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Idea to Entrepreneurship
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Introduction to entrepreneurship; business environment analysis; business

opportunity seeking; using modern business tools to develop business models
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Thai for Commmunication and Presentation
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Principles of the Thai language for communication; arts in the four communication
skills: listening, speaking, reading, and writing; listening for main ideas and interpretation in
various situational contexts; registers and styles of daily-life and workplace communications;
reading for value and attitude understanding; summarizing; official and business

correspondences; and public speaking
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Fundamental English Listening and Speaking
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Practice in listening and speaking skills based on topics used in daily-life
communication; listening for main points; basic oral communication in various situational
contexts; grammar usage; development of vocabulary and language functions necessary for

communication

941-161 N1I8TULALTIUNTYIDINGYNUFIY 2((2)-0-4)
Fundamental English Reading and Writing
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Practice in reading and writing skills; basic reading skills; reading for main ideas and
details; developing vocabulary and strategies in increasing vocabulary power; grammar usage;

sentence and paragraph writing



941-162 NMTNAUINNYIATEIDINE W 2((2)-0-4)
English Skills Development
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Practice in using the language skills—listening, speaking, reading and writing —
necessary for the academic purposes; reading and writing sentences and short paragraphs;

applying communication skills in academic contexts; asking and responding to questions

941-163 aEdangEion1sUsTNEUBITN 2((2)-0-4)
Professional English
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Practice in using the integrated language skills—listening, speaking, reading and
writing, necessary for the professional purposes; applying conversation and communication
skills in various situations; asking and responding to questions, data visualization, reading and

writing in workplaces; emails and letters, diagrams, charts and graphs, data presentation
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Everyday Chinese
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Chinese sound systems; vocabulary for daily communication; numbers;, noun
classifiers; auxiliary verbs, and basic sentence structures; practice in listening, speaking,

reading, and writing skills from given situations

941-226 ANWIAUIINLNAS 2((2)-0-4)

Chinese through Songs
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Practice in listening and speaking skills through music and popular songs by using a
variety of innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song

translation; applying communicative Chinese in various contexts

941-237 anwguludiadsziriu 2((2)-0-4)

Everyday Japanese
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Japanese grammar and basic sentence patterns; Hiragana and Katakana characters

writing; approximate to 300 vocabularies
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Everyday French
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Principles of pronunciation, basic principles of grammar; listening skills
development; daily life conversation; writing words and short sentences; reading short texts

from media

941-253 awnwasiulurinuseinu 2((2)-0-4)
Everyday German
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Basic grammar; listening, speaking, reading and writing at basic level

941-254 aresadeludIndszaniu 2((2)-0-4)
Everyday Russian
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Russian sound system, spelling system and pronunciation; basic listening, speaking,
reading and writing skills in Russian; basic sentence structures of Russian; frequently-used

vocabulary, expressions and conversation in relevant situations for daily life communication
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Everyday Malay
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Malay sound system, spelling system and pronunciation; basic listening, speaking,
reading and writing skills in Malay; basic sentence structures of Malay; frequently-used

vocabulary, expressions and conversation in relevant situations for daily life communication

941-286 ANWWNIA UTINUTLANIU 2((2)-0-4)
Everyday Korean
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Practice of Korean pronunciation and 4 language skills: speaking, reading, listening

and writing; constructing basic sentences; practice of Korean in daily-life conversations

941-297 ANTWNIDINGHAINLNAY 2((2)-0-4)

English through Songs
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Practice in listening and speaking skills by using songs and music through innovative
devices; vocabulary; idioms; pronunciation; English song translation; English songs for

benefits of mankind

942-101 autduwatiiadlan 2((2)-0-4)
Global Citizenship
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Basic principles of global citizenship; roles and responsibilities of citizens;
involvement; compliance with the law and morality; public mind; living in a democratic

society where diverse opinions and multi cultures exist

942-102 N1SYWAIANUFIY 1((1)-0-2)
Basic Life Support
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Practice of cardiopulmonary resuscitation (CPR)in an emergency simulated

situation



942-104 n1sAanaznITARAUTY 2((2)-0-4)
Thinking and Decision Making
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Principles and process of human thinking, development of cognitive attributes and
processes, creative thinking, systematic thinking, data analysis, decision-making processes;

knowledge-seeking processes and applications for daily-life problem solving

942-105 N15ANLIIDDNLUU 2((2)-0-4)
Design Thinking
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Human thinking processes; creative thinking; systematic thinking; need-based design
thinking for problem solving; decision-making processes; problem accessibility and solution

initiation; prototyping; creation of innovations in business and daily life
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Happy and Peaceful Life
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Consciousness and mindfulness; happiness of life; self-awareness; social literacy;
understanding and respecting diversity; communication and collaboration skills; creative

problem-solving; living in diversity

942-107 Aamswszsvngnisiansleviiausyud 3((3)-0-6)
The King’s Philosophy for the Benefit of Mankind
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Definitions, principles, concepts, importance and goals of the philosophy of
sufficiency economy; work principles, understanding and development of the King’s
philosophy and  sustainable development; an analysis of application of the King’s
philosophy in the area of interest in the individual, business or community sectors either

local or national; integrated activities for the benefit of mankind

942-115 walé 2((2)-0-4)

Southern Studies
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Studies of the history, archeology, ways of living, traditions, culture, beliefs, and

key legends; undertaking a case study either from communities-based learning resources or



in national museums; producing media to introduce learning sources and tourist attractions

in a community

942-222 TiiaTin 1((1)-0-2)
Sports for Life

ANUEAYVRINTITIAUART BTiAveINT AuAIveIRuAeIaNTY Anla o1sual Ay Lay

anlayayn MsUseliuavnntesiu msiniinweteswulumsiauiviuazeaninganie

Importance of sports; types of sports; the beneficial impacts of sports on the
individuals’ physical, mental, emotional, social and intelligent attributes; initial health

assessment; basic training in sports and exercise

942-304 FIAINABDNITLAUNG 2((2)-0-4)
Travelers Infographic
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Travel and tourism; travel planning; problems and obstacles of travel; procedures
and diplomatic formalities of traveling abroad; important travel documents; budget

management for tourism; being a quality tourist
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Society and Politics
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Basic principles of society and politics; social and political institutions; social and
political groups; doctrine and political ideology; political participation; society and political

changes; modern government management
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Man and Society
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Human nature; behavior; settlement; culture; social organization and socialization;
economic, political and legal aspects of social organizations; backgrounds of Thai society;

social changes, problems, and solutions

942-307 fafﬁum']mﬁ'm 2((2)-0-4)

