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001-103 laisgaanulugusznaunis 1((1)-0-2)

Idea to Entrepreneurship

madugusgnauns NM5AEREanIMLINAeNgIAY Nswaalen1an1agsnae N1sdniuwingsia
serdosiiensginvasilvsl

Introduction to entrepreneurship; business environment analysis; business opportunity seeking;

using modern business tools to develop business models

941-101 anwnlneiiienisaeasuaznistnaue 2((2)-0-4)

Thai for Communication and Presentation

ninnsiEnwlneitentsdeans Aavslunisdoansia 5 winwe n1sile WA 81U Weu Uavfinwenis
Yuaue nsilafiedulaamundn wasnisfianuluaniunisalag 4 nslddesd dardrwanlunisdeanslu
FAnUszdrTuuarlunisineu mssruiionnudlaie dosuuazuuafe nmadeudiensaslem msfade
NSIVATHALTINT msvﬂmiuﬁﬂssﬁqmu WAZNITUEUD

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various situational

contexts; registers and styles of daily-life and workplace communications; reading for value and attitude

understanding; summarizing; official and business correspondences; and public speaking

941-160 M1TNIUBLYANTYIBINYNUFIY 2((2)-0-4)

Fundamental English Listening and Speaking

Anvinwensilawaznsyaluiidenlddeansludinuszdniu msilaiedulannud Ay nisnaive
¥ o & ° (%

Aoansduiugiuluanumsniing 4 msldlensal mstaunanuddudn uasdnaunwiiduludug
nsdeans

Practice in listening and speaking skills based on topics used in daily-life communication;
listening for main points; basic oral communication in various situational contexts; grammar usage;

development of vocabulary and language functions necessary for communication



941-161 mMssruuanTunusnguugu 2((2)-0-4)

Fundamental English Reading and Writing

Hnvinyenisenunaznisieu ﬁﬂmm'ﬁémﬁugm nssuiiedularud Ayuassisazidon ng
fiaaadFusdmiuagnaisimunddnet msldheinsel madussiuustloauardontindus

Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and

paragraph writing

941-162 NMINAIUTINWEATWIDINGH 2((2)-0-4)

English Skills Development

Anvinwgdumsils msyn n1seusaznsifou msusgndldinuzlunisdeansuazaunuiluuiun
sineq TuBdvns mssunasidouszlon domtindue miUizsgmﬂ%’ﬁﬂmiumi?iamﬂuu'%wmﬁmms
i?ﬂﬁﬂﬂ?i%ﬂﬁ’m’mLL@%G]E]UFT’]Q’]JJ%W] 1)

Practice in using the language skills— listening, speaking, reading and writing — necessary for
the academic purposes; reading and writing sentences and short paragraphs; applying communication

skills in academic contexts; asking and responding to questions

941-163 mmé’anqwl,ﬁan']sﬂisnaua']%w 2((2)-0-4)

Professional English

Aninwzsnunisila sy n1serunaznsdeudililunisussnovendn msuszgnaldvinuelunns
deansuavaunuiluuiundng q lunsviau nsteanuuazaoulugaunsalig 9 MsdLauauNUNTBYA
nserukazn1s@euluuTunlunisyiney Wy N153euBwakaz IRy WU wiunibaznsavl Tunis
Wiauetoya

Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in various
situations; asking and responding to questions, data visualization, reading and writing in workplaces;

emails and letters, diagrams, charts and graphs, data presentation

941-225 nw1AuludInuseiniu 2((2)-0-4)
Everyday Chinese
sruudes maniane ludlnusedniu diae dnvasuiy Anseunsed wavlassaielsylen

AMRUTEAUNUFIU NSRNTINYEN5Ta W 810 ety nanIunTaling Admvueli



Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing skills

from given situations

941-226 AMYIAUIINLWAS 2((2)-0-4)

Chinese through Songs

Aniinwensilauaznalaglfinasnuniuiiudeutnnssu msididns duou hensal nnseenides
mMsulamasInuninasiulazssendldldfunisdeansluiinysedriu mevszgndldnwdudenisdoansiu
UTUNHN)

Practice in listening and speaking skills through music and popular songs by using a variety of
innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying

communicative Chinese in various contexts

941-237 arendiduludiinuszsriu 2((2)-0-4)
Everyday Japanese
hensaldiuuarsutssloaiiugiu Bmadeusnusdsswuy uasazaznzuy Soudddwilszaa
300 fn
Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing;

approximate to 300 words

941-246 arelFuasludinuszsndy 2((2)-0-4)
Everyday French
ndnn1seanidss vidnliensailugiu mavmuinsensile mayaluTinUssdiiu madeuduas
Ussleausslendun masiuderudug aindesig
Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 awngasiuludinyszaniu 2((2)-0-4)
Everyday German
hensalnwieesiuUediu Inils wa 811 uazleudsyloaly seAuiugiu

Basic grammar; listening, speaking, reading and writing at basic level



941-275 arwaangludIausednTu 2((2)-0-4)
Everyday Malay
SEUULALY 8NUTIBUaYNI58UeRNEEIN INaTY nwen1sTe e 81U Weuntwiuanygluseau
Tnssadeusgloafiugrurosnuvuany sdmiuazduauiildves maaunuiluaniunisaifisndudienisdoans
luginuseiniu
Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and
writing skills in Malay; basic sentence structures of Malay; frequently-used vocabulary, expressions and

conversation in relevant situations for daily life communication

941-286 NMWWNINE UTINUTEINIU 2((2)-0-4)
Everyday Korean

Hneenidedlvignaes Yalau uaginiinwens 4 sude NMsilann 811 uazl@ey n1sinasiadselun

1%
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Wugu wansRnaunuAwnvEnldludinlsedniu
Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing;

constructing basic sentences; practice of Korean in daily-life conversations

941-297 ANWNDINGHINLNAY 2((2)-0-4)
English through Songs
Anvinwgmsilawazyelagldinasnwisanguriudouinnssy nsthddw dwau lensal n1sesn
Foa nsudamasnnuninasnwdengululdludinuszariu nsléimasnvdnguiioussleviveaiion
Uy
Practice in listening and speaking skills by using songs and music through innovative devices;

vocabulary; idioms; pronunciation; English song translation; English songs for benefits of mankind

942-101 asduwaidiaslan 2((2)-0-4)

Global Citizenship

nEnmsfiugruiersuanudunaidiesian unum wliiinadios nsiidausan nsuFoRaumdn
nguunsuaznandasssu n13idndriinansisuy nisegludiruuszyrsulaevinunaisnauiiusiiuas
N IWUSTTY

Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse opinions

and multi cultures exist



942-102 N13YIWTIANUFIY 1((1)-0-2)
Basic Life Support
nsteiurudndoiu Tngldanunisalanidudnaes

Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 n15AAKAENIIANEUTY 2((2)-0-4)

Thinking and Decision Making

VANN1TUAZNTTUIUNITARYBINY Y MTHRIUIANBAULNITAALAZNTLUIUNITAN ANUAAETINATIA
NSAALTTEUY MTIATIERYRYALAZYIET NTeUuMIanaula nssuIunIsuamAus waen1susvenaly
Tunsundgmilutinuszdniu

Principles and process of human thinking, development of cognitive attributes and processes,
creative thinking, systematic thinking, data analysis, decision- making processes; knowledge- seeking

processes and applications for daily-life problem solving

942-105 N1TAALTIDDNHUY 2((2)-0-4)

Design Thinking

NTLUIUNIIANVRIUYEE ANUAAATINETIA NANNITANTITEUY annIsAnBeanwuulunisila
oy nsgvumsindula nmsinfslymieagnisiauisnsuidam nsasiassauinnssunisgsnasasly
FinUsedniu

Human thinking processes; creative thinking; systematic thinking; need-based design thinking
for problem solving; decision- making processes; problem accessibility and solution initiation;
prototyping; creation of innovations in business and daily life
942-106 iR 3((3)-0-6)

Happy and Peaceful Life

nsilafiuarAu3andy Auguresdin nMsiuiviunueuardiag NMsidila eusu wasAIw A
waneaa1nTane fnwznisdeanslunisvhay nsuitymsuiusgnsadnasss msldiinludenuiifiany
“aInaNY

Consciousness and mindfulness; happiness of life; self-awareness; social literacy; understanding
and respecting diversity; communication and collaboration skills; creative problem-solving; living in

diversity



942-107 manswszavgnisiauUszloniiiounyud 3((3)-0-6)
The King’s Philosophy for the Benefit of Mankind

AUNLIY NENNTT WiIAA ANAIAY waztd 1N vearan Uy IUBRATYEAINBLNEY NGNN1TNTI
1w vdnnsdila Whds e nMsiamauAansnszY wasnsiaegadii nMslesginisiimans
wizmlulszgndldluiiufiseduyana esdnssividorumiluseiuviosiunazsedudssna maviAanssunds
ysannsesdauditoaialseleviifiousyudi dudaiinds

