
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Concepts; theories of urban growth; evolution of
urbanization; urban structure; urban growth to metropolitan;
general geography; historical background; population data;
general administrations; economic systems; societies
influencing government structures; administration of urban
and metropolitan; administrative problems; environment
management; solutions; experiences of wurban and
metropolitan; administration comparison; development and

management trends at present and in the future
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(Ethics for Administrators)
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Concepts and theories; code of ethics; ethics in

public administration and basic morals for administrators;

good governance; ethics supporting public and enterprise

cultures; application of good governance; roles and

responsibilities of business toward the society
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Internship at a workplace in accordance with
the field of study through the process of job application
and selection; handling of work responsibilities and
understanding of organizational rules; application of the
internship knowledge to assigned work; searching for
additional knowledge and technology under the
supervision of advisors; working at least four months
during internship and being cooperatively assessed by the

Department of Human Resources in the workplace
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(Seminar in Public and Enterprise Management)
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Practice in the application of public
administration concepts and theories in research and

analysis of the business administration problem



946-100 3 (3-0-6)
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(Introduction to Business)
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Types of business; related factors; influences of
business environments; principles of management, human
resource management; production; marketing; accounting;

finance; business ethics

946-111 3 (3-0-6)
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(Principles of Accounting I)
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Principles of accounting; the accounting framework;

the accounting cycle and preparing financial statements for

service and merchandise business; accounting for value added

tax; special journals; control accounts and subsidiary ledgers;

professional code of ethics

946-112 3 (3-0-6)
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(Principles of Accounting IT)
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Accounting for manufacturing business; preparing

statement of cash flow; preparing financial statement from

single-entry bookkeeping system; voucher  system;
fundamental accounting procedures of cash control and
bank reconciliation statements; accounts receivable and
notes receivable; inventory; property, plant and

equipment; depreciation; natural resources and depletion

946-113 3 (3-0-6)
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(Financial Accounting)
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Characteristics and ~ basic concepts of
accounting; accounting record process; adjustment of
accounts; closing accounts; financial statement
preparation; accounting for merchandising and
manufacturing operations; value—added tax accounting;

bank reconciliation statement; statement of cash flows

946-130 3 (3-0-6)
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(Principles of Risk Management and Insurance)
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Fundamentals concepts of risk and risk
management; risk assessment; risk analysis; risk
management methods, Introduction to insurance; roles of
insurance in business; insurance contract; insurance

institutions; types of insurance, life insurance and

casualty insurance
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(Information Technology)
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Components of information technology, hardware
and software in computer systems; operating systems and
application programs; data storage; data processing;
application of computers in organizations, network systems

and technician’s responsibilities in information technology

946-141 3(2-2-5)
= a ¢ A v
iﬂiﬁlﬂ‘lﬂlli!!ﬂiNﬂﬂNW?!ﬂﬂﬁ!ﬂf)Qﬂu
(Introduction to Computer Programming)
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General concepts for computer programming;

algorithmic problem solving; pseudo code; flow charts;
programming language elements; data types; array data
structure; programming structure: sequential, selection and
repetition; subroutine calls; parameter passing; the laboratory
components including developing small programs using a

popular programming language, testing, and debugging

946-143 3 (2-2-5)
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(Open Source Application in Business)
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Open source concept; open source concept
application; social and cultural impacts from open source
concept; open source software history and background;
open source software application; open source software in
business; functional comparison between open source and

commercial applications

946-144 3 (2-2-5)
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(Basic Computer Maintenance)
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Principles of the computer; Components of the
computer and peripherals; Purchasing a computer;
Installation and uninstallation of Operating System and
driver; Virus protection; Maintenance and improve
system performance; Basic Analysis, monitoring and

troubleshooting the computer; Installation and Internet

connection

946-160 3 (3-0-6)
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(Principles of Marketing)
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Definitions and the importance of marketing;
fundamental concepts of marketing; environments

influencing marketing; fundamental principles of



consumer behaviors; market segmentation; targeting;

positioning and marketing mix

946-170 3 (3-0-6)
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(Tourism Industry)
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Evolution,  definitions,  significance, trends,
characteristics and components of tourism industry; tourism
impacts; concepts related to planning and development of the
tourism industry; government’s roles and policies in the
development of national and international tourism

organizations
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(Microeconomics)
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Demand and supply; market equilibrium; elasticity
of demand and supply; consumer behavior; cost and
production functions; microeconomics of product markets;

factor markets; externalities and public goods

946-181 3 (3-0-6)
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(Macroeconomics)
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National income calculation; equilibrium level
of national income; money growth and inflation;
unemployment; economic growth; monetary policy; fiscal

policy; basic concepts of international trade and finance

946-182 3 (3-0-6)
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(Principles of Economics)
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An overview of economics; laws of demand and
supply; market equilibrium; elasticity of demand and
supply; consumer behavior; cost and production functions;
microeconomics of product markets; national income
calculation; equilibrium level of national income;
monetary policy; fiscal policy; basic knowledge of

international trade and finance
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MITAMIFINVVMIALN
(Small Business Management)
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Concept and theories of the management of
small and family owned businesses, marketing; finance;
human resource management; production; strategic
planning, Problem solving in small business,
opportunities for domestic and overseas joint ventures,

and ethics in small business management
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(Business Communication)
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Objectives; methodology; forms of business
communication; business practice; writing letters; note taking;
report writing; message reading; listening; conversation;
interview techniques; presentation; information dissemination;

advertising and public relation

946-208 3 (3-0-6)
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(Organization and Modern Management)

a ad A @ J
HUINNUAAUASNHHNINGINVOIANTLASNIT

]
=t

famsadolmi Uszianuazdnuazveseddns s1unanth
anuiuAayeu Tassadranazisduiuaiuvesossng
NFTUIUMTUTHITUAZMTIANST NITINLAY ﬂ'lﬁ%lﬂ@\if{ﬂi
ms3itedams msduaiumdeleduisanuuaznms
aruaY tud IduveInsusmIsuazmsianis lusuiaa
NIAUANY Tﬂﬂtﬁuﬁwﬁaﬂq1uﬂ1ﬂ§'§1,gaz°giﬁfn

Concepts and theories relating to organization and
modern management; types and characteristics of
organization; authorities; organizational structures and
operation; administrative and management processes;
planning; organizing; leading; moral support and controlling;
future trends of administration and management; case studies

focusing on both public and private sectors

946-209 3 (3-0-6)
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(Principles of Management)
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The definition, importance and process of
management; roles and importance of science in
management; business competitors and partners; the
influence of technology on management; corporate
strategies; organizational structure and type; functions of
business organization; organizational behavior and

culture; the relationship of stakeholders in organization to

management and social responsibility

946-210 3 (3-0-6)
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(Intermediate Accounting I)
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Prerequisite : 946-112 Principles of Accounting I1
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Principles and practice of current assets; non-
current assets; assets classification; recognition and
valuation of assets; revaluation; impairment of assets;
presentation and disclosure of information related to

assets

946-211 3 (3-0-6)
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(Intermediate Accounting II)
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Prerequisite : 946-112 Principles of Accounting IT
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Principles and accounting methods of liabilities and
owner’s equity; accounting for establishing business venture;
loss and profit sharing; changes of ownership; dissolution and
liquidation for partnership, corporation, and public limited
corporation; presentation and disclosure of information related
to liabilities and owner’s equity ; accounting changes and

corrections of errors

946-212 3 (3-0-6)
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(Cost Accounting)
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Prerequisite : 946-112 Principles of Accounting IT
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Concepts of cost accounting; cost classification;
variable costing and full costing; allocating cost by traditional
cost accounting and activity-based costing; job-order cost
accounting; process costing; scrap, defective and spoilage

goods; standard costs and analysis of variances; joint products

and by products

946-213 3 (3-0-6)
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(Managerial Accounting)
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Prerequisite: 946-113 Financial Accounting
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Roles of accounting on management; cost
concepts and classifications; product costing; full
costing and variable costing; cost-volume-profit
analysis; analysis of costs for decision making; standard
costing and variance analysis; budget preparation; capital
budgeting; responsibility accounting and performance

evaluation

946-233 3 (3-0-6)
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(Mathematics of Finance)
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Simple interest; compound interest and
discount; annuities and others general annuities; bonds
and securities; types of debt payment and its application

to daily situations

946-234 3 (3-0-6)
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(Casualty Insurance)
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Prerequisite : 946-130 Principles of Risk Management
and Insurance
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Principles and concepts of casualty insurance,
fire insurance, marine insurance and transport insurance,

automobile insurance, Miscellaneous insurance; types of



policy, insurance conditions and insurance forms; reinsurance;

insurance-related vocabulary

946-240 3(2-2-5)
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(Database Systems)

wﬁﬂmiﬁ‘ugmmmﬁzwgm%ya aoilaenssy
Y9ITZUUFIUTOYAITITUIWUT uuvi1aeedoya n13
ponuuug udeya M ldidunssiagiu nsld
Tlsunsudamsgiudoya mudeunusalnsediie (oa
Awea) MItaszuugIudoyanuudldvalenu Mssnn
mmﬁummmgm%’aga Llﬁ%ﬂﬁﬁ'ﬁ@\illﬁ%ﬁ”ﬁﬂ?‘w