Risk Intelligence
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Principles of personal risk; guidelines for risk management; risk identification; risk

assessment; risk response; digital risk; and digital risk management

942-308 uawudds 2((2)-0-4)
Camping
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General knowledge for beginner campers; tourist attractions or national parks in
Thailand; travel planning; techniques for choosing camping equipment; outdoor activities;
tourism and camping location; the value of camping; production of media for camping

recommendation

942-400 N15RUIUTAINUTEINIUY 2((2)-0-4)

Financial Literacy in Daily Life
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Fundamental knowledge of financial literacy; cognition and attitude on personal

loan; financial discipline and financial behavior for consumption and credit



942-401 Awwndouriiaddn 2((2)-0-4)
Environment for Life
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Fundamentals of humans and the environment; benefits of the environment in
everyday life; the relationship between the environment and humans and its impact; wise
use; environmental management according to the Royal Project initiated by His Majesty King

Bhumibol

942-402 n1sTANISYNBUSEY 2((2)-0-4)
Sustainable of Community Management
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Community management; situation, development, and impact in community
development; the vulnerability of communities; self-reliance; and appropriate management

for a sustainable community

943-100 HUNIEAWVBINITANTUIIN 1((1)-0-2)
Aesthetics for Life
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Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai

and ASEAN communities
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Guitar Journey
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Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the
media convey to culture; the culture mixing on guitars; aesthetics of listening and playing;

the importance of music to self and others

943-102 Sauwauwaula 2((2)-0-4)
Singing for Pleasure
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Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices;
singing culture around the world; understanding the backing-track for singing; singing for

society and relaxation; the importance of songs to one’s self and others

943-103 aunsneiuauuln 2((2)-0-4)
Thai Classical Music for New Generation
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Learning Thai culture through Thai classical music; learning philosophy, concepts,

beliefs and Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 M5FUAINUALITINYIA 2((2)-0-4)
Perception of Life and Nature
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Important philosophies in different eras, discovering and understanding nature
influencing individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral
factors affecting prosperity and collapse; adaption and coexistence either among diversity or

under natural conditions

943-105 Hduvasyadinan 1((1)-0-2)
Colorful Personality
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Personality design for aesthetics; choices and preferences for music, movies,

fashion, arts, recreational activities and lifestyles



943-200 255uNISUTUUNINGS 2((2)-0-4)

Literature in Songs
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Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies
of wording and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics;

composing simple lyrics

943-201 Favzmsiunuiiosdudeaulan 2((2)-0-4)

Folk Dance in the World Culture
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Importance, benefits and value of folk dance; basic knowledge and skills of folk
dancing in world cultures; applications of folk dancing in daily life; appreciation of aesthetics

of folk dance

943-202 wNTFULHBWAUIYATNAW 2((2)-0-4)

Dramatic Work for Personality Development
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Benefits, values, basic knowledge, skills and methods of physical movements for
personality development; aesthetics of dramatic work; learning cultural aspects through

dramatic work

943-203 Aauznisdaguuulne 2((2)-0-4)
Thai Martial Art
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Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong;

appreciation of benefits and values of Thai martial art; its applications to improve life quality

946-146 N1SAALYINTING 2((2)-0-4)
Logical Thinking
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Logical thinking; identifiable and reasonable thinking; a systematic way of thinking;
problem solving and decision making; a practice use of logical thinking in everyday life

through simple programming



946-149 A1ulanfana 2((2)-0-4)

Digital Modernization
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Modern digital technology; social media usage; information evaluation; information
analysis and synthesis; digital usage for security; laws and ethics for information usage; the

application of digital technology in the organization

947-102 SwinviuIneAansuazmalulag 2((2)-0-4)
Science and Technology Literacy
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Current trends in science and technology; practical use in everyday life; impacts of
science and technology on modern society and the environment; analytical approaches to

science and technology

947-200 FIAUALHUAN 2((2)-0-4)
Life and Health
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Definitions, key components, and importance of life and health; holistic health
care; risks and important factors influencing life and health; mental health; health

environment; nutrition; exercise principles; first aid; and physical fitness testing

947-201 AngAranssn¥lan 2((2)-0-4)
Green Science
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Science knowledge development; modern technology; cause and effects from

science and technology; green concept; eco-friendly innovation

947-216 IJINNUNITATUIN 2((2)-0-4)
Life with Calculations
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Logical reasoning; mathematical application in statistics; mathematics with

problem solving and decision making in daily life
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Digital Literacy
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Computer usage; internet usage; word processing program usage; spreadsheet
program usage; presentation program usage; digital media creation; information search;

online collaboration

996-111 MS9ANWN 2((2)-0-4)
Trang Study
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Trang province and its neighboring areas; Trang geography, history, economy,
society, culture and architecture, local wisdom, and communities ways of living reflecting its

identity and the people’s way of life; trends in urban development

996-122 MITUFFUNTHANERS 1((1)-0-2)
Art Appreciation
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Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts;

origin of perceptions; aesthetic experiences in cognitive, familiar and appreciative levels

996-123 AMUYIUYINIIAUAT 2((2)-0-4)
Music Appreciation

n1susuaziinlaiiesiv Usedd wwifn e1sualainuidnlumasuseiandneg wagsuils
agafimnua 1w negniis Inewdiy qunsinsel panade 5ea Insinsednlsen 9o wasiisaiinde

Wuduy

Appreciation and perception of history, theme, emotion of music genres; happily
listening of different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock,

progressive rock, new age, and word music

996-124 @NANINLLDY 2((2)-0-4)
Urban Sketching

MIELARAINMBINATIARIT 9 LBE18NDAUTTIINIAYOIANINLINADUTOUAD 19U AU 50

aulil @1A15 UuiSoussAusEnaum1e 9 vaudles waznsan wTrTdenmeaiio

Practice in sketching city surroundings such as people, car, tree, building, city

elements and cityscape



996-132 N133U35IIUVIN 2((2)-0-4)
Nature Perception

Seusuardulasssuviinigyseaunisalase Iuundssianda seuuilog anmgiiuseime
AUNAINVAIBVNNTINTN NSAUANYISITUYIR NMSwseu n1suwnud nMsldduiia aunsein

