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001-103 lafisgaanudugusznaunis 1((1)-0-2)
Idea to Entrepreneurship
N3 dugusznaunis N153ATITRANINLINARNEIAY N1THAIIMILEN1ANI9gsRa N15TAYh
mnAngIRaseledesilensgsfaasilysl
Introduction to entrepreneurship; business environment analysis; business opportunity

seeking; using modern business tools to develop business models

941-101 Mwnlneiion1saeaIsLazN1sULELD 2((2)-0-4)

Thai for Communication and Presentation

ndnnslinwilneiiientsdeans Aauglumsdeansiia 5 e nsil wa 810 Bou waeiinuy
nstaue nsiladiedularnundn waznisinnuluaniunisaing 4 nslédess dandwanlunis
doasluTinusedrfunaglunisihau mssnuiemnudlafeddeunaziuta madewiionisasy
AN NSARFDYNITIINNSIAYSIAY MIwluiiuszamTl wazn1saue

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various
situational contexts; registers and styles of daily- life and workplace communications; reading for
value and attitude understanding; summarizing; official and business correspondences; and public

speaking

941-160 nMstlauazyAnIwISInquNUgIY 2((2)-0-4)
Fundamental English Listening and Speaking
Aniinweasilsuaznisnaluideilddeasludinusziu msiladiodulannudfy msye

diefoanstuiugiuluaniunisaiing 4 msldlaeansal s uagdiuauamil

Fududmiunsdeans
Practice in listening and speaking skills based on topics used in daily-life communication;

listening for main points; basic oral communication in various situational contexts; grammar usage;

development of vocabulary and language functions necessary for communication



941-161 mia"mLLazL%aJummé’anqwﬁumu 2((2)-0-4)
Fundamental English Reading and Wntmg
Hniinwen1s9unazn1sideu wﬂwvﬂﬂia’luwumu mammwa%ﬂ%mwmmﬂmLLa“i’ma z10un
maﬂ'&umm’mgmumﬂwmLLazﬂmﬁwwmmﬁww nstaliensal miLGUEJmmUUizIEJﬂLLazEJ’eJ‘wma‘uS]
Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence

and paragraph writing

941-162 NSNAUVINWZATIDINGE 2((2)-0-4)

English Skills Development

Hnvinweaunsila n1sye N158IULAEN1SIT8Y msﬂﬁvsJﬂm‘iﬁﬁﬁﬂwviumi%ammavauwuﬂu
UTUNAN) ‘Lumasmmi mamuumwauﬂiiaﬂ dontindue miﬂiuaﬂmisnwﬂwviuﬂﬁaamﬂumuw
MBS FITMIRIEaLazRURwEL 16

Practice in using the language skills—listening, speaking, reading and writing — necessary
for the academic purposes; reading and writing sentences and short paragraphs; applying

communication skills in academic contexts; asking and responding to questions

941-163 mmé’anqmﬁamﬁﬂizﬂauafﬁiw 2((2)-0-4)

Professional English

Aninwgsumsits mana mssunazmsdeuiililunisusznevendn nsussgndldvinuyly
nsAeansuaraunurluudundng g lunisie Asmasanuuarmeuluaniunsaing 9 N1TULAUD
LLNuﬂﬂwﬁayja ns9ukazMIRsUluUIUNTUNISYINIU WU NMSIRHUBLUALAY ALY LEUATW WA UA3
LagnNIN Tumiﬁ’naua%}a;ﬂa

Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in
various situations; asking and responding to questions, data visualization, reading and writing in

workplaces; emails and letters, diagrams, charts and graphs, data presentation



941-225 aenIuludIndszaniu 2((2)-0-4)
Everyday Chinese
SEUULAEY A9 Tudinusedniu daae dnwasuiy AneuaTIed waslasaaing
Ustlonnuniusyduiiugiu msfindinuenisils wa 610 wasiBeu 9naniunsaisngg Atmunlf
Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing

skills from given situations

941-226 ATWIIUIINLNAY 2((2)-0-4)

Chinese through Songs

HnvinwenisilauasnalagldimasniwIuiiudeuinnssy n1suiddns duau liensal n1s

= a Py a Aa o w o ¥ a

RRRIGEN ﬂ’]iLL‘UaLWﬁﬂﬁ]’]ﬂUVlLWﬁ\‘iﬁmLLaSﬂisEgﬂmﬁLsﬂﬂﬂUmia@mﬂusﬁ’mﬂism’m miﬂisqﬂm%mmw
WeNEa1sTUUIUNFNG)

Practice in listening and speaking skills through music and popular songs by using a variety
of innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation;

applying communicative Chinese in various contexts

941-237 nrenfduludinuszdntu 2((2)-0-4)
Everyday Japanese
hensaidunassuissloniiugiu ABnadousnusdsreruy uasaeaznzuy Fouiddn
Uszunad 300 AN
Japanese grammar and basic sentence patterns; Hiragana and Katakana characters

writing; approximate to 300 words

941-246 nmwFuaaluTInuszdniu 2((2)-0-4)
Everyday French
AR FRRRIGEN waﬂhmﬂimwu%m ﬂ’]iW@JU’mﬂ‘t}”ﬂ’ﬁ‘W\‘i mﬁwoﬂummﬂivmau ASLWYUA
LLa”Uﬁ“’IEJﬂUi”IEJﬂau"'] mimusuammauﬂ nFess 9
Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 nwneesiulutInusziniu 2((2)-0-4)
Everyday German
Tensainwieesiuesu Anils wa 91w wasdeudselonly seAunugiu

Basic grammar; listening, speaking, reading and writing at basic level



941-275 arwaangludiInusedntu 2((2)-0-4)

Everyday Malay

JEUUELY SNUTIBHAZN1TEUeRNERINIYINAY Vinwen15Hle a 81U Weunmwmanglusedu
fu Tasaadslssloniiuguresnmviuaty ddwiuazduuilives nsaunuiluanumsaifisnude
nsdeanslutiaUsediu

Malay sound system, spelling system and pronunciation; basic listening, speaking, reading
and writing skills in Malay; basic sentence structures of Malay; frequently- used vocabulary,

expressions and conversation in relevant situations for daily life communication

941-286 AMwINMEUTIAUTEITY 2((2)-0-4)
Everyday Korean
Anoonidsslsigndes Faiau wasiindnueis 4 frufe n1silann 91u wazideu nisfinada
Uselomitugiu uazmsiinaununnuinmaildludiaussdriu
Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and

writing; constructing basic sentences; practice of Korean in daily-life conversations