Basic principles of database systems; relational
database system architecture; database models; database
design; normalization; using database management system
software; Structured Query Language (SQL); multi-user
database system management; database security; backup and

recovery

946-241 3 (3-0-6)
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(Management Information Systems)
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Concepts of information systems; types of
information systems; the impact and importance of using
management information systems in today’s business;
introducing management information systems; computer and
data communication; information systems development;

benefits and usage of management information systems
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(Data Structures and Algorithms)
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Prerequisite : 946-141 Introduction to Computer
Programming
Y Y a Y 1A 9
IﬂiQﬁiNGUfJiJ“ﬁ!.lU‘ULl“U‘ULGNLﬁuLLagvliJLGHQLﬁu
J Y Y 1 a
ﬂ"liﬂi$QﬂﬁTﬂi\iﬁi"l\iﬁllﬂialjaslu\ﬂuﬁ%ic] NAUANITT
~ o w a 4
Liﬂ\‘lﬁ"lﬂ“]JLLﬁg'f%}uWWﬁlsJ}ﬂHa NITODNUUUVLATNITUATICH
@ a J a o a
ﬂﬁﬂﬂiﬁll ﬂ15ﬂi$§ﬂﬁﬂﬂﬁ{]ﬂﬂi$ﬂﬂﬂ1uﬁiﬂi]!,!,agfﬂi
F% a

LLﬂﬂﬂJuWﬁ’]N‘ﬁiﬂﬁl

Linear and nonlinear data  structures;
applications of data structures in various fields; sorting
and searching techniques; algorithm design and analysis;
applications of theories in business systems and business

problem solving

946-243 3 (2-2-5)
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(Business Application Development)
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Prerequisite: 946-240 Database Systems
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The study of high-level computer language to
design and develop business-application programs;
business problems-solving by programming process;
database applications through a computer network

system; create business reports



946-244 3 (3-0-6)
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(Data Communication and Computer Networks)
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Concepts and components of data communication
and network systems; OSI model standard; topology; software
and hardware used in networks; types of network systems;
protocol and media; network management; intrusion and

network security management; applications of communication

technology and networking in current business

946-245 3 (3-0-6)
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(Microcomputer)
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Architecture, components, and principles of
microcomputer; input/output devices; accessory devices;
backup devices; considerations on the purchasing of
microcomputer devices; BIOS settings; hard disk preparation;
operating system and driver installation; testing; maintenance
and installation of additional devices; new microcomputer

technology

946-246 3 (3-0-6)
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(Management Information Systems for
Administrators)
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Definition of information; information systems
and their components; information systems and
organization management; concepts and methodologies in
systems analysis; development of information systems
and their impacts on organizations; information
technology and its role in the management of an

organization

946-247 3 (2-2-5)
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(Business Graphic Design)
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Principles of design; graphic design basic; color
schematic; images composition; design techniques;
graphic design analysis; quality evaluation and
integrating graphic design in business with relevant

software

946-250 3 (3-0-6)
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(Principles of Electronic Commerce)
nswIgInINIuAs et ediannseind

YszTowd Yed1fia wansenuvesmnaivdoidnnseding

a A oad A ¢a a
IIJL@]ﬁﬁﬁﬂﬂm@ﬁw1m%ﬂﬂlﬁﬂﬂﬁﬂuﬂ’GT NINTTNUDITIND



o o & o a 9 o &
a’au'lau izuuﬁwaaau"lau mimmmay‘amiawa N3
1 o ) 1
VYU ‘L!IEJ’]JWEJﬂﬁi‘UﬂﬁZﬂHﬂWHGI N9
Commerce conducted via electronic networks; benefits;
limitations; effects of electronic commerce; business models of
electronic commerce; online business activities; online ordering

systems; online order tracking; shipment; assurance policies

946-260 3 (3-0-6)
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(Consumer Behavior)
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Prerequisite: 946-160 Principles of Marketing
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The relationship between marketing management
and consumer behavior; analysis of the consumer purchase
decision  process, theories and factors influencing
consumer behavior; individual factors, external factors, and

marketing activities influencing consumer behavior

946-261 3 (3-0-6)
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(Statistics for Marketing and Sales Forecasting)
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Prerequisite: 947- 118 Business Statistics |
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Statistics for marketing; regression analysis; the
sales forecasting process, techniques and methods of sales

forecasting, factors related to sales forecasting, quantitative

analysis, qualitative analysis, applying sales forecasting

data in marketing administration

946-262 3 (3-0-6)
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(Marketing Strategy and Planning)
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Prerequisite: 946-260 Consumer Behavior
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Concepts and  theories of  marketing
administration; marketing management; analysis of
business context; strategic planning in marketing,
administration, products, prices, and channels of
distribution; marketing promotion; operational control in

business; business administration; social responsibility

946-263 3 (3-0-6)
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(Supply Chain and Logistic Management)
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Logistics and supply chain management theory;
the process of transportation; raw material purchasing;
delivering customer service, inventory management;

warehouse management; packaging; logistics information

technology; implementation of logistics and supply chain



management; logistics and supply chain management

planning

946-265 3 (x-y-z)
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(Current Issues in Marketing)
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Prerequisite : As required by the program
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A new marketing course about contemporary

theory, application and marketing strategies according to

the department’s considerations

946-271 3 (3-0-6)
ﬂ1§5ﬂﬂﬁ§iﬁ‘i}ﬁ1!ﬁﬂ’s
(Tour Business Management)
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Definitions and importance of tour business, methods
of tour company establishment; characteristics and types of
tour company management consisting of planning, operation,
organizing management of tour companies, human resource
management. marketing; and financing of tour companies,

problems and solutions concerning tour business management

946-273 3 (3-0-6)
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(Civilization)
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History of eastern and western civilizations and
their influences on the Thai culture; ways of living,
traditions, customs, and regional cultures; local
performances, festivals, and customs; tradition and
custom conservation; importance of local customs on

tourism in each local area

946-275 3 (3-0-6)
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(Tourist Behavior)
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Behaviors and demands of tourists; principles
and analysis of tourists’ decision-making in buying
tourism products in terms of personal and external
factors; types of tourist behaviors; application of the data

on tourist behaviors to tourism management strategy

setting

946-276 3 (3-0-6)
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(Tourism Resource)
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Definitions, importance, types, and

characteristics of tourism resources; identities and values



of historical cultural attractions; arts; ancient monuments;
religious places; natural attractions; geographic factors,
environment, and tourism demands affecting tourism

resources; tourism resources preservation and management

946-290 3 (3-0-6)
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(Business Finance)
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Prerequisite : 946-111 Principles of Accounting I or
946-113 Financial Accounting
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Objectives and functions of financial management; time
value of money; return and risk; financial planning and
analysis; cash and marketable securities management;
receivable management; inventory management; short-term
and long-term financing management; capital structure

and dividend policy

946-300 3 (3-0-6)
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(Human Resource Management)
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Definition and function of human resource
management; job analysis; manpower planning system;
personnel administration; recruitment and selection; training;

compensation and welfare; building up motivation and

morale; assessment system; promotion; job rotation;
relocation; punishment; layout; negotiation and labor

relations

946-301 3 (3-0-6)
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(International Business)
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The study of principles, objectives, international
business management, environment of economic, social
and political factors in business administration as well as
business problems, e.g. finance, marketing, human

resource administration, international business production

946-303 3 (3-0-6)
msdamsImmonsni
(New Enterprise Management)
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Prerequisite : 942-143 Introduction to Public and
Enterprise Management
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Establishment; methods and new enterprise
problems which new entrepreneurs encounter; fund
acquisition; operation for requesting support; planning;
expansion; and primary analysis for finding the

appropriateness of projects



946-304 3 (3-0-6)
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(Small and Medium Enterprise Management)
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Prerequisite: 942-143 Introduction to Public and Enterprise