NNUASTIAUANYITTINYA

Learning and direct experiencing with nature; classifications of forests; ecosystems;
topography; biodiversity; nature trails with tracking; planning; map reading; application of

compass and navigator; and natural field trips

FIYIVINUFIUIVIN wazIvanie
941-222 MSAUNUINIEIAUNBNISFRENSIUTINUTZATU 3((2)-2-5)
Chinese Conversation for Daily Communication

nsRnNuLaEMITainyensyakazn1sile iWefndedeansiuleniasis q n1suuzidm

nstiavang NsAeusy MsEUeNaIU NswAluTIUsEYY

Practice and development of Chinese speaking and listening skills to communicate
in occasions such as introducing yourself, making appointments, welcoming, giving

presentation, and speaking in meetings



941-223 A1WIAUFMTUFININTTLTIUTH 3((2)-2-5)
Chinese for Hotel Business

= a v o o ¢ ° Nt d' a a A o
ﬂ']iﬁ]ﬂﬂ']@']‘ﬂu@']u@']ﬂwwLLa33']1‘!']12'1/]158114ﬂqiﬁaa'ﬁlu‘Uﬁﬂ'ﬁﬁﬁﬂ‘ﬂIiﬂLLiﬁJ N1TIBINNA
M3FEUSU MIkuzddsduenNazaIn NMswiludnIunsalnig 9 N13NIBNLULLENAISTININS

159us3 MIWEWeNANTUTENFUNUSTINNUINN N13RaUlAIANNIETIAa

Practice of Chinese vocabulary and expressions for communication in hotel
services; reservations; reception; recommending recreational facilities; problem solving in
various situations; filling in relevant forms; writing advertisements for accommodation;

business correspondence

941-234 mssununtengduiienisdeasludinuszditu 3((2)-2-5)
Japanese Conversation for Daily Communication

=2 £ LY A a A I o o
nsRnNuLaEMITainyensyakarn1sile Wedndedeansiulenianis 9 niswuziinm

nstiavng NsAeusu NMsEUeNaIU NswAluTIUSEYY

Practice and development of Japanese speaking and listening skills to
communicate in occasions such as introducing yourself, making appointments, welcoming,

giving presentation, and speaking in meetings



941-235 mmzﬁﬂuéfm%’umﬁamﬂseu,su 3((2)-2-5)

9 q

Japanese for Hotel Business

U s

= S ° o = = a a A o
nsEnangduinumdniikazdruiunlelunisdear sluuinisgsnalsasy n139eeWn
MSABUTU NSUUBINAIIIBALAZAIN NMTHALTANIUNITAIRI 9 N1INTBNLUULBNATTTININT

159us3 MIWEWeNANTUTENFUNUSTINNUINN N13RaUlAIANNIETIAa

Practice of Japanese vocabulary and expressions for communication in hotel
services; reservations; reception; recommending recreational facilities; problem solving in
various situations; filling in relevant forms; writing advertisements for accommodation;

business correspondence

941-255 psauNUINENSa e saasIuTInUsEe Ty 3((2)-2-5)
Russian Conversation for Daily Communication

=2 L LY A a = J o W
MsRNNuLaEMITRLITINYeN1sIaLazN Tl LieRadedeatsluleniasiig 9 n1suuziiem

nstiaving Msdeusy MaaueNaI NS lunuTEy

Practice and development of Russian speaking and listening skills to communicate
in occasions such as introducing yourself, making appointments, welcoming, giving

presentation, and speaking in meetings



941-256 AMWTATIEINTUTIAANTTLIUTY 3((2)-2-5)
Russian for Hotel Business

= v a v o o & ° PN = a a A o
ﬂqiﬂjﬂﬂqﬂqiﬁL%SWWUﬂqﬂWWLLaSﬁWUQUWIGﬂUﬂqiaBaW{Lu‘Uiﬂqiﬁqiﬂ‘ﬂiiﬂLL?@J N1YDINNN
MIFOUSU NsMUBINAIDIEALEZAIN NMTWALTENIUNITARIG 9 N1INTBNLULLDNAITTININS

159us3 MIWEWENANTUTENFUNUSTINNUINN N13RaUlAIANLNETSAA

Practice of Russian vocabulary and expressions for communication in hotel
services; reservations; reception; recommending recreational facilities; problem solving in
various situations; filling in relevant forms; writing advertisements for accommodation;

business correspondence

941-265 AWIDINYAINFUTINANTLTIUTY 3((2)-2-5)
English for Hotel Business

nstinnuSanguinumfnsinazdunuildlunisdoasluuinsgsialsausy msaesiiin
M3feusy Msuugthdssuisanuazain msuAluaaunnsaising q 11snTeNLUVLENANIFINANNS
Tsausu matdeuenansusznduiusgsasuiiin nmsmeuldaamnegsia auivhluiAeafiugsia
Uinmsesiaziaiesin msdaaniuil wihiiauiuinveuvesiheuinisevisuaziaiesdiuly
Tsausy gunsal inFesdleindedliluauuinsenmsuaziadosin msuinisemsuagiaiesdiunn

UsEn AU IUAEIIUTIENITEIMITLALIATORY

Practice of English vocabulary and expressions for communication in hotel services;
reservations; reception; recommending recreational facilities; problem solving in various
situations; filling in relevant forms; writing advertisements for accommodation; business
correspondence; principle knowledge of food and beverages service; venue set up; roles
and responsibilities of food and beverages department; tools, equipments, and utensils in
food and beverages service; food and beverages service styles; principle knowledge of food

and beverages menu



941272 msEuMIIMELANgNaNsaeansTuTInUszd Ty 3((2)-2-5)

Malay Conversation for Daily Communication

o w

nsEnFuLazNsSTAIInYEN1THAKAEN5Ta [efnsedeasiulaniasig  nswuziiei

nstiavNY Nseeusy NMsEUENaIU NSWAlUTIUSEYY

Practice and development of Malay speaking and listening skills to communicate in
occasions including self-introduction, making appointments, welcoming, giving presentation,

and speaking in meetings

941-273 mwuangdmIugsnanslsusy 3((2)-2-5)
Malay for Hotel Business

=2 v [ ¢ ° = - a a o
nMsRnawuagdumdninarduunldlunisieansluuinisgsialsausy n1saeeiin
M3fousu nsuugihdssiueanuagnIn MsuAlyaniun1salaneg N13NTeNKULLENATININTT