941-297 ANWIDINEGEAININAY 2((2)-0-4)

English through Songs

Aniinwemsilauaznalaeliinasnussnqueinudeuianssy msthddm dwu lensal s
ganidss maudamasnumnasnsdangululdludiavsesfu msléinasnwdinguileusslov
yosiiouyLd

Practice in listening and speaking skills by using songs and music through innovative
devices; vocabulary; idioms; pronunciation; English song translation; English songs for benefits of
mankind



942-101 anudunaiiiaslan 2((2)-0-4)

Global Citizenship

pdnnsiuguietuanudunadiodan unum wihdiwaules msfidusn nsufofnu
wannguuekariandasssu n1siidndinansisae nsegludirudszaniulneviunansninuniiueig
WAE NI IMUTTTY

Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse

opinions and multi cultures exist

942-102 M3BWTINNUFIY 1((1)-0-2)
Basic Life Support
nsteiuAugnUen lngldaniunisalanidudiaes

Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 MsAnuazn1sRndula 2((2)-0-4)

Thinking and Decision Making

NINNITLALNTTUIUNITANVDINYWYE NITHAUIFNYULNITAALALNITLUIUNITAA ANUAR
4319855A NSAALDNTEUU N1TIATIENTBLAKALYIANT NTEUIUNITANEUIR NTEUIUNTUEINIANS
wazn1suszendldlunsundymiutinusedniu

Principles and process of human thinking, development of cognitive attributes and
processes, creative thinking, systematic thinking, data analysis, decision- making processes;

knowledge-seeking processes and applications for daily-life problem solving

942-105 N13AALYDDNLUU 2((2)-0-4)

Design Thinking

NIPUIUNITANYRINY WY ANUANATINETIA MANNISAAGITEUL ndnn1sAnigasanwuulung
wWhlatym aszuaumsdndula msidndsdyminaznsnauisnsuAdyn) 1T NETIALIRATIUNIG
g3fawarluTInuse i

Human thinking processes; creative thinking; systematic thinking; need-based design
thinking for problem solving; decision- making processes; problem accessibility and solution

initiation; prototyping; creation of innovations in business and daily life



942-106 FAnila 3((3)-0-6)

Happy and Peaceful Life

NslafuarANIANAT AUgUYRIEIN MsTiviuauekardeny N5l BeuTy was
AT ATLBANEAIN AN Tinwensaeanslunisrheu msuitymsiutusgiaiisassd msldia
Tudspufifaunainwany

Consciousness and mindfulness; happiness of life; self- awareness; social literacy,
understanding and respecting diversity; communication and collaboration skills; creative problem-

solving; living in diversity

942-107 AansnwszsrwgnisiauUszlovilinauuyud 3((3)-0-6)

The King’s Philosophy for the Benefit of Mankind

ANUVILNY NANNTT WIAR AudAsy wazilmunevemanUsye1vadATygRaneLies
wdnnInssay ndnn1sidnle Wil Waw mswaumumansnsesn uagnswaiutegnadiiu ns
Anszinmimaninszsnlilszandldluiiuiisssuyans ssnsgsRavdeoruviluseiuiesduuay
spiuUsnA maviAenssudeysanmsesdnifieainsussloviieunyudidufaiinis

Definitions, principles, concepts, importance and goals of the philosophy of sufficiency

economy; work principles, understanding and development of the King’ s philosophy and
sustainable development; an analysis of application of the King’s philosophy in the area of
interest in the individual, business or community sectors either local or national; integrated

activities for the benefit of mankind

942-115 uald 2((2)-0-4)
Southern Studies
Anw1UsziRmans Tusiund

nsdAnwuvaFouslugueuriosiiuvie
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Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends;

undertaking a case study either from communities-based learning resources or in national museums;

producing media to introduce learning sources and tourist attractions in a community



942-222 Awniledin 1((1)-0-2)

Sports for Life

ANUEAYURINTAEAWT Fliavesing AuAvesRNIfesINN1Y Fnla asual dpu wazaRUaa) N3
Uspifiuguninidesiu msfinifnunidesilumsiduinuazesniidanig

Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic training in

sports and exercise

942-304 FIAINABNITAUNI 2((2)-0-4)

Travelers Infographic

MadumMaiionIsviafien n1sesnLUULELNTYBATIEY {jiyvnLLazqﬂaiimaﬁmiLaumﬂﬁ
onaasiAnTY {J’jumauuazizuuﬁgmimﬂmi%ﬂmLﬁa@umﬂﬂ&hwizmvzi L@ﬂﬁ’]iﬁﬁiﬂumiﬁauﬁa’a n13
Uinssudszanaaiiensvieniien madulinvieaiieaiifinanm

Travel and tourism; travel planning; problems and obstacles of travel; procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for

tourism; being a quality tourist

942-305 §9AULATNITHIDY 2((2)-0-4)

Society and Politics

sdnnsfiuguiefufinuuaznados antumadsaunasnsiiles GV NS IR R RGN
gauMstilazdnsniaifles nmsfidausumnenindes nsdsuudasdeaunaznnsiles naonaunis
vimsUsewaluadell

Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes;

modern government management

942-306 uywdNUdIAN 2((2)-0-4)

Man and Society

ﬁugm%amuwﬁmﬁﬁmﬁ NOANTIYU miﬁy’\‘laugm TaussIy n3inTelsvdsaunaznistn
inamedenn anrtumaasugia madles nguane ivdsdenulve nswasuulamiedenu Jaym
dpntagiuwmiunly

Human nature; behavior; settlement; culture; social organization and socialization;
economic, political and legal aspects of social organizations; backgrounds of Thai society; social

changes, problems, and solutions



942-307 ¥iiuadnandes 2((2)-0-4)
Risk Intelligence
mmiﬁaaﬁwﬁmﬁumﬁmﬁmz‘huqﬂﬂa LUIMINITEANISAIEYS msszqmwmﬁm N3
Uszifiumnudes mamevaussnndss anadsslugaidvia uazmsinnisenuidesugaaivia
Principles of personal risk; guidelines for risk management; risk identification; risk

assessment; risk response; digital risk; and digital risk management

942-308 wandtls 2((2)-0-4)

Camping

anufinludmsuinuesdiiell uvdwisafieviogneuuisnalulszimalne nsnauny
Funs wadianisidongunsaiuand Aanssunatuds maviesilsuazmaidenanuiiniadius aauatd
Iiuannismauand nssdndeifiewusianuiivieundsioniisadmsusaueud