Management
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Small and medium enterprises establishment;
planning; recording; budgeting for management control;
competition analysis; trade credit; tax; financial management;
marketing management; production management; human
resources management; effects of environments on business;
strategic planning; merger and acquisition; expansion; and

business discontinuity
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(Management of Community Enterprise)
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Prerequisite: 942-143 Introduction to Public and Enterprise
Management

ANMUNNIY LUIAA anvay Uszan 35019
ATZVIUMS YUV LasWAUINIVOITAMAIYUY N3
IANITNITAAIA MITAMIMINAN MIFUATUNITADIA
AagnsmaannANuduLde sl munusy nsdiAnm
MIIANI I NIYNBU

Definitions;  concepts; characteristics;  types;
methods; processes; patterns; and development of community
enterprise; marketing management; production management;

marketing campaign; strategies for developing strength of

community enterprise; a case study of management of

community enterprise
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(Risk Management)
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Principles  of risks; risk  probability;
consequences of risks in organizations; operational risks;
financial risks; risk assessment and management using

financial instruments; application of risk management in

organizations

946-307 3 (3-0-6)
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(Project Management and Project Evaluation)
Wﬁﬂﬂ1iﬁ'}’3vlﬂ AITUHUIY VBDULUA LLUININ
IMANANITINUHY ﬂ?i%ﬂﬁWIﬂi\?ﬂ?i NTUITHS
Tn5an1s MsaaaIu malansdszilunalasanig
NITUIUNIT fﬂi‘].I?‘l/i"IiIﬂiﬂﬂWiiuﬁWNﬂWi%ﬂﬁQﬂ(ﬂTi
NITUTHITIU NITAIVANNITANTUTATING
Useanimmuazscaninavesmsuins Insams
General principles; definitions; scope; methods;
planning  techniques; project planning; project
management; monitoring projects; evaluation techniques;
project management process in terms of organization
management; project implementation; project implement
controlling; efficiency and effectiveness of project

management
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(Development Administration)
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History;  definitions and characteristics of
development administration; concepts of development
administration; administration in developing countries;
economic, social, and political development; development
administration and administration development; principles of
development administration and development administrators;

national development process; development administration in

the country

946-310 3 (3-0-6)
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(Management Accounting)
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Prerequisite : 946-212 Cost Accounting
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Cost-volume-profit ~ analysis;  strategic  cost
management; activity-based costing and activity-based
management; budgeting; responsibility accounting and
segment reporting; cost analysis for decision making; pricing
decisions; transfer pricing; capital expenditure budgets and

evaluating performance

946-311 3 (3-0-6)
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(Tax Accounting)
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946-112 Hanmstiay® 2
Prerequisite: 942-230 Taxation,
946-112 Principles of Accounting II
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The relationship between accounting and tax;
the differences between net income according to
generally accepted accounting principles and net income
according to the revenue code, and recording those
differences; personal income tax, corporate income tax
and value added tax, tax accounting procedures; tax
responsibilities; the code of ethics for professional

accountants

946-312 3 (3-0-6)
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(Accounting Information Systems)
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Prerequisite: 946-112 Principles of Accounting II
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Principles and procedures of accounting
information system design; techniques of document

design, forms, and charts of account of various business;



risk and internal control; accounting information system
development processes; transaction cycle and business

processes; designing reports

946-313 3 (3-0-6)
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(Auditing)
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Prerequisite : 946-210 Intermediate Accounting I
946-211 Intermediate Accounting II
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Purposes of auditing; auditing standards; roles and
responsibilities of auditors; Laws related to the audit
profession; professional code of ethics; auditing procedure
and audit planning and monitoring; audit risk; internal control
assessment on auditing; audit evidence gathering; audit
recording; audit summarizing; audit reporting; computer

assisted audit Technique (CAAT)

946-314 3 (3-0-6)
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(Accounting for Special Industries)
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Prerequisite : 946-112 Principles of Accounting II
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The accounting system and accounting
procedures for hospitals, financial institutions, insurance,
estate realty construction, public utilities, and other

business

946-315 3 (3-0-6)
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(Internal Auditing and Controls)
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Prerequisite : 946-210 Intermediate Accounting I
946-211 Intermediate Accounting II
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Characteristics and the importance of effective
internal controls; internal control appraisal in both manual
and computerized business; internal audit objectives, type
and scopes; internal audit standards, code of ethics,
qualifications, functions, internal auditor’s responsibilities,
audit tests, manual and electronic data processing, audit

programs, audit reports, and follow up

946-316 3 (3-0-6)
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(Profit Planning and Control)
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Prerequisite: 946-212 Cost Accounting
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Principles of profit planning and control, the
budgeting process, types of budgeting for profit planning and
control, reporting accounting information to management to
provide useful planning and control, performance evaluation

and analysis of budget variances

946-317 3 (3-0-6)
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(Accounting Theory)

k4
S o

FIIWITIAUGTIURIUNDY : 946-210 MTUUFUUNA 1

o

Prerequisite : 946-210 Intermediate Accounting I
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Introduction to accounting theory, evolution,
structures, concepts and assumptions of accounting, forming
accounting theory, accounting policies; professional standards
and social environment, concepts of performance
measurement: measurement of income and expense; concepts
of financial position measurement: measurement of assets,

liabilities and owner equities; presentation of financial reports

946-318 3 (3-0-6)

o
IS

MIVYFIUGI 1

U

(Advanced Accounting I)
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Prerequisite : 946-210 Intermediate Accounting I

946-211 Intermediate Accounting II
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Accounting for joint venture; accounting for
consignment; accounting for hire purchase and
installment sales; accounting for construction contracts;
accounting for real estate; accounting for deferred income
tax; accounting for non-profit organizations; fund
accounting; financial reporting in hyperinflationary

economies

946-319 Taivfoandn 230 #3Tag
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Internship in Accounting
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Condition : For third-year students
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Internship in field-related organizations and
companies for students to learn from real business

settings

946-320 3(2-2-5)
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(Accounting Database)
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Prerequisite : 946-140 Information Technology
wﬁﬂmivdvyu;ﬁmmaﬁwu;mwﬁ’aya
anilaonisuvesszuugudeoyadeduius  suuuy
gmdeya  mseenuuugmdeya  msuesuealad
Judoya sruUMITamIgIudoya J3msialaseaiie

s Y k4 v adn P
Llﬁgﬂﬁﬂﬂﬂu‘]_m;ﬁ?uﬁl]ﬂial’aﬂlﬁﬁi‘)ﬂﬂﬁ’t‘)ﬂﬂﬂ?ﬁﬂﬁﬂﬂﬂ?ﬂ
L7 =
Y

Basic principles of database systems;
architecture of a relational database system; database
models; database design; normalization; database
management system (DBMS); managing structures and

designs of the database in accordance with accounting

methods



946-321 3 (2-2-5)
Tlsupsududagimenumaniyy’s
(Software Packages for Accounting)

518IWIAVITEUHIUNDY : 946-112 HANMIU YT 2

Prerequisite : 946-112 Principles of Accounting II
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General knowledge about software packages;
practice in general purpose software and accounting software

packages for business transaction cycle; preparation of

financial statement and management reports

946-322 3 (3-0-6)
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(Accounting Information System Analysis and Design)
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Prerequisite : 946-320 Accounting Database,
946-312 Accounting Information Systems
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Principles of information system development; cycle
of information system development; tools and techniques for
analyzing and designing information system; project
management; analyzing and designing information system
according to accounting procedures and internal control;
database design; output design; input design and user interface

design; system operation and maintenance

946-322 3 (3-0-6)
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(Transportation Insurance)
FPNNAVTIUNDY: 946-234 MIU3EAUINIANY
Prerequisite : 946-234 Casualty Insurance
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General principles of transportation insurance;
types of transportation insurance; transportation insurance
market; transportation insurance associations and
organizations; transportation insurance laws, types of
loss; claim assessment; types and agreements of marine,

land and aviation insurance policies
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(Job Training in Insurance and Risk Management)
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Condition: Students of this course need to have
registered no less than 6 semesters
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Practical job training in insurance and risk

management work places
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(Life and Health Insurance)
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Prerequisite : 946-130 Principles of Risk Management

and Insurance
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Life insurance; health insurance; personal and group
life insurance; definitions importance and types of policies;

