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Thai for Communication
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Principles of the Thai language for communication; arts in the four communication skills-
listening, speaking, reading, and writing; listening for main ideas and interpretation in various situational

contexts; register and styles for communicating in daily life and in the workplace; public speaking;

reading for value and attitude understanding; summarizing; official and business correspondence
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Fundamental English Listening and Speaking
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Corequisite: 941-113 Fundamental English Reading and Writing
Practice in listening and speaking skills based on topics used in daily-life communication;

listening for main points; basic oral communication in various situational contexts; grammar usage;

development of vocabulary and language functions necessary for communication
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Fundamental English Reading and Writing
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Corequisite: 941-112 Fundamental English Listening and Speaking
Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and
paragraph writing
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English Conversation for Daily Communication
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Practice and development in speaking and listening skills to communicate in occasions such as

introducing yourself, making appointments, welcoming, gining presentation, and talking at the meeting
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Chinese Conversation for Daily Communication
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Practice and development in speaking and listening skills to communicate in occasions such

as introducing yourself, making appointments, welcoming, gining presentation, and talking at the meeting
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Chinese for Hotel Business
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Practice of Chinese vocabulary and expressions for communication in hotel services;
reservations; reception; recommending recreational facilities; problem solving in various situations; filling
in relevant forms; writing advertisements for accommodation; business correspondence
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Japanese Conversation for Daily Communication
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Practice and development in speaking and listening skills to communicate in occasions such

as introducing yourself, making appointments, welcoming, gining presentation, and talking at the meeting
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Japanese for Hotel Business
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Practice of Japanese vocabulary and expressions for communication in hotel services;
reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence
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French Conversation for Daily Communication
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Practice and development in speaking and listening skills to communicate in occasions such

as introducing yourself, making appointments, welcoming, gining presentation, and talking at the meeting
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French for Hotel Business
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Practice of French vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence
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English for Hotel Business
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Practice of English vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence
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Malay Conversation for Daily Communication
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Practice and development in speaking and listening skills to communicate in occasions such

as introducing yourself, making appointments, welcoming, gining presentation, and talking at the meeting
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Malay for Hotel Business
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Practice of Malay vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence
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English for Tourism Business
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Technical terms and expressions for communication in tourism business; ticketing and

reservation systems; giving information about traveling and hotels; managing itineraries; travel

management; giving information to tourists
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English for Tour Guide

]
aS

mslgmusingulumsvssorniyy amuineuner lunjunng tazunainouion
o L I A A 1 a wa @ ] A
milszma msvsses Usziannuiluvealszmalne asiinsuaz luarslfiRve ninneuie,
Apuvaseaioanazaeaulng aaniumnd mau wizumndasdine tazmisagiuuumsveuiien

Mz auiinneune 119191



Usage of English for describing tourist attractions in the city of Bangkok and nationwide;
describing history and background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people, the

nation, religion, and the royal family; tourism management according to types of tourists
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Chinese for Tourism Business
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Technical terms and expressions for communication in tourism business; ticketing and

reservation systems; giving information about traveling and hotels; managing itineraries; travel

management; giving information to tourists
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Chinese for Tour Guide
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Usage of Chinese for describing tourist attractions in the city of Bangkok and nationwide;
describing history and background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people, the

nation, religion, and the royal family; tourism management according to types of tourists

941-331  men@iudmSugsnemsnaaned 3 (3-0-6)
Japanese for Tourism Business
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Technical terms and expressions for communication in tourism business; ticketing and
reservation systems; giving information about traveling and hotels; managing itineraries; travel

management; giving information to tourists
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Usage of Japanese for describing tourist attractions in the city of Bangkok and nationwide;
describing history and background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people, the

nation, religion, and the royal family; tourism management according to types of tourists
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French for Tourism Business
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Technical terms and expressions for communication in tourism business; ticketing and

reservation systems; giving information about traveling and hotels; managing itineraries; travel

