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Thai for Communication
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Principles of the Thai language for communication; arts in the four communication skills-listening,
speaking, reading, and writing; listening for main ideas and interpretation in various situational contexts;
register and styles for communicating in daily life and in the workplace; public speaking; reading for value

and attitude understanding; summarizing; official and business correspondence

941-112 M3 aazRAMISINgUNUGIY 3 (2-2-5)
Fundamental English Listening and Speaking
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Corequisite: 941-113 Fundamental English Reading and Writing

Practice in listening and speaking skills based on topics used in daily-life communication; listening
for main points; basic oral communication in various situational contexts; grammar usage; development of

vocabulary and language functions necessary for communication

941-113  M3OUUBZMITYUMYIBINGHNUGIY 3 (3-0-6)

Fundamental English Reading and Writing
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Corequisite: 941-112 Fundamental English Listening and Speaking

Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and paragraph

writing
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English for Sales and Marketing
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Concepts and common terms; listening to lectures and dialogues; talking about sales and

marketing; reading reports, news, and articles relating sales and marketing as well as report writing
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Co-Curricular Activities I
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Activities to integrate the body of knowledge with an emphasis on the activities for the benefit

of society and mankind as first priority; cultivating morals; ethics and public mind; teamwork within and/or

across disciplines under the supervision of advisors
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Wisdom of Living
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Ways of thinking; self-discipline and life management in accordance with changes in Thai and

global societies, mingling the Thai way of life with multi-cultural ways of living; public mind and

environmental conservation; living happily based on morality, ethics and sufficiency economy
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Golf
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General knowledge about equipment and the golf course; skills of equipment use and methods of
playing; warm-ups; practice of golfing in a golf course; keeping scores; the competition; the safety of golfers

and spectators; rules, regulations, and etiquette
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Social Dance
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Practice of movements into rhythm; costumes, etiquette, and songs for social dance; developing

skills of social dance according to the standard universal convention
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Tennis
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General knowledge about tennis equipment and courts; developing skills, methods; rules and
regulations of the competition; playing with understanding rules and regulations, etiquette; warm-ups;

knowledge about accidents that may happen while playing tennis
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Volleyball
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General knowledge about equipment and the court; rules and regulations; etiquette; developing
physical competence of volleyball players; developing skills and playing techniques for individuals and teams,

techniques in competition
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Soccer
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Basic skills of playing soccer; rules and regulations, etiquette; developing physical competence

for soccer playing; the competition; dangers and prevention of accidents while playing soccer; first aid

for the injured
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Badminton
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Practice of badminton skills for single and double competition; ways of physical development for
badminton playing; rules and regulations, etiquette; the arrangement of competition for both single and double

matches
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Takraw
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General knowledge about history of Takraw; skills of body movements; techniques and individual
talent; playing as a team; rules and regulations; developing physical competence for being a capable Takraw

player; safe playing; equipment maintenance
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Table tennis
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General background about history of table tennis; basic skills and advantages of table tennis

playing; rules and regulations, etiquette of players and spectators; physical exercises, health care; equipment

maintenance
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Petanque
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History of petanque; basic skills and advantages of petanque playing; rules and regulations,
etiquette in playing petanque; the arrangement of competition; rules and regulations, etiquette of players

and spectators; equipment maintenance
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Basketball
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History of basketball; particular basic skills; rules and regulations, etiquette of players and
spectators; physical exercises and health care; athletic spirit; safe playing; equipment maintenance
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Psychology for Well-being
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Development of psychology; effects of psychological factors on human behaviors; psychology

usefulness; practical applications of psychology in daily life and future careers
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Communication and Information Dissemination
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Information resources; search methods; analysis and synthesis of knowledge; verbal and non-verbal

communication; dissemination of information; code of ethics on using sources
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Swimming
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History of swimming; sanitation and safety in swimming; skills of swimming in different styles;

etiquette of athletes and spectators; physical exercises and health care; maintenance of equipment and facilities
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Physical Education and Recreation
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Philosophy of physical education; purposes of physical education for physical, mental, emotional,
and social development; the study of sport games and selection of proper sports; purposes of recreation;

necessity of recreation in human life; games of recreational activities; physical exercises and recreation for

health
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Taxation
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General knowledge about taxation; concepts and roles of taxation; principles and features of

taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific business tax,

stamp duty, customs duty, excise duty
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Business Law
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Principles of the civil and commercial law; law juristic entities; limited partnership establishment;
limited companies; dissolution; property; juristic acts; contracts; specific contracts in relation to business

transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques
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Introduction to Business
[ a 1 [ d' d’ 9 a A 9 a [
anbazmMilszneuginaliznnaa o Tadeninertes BNTWATeIAMWIIATONNWEIND UANMNS
.&I { o a [ a o J a Y a a2
WUFIUAGINUMIVIMITTAMT MIVITMINTNONTUYBE MIHAA MIAIA MITYT MIRY V38555
NFIND

Types of business; related factors; influences of business environments; principles of management,

human resource management; production; marketing; accounting; finance; business ethics

946-113 MIVYINMIAY 3 (3-0-6)
Financial Accounting
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Characteristics and basic concepts of accounting; accounting record process; adjustment of
accounts; closing accounts; financial statement preparation; accounting for merchandising and manufacturing

operations; value—added tax accounting; bank reconciliation statement; statement of cash flows
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Information Technology
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Components of information technology, hardware and software in computer systems; operating
systems and application programs; data storage; data processing; application of computers in organizations,

network systems and technician’s responsibilities in information technology
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Principles of Marketing
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Definitions and importance of marketing; fundamental concepts of marketing; environments

influencing marketing; fundamental principles of consumer behaviors; market segmentation; targeting;

positioning and marketing mix
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Microeconomics
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Demand and supply; market equilibrium; elasticity of demand and supply; consumer behavior;

cost and production functions; microeconomics of product markets; factor markets; externalities and

public goods
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Macroeconomics
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National income calculation; equilibrium level of national income; money growth and inflation;
unemployment; economic growth; monetary policy; fiscal policy; basic concepts of international trade and

finance
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Small Business Management
wIRALEzNgERReTUMISAMIgsRvIaden nagnimsama Mm3du Mssamsninens
wysd MmInaauarnisnandinagns msuddymilugsnsvuiadou Tamﬁmawiﬁwﬁzﬂmmz

A19152mA 93853 5uAMSUMIIAMIFINIVUIAGDY



Concept and theories of the management of small and family owned businesses, marketing; finance;
human resource management; production; strategic planning, Problem solving in small business, opportunities

for domestic and overseas joint ventures, and ethics in small business management

946-209 HANMIIIANS 3 (3-0-6)

Principles of Management
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The definition, importance and process of management; roles and importance of science in
management; business competitors and partners; the influence of technology on management; corporate
strategies; organizational structure and type; functions of business organization; organizational behavior and
culture; the relationship of stakeholders in organization to management and social responsibility
946-213 MIUYFUIMIS 3 (3-0-6)

Managerial Accounting
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Prerequisite: 946-113 Financial Accounting

Roles of accounting on management; cost concepts and classifications; product costing; full
costing and variable costing; cost-volume-profit analysis; analysis of costs for decision making; standard

costing and variance analysis; budget preparation; capital budgeting; responsibility accounting and performance

evaluation

946260 WHANIINFVI A 3 (3-0-6)
Consumer Behavior
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Prerequisite: 946-160 Principles of Marketing
The relationship between marketing management and consumer behavior; analysis of the
consumer purchase decision process, theories and factors influencing consumer behavior; individual

factors, external factors, and marketing activities influencing consumer behavior
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946-261 ADANWNNIIAAIAUASNITINYINIUNITVIY 3 (3-0-6)
Statistics for Marketing and Sales Forecasting
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Prerequisite: 947- 118 Business Statistics I
Statistics for marketing; regression analysis; the sales forecasting process, techniques and methods

of sales forecasting, factors related to sales forecasting, quantitative analysis, qualitative analysis, applying

sales forecasting data in marketing administration
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Marketing Strategy and Planning
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Prerequisite: 946-260 Consumer Behavior

Concepts and theories of marketing administration; marketing management; analysis of business
context; strategic planning in marketing, administration, products, prices, and channels of distribution;

marketing promotion; operational control in business; business administration; social responsibility
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946-263 MIVAMIHINFUMUazTadafna 3 (3-0-6)