insurance conditions and forms; definitions for life and health

insurance technical terms

946-336 2 (2-0-4)
M3UsziUaInNIazMSIANINIQUagUMN
(Social Insurance and Healthcare Management)
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Social insurance, benefit of worker compensation
fund and social insurance fund; definitions, concepts, types

and importance of healthcare management

946-337 3 (3-0-6)
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(Life Actuarial Mathematics)
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Prerequisite : 947-118 Business Statistics [
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Probability of survival, mortality and other events

related to life insurance; mortality tables and mortality table

design; annuities and calculation of annuities; life
insurance and calculation of life insurance premiums;
reserves and surrender values; calculation of reserves and

surrender values; calculation of gross premium

946-338 3 (3-0-6)
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(Casualty Actuarial Mathematics)
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Prerequisite : 947-118 Business Statistics I
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Ratemaking;  classification  analysis and
ratemaking; risk rating; premium principles; actuarial

reéserves

946-339 3 (3-0-6)
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(Operational Risk Management)
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Definitions; roles; importance of operational
risk management; process of operational risk
management; key operational risk indicators; applications

of operational risk management

946-341 3 (2-2-5)
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(Web Design and Development in Business)
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Standard web language; principles and patterns of
web page design; static and dynamic web page; client-side
programming; scripting language and gadgets; website
maintenance; website management and administration; case

studies of current business—related websites

946-342 3 (3-0-6)
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(Software Testing)
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Prerequisite : 948-341 Software Engineering
ﬂﬁﬂﬂ?ﬁ"’llf]\iﬂ?ﬁﬂﬂﬁﬂﬂ‘ﬁﬂw@{u?{LWﬂﬁﬂ"UﬂQﬂ?i
NATOU 52AVVDINITNATDL ﬂﬁ’i/l’Juﬁ?J‘]JclﬁJT\l@{LL’J{ N3
't‘)i‘)ﬂLL“]J“]JﬂiiﬁV]ﬂﬁﬂ‘]_l Lﬂ?ﬂ\iﬁﬁ“ﬂﬂﬁ’ﬂ‘ﬂ NITINUNULASNIT
iR uenasmInadey mithminaaenluld msduun
nazdnzdvounnsesuaziznisdanisnisnaaey
youduag
Principles of software testing; testing techniques;
levels of testing; software verification; test case design;
testing tools; test planning and test documentation; test
implementation; analysis and defect classification; approaches

to managing software testing

946-343 3 (2-2-5)
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(Mobile Programming)
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basic principles of wireless hand-held device and
mobile phone application program design and development;
user interface design; data access and storage; application

testing; program development for business applications

946-344 3 (3-0-6)
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(Management Information Systems)
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Fundamentals of information systems; basic
information system structure; organizations and
management; roles of information systems in
organizations; integrations of information systems;
strategic information systems for corporate change; asset
management information systems; decision support
systems; data warehouse; data mining; case studies of

management information systems in organizations

946-345 3 (2-2-5)
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(Multimedia Technology)

]
=

Y d’l’ Y @ v ad A
AITUIIUBDIAULINYINVISVVNAANLAY

ad A o

o @ v Aa
09n152nNeUVRINAANIAY HaNAITORNULUNAANIAY

Y a

P
P @ g
°ﬂqyaﬁugmmiaﬁwmuamwu ﬂ?ii%%@?\lll’)i

%

an A a oL o
VIN%WHNEWHJWIEJ mymaummaﬂumiwmuwm
o ad A @ Iq ¥ A v ad A
Hadatiae mawauazlszgnalama TuTagiadlne
MOIUFIND

Introduction to multimedia system; components
of multimedia; principles of multimedia design; basic
theory for animation development; multimedia software
usage; computer language for development of multimedia

products; development and applications of multimedia

technology for business
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(Job Training in Information and Computer Management)
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For third-year students
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Job training in field-related organizations and

companies to learn from real business environment

946-348 3 (3-0-6)
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(Information Systems Security)
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Prerequisite : 946-244 Data Communication and
Computer Networks
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Hardware, software and network security; data
encryption; information and computer security planning and
policy; computer and information law; computer security

ethics for professionals

946-349 3 (3-0-6)
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(Decision Support Systems)
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Concepts and applications of decision support
systems in business problem solving; modeling and tools
for the decision making process; responsibilities and job
descriptions of executives at different levels; information
characteristics assisting in executive decision making;
decision-making support system design; decision-making
support system structure; applications of software in

decision-making support systems

946-350 3 (3-0-6)
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(Information Security for Electronic Commerce)
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Prerequisite : 946-244 Data Communication and
Computer Networks
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Data communication and network security;
hardware security; the authentication process; digital
signature; data encryption; digital certificates and public
key infrastructure; payment security; firewall; intrusion

detection and prevention systems; law in computer

security; computer security ethics (for professionals)
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(Job Training in Electronic Commerce Management)
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Condition: For third-year students
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Job training in field-related organizations and

companies for students to learn from real business

environment

946-352 3 (3-0-6)
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(Electronic Business Technology)

musanveunaluladiifeadoadugine
ad a < = 9 ~
arannseind saudaul lyveuna Tulag Insauuiay

a A A da = 2 - )

!.VlﬂI‘L‘!IﬁﬂLWﬂﬂ1§W1m"]§ﬂl"]§\ﬁ’JNNﬂ LIUNT NIUFIIAU
o A oA A a a < 4
@]'J!.muﬂiyﬂﬁ LﬂﬁfNN@LWNUﬁZﬁ'WﬁﬂWWL’J‘Uq%ﬂ

Overview of technologies for electronic business;
trends of telecommunications technology; collaborative
commerce technology; portals and search engines; intelligent

agents; web site performance development tools

946-353 3 (3-0-6)
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(Wireless Communication)
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Wireless communications technology; mobile
phones; Wireless LANs; radio and satellite communication
systems; architecture; principles of operation; the cost of
investment in technology and wireless communications;

applications of wireless technology in business

946-356 3 (3-0-6)
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(Electronic Commerce System Analysis and Design)
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Principles of electronic commerce systems
analysis and design; systems development planning;
stakeholders requirement gathering techniques; decision-
making on support methods for electronic commerce
systems development; the analysis model, requirement
specification  report and  presentation; business
transactions report design; prototyping techniques,

program testing techniques; case study of electronic

commerce systems
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nsdamsgsnodiannseting
(Electronic Business Management)
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Electronic business project planning; team
building and responsibilities allocation; estimating
electronic business budgets and expenses; management
structure and electronic business system design; project

planning and development techniques; data management



and security; products and marketing systems management;

financial systems management

946-358 2 (0-6-0)
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(Electronic Commerce Management Pre-project)
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Literateur review of electronic commerce research;
project methodology and design; presentation and proposal

examination
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System development life cycle; system development
planning; requirement gathering; traditional and object-
oriented system development; process and data model,
requirement specification; report and screen design;
prototyping techniques, program testing techniques; case

studies of business information system development.

946-360 3 (3-0-6)
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(Sales Management and Selling Techniques)
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Roles and functions of sales managers; sales
organization; recruiting and selecting salesman; salesman
training; the art of sales; sales negotiation strategies for
customers or business buyers; negotiation analysis;
negotiation strategies; techniques and tools in negotiation
motivation; salesman compensation; salesman
motivation; sales performance analysis and evaluation;
sales planning; sales forecasting; time management; sales
segmentation, customer and sales presentation, and the

social responsibility of sales administrators

946-361 3 (3-0-6)
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(Global Marketing)
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Characteristics and roles of global markets in
influencing future business; global market entry
strategies; global market competition; market behavior;
global market segmentation, global consumer marketing;
idea of beyond frontier marketing; global and
international marketing strategies; exporting, importing,
and international investment; analyzing factors affecting
international marketing tasks; international issues related

to business ethics and future trends
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(Integrated Marketing Communication)
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The definition and importance of marketing
communication; strategic planning; integrated marketing
communication  administration; types of marketing
communication, selecting the right marketing communication

tools
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(Marketing Research)
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Prerequisite: 946-260 Consumer Behavior and
947-118 Business Statistics [
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The definition and importance of marketing
research, the process of marketing research, specifying
marketing problems, research design, types of research,
resources and methods of data surveying, creating field data
collection tools, data analysis, research report writing,
research presentation for problem solving and marketing

decision making
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(Job Training in Marketing)
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For third-year students
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Job training in field-related organizations and
companies for students to learn from real business

settings

946-366 3 (3-0-6)
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(Service Marketing)