Definitions, principles, concepts, importance and goals of the philosophy of sufficiency
economy; work principles, understanding and development of the King’ s philosophy and sustainable
development; an analysis of application of the King’s philosophy in the area of interest in the individual,

business or community sectors either local or national; integrated activities for the benefit of mankind

942-115 wald 2((2)-0-4)
Southern Studies

o
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wrasvie e Tlugavy
Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends;
undertaking a case study either from communities-based learning resources or in national museums;

producing media to introduce learning sources and tourist attractions in a community

942-222 Awniladin 1((1)-0-2)

Sports for Life

ANNEIAYTBINITELAN BTinvesiun AuAveIiwIHeTaNg Fnla o1sunl dnw wavadtyn N3
Ussidiuguamidesiu msfindtnusdessilunsiduinwazesnsidame

Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic training in

sports and exercise



942-304 FINADNISLAUNIG 2((2)-0-4)
Travelers Infographic

NSAUMANBNITYIBUTLY N1TERNLUULKNUNNTYIBYT TgynuazgUassarean1siiunieiiensny
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Travel and tourism; travel planning; problems and obstacles of travel; procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for tourism;

being a quality tourist

942-305 HANLAZNITLLDY 2((2)-0-4)

Society and Politics

wﬁﬂmiﬁugmﬁmﬁuﬁmmLLazmiLﬁaq an1dunedenniazni1silles nqunIsdenNLazn1TLiles
gauNITalaransnIsles nslidiusiuniansiiles Asiasuulasdinuuasnisides nasnaunIsusmg
Usewmaluadelul

Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes; modern

government management

942-306 uywHNUFIAY 2((2)-0-4)

Man and Society

ﬁugmﬁuamywﬁmaﬁﬁmﬁ wefnssn n1swaiugu Yamssan msdasudoudiauuaznisdanan
medsan andumaasegia madles ngrane piivdsdsaulne msAsuuvamedny Jyvdsauuaziun
mauAly

Human nature; behavior; settlement; culture; social organization and socialization; economic,

political and legal aspects of social organizations; backgrounds of Thai society; social changes, problems,

and solutions

942-307 3iuAduLdes 2((2)-0-4)
Risk Intelligence
Au3ilesuRgIRUANUEBIEILYAAR LUINNTTIANITAUES NTTEYANUEES N15UTELETY
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Principles of personal risk; guidelines for risk management; risk identification; risk assessment;

risk response; digital risk; and digital risk management

942-308 uanlids 2((2)-0-4)

Camping

Anudmludmsutinueudiiols undsisadivategneuuismnaluusemelng MInauRuiuma
wadan1dengunsniuaud Aanssunanuds maeafuaznindenanuiiniadud auefildsuainnisds
wand Mnasnderiieuusianuiviounasiondendmiudauaud

General knowledge for beginner campers; tourist attractions or national parks in Thailand; travel
planning; techniques for choosing camping equipment; outdoor activities; tourism and camping location;

the value of camping; production of media for camping recommendation

942-400 M3RuludInUTEI1IU 2((2)-0-4)
Financial Literacy in Daily Life
mmi‘ﬁug’mLﬁ'mﬁ’umiﬁuéauuﬂﬂa msmsgniiniuasviruadnisliaudoduyana Idomensiiu
wazngFnssunsldiuealiuszd@nsnw
Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial

discipline and financial behavior for consumption and credit

942-401 Fewandouiiadin 2((2)-0-4)

Environment for Life

arudidosiuifuinndenuasiyed Usslovivosdundouluiinuszsiu anuduiusuas
wansznu Msldegnadane msdamsdanadeusulasimansgsvis

Fundamentals of humans and the environment; benefits of the environment in everyday life;
the relationship between the environment and humans and its impact; wise use; environmental

management according to the Royal Project initiated by His Majesty King Bhumibol

942-402 NMSIANTTYNVUGIEU 2((2)-0-4)
Sustainable of Community Management
NIIANITYYY A07UN1T8l NTHAILN LLazmaﬂiwuﬁlﬁﬂ%umﬂmiﬁmmﬁuGuu AINULUTIEU9VDY
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Community management; situation, development, and impact in community development;
the vulnerability of communities; self- reliance; and appropriate management for a sustainable

community

943-100 HUNIBNNVBINTANTUIIN 1((1)-0-2)
Aesthetics for Life
Uszingl 3890 Aavz amusssn Mduaduatuayunginssumsdniudinvesnudludnlneuay
GNGHRRIGE
Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN

communities

943-101 ANSHHUNIIVDINANS 2((2)-0-4)
Guitar Journey
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Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey
to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance of music to

self and others

943-102 Saanwauwaula 2((2)-0-4)

Singing for Pleasure

nMsfeanasivnraniuaues e1udsluEiiredouazissanssuAies Samusssumssoanadly
dnulan Wlanus3useneunisdes msfeafiensidndnuuas nstiounans anudfyreinisiesnasodin
mmamawﬁ'u

Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing culture
around the world; understanding the backing-track for singing; singing for society and relaxation; the

importance of songs to one’s self and others



10

943-103 aunsknenuauiuln 2((2)-0-4)

Thai Classical Music for New Generation

ms3dnanuidulnesiuauniine Bouduiug wnfe anudeuazgidyyilneriunuss unum
pussineluuiundamay Enmauiuausiiuiu msuiuldaundlngludinussdriu muddyuazamaives
aussnglunseualaniidng

Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and

Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 N13TUFTINUALTTINYIA 2((2)-0-4)

Perception of Life and Nature

wAalumsiiiuiinvesdsmilangaadonieg nsfunuuaznisidlassaumnafidiwaneisAnuay
M3AiuTin anudeuazmaun nsAnuaznslidinvesyanaiiiudsuudaslan wuiAndidnasdeniny
\W33sdesuarauaansvesnguay iothunusulflunisihanudiladsfunasdulunisegsrufuvinunans
ANuvaInaneelinguedsssuIA

Important philosophies in different eras, discovering and understanding nature influencing
individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors affecting

prosperity and collapse; adaption and coexistence either among diversity or under natural conditions

943-105 Hduvasyadinaw 1((1)-0-2)
Colorful Personality
nsa¥sypdnamenesatennsaurssnenusing 9 sadeumeaund ameuns widy nuay
Aanssuunuinis waslaaled
Personality design for aesthetics; choices and preferences for music, movies, fashion, arts,

recreational activites and lifestyles

943-200 2530un3INTUUNNAS 2((2)-0-4)
Literature in Songs
25sunssudfesifinumnoifefuauinuasdud Saussaludfemwsanasluldazyaars
nsAnwf3pwazdundnuainnuninasiinssaua wasadolen uanmasiivssiivla aueuidunueives

ANUTERUSIUUTLNAS NNSASI9ATIAITTUNTIUA3D
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Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording
and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple

lyrics

943-201 Rauznmsifuituiiedudenulan 2((2)-0-4)
Folk Dance in the World Culture
aruddy Ysslewd aue vesfatzmaiuiudodudsaulan Fnvsuasanuiiiugiuvesiausnis
whuitudledluusagvisiuludnlan VszgnifldTBmadiludinusydiu quvdsnimuisnisduiiudios
Learning the importance, benefits and value; skill and basic knowledge of folk dance in each

culture; applying folk dance for daily life; aesthetic of folk dance

Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in

world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 WINTFULHBNAUIYARNAIN 2((2)-0-4)
Dramatic Work for Personality Development
Ustlowd auan rnudiugiu dnveuariimslumaedoulmimefioduaiuiamyadnamli
AF AUNTENMYBIUINNTTUFULUUANT SEUTTRUSTINHIUWINTTY
Benefits, values, basic knowledge, skills and methods of physical movements for personality

development; aesthetics of dramatic work; learning cultural aspects through dramatic work

943-203 fauzmssaguuulne 2((2)-0-4)

Thai Martial Art

aruiiugiuluausmasediuulng aulve nszdnszues Usslestuaraurvesiauyniuans
soduuulnglunsiniudin Uszgndlfilofamnnunndin

Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation of

benefits and values of Thai martial art; its applications to improve life quality

946-146 NSAALTINTING 2((2)-0-4)
Logical Thinking
LWIANLTINTINE NMIAALBNREZRAzIWANG N1sAnegrduszuy msPaudlalgmuaznisdndula

HnnsAaundgridanssnglutinusedniuniundnnislusunsueg1sdng
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Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem
solving and decision making;, a practice use of logical thinking in everyday life through simple

programming

946-149 Maviulanfana 2((2)-0-4)