Tsausy Ms@euenansusenduiusgsiamunin nsneuldanmnegsna

Practice of Malay vocabulary and expressions for communication in hotel services;
reservations; reception; recommending recreational facilities; problem solving in various
situations; filling in relevant forms; writing advertisements for accommodation; business

correspondence



941-315 mmé’anqmﬁ'amiviauﬁm 3((2)-2-5)

English for Tourism

L 3

ANFNardIuIUN U TuN1SUTENBUBITNANUNITNBILILALNISUS NS U158NhUY
NSEUNUILALNISAAAD N1SRNARaNsTud IuNITalaNe 9 lawn nsdminenilagans n1sanes
POINA NITLAUNIITENINUSENA  N1SUTLIIEUNUSAIUNITYIDUTE N1TADUTDTNANULALTD

14 a
TOIYU

Common terms and expressions frequently-used in the tourism and service
industries, proper etiquette and manners for conversations and personal contact; and
practice using these skills in tourism-related situations including ticketing, reserving
accommodations, international travel, tourism promotion, and responding to enquiries and

complaints

941-316 MwrBNguEMTUNUsiAAmAR 3((2)-2-5)
English for Tour Guide

nsldn1wsengulunisusseneinoy ao1ufvieaiiedlungaunne LasunaviowneIna
Uszine n15u33818 Usziianuduuivesussmalng dsfinisuazlidasujiRvesdnvioniiodse
wasiaagwazsaaulng aa1duwd mawn nszumngn3dive uazn1sdngliuunisviesienlv

WL AUNULNVIB YT INGYR

Usage of English for describing tourist attractions in the city of Bangkok and
nationwide; describing historical background of the kingdom of Thailand; recommendations
concerning what tourists should and should not act in Thailand’s tourist attractions, and
what they should do to the Thai people, the nation, religion, and the royal family; tourism

management according to types of tourists



941-320 AwNIUBNSYiRALTiEn 3((2)-2-5)

Chinese for Tourism

L 3

Adnnazd1uIunltUsslun1sUTENEUITNAIUAI T NBILAZAITUSANT 1158 1T
ATAUNUILAZNITANAD NITRNFDAITIUADIUAITAANN 9 LTU A159UNEALlABENT N15E1509

POINA AITLAUNIITENINNUSENA  NSUTEIFURNUSAIUNITNBUTYT N1SHOUTDTNDIULALTD

14 a
TOIYU

Common Chinese terms and expressions frequently-used in the tourism and
service industries, proper etiquette and manners for conversations and personal contact,
and practice using these skills in tourism-related situations, such as ticketing, reserving
accommodations, international travel, tourism promotion, and responding to enquiries and

complaints

941-324 a1¥RUEMTUIUTARWAA 3((2)-2-5)
Chinese for Tour Guide

nsldneAnlunsusseeingy anunvieunelunTwmne LagwnawisungImUssma
11535878 Useifnnuluuivestszindalne dsiimrsuazlinsufdfvesinviesiioadounas
Moufganazsionulng an1duyd aau wszumngnsding uagn1singuwuunisvieaneqli

WL AUNULNVIB YT INGYR

Usage of Chinese for describing tourist attractions in the city of Bangkok and
nationwide; describing historical background of the kingdom of Thailand; recommendations
concerning what tourists should and should not act in Thailand’s tourist attractions, and
what they should do to the Thai people, the nation, religion, and the royal family; tourism

management according to types of tourists



941-331 mm@iﬂmﬁamwiauﬁm 3((2)-2-5)

Japanese for Tourism

L 3

ANFNardIuIUN U TuN1SUTENBUBITNANUNITNBILILALNISUS NS U158NhUY
NITAUNUILAZNITANAD NITHNFOAITIUADIUAITAUANY 9 WU N1591UUIEALABET N1TE1999
POINA NITLAUNIITENINUTENA  N1SUTLIEUNUSAIUNITVIDNNYT NNTABUTITNOUBALUD

14 a
TOIYU

Common Japanese terms and expressions frequently-used in the tourism and
service industries, proper etiquette and manners for conversations and personal contact,
and practice using these shills in tourism-related working situations, such as ticketing,
reserving accommodations, international travel, tourism promotion, and responding to

enquiries and complaints

941-332 anwdudmSunusingmer 3((2)-2-5)
Japanese for Tour Guide

nslgnwadulunisussersinsy anunvoniedlungaunny wasunawia eI’
Uszine n15u33818 Usziianuduuivesussmalng dsfinisuazlidasujiRvesdnvioniiodse
wasiasgazsonulng aauyd Maun nsumnuniding wagnsdngukuunisvies el

WL AUNULNVIB YT INGYR

Usage of Japanese for describing tourist attractions in the city of Bangkok and
nationwide; describing historical background of the kingdom of Thailand; recommendations
concerning what tourists should and should not act in Thailand’s tourist attractions, and
what they should do to the Thai people, the nation, religion, and the royal family; tourism

management according to types of tourists



941-351 Awialdeiienisviaaiien 3((2)-2-5)

Russian for Tourism

U 3

ANANN AL A UIUN LU TUN1TUTENBUBITNATUNITNBILANLILALAITUSNT U1581NU
ATAUNUILAZNITANAD NITRNFDAITIUADIUAITAANN 9 LTU A159UNEALlABENT N15E1509
POINA NITLAUNIITENINUTENA  NSUTLIFURNUSAIUNITNBUTN 87 NITABULBTNAIULALTD

14 a
TOIYU

Common Russian terms and expressions frequently-used in the tourism and service
industries, proper etiquette and manners for conversations and personal contact, and
practice using these shills in tourism-related situations, such as ticketing, reserving
accommodations, international travel, tourism promotion, and responding to enquiries and

complaints

941-352 awSaddmTusudaawmean 3((2)-2-5)
Russian for Tour Guide

nstiniwdadelunisussersdivy anuivis unelunJunne wasunasiauieIn
Uszine n15u33818 Usziianuduuivesussmalng dsfinisuazlidasujiRvesdnvioniiodse
wasiagkazsanulng aauyd Mmaun nsumnyniding wagn1sdngukuunisvieniedli

UL AUNULNYVIBI YT INY

Usage of Russian for describing tourist attractions in the city of Bangkok and
nationwide; describing historical background of the kingdom of Thailand; recommendations
concerning what tourists should and should not act in Thailand’s tourist attractions, and
what they should do to the Thai people, the nation, religion, and the royal family; tourism

management according to types of tourists



941-353 awniaBedmiugsnanistu 3((2)-2-5)
Russian for Airline Business

o & ° = v o a Y ! = a o
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PUNNYDINUNINUNANUBALNINIUADUSUUUAT BITY