General knowledge for beginner campers; tourist attractions or national parks in Thailand;
travel planning; techniques for choosing camping equipment; outdoor activities; tourism and

camping location; the value of camping; production of media for camping recommendation

942-400 n15RuluTINYIEINTUY 2((2)-0-4)
Financial Literacy in Daily Life
A§iugnuieaiunisiudiuyana nsnszuiinfuasiruainislddudodiuyaaa e
NN wasngAnssuNsttRiuegeliussd@nsnw
Fundamental knowledge of financial literacy; cognition and attitude on personal loan;

financial discipline and financial behavior for consumption and credit

942-401 AaIndouLiiaTin 2((2)-0-4)

Environment for Life

anufidesiuieatuianndouuazayed Usslovivosduandouludinuszsiiu eudinius
uazranszny Msldegnadane msdansdaindonnulassnsnse e

Fundamentals of humans and the environment; benefits of the environment in everyday
life; the relationship between the environment and humans and its impact; wise use;

environmental management according to the Royal Project initiated by His Majesty King Bhumibol



942-402 nMsiannsyuyuSEy 2((2)-0-4)

Sustainable of Community Management

NIIANTYHYY #07UNAl NITWAILY LLaSNaﬂiz‘W‘UﬁLﬁ@%u%']ﬂﬂ’liﬁ%m’mu%u ANLUTIZUS
VDIYUYU MsAaNImLe LLﬁ%ﬂ’]i‘fljﬂmiﬁLﬁmﬁzﬁuLﬁ@ﬁwﬁuﬁgﬂgu

Community management; situation, development, and impact in community
development; the vulnerability of communities; self-reliance; and appropriate management for a

sustainable community

943-100 FUVIENINVBINITANTUTIN 1((1)-0-2)

Aesthetics for Life

Useindl 30330 Aavy Tausssu fduaSuaduayunginssunsduiuinveayvdludning
IR NGHLRIGE,

Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and
ASEAN communities
943-101 MSLAUNIYDINAT 2((2)-0-4)

Guitar Journey

audluiAeifuAams fausssuidsludenulan nmsifunisvesidng nmsdud e
faussan nsnaufuiausssuauniluiiuiidneguesfidng qunisamlunisilsuagnisusaas
AdARUeIAURSHe T IR AT DY

Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media
convey to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance

of music to self and others

943-102 Saawaanaula 2((2)-0-4)

Singing for Pleasure

ns¥eamasiinzanfuaues snudsluaiivendosazassaunssudios Sausssunsies
wasludaanlan Wilanuniuszneunisdes nsfoafientsidndiauuaznisieunans auddyvesnis
SoamawioTinnuLeuazEoy

Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing
culture around the world; understanding the backing-track for singing; singing for society and

relaxation; the importance of songs to one’s self and others



943-103 aunsmeiuauguln 2((2)-0-4)

Thai Classical Music for New Generation

nssinanululneriuaunilng Seudusvey wuade mmﬁaLL@z@ﬂ@@,ﬂﬂﬂﬂhumm%
unumauns lneluvsunsiuady i%’ﬂé]’mumumum‘%ﬁuﬁu n1susuldaundlneludindszdniu
AnuddsLarAnAvasauns inglunseualan1 i

Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs

and Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 MITUFTINUALTTINYIA 2((2)-0-4)

Perception of Life and Nature

wAslunsiiuiinvesdanilangaadiosiag nsdunulaynadlasssuAidnanoisan
uaznsAndutin enudouazmaun m3dauaznisliTinvesyanafilasuldadlan uuAafidiwasie
Amnueyfadesuazduaaevesnguay etsnuiulflumsimudiladstunasfulunsegsiuiu
uNaNANNAIN AN 1ElANNUBISITUYA

Important philosophies in different eras, discovering and understanding nature
influencing individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors
affecting prosperity and collapse; adaption and coexistence either among diversity or under

natural conditions

943-105 FduvaiyAaNAW 1((1)-0-2)
Colorful Personality
nsadsynanamiesadeumagunionminueiig q sadeunmanund ameuns undu o
Aavy Aanssutuvuinis wazlanalea
Personality design for aesthetics; choices and preferences for music, movies, fashion, arts,

recreational activities and lifestyles

943-200 2530unssuluunwas 2((2)-0-4)

Literature in Songs

255unssuMFesfifinnumneiieafiuanuinuasdud fausssuludfesveunasluudazyn
adfy msdnwdfesuardundnuainnuninasiinssama wasadielon uasinasiivseiula amuuds
TuANAYBIAUTERUSIUUNINGY NS 9ETIAITIUNTTUATDY

Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of
wording and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics;

composing simple lyrics



943-201 Aausmsiduiudiodlugnulan 2((2)-0-4)

Folk Dance in the World Culture

Armdndny Usglowd aue vesauznsdiuiiudiedludsaulan Fnvsuazaruifiugiuves
Aavzmaduiuieduudaziesivludsaulan Jseandlditnmasiuluiaussdriu qunisnmuinig
duitudles

Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing

in world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 urgnIIULNEWALIYATNAW 2((2)-0-4)

Dramatic Work for Personality Development

Usglowd aman anudiugiu fnuzuaziinislunisedeulmsnaniediioduaduiau
YAANNI 9f AunSENINUeIUINNTINFURUUANY SEUTTAUsTTNHIUUINNTTY

Benefits, values, basic knowledge, skills and methods of physical movements for
personality development; aesthetics of dramatic work; learning cultural aspects through dramatic

work

943-203 fauznsraduuulne 2((2)-0-4)
Thai Martial Art
aufiiugiuludavznisdeduuulng aulne nszdnszues Yszloviuazamuaives
Aauznsuansieduuulnelunssiiudin Yssgndldiflewnmnnunmdin
Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation

of benefits and values of Thai martial art; its applications to improve life quality

946-146 NIANTINTING 2((2)-0-4)

Logical Thinking

LWIAALTIRTINE N1SARLENKEE LAz NIMANE N1sAnag1udussuy nshaudledyminaznis
Andula AnnsAaundynidenssnelutinuszdriununannistusinsuegnede

Logical thinking; identifiable and reasonable thinking; a systematic way of thinking;
problem solving and decision making; a practice use of logical thinking in everyday life through

simple programming



946-149 fnaviulanfaania 2((2)-0-4)