Digital Modernization

wealuladadvaiivuaie nslddedinuesulay nsusziluaaisauna n1s3nsziLay
duagriansauma nslifdaiiioauiunsiasnds ngmneuarelessaudmiumsldasaumna uagnis
Uszgndldimalulagnavialuesdns

Modern digital technology; social media usage; information evaluation; information analysis

and synthesis; digital usage for security; laws and ethics for information usage; the application of digital

technology in the organization

947-102 ZWinviuineraansuazinalulag 2((2)-0-4)
Science and Technology Literacy
nszuan1sisunvasinuinenmaniuasinalulad nsléussloniludinusesiiu nansenures
InenmansuazimaluladredsnuuazAuindon mylnsgideyasuineimansuazimaluladogisiiviviu
Current trends in science and technology; practical use in everyday life; impacts of science and

technology on modern society and the environment; analytical approaches to science and technology

947-200 FINUALHVNN 2((2)-0-4)
Life and Health
AHVIENY 83AUTENOU UarANd1AT IO INUAZEUNIN NITRUAFUANBIATIN NzidelarTady

o v

Ay iinadeTintugunin quamdn dunedeuiiegquam Tnvuimailoguaiw vdnniseeniidsnie ns
UEMWHWUW&L'@/@Q&]’U ANINAFABUAUITONTINNINAY

Definitions, key components, and importance of life and health; holistic health care; risks and
important factors influencing life and health; mental health; health environment; nutrition; exercise

principles; first aid; and physical fitness testing
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947-201 AnerAanssnelan 2((2)-0-4)
Green Science
msiannANLiMaInemans waluladasfelvl damuazransznuianadenanineimaniuas
walulad wnfndder uinnssuiduiastiuawnden
Science knowledge development; modern technology; cause and effects from science and

technology; green concept; eco-friendly innovation

947-216 FIAInAUNIIAIUIN 2((2)-0-4)

Life with Calculations

nshivaranmssnenans mylssgndldanuimeadinmanslumeada adaenansiunsuidam
uazsinaulaludinuszaniu

Logical reasoning; mathematical application in statistics; mathematics with problem solving

and decision making in daily life

948-140 vinwzn15ldnINa 2((2)-0-4)
Digital Literacy

a '3

AslEmRURILADS NSITIUBLMaSIIN N1SITIUSHNTUUTELaAT NISITIUSWASUANSI9AILIM NISIY
TUSHATUNSULENBIU NSES19ADRAINE NSAUALANSAUMAKAZNISYINUTINA WL UUaaulall
Computer usage; internet usage; word processing program usage; spreadsheet program usage;

presentation program usage; digital media creation; information search; online collaboration

996-111 A33ANEN 2((2)-0-4)

Trang Study

anmiuflvesdavianfuasuiflndidssnsiunimans Ussamans nsugha deu Taussau
antlmenssu giityaviesdu uas ATInvesuvuiiasioufuendnuaitasmssiiuTinvesauludsny s
wualtunsiauluouian

Trang province and its neighboring areas; Trang geography, history, economy, society, culture
and architecture, local wisdom, and communities ways of living reflecting its identity and the people’s

way of life; trends in urban development
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996-122 n3Suiguvserans 1((1)-0-2)

Art Appreciation

FansaLNTeIUAaUzynuILe e wauRad landad wazlantaudad luvssiiunes
Usg3Rrmans umdsiuni5nssud wazuszaunisalnsaundonin Tusefunissian sefuanudulne wagsedy
AT

Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts; origin of

perceptions; aesthetic experiences in cognitive, familiar and appreciative levels

996-123 AMUYIVTINIAUAT 2((2)-0-4)

Music Appreciation

mMs3ufuazitnlafendu Use iR wwadn ensuainnusdnlumasyssianeingg uazsuilsegnainanmae
i Inegnijs newiia aunsinsal eanade Sem Insnse@nen Tu09 wazisaiadn WUusiu

Appreciation and perception of history, theme, emotion of music genres; happily listening of
different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new

age, and word music

996-124 ainnniios 2((2)-0-4)
Urban Sketching
nsainansiemaiiaging 9 WeenenussenIAvesEnINKIRdaNToUM WU AU 58 Fuld anAns
UuiSaunsrusEnousng o vauiles wagmsainawirianinveaiio
Practice in sketching city surroundings such as people, car, tree, building, city elements and

cityscape

996-132 N153UIFTIUVIA 2((2)-0-4)

Nature Perception

SeuskardulasssurAnieUsrauni1salase Suunuseandl ssuuine anmgivseima Ay
MAINUANENIITININ MIAURNYISTTNIA NMsnTenda Mseruunui nsliiduia gunsahimiauagiay
ANUNSITUIA

Learning and direct experiencing with nature; classifications of forests; ecosystems; topography;
biodiversity; nature trails with tracking; planning; map reading; application of compass and navigator; and

natural field trips
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941363 mwndengudmIunnsHeaIINegIna 3((3)-0-6)
English for Business Communications
1A59a31901$189n9Y AAN 1inn158U NSTa A1TYe N19PEN NITUNARBUNINGSAR NS
Auahdeyalagldnmsangy mss1uumanuandsiasinnagsia msauuarlvideyaifeafuau asvinme
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WAYAUNUINNGINANUYNAT mw‘mﬂﬂimﬁwﬁ NSUANINY NIFOSUNBALA ﬂ’]’iL%EJuI(;l}GlE]UVI’NSﬁﬁ?\] A15AT8N
WUUNBSULENEITAN 9

English language structures; vocabulary; principles of reading, listening, speaking, writing,
presenting for business purpose; research of information in English; reading business articles; asking
questions and giving information about work; ereeting and business conversation with guests;

telephoning; making appointments; describing products; correspondence; filling out forms

942-230  A13ANPDINT 3((3)-0-6)

Taxation

muFnluieafun@eins uuda uazunumvesndenns naninasinaziBnsdaiuadenns
muUszanaiuging Matuldyanasssum mEulddiyaea Myadiin MSgsiaemy ensuanud Ad
AANINT UazNBATINAIIN

General knowledge about taxation; concepts and roles of taxation; principles and methods
of taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific

business tax, stamp duty, customs duty, excise duty

944-122  WENATHFAENS 3((3)-0-6)

Principles of Economics

arwdidestuisnfuiasugmans guasd guvu uagnasninasmatn ATNBANEUTegUA
uargunu waAnssuguilaa duyunswdauasiladdunisudn lassaianaialumaasugmans nsdua
seliusznd Melduszrvfnaenin uleu1en1siy wleuieniseas NMIALagnIsRUTENnINUTEmA

An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; economic market structures;
national income calculation; equilibrium level of national income; monetary policy; fiscal policy;

international trade and finance
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944-204  AHUNIBFIND 3((3)-0-6)
Business Law
nvseuNsLazn e iddyieaiuyana Tayaaa maé’?&ﬁwﬁumu UIENINA N1siannang

nindau dRnssudyan enmadyan A ‘Uﬁqiﬁﬁ]‘?}l@ﬂ”lﬁl W1de A1USEAY Faunu wrenda faidu

wszswdyaRfeatude
Important civil and commercial laws; law juristic entities; limited partnership establishment;
limited companies; dissolution; property; legal transactions and contracts; specific contracts in relation

to business transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques

946-100  Anuidlestuiiivafugsia 3((3)-0-6)

Introduction to Business

wadnvesgsia gsfatumsAniuiin dnuurnsuszneugsiadsenneie luaniniseldagdu
dvdnavesaninuIndounisgsie ganvlulanlinsunay udnmsiugruieafunmsuimsdanms msuims
NININTUYWES NIHEN N159aIR NMITYT N3N 3U5ITUNNGINT

Dynamic of business; business and daily life; current types of business; influences of business
environments; business in a borderless world; principles of administration and management; human

resource management; production; marketing; accounting; finance; business ethics

946-150  nsdeulusunsuilosdu 3((2)-2-5)

Introduction to Programming

wWIAABIRTINT NsAnkENuEzLazImaNa nsAneg1nduszuy nsfaudlalyniwaznis
#ndula nMsfaudtymidanssnesiundnnslusunsuegnsineg ndnnismiluiferfunisideulusunsuuaznis
Ay dudureunisvhey madeuicn sWadlen nsasndeusazuilalusunsy