AIUNUY ﬂ'J"IiJfoT"IﬁiUum'f)QﬂTiﬁaWﬂU?ﬂTi
suranuaanInmsaaiaaielniduaainuing
Wq@ﬂiiumi%@ ANUAIAKIIURIRYS Ina MIsimua
nquitlMuNeveINIna1AUINT MIRAUIRMUATINNS
UIMI MIfmuanmMd@miuaa1auing nagnims
AUATUNITAAIAUTNT N1TAAIATIHTUNITUTNG
LﬂWW%L?lEN

The definition and importance of service
marketing; concepts of modern marketing and service
marketing, buying behavior and consumer expectations;
service  market segmentation;  service  quality
development; pricing service marketing; marketing

promotion strategies, marketing individual service

946-367 3 (3-0-6)
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(Retail Marketing)
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Principles of retailing; retail institution; consumer
behavior and competition; efficient retail marketing strategies;
retail location; supply chains and information technology
retail systems, product management, procurement systems,
retail branding, retail pricing, retail market promotion, retail
store management, retail store designing, display shelving
systems; service and techniques for retailing; international and

electronics retail

946-368 3 (3-0-6)
MITAMINIANANHIVITgNaazIaHng
(Marketing Management for Public and Enterprises)
FIFNIAVITOUNDY : 942-143 mmi’n’fmﬁumaﬂﬁ
1ANIIFNIALIT NN,
946-160 HaNMIAAA
Prerequisite : 942-143 Introduction to Public and
Enterprise Management ,
946-160 Principles of Marketing
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Philosophies and process of marketing management
for enterprise; analyses of marketing environment and
consumer behaviors; information system and marketing
research; analyzing and forecasting market demand and share;
market segmentation; targeting and positioning; marketing
strategies and marketing mix; marketing plans; controlling

and evaluating marketing plans; modern marketing concepts

and strategies; marketing communication for promoting

corporate image; marketing ethics

946-371 3(2-34)
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(Principles of Tour Guide)
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Prerequisite: 946-170 Tourism Industry

ANUHNY

ANNTAY  LAZTUNUINUDY

Tanmeadidaeaadmnisunsieuiioy yadndnume
ﬁi‘iuﬂummﬁﬂﬂmﬁﬁ unumlumsneds  mIsnan
maNa 3E (Entertainment, Excitement, Education)
madaiifien  madatenssniunms uas
ﬂiiﬂ?ﬂiim“ﬂﬂﬁﬁﬂﬂmﬁf{ mmamwmiunmﬂu@fﬁw
maneuiion ﬂamiﬁlﬁmﬁffaqﬁmmﬁﬂﬂmﬂﬁ (B M3
Wﬁ?%ﬂut‘fﬁlﬁ@ﬂ NIIAIVAN LlagﬂWiLlﬁﬂLﬂéﬂulﬁuGIiW
ﬂ'Jmi'(f’imﬁ’wﬁ’qé%uamﬂmﬁﬂizﬂaumﬂﬁumq
N1TATIVANAT i%LﬁﬂUﬁ%ﬂNﬁfﬁﬂ1ﬂi nreLae
wizswlydagsnnitfiouasiagmed tazmsigu
wemnaitioady wazlimsfAnimsiUianunen
ﬁﬂTLlﬁ

Definitions, important, and roles of tour guides
in tourism industry; required characteristics of tour
guides; personality; oral communication; 3E techniques
(Entertainment, Excitement, and Education); tour and
recreation activity leading techniques; ethics of tour
guides; abilities in leading tours; knowledge concerning
immigration check and control, money exchange,
passports and travel documents , visas, and customs rules

and regulations; tour business and guide laws and acts;

first aid; conducting field trips

946-372 3 (3-0-6)
m3samsmsneafiguBaiing
(Ecotourism Management)
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Principles, concepts, characteristics, and types of
ecotourism; relation between ecological system and tourism
resources; environment; national and national marine parks;
important responsibilities and benefits of national parks;
recreation, and tourism management in national parks;
tourism resource conservation for sustainable development;
impacts of facilities on environment; comfortableness of

tourists in national parks

946-374 3(2-34)
M39ANIFINY MICE
(MICE Management)
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Definitions, evolution, types, patterns, development,
service, and characteristics of MICE tourism; advertising and

marketing; human resource development; financial

management; MICE tourism strategy plan designing

946-375 3 (3-0-6)
MIIAMIFINIMIUY
(Airlines Business Management)
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Definitions, and scopes of airline business;
history of airline business, common features of airline
business; service expansion of airlines and air cargo
transportation; important roles and regulations, and
policies of airlines; airline business management; airline
business-related offices; relation between airline
companies and airline business; problems and obstacles
in domestic and international airline business operations;
reservation system; ticketing; domestic and international
communication systems; ground services; financial
transaction with banks; money exchange and related

topics; study visit

946-376 3(2-3-4)
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(Food and Beverage Management)
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Structure, roles and responsibilities of a food
and beverage department; general knowledge of
international food; food and beverage main course;
restaurant, bar, and bar utensil designing; types of
beverages; beverage mixing; food and beverage setting
according to occasions; health and hygiene; work process
and operation control; rules and regulations in food and

beverage operation; financial and document operations
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(Recreation and Sport Tourism Management)
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Definitions, significance, and types of sports and
recreation; principles and methods of organizing sport
competitions and recreational activities; skills in leading
games and plays for enjoyment; integration of business
administration theories, sport science, tourism, and recreation;
planning and analysis of sport tourism and recreational

activity development

946-379 3 (3-0-6)
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(Research Methodology for Tourism and Hospitality)
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Research principles; literature review; problem
selection; research design; objectives and hypothesis;
population and sample selection; questionnaire design; data
collection; data analysis; report writing and presentation of

research results

946-391 3 (3-0-6)
MIVIHIIMINY
(Financial Management)
31IFAVTIUNDY : 946-290 MIIUFIND
Prerequisite : 946-290 Business Finance
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Functions, roles and importance of financial
management; working capital policy; management of
cash; account receivable; assets management; capital
budgeting analysis; cost of capital; capital budgeting;
capital structure; risk and rate of return; source of fund;

capital management; mergers and acquisitions

946-392 3 (3-0-6)
m3fuazszuuiiszRudidnnseding
(Finance and Electronic Payment Systems)
FIFIAVTOUADY : 946-290 MIRUFIND
Prerequisite : 946-290 Business Finance
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Basic principles of finance in electronic
commerce; capital budget; risk diversification; risk and
return in electronic commerce; capital structure in
electronic commerce; financial transactions in electronic
commerce; credit card transactions; online banking;
transferring electronic funds; online payment systems and

other payment systems
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(Strategic Management)
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Evolution and a process of strategic management;
objective setting; environment analysis; situation assessment;
strategy selection; application of strategies to situations;

strategic control; strategic evaluation

946-402 3 (3-0-6)
UIANTINNINFIAMS
(Management Innovation)
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Concepts and basic theory relating to creation; tools
or techniques to develop creative thinking so as to create new
innovation; transferring ideas into modern organization
management; designing and managing for organization
development appropriate to the world change; values added to

administration; systematic innovation management

946-403 3 (3-0-6)
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(Quality Control and Standard System)
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Knowledge; concepts concerning quality
planning and controlling; theories; criteria for quality
standard of public and enterprise organizations and local
government; quality assurance systems according to
TQM system standard; information system in quality
management; control techniques; quality management
techniques; operation management for organization
development; instruments for controlling and examining
quality activities; operational standard; international

agreement concerning quality evaluation criteria

946-404 3 (3-0-6)
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(Cooperatives Economics Enterprise Management)
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Enterprise management by applying principles
and theories of cooperative economics; cooperative
profits; price setting; production analysis; supply control;
stability of prices and incomes; economic negotiation;

distribution of cooperative incomes

946-405 3 (3-0-6)