Digital Modernization

waluladfdvafivuade nslddediauoeulatl nsussidiuAansauma n1shasgsiuay
Huasrgsiansauna n1sliRdaienuiunaanndy ngumnsuazalesssudmiunmsldansauna oy
nsUszendldmalulagfidvialuesdns

Modern digital technology; social media usage; information evaluation; information
analysis and synthesis; digital usage for security; laws and ethics for information usage; the

application of digital technology in the organization

947-102 Juinviumenaansuazimalulad 2((2)-0-4)

Science and Technology Literacy

nszuansdsuudasinuinermansuasinalulad nisldussloniluiausesiiu nanseny
vesinermaniuazmaluladiediuiazduinden mylnngitoyamnuingimaniuazivaluladosis
Swihviu

Current trends in science and technology; practical use in everyday life; impacts of
science and technology on modern society and the environment; analytical approaches to

science and technology

947-200 FIAUATHUAN 2((2)-0-4)

Life and Health

AUMLNY B9AUTENDU LLazmmﬁﬁzy}%ﬁ%mmzqmmw ﬂ’]iQLLanGUﬂWWE]\‘Iﬁi’JﬂJ ABLEeS
wazdaduddniinadedinduaunm quamdn dsedouiieguain Tnvuinisiiegunm wdnnisoen
fdane nsUsunealosiu mavedeuausInnINMIeNIe

Definitions, key components, and importance of life and health; holistic health care; risks
and important factors influencing life and health; mental health; health environment; nutrition;

exercise principles; first aid; and physical fitness testing

947-201 eAEnISNElan 2((2)-0-4)
Green Science
AsfmuIAINEMIsInermans waluladafelna Jymiuazuansznudaandonain
nenmansuazinelulad wnRndider winnssuiduiinsiuduedou
Science knowledge development; modern technology; cause and effects from science

and technology; green concept; eco-friendly innovation



947-216 FINNUNAITAIUIN 2((2)-0-4)
Life with Calculations
nslivanan1anssnaans n1suszgndldanuinieadamanslun1eadd adaaansiunis
widguazdndulaluiinuszdniu
Logical reasoning; mathematical application in statistics; mathematics with problem

solving and decision making in daily life

948-140 yinwzMsITAING 2((2)-0-4)
Digital Literacy
mMsldmauiumes nsldaudumesidsn nsllusunsudseanan NMsIlUSLATUAIS AL
mslalusunsunsiaueu Asassdendta nsiufuasaumakaznsieusniusuueaulal
Computer usage; internet usage; word processing program usage; spreadsheet program
usage; presentation program usage; digital media creation; information search; online

collaboration

996-111 AFeANWN 2((2)-0-4)

Trang Study

anmiiufivosdananfuasiiuilndifssniedugliaans Usstimans lasugha dny
Tausssn andnenssy Qﬁﬁ@ﬁgﬁﬁaqﬁu uay nTInvesuruiazyieuiuendnuniaymiduiudinves
Auludsan saudstwltun sl luauiae

Trang province and its neighboring areas; Trang geography, history, economy, society,
culture and architecture, local wisdom, and communities ways of living reflecting its identity and

the people’s way of life; trends in urban development

996-122 M3Tuigunseans 1((1)-0-2)

Art Appreciation

FaniALesIIuAaUE LN T aufat Tandad uaslaniaufad Tuussiiuvos
UsziRmans unaafiindznisivd uaguszaunsainagunionm Tusefunisiian sefuanuduiag
LAz sERUANLTIUTS

Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts; origin

of perceptions; aesthetic experiences in cognitive, familiar and appreciative levels



996-123 AMUBUTWAUAT 2((2)-0-4)
Music Appreciation
mssuiuaziiilafedtu Useid wnfn ensusinudanlumasUssiansngg wagiuilsegnad
Agy 1wy negniie Inedu quvsnsel aanada Som Insinse@sen daea wasiisaiiaga (Jusu
Appreciation and perception of history, theme, emotion of music genres; happily listening
of different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive

rock, new age, and word music

996-124 &@NANINLIIDY 2((2)-0-4)

Urban Sketching

nMsainANMEAtARIG 9 \ieevenUssEINIAYEIANNWIAENTOUET WU AU 50 Fuldl
9115 UuiSaussrlsynouan 9 vaaiios wagmsaiinnmiirtaninveadios

Practice in sketching city surroundings such as people, car, tree, building, city elements

and cityscape

996-132 N15TUTETTUYA 2((2)-0-4)

Nature Perception

Seuiuazdudasssurimeysraunisalase Suundseianda ssuulineg anmgiivssine Ay
MANVANENITININ MTAUANISTINIA MaiFouda MIsuwnuil mslfidufia gunsalihmanazsia
ANYISITUYA

Learning and direct experiencing with nature; classifications of forests; ecosystems; topography;
biodiversity; nature trails with tracking; planning; map reading; application of compass and navigator; and

natural field trips

5783VUNU IWINTIAVUALIVINLABN KANFATNITAAN
942-230 MsANEAINT 3((3)-0-6)
Taxation
AwFluifeIiun1Pe1ns wfn wazunumyesnn@enns vdninasinazisnisdniund
onIuUsTInadunng MERuliyarasssum MEGulddyana MmByaduiiu Mdssiaews e1ns
wanud a1dranIng wazn1Basswanii
General knowledge about taxation; concepts and roles of taxation; principles and
methods of taxation according to revenue codes, personal income tax, corporate tax, value-added

tax, specific business tax, stamp duty, customs duty, excise duty



944-122 KANLATYFAENT 3((3)-0-6)

Principles of Economics

arudidosiuieatuasugaans guasd gUnu uaznaBnmYIRNaIn ATmBanguratgy
asduazgUmu nadnssuduilan duunisudauasileitunisedn Tassadamanslunaasgmans ns
Amuruglauszrd srelausevfnaenin wleuien1sdu wleuien1snas n1sAILarnI1saY
FEMINUTENA

An overview of economics; laws of demand and supply; market equilibrium; elasticity
of demand and supply; consumer behavior; cost and production functions; economic market
structures; national income calculation; equilibrium level of national income; monetary policy;

fiscal policy; international trade and finance

944-204 NYNUNBFIND 3((3)-0-6)

Business Law

nunEusuarNdleg Td A Aeatuyana TRyeea nMsdeiatudi UTEnste nnsidn
Aan1s niwdau dRnssudye wnwadyg) ﬁl,?{mﬁuqiﬁa%ama W10 mUsEiY Faunu wenth
Ry nevsdygRieatude