Logical thinking; identifiable and reasonable thinking; systematic thinking; problem solving
and decision making; a practice use of logical thinking through simple programming; programming

principles and system analysis; work procedures; flow chart writing; pseudo code; system validation and

program debugging

946-151  widluddianvsaiing 3((2)-2-5)
Electronic Commerce
AuedisgBidnnsedindlassadaiiugrumamalulagdmsunduddidnnseiind dauuy

widgddiannseding nann1siiugiunatneoulad szuudisziudiannsedng nsdanisniesnadied
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Siannselind nszuaun1sRLANAATe Usziiuniangune 93u535u wazaulasadslumduddidnnseingd
L3 a fa @ a s o a fa @ a s Y o <
NAYNIN NN IUVLBLANNTOUNE W@JuﬁwwnmmaLaﬂmauﬂamﬂiﬂwﬂmmLii}g"d
Definition of electronic commerce; infrastructure for electronic commerce technology;
electronic commerce models; basic principles of online marketing; electronic payment systems; the
management of electronic commerce; order fulfillment; legal, ethical and security issues in electronic
commerce; electronic commerce strategy; electronic commerce development with content

management system (CMS)

946-152  maidpudideuszaunisal asedi 1 laitforndn 230 Flua

Experiential Learning |

Anendluuadineu adil 1 WedsuiTasssunmsinn wesaiuadeinusfiugiunsyinuly
09Ans Tuthonuvesesdnsiinsiimaluladansaumeluszgnaldom

The first Internship in an organization to experience working culture and enhance basic
working skills in the department of the organization that has applied information technology

946-153  yadyIn1seanwuukariauIUludwaseldou 6((4)-4-10)

Module: Front-end Web Design and Development

NANNIIVBINITOBNLUY ﬁug’lumﬁaammumﬂﬂ N152°9lA59E N1sdResAlsEnouNINIALATY
N139BNKUY NTIATILINIUDBNLUUNTIAN N1TATIVADUANNINIY miaaﬂLLUUMﬁWﬁULLaWﬁW%’UQﬂﬁW N9
ponuUULloTnqUIzasAAaMIsgIie msvszgndldrenldniiifeadestunueseniuunsiinniagsia ng
aamwuLLazﬁwmﬁauama;ﬁ%aw’iU L’dj‘UL‘W%LL‘U‘UﬁLL(ﬂaﬂLLatﬁ‘l@‘uWﬁﬂL’iULLUUL‘TI\‘IG]EJUﬁ‘U’EN Mwnsned nsly
Nualaddn mwianid msldnseudidumsuidsa nsdifnwinisesnuuuiivledvesgsiatagiu AnUjusd
Wawinduluddasedugldeu

Principles of design; graphic design basics; color schematic arrangement; images
composition; layout design; graphic design analysis; quality evaluation; web and landing page design;
design for business purpose; integrating graphic design in business with relevant software; user Interface
(Ul design; static and dynamic web page; responsive web design; markup language; cascading style
sheets; scripting language; front-end frameworks; case studies of current business-related websites;

practice web development in front-end design
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946-160  WANNIINAIN 3((2)-2-5)

Principles of Marketing

AMNYNNY AUFIAYVBINITAAA LmemﬁmﬁugmﬁmﬁUﬂﬁmam Fawandeufifidninania
N1IHAN mmitﬁad&’uLﬁ'mﬁquaﬂsiméjﬁim ATLUtEIURaIn NsaenaaIatlanuny NIANUUAGILALY
HANAUIN @IUUTEENNNNITRAIA NISHAIAUINT T3UTITUNNNITRAIA

Definitions and importance of marketing; basic concepts of marketing; environments

influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-201  N13IANITINIVUIALDY 3((2)-2-5)
Small Business Management
LunAnuaznguiisadunisinnisssisvuingen msliaszsianiumsailutagiunazaiiy
WINNZANRNANTUNITNNNNITAGIN NITRONLUUNAENTNITARIA N1TRU NMTTANITNSNENTULYLE NMINEAKE
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NIVNBNUBINAYNS N1TIATIEYkaznsandulalugsfivvungen nsassanuduiusiugiiaruladiudenis
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9 9

° (% (%

ﬂ’]ﬁiUﬂ"lif\]ﬂﬂ’]iﬁqiﬁﬁ]sﬂu’]ﬂﬁjam

Concept and theories of the management of small businesses, analysis of the current
situations and appropriateness according to the market situation; marketing strategy design; finance;
human resource management; production; strategic planning, problem solving in small business, building
relationships with business stakeholders opportunities for domestic and overseas joint ventures, risk

management for small business and ethics in small business management

946-209  WANNITIANT 3((3)-0-6)

Principles of Management

WUIAA UNUIM WaE FTRIUINITNINITIANIT ANUTURAYDUADEIANLALITHTITUNIINITIANIT
dmNIndenMIn1sinns mafeaulaniamsinns whiimanisinnms msnaey MsIResdng MsTuue
nsAauAN MsUimInguuaradauds arudidosuifetunisianisnagns uazmsdansluanmindon
PR RN LI

Concepts, roles and evolution of management; social responsibility and management ethics;
organization’ s environment; managerial decision making; management functions; planning; organizing;
leading; group management and conflict; controlling; an overview of strategic management;

management in the international context
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946-214  msUyTdmIugUIENaUNNT 3((3)-0-6)

Accounting for Entrepreneurs

SnuauzuazuuIAEARTuiugIuTesNITYd nsruaunsTuiindayd msdnrhaunisiu uaznis
grusumsiuiiensindulanisgsia wuaAauarnsduunUszanvefiuny NMsAMTUNLEER e 113
fvmasiamansTel Melinsiaudiuvosdiuu Yinamazdls mslideyadunuiiienisdadula nns
pvhauuszananfionsnausuazAruauAils

Characteristics and basic concepts of accounting; accounting recording process; financial
statements preparation; reading financial statements for business decision making; cost concepts and

classifications; product costing; product pricing; cost- volume- profit relationships analysis; selecting

relevant cost information for decision making; budgeting for profit planning and control

946-249  n1sdanslulivanaulisy 3((2)-2-5)

Social Commerce Management

fgmvesludvanoudss noufuazuudaiiisidosiuladoaneuiife Yszianvesludea
nouilife edosilonazunanlesuvedluBuanouilify sUuuussivveslduanesiisszinsuilaniuguilan
nsrvIUNIIEINTSHULledganeuilTy wuuTiaenainMzdmiulula Aoulisysyninuilaaiuguilan
warN1TENTEAUIANIEURIR s UUlYganauilsy Usstnnnalneveslyiliganaudse n1stdesiunalng
nvEneLazIsesTIHA MUY anousY AnUfuRnulesanaiisy

Definitions of social commerce; theory and concept of social commerce; types of social
commerce; tools and platforms of social commerce; business models of consumer-to-consumer (C2C)
social commerce; transaction process, maturity models of C2C social commerce, and upgrading vendors’
maturity on C2C social commerce; types of social commerce fraud; fraud protection, law and ethics for

social commerce; practice in social commerce

946-251  mswauwIvTudrufasedldenu 3((2)-2-5)
Front-end Web Development
msveniuUkasiadwisdedlivesiu Bumakuuawninuaglaunfindu msesnuuuliudg
pavaued MuusndU Mstinualaadn nwaasud msldneudidunsuisa nsalfnwinsesnuuuliuled
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yosgsiatagiu Rnufifwmunivludumasetudldiu
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User Interface (Ul) design and development; static and dynamic web page; responsive web
design; markup language; cascading style sheets; scripting language; front-end frameworks; case studies

of current business-related websites; practice in front-end web development

946-253  n1seanwuunsndmiugsne 3((2)-2-5)

Graphic Design for Business

NANNI5VBINITIBNLUY ﬁugmmiaamwumﬁ\lﬂ N192191A598 N159P0IAYTENBUAIW NIT
P9NLUUIATITN NMTIATIZRURDALUUATITN N1IATIVADUAUNINIY ﬂ’]iﬁ]ﬁ]ﬂLLUUMﬁ’]L%ULLaSMﬁﬁjUQﬂﬁ’]
nseenuuULieduasINsTene nssenwuulald wuwued weznmUsEnouuLSULieuanNaUuReNme s
wazlnsdwidedio msuszgndldsenduaiMiAsadestunuooniuunsiinniegsi

Principles of design; graphic design basics; color schematic arrangement; images
composition; layout design; graphic design analysis; quality evaluation; web and landing page design;
design for promotion; logo, banner and illustration design for response on computer and mobile

telephone; integrating graphic design in business with relevant software

946-250  maispufideszaunisal ased 2 laitiosndn 230 Falus
Experiential Learning Il
sedvladuidounou: 946-152 maBeudielszaunisal asedl 1
Prerequisite: 946-152 Experiential Learning |
Aneiluundsdlney adedl 2 WelBous wasiasuaisinwemsvhnuiiieadesivansinfiGeu
Tudhonuvesesdnsiinmiimaluladansaumeluszgnaldam
The second internship in an organization to learn and enhance working skills related to the

study’s program in the department of the organization that has applied information technology

946-255  LaaAdueaLiauiuIngImaniteya 3((2)-2-5)