management; giving information to tourists
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Usage of French for describing tourist attractions in the city of Bangkok and nationwide;
describing history and background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people, the

nation, religion, and the royal family; tourism management according to types of tourists
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Malay for Tourism Business
o v o o Aq ¥ A A a I A d
ﬂ1ﬁW°I/ILﬂW1$lLﬁ$ﬁ?uﬁuﬂ?‘ﬂTI/I1‘5&W®ﬂ15ﬁ@ﬁ15°ﬂ1\1§3ﬂ‘0ﬂ15“I/IENL“VIEJ’J N1T9DNAULASISUY
M39 M3 IdTeyamaaumataz 15asy Mdszauaumsaunis mssamsneufeaazms i
9 vo 1 A
VOUAUNUNNDIUNYD
Technical terms and expressions for communication in tourism business; ticketing and

reservation systems; giving information about traveling and hotels; managing itineraries; travel

management; giving information to tourists
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Malay for Tour Guide
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Usage of Malay for describing tourist attractions in the city of Bangkok and nationwide;
describing history and background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people, the

nation, religion, and the royal family; tourism management according to types of tourists.
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English for Ground and In-flight Attendants
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Common terms and expressions used in airlines services; practice in listening, speaking,

reading, and writing skills related to ground staff and flight attendants’ responsibilities
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Chinese for Ground and In-flight Attendants
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Common terms and expressions used in airlines services; practice in listening, speaking,

reading, and writing skills related to ground staff and flight attendants’ responsibilities
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Japanese for Ground and In-flight Attendants
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Common terms and expressions used in airlines services; practice in listening, speaking,

reading, and writing skills related to ground staff and flight attendants’ responsibilities
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French for Ground and In-flight Attendants
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Common terms and expressions used in airlines services; practice in listening, speaking,

reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-470 nmma1gt°rm%’uwﬁmm{?iau%’umﬂﬁmmsumﬂ%aﬁu 3 (3-0-6)
Malay for Ground and In-flight Attendants
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Common terms and expressions used in airlines services; practice in listening, speaking,

reading, and writing skills related to ground staff and flight attendants’ responsibilities
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Co-Curricular Activities 1
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Activities to integrate the body of knowledge with an emphasis on the activities for the
benefit of society and mankind as first priority; cultivating morals; ethics and public mind; teamwork

within and/or across disciplines under the supervision of advisors
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Wisdom of Living
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Ways of thinking; self-discipline and life management in accordance with changes in Thai and

global societies, mingling the Thai way of life with multi-cultural ways of living; public mind and

environmental conservation; living happily based on morality, ethics and sufficiency economy

d

942-120 paawl 1(0-2-1)

Golf
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General knowledge about equipment and the golf course; skills of equipment use and methods
of playing; warm-ups; practice of golfing in a golf course; keeping scores; the competition; the safety of

golfers and spectators; rules, regulations, and etiquette

942-121 aad 1(0-2-1)
Social Dance
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Practice of movements into rthythm; costumes, etiquette, and songs for social dance; developing

skills of social dance according to the standard universal convention
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Tennis
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General knowledge about tennis equipment and courts; developing skills, methods; rules and

regulations of the competition; playing with understanding rules and regulations, etiquette; warm-ups;

knowledge about accidents that may happen while playing tennis
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Volleyball
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General knowledge about equipment and the court; rules and regulations; etiquette; developing
physical competence of volleyball players; developing skills and playing techniques for individuals and

teams, techniques in competition

942-124 vAvea 1(0-2-1)
Soccer
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Basic skills of playing soccer; rules and regulations, etiquette; developing physical
competence for soccer playing; the competition; dangers and prevention of accidents while playing soccer;

first aid for the injured
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Badminton
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Practice of badminton skills for single and double competition; ways of physical development
for badminton playing; rules and regulations, etiquette; the arrangement of competition for both single and