Important civil and commercial laws; law juristic entities; limited partnership
establishment; limited companies; dissolution; property; legal transactions and contracts; specific
contracts in relation to business transactions: hire purchases; sureties; agency; brokers; drafts and

the Act of Cheques

946-100 Auidasduiienfugsia 3((3)-0-6)
Introduction to Business

‘Wa’JG]"UENS'iﬂ’i] ﬁimmumsmmusum Anwaen1sUTe ﬂE]“Uﬁiﬂ‘\]Uﬁ Lﬂ‘VW]’N"’] Tuan1insal
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Dynamic of business; business and daily life; current types of business; influences of
business environments; business in a borderless world; principles of administration and
management; human resource management; production; marketing; accounting; finance; business

ethics



946-160 #aNN1SAAIN 3((2)-2-5)

Principles of Marketing

ALY AUAIAYVBINITAAIN WUIAIUAANUFIUAEINUNITAAIN FIINRUNTLBNTNE
MINIRaA ANUsUaRUAgITUNgANTSUEUSLAA NsiUsdiunaa Msdenaaialviing n1simua
FUVUAINERNADI IUUTEANINITAIA NMIRAIAUINIT F3LTTTUNNNITAN

Definitions and importance of marketing; basic concepts of marketing; environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-201 N13IANFFINIVUINE DY 3((2)-2-5)

Small Business Management

wAakarnguiifeiunsianisgsiavungen mslnsganunisaluiagiulas anm
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druladiudenagsnag Iammaqqiﬁaﬂgﬁuuawmﬂizww*i nsdanisanudesdmiugsiaruingen
AITYIUTTULALITLFTTUANTUNNTINNITTINIVUINL B

Concept and theories of the management of small businesses, analysis of the current
situations and appropriateness according to the market situation; marketing strategy design;
finance; human resource management; production; strategic planning, problem solving in small
business, building relationships with business stakeholders opportunities for domestic and
overseas joint ventures, risk management for small business and ethics in small business

management

946-209 %ANNITIANS 3((3)-0-6)

Principles of Management

WUIAA UNUW KAz ITRUINITNINAITIANIT AUTURATDUADAIALLAZITEFTITUNINNITIANT
ANMWINGBNNIINITIANIT N158AEULANI9NIFIANIT MTIN19NITTANIS N1TIURY NTTRBIANIS
M3TWUE N13AIUAL NMSUTMISNauLazALdaLds arudidosiuisafunisinnisnagns wagnis
Janstuanimundenszineussine

Concepts, roles and evolution of management; social responsibility and management
ethics; organization’s environment; managerial decision making; management functions; planning;
organizing; leading; group management and conflict; controlling; an overview of strategic

management; management in the international context



946-214 M3UyTIFmTuLUTENaUNS 3((3)-0-6)
Accounting for Entrepreneurs
é’ﬂwmzLLazLLu’Jmmﬁ@%uﬁugm%ﬂmiﬁ'zuﬁ NITUIUNITTUNNTYT N15ININUNITRY uag
MsousUNTFuiion1sdadulannegsia wuAnuagnissuunUszInYesiunL MsALINFUYY
AR NITMUATIANERT N N1FIATIERANNENTUS VI Usinamasiils nslddayanumnu
dlensdndule msdamisudszananiionsnauuiazeuauiils

Characteristics and basic concepts of accounting; accounting recording process; financial
statements preparation; reading financial statements for business decision making; cost concepts
and classifications; product costing; product pricing; cost-volume- profit relationships analysis;

selecting relevant cost information for decision making; budgeting for profit planning and control

946-260 waAnssuUSInALANAENENIIATIIA 3((2)-2-5)
Consumer Behavior and Digital Strategy
3183¥1UIAULIBUNDU: 946-160 UANNIIAAIN
Prerequisite: 946-160 Principles of Marketing

AwENTUS TS UTIMINISRan waRnssuguilan MsllgiAnaiunginssuguilag
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Anaulaasinagns

Relationship in marketing management; consumer behavior; analysis of consumer
purchase behavior in decision process; theories and factors influencing consumer behavior;
individual factors; external factors; marketing activities influencing consumer behavior;
participation of consumers in the new product creation and dissemination; digital world factors
influencing a change in definitions of society and consumer behavior; digital consumer behavior
in a virtual community; case studies and research related to the digital world in making decision
on strategy development



946-262 NMFIANIINITARIN 3((2)-2-5)

Marketing Management

eITsRUREUReU : 946-260 WoRnsTUUSINALAZNALNSN AR

Prerequisite: 946-260 Consumer Behavior and Digital Strategy

WWIAA MU IUNITUTIITNITRAIN N1FIANITNNITAAIN NTIATIERANINKINAOUNNTIAT
NIFVNHRUNAYNTNNNITARIN FIUNITUTITU AUKRERNNIN 5IA7 FBININITIINUILNTALEATUNS
N139819 N15UUANITN1IAIVANNITANTUIIUVBIFIND NITUTUITIUVBIGINT N15ATladanY
FuRnvausodImy

Concepts and theories of marketing administration; marketing management; analysis of

business contexts; strategic planning in marketing, administration, products, prices, and channels
of distribution; marketing promotion; operational control in business; business administration;

social responsibility

946-265 USZAUAIAYNIINITARAN 3((2)-2-5)
Current Issues in Marketing
vtedulvidunisnain nguilnifiswats MsUszgnduuIms nagns nsduduaun
MsAAA AuTiany ey
Current issues on marketing; contemporary markting-related theories, applications of

marketing approaches, strategies, and work performance

946-290 N15RUTIND 3((3)-0-6)

Business Finance

IS =)

38U IAUTEUNDY: 946-114 WaNNISUYT WF0 946-113 N1FUYINITRU %50
946-214 MU T MIUEUTENBUMS

Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or
946-214 Accounting for Entrepreneurs

QA3 s BIag T TINNTUTINTININSRY YAr1UeITUALINE HARBULNULATANLIALS A3
TNUHULAZNITIATIENNNNITRY N1TUTMITRUAAKASNANVSNEAUAIINABINITVINAIN NITUTNS
anuil nsuimsdudiaande nstamSunusserdunassseren Tassaaiuyuiagnisusil
RN AGIRLIAY