Structured Query Language for Data Science

‘wé’ﬂmiﬁugmmaﬁzwg’m%@ga SEUUTANITEINTBYA Teuudanisgudeyaideduius n1w
aounuidslasiaistuiiugu nsdnduaznsdteandeya nsdsearAudea Mwaeunlalasaing
sﬂy’uqq

Basic principles of database systems; database management system; relational database
management system; basic structured query language (SQL); import and export data; backup and

recovery; advanced structured query language
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946-256  Angnansteyaifadu 3((2)-2-5)

Fundamentals of Data Science

wAnfiug eI Imaniteya unumvesininemanideyaluesdng masusudeya n1s
wisudoya msleszidoya mseenuuuuazadsgluuy msthauedeyafionmuasideiidmnuduiusiu
mseeidielugnadns InufuRmaineemansdeya

Principle concept of data science; data scientist role; data collection; data preparation; data

analysis; data modelling; data visualization; data interpretation; data science in practice

946-257  N1FIAIILHNIIAAIAAINA 3((2)-2-5)
Digital Marketing Analytics
nyilesgmginssuguilaavulanesuladmeinisslonisfuiladesdnu nslaszinIetie
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Online consumer behavior and sentiment analytics through social listening tools, social
network analysis, natural language processing, and web scraping; various digital marketing analytics
techniques including search engine optimization, recommendation system, log file analysis, A/B testing,
recency, frequency, and monetary value analysis for digital marketing; customer relationship and churn
analytics for digital marketing; digital marketing metrics e.g. traffic, click-through rate, conversion rate,

engagement; basic marketing research methodology

946-258  nNLENIZR4 3((2)-2-5)

Storytelling

wénns madalunisianizes msfuaiidessn Wilafsmnuddgresusunuazgile n1sdans
Waniom mssduiiiom nsndasades Juneunisiandes msidou mMsadaiioninata nsesnuuULaY
AN iausiess R uAeRdE

Principle of storytelling technique; story research; understand the importance of context

and audience; arrangement and development content; ordering content; structure content; storytelling

process; writing; digital content creation; presentation design and technique through digital media
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946-260  WRANIIUFUILNALAZNAENSNIIAIVIA 3((2)-2-5)
Consumer Behavior and Digital Strategy
51893v1UeAURURBY: 946-160 NANNITAATN
Prerequisite: 946-160 Principles of Marketing
AnuduiussEinansuImsnsnana ngdnssuguilan msllszsiAeiungAnssuguilanly
fupousing 9 vesnszurumsinaulatio nqufidaterns q Addviwadenginssuduilna dadudmyena dade
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Relationship in marketing management; consumer behavior; analysis of consumer purchase
behavior in decision process; theories and factors influencing consumer behavior; individual factors;
external factors; marketing activities influencing consumer behavior; participation of consumers in the
new product creation and dissemination; digital world factors influencing a change in definitions of

society and consumer behavior; digital consumer behavior in a virtual community; case studies and

research related to the digital world in making decision on strategy development

946-290 N15LRUFIN 3((3)-0-6)
Business Finance

3183 UIAVITEUNDY: 946-114 NANN1TUNYY %30 946-113 N15UYINITIRU hT

946-214 mM3Uy¥dmTuusznauns

Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or 946-

214 Accounting for Entrepreneurs

PYIMIPUAZVTNTNNITUTIININTRY YAAIYDIRUATUNIAT KARDUUVLLAZAMEES N3
TNUHLLAZNITIATIEININTRY MIUIMIRUaALAZVENMINGALANABINSYRINAA NMIUTIIgNU N3

USMsAuAMALTEe MIIMRunUsTeziularszere lassasedunuiasnswlsduransuunuliingteu

Objectives and functions of financial management; time value of money; return and risk;
planning and financial analysis; cash and marketable securities management; receivable management;
inventory management; short-term and long-term financing management; capital structure; distributions to

shareholders
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946-301  §snasEndnlseind 3((2)-2-5)
International Business
WWIAA U wardBaLliun1IgIRTENIIUsEmA N1SIATIERANINLINGONN IR TULATEFNY
daau Uarn19iiloewedgInTendInysEna N1SUTMIIANITAUNITRY N13AAIA NFUTMINTNEINTUYYE N3

s o Y |

A9 UaEN1IINURUTNAYNSURgIRTEnIUsena msaianuduiusiudiiduladiudenigsia
Concepts, theories and methods of international business; analysis of the economic, social

and political environment of international business; management of finance, marketing, human resource

management, production, and strategic planning of international business; building relationships with

business stakeholders

946-345  wialulagdlandine 3((2)-2-5)
Multimedia Technology
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Introduction to multimedia system; components of multimedia; principles of multimedia
design; basic theory for animation development; multimedia software usage; development of

multimedia; applications of multimedia technologies for business

946-350 ﬂﬂ%ﬂﬂﬂﬂiﬁ'ﬂmﬂﬁama%ﬁaLLa:mSL?hL%"aa 6((4)-4-10)

Module: Digital Content Management and Storytelling

mé’ﬂmsﬁ’wmﬁammﬁﬁﬁa anuddnauiiomaia gULLUULLazﬁaﬁJMLﬁam dolawanidnia
mMsoenuuutiem msdeuioniieadieassd ndnmsveanaialumsiantos msfuaiiEessn anud Aty
vosuiunuazdite n1sdiduiionn manslasades duneunisidndes mafnsndeuiden msfuuazues
o sruudamailem ﬂaqmélfﬁam MsiATERuarMITNRLdeRITa AnThusmsdeudonlrmnyan
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Principles of business content development; importance of digital content; formats and
media of digital content; online commercials; digital content design; creative content writing; principle
of storytelling technique; story research; the importance of context and audience; ordering content;
structure content; storytelling process; organizing digital content; web content feeding and sharing;
content management system (CMS); digital content strategy; digital media analytics and planning;

practice in content writing for business purposes; content measurement and evaluation
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946-354  Fen1seERRdmTuImMEanstaya 3((2)-2-5)
Statistical Techniques for Data Science
NTILATILVNITOANDULTUEY NITIATIENNITANDBELUULATARNS N1TIATILVOUNTULIA N3
Puundeyameruliiedula myleneinganuduiusvesdeya Mmyliaseidangy
Linear regression analysis, logistic regression analysis, time series analysis, classification using

decision tree, association rule, cluster analysis

946-355  STUULAUI8ABNNILADILAZAINNIUAIVIETHUNA 3((2)-2-5)
Computer Networks and Information Systems Security
LUNAALALDIAUTLNBUVBITEUULATDTNE ININlal ¥aNAunIsThara15aARISNbElULASaUY SEUU

@
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Concepts and components of network systems; topology; software and hardware used in
networks; types of network systems; protocol and media; network management; intrusion and network
security management; information and networking risk management; cryptography; digital certificate;

applications of communication technology and networking in current business; virtual private network;

information and computer security planning and policy; the authentication process; digital signature;

946-400  N1IIANTLTINALNS 3((2)-2-5)
Strategic Management
Reuly : dwiudnAnenduid 4
Condition : For fourth-year students

AuddUensinaUlaBnagns NsEUUNTTANTBNAYNG NSAMUATIAVIIYDIBIANIT NS
asavaeuanInwIndeslunsAliuny msiwuanagns mahnagns U ua nsmvauwaensUssdusang

gvs LATesllennensIAN1slainagns
Importance of strategic decision making; strategic management processes; strategic direction;

environmental scanning; strategy formulation; strategy implementation; strategy evaluation and control;

strategic management tools and techniques
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946-445  nSNAILNIUSKNTUUSTENANNGSRARIWIY 3((2)-2-5)
Web-based Business Application Development
wialulagnaivuardumesiinan1nuwinasuradIukeUNaIATY Mann15eeNRUULALHAILN

Tusunsulszgnatnududielflusugsianisadalusunsudadsinesianimaniusdnng  nalnaniuaziva

#u gruteyanazanuiunsedlusunsuuszgndruiv
Web and Internet technology; web application environment; principles of web application

design and development for business purposes; server program development using scripting languages;

cookie and session; database and web application security

946-451  HUAUMNNTINANING 1(0-2-1)
Seminar in Digital Business
Usgifiumsdusuniliieados nsdlfinuuaznagnssing q nsgsiendvia Invnznnsdunideya
NNUnAsENIAUIIATG 9 MsuanidsuanuAaiu mslduduanangua msthiausdeya
Career-related seminar issues, case studies and strategies in Digital business; practicing

researching skills via various information resources; discussions; arguments; presentations