double matches

942-126 AzN30 1(0-2-1)
Takraw
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General knowledge about history of Takraw; skills of body movements; techniques and
individual talent; playing as a team; rules and regulations; developing physical competence for being a

capable Takraw player; safe playing; equipment maintenance
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Table tennis
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General background about history of table tennis; basic skills and advantages of table tennis
playing; rules and regulations, etiquette of players and spectators; physical exercises, health care;

equipment maintenance
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Petanque
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History of petanque; basic skills and advantages of petanque playing; rules and regulations,

etiquette in playing petanque; the arrangement of competition; rules and regulations; etiquette of players

and spectators; equipment maintenance
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Basketball
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History of basketball; particular basic skills; rules and regulations, etiquette of players and

spectators; physical exercises and health care; athletic spirit; safe playing; equipment maintenance
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Psychology for Well-being
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Development of psychology; effects of psychological factors on human behaviors; psychology

usefulness; practical applications of psychology in daily life and future careers
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Communication and Information Dissemination
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Information resources; search methods; analysis and synthesis of knowledge; verbal and non-

verbal communication; dissemination of information; code of ethics on using sources
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Swimming
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History of swimming; sanitation and safety in swimming; skills of swimming in different
styles; etiquette of athletes and spectators; physical exercises and health care; maintenance of equipment

and facilities
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Physical Education and Recreation
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Philosophy of physical education; purposes of physical education for physical, mental,
emotional, and social development; the study of sport games and selection of proper sports; purposes of
recreation; necessity of recreation in human life; games of recreational activities; physical exercises and

recreation for health
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Taxation
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General knowledge about taxation; concepts and roles of taxation; principles and features of

taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific

business tax, stamp duty, customs duty, excise duty
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Business Law
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Principles of the civil and commercial law; law juristic entities; limited partnership

establishment; limited companies; dissolution; property; juristic acts; contracts; specific contracts in

relation to business transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques
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Introduction to Business
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Types of business; related factors; influences of business environments; principles of

management, human resource management; production; marketing; accounting; finance; business ethics
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Financial Accounting
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Characteristics and basic concepts of accounting; accounting record process; adjustment of
accounts; closing accounts; financial statement preparation; accounting for merchandising and

manufacturing operations; value—added tax accounting; bank reconciliation statement; statement of cash

flows
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Information Technology
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Components of information technology, hardware and software in computer systems;
operating systems and application programs; data storage; data processing; application of computers in

organizations, network systems and technician’s responsibilities in information technology
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Principles of Marketing
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Definitions and importance of marketing; fundamental concepts of marketing; environments
influencing marketing; fundamental principles of consumer behaviors; market segmentation; targeting;

positioning and marketing mix
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Tourism Industry
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Evolution, definitions, significance, trends, characteristics and components of tourism industry;
tourism impacts; concepts related to planning and development of the tourism industry; government’s roles

and policies in the development of national and international tourism organizations
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Principles of Economics
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An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; microeconomics of product

markets; national income calculation; equilibrium level of national income; monetary policy; fiscal policy;

basic knowledge of international trade and finance
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Small Business Management
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Concept and theories of the management of small and family owned businesses, marketing;
finance; human resource management; production; strategic planning, Problem solving in small business,

opportunities for domestic and overseas joint ventures, and ethics in small business management
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Principles of Management
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The definition, importance and process of management; roles and importance of science in
management; business competitors and partners; the influence of technology on management; corporate
strategies; organizational structure and type; functions of business organization; organizational behavior

and culture; the relationship of stakeholders in organization to management and social responsibility
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Tour Business Management
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Definitions and importance of tour business, methods of tour company establishment;
characteristics and types of tour company management consisting of planning, operation, organizing
management of tour companies, human resource management. marketing; and financing of tour

companies, problems and solutions concerning tour business management
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Civilization
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History of eastern and western civilizations and their influences on the Thai culture; ways of

living, traditions, customs, and regional cultures; local performances, festivals, and customs; tradition and