MIVIHITMIHAALAZMIAUHUMNS

(Production and Operation Management)
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Characteristics and the importance of production;
factors concerning production decision including production
system; organizing for production; products planning and
production capacity planning; planning and manufacturing
process; location selection; quality and quantity control;
maintenance system; purchasing system and inventory control

system

946-406 3 (3-0-6)
mssamsImmnauuudfunazdai
(Competitive and Sustainable Enterprise Management)
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Principles and theories of competitive and
sustainable management; sustainable enterprise models;
quality services and image enhancement; management
techniques for customer relation; marketing management
techniques and management techniques with advanced

technology

946-407 3 (3-0-6)
msdamsgsnodiannseting
(E-Business Management)
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Network systems; basic components; application
programmes used in e-businesses; laws and ethics concerning
security for e-business system; marketing strategy planning

for network systems including e-business management

946-408 3 (3-0-6)
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(Strategic Management for Tourism and Hospitality)
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Condition : For fourth-year students and need to have

registered no less than 100 credits
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Concepts of strategic planning and strategic
management; organization and environment; sub-
characteristics of strategic planning; service business
objective setting; planning techniques and processes;
service business policy setting in modern world economy;
competition environment structure in service business;
national and international business management
strategies; analysis of internal and external environments;
collective strategies of service business; assessment and
monitoring for adjustment due to environmental change,

and for competitive advantage caused by government’s

roles in national service business promotion



946-409 3 (3-0-6)
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(Strategic Management for Public and Enterprises)
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Definitions; concepts and theories of strategic
management; strategic management process; objective
determination; strategic analysis of the environment; the
determination of strategy; implementation of strategy; follow-
up; monitoring and evaluating the strategy; a case study of

strategic management of dominant public and business sectors

946-410 3 (3-0-6)
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(Advanced Accounting) IT

318 NIAVTEURIUNDY : 946-211 ﬂ15ﬁfy%$uﬂﬁ102

Prerequisite : 946-211 Intermediate Accounting I1
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Accounting for head offices and branches;

accounting for parent and subsidiary companies; accounting

for foreign exchange; business combination; consolidated

financial statements

946-411 3 (3-0-6)
FIBUMINITULAZMIIATSHIVMIEY
(Financial Statement Preparation and Analysis)
TIWIPNAVITOUFIUNDY : 946-211 mﬁﬁﬂﬁéﬁuﬂma 2
Prerequisite : 946-211 Intermediate Accounting II
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Regulations of accounting professions for
financial statements; estimating liabilities, contingent
liabilities and contingent assets; events after the reporting
period; segment reports; preparing interim financial
statements; disclosures of financial reports; tools for
analyzing consolidated and separate financial statements;

benefits and impacts of an auditor’s report

946-412 3 (2-2-5)
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(Seminar in Accounting)
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Condition : For fourth-year students who passed core

accounting courses at least 18 credits
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Analysis and discussion of important issues

related to the accounting profession from case studies and

professional journals

946-414 3 (3-0-6)
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(Bank Accounting)
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FINTIAVITOURIUNDY : 946-112 HANMT LY 2
Prerequisite : 946-112 Principles of Accounting II
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Principles of accounting and accounting systems

of commercial banks; financial documents used for

commercial banking operations; closing the accounts and
preparing financial statements; preparing reports to the

Bank of Thailand



946-415 3 (3-0-6)
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(Hotel Accounting)
518IWIAVITEUEIUNDY : 946-112 HANMIU YT 2
Prerequisite : 946-112 Principles of Accounting II
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General knowledge about hotel business; hotel
business accounting systems, revenue and expense
recognition; cash and cash control, accounts receivable, the
purchasing system and inventory, property, plant and
equipment, cost control for food and beverage, and financial

statement reports

946-416 3 (3-0-6)
MUY THUIBNUNASG

(Government Accounting)

TV NIAVITOURIUADU: 946-112 NANNTTYY 2

Prerequisite : 946-112 Principles of Accounting II
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Characteristics and purposes of government
accounting; the differences between government accounting
and business organization accounting; principles of
government accounting; budget procedure, account of the

central government and provincial; closing the accounts;

accounting reporting; government auditing

946-418 1 (x-y-z)
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(Special Topics in Accounting I)
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Prerequisite : 946-210 Intermediate Accounting I
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The study of important and contemporary issues

in the accounting field according to the accounting

department’s considerations

946-418 1 (x-y-z)
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(Special Topics in Accounting IT)
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Prerequisite : 946-210 Intermediate Accounting |
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The study of important and contemporary issues

in the accounting field according to the accounting

department’s considerations

946-418 1 (x-y-2)
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(Special Topics in Accounting IIT)
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Prerequisite : 946-210 Intermediate Accounting I
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The study of important and contemporary issues

in the accounting field according to the accounting

department’s considerations



946-420 3(2-2-5)
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(Accounting Application Programming)
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Prerequisite: 946-141 Introduction to Computer Programming,
946-312 Accounting Information Systems
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Current  high-level programming languages;

program development for accounting systems applied in a

database system

946-421 3 (3-0-6)
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(Accounting Information Systems Controls and Audit)
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Prerequisite : 946-312 Accounting Information Systems,

946-315 Internal Auditing and Controls
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Impacts of using a computerized accounting

information system on control and audit; principles of general
control and application control for computerized systems; data
processing and data management including network system;

risk assessments of computer internal control and analysis of

the reliability of information processing; Computer
Assisted Audit Technique (CAAT) by Generalized Audit

Software (GAS); computer fraud and protection methods

946-422 3 (2-2-5)
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(Seminar in Accounting Information Systems)
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Condition : For fourth-year students and need to have
registered about accounting information
systems subject no less than 6 credits
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Practice in searching and studying the project
methods and procedures of accounting information

systems, project proposal presentation

946-430 3 (3-0-6)

Msaniuaulseiuse

(Insurance Operations)
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Prerequisite: 946-130 Principles of Risk Management
and Insurance
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Condition: For forth year students
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Establishment of insurance company; main
factors in operation of insurance business; underwriting;

goods and service designs; claim and reserves

management; insurance marketing; investment in



insurance companies; reinsurance; human resources

management

946-432 3 (3-0-6)
Funamamsisziusamazmssamsanues
(Seminar in Insurance and Risk Management)
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Condition: For forth year students
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Studies and discussions on important issues in

insurance and insurance ethics; analysis of case studies and

potential outcomes; sharing ideas with professionals in the

insurance and risk management industry

946-433 3 (0-9-0)
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(Independent Study in Insurance and risk management)
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Condition: Students of this course need to have registered no
less than 100 credits
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Topics or issues of interest about insurance and risk

management; reports on the selected topics or issues

946-434 3 (3-0-6)
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(Enterprise Risk Management)
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Introduction to enterprise risk management;
types of strategic and operation risk; enterprise risk
management process, implementation of enterprise risk

management

946-435 9 (0-0-36)
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(Cooperative Education)
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Internship at a workplace in accordance with
the field of study through the process of job application
and selection; handling of work responsibilities and
understanding of organizational rules; application of the
internship knowledge to assigned work; searching for
additional knowledge and technology under the
supervision of advisors; working at least four months
during internship and being cooperatively assessed by the

Department of Human Resources in the workplace

946-436 3 (3-0-6)

nquinnudsadosdu

(Introduction to Risk Theory)
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Introduction to risk theory, individual and

collective risk models, introduction to ruin theory,

principles of premium calculations



946-440 1(0-2-1)
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(Seminar in Information and Computer Management)
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Issues in information and computer management,
recent computer technology, or applications of information
and communication technology in business; team-working;

meeting; discussion; arguments; presentation; evaluation

946-441 2 (0-6-0)
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(Information and Computer Management Project)
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Prerequisite: 948-343 Information and Computer
Management Pre-project
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The development of the information and computer
management project to gain relevant experience; project

presentation and project report submission

946-442 3 (3-0-6)
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(Knowledge-Based Systems)
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Backgrounds, principles and methods of knowledge-

based systems; contexts of problems; solutions; knowledge

searching and representation; reasoning; applications of
knowledge-based systems for decision-making, planning,
explanatory development, recommendations, and real

usage in business system

946-443 3 (3-0-6)
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(Human-Computer Interaction)
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The importance and boundaries of human and
computer interaction; models of human and computer
interaction; interaction styles; interaction devices; human
and computer interaction design and
development; evaluation of human and computer

interaction; persuasive technology

946-444 3 (3-0-6)
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(Electronic Commerce)
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Electronic business; principles and limitations
of business planning in electronic business; marketing;
budgeting; business operations; financial systems and
payment standardization; security of business operations;

case studies of Internet laws



946-445 3(2-2-5)
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(Web-based Business Application Development)
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Prerequisite: 946-141 Introduction to Computer Programming or
946-243 Business Application Development
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Web and internet technology; web application
environment; principles of web application design and
development for business purposes; server program
development using scripting languages; cookies and session;

database and web application security

946-446 3(2-2-5)
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(Object-Oriented Programming)
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Prerequisite: 948-340 Object-Oriented Concepts
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concepts of object-oriented program design;
fundamental principles of abstraction, modularity and
reusability; develop object-oriented programming skills

within the object-oriented language; develop object-oriented

program solutions to business application problems
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HaveRimamsdamIssaumatazneiunes 1
(Special Topics in Information and Computer Management I)
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Recent topics in information and computer
management, computer technology, or applying
information technology and communication in business

systems
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(Special Topics in Information and Computer Management IT)
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Recent topics in information and computer
management, computer technology, or applications of

information and communication technology in business
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(Special Topics in Information and Computer Management I1I)
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Recent topics in information and computer
management, computer technology, or applications of

information and communication technology in business



946-451 1(0-2-1)
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(Seminar in Electronic Commerce Management)
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Career-related seminar issues; case studies and
strategies; practicing research skills via various information

resources; discussions; arguments; presentation

946-453 2 (0-6-0)
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(Electronic Commerce Management Project)
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Prerequisite: Cumulative credit more than 100 and
946-358 Electronic Commerce Management
Pre-project
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The development of electronic commerce projects
via virtual companies to gain relevant experience; project

presentation and project report submission

946-454 9 (0-0-36)
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(Cooperative Education)
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Condition: For fourth-year students
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Internship at a workplace in accordance with
the field of study through the process of job application
and selection; handling of work responsibilities and
understanding of organizational rules; application of the
internship knowledge to assigned work; searching for
additional knowledge and technology under the
supervision of advisors; working at least four months
during internship and being cooperatively assessed by the