946-453  1ASIIUNNGINIAING 3(0-9-0)
Project in Digital Business
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Analysis and development of a project or research on digital business to gain relevant

experience; project presentation and report

946-454  MSIATBUAMUNIBUANNAANWINNGINAAINA 1(0-2-1)
Pre-Cooperative Education in Digital Business
mmiﬁaaé’ulﬁmﬁugﬂLLUULLazﬂizmumiawﬁaﬁﬂm nsUsuFfiewmseumunioy
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Fundamental knowledge of cooperative education types and procedures; work- life

adaptability in terms of knowledge application and skills required for work completion; problem-

solving; communication skills; teamwork; and attitude adjustments for work-life readiness
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946-460  N1TIANTISHARNMINUAZTUINNTTY 3((3)-0-6)

Product Management and Innovation

3183¥1UIAVITEUNDUY: 946-160 UANNITAAIN

Prerequisite: 946-160 Principles of Marketing
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Policies and strategies in product management; packaging administration strategies;
product line management; product positioning; product and new brand development; green
marketing; innovation; product life cycle management; causes of failure, and how to avoid failure
in product management; the relevance of marketing mix strategies to product strategies; designing
packaging in accordance with products; labeling; roles of government in influencing product and

brand management; ethics in product and packaging management

946-461  N1SIANITYBINNATAAIAUVUYIUINNS 3((3)-0-6)
Omni-Channel Management
Gﬁaz&aﬁugmLﬁmﬁusdawmmimam sz‘uuﬁLmﬁmaw'anmamimamquaamﬁ—muua 91UV
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lassaianagnagnsnisands lassaauasnagnsunsulyd msiesengldvaienis msudsnguwazidvang
Tudesnisnisnane nagnsuuudesisnsaaauuUseNd-1uua uazn1siansvisldgumuiiieidos
Channel basics; the Omni- Channel ecosystem; channel power; channel relationships;
marketing channel conflicts; retailing structures and strategies; wholesaling structures and strategies;

franchising structures and strategies; end- user analysis; segmentation and targeting; Omni- Channel

strategy; and related supply chain management
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947-118  &#AFINA 1 3((2)-2-5)

Business Statistics |
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability;
probability distribution of random variables; estimation; hypothesis testing; test of association; use of

statistical package for data and presentation analysis

948-250  n1sAumviAldaya 3((2)-2-5)

Data Visualization
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Fundamentals of data visualization; understanding the context and extracting insights from
that business data; report design and choosing the right chart type for work; data presentation
techniques and effective communication using visualization tools; creating dashboards, ad-hoc reports

and interactive virtualizations

948-251  wallAn1snseudaya 3((3)-0-6)

Data Preprocessing Techniques

Wnsdmiumsinnisteyaaqmie Iensdmsunisianisteyasuniu Isnsdmiunisnay
foya Bnsanguteya msdaidendauus Bnsdansteyaiiliauga

Techniques for dealing with missing data; techniques for dealing with noisy data; techniques
for data integration; techniques for data reduction; techniques for feature selection; techniques for

dealing with imbalanced data
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948-252  N1TIANITUIANTIN AUANESINETIARAINALULAE 3((3)-0-6)

Innovation Management, Creativity and Technology

AR Rt IANTIN uwidsiuuagnisadsutansst msdanisuianssuluesdns dnvazuas
psfUsEnUMUANNARaE9aTIA qufintesiiornunisdamsuasiannasAnaisassd msaienus
iles1annuAnguinnssuiiewaungesdinsidia ssdnsuinnssuiiaenndesivanusmssiazinefdvaly
Uaqdu

Innovation concepts; innovation sources and innovation creating; innovation management
in an organization; characteristics and components of creativity; theory of management tools and
creative development; creating common values to outline ideas for innovation to develop digital
organization; innovation organization consistent with current situation and ecosystems
948-253  N13RBALUUUINIG 3((2)-2-5)

Service Design

LL‘Ll’Ja@LLagﬂq‘Hﬁ%@ﬂﬂﬂiaaﬂLL‘U‘U‘U%ﬂ'ﬁ ANTIUVDINITINNULALNITINTLLTEUAY N1TDBNLUU
“@G‘hLmﬂmazﬂ%’umiﬁwLﬁumuﬁuaaaaﬁﬂﬂﬁﬁ%’yuLﬁaim%’ums@umwmqﬂﬁw ‘[m&a%fmﬁugmmmmi?%ami
wazduUsEneUYeIUIMsIleUsuUTIRaIn mUsEAUNsalkagsTU s s vineglsuinisuazgndn

Concepts and theories of service design; activities of planning and organizing people;
designing, aligning and improving the operations of organization to support the customer journey;

communication infrastructure and service components to improve the quality of experience and

interaction between service providers and customers

948-261  N15AAIATENINNUIEINA 3((3)-0-6)

International Marketing

LuANAR IBnsddussiadiunisnatnseninassina Gesamis mahiduazdsean ms
asulussUsemea nagnsnsaanalugalanAtng sawstatiadesing q Ainasonissnfuaumaiu nsh
anudladaiifuilaadosnislunaiadisUssmanaginanudesnisdriinimuinagnsnanisnaind
NV HY Lﬁaﬁaaﬂmiwd’]ﬁdLL’mé'aﬂumiﬁﬂLﬁuqsﬁﬂizwdﬂﬁUiWﬁ n1svlen1an1egsnalunainsening
UTBNA LagNINLINAENSNINITNAINTENINUTENA

Concepts and business process related to international marketing including import — export;
foreign investment, strategic marketing for globalization, factors affecting international business process,
understanding of international consumer and creating appropriate marketing strategy in order to link

international business environment, international market opportunity search, and development of

international marketing strategy
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948-342  A5UTAITLATINTG 3((2)-2-5)

Project Management

vdnmslunsumslassnsuazanandes Ussiamveansuimslasing madenguimslasinis
Qﬂaiiﬂ%mmiﬁmﬂmqmi WALANITINLEULAZALTUNTIATINAG ‘U‘Vl‘U”l‘VILLﬁSMﬂWﬁ%Uaﬂﬂ@U“U@ﬂQ}U%ﬂW
1A39N15 MsAIUAN MIMFINERU MIVhTIBULAEMTAassEInamsTaulasins msusydiulasinisuas
nsAnuNaUsEloTunauLNY

Principles of project management and risk management; project management types;
selecting a project manager; project management threats; project planning and operating techniques;
roles and responsibilities of project managers; controlling; monitoring; reporting and communication in

project development; project evaluation and return of investment calculation

948-347  M5AATIETEYANINTINT 3((2)-2-5)

Business Data Analysis

nsilusunsumsuiiineuaznwlusunsy laun R uaz Python lUldlunsiiasievgsia lag
whideyaildlunmsviinismain aseusquieyasmdndus nsdsIaanudensvegnd AuAIveIgNAI
Mutsnguaann Mehussesueraniue mMaduAnwazmslauandud Tt nsldiedesionsviide
nan NSENUGURNM AT IEidoyan1ana1nuazssia

Applications of computer programs and computer languages including R and Python to
business analysis with more focus placed on marketing data: product prices, customer needs survey,

customer value, market segmentation, sales forecast, retailing, advertising; use of marketing research

tools; practice in marketing and business data analysis

948-349  avavneuaulianusEAuasAng 3((2)-2-5)

Enterprise Wireless LAN

wmaluladdoansliane wnTovronaulians gunsaiiadetnsliane feruauiadedislians 9n
nszaednygn Sumedidlians sUuuuressinduaiatglianeinietieliasnisueneiasuuugasogn
LazLuUneviansn sendwasildlunisinnisiaiedislians aruvasnsoveanietisliansianiz Ui
WaEISEEITN N1TeBNLUUASEUEl TN IUTIN

Wireless communication technology; wireless LANs, wireless network devices; wireless LAN

controller; wireless hotspot; types of wireless network installation; point-to-multiple point and point-to-
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point wireless networks; software of wireless network management; wireless LAN security and ethics;
design of wireless LAN
948-351  §INAINIYTUATNITIATIZH 3((2)-2-5)
Business Intelligence and Analytics
ANTIUYDITINATINTOLUATNITIATIYIILTITIAY mmiﬁugmﬁamﬁﬁaga 31891ULAENTT
thiauedeyamegunnmiessia msdnnisuadugndidsgsie msussgndlduvudassatuayunisindula
dmsugsia fegamsliasgideyauasnsdling
Overview of business intelligence and analytics; basic concept of data warehouse; reporting

and visual representation in business; business performance management; applications of model-based

decision making for business, examples of data analytics and case studies

948-352  Uszaun1salilduazniseanuuudiuuszaruaunugly 3((2)-2-5)

