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Abstract

This study examined how an international mobility program relates to the English self-
efficacy of Business English undergraduates at a Thai university, focusing on speaking and writing
confidence and the language-related experiences behind it. A mixed-method research design was
used. An online questionnaire with a 5-point Likert scale was completed by 29 fourth-year
students who had spent two semesters (one academic year) in Malaysia (n = 22) or China (n = 7),
rating their speaking and writing confidence through a retrospective pre-post design. Semi-
structured interviews were then conducted with 10 participants selected through purposive
sampling. Paired-samples t-tests showed significant increases in both speaking confidence (from M
=324 to M = 3.82; t(28) = 4.08, p < .001, d = 0.76) and writing confidence (from M = 2.82 to M =
3.50; €(28) = 5.09, p < .001, d = 0.94), although not every participant improved. Thematic analysis
identified six themes: (1) everyday English use built confidence; (2) fear of evaluation reduced
willingness to speak; (3) confidence varied with the listener and context; (4) people and digital
tools provided support; (5) students used their own coping strategies; and (6) writing confidence
depended on writing opportunities. The research findings align with Bandura’s four sources of self-
efficacy, suggesting that international mobility programs prepare students to navigate
communication challenges rather than merely emphasize linguistic accuracy, while providing

greater opportunities for small-group interactions and authentic writing tasks.
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