Supply Chain and Logistic Management
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Logistics and supply chain management theory; the process of transportation; raw material
purchasing; delivering customer service; inventory management; warchouse management; packaging; logistics
information technology; implementation of logistics and supply chain management; logistics and supply chain

management planning

946-265 ilsziiudrngmemsnaia 3 (x-y-z)
Current Issues in Marketing
a v v A \ < a2
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MINAIA MUNAIVUHUFOD
Prerequisite: As required by the program

A new marketing course about contemporary theory, application and marketing strategies

according to the department’s considerations

946-290 MIAUFIND 3 (3-0-6)

Business Finance

50INTIAVBaUNOY : 946-111 HANM VYT 1 130 946-113 MITRY MU
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Prerequisite: 946-111 Principles of Accounting I or 946-113 Financial Accounting

Objectives and functions of financial management; time value of money; return and risk;
financial planning and analysis; cash and marketable securities management; receivable management;
inventory management; short-term and long-term financing management; capital structure and the

dividend policy

v (%4 d
946-300 NIFVANMININYININYBE 3 (3-0-6)
Human Resource Management
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Definition and function of human resource management; job analysis; manpower planning system;
personal administration; recruitment and selection; training; compensation and welfare; building up motivation
and morale; assessment system; promotion; job rotation; relocating; punishment; layout; negotiation and

labour relations

946-360 NSVANIMTVILHAINAHANITUIE 3 (3-0-6)

Sales Management and Selling Techniques
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Roles and functions of sales managers; sales organization; recruiting and selecting salesman;
salesman training; the art of sales; sales negotiation strategies for customers or business buyers; negotiation
analysis; negotiation strategies; techniques and tools in negotiation motivation; salesman compensation;
salesman motivation; sales performance analysis and evaluation; sales planning; sales forecasting; time
management; sales segmentation, customer and sales presentation, and the social responsibility of sales

administrators

946-361 M3na1Alan 3 (3-0-6)

Global Marketing

dnuuzuazunIMvesnaia Tanfiinasemsduiiuginalueniaa uuamumsidigaaialan
maudsvulunaialan nganssuvesnaia tagmiaIuvesnainlan Juuumsus lnnvesnaialan
unnuAamumIsaauuy lfwsuuau nagninaialanuazmsaaiaseninlszma msdioen M3
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Characteristics and roles of global markets in influencing future business; global market entry
strategies; global market competition; market behavior; global market segmentation, global consumer
marketing; idea of beyond frontier marketing; global and international marketing strategies; exporting,
importing, and international investment; analyzing factors affecting international marketing tasks; international

issues related to business ethics and future trends
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946-362 fn‘iaﬂ%’nﬁﬂ1ﬂﬂ15ﬂﬁ1ﬂ!§ﬂy§m1ﬂ1§ 3 (3-0-6)
Integrated Marketing Communication
o o 4 P A 1
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The definition and importance of marketing communication; strategic planning; integrated
marketing communication administration; types of marketing communication, selecting the right marketing

communication tools

946-363 M3IVLAAIA 3 (2-2-5)
Marketing Research

a a
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Prerequisite: 946-260 Consumer Behavior and 947-118 Business Statistics 1

The definition and importance of marketing research, the process of marketing research, specifying
marketing problems, research design, types of research, resources and methods of data surveying, creating

field data collection tools, data analysis, research report writing, research presentation for problem solving and

marketing decision making
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946-364 MSHNNUMIMTAIIA “lN‘L!@Elfn] 230 ‘li]i?»l\‘i

Job Training in Marketing

ouly : swSutinAneFuil 3
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For third-year students

Job training in field-related organizations and companies for students to learn from real business

settings

946-366 MSAAIAUINMS 3 (3-0-6)
Service Marketing
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MIVIMIT MIfmuanmduiuaa1auing nagnimsauaiumsnaiauims msnaiadmiums
Wmsmmzios

The definition and importance of service marketing; concepts of modern marketing and service
marketing, buying behavior and consumer expectations; service market segmentation; service quality

development; pricing service marketing; marketing promotion strategies, marketing individual service

946-367 Msamaegsnamlan 3 (3-0-6)
Retail Marketing
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Principles of retailing; retail institution; consumer behavior and competition; efficient retail
marketing strategies; retail location; supply chains and information technology retail systems, product
management, procurement systems, retail branding, retail pricing, retail market promotion, retail store
management, retail store designing, display shelving systems; service and techniques for retailing;
international and electronics retail