Objectives and functions of financial management; time value of money; return and risk;
planning and financial analysis; cash and marketable securities management; receivable management;
inventory management; short- term and long- term financing management; capital structure;

distributions to shareholders



946-300 N15IANIINFHEINTUY WY 3((2)-2-5)
Human Resource Management

AIUNLYLAZ UNUIMVBINITUTININTNEINTUUYE  N1TIATIZIIIY N1TINUHUAIRIAUNTT
UIMISNUUARAS NITATINIRANNTAALERN NISHNBUTUNINIIU N15A18AImBULIULaEaTaRN1T N15a31e
wiyiddla msvssiiunanmsufoRnu nsideuduta nsduilAsy madieam msadine nsandng
NN3LATIADTBI UINUFURUS

Definitions and roles of human resource management; job analysis; manpower planning;
personnel administration; recruitment and selection; training; compensation and welfare; building up
motivation and morale; performance appraisal; promotion; job rotation; relocation; punishment;

layout; negotiation; labor relations

946-360 N1FAIANIINITVIY 3((2)-2-5)
Sales Management
nadsuuvadlanuiinisdanisnisvie ewdidesduientunisinnis nagndosdnsuas
weihfinisune Taseadesdnsnsuns n1susuldmieanuane warnisaanisal MsasswmineIueng
nsARLdenLazALTUannuYIe MsRneusindnaue nsasiusglalagnsnsensue du
yana msdnnisniinauwe msliledessionisdeasmmanmauuladoaiifelunsinnise
Changing World of Sales Management; Introduction to Sales Management;
Organizational Strategies and the Sales Function; Salesforce Deployment, and Forecasting;
Recruitment of Sales Personnel; Selection and Placement of Sales Personnel; Training of Sales
Personnel; Motivating and Compensating Sales Personal; Managing Sales Personnel; Using social

media marketing communication

946-362 msﬁ'amsmﬂmsmmmL%quusmms 3((2)-2-5)

Integrated Marketing Communication

AYUNUY m’mﬁ’lﬁigsuaﬂﬂ’liﬁaa’ﬁwmmima’m mi’g’mmuﬂaqﬂnﬁ AU N15E0ES
NNATAAARIYTUINIS ‘Ui%Lﬂ‘I/I‘UENﬂ’li%ﬁ]ﬁ'ﬁ%’]\iﬂﬁima’lﬂgﬂLL‘U‘UG]"N 9 madenldiaiesiionisioas
yInsmaInUsEIANeng o ysannisnudnvazvesuiaziaiedofinz aufugSuasimaneogdl
Usednsnm  Definition, importance of marketing communication; strategic planning; integrated
marketing communication management; types of marketing communication, selection of different
types of marketing communication tools effectively integrating the characteristics of each tool

with the target audience



946-363 N133YNIIAAN 3((2)-2-5)
Marketing Research
IR URRU: 946-260NgANTTURUIINALAENALNTNAIVA Way 947-118a0RgINA 1
Prerequisite: 946-260 Consumer Behavior and Digital Strategy947-118 Business Statistics |
ANUTANY AUEIARYTDINITIVEAAA ﬂizmumﬁ%’awwmamamﬁ’ﬂuﬁmammw \BeUSune
Lazn13viNTenuuNan n1svianudilateyanisnsnaIar I uLratalaAna1eUTELAN NTATIINAL
ﬁ’lLauaiﬂiﬂmﬁ%’amqmsmamﬁﬁ@mmw N15U52I0UlATINITINENNITRAIN
Definitions and importance of marketing research; process of marketing research in either
qualitative or quantitative, and mixed research; understanding of marketing data through a variety

of data sources; creation and presentation of a research project, evaluation of a research project

946-365 YAIYINTNAINEUTLNOUNTITUALNITEFNNGIND 6((4)-4-10)
Module: Entrepreneurial Marketing and Business Creation
LLmﬁﬂLLawqwﬁLﬁ'EnﬁUm'ifi’fmﬂﬁmimamﬁm%’w:iﬂszﬂaumi NIAUMIRAIALNL N1TAAA
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N1380NKUUNALNSNITAAIN N1TLIU NITIANITNTNYINTUYEE NITHEARALNITINLNUTINALNT N3

AnTenaznsandulalugsia miLLUiquiﬁmﬁamuauaﬂmiLLszi\‘isffu N13UTMITININIBUTANTTULAE

msdanisuuueslad nseenwuuluwagsialmivsegsitvuingeuwuunysdidugudnand n1smuwmas
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NINIAAALALATUTENBUTING
Concepts and theories of the management of entrepreneurial marketing; new market

opportunity identification; marketing for small businesses and new venture or startup;

organizational innovativeness acceleration; marketing strategy design; finance; human resource
management; production; strategic planning, problem solving in small business, business
transformation for competition response. Innovation and agile driven business management.
human centric business model design. business fundraising and funding management. new

venture risk management. change management and ethic in marketing and business



946-366 N13AAINUINT 3((2)-2-5)
Service Marketing
LLm?mLLawqwﬁLﬁmﬁumimmmﬁmﬁ anﬂiimﬂﬁ%ﬁ] mmmmwi’waqcﬁﬁiﬂﬂ N1TAINUA
nauUNMUEURINITAAINUINIT @1l TEaNNITNAIAUSANT ﬂ?i’e)@ﬂLLUUﬂaQ%ﬁ‘ﬂﬁma’]@U%ﬂ’li n13
ngnuazn1sdndulalugsiauinig nasadeauduiusiudddiuladiwdeniegsiauinng
ITYIUTTUUALITETTTUAMITUNSIANITTINAUING
Concepts and theories of service marketing; buying behaviors; consumer expectations;
service market segmentation; service marketing mix; service marketing strategy design; analysis
and decision making in service business; building relationships with service business stakeholders;

code of conduct and ethics for service business management

946-367 N133AN35INIAUANETE T 3((2)-2-5)

Modern Retail Management

unumarANE Ay YN sAUantussuugsivatelvy Ussianvesiumudniasnis
Wasuuawesmsduan msdansiuduan msnauwunagninismsaaadmunsian
uinnssulugsiaduan nagydnisienmuasdnnisiilslugsiaduin ssuudyuaznisdnnisma
nsRudmsugIianuan msasuenuduiusivgniuaziilaladelugsiamuan nisduasy
N159ATN NSUTMINTNeINTYARa Welulagaavialunsmuan NMsdanisnanisaiiuaiu n1sAuan
JeMINUTENA NGUNIBLALITIEUTIALUNNSAUEN

Importance and roles of retailing n modern business; type of retailing and change in
retailing; retail shop management; retailing strategic planning; innovation in retailing; pricing and
profitability in retail business; accounting and financing in retail business; reationship management
in retail business; retail marketing promotion; human resource management; digital technolofy in
retail business; performance management; International retailing; legal and ehthics issue in
retailing.