custom conservation; importance of local customs on tourism in each local area
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Tourist Behavior
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Behaviors and demands of tourists; principles and analysis of tourists’ decision-making in
buying tourism products in terms of personal and external factors; types of tourist behaviors; application of

the data on tourist behaviors to tourism management strategy setting
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Tourism Resource
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Definitions, importance, types, and characteristics of tourism resources; identities and values of
historical cultural attractions; arts; ancient monuments; religious places; natural attractions; geographic
factors, environment, and tourism demands affecting tourism resources; tourism resources preservation

and management
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Business Finance

518N DISoUNDY : 946-111 HANMIVAYT 1 130 946-113 MIVYTMIRU

i}ﬂi}‘i\iﬂu1ﬂuﬁ$ﬂﬁ}1ﬁﬂWi‘U%‘H13‘VINﬂ13G’L! gaﬂ'wmﬁummam wammmuuazmm@%m
miTnmwuuasmﬁmm:ﬁmqmiﬁu fﬂ‘i‘1_1?5WTiﬁuﬁﬂlLﬁZﬁﬁﬂ‘V]%WgﬂﬁJﬂ’NMﬁ’E)aniGIJE)\WIaWﬂ
mi’]ﬁ‘ﬂﬁgﬂ‘ﬂ‘ﬁ MIUIMITAUA mi{fﬂmiﬁunmzﬂzg’uuazizﬂzfm Tassardwiunuuazuloue
MINeRUTUHa

Prerequisite: 946-111 Principles of Accounting or 946-113 Financial Accounting

Objectives and functions of financial management; time value of money; return and risk;
financial planning and analysis; cash and marketable securities management; receivable management;
inventory management; short-term and long-term financing management; capital structure and dividend

policy
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Human Resource Management
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Definition and function of human resource management; job analysis; manpower planning system;
personnel administration; recruitment and selection; training; compensation and welfare; building up motivation
and morale; assessment system; promotion; job rotation; relocation; punishment; layout; negotiation and labor

relations
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Principles of Tour Guide
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Prerequisite: 946-170 Tourism Industry

Definitions, important, and roles of tour guides in tourism industry; required characteristics of
tour guides; personality; oral communication; 3E techniques (Entertainment, Excitement, and Education);
tour and recreation activity leading techniques; ethics of tour guides; abilities in leading tours; knowledge
concerning immigration check and control, money exchange, passports and travel documents , visas, and

customs rules and regulations; tour business and guide laws and acts; first aid; conducting field trips
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Ecotourism Management
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Principles, concepts, characteristics, and types of ecotourism; relation between ecological
system and tourism resources; environment; national and national marine parks; important responsibilities
and benefits of national parks; recreation, and tourism management in national parks; tourism resource

conservation for sustainable development; impacts of facilities on environment; comfortableness of

tourists in national parks
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MICE Management
ANUHNIE MIAUIMS Usznn g’lJLL‘U‘U WAUINT MTUINMS LLTﬂZZ‘TﬂHm$ﬂJE}QQ@]ﬁ1ﬂﬂEﬁJ
M3z msnedien iies1ata m3Tavanuasmsiinizaaia MIWAUINTWOINTUYHE
MITAMIAIUMIRU ﬂ”li%”ﬂmLmuﬂaqwﬁﬁm%mmmﬂﬁmﬁmﬁ’u MICE
Definitions, evolution, types, patterns, development, service, and characteristics of MICE
tourism; advertising and marketing; human resource development; financial management; MICE tourism

strategy plan designing
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Airlines Business Management
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Definitions, and scopes of airline business; history of airline business, common features of

airline business; service expansion of airlines and air cargo transportation; important roles and regulations,
and policies of airlines; airline business management; airline business-related offices; relation between
airline companies and airline business; problems and obstacles in domestic and international airline
business operations; reservation system; ticketing; domestic and international communication systems;