Department of Human Resources in the workplace

946-455 1 (x-y-z)
Hadefmymamsdamsmalvdaannseding 1
(Special Topics in Electronic Commerce Management I)
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Recent topics in electronic commerce
management, computer technology, or applications of

information and communication technology in business
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Widenmymamsdamsmalvdaannseding 2
(Special Topics in Electronic Commerce Management II)
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Recent topics in electronic commerce
management, computer technology, or applications of

information and communication technology in business



946-457 3 (x-y-z)
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(Special Topics in Electronic Commerce Management III)
v 9 a 19y @ a Jda g a dJd
W’J*U't‘)?]‘mﬂlﬁilﬂ"luﬂ"liﬂﬂﬂWiWWmﬂfﬂﬂLﬁﬂﬂiﬂuﬂﬁ
A =\ a o A Iq ¥
nio LVIﬂIuTﬁﬂVI"NﬂﬂlJW'JW]?Ji (1G] ﬂ1iﬂi$§ﬂﬁ1‘]§
ma TuTagmsaumALaz M3 Toas IUIZVUNUEIN
Recent topics in electronic commerce management,
computer technology, or applications  of information and

communication technology in business

946-460 3 (3-0-6)
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Policies and strategies in product management;
packaging  administration  strategies;  product  line
management; product positioning; product and new brand
development; product life cycle management; causes of
failure, and how to avoid failure in product management; the
relevance of marketing mix strategies to product strategies;
designing packaging in accordance with products; labeling;

roles of government in influencing product and brand

management; ethics in product and packaging management

946-461 3 (3-0-6)
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(Distribution Channel Management)
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Theories and importance of distribution
channel; roles of distribution channel; managing the
knowledge of distribution channel with another
marketing mix; mixing the channels to cause
advantageous competition; managing distribution channel
under changeable circumstances; argument management;

positive relation development; creating long-term value

946-462 3 (1-4-4)
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(Seminar in Marketing)
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Process analysis; marketing problem solving in
case studies and articles within present marketing
contexts; applying knowledge and marketing theory in

accordance with problems and market situations

946-463 3 (0-9-0)
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(Independent Study in Marketing)
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Selecting an interesting topic related to a

professional career, using knowledge base, analysis



techniques in marketing for problem solving, report writing

for study in the chosen topic

946-467 3(3-0-6)
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(New Product Management)
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Concepts of new product and service management
development; administration; analytical techniques in
designing and managing new products and services; entry
market analysis; entry market development; concept
adjustment to customer need or desire; product concept
selection; marketing mix development for new products;
concept testing, and product life cycle management to the

maturity stage

946-468 3 (3-0-6)
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(Relationship Marketing)
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The definition and importance of relationship
marketing; the consumer-to-consumer relationship; business-
to-business relationship; consumer-to-business relationship,
the development and formulation of strategies for relationship

sustaining

946-469 3 (3-0-6)
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(Social Marketing)
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Marketing management based on society and
environment; the impacts of traditional marketing toward
society and environment change; sustainable
development; social and environmental responsibility in
business; customer focusing on social and environmental
responsibility; environmental —marketing strategies;
marketing application for non profit organizations; social

campaigns

946-470 3 (1-4-4)
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(Seminar in Tourism Management)
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Condition : For fourth-year students and need to have
registered no less than 100 credits
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Discussions and evaluations of seminar issues

related to tourism industry as well as current and future

effects on tourism operation
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Condition : For fourth-year students
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Internship at a workplace in accordance with the
field of study through the process of job application and
selection; handling of work responsibilities and understanding
of organizational rules; application of the internship
knowledge to assigned work; searching for additional
knowledge and technology under the supervision of advisors;
working at least four months during internship and being
cooperatively assessed by the Department of Human

Resources in the workplace
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(Job Training in Tourism Management)
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Internship no less than 400 hours in tourism

organizations in order to learn in a real work environment

946-474 3 (3-0-6)
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(Health Tourism Management)
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Definitions, importance, and evolution of health
tourism; sustainable health tourism management; an
application of wisdom for product development for health

tourism; trends, demand and supply of health tourism

946-475 3 (3-0-6)
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(Cultural Tourism Management)
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Definitions, principles, concepts, types, and
components of cultural tourism management; roles of
related persons in developing, conservating, managing
and resolving the cultural tourism management problems

and obstacles; a case study

946-476 3 (3-0-6)
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(Community—-Based Tourism Management)
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Importance of communities in natural attraction
conservation; methods of working with communities leading
to tourism managed by community business system;
mechanics and strategies for sustainable community tourism
businesses operation; building of networks of local wisdom;
government and private participations in community-based
tourism; cooperation between organizations and community

relations

946-477 3 (3-0-6)
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(Marine Tourism Management)
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Evolution and importance of marine tourism;
national marine park; tourism activity; marine tourism
resources conservation; related business and organization;

current situations in marine tourism industry
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(Front Office Management)
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Structures and responsibilities of front office; hotel
booking information storage; hotel booking cancellations and
changes; the customer use of hotel room services; the use of

statistics in analyzing and planning; field trips in a workplace

947-101 3 (3-0-6)
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(Science, Technology, and Society)
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Progress in science and technology; social
dynamics; ecosystems and environment; impacts of
science and technology on health, environment, and
society; science and technology in social development;
preventing and solving social problems arisen from

science and technology impact
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(General Mathematics)
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Sets, logic, functions in real-life problems;
mathematics and arts; equations and inequality of one
variable; matrix and linear equations system; sequences

and series; applications of mathematics in daily life

947-118 3 (3-0-6)
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(Business Statistics I)
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Statistical analysis of business problems; definitions,
scopes, and benefits of statistics; data collection and
presentation; measures of central tendency; measures of
dispersion; probability; probability distribution of random
variables; estimation; hypothesis testing; Chi-square testing;

use of statistical package for data and presentation analysis

947-211 3 (3-0-6)
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(Quantitative Analysis)
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Linear programming; decision-making under
uncertainties and risks; project planning and critical path

analysis; game theory; transportation problems; markov

analysis

947-212 3 (3-0-6)
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(Business Statistics II)
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Regression and correlation analysis; variance
analysis; nonparametric statistics; index number; time series

analysis; statistical quality control; application of statistical

package for data and interpretation analysis

947-213 4 (4-0-8)
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Function, limits and continuity, derivatives,
application of derivatives, integration, integration

techniques and application of integration
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(Probability Theory)
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Probability; probability distribution; conditional
probability and independence of events; random
variables; functions of one random variable; multiple
random variables; laws of large numbers; random

processes and their applications

947-310 3 (3-0-6)
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(Statistics for Administrators)
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Statistical ~ methods used in  public
administration research; statistical inference related to

multivariate; applications of statistical inference in a

study relating to public administration
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(Statistics for Research)
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Definition, scopes, and benefits of statistics;
collection and presentation of data; measures of central
tendency; measures of dispersion; estimation; hypothesis
testing; analysis of variance; anylysis of regression and
correlation; Chi-square testing; use of a statistical package for

analysis and presentation of data
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(Object-Oriented Concepts)
J = a a
ﬂﬂﬂﬂigﬂﬂﬂﬂl'ﬂ\‘lﬂ"liLﬂ]ﬂuiﬂilmillﬂ?lluu’lﬂﬂ!f’lﬁ
Jag AnvmanmadiouTsunsuuuanmadouuUA1
= 4 o A o o ~
q maaeuTlsunsumeisonldaulauss Haddu eiile
A A A ' o a yq ¥ Y
wazinsedloNnIuia1g q vaasen 131y Taely
muneuiumes nenfuayumsliouTlsunsudeiag ms
= a wva = a o 9 d’l = o [
AnugianisdeuTdsunsnFeiaguaz ldnseeliodnsy
@ J J a
WWUWW@V\IW!’JﬁV]Nﬁiﬂﬁ]