946-369 NMIAAIALNFUINED 3((2)-2-5)

Green Marketing

LIALAANIINIAAIALie A IndeN TinTvikassrauauAnREItulymnIansnaind
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Concepts about green marketing; analyzing and brainstorming marketing issue in
transition; importance of marketing mix optimization relevance to consumer responsiveness;
marketing management for environmental and social conservatory; problem tackling by

employing appropriate marketing strategies based on good business governance and ethics.

946-400 MIIANTTIINAYNS 3((2)-2-5)
Strategic Management
Rouly : dwdurindnenduld 4
Requirements : For fourth-year students
ANUEIAYTDINIARAULATINAYNG NTEUINNTIANITRINALNS N1IANUANANIIVBIBIANTT

nsnsIRaevanImkIngeslunsAtiuny Msfmuanagns nsdinagnsWUUR nsmivaNkazns
Uszidiunanagms edosilovnsmsdansisnagms

Importance of strategic decision making; strategic management processes; strategic direction;
environmental scanning; strategy formulation; strategy implementation; strategy evaluation and

control; strategic management tools and techniques



946-460 MIIANTTHANTUINLAZUTANTTH 3((2)-2-5)

Product Management and Innovation

5783v1UeAURBUNB: 946-160 NANNIIAATA

Prerequisite: 946-160 Principles of Marketing

WlgUIBLAENAENENTIANSHANA T NAEVSNITUTITUTTAAME NIFUTMTANENEATIN 113
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Policies and strategies in product management; packaging management strategies;
product line management; product positioning; product and new brand development; green
product; innovation; product life cycle management; causes and avoidance of product
management failures; alignment of other marketing mix strategies with product strategies;
designing packaging in accordance with products; labeling; roles of the government in product

and brand management; ethical product and packaging management

946-461 NTIANITVIIMNNNITARIAUUUYTUINTT 3((2)-2-5)

Omni-Channel Management

%’agaﬁugmtﬁmﬁ’usﬁaqmqmﬁmam JEUUIMIAYRITDININTAAIALUUDBNT-YUA 81UTT
YBIYDINNNTAAIN ANUFUNUSVDIYDINNNTAA AIUTAREITDININTAIN LATIETINAENAYNT
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Channel basics; the Omni-Channel ecosystem; channel power; channel relationships;
marketing channel conflicts; retailing structures and strategies; wholesaling structures and
strategies; franchising structures and strategies; end-user analysis; segmentation and targeting;

Omni-Channel strategy; and related supply chain management



946-462 AUNUIMNIINITAAIN 3((1)-4-4)
Seminar in Marketing
Foulw : siAvdndedunudlaidinit 15 wiqefn
Requirements : Pass Professional Core Course not less than 15 credits
msnseviaaunsalludegiiu msussgndlinnusuasnguinsnsnaiaiieniseonuuuna
gNSNNNIINAIN NMTIATIEIarNTFndulanamseatn nsunlulagmnueniseaialuglvesnsalfinu
Analysis of the current situations; application of marketing knowledge and theories to
design marketing strategies; marketing analysis and decision making; solving marketing problems

in the form of a case study

946-463 NSANEBIAUAINDEIININITNATA 1 3(0-9-0)
Independent Study in Marketing |
Joul : ddndndeduaudalisnd 15 wiaeda
Requirements : Pass Professional Core Course not less than 15 credits
nsfuniuas fnuadseiuddananseaafiiatuesduiiudl Sunewdinisinsziiuay
gonwuulAsINTITefituatenianisaatn n1sdarinlasesanuifenanisaaindaesadeuisided
viuasfelunisnann msdauslassineuidefiaenadesiunsnaniiatuayugsagiuuulv Wy
g3Aean1Inen §3nauIanssy gsAanansiuguuulnel wan lagegansldinismuauuesearsdi
Usnw
Literature review and topic proposition in marketing supporting start- up business,
innovation-driven business, fin-tech etc. in area base. ,current research method in marketing,
marketing research design in marketing 4.0, research proposal development in marketing; research

proposal presentation under advisory of instructor

946-464 NNSANYIAUATIDETZNINITAAIN 2 3(0-9-0)
Independent Study in Marketing I
Foule : shudndndeduanudalaininis 15 witede wazsedvn 946-463 n1sANE
AUAINBATENIINIAANA 1
Requirements: Obtaining not less than 15 credits of professional core courses and
946-463 Independent Study in Marketing |
nsimuaiite Ussiiuiitindnwaule nertesiuindnlusniunisaleds enduesdaiug
WAATATIVUEYANI N15AAIALUNITAAMILULINIINITLATYMY FULUUNITANTUIUNINITAAIA
nstauefuserulssneunmsaneludensedaymidy 4



Choosing a marketing topic of students’ personal interest in real situation; knowledge
application in technical analysis of marketing data for problem-solving; marketing operation forms;

presenting a report about a study of a particular topic or problem

946-465 NTLAIVUAIIUNTDUANAIANBINIINIIAATN 1(0-2-1)
Pre-Cooperative Education in Marketing
anuifosfuiieniusuuuuuagnssuiumsanininu nisusudufiewSeumiundoudmsy

TAmnsvinen sadunisUszgndldanug waeinuedisndudmivaurham madauitiym nisieans

nsvhaududiy tazmsusuriruadlanieusuintindevheu
Fundamental knowledge of cooperative education types and procedures; work-life

adaptability in terms of knowledge application and skills required for work completion; problem-

solving; communication skills; teamwork; and attitude adjustments for work-life readiness

946-467 N1SIANISWANAIN LY 3((2)-2-5)
New Product Management
wnARvRsMsinmMsimunds fusinazuinislmiviAtvesmuddunazuinveuderiidiu
Ifdudsuazdiny nsusmsausasmaialunisiesgiiisniulu nsesnuuuuazudmsauduay
Uinslmimsienedt saneizidimsiamundslumsiihgran msufulnAnmuanudesnisuas
ANUIITIUINRIgNAN NMsidenuuiAntisifundndasinswauidiuyssaumsnsnaindimiu
wans eyl Bmmeaounann FBnsuivnTsesHanfusianEuduauigedud
Concepts of new product and service management development based on sustainability
, stakeholder and mankind and society concern ; administration; analytical techniques in designing
and managing new products and services; entry market analysis; entry market development;

concept adjustment to customer need or desire; product concept selection; marketing mix