ground services; financial transaction with banks; money exchange and related topics; study visit
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Food and Beverage Management
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Structure, roles and responsibilities of a food and beverage department; general knowledge of
international food; food and beverage main course; restaurant, bar, and bar utensil designing; types of
beverages; beverage mixing; food and beverage setting according to occasions; health and hygiene; work

process and operation control; rules and regulations in food and beverage operation; financial and

document operations

046-378 MITAMIMINouTieIFRWIETAMINMS 3 (3-0-6)
Recreation and Sport Tourism Management
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Definitions, significance, and types of sports and recreation; principles and methods of

organizing sport competitions and recreational activities; skills in leading games and plays for enjoyment;



integration of business administration theories, sport science, tourism, and recreation; planning and

analysis of sport tourism and recreational activity development
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Research Methodolgy for Tourism and Hospitality
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Research principles; literature review; problem selection; research design; objectives and

hypothesis; population and sample selection; questionnaire design; data collection; data analysis; report

writing and presentation of research results
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Strategic Management for Tourism and Hospitality
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Condition : For fourth-year students and need to have registered noless than 100 credits

Concepts of strategic planning and strategic management; organization and environment; sub-
characteristics of strategic planning; service business objective setting; planning techniques and processes;
service business policy setting in modern world economy; competition environment structure in service
business; national and international business management strategies; analysis of internal and external
environments; collective strategies of service business; assessment and monitoring for adjustment due to
environmental change, and for competitive advantage caused by government’s roles in national service

business promotion
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Seminar in Tourism Management
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Condition : For fourth-year students and need to have registered no less than 100 credits
Discussions and evaluations of seminar issues related to tourism industry as well as current

and future effects on tourism operation

946-472  AYINAAN 6 (0-0-36)
Cooperative Education
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Condition : For fourth-year students
Internship at a workplace in accordance with the field of study through the process of job
application and selection; handling of work responsibilities and understanding of organizational rules;
application of the internship knowledge to assigned work; searching for additional knowledge and
technology under the supervision of advisors; working at least four months during internship and being

cooperatively assessed by the Department of Human Resources in the workplace
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Job Training in Tourism Management
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Condition : For fourth-year students

Internship no less than 400 hours in tourism organizations in order to learn in a real work

environment
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Health Tourism Management
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Definitions, importance, and evolution of health tourism; sustainable health tourism
management; an application of wisdom for product development for health tourism; trends, demand and

supply of health tourism
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Cultural Tourism Management
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Definitions, principles, concepts, types, and components of cultural tourism management;
roles of related persons in developing, conservating, managing and resolving the cultural tourism

management problems and obstacles; a case study

946-476 ms%’ﬂmsmsﬁmnﬁmymu 3 (3-0-6)
Community — Based Tourism Management
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Importance of communities in natural attraction conservation; methods of working with
communities leading to tourism managed by community business system; mechanics and strategies for
sustainable community tourism businesses operation; building of networks of local wisdom; government

and private participations in community-based tourism; cooperation between organizations and community

relations



946-477 M3FAMIMINVUNLININIA 3 (3-0-6)

Marine Tourism Management
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Evolution and importance of marine tourism; national marine park; tourism activity; marine
tourism resources conservation; related business and organization; current situations in marine tourism

industry

946-478  MIVAMINUUIMIAIUHIN 3 (3-0-6)

Front Office Management
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Structures and responsibilities of front office; hotel booking information storage; hotel booking
cancellations and changes; the customer use of hotel room services; the use of statistics in analyzing and

planning; field trips in a workplace

947-101  Inenenaas malulad nazdanu 3 (3-0-6)
Science, Technology, and Society
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Progress in science and technology; social dynamics; ecosystems and environment; impacts
of science and technology on health, environment, and society; science and technology in social

development; preventing and solving social problems arisen from science and technology impact
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General Mathematics
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Sets, logic, functions in real-life problems; mathematics and arts; equations and inequality of
one variable; matrix and linear equations system; sequences and series; applications of mathematics in

daily life
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Business Statistics I
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability; probability
distribution of random variables; estimation; hypothesis testing; Chi-square testing; use of statistical

package for data and presentation analysis
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Marketing for Asian Countries
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Prerequisite: 946-160 Principles of Marketing