(Y] J

946-400  MIIAMIBINAYNT 3 (3-0-6)

Strategic Management
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For fourth-year students
Evolution and a process of strategic management; objective setting; environment analysis;

situation assessment; strategy selection; application of strategies to situations; strategic evaluation

946-460 MITAMIHANHUN 3 (3-0-6)
Product Management
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nanduy MIdaiinanuuITySue uwmmeﬁgmaﬁﬁ@iamiﬁmiwamﬁmﬁuammuﬁ N3
Vimskandusiayuisyiuaiodaliniesssy

Policies and strategies in product management; packaging administration strategies; product line
management; product positioning; product and new brand development; product life cycle management;
causes of failure, and how to avoid failure in product management; the relevance of marketing mix strategies
to product strategies; designing packaging in accordance with products; labeling; roles of government in

influencing product and brand management; ethics in product and packaging management

946-461 MIVANTVBINWNMINTZIWAUM 3 (3-0-6)

Distribution Channel Management

NOEHUAZANNAIAYVOIFOINNNTNTZNOTUA UNUIMFOINNNITNMINTZIWTUA 115
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Theories and importance of distribution channel; roles of distribution channel; managing the
knowledge of distribution channel with another marketing mix; mixing the channels to cause advantageous
competition; managing distribution channel under changeable circumstances; argument management; positive

relation development; creating long-term value

946-462  AUNUINNININAA 3 (1-4-4)

Seminar in Marketing
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Pass Professional Core Course not less than 15 credits

Process analysis; marketing problem solving in case studies and articles within present marketing

contexts; applying knowledge and marketing theory in accordance with problems and market situations

946-463 M3ANHIAUAIDAIZMIMIAAIA 3 (0-9-0)

Independent Study in Marketing
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Pass Professional Core Course not less than 15 credits

Selecting an interesting topic related to a professional career, using knowledge base, analysis

techniques in marketing for problem solving, report writing for study in the chosen topic

946-467 MIVAMIHANHUN i 3 (3-0-6)

New Product Management
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Concepts of new product and service management development; administration; analytical
techniques in designing and managing new products and services; entry market analysis; entry market
development; concept adjustment to customer need or desire; product concept selection; marketing mix

development for new products; concept testing, and product life cycle management to the maturity stage

946-468 MSAMAUTITNWHETNN 3 (3-0-6)
Relationship Marketing
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The definition and importance of relationship marketing; the consumer-to-consumer relationship;
business-to-business relationship; consumer-to-business relationship, the development and formulation of

strategies for relationship sustaining

946-469 ﬂ1‘§ﬂﬁ1ﬂ!ﬁ®€f\1ﬂu 3 (3-0-6)
Social Marketing
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Marketing management based on society and environment; the impacts of traditional marketing
toward society and environment change; sustainable development; social and environmental responsibility in
business; customer focusing on social and environmental responsibility; environmental marketing strategies;

marketing application for non profit organizations; social campaigns

947-101 Inensnaa’ malulad nazdanm 3 (3-0-6)
Science, Technology, and Society
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Progress in science and technology; social dynamics; ecosystems and environment; impacts of
science and technology on health, environment, and society; science and technology in social development;

preventing and solving social problems arisen from science and technology impact

d U

947-117 aaamansnil 3 (3-0-6)

General Mathematics
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Sets, logic, and functions in real-life problems; mathematics and arts; equations and inequality of

one variable; matrix; linear equations system; sequences and series; applications of mathematics in daily life

947-118 @AAFIND 1 3 (3-0-6)

Business Statistics I
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability; probability
distribution of random variables; estimation; hypothesis testing; Chi-square testing; use of statistical package

for data and presentation analysis
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947-211 M5IANHITIUSae 3 (3-0-6)
Quantitative Analysis
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Linear programming; decision-making under uncertainties and risks; project planning and

critical path analysis; game theory; transportation problems; markov analysis

948-360 NIIAITAMAZMIAS 1IN IININTAAA 3 (3-0-6)
Pricing and Marketing Profitability
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Price policy; price strategies; price adjusting, and using price as a tool in marketing promotion; the
relevance of price setting to another marketing mix; marketing factors affecting firm profits; price in

economics; cost analysis; break even analysis; quantitative analysis techniques applied in marketing decisions

to enhance firm profits
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948-361 NIFIAMTUVIUA 3 (3-0-6)