Common Russian terms and expressions used in airlines services; practice in
listening, speaking, reading, and writing skills related to ground staff and flight attendants’

responsibilities

941-370 mmumglﬁamwiauﬁm 3((2)-2-5)

Malay for Tourism

[ I3 o

AfnilazduIuiltuaslun1susznaueInAIuNITougIuazA1sUI AT W18l
NISAUNUILAZAITANGD NITHAFDANTIUADIUNITAIANG 9 1WU N1T9UUEMLlagd1T N19d1503
WoIWn NTIAUNIITENINUTZINA  NITUTERFURUSAIUNITVDUTEY N1TRoUladnaluLazle

14 a
TOIYU

common Malay terms and expressions frequently-used in the tourism and service
industries, proper etiquette and manners for conversations and personal contact, and
practice using these shills in tourism-related situations, such as ticketing, reserving
accommodations, international travel, tourism promotion, and responding to enquiries and

complaints



941-371 mwruangdmIvanuiaamean 3((2)-2-5)
Malay for Tour Guide

n1sldarwuanglunisusseneidiv aniunvieunedlungunny uazunasioungIn’
Uszine 1533818 Usziianuduuivesussmealng dannisuazliasujiRvesdnvioniiodse
wasvieueIwazienulng an1duvid mau wsenmnen3dlne waznisdnguiuunisvieaiiedln

WLNEAUNULNVIDUNLIT1IRTR

Usage of Malay for describing tourist attractions in the city of Bangkok and
nationwide; describing historical background of the kingdom of Thailand; recommendations
concerning what tourists should and should not act in Thailand’s tourist attractions, and
what they should do to the Thai people, the nation, religion, and the royal family; tourism

management according to types of tourists

941-414 awBeNfUEINTUTINANITUY 3((2)-2-5)
English for Airline Business

Anviwagdwunldlunusousuaienistu nsiniinweils wa suwaz@euieifunuly

PUNNYDINUNINTUNANUBALNINIUADUSUUUATBITU

Common English terms and expressions used in airlines services; practice in
listening, speaking, reading, and writing skills related to ground staff and flight attendants’

responsibilities



941- 420 are1udmIugsnanisiu 3((2)-2-5)

Chinese for Airline Business

o & ° =

Anviwazdwiunldlunuieuiuaienisiu nsiniinwedls wa srukas@ewfeaivaly

PUNNYDINUNINUNANUBALNINIUADUSUUUAT BITY

Common Chinese terms and expressions used in airlines services; practice in
listening, speaking, reading, and writing skills related to ground staff and flight attendants’

responsibilities

941-421 ANWIAUAIMSUNISUNEUINAIUNIIBITNW 3((2)-2-5)
Chinese for Professional Presentation

nsAnfedeAIVINERAEM IR LAENANUA WY atunisdmgufluld saunsnis
AU URATe 019 msWauvinuens nsdneseudeya n1slddeysznaunisdians AsHaw

yadnan wemstausnanuldegeiiusydnsam

Chinese communication and oral presentation skills with an emphasis on actual
applications of theoretically-gained knowledge and learned skills to data preparation,

resource management, and non-veral communication for professional presentations

[

941-430 arendiludmiugsianisiu 3((2)-2-5)

9

Japanese for Professional Presentation
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PUNVDINUNITUNANULAL NI NIUA DUSUUULATBIDU



Common Japanese terms and expressions used in airlines services; practice in
listening, speaking, reading, and writing skills related to ground staff and flight attendants’

responsibilities

941-431 arwgudmumsinauananuNiTn 3((2)-2-5)
Japanese for Professional Presentation

nsAnsedenuInglarnIsyaltaueNanuA UL dudunisimguiluly saumns
n1sENUURaTe 819 nsimwtinwedia Msdanseudeya n1slddeusenaunisdiaus N1

ypannm ienstiawenanuliegeliusednsnam

Japanese communication and oral presentation skills with an emphasis on actual
applications of theoretically-gained knowledge and learned skills to data preparation,

resource management, and non-veral communication for professional presentations

941-450 AMWISHIYAINTUNITUNEUBNATUNIIIVIYN 3((2)-2-5)
Russian for Professional Presentation

nsARfedeAUINELAEM IR IALENAN UM TAGY Yatunisumgufluly sauva
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N1IENUHURAT 819 nMsimuvinuens nMsdnnseudeaya n1slddedsenaunisdiaue nswmun

YAANNN en1suavenanuliegeiiusednsam

Russian communication and oral presentation skills with an emphasis on actual
applications of theoretically-gained knowledge and learned skills to data preparation,

resource management, and non-veral communication for professional presentations



941-466 ANWIDINGEAINITUNITUNEUBNAIUNIIVITN 3((2)-2-5)
English for Professional Presentation

NAAREFRAIUNNIELA M TNAUNALONAIUAWISINgY daiunisdmgufluly saums
N1sENUGURAT 819 msimuvinuens nMsdanseudeya n1slddedsenaunisdiaue nsimun

yaannm iienstiawenanuliegaliusednsnn

English communication and oral presentation skills with an emphasis on actual
applications of theoretically-gained knowledge and learned skills to data preparation,

resource management, and non-veral communication for professional presentations

941-470 awwangdmiugsnanisiy 3((2)-2-5)
Malay for Airline Business

U I3 o = ke U a N LY ! IS = LY
Fnviazdruunlgluanufsusuaton1stu nsinineeils We gula@euigInuuly

PUNVDINUNINUNIANULAZ WL NIUA DUSTUUUATDITU

Common Malay terms and expressions used in airlines services; practice in
listening, speaking, reading, and writing skills related to ground staff and flight attendants’

responsibilities

941-471 AMWNAYEMIUNTUNHUINANUNISIVIIN 3((2)-2-5)
Malay for Professional Presentation

Anvinwrlunsiadedenunneagnsaiiauana U wnaty Jadunisimguiliy
19 sauiamsinUiRase 019 msimuvinweiansdneseuteya nislddeusznaunisiiiaus N3