Characteristics and roles of Asian and China marketing; the influence of Asian and China
marketing toward future business; methods of Asian and China market entry; competition in the Asian and
China market; market behavior and segmentation of the Asian and China market; consumption patterns of
the Asian and China market; marketing strategies in the Asian and China market in present and future

trends

948-366 NISAAIAAINDA 3 (3-0-6)

Digital Marketing

v

5183¥11TIAUNOU : 946-160 HANNIIAAA

a = o A Y a A (Ao v Jdou A an A Y a A Y
LLM’JﬂﬂLﬂfJ’Jﬂ‘Uﬂi%‘U’J‘Hﬂ”ﬁV]@‘]JiiﬂﬂﬁﬁJ”IiﬂiJ‘IJgﬁil“l/‘luﬁﬂﬂﬁﬂﬂ%ﬂ@ﬁﬂ@ﬂiiﬂﬂlﬁ’ﬂﬂi%

A Y a = Y o a o A Y a A ] A aa < Y Y a
ﬂi%‘]J’JuﬂTi‘VlN']JiTﬂﬂllﬂ?iIﬁﬁE)‘]Jﬂ‘lJ‘Ui‘HVI’VTiE]Ej‘]J‘iTﬂﬂiWEJ’ﬂu  WNIUTADAINDAD mammaga@mim

U



A

Aulfduiusuulanainea ﬂaqmﬁiumiﬁw%’agaﬁgﬁﬂ%umﬂﬂﬁﬁuﬁuﬁmmﬁu’?ﬂmﬁumﬁ%ma
ndasginunamadumsihnsaaafinsstuanudeanisvedus Inauaziiudszdniamlu
M3MMInaIngAAINea

Prerequisite: 946-160 Principles of Marketing

Processes of the interaction between members in the digital world; consumer-to-consumer,
and consumer-to-media; collecting consumer information by using social media; strategies of using
consumer information for marketing purpose; increasing the efficiency of digital marketing

strategies

948-371  MsnNeuTieoe 19 3 (3-0-6)
Sustainable Tourism
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Definitions, importance, types, and evolutions of sustainable tourism; organizations concerning
sustainable tourism; planning for sustainable tourism development; environmental impact assessment for

tourism; trends in sustainable tourism policies at the country, regional, global levels
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Tourism Planning and Development

Tasenisninademsaimsneuiion  msdinsiaunauazanniu’ly1dves
NMFWAU ﬁﬁﬂﬂﬁllﬁ%ﬂiZU’Juﬂﬁiuﬂﬁ’JNuNu msUszanamswdssuna tuImemsaniuau
M3AIVAY LazMIlsziiuna

Factors affecting tourism development; analysis of causes and possibilities of tourism
development; principles and planning processes; cost estimation; working, controlling, and assessing

guidelines
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Service Marketing for Tourism Industry
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Pre-requisite: 946-160 Principles of Marketing

The definition and importance of service marketing; concepts of modern marketing and service
marketing, buying behavior and consumer expectations; service market segmentation; service quality
development; pricing service marketing; marketing promotion strategies, marketing for service in tourism

industry

948-462  mattlugilszneumsuazmsadiegsnelnal 3 (3-0-6)

Entrepreneurship and New Venture Creation
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Concepts of entrepreneurship; characteristics of entrepreneurship and entrepreneurship
development; attitude and motivation of entrepreneurs; qualifications of successful entrepreneurs; skill and
resources required for being an entrepreneur; business environment and opportunities analysis, marketing
research; starting a business process and business plan; financial sourcing, new business legal issues;

problems and risks in business operation