Brand Management
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The definition and importance of brand; brand components; brand identity, building the strength of
brand, adding brand value; process and primary analysis of products to make decisions about brand; planning

of brand building in modern economics; brand loyalty strategies; factors influencing brand development to set

suitable marketing strategies
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Marketing for Asian Countries
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Characteristics and roles of Asian and China marketing; the influence of Asian and China marketing
toward future business; methods of Asian and China market entry; competition in the Asian and China market;
market behavior and segmentation of the Asian and China market; consumption patterns of the Asian and

China market; marketing strategies in the Asian and China market in present and future trends
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Marketing Information System

LUIAA UNLN Llaé‘i“I’i“l?ﬁ‘ﬁ"ll@Qﬁgﬂﬂﬁ'ﬁﬁumﬁﬂﬂfﬂiﬁfﬂﬂ ATTUIUMITHAUITE VU AT T UNA

9y v a Y Y

NNINITNAA m'5‘16115wnmsaumwnmmmﬂlumsmau%mammam uamsnmm"lmﬂc%aﬂu
ﬂﬁll"lix?sﬁl‘HVINﬂﬁﬁﬁWﬂ

Concepts, roles and duty of marketing information system; the developmental process of marketing
information system; using marketing information system in marketing decisions and forming competitive

advantages

948-364 ﬂ'Jﬁlaﬂﬁ%Nﬂ‘i‘iﬁ!!a&’ﬂTﬁﬂf’]ﬂmﬂfﬂ%ﬁfﬂiﬂﬁnﬂ 3 (3-0-6)

Creativity and Design in Marketing
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Principles and techniques of marketing design; human psychological components in reading and
perceiving design; symbol designing, trade mark, packaging, graphic design for organization, trade mark
positioning on products; computer aided design presentation; computer programming in marketing media

designing
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Logical Thinking
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Analysis of thinking processes; logical decision-making skills; systematic thinking used in

problem solving; associative and strategic thinking processes; information searching skills

948-366 NMINANAAVNDA 3 (3-0-6)

Digital Marketing
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Processes of the interaction between members in the digital world; consumer-to-consumer,

and consumer-to-media; collecting consumer information by using social media; strategies of using

consumer information for marketing purpose; increasing the efficiency of digital marketing strategies

948-460 @ANNVANH 6 (0-0-36)
Cooperative Education
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For fourth-year students
Internship at a workplace in accordance with the field of study through the process of job
application and selection; handling of work responsibilities and understanding of organizational rules;
application of the internship knowledge to assigned work; searching for additional knowledge and technology
under the supervision of advisors; working at least four months during internship and being cooperatively

assessed by the Department of Human Resources in the workplace
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948-461 MsnMAMIURszneums 3 (3-0-6)
Marketing for Entrepreneurs
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Specific marketing aspects and problems of entrepreneurship; marketing administration methods in
a small business development; skill in strategic marketing for successful entrepreneurship; business

administration for environmental change as an ethical business

948-462  m3tiludilszneumsuazmsadiagsnolva 3 (3-0-6)
Entrepreneurship and New Venture Creation
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Concepts of entrepreneurship; characteristics of entrepreneurship and entrepreneurship
development; attitude and motivation of entrepreneurs; qualifications of successful entrepreneurs; skill and
resources required for being an entrepreneur; business environment and opportunities analysis, marketing
research; starting a business process and business plan; financial sourcing, new business legal issues; problems

and risks in business operation

948-464 anNzFIANVUIaNAINDA 3 (3-0-6)
Social Interaction on the Digital World
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The differences between consumer behavior in the digital world and the real world;
interaction in the digital world; strategies in designing and using social media; building the connections

and networks in the digital world; building societies in the digital world; advertising and maintaining

relationship in the digital world
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Future Studies for Strategic Marketing
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Significant changes in the Thai society and the world with an emphasis on studies about
the elderly in the future; the important trends such as free-trade areas and the flows of labor force
among Asean communities; the adjustments and changes in marketing strategies for sustaining

organizations or business sectors in the changing world
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