WAUUAGNA N Wan1suauaNaulaag1tiusEANS AN



Malay communication and oral presentation skills with an emphasis on actual
applications of theoretically-gained knowledge and learned skills to data preparation,

resource management, and non-veral communication for professional presentations

942-230 N15A1YRINS 3((3)-0-6)
Taxation

anudlufeatunBenns wwida warunumveaniBeins naninainazIsnsdaLiv
MPaNINUUTENIRTYYINT N1BRUldYARasTIUAY MBRUlATRYARE A1BYaALL A1E5IAR

g 1nskanud n1deanIng wazn1Bassneaniia

General knowledge about taxation; concepts and roles of taxation; principles and
methods of taxation according to revenue codes, personal income tax, corporate tax, value-

added tax, specific business tax, stamp duty, customs duty, excise duty

944-122 NENATHFANAAT 3((3)-0-6)
Principles of Economics

AU UaeuNeITULATYAEns aUa 9UNU WAEARUATNYBINAIN AINEANEUTDS
guasALargUnIu nafinssuguslaa dununisuaatasileaidunisadn lassasienaialunig
AsEgA1ans n1sAwinselalseyd selauseyvfngaenin uleuienistu wleuien1snag

A1SATMALNITHUTEAINUTENA

An overview of economics; laws of demand and supply; market equilibrium;
elasticity of demand and supply; consumer behavior; cost and production functions;
economic market structures; national income calculation; equilibrium level of national

income; monetary policy; fiscal policy; international trade and finance



944-204 AHWRUNBTIND 3((3)-0-6)

Business Law
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nvangLrakazndiydndAyeIiuyana TAYAAA N15AWNYINEIN USENTIA 113

AnAaNs nInddu UAnssudynn enmadygy1nednugsnadovis 1wide Aruseiy faunu
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Important civil and commercial laws; law juristic entities; limited partnership
establishment; limited companies; dissolution; property; legal transactions and contracts;
specific contracts in relation to business transactions: hire purchases; sureties; agency;

brokers; drafts and the Act of Cheques

946-100 Auiilasduiieafiugsio 3((3)-0-6)
Introduction to Business

Wainveegsia gsfafunsAliudin dnuaugnsuszneugsfadseande q Tuaniinisel
Jaq0u dnSnavesanimwinaeunagsia ganalulanlinsuuau wann1siugIuieIfunis usnis

I9N13 NFUTMINTNEINTUYEE N15HEN N130a1A N15URT NMTRY A3U5ITUNNGIND

Dynamic of business; business and daily life; current types of business; influences
of business environments; business in a borderless world; principles of administration and
management; human resource management; production; marketing;, accounting; finance;

business ethics



946-160 NANNITAAN 3((2)-2-5)

Principles of Marketing
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ANUVINEY AUAIAYYDINITAAIN LWIANUAATIUFIUAEITUN1IARAIN FawInduT
ENanenIIeaa ANUsilawuAIiuNgAnTsuUIiaa nsulsdiuna1n n1sidenaatad vang

ASAIUUAGILAUINAR AN @IUUTLEAUNIINITAANN N1THANNUINIT A38555UNNITHANN

Definitions and importance of marketing; basic concepts of marketing;
environments influencing marketing; basic knowledge of consumer behaviors; market

segmentation; targeting; positioning; marketing mix; service marketing; marketing ethics

946-170 gasmnssuMsvisaitealuwainlan 3((3)-0-6)

Tourism Industry in Global Dynamics

[ ] [

FWaurnns mnuvane awdify dnvar uaresdUIEneUveIgRAIUNIIINNTYIDNTIE)
NANTTNUIINGAANMNTINAVBTED LnAMAEIRUMTIIHULAE AU AT TINNTYiBTEN
unumazulsuneyeesslunIamNeIAnTIN Se BT AU ALALIIUING A mELTLSYDS
msvisafisatuwaislan saudslgmiuazdsiimisvesgaainnssunisvieaiienazn1suinig

wwaltunsviesfgnlanuaziinie

Evolution, definitions, significance, characteristics and components of tourism
industry; tourism impacts; concepts related to planning and development of the tourism
industry; sovernment’s roles and policies in the development of national and international
tourism organizations; relationship between tourism and global dynamics including problems

and challenges of the tourism and hospitality industry; global and regional tourism trends



946-209 WANNITIANIT 3((3)-0-6)
Principles of Management

LUIAA UNUIW WaT ITRIUINITNINAITINNIT AUSURATDOUADEIANKALATYTITUNINNIT
IANTT ANINLINABUNNITIANNT NNSARAULINIINITIANIT WLITNIINITIANTT NN N1TIN
BIANTT NIFTUUE N1FAIUAN NTUTMINGUarAINTaES AwusilesruRgiiunsdanisnagns

LAZNITIANISIUANINLINADUTEIINUTENA

Concepts, roles and evolution of management; social responsibility and
management ethics; organization’s environment; managerial decision making; management
functions; planning; organizing; leading; group management and conflict; controlling; an

overview of strategic management; management in the international context

[

946-214 msUgdmTuEusznauns 3((3)-0-6)

Accounting for Entrepreneurs
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AUNUNEAANI NIAIMUATIAHEATU N1TIATIERANUFNRUSYIRUNY USunawaziils n1sld

Toyanunuiton1sindula NsdnviaulssinaienisEularaIuAuiils

Characteristics and basic concepts of accounting; accounting recording process;
financial statements preparation; reading financial statements for business decision making;
cost concepts and classifications; product costing; product pricing; cost-volume-profit
relationships analysis; selecting relevant cost information for decision making; budgeting for

profit planning and control



946-271 nsdAmsgsiatisauazfunuNTiaaLien 3((2)-2-5)
Tour Operator Business and Travel Agency Management

AMUNLIAUNITUSIMTINNITTINIU AL IUALAIUNUNTYIBLTYY UTeinnvedgsnau
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Knowledge of tour business and travel agency administration; types of tour
business and travel agency; lItinerary for tour business; strategic for tour business; price
setting; marketing and sale of tour companies; problems, drawbacks, and guidelines for

solutions regarding tour business and travel agency management; conducting field trips

946-275 wgRnssutinviewfisanaznisdeastiusmusssy 3((3)-0-6)
Tourist Behavior and Cross-cultural Communication
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Tourist behaviors in tourism destination; tourists’ needs and motivations for
travelling; tourists’decision-making process in buying tourism products; classification and
types of tourist behaviors; tourists’satisfaction; trend of travelling patterns and tourist
markets in the future; the application of cross-cultural communication principles in tourism

at individual and organizational levels



946-276 NIWPININITVRTE 3((3)-0-6)
Tourism Resource
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Definitions, importance, types, and characteristics of tourism resources; identities
and values of historical cultural attractions, arts, ancient monuments, religious places, arts
and culture, and natural attractions; geographic factors, environment, and tourism demands

affecting tourism resources; tourism resources preservation and management

946-290 AM5LRUTINI 3((3)-0-6)