User Experience and User Interface Design

VA LUIMNINTEBNUUY warduUszneUYesNsoanLUUleai1sUszaunsainsldnulazdm
Uszauanuiugld Indneinisiuivesuywd nafnssuvesysdsediuusraunuiudlduulusunsudssend
#na louA iuled Tusunsuuszenddviugunssiladeudl anwufiswslavesuysd Uiduiusseninaglduas
panfinned nsesnuuuiielildeuite Bndfudlaslfiadesdelutiagtudmivniseenuuuiiiondng
Uszaunsalinsldauiasdiuuszanuauiugly

Theories, designing guidelines and elements of user experience (UX) and user interface (Ul);
human perceptual psychology; human behaviors on user interfaces of application programs including
websites and mobile applications; human satisfaction; human-computer interaction; usability design;

practice by using present tools for developing user experience and interfaces

948-353  misviMsaaIauudenNaaulall 3((2)-2-5)

Social Media Marketing

vanmsimsnaarndedseuooulatlutiogiy wu medn laid Suamunsy vinmes (Hud
Msuvsdesing 9 vudsaueeulat noAnssuveanguilinudedinusoulay msdndusuuaznisinisal maadns
yarmansnaiadiededsausaularl nagns meada uazuumafoalunisvinmseaisuudedinuseulai
MyinLazUsEiliung

Principles of social media marketing at present, for example, Facebook, Line, Instagram and

Twitter; sharing the media on social media; social media user's behaviors; ratings and reviews; marketing
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values by social media; strategies, techniques and practices in social media marketing; measurement

and evaluation

948-354  m1sIANTSLlevuazHiafdvia 3((2)-2-5)
Content Management and Digital Media
aNNINALLLEMINNGIAY AnudAgueilemadvia JukuuLarFeveilen delavaunidva

@

msoonuuuiiom nmadeuilonidedisassd msdnsadouiiom mssusazuesidom szuudansidlem na
gsilor msliesziuasmsmaunudeniva Anvinvenadeuwdomlfmnzautunniluldamumd e
VBIgINT nsfauazUsziiunaLiom

Principles of business content development; importance of digital content; formats and
media of digital content; online commercials; digital content design; creative content writing; organizing
digital content; web content feeding and sharing; content management system (CMS); digital content
strategy; digital media analytics and planning; practice in content writing for business purposes; content

measurement and evaluation

948-355  ialaNlAENNGINAAINA 1 U(X)-y-2)
Special Topics in Digital Business |
nsAnwUsznuniinuddey wagriuade Wulaqlu Adedesiugsfafidsia aufindnges
<@
WAUYBU
Studying of important and current issues in digital business according to the Digital Business

Curriculum consideration

948-356  WdpNilAENINGINARIIEA 2 2((x)-y-2)
Special Topics in Digital Business Il
msfnwvhdeiifianudey uasviuasty Wutlagiu Mfedesiugsfendvia suiindngnsiuveu
Studying of important and recent topics in digital business according to the Digital Business

Curriculum consideration
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948-357  WadaiiLAENINGINARIIIA 3 3((x)-y-2)

Special Topics in Digital Business llI

v a a 1% o a

n1sfnwiateivnlug Alieuddy wazsiualie Wudagiu Mnerdesiugsiendna aiud
WngnsLALYeU
Studying of an important and new subject in digital business according to the Digital Business

Curriculum consideration

948-358  mspaaRINanazinAlulagsIuEly 3((2)-2-5)

Digital Marketing and Emerging Technologies

mMaAsuuamanaluladfidssareqsia Ussaunisaiueignin uaskanssnUABNsEUIUNITNNS
g0 deRdvia nmshdedAdviaunldiunmsnanuazmsaiensdud liud aamnedidnnsetind vuled giia
uBaueud giing wlaya vden wavAnnes nszuILMTMIRMREUFeRTVIaLALNNsIANTS JUUUANSTRwaN
audrhudessuladiarinsdnindoudl anuduiussewindeRdrauasdoraiu

Effects of technology revolutions upon business, customer experience, and business
processes; digital media; applications of digital media to marketing and branding including emails,
websites, Google, AdSense, YouTube, Facebook, Blogs, and Twitter; digital marketing processes and
management; online and mobile advertising platforms; relationship between online and offline

marketing

948-359  nswmunlusunsuUszgndnsgsiauugunsaiiadaudl 3((2)-2-5)
Business Mobile Applications Development
LLmﬁmﬁugmﬁummiﬁmmLLaﬂwﬁLﬂ%uuuqumaJWﬂww AMusvesandnenssugunsainnm

nsiduneundiaduvugunsainnny nsadisdruievszarudld nsdenisdoya nmsidousieiniotne

Sumedidn mawuwoundinduiiinisligudeys msafsueundinduiiideuszan nislilaus3 nsldide

fuvisweafldnuuaznmsldauund wadamsiamuueundinduiithauladethlvssgndllunugsia
Basic concepts of mobile application development; mobile architecture overview; writing

mobile applications; user interface construction; data management Internet network connection;
developing database-enabled applications; creating multimedia applications; using the library; using the
coordinates of the user's location and the use of maps; interesting application development techniques

for business applications
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948-360  NAYNTUATNITIANITIIA 3((3)-0-6)
Pricing Strategy and Management
51973 1UIAULBUNDU: 946-160 ANNTITAANA
Prerequisite: 946-160 Principles of Marketing
WlguIeI1AT NAYNSNISAINUATIAT N3 dnauladsuulaavendnsausiussnneneg nsld
sianduedesiiolunsduaiunisnain nmsinuasialiaenadesiudiudszaunisnisnaindy Jadenis

¥

NsnaInfiiNanENUAeNITInAlsveIfianis wWiskgeansiusa MIlATIZRiuNL NSIATIERYARANY
Price policy; price strategies; price adjusting, and using price as a tool in marketing promotion;
the relevance of price setting to another marketing mix; marketing factors affecting firm profits; price in

economics; cost analysis; break even analysis

948-361  MIIANITHUTUALTINGYNS 3((2)-2-5)
Strategic Brand Management
ANNLIY AINEIATY UNUIMUAZUTElETUYDIUUTUR SRANBAITOILUTUA AILTRLTEITENIN

N1IARIALALNITINNITUUTUA N INSNYAIVBUTUA NAENTVBIRUTUA A01TANTTULAZNITORNUUUKUTURA

v v
fa ada a fa ada

LLUiu@ﬁaﬁe}?’leLagﬁﬁLLUULLUiuﬂaﬂﬁmﬁNQﬂﬁ’]Lﬂuﬁug’m LLME‘%QﬁN’WENLLUiUﬂ@ﬂ’M Qﬁaﬂﬂ’]WGU@ﬂLLU’iuﬁ 1373719
AUVUITDILUTUA dIUUTENOUVRILUTUA miﬁam5LLUiuﬁLmugimmi NATMVBIUUTUANITIANITLUTUA
fIUNALIAN ﬂ"liﬂﬂﬂ@ﬂLL‘UiuGﬁﬁ]’]ﬂJU%UV]‘UEN‘i]iﬁEJ’]UiimLLaSﬂa'ﬂll’]ﬁ]

Definitions and significance of brands; brand identity; relevant of marketing and brand management;
brand image; brand strategy; brand architecture and design; brand equity and consumer-based brand
equity modeling; source of brand equity; brand personality; brand positioning; brand component;
integrated brand communication; brand dynamic; brand life cycle management; legal and ethical brand

protection

948-442 ladafnduazldauniufidna 3((3)-0-6)

Digital Logistics and Supply Chain

Y o

wnfnvedladainduazlgguniulugaidia tnudasdde Uuniu Usingnisaludiin viaslgraen
mMsdnnsaudainduazadedud szuunsdadudn weluladadvaililunisdansldgumuuarladadng
FPULUIsAufasrdtlaelvne waluladdmsunsdnnseddud wmaluladdmiunisasivaeudoundu viu
wosiadmsunisdnnislgaumu nsdlifnwiveinisdnnislgaumuuasladadndmemalulagfdvia

Concepts of logistics and supply chain in digital era; supply chain simulation game; bullwhip

effect; value chain; inventory and warehouse management; product delivery systems; digital
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technologies in logistics and supply chain management; vendor-managed inventory system; warehouse
management technology; traceability technology; web service for supply chain management; case

studies of supply chain and logistics management using digital technologies

948-444  STUUINUAUIANITNINEINTDIANT 3((3)-0-6)

Enterprise Resource Planning System

HanFuwaznIEUIUNITNINGINT LLmﬁm‘ﬁugm%aﬁwummmLLmuw%'Wmﬂiwﬂdqiﬁ%maaaﬂﬁﬂi
STUUANTAUINANISAAALAZATTYNE SEUUNNTINTe NINANLAENITIANITINLEUNIU Seuulayd seuunis
IAN1INTNeINTUYLE N19aFIUVUTIR0INTEUINNIT N5UTUUsSsEUUTaRRAdaeiUuN139IuYD909ANT wae
NINHUNTNYINTNNGINARINA