946-468 NIAAIALTIRUNUSAN 3((2)-2-5)

Relationship Marketing

LnARLaENguiAsIfuAIRAIBdNRUSAM N1TNRUUNAENSANTAANALTIANRUS AW
n1sandulanieniseain deyaasauinanieninain anuduiusiugiiduladiuds msvmuinag
ahuassnagnéiliifensinwanuduiudlvinsegoadsdu

Concepts and theories of relationship marketing; design of relationship marketing
strategy; marketing decisions; data marketing; relations with stakeholders; developing and creating

strategies used to sustain relationships



946-469 NIAAIALDANNTITU 3((2)-2-5)
Sustainable Marketing

(4

nsudmsnIRaafeAuSURaYeuseLATEsAa Asuinden wardinuduTiy NTIATIE
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Marketing administration based on economics; social and environmental responsibility;
problem analysis from negative impact from marketing and business operation; social
responsibility and sustainable development-led strategy formulation as a marketing competition;
concerning of stakeholders for building sustainability of economics; ecosystem and society with

ethical implementation

aa

947-118 #iAgsna 1 3((2)-2-5)
Business Statistics |

mMyBaTzilgmmegsnaludeeda anuvune veuwe wezUsleviveadn NaNuTIUTILES
msuauedeya Mmytawwiliudigdiunars msiansnszane anuuizilu nswanwasruuiziy
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability;
probability distribution of random variables; estimation; hypothesis testing; test of association; use of

statistical package for data and presentation analysis

947-311 d@dnan15IsY 3((3)-0-6)
Statistics for Research

AIUINE YeuwakazUsElevIvesata NMsiiuTIuTInkaznmsiauedaya n1siauualu
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Definition, scopes, and benefits of statistics; collection and presentation of data;
measures of central tendency; measures of dispersion; estimation; hypothesis testing; Chi-square
testing; analysis of variance; regression and correlation analysis; use of a statistical package for

data analysis and presentation



948-260 AMuARESI9ETIA uazn1sdeasTuivnnisnana 3((2)-2-5)

Creativity and Communication in Marketing Professional

WAn eIt BigIia nTzuauMs 383 ndnnseeniuunagvnisieasuas
maiauetemnuifieltithiuasaieniseensuliiunguihmsneegisiissansam suuuianssud
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Concepts and theories for business presentation; process, methods, principles of strategic
design; effective strategies for persuative promotion and gaining acceptance of particular target
groups; the way to organize an activity for a specific situation; processes to enhance creativity and
communication skills for successful marketing career and not conflict to ethics in marketing and

stakeholder responsibility

948-261 N15AAINTENINNUTENA 3((2)-2-5)

International Marketing

wamIuAn 35nnsaidiugsiafiunisnainseninasema dsmuis madudiuagdsean ng
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lunaInTENINUTEINA KaENITHAILINAYNENINITAAINTENINUTTNA

Concepts and business process related to international marketing including import -
export; foreign investment, strategic marketing for globalization, factors affecting international
business process; understanding of international consumers and creating appropriate marketing
strategies in order to link international business environment, international market opportunity

search, and development of international marketing strategies

948-263 NI AATIZUNNITAAN 3((2)-2-5)

Marketing Analytics
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Principles of marketing analytics; concept of data driven marketing; tools for marketing
fact and insight investigation from empirical data; segmentation; targeting and positioning using

data analytics; satisfaction management; customer life cycle management; consumer behavior



forecasting; customer choice identification; marketing decision optimization; marketing activities

efficiency analysis; ethics in employing business data and analytics

948-360 NAYNSHANITIANITIIAN 3((2)-2-5)

Price Strategy and Management
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Prerequisite: 946-160 Principles of Marketing
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Price policy; price strategies; price adjusting, and using price as a tool in marketing
promotion; the relevance of price setting to another marketing mix; marketing factors affecting

firm profits; price in economics; cost analysis; break even analysis

948-361 MIIANITUUTUALTNAYNS 3((2)-2-5)

Strategic Brand Management
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Definitions and significance of brands; brand components; brand identity; relevant of
brand and marketing; brand image. brand strategy; brand architecture and design; brand equity
and consumer based brand equity modeling; source of brand equity. brand personality; brand
positioning; brand component; integrated brand communication; brand dynamic; brand life cycle
management; legal and ethical brand protection



948-364 AYUANFI19EIIALAZNITODNLUUNIAITAAIN 3((2)-2-5)

Creativity and Design in Marketing
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Principles and techniques of marketing design; human psychological components in
reading and perceiving works of design, the design of logos, trademarks, packaging; graphic design
for organizations; positioning trademarks on products; computer- aided design and model

presentation; using computer programs for marketing media design

948-366 NAENSNIIAAINAINA 3((2)-2-5)
Digital Marketing Strategy

'
a

AnwazitnlaneriunsiikuiAafgfumalulagfdaunltdlunisiuanagnsnisnain

aa o v

ilensvaussnanguilnauaznaingsnalugandiia W laussiiunazanuvhmeveunaluladfdvialu
nsutetunianisaatn nsuduldmealuladnidafioassdeliuiounianisutedu nsivuauay
Uszgndldnagnsnisnandavia uazniseenuuuiiialunisussifiuanudiiavesnagnsnisnann
favia

Studying and understanding concept of digital technology for proposing consumer centric
marketing strategy in digital era; understanding issue and challenge of digital technology in
marketing competition; applying and implementing digital technology for building
competitiveness; proposing and applying digital marketing strategy; designing successful

performance measurement of digital marketing strategy



948-460 &NNAANYINIINITAAIN 6(0-40-0)

Cooperative Education in Marketing
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Requirements : For fourth-year students
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On the job training as a temporary full-time employee in the position appropriate for

knowledge and competences; connecting theoretical knowledge and actual practice, either as
the full time staff or in the form of project, in consecutive 16 weeks; reporting the work or project
progress to the university supervisor and the field supervisor within the first 10" week; presenting
the project/ study results derived from the work practice before work completion; obtaining
constantly supervision and advice from the university supervisor and the field supervisor on a

systematic basis

948-461 nsilugusznaunisuaznsulsgugsia 3((2)-2-5)
Entrepreneurship and Business Transformation
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New business venture; new marketing identification; organizational innovativeness
acceleration; business transformation for competition response; innovation and agile driven
business management; human centric business model design; entreprenuerial marketing; business

fundraising; new venture risk management; change management and ethic in business