Business Finance
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Prerequisites: 946-114 Principles of Accounting or 946-113 Financial

Accounting or 946-214 Accounting for Entrepreneurs
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Objectives and functions of financial management; time value of money; return

and risk; planning and financial analysis; cash and marketable securities management;



receivable management; inventory management; short-term and long-term financing

management; capital structure; distributions to shareholders

946-300 NFIANITNTNYINTUYWE 3((2)-2-5)
Human Resource Management
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Definitions and roles of human resource management; job analysis; manpower
planning; personnel administration; recruitment and selection; training; compensation and
welfare; building up motivation and morale; performance appraisal; promotion; job rotation;

relocation; punishment; layout; negotiation; labor relations

946-370 N1FIANTITAEINGALALNITUIMITAMAEBSIURAEIMNTIUNIYIBNIBD  3((3)-0-6)
Crisis and Risk Management in Tourism Industry
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Definitions and the impact of crisis, risks perceptions; risks; natural disasters;
terrorism; diseases; politics and economics crisis affecting the tourism industry; crisis and risk
management; impact assessment; the approach in solving of emergency problems;

prevention planning



946-371 MsInNTIsULAAMANLaEHTLNYY 3((2)-2-5)
Tour Guide and Tour Leader Management
5183¥1U9AUISEUARY : 946-170 @nannsaMsTiaiadluwadnlan

Prerequisite: 946-170 Tourism Industry in Global Dynamics
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Definitions, importance, attributes, characteristics, and roles of a tour sguide;
etiquette and ethics of a tour guide; operation procedure of a tour guide; guiding technique
for presenting tourist attractions; providing safety and first aid; problem solving skills;

conducting field trips

946-372 Qﬁﬁwﬂmsviauﬁm 3((2)-2-5)

Ecological Tourism
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Principles, concepts, characteristics, and types of ecotourism; relations between
ecological system and tourism resources; environment; national parks and national marine

parks; important responsibilities and benefits of national parks; major tourism resources;



recreation and tourism management in national parks; carrying capacity management;
tourism resource conservation for sustainable development; environmental impacts from
tourism facilities in national parks, businesses and related organizations; current tourism

industry situations in both land and marine settings; conducting field trips

946-373 @AFINNTIUNTUU 3((3)-0-6)

Aviation Industry
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Principles of aviation industry; aviation history; aviation industry in general;
aerodynamics; international and national airports; aircrafts; introduction to international and
national airlines; related authorities in national and international; desired characteristics of
airlines staff; rules and regulations for airline staff; languages and communicative jargon;
airlines operational procedures; fundamental procedures of ground and ramp handling
operation, infligcht and aircraft dispatch; benefits of aviation industry in relation to tourism

industry management; occupational safety and health and environment act



946-374 N1SIANNTFIND LG 3((2)-2-5)
MICE Management
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Definitions, types, patterns, development, services, and characteristics of MICE
tourism: meeting travel, incentive travel, conference travel and exibition travel; advertising
and marketing; financial management; human resource development; logistics for MICE;

stakeholders and service providers in MICE business; MICE strategic planning

946-375 N159ANT5§ININTITTU 3((3)-0-6)
Airlines Business Management
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Definitions, scopes, and trends in airline business; commercial transport and air
cargo; airlines’ rules and international regulations; important airlines policies; airline business
management and types of airlines; relationship between airline businesses and airline
industry; problems and obstacles in domestic and international airline business operations;

reservation system, ticketing, agents; domestic and international communication systems;



ground services and in-fligsht services; financial transaction with currency exchange and

related topics; the budget airlines with a large change to aviation industry; field trip

946-376 N13IANITOMNTUALIATOIAN 3((2)-2-5)
Food and Beverage Management
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Knowledge of food and beverage service; administration of food and beverage in
hotels; types of food service; characteristics of staff with service mind; food and beverage
utensils; vocabulary and terms in food and beverage service; knowledge of European foods;
beverage mixing; food and beverage service; restaurant and catering management; health

and hygiene and safety in work process

946-378 NMIANTISANSYIBATiB TSI ILATTUNUINIS 3((2)-2-5)
Recreation and Sport Tourism Management
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Definitions, significance, and types of sports and recreation; principles and methods
of organizing sport competitions and recreational activities; skills in leading games and plays
for enjoyment; integration of business administration theories, sport science, tourism, and

recreation; planning and analysis of sport tourism and recreational activity development

946-379 NI15VULATUINNTTUFIMNSUNISVDWNYILASAITUINNS 3((2)-2-5)
Research and Innovation for Tourism and Hospitality
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Research principles in hospitality and tourism; problem identification; research
objectives; scope of study; research design; population and sample selection; data
collection; data analysis; discussion of the findings; recommendation for future research; and
the application of research methodological approaches in producing innovation in hospitality

and tourism

946-400 N1FIANTIITINALNS 3((2)-2-5)
Strategic Management
Rouly : dwduindnundudli 4
Condition: For fourth-year students
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Importance of strategic decision making; strategic management processes; strategic
direction; environmental scanning; strategy formulation; strategy implementation; strategy

evaluation and control; strategic management tools and techniques

946-470 é’uum“luqﬁa'mni‘sun'ﬁvimLﬁm 3((1)-4-4)
Seminar in Tourism Industry
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Condition: For fourth-year students who have passed and collected at least 24

credits of compulsory tourism courses
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Case study; trends; issues in tourism industry; data collection; analysis; evaluation
and discussion on the issues related to tourism business; recommendations for problems-

solving through the exchange of opinions and academic knowledge

948-371  nsHinaunen1sdanisnsvieadien Laitfoundn 230 ¥alas
Job Training in Tourism Management
Jouly: dwduiinfnundudi 3 wiatisurunminefndfisuin
Condition: For fourth-year students
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Internship of no less than 230 hours in tourism organizations in order to gain

hands-on experience in a real work environment

946-474 m’sﬁ'ﬂmimiﬁaen?'iml,%aq%mw 3((3)-0-6)
Health Tourism Management
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Concepts, meaning, types and forms of health tourism; tourist attractions; tourist
destination and health tourist’s behaviors; health tourism activities; senior tourism; health