Business functions and business processes; principle concept of enterprise resource planning
systems; sales and marketing information systems; purchasing; productions and supply chain

management; accounting; human resource management; business process model and notation;

customizing software to support organizational process and resource planning of digital business

948-448  N1TUNHUBIUNINGINA 3((3)-0-6)

Business Presentations

29AUITNOU NTZUIUNT LLazﬂaq‘wﬁmiﬁ?LauamumﬂﬁjﬁﬂﬁﬂizauNaﬁ”ﬁf\] AT ULAEAT
wisudeyaifionsinauemuinguarasd ndudmnsuasdnuasiden nsliadesdielunninauely
sUnuuiivainvans loun dornnu awda nmmedeulm nsfiniedeulm unugdl Sulinsiiin wmeadanns
doansiflotiaussiu wadansiiauenagsia Wy mantuyuiuinamy mstiausiiionisue wazns
‘Lﬁﬂﬁayja WALANIIREUAINL m‘sﬂizLﬁuwamﬁaamﬁaﬁuaua

Components, procedures and strategies for successful business presentation; planning and
business data preparation corresponding to presentation objectives; target audiences, and contents; use
of presentation tools in a variety of formats, including text, images, animations, motion graphics, charts,
infographics; communication techniques for business presentation; business presentation techniques
such as pitching, presentation for sale and information; techniques to answer questions; evaluation of

presentation media
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948-452  TUsunsuUszyndnegsne 3((2)-2-5)

Business Application Software

IU'iLm'ﬁuﬁuugmLLamz@]’Uﬁﬂmﬁﬁi’wLﬁué’m%’uqiﬁﬁ] sULuULeNaIIM19gsia N1slglusunsy
Uszaaanad lUsunsutdiaueny asesiuin waellsunsusu-danmnediannsednd nsasiegiudeyanms
g3n8 Msysannsldlusunsudmsunsingsio nsiinufuRnisldisunsudnsagumegsia

Computer application fundamentals and business- level skill requirements; business
document formats; using word processing, electronic presentation, spreadsheet, and electronic mail,

business database implementation; business software integration; business software practices

948-453  szuuUMsTNsTRUDANNadng 3((3)-0-6)

Electronic Payment Systems

Waunsszuudiszdu szuunistiseRudidnvselind  weluladdmiunisdanisnsdiszRu
Wuasernediannseiing nmsleuludiannselind surasdiannselind n1strseRusunang nszUdu
Sidnvsedind RuAdva anatuidsia waluladmstuguuuudy 9 s3esssunaznmssnwanuvasnsslussuy
Frzudidnusednd mavendu ngumnefifendestunisiiseiudidnnsedng

Evolution of the payment system; electronic payment system; technology for managing
payments through electronic networks; electronic fund transfer; electronic banking; payment gateways;
electronic wallet; digital money; digital currency; other financial technology; ethics and security of

electronic payment system; money laundering; electronic payment laws

948-454  MsisEUiITeUszauUNITal Asedl 3 Taitiosndn 230 4ala
Experiential Learning I
sy 1sAUEBURRY: 946-254 MsisBuSideuszaunisal asedl 2
Prerequisite: 946-254 Experiential Learning Il
nsfinnundsiianaluesdnsiefiumudemngluinuemshauiinseiuanedn i Seuluie
suvesesdnsinsimalladansaumalissgndling
The third internship in an organization to enhance expertise in work skills that correspond

to the disciplines studied in the department of the organization that has applied information technology
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948-455  MMIBANUUULALUIMNITFIUTDYA 3((2)-2-5)

Database Design and Administration

n1seenuuugIutaya nsviliiluussingiu nsdaszuugrudeyanvudldvansau daus
sudoya Msdnwanuiuasesguteya msdiseaazdiudeya a3ussruvesiquagiuteya nsnaaey
wazmsUTulselsEavEamnsvinnuresgudeya

Database design; normalization; multi- user database system management; database
administrators; database security; backup and recovery; ethics for database administrators; database

performance evaluation and improvement

948-456  @WNAANYININGINAAINA 6(0-40-0)
Cooperative Education in Digital Business
Rouly: dwiuinAnundudi 4
Condition: For fourth-year students
UftRmumsAndmaiouduninnuitanuiunalushumisivangauiuaiuianuaiuise
vestindny Wenlssanuiarnnguifumsufoiraidugiuvvaudsedmiolassanulitdesndn 16 dUni
seiflos Menuaruimirensiimaaziiaedhidinidunid 10 Yrauelassw/manisinsiiie
mnmwhanluiivszquieuduganafifiou femssimauasiideduanulsznaunisaoslsimuing
wuzthnaensyeznaufoRnulay s ssdiunensuftRnuegadussuy
On the job training as a temporary full-time employee in the position appropriate for knowledge and
competences; connecting theoretical knowledge and actual practice, either as the full time staff or in
the form of project, in consecutive 16 weeks; reporting the work or project progress to the university
supervisor and the field supervisor within the first 10th week; presenting the project/study results
derived from the work practice before work completion; obtaining constantly supervision and advice

from the university supervisor and the field supervisor on a systematic basis

948-457  N13IANITUAZNITUSUUTINILUIUNIINGGIAD 3((2)-2-5)
Business Process Management and Improvement
ANYIMLIAAYBINITIANITNTLUIUNITNNEIAR ANWINTEUIUAITIUBIANT WUINIIAITIANTT

N3TUIUNIININEINIUTENBUAMIEY N1FATIUUUTIABINITINTINENEANT N1TIANALaENITUTUUTINTEUIUMS

MMTIATIZAUAZEONRUUNTEUIUNT N15TANITISIUABULUaInszUILNTS nstdmaluladansau meftu

nsUSuUTInsEuIuMsdmsunsuUssUssianidvia ndlfnwiwaginuiURluesAnsnaniasguazionsy
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Study the concepts of business process management; study processes in the
organization; the business process management approach includes: modeling, documentation,
measurement, and improvement; process analysis and design; change management; application
of information technology to process improvement for digital business transformation; case studies

and practice in both public and private organizations

948-458  nstulARRUNAYMSITsaIaTIAdIadaya 3((2)-2-5)
Data Driven Creative Strategy

NTIATILYRYATINIMEUIATIIUNNTIATIZTEYE N1sANUdilateya N1snTeuLaznIsvil
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mmasmm‘ﬁaﬁda \ionsiinsne nsimudkUUdmIUgINIgIRsuskarsyuuatvayunsindulaluesdns
nsWannfLUUd MU weInsaiiteUssleviniegsie wadamsussdiunasuutlunsieideyamsld
gondwITUsTEnAlunsaieiwuy mahduuuludszgnaldlugsiamsasanagnimedeya

Cross-Industry Standard Process for data mining; data understanding; data preparation; data
modelling for business intelligence and decision- making support systems; business forecasting

modelling; model evaluation techniques; data science tools and drive strategy using data

948-459  YavINTAATIRILATULEURYRYE 6((5)-2-11)

Module: Data Analytics and Visualization

NMTIATEdeyanigunsgIuNTieTziteya Msvihanudilateya nsnseuuazn1siay
aye1ndeya n1smwImkuUdImiugsivgIateruarsruvatuayunisndulaluesdns n1siauidiuuy
dwunisnennsal mellansussdiunadiwuu msldgenduisuszendlunisiasieideya nmsiduuululd
afuaumsdndulalussdng nszuIums nagvmsiiaussy MsNHULaE s sLTeyaion s LaUe
muinguszasd mathiauedeyafosuuuuiumimilngliiaiesiefinainvane

Cross-Industry Standard Process for data analytics; data understanding; data preparation;
data modelling for business intelligence and organizational decision- making support systems; business
forecasting modelling; model evaluation techniques; data analytics tools; applying model in organization

decision-making; procedures; presentation strategies; planning and data preparation corresponding to

presentation objectives; data visualization using various tools
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948-461  nslugusznauntsuaznisulszussna 3((3)-0-6)
Entrepreneurship and Business Transformation

nsasegsialva MsAumeaalnd N1saseANENTanIeEInnTINYeseeAns MuUssUssia
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WianauaweINITLIay NsuImsgsiaseuinnssuwaznsinniswuveslad nseenwuulimagsfiakuuLyYd
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Wugudnans msdanisnisnanadmsuguszneunts msmundsyu msuimsarudssdmsugsialu ns
Jnn1smsAsunlas uavasstussalunisuseneugsia

New business venture; new marketing identification; organizational innovativeness
acceleration; business transformation for competition response; innovation and agile driven business
management; human centric business model design; entrepreneurial marketing management; business

fundraising; new venture risk management; change management and ethic in business