Studies Object Oriented (OO) Programming
paradigm using an OO programming language Programming
under specific environment; Predefined components: system
library, predefined library, API.  Programming tools:
Integrated development environment. The laboratory
component covers object-oriented programs development
using a popular programming language; integrated

development environment tools to develop business software
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Principles of software engineering; software
process  models; software  cost  estimation; project
planning and management; requirement development and
management; software development tools; software
architecture and design; software specification and
implementation; delivery; maintenance; software quality;
object-oriented software engineering; principles of

CMMI
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(Project Management)
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Principles of project management and risk
management; project management types; selecting a
project manager; project management threats; project
planning and operating techniques; roles and
responsibilities of project managers; controlling;
monitoring; reporting and communication; project

evaluation and return rate calculation
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Literature review of information and computer
management research; methodology and project design;

project presentation and proposal examination

948-344 3 (3-0-6)
o A Y

MINUTINBIVOYA

(Data Mining)
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Introduction to data mining; data pre-processing;
association rules; tree charts; data clustering; data
classification; data visualization; data mining software;

applications of data mining in business
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Principles of database marketing; database
marketing development strategic; basic database technology;

sample analysis; reporting and analysis; planning and

designing marketing tests; analyzing and targeting online

customers; data mining; trends of database marketing
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(Pricing and Marketing Profitability)
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Price policy; price strategies; price adjusting,
and using price as a tool in marketing promotion; the
relevance of price setting to another marketing mix;
marketing factors affecting firm profits; price in
economics; cost analysis; break even analysis;

quantitative analysis techniques applied in marketing

decisions to enhance firm profits
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(Brand Management)
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The definition and importance of brand; brand

components; brand identity, building the strength of



brand, adding brand value; process and primary analysis of
products to make decisions about brand; planning of brand
building in modern economics; brand loyalty strategies;
factors influencing brand development to set suitable

marketing strategies
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Characteristics and roles of Asian and China
marketing; the influence of Asian and China marketing
toward future business; methods of Asian and China market
entry; competition in the Asian and China market; market
behavior and segmentation of the Asian and China market;
consumption patterns of the Asian and China market;
marketing strategies in the Asian and China market in present

and future trends
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(Marketing Information System)
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Concepts, roles and duty of marketing information
system; the developmental process of marketing information
system; using marketing information system in marketing

decisions and forming competitive advantages
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(Creativity and Design in Marketing)
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Principles and techniques of marketing design;
human psychological components in reading and
perceiving design; symbol designing, trade mark,
packaging, graphic design for organization, trade mark
positioning on products; computer aided design
presentation; computer programming in marketing media

designing
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Analysis of thinking processes; logical
decision-making skills; systematic thinking used in

problem solving; associative and strategic thinking

processes; information searching skills
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(Digital Marketing)
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Processes of the interaction between members in
the digital world; consumer-to-consumer, and consumer-to-
media; collecting consumer information by using social
media; strategies of using consumer information for

marketing purpose; increasing the efficiency of digital

marketing strategies
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(Sustainable Tourism)
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Definitions, importance, types, and evolutions of
sustainable tourism; organizations concerning sustainable
tourism; planning for sustainable tourism development;
environmental impact assessment for tourism; trends in

sustainable tourism policies at the country, regional, global

levels
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(Tourism Planning and Development)
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Factors affecting tourism development; analysis of

causes and possibilities of tourism development; principles

and planning processes; cost estimation; working,

controlling, and assessing guidelines
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(Service Marketing for Tourism Industry)
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Pre-requisite: 946-160 Principles of Marketing
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The definition and importance of service
marketing; concepts of modern marketing and service
marketing, buying behavior and consumer expectations;
service  market segmentation; service  quality
development; pricing service marketing; marketing
promotion strategies, marketing for service in tourism

industry
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Internship at a workplace in accordance with the
field of study through the process of job application and
selection; handling of work responsibilities and understanding
of organizational rules; application of the internship
knowledge to assigned work; searching for additional
knowledge and technology under the supervision of advisors;
working at least four months during internship and being
cooperatively assessed by the Department of Human

Resources in the workplace
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(Seminar in Auditing)
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Studying new concepts of auditing; analysis and

discussion of problems related to auditing from case studies

and professional journals
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(Accounting Research)
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Prerequisite : 947-311 Statistics for Research,
946-210 Intermediate Accounting I
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Concepts, principles, and importance of accounting
research; types of research; designing research; choosing tools
for analysis and building tools for collecting data; data

processing; data analysis; interpreting results; report writing

and research presentation
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Architecture and components of data warehouse
systems; data warehouse development methodology; data
warehouse development process; data warehouse design
and development tools; applications of data warehouse in

organizations; cubic data structure operation
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(Advanced Database Systems)
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Prerequisite : 946-240 Database Systems
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Components of  relational database
management systems; installation and configuration of
database management systems; multi-user database
management; data integrity and security; data backup and
recovery; advanced SQL statements; wuser profile
management; security; PL/SQL language; cursor using;

store procedure programming; the control of database



usage using triggers, applications of modern database

management systems
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Supply chain principles; supply chain technology;
information systems and production; product delivery
systems; basic principles of logistics; outsourcing and
outsource technology; virtual offices; examples of supply

chain management applications in electronic business
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Concepts, backgrounds, and major components of
enterprise resource planning systems; differences between
organizational and factory resource planning systems;
customer relationship management; supply chains; front-end
systems, back-end systems and operations for enterprise

resource planning; integrated information systems; case

studies of modern organizations using enterprise resource

planning systems
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Internship at a workplace in accordance with
the field of study through the process of job application
and selection; handling of work responsibilities and
understanding of organizational rules; application of the
internship knowledge to assigned work; searching for
additional knowledge and technology under the
supervision of advisors; working at least four months
during internship and being cooperatively assessed by the

Department of Human Resources in the workplace

948-446 3 (3-0-6)
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Components; objectives; the appropriateness and
planning of business information technology; user problems,
threats, and needs; problem solutions; decision-making on
appropriate procedures for budgeting; need setting for
information technology; contract negotiation; preparation for
installation/set-up sites, organization; information technology
centre management; business technology staff/officers;

relevant case studies
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(Software Quality Assurance)
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Basic knowledge of quality assurance; principles of
software quality assurance; the software quality assurance
process; assuring the quality of software in each step of
software development; relevant standard or quality models;
steps of software quality assurance system building; testing
tools and techniques; improving software quality; software

quality assurance management
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Internship at a workplace in accordance with
the field of study through the process of job application
and selection; handling of work responsibilities and
understanding of organizational rules; application of the
internship knowledge to assigned work; searching for
additional knowledge and technology under the
supervision of advisors; working at least four months
during internship and being cooperatively assessed by the

Department of Human Resources in the workplace
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(Marketing for Entrepreneurs)
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Specific marketing aspects and problems of
entrepreneurship; marketing administration methods in a
small business development; skill in strategic marketing
for successful entrepreneurship; business administration

for environmental change as an ethical business
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(Entrepreneurship and New Venture Creation)
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Concepts of entrepreneurship; characteristics of
entrepreneurship and entrepreneurship development; attitude
and motivation of entrepreneurs; qualifications of successful
entrepreneurs; skill and resources required for being an
entrepreneur; business environment and opportunities
analysis, marketing research; starting a business process and
business plan; financial sourcing, new business legal issues;

problems and risks in business operation
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(Social Interaction on the Digital World)
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The differences between consumer behavior in
the digital world and the real world; interaction in the
digital world; strategies in designing and using social
media; building the connections and networks in the
digital world; building societies in the digital world,;
advertising and maintaining relationship in the digital

world
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(Future Studies for Strategic Marketing)
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Significant changes in the Thai society and
the world with an emphasis on studies about the
elderly in the future; the important trends such as
free-trade areas and the flows of labor force among
Asean communities; the adjustments and changes in
marketing strategies for sustaining organizations or

business sectors in the changing world