tourism business; trends of health tourism in national and international levels

946-475 nMsSANTISNNTTiBA BT eIAUsTTY 3((2)-2-5)
Cultural Tourism Management
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Principles, concepts, types, and components of cultural tourism management;
tourism interpretation; conserving, managing and resolving the cultural tourism management

problems and obstacles; a case study; and field trips



946-478 N15IANITINUUINITAIUNTN 3((2)-2-5)
Front Office Management
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Structures and responsibilities of front office; concepts of room management;
reservation systems; room assignment; room rates, reception; registration; luggage handling
service; information service; payment; coordination with other departments; safety and

security management; standardization and quality management in front office

947-311 adALian1539 3((3)-0-6)
Statistics for Research
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Definition, scopes, and benefits of statistics; collection and presentation of
data; measures of central tendency; measures of dispersion; estimation; hypothesis testing;
Chi-square testing; analysis of variance; regression and correlation analysis; use of a statistical

package for data analysis and presentation



948-370 msvieafigaluuSunadou 3((3)-0-6)
Tourism in ASEAN-Context
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The history and development of the ASEAN Community; target vision and
objectives; brief overview of tourist spots, nature, culture, way of life, beliefs of people in
ASEAN countries; currencies; customs procedures; Immigration; target audience of each
country; tourism strategies; tourism promotion policies of ASEAN countries; readiness and
competitiveness of tourism in each country in ASEAN; the possibility of developing and

connecting tourism of each country together

948-372 NNIINBALLAZANTRAIUINNYIBTiBno819ady 3((2)-2-5)
Sustainable Tourism Planning and Development
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Sustainable tourism concepts; factors related to sustainable tourism development;
impact assessments on economic, social, cultural and environments; principles and

procedures on tourist destination development; analysis and feasibility study on tourist



destination development; planning for the development of various types of tourist
destinations; roles and cooperation of relevant governmental and private organizations in

sustainable tourism planning and development

948-373 nsaaIAdIMIUgIRINTTYIBATEn 3((2)-2-5)

Marketing for Tourism Business
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Definition and importance of service marketing in tour business management;
components and factors which affecting tourism on local and international scales; planning

and developing tourism markets; target group specification; and marketing mix
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948-374 adadng ﬁmuqmmﬁnssumsmuﬁm 3((3)-0-6)

Logistics for the Tourism Industry
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Introduction of logistics in tourism industry; roles and importance of tourism
transport; modes of transport in tourism industry; transport technology; factors effecting
tourism transport; roles of governmental and private organizations in tourism transport

development



948-375 A13IANTIIWIA 3((3-0-6)
Revenue Management
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Prerequisite: 946-160 Principle of Marketing, 946-271 Tourism Operator
Business and Travel Agency Management
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Concepts and basic theories of revenue management; strategic pricing and
differential  pricing; demand forecasting; inventory management; distribution channel

management; evaluation of revenue management

948-376 M1sIANIINIMRLiENTI0MNS 3((2)-2-5)
Gastronomic Tourism Business Management
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Evolution of food, types, and characteristics of food products for gastronomic
tourism; demands and motivations of tourists for gastronomic tourism; local Thai food and

ethnic food; gastronomic tourism promotion



948-377 msWmuIgUMUUNsYiBieaasielval 3((2)-2-5)
Modern Tourism Styles Development
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Types and forms of modern tourism; behavior of tourists in the current and future
trends; development of modern tourism activities; factors affecting the shift to modern

tourism

948-470 NM5IANTTFINALIITY 3((3)-0-6)
Hotel Business Management
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Hotel industry-related knowledge; the importance of hotel and lodging business to
the economy and society; types of hotel and lodging business and organizational
management structures; administrational and operational models; service standards;

complaint management; and trends in the hotel and lodging industry



948-471 N1SHAPUAINUNIDUANNIRNWINIINITINNITNITNBUNE? 1(0-2-1)
Pre-Cooperative Education in Tourism Management
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Fundamental knowledge of cooperative education types and procedures; work-life
adaptability in terms of knowledge application and skills required for work completion;
problem-solving; communication skills; teamwork; and attitude adjustments for work-life

readiness

948-472 msiannsnsviaaiiiealagyuy 3((2)-2-5)
Community — Based Tourism Management
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Concepts and types of community-based tourism; roles and importance of
community for tourism management; raising awareness; potential development and
community networks; problems, restrictions and solution of tourism management; case

studies; field trips



948-473 N15AANTISHIBTERINN 3((3)-0-6)
Room Division Management
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Organizing principles and responsibility of a front office and housekeeping
department;_information technology systems; room management; reception; registration;
reservation; storage registration cards; guest room preparation; reservation with conditions;

types of guest services during a stay

948-474 nslugusznaunisuaznsairegsialmilugaamnssunisvieiiien 3((2)-2-5)
Entrepreneurship and New Venture Creation in Tourism Industry
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Types and features of entrepreneur; situational analysis; opportunity and feasibility
analysis in tourism industry business; business plan preparation; competitive opportunities
enhancement; differentiation; business identity creation; laws and related regulations;

analysis and management of organizational problems



948-477 @WNAANWINIINITINNITNITNBTNE 6(0-40-0)
Co-operative Education in Tourism Management
Wauly: dmsulnAnedul 4 visawisuwin
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Condition: For fourth-year students

Prerequisite: 948-371 Job Training in Tourism Management and

948-471 Pre-Cooperative Education in Tourism Management
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On the job training as a temporary full-time employee in the position appropriate
for knowledge and competences; connecting theoretical knowledge and actual practice,
either as the full time staff or in the form of project, in consecutive 16 weeks; reporting the
work or project progress to the university supervisor and the field supervisor within the first
10" week; presenting the project/study results derived from the work practice before work
completion; obtaining constantly supervision and advice from the university supervisor and

the field supervisor on a systematic basis
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Module: Cultural and Community — Based Tourism Management
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Meanings, principles, concepts, patterns and factors of cultural and community
tourism; roles of stakesholders in development, conservation, awareness, networking and

participation management; case studies; field trips

948-479 YAIYINITIANITIINAIUING 6((5)-2-11)
Module: Service Business Management
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Principles and concepts of service business management; operations and trends of
service business; analysis of service business management processes; human resource
development for excellence in services; evaluation and quality assurance systems through
employees' motivation; strategy formulation in service business; legal, ethics, and risks

aspects in service